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Colour Science Chip and 5 megapixels, the Kodak DX7590 simply captures digital colour better by science, by design, by experience. 
digital cameras from the people who invented them. 
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Everywhere. And nothing captures it better than a Kodak DX7590. Equipped with a Schneider Kreuznach Lens, Kodak's advanced 








The Kodak DX7590 - 10X optical zoom lens, Kodak Colour Science Chip, 5 megapixels 
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Will the Recent Mobile 
Phone Scandal Beat the Heat! 


e recent sex-clip scandal involving two Delhi based school children, and 
thereafter the photo-clip showing two film lovebirds in a lip-lock have rocked the 
nation. The result — many schools and colleges have imposed a ban on camera 

phones and even star hotels, gymkhanas, and swimming pools have put up name board 
prohibiting their usage? 

While the debate ranges, experts believe that the fallout of the scandal could result 
in restrictions on the use of these phones in public places and other sensitive zones. 
The end result — drastic fall in equipment sales. ۱ 

But the recent controversy in India does not augur well for the trade, and analysts 
the world over have predicted the impact of camera phones is likely to squeeze the 
digital camera market. Significantly, camera phones manufacturers, who were looking for 
higher market shares, are none too happy with the negative publicity that this controversy 
has generated in the country. Apart from examining the prevailing cyber laws, there 
should also be some social pressure about the need for educating the people about the 
proper use of such devices so that it will ensure their correct usage in public places. 

As we say good bye to 2004 and usher in 2005, Asian Photography is pleased to 
announce the | 7" year of its publication but not with the usual gusto and fanfare, as the 
shadow of the tsunami waves continue to haunt many parts of the country and the 
region as a whole. In this moment of grief and despair, let us spare a thought to all those 
people who have lost their near and dear ones in this catastrophe. While 
photojournalists the world over, have rushed to file the latest pictures of death and gore 
in the region, let us not forget British fashion photographer, Simon Atlee, stated to be 
vacationing in the resort town of Phuket in Thailand, with his girlfriend supermodel, Petra 
Nemcova, when the killer waves swept them off. While Petra is in hospital, Atlee is 
reported to be still missing. 

In a world where the wrath of nature and the unbalanced materialistic focus make 
the quest for spirituality grow all the more resolute, we have focused exclusively on 
India’s spiritual heritage, especially its temples, which has given us a valuable gift than all 
the material wealth or technology put together. This is precisely the reason why for over 
2300 years, travelers from some of the most powerful nations on earth have come to 
India in search of her priceless spiritual wisdom. One of the main subjects of our focus 
is the temple of Kumbakonam, in the State of Tamilnadu, which has borne the brunt of 
the killer waves and is today the refuge camp for all of those displaced in the tragedy. 

That apart, we have focused on the top | 2 digicams that have revolutionized 2004, 
with a round up of their features and what makes them better than the rest. Last but not 
the least, in the debate between film versus digital, and which of the two Is the better 
option, the mandate is overwhelming towards the latter and there seems to be no 
reasons for holding on to film as digital provides better results. 

Wishing all our readers, advertisers and well wishers a Happy 2005. 
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CORPORATE CHAT 

Digiclick Zone - 

Canon’s New Business Mantra in Retailing! 
Is the latest initiative from Canon India in its quest to target its dream of 
realizing 30% market share in the Indian Digital Imaging market. 


COMPANY PROFILE 

KIS Photo Me: 

Front-runner in Minilab Technology 
With the unveiling of its latest digital minilabs in the country, 
France based Photo Me Group, is all set to make pathbreaking 
advances in the Indian Photofinishing Market.. 


PRODUCT PROFILE 

Top 12 digicams- 2004 

Nothing is as consistent as change and with digital cameras taking 
the world by storrm, we take a look at the | 2 most happening 
digicams of 2004. 


BITS & BYTES 

Camera Phone: A Boon or Bane? 

With India waking up to the most recent controversy of the camera 
phone following the sex clip scandal involving Delhi based school 
children, it has raised a major debate about what is hot and what is not.. 


DIGI TALK 

is Film Dead? 

The dilemma many a professional and senior enthusiast faces today is the 
transition from film to digital. But at this point of time it seems increasingly 
clear that there is no point in holding on to film when digital is already 
providing stunning results. 


MARKET TRENDS 

is All Photography Now Digital? 

The Indian digital camera market is still in a nascent stage but the potential is enormous 
and with camera majors offering price reduction it is bound to sizzle in the near future. 
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ی 


dÎ frames per second shooting rate 
second startup time 


effective megapixels 


۱ 2 


second shutter speed 


in terms of Digital SLR units sold* in 
Taiwan, Singapore, Hong Kong and 
۱۱3۱۱32/۹3 


Numbers don't lie. That's why the D70 digital SLR has such a sizable edge over the 
competition. Inheriting Nikon's unmatched performance, it boasts a lightning-fast response 
and features that photographers of any level can use. That makes the D70 the right choice, no 
matter how you add it up. 


Distributors for: * Accordina t 


* Digital Products Inter Foto India Pvt. Ltd. 
e Mumbai 60: Kendra. Off. Di 

Tel: 022-2492 151 Fax: 022-3 à 

e New Delhi 801, Mercantile House 
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Nirrnat id, Mahalaxmi, Mumbai-40001 1, India 
nfo@intenotomaia 


EU HI ICA Jt 
urba Gandhi Marg, Connaught Place 


New Delhi 110 001 


Digital Service Facilities: 
e New Delhi ter Foto India Pvt 

Photo Vision, Tel: 01 
nter Foto India Pvt. Lt 
Mazda ¢ 


;apital Electronic 


e Mumbai 
,amera Gent 
e Calcutta 
Fax: 033-2228-7187.% 
SHENAE Camera Service ( 


Fax: 044-2852 31662 


http://nikonimaging.com/ 
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PRO PROFILE 

Body & soul: Farrokh Chothia 

For a creative artist who has been seriously watching the 
commercial side for over 2 decades it has been a long journey soul 
searching the realms of creativity. 


2004 has been a great year in terms of new technological innovations and creativity but it 
also saw the passing away of some of the renowned artists who redefined photograophy 
in the days of yore. 


PHOTO FEATURE 

Treasured Temples of india 

Indian Temples are spiritual heritiage sities which are well known for its storehouses of 
Art, Music and culture, which attract thousands of pilgrims annually. 


REGULARS 
Feedback P-|0 
Reader's comments and suggestions 
News & ۶۷50 
Current happenings, what's hot and what's not? 
Photo Montage Pc 
Readers’ Portfolio 
Photo 5 
Readers Pictures — : 
Help 100 ۴ 
COVER CREDITS: Solutions to reader's queries 
ILENE from STORM M N 


v2 
-一 
A 
EN 
-一 
Z 
5 
时 


EE 


ANAITA 











Your Imaging Future Is Our Business = > 
T RN Eu NE 
D PRA is used under license of Agfa-Gevaert AG 


TA yi ۰ ۳ 
۲ 1 ۳ 
M, 45 + ` y 
"VOU dem ايد‎ 

DERC I 
iW üt I5 TA 





P 


and Suggestions... 


From: Savita Yadav 
Faridabad, Harayana 


'm a student of Fine Arts from Jamia Millia Islamia, New Delhi. l'm a regular subscriber and 
just love your magazine — it's fabulous and informative. Of the entire magazine, | like “Q&A 
the readers query" the most, because | get all my answers through this column only. | thank 
the entire AP team for publishing such a beautiful magazine and look forward to more 
information in the future. 
Dear Savita, 
| am happy that the contents packaged in the magazine month after month is by far 
appreciated by you and others, especially, the Q & Asection, where all your queries are 
answered in the best possible way. Our emphasis is to concentrate our content more 
towards the amateurs like you and hope to answer all your photographic queries in the best 
possible way. -Editor. 


From: Akash Khanna, Student, Rai University, Noida 


| he November issue an excellent one, featuring one of the most 
celebrated photographic professional, Greg Gorman. He is easily one of the best in 


‘business and having photographed some of the rich and famous the world over, it was 


indeed a pleasure to read about his photographic odessey. 

In addition, the feature on landscape and night photography too were quite informative 
and the travel feature on Tasmania which is the home ofthe devil was a real revelation. Try 
to keep up the good work in future too. 


From: Ashis Mandal, 
Lucent Technologies, Bangalore - ashism@lucent.com 


T you for contacting me for the renewal of subscription. | have received that a 
few days back and would like to renew my subscription for another three years. l'Il 
send you the form filled up within a couple of days. Please renew my subscription from 
January'05. 

| rate this magazine as the best compared to all other similar Indian publications. | 
am also a subscriber to the other two photography magazines in India. | hope you will 
maintain the same standard in your future issues with more technical materials and 
review of photo gears. | also appreciate your prompt reply when | missed a few copies 
in my last subscription tenure and | hope that SAP Media will extend the same level of 
service in the future. 

Dear Ashis, 

We thank you for your assessment of our magazine in terms of both quality and 
content and by rating it above the two other publications you have put the onus back on 
us to strive even better. W2 will certainly try to live up to the expectations that you have 
reposed in us by regularly dishing out informative and technical content keeping in mind 
the needs of both the ar ::.ceur and the serious enthusiast. 


In the era oftechnciogcal changes, professionalism is the order of the day and we 
at SAP Media hope to ccntinus this spirit of enterprize in the future too - Editor. 
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Readers’? 


From: Shibu Arakkal 
Via e-mail: shibuarakkal@shibuarakkal.com 


am a photographer from Bangalore and 

have been working for more than a 
decade in the field of photography. | am 
writing to you as | think it’s quite a shame 
that your magazine seems to only consider 
fashion, advertising, industrial and wildlife as 
the main forms of photography, when 
some of the best works in this field have 
crossed all those genres and in a few cases 
created their own spaces. | think it's high 
time that you wake up and look what is 
going around. The real progressive stuff is 
usually hidden, but | can promise you that 
there is a wealth of talents around. 

In India, a lot of emerging 
photographers and visual artists are using 
the genres of art photography to express 
them. | have hardly come across any kind of 
digital art, which is very much part of the 
modem photographic palette, in your 
magazine. With many well known artists 
using photography as an art form it is 
appalling to see that there ۱5 no reference of 
photographers doing such progressive work 
In your magazine. 

Your magazine ought to be a lot more 
informed and more eclectic about what real 
photography in the 2 | st century is. 

Pleas help to make this amazing art 
form better not worse. 

Dear Shibu, 

Well, we welcome your critical 
examination of the magazine. When you 
say that the magazine only looks at fahion, 
advertising, industrial and wildlife as its main 
focus and has neglected the other forms is 
correct to certain extent. But then 
photography has many facets and digital is 
one area that has opened 16 5 
box. But to say that we are ignorning art 
photography is a bit out of place. We have 

| 2 months in a year and hopefully the 
magazine will take it into account. - Editor. 
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At the onset let me congratulate you on the occasion of | 7th year of publication 
of Asian Photography. Asian Photography has come a long way and has evolved itself 
to provide a global footprint to Indian Photography and Imaging industry. 

Asian Photography has been in the thick of action in giving answers to trade 
expectations with its unique content. The content has been rich from the point of 
view of trade. Info in Asian Photography, has been well backed up with trade insights 
which makes relevance to the discerning reader. 

| sincerely hope that you keep up the good work and take Asian Photography to 
greater heights in times to come. Good luck to you. 

Shammi Gupta, Director, Jindal Photo Limited, Delhi 
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Congratulations to Asian Photography for entering into its Seventeenth (| 7") 
glorious year of publication, | congratulate the Editorial team & the Asian 
Photography on completion of | 6 years of survival & growth. 

The dedication & significance of the Asian Photography magazine is well known 
to everyone. The magazine is well known for covering wide range of information on 
the Photographic Industry and bringing awareness to the people. 

| wish progress & great success of the magazine in the following years to come 
as wider range of publication. 
Dhiraj Vyas, CMD, Kemtec Imaging, Mumbai 


Asian Photography has been at the forefront of educating the photographic 
trade, professionals and amateurs on various aspects of photography. With 
tremendous technological advancement happening in the arena of photography 
today, the speed with which AP brings these technologies to its readers and provides 
them deep insight into not only new technologies but their applications as welll, is 
commendable. 

۱ Weare also happy that AP has recently launched their Asia Pacific edition. Our best 
wishes to AP on their | 7th anniversary. 
Shyam Sunder, Sr. Manager Marketing, Digicam Products, Canon India. Delhi 


Congratulations to Asian Photography on completing | 7 years of consistent 
quality content in the Art, Science and Business of photography in India. | have always 
enjoyed reading the Asian Photography magazine as it is very well researched, well 
written and well illustrated photography information and learning material. 

My congratulation to the AP team well led by Mr. & Mrs. Trilok Desai, 

Mathew Thottungal. 


It is my honour and privilege to wish all the very best success to the team of 

۱ Asian Photography on the celebration of their | 7th Anniversary. Asian ROOrap L 
has been one ofthe pioneer magazines in this industry. It is a magazine, which — ' 
provides knowledge and educates its readers with the latest information, produ cl P 
developments and techniques of photography industry. | am sure each and'every à A 
person in photography fraternity, cannot afford to miss any issue of this magazii T 
must state that, Asian Photography is the magazine on photography, available across 
our country. | am sure we will see more and more number of issues of Asian 
Photography for many years to come. 

J.P. Soni, Chairman and Managing Director, Photoquip India Ltd. Mumbai 
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Asian Photography has pioneered photo publication not only in India but also in 
Asia. Started | 7 years ago in Mumbai, India with a small base, it has grown in 
stature: Circulation as well as Editorial Quality. As a result, we are happy to know 
that the publication has made its presence felt in the international events like 
Photokina, PMA and others by bringing out Show Dailies, besides having an Asia 
Pacific edition from Singapore. Since Canon has a special relationship with Asian 
Photography for several years, we hope to further strengthen our ties for years to 
come. Myself and Canon wish you a Very Happy and Prosperous New Year." 
Senna Yoshikai, Sr. Marketing Manager, Canon Singapore 


Congratulations to Asian Photography for having completed | 7 years in publishing 
The Premier Photographic Magazine ‘ASIAN PHOTOGRAPHY" the monthly 
magazine in India. Asian Photography is the first company in India to publish Colou 
Magazine on Photographic Trade & Industry. The magazine publishes data which Is 
very much informative and valuable to the readers. It has made its name not only | 
India but also all over the world. 

Jayesh Mehta, Jay International, Mumbai 


> It is a great pleasure and matter of pride that the Asian Photography is 
Î celebrating | 7th year of uninterrupted publication in the service of photo trade and 

| photo enthusiasts in particular. You were obviously, the first to understand the need 

Î ofsucha publication in the growing photo market. | have been fortunate to have 
known your team and the publication since its inception and have always 
appreciated your support to the cause and promotion of photography. | applaud 
your achievements and wish you a long innings in the service of photography. 
Kakubhai, Renowned wildlife photographer, Mumbai 


Hearty Congratulations to Asian Photography and to the entire AP Team on tts 
| 7th year of publication. Asian Photography has been rendering a great service all 
these years for promotion of photography. Its contribution to its readers for 
improving their standards and skills in their photographic work by publishing articles 
on photo education Is really laudable. 

Its editorials are well written and helps the photo industry and trade to keep 
abreast with the latest developments and happenings globally. 
PVN Moorthy, President, AIP TIA 


". ASIAN PHOTOGRAPHY is a wonderful contribution to the Visual World. It 
allows Photographers of all descriptions to come together and share their 
interests, whether they be Professional or Amateur. The Reviews and Information 
about Cameras, Film and so many other aspects of Photography are an invaluable 
contribution.For the General Reader too it is very enlightening. The Articles are 
always excellent and | congratulate the entire team of Asian Photography. 

P. Anuradha Reddy, Photographer /Travel writer, Hyderabad 


| have been in regular touch with "Asian Photography Magazine", since its early inception. | have 
witnessed the modest beginning of this magazine and as far as | know Asian Photography, was the first 
photographic magazine, which was launched in Mumbai. Now after | / years or so, it is good to see that 
this publication has not only survived in the competitive market, but also expanded and grown to keep up 
pace with all modern developments and other changes in the medium of photographic art, commerce, 
industry and other applications. 
Praful C Patel, Senior Assistant Director, (NCPA), Mumbai. 
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Epson Posts 
Excellent results 
in 3rd Quarter 
z^ India announced its results for the 
quarter July — September 2004, and it 
forecasts a steady gain in its market share 
for the same period. According to the latest 
IDC figures, Epson's overall printer market 
share has gone up by 7.5 96 points to reach 
22.8% in comparison to the last quarter. In 
fact, the company recorded the highest 
growth rate of 58.7% among all vendors in 
business over the previous quarter, and 
thereby Epson emerged overall as the No.2 
player in the printer market by some 
distance. 

The increased sales have virtually 
ensured growth in market share for Epson 
in both the Inkjet printer segment, as well as 
the Dot Matrix printer segment. In the Dot 
Matrix segment, EPSON has over taken 
competition to move into the pole position 
in terms of market share. Its Dot Matrix 
market share for the quarter was 38.5%. 
This is an increase of 1696 over the same 
period during the last quarter, and a 


whopping 62% increase over the previous 


quarter this year. The category itself grew by 
just 6% over the same period last year. 

Epson's increased market share has 
been the result of a focused drive in channel 
sales, the introduction of several excellent 
new models, some highly successful end 
user promotions and an increased retail 
presence. Says Etsuo Fujita, M.D, Epson 
India, emphasized that, "new initiatives have 
been put in place this year and we can see 
the results of this bearing fruit now as they 
will in the quarters to come." 

In the highly competitive Inkjet printer 
segment, EPSON has grown its Volume 
market share to 22.296 for this quarter, and 
the overall this trend indicates an increase of 
55% over the previous quarter. This is in a 
scenario where the Inkjet market itself 
showed a negative growth of | 5% for this 
quarter year on year. 
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KODAK ANNOUNCES THE INTEGRATION 
OF ITS BUSINESS UNITS IN INDIA 


n a significant move Kodak India, announced the Integration of its business units namely 





Digital and Applied Imaging and Consumer and Professional Imaging into one single entitity 
with the unveiling ofthe new sales-cum-marketing division with effect from January 2005, 
called Digital and Film Imaging Systems (DFIS). 

Mr Richard Fleming, Business General Manager — Sales & Operations Kodak Digital and 
Film Imaging Systems (DFIS) India & South Asia, will head the new division to provide a 
superior level of service to the retail trade. 

Says Fleming, " This merger allows Kodak to answer the request from many 
customers to provide a single point contact. One Kodak sales representative will now 
service a retail partner for all products, offering an integrated and unified sales operation." 

DFIS will be marketing, digital cameras, inkjet paper, home printing, digital media 
(previously supplied by Digital and Applied Imaging); Film one-time-use cameras, film, 
equipment, paper and chemistry, digital kiosks, professional cameras, film, software 
solutions (previously looked after by Consumer & Professional Imaging). 

"Given the growing contribution digital-related products are making to retailers, and the 
fact that Kodak is one ofthe biggest suppliers to the digital camera trade, and as such the 
retail demand for the same is exceeding all our expectations, this move couldn't be better 
timed, revealed Fleming. 


Swimsuit Cover Model Survives Tsunami 

but Photographer Boyfriend Missing!! 

| no Czech Supermodel, Petra Nemcova survived the BEL ^ — 0 3 
aller waves of the Asian tsunami by clinging to the top ofa | 5 ۳ 





palm tree for over eight hours — winching through the pain of 
a broken pelvis and haunted by the sight of her boyfriend who 
was swept out to the sea. 

Nemcova and her fashion photographer boyfriend 
Simon Atlee, 33, were spending the holidays in a beachfront 
bungalow at the Thai resot of Phuket when the catastrophe 
struck. 

Speaking from her hospital bed the supermodel said that 
people were screaming for help all round and before she and fm, ^ 
Atlee could react, a wall of water shredded their wooden 
bungalow and sent them sprawling into the churning sea of debris that swallowed Atlee 
without a trace. 

Incidentally, Atlee shot all the pictures for her 2005 calendar, many of them as they 
waded together in the warm waters off the sought of France. 


Bangladesh based photographer, 

G.M.B Akash Bags 2 Intl Awards 

NI Bangldesh based photographer, G.M.B.Akash has won two international awards 
in the year 2004. The first ofthe award was the Young Reporter Award at the scoop 

photo festival in Paris 2004, and the second award was conferred on him by the Asa/y 

Shimbun International photography contest which is a Japan based award. 











() U R Natural expressions transcend cultural distinctions. 


FENG XUEMIN: Born 1953, Shanghai. Came to Japan in 1985 as a researcher sponsored 
by the Chinese News & Publication Association. Exhibited his photographs 


extensively throughout Japan, China, the United States, Canada and France since 
۱ Ñ / () R | I) 1986. Received the 36th Taiyo Award in 1999, becoming the first non-Japanese so 
honored. Awarded the gold prize at the World Chinese Art Exhibition in 2000. 


Photo data: SIGMA 18-50mm F2.8 EX DC lens. Exposed for 1/100 second at f/8. 


NEW 
FENG XUEMIN SHOOTS THE WORLD WITH A SIGMA LENS 


Distinctive traditions enliven the rich cultural tapestry of China's Guizhou Province. The photographer captured this slice of 

village life with SIGMA's light, compact, large-aperture F2.8 standard zoom lens specially designed for digital SLR cameras. 

A special low dispersion (SLD) lens and two aspherical lens elements are optimally positioned, according to the power 

of the lens, to correct all types of aberration. Chromatic aberrration, that tends to occur with digital cameras, is 

kept to an absolute minimum by these elements. Minimum focusing distance is 28cm (11 inches) throughout the 
entire zoom range. With its inner focusing system, this lens is particularly suitable for using a petal-shaped lens 

hood and circular polarizing filters. 





* Use is not possible for digital single-lens reflex cameras with image elements larger than the APS-C equivalent size, 35 mm single-lens 
reflex cameras and APS film single-lens reflex cameras. In case of such use, vignetting occurs on the screen and in the resulting images. 


An astonishingly light and compact, large-aperture F2.8 
sanaan zoom lens designed for digital SLR cameras. 
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Official Distributor: AMEEKO MARKETING, 5, Gola Lane Soawals Cottage, Fort, Mumbai - 400 001. India Tel: 91-22-22614265/22704290. Fax: 91۰22۰22613004, E-mail: koyocorp@vsni.com 
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Australian Imaging 
Show, Brisbane to 
Herald the Growth 
of Photography 


d Australian Imaging World exhibition 
is to be held from May 13 to 15, 2005 
at the Brisbane Exhibition and Convention 
Centre. Organized by the Photo Imaging 
Council of Australia (PICA), the show will 
cover over 15,000 square metres of 
exhibition space and will feature a major 
display of all photographic brands and 
accessories. The visitors to show will find 
over ۱۵۵ major photo and digital imaging 
companies from Australia and overseas, 


showcasing their cutting-edge developments 


and trends in imaging technology, software 
and output printing systems. 

The major international brands that are 
expected to showcase their products 
includes the likes of Agfa, Canon, Casio, 
Contax, Epson, Fuji, Hasselblad, Iflord, 
Kodak, Konica Minolta, Kyocera, Leica, 
Mamiya, Minox, Nikon, Olympus, Pentax, 
Polaroid, Ricoh, Rollei, Samsung, Sony and 
Zeiss. According to Paul Curtis, Executive 
Director, Photo Imaging Council, Australia, 
“the show Is all set to continue the steady 
growth we have seen at these events over 
the last few years. Over | 6,000 visitors 
attended this year’s event in Sydney and we 
expect a similar number in Brisbane". 

In addition, concurrently with the show 
there will be a series of conferences for 
professional photographers, digital image- 
processors and photo retailers. | he photo 
retailers' conference programme is 
organized by the Australian division of the 
Photo Marketing Association International 
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MAX FOR'S ROADSHOW IN 
THE CAPITAL TAKES DELHI BY STORM 


CY December 10, 2004, Maxtor, a worldwide leader in hard disk drives, in association 
with Ashish Chawla, one of Delhi's leading fashion photographer, held a ‘Digital Party 
at Rick's, the city's most happening bar at Taj Mansingh Hotel. The party was attended by the 
who's who of the fashion photography world in the city. It was an evening full of excitement 
where Maxtor introduced the Maxtor One Touch II to the photographers in the capital. 

At the event Mr. Yogesh Kamat, Country Manager-Indian Subcontinent, Maxtor, wherein 
he highlighted the relevance of external drives as a storage medium for the photographers. 

The photographers present were eager to learn more about the Maxtor One Touch Il, 
and many of them were seen walking with great enthusiasm to the demo zone set up at the 
venue In various groups. It was a perfect amalgamation of fun and work as photographers 
discussed the latest trends in the photography field 1 
and what were the latest technologies that were 
available in the market. Mr. Conrad Serrao, Sales 
Manager, Maxtor, India was also present at the 
party, which was also attended by Maxtor's 
channel partners in the country. "It's a great 
product and am going to start using it right away” 
said an excited Amit Sharma, who won the 
Maxtor One Touch II (250 GB) drive. 

Commenting on the occasion, Ashish Chawla revealed that, “It was a pleasure to 
arrange to get together the photographic community for the event, and everyone had a what 
of atime". The event also saw some of the big names in photography like Tarun Khiwal and 
Hardesh Dhingra, in attendance. Sharing the sentiments, Yogesh Kamat, emphasized that, 
"The digital photography market in India is all set to explode and we are excited to be a part 
of it, and hope to continue to keep up with the momentum." 


CHOBI MELA - Ill. 
A PHOTOGRAPHIC CARNIVAL 


TE International Festival on Photography, Chobi Mela ۱۱۱ concluded recently in Dhaka. 
One ofthe artists visiting Chobi Mela ۱۱۱, this year was the celebrated Mexican 
photographer, Pedro Meyer. 

Chobi Mela is one ofthe largest photography event in Asia, attracting photographers 
from all over to dislplay their work during the two weeks old festival. "| have met 
photographers from all over the region, and | am sure that as this festival grows over the 
coming years, Bangladesh will increasingly become a major center for the development of 
photography. And what better place to have such an event than a city, where to such a large 
extent, photography is welcomed by the population", emphasized Shahidul Alam. 

Apart from Pedro Meyer, the others who visited the fair included the likes of Raghu Rai, 
Ozcan Yurdalan, and Zhuang Wubin. The exhibitions by Morten Krogvold, Michel Szulc- 
Krzyzanowski, Srinivas Kuruganti (Alliance Francaise), John Lambrichts (Goethe Insitut), 
Raghu Rai (Drik Gallery One), Darren Soh, Student's of Morten's workshop, Zhuang 
Wubin and Chris Yap (Drik Rooftop Gallery) were a major attraction at the event. For more 
details about the fair and the various workshops visit www.chobimela.org. 
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Innovative Digital mir 


955-32 SERIE 


6+3 minilabs that will accele 
business growth 





Kolkata Office 
DBS Corporate Club, DBS House 
10/2, Hungerford Street | 
Kolkata - 700 017 e T" 
Ph :033-2247 4990, 5290, 7280 
Fax : 033-2283 6240 


Hyderabad Office 

DBS House 

1-7-43-46, S.P. Road 
Secunderabad - 500 003 
Ph :040-2784 6970, 2588 
Fax : 040-2784 6855 


Chennai Office / Showroom 

F-12, Akshaya Plaza, Opp. Egmore Courts 
55/56, Aditanar Salai, Pudupet 

Chennai - 600 002 

Ph : 044-2859 1391, 2851 2476 

Fax : 044-2854 7268 


DiGITAL INNOVATION 
AND 


CREATIVE SOLUTIONS 


Noritsu digital printers 


Small Body-Large Potential 


OS5-3:3 SERIES 


442 minilabs that will accelerate business growth 












New Delhi Office / Showroom 


20-A, Shivaji Marg 

Near Moti Nagar Police Station 
New Delhi - 110 015 

Ph :011-2511 7773, 2511 4117 
Fax : 011-2511 4116 


Mumbai Office / Showroom 


211-A, Gokul Arcade 
Andheri Sahar Road, Vileparle (E) 
umbai - 400 057 
h : 022-5574 1467, 1465, 1466 
Fax : 022-5678 1464 


Bangalore Office / Showroom 


Municipal Door No. G6 
Brigade Plaza 
Anandrao Circle 
Bangalore - 560 009 
Ph : 094481 23956 





Above pics: Santosh Jana 
K haragpur Amateur Photographers' 
Association (KAPA) organized a 


photographic exhibition in association with 


Jarinla, Kolkata recently. Held at Gole Bazaar, 
Durga Mandir, Kharagpur, the event was 
one ofthe biggest in West Bengal where 
more than 450 photographs were 
exhibited in different categories such as 
nature, street photography, tabletops, travel 
and pictorial photography. Mr. Soumitra 
Dutta, the famous landscape photographer 
was the guest of honour for the opening 
ceremony. 

KAPA felicitated Mr. Santosh Jana of 
Midnapore Dist. West Bengal, who had 
won many national and international awards. 
His 30 most preferred photographs were 
displayed in separate sections of the 
exhibition hall. 
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BANGALORE'S G.5 KRISHNA 
MURTHY WINS INTERNATIONAL 
COLOR IMAGING CONTEST 


AC Epson sponsored world's largest digital imaging Photo and Graphics Contest, 
oted Bangalore based wildlife photographer, G.S Krishna Murthy, was awarded the 
Epson Perfection 660 Scanner for his entry “Tiger With Kill", in the ‘Nature & Human Life’ 
category at the 2004 Color Imaging Contest sponsored by Epson. The company 
announced tts final selection of winners in the 2004 Color Imaging Contest, which is a 
grandiose international event for digital output photographs and graphic works. 

Instituted in | 994, the contest is Epson's attempt to help promote new forms of 
expression via digital printing thereby creating a rich, digital culture. In the last fiscal year there 
were a total of 45,668 entries, making it the largest worldwide contest but restricted to 
digitally printed photos and graphics. 

The contest has now grown well beyond Japan to become a truly international event. 
This year there were a total of | 05,033 entries for the contest, of which 1057 entries 


were received from India. Eight photographers from India have won prizes including Mr. Paul 
from Ghaziabad who has won the Grand Prize Runner-Up in the Human Life Category. Mr. 


Paul has won 500,000 Japanese Yen, and Epson Photo All in One — Stylus RX 630 and a 
tripto lokyo to receive his award. 

The contest saw around 51,477 entries from | | countries and territories in Asia, 
including Korea, China, Taiwan, Malaysia, India, Indonesia, Singapore, Thailand, The 
Philippines, Vietnam, and Hong Kong. The other winning entries from India were: 
Colour Imaging Award: Honorable Mention: Satish Kalra, "Joint Effort", Indore, 
India; Prize-Epson Perfection 660 Scanner 
Family Snap Award: Special Award: Josekutty Panackal, "Cycles of Life", Kannur, 
India; Jaipreet Joshi, "Puff of Warmth”, Haryana, India; Prize - 50,000 Yen 
Nature & Human Life Photo Award [Nature Photo] 

Honorable Mention: Tushar Kanti Dutta, "Green Leaf", Kolkata, India 

G.S Krishna Murthy, "Tiger With Kill", Bangalore, India 

Prize - Epson Perfection 660 Scanner 

Nature & Human Life Photo Award [Human Life Photo] 

2'* Prize: S Paul, “Labourer goes to Work", Ghaziabad, India 

Prize - 500,000 yen + Epson RX630 Photo All in One + Trip to Tokyo 

Merit Award: Gurdas Dua, "Spring & Autumn”, Indore, India 

Prize - Epson RX630 Photo All in One; Honorable Mention: Shantanu Das, "Bird Lover", 
Kolkata, India ; Prize - Epson Perfection 660 Scanner 

A triumphant G.S Krishna Murthy pointed out that, "Il am grateful to Epson for giving 
photographers across the country, a chance to contest with the best in the business in the 
whole of Asian region’. 

Says Tushad Talati, Senior Manager, Advertising & Marketing, Epson India that “The 
cornerstone of Epson's corporate vision is Digital image innovation: Targeting the 
convergence of imaging domains. Through this, Epson aims to support richer 
communication and bring colour to the lives of people around the world by providing new 
digital imaging solutions that combine still and moving images. The "Epson Color Imaging 
Contest” is designed to reflect this aim." 
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image bank 


The Myth and Reality of Stock Photography 


important that one pays for its usage. The 
usage without permission, is the 
infringement of Copyrights and Intellectual 
Property. 

The service provider who has spent 
substantial amount to make the stock 
imagery available can control and be 
rewarded for its use, and this encourages 
further innovation and creativity to the 
benefit of us all. 

But this idyllic story is not without a 
hitch. Although one can access stock 
Imagery pertaining to practically any part of 
the world as well as outer space, the one 
area where it ۱5 severely restricted is when rt 
comes to India centric visuals. It is when that 
is accomplished that the joy of the Indian 
creative professional will be complete. 
Word is out that some exciting 
developments are taking place on that front. 
But then that is an entirely new story! 


at prices based on how the images would 
be used. 

Stock imagery has indeed made life of 
advertising agencies much easier. The sheer 
quality, quantity, affordability and accessibility 
of images have made it the resource of 
choice for many organisations. It has 
become an indispensable tool for creative 
professionals to access a sea of photos in 
which he or she can plunge in to come up 
with a lustrous pearl! All this at the click of a 
mouse and at a fraction of the cost of actual 
photography. 

Since the stock bank comprises the 
work of many different photographers from 
across the globe, you can not only choose 
from virtually a world of situations but also 
select the photographer who specialises in 
that particular field. 

While Internet is 2 boon which allows 
access a huge choice of stock images, It Is 


Visage Media Services: 


The One Stop Solutions for Stock Imagery 
~~ partner of Getty Images, Visage Media Services is an iLabs founded company 
ocated in Hyderabad with a branch office in Delhi and sales coverage in Mumbai, 


Chennai, Bangalore and Hyderabad. Visage brings to the table an in - house core 


competency to define/select/edit stock photography to the quality levels of Getty Images. 


Visage plans to be a significant player to supply stock imagery to the creative industry in the 


entire SAARC region. 


Stock images are photographs and illustrations that have been created by professional 


photographers for use in a variety of media. License prices are based on the usage of the 


photos or illustrations. The alternative to using stock photography and imagery is hiring 


photographers or illustrators to create custom images. 


However, assigning Images to artists can be expensive and time consuming, and there Is 


no guarantee that you will get the exact image you are looking for. Instead, you can search 


our library of existing stock photos and stock illustrations to find the perfect image at a low 


price in a few minutes! Our photography and illustrations are available under either a Royalty 


Free or Rights Managed licensing model. 


In India the opportunity of stock images is $ 70 million and it's growing by 50 96 more 


every year. lo explore this opportunity, Visage Media Services is starting operations on 


January | 5^ 2005. With this, the world's leading imagery collections from Getty Images will 


now be available to customers in India through Visage with enhanced ease and simplicity of 


access with a local price book in rupees. 


The Vision ofthe company is to develop the highly unorganized and fragmented stock 


imagery industry into an organized, high quality segment where the images can be delivered 


with in a short span of time to the creative community. The goal ofthe company is to be the 


one stop shop for all imagery categories and to become No. | stock Imagery Company in 


the SAARC region within the first year of its operation. 
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a) Articles with stock value! 

D) Writer's stock! 

Imagine this scenario 

You are a writer who has been assigned an 
article to contribute to a magazine or 
newspaper. The topic is interesting. All the 
necessary background research work has 
been done. Even the writing is almost 
complete. And then you get stuck. You need 
an appropriate, interesting visual which 
would add immeasurably to the readability, 
comprehensibility and value of the article. 
The deadline is fast approaching. Where on 
earth are you going to get an image at such 
short notice? 

About a decade back, this situation 
would have been a perfect recipe for a 
nervous breakdown. Alas not anymore! 

Digital technology has come to the 
rescue. The ubiquitous Internet allows 
access to an incredibly vast collection of 
stock images, which can be downloaded 
and used. The staggering volume and well- 
defined segmentation enable one to 
pinpoint and home in on the visual that 
precisely matches the need of the written 
communication. It has truly become the 
easiest and simplest way to acquire the 
photographs you want without going 
through the time and enormous expense of 
actually shooting them on your own. 
Besides, even if you had the required time 
and budget, some photos would be quite 
impossible to shoot at that particular time, 
like say if you needed images of a natural 
calamity or scenes of military action. But 
stock imagery makes this possible, adding an 
entirely new dimension to editorial matter 
or an article, flagging down readers by 
arousing their interest and piquing their 
interest. Naturally, the perfect 
synchronization between the written word 
and the arresting visuals will enhance the 
impact manifold. 


Rising stock! 

Stock images are pre-shot photos, 
illustrations, film footage created by 
professionals and offered for licensing 
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New Business Mantra in Retailing? 


of communicating with the market is 
through the help of newspapers. Interest- 
ingly, Canon has identified that the best 
media in communicating to the market is 
through the mainline newspapers, which 
has been a continuing process. Secondly, 
the Internet, which is a highly used medium, 
is a wonderful media and by running contest 
on the various portals the company intends 
to attract customer attention. Canon's core 
emphasis, through the online media, is to 
educate the customer about the digital 
cameras, and how to use the same. The 
other interesting topics that are discussed, 
pertain to understanding pixels and how the 
image is compressed and manipulated. 

Recently, the company promoted the 
Powershot A400 in a big way in the form of 
television campaign, targeted especially 
towards the youths. Importantly, through 
the customer outreach programme, Canon 
has made a 360-degree turnaround to 
reach out to the customers in the form of 
undertaking road shows in association with 
the various channel partners. In fact, there is 
a constant road show happening almost 
every week across the country. The most 
recent being the one held at Sarojni Nagar 
in Delhi, where the field staff would move 
around so as to reach out to the people and 
encourage them to not only operate but 
also shoot with Canon digital products. 

Nonetheless, Canon has a two- 
pronged approach to reach out to its 
customers. Firstly, communicating with the 
advertisers, thereby enhancing the digital 
lifestyle and through the road shows 
focusing on the camera and printers thereby 
providing complete photographic solutions 
both input as well as output. The underlying 
fact in the new concept is that Canon hopes 
to widen the lifestyle experience to other 
products as well. With an ambitious strategy 
in place, Canon India hopes to grow the 
digicam market in the country to ۱80 6 
by the end of 2007. 

MATHEW THOTTUNGAL 
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corporate chat 


Digiclick Zone - Canon's 





Mr Shyam Sunder 


company’s products, also helps to reach 
out to Canon's customers and retailers. 
The product on display at the zone includes 
the latest range of digital cameras, video DV 
camcorder and as well as SLR wide angle 
zoom lens for both the consumer and the 
professional segment. The Digiclick Zone 
also showcases the industry s first digital 
camera targeted at the young and the trendy 
Canon Powershot A400. 

Likewise, the other digital cameras that 
are part ofthe lifestyle product zone are the 
Powershot range, Digital IXUS range along 
side the Pixma range of printers. In addition, 
the new range of Canon MV70O series of 
camcorders are also part of the exhibit at 
these outlets. 

In the new product range, the Canon's 
Powershot A 400 is a resounding success 
in the lifestyle category, especially, among 
the younger generation. In fact, the 3.2 mp 
pocket wonder, is bundled in four colours 
and considering its innovative features, it has 
fired the imagination ofthe youths who are 
voting with their wallets. All said and done, 
the company with its channel focus 
approach, intends to focus on the new 
product and specification thereby bifurcating 
the channel so as to make it truly interactive 
with the various other channels in place. 

Says Shyam that one of the best ways 





non India has fired the first salvo in 
its quest to achieve the 30% 
market share in the Indian Digital 
Imaging market by unveiling a new concept 
in photo-retail named "Canon Digiclick 
Zone", at Peoples Camera Company in the 
heart of Mumbai's photo trade belt. 

The idea of Digiclick Zone was first 
mooted in September 2004, primarily to 
establish a world-class concept in consumer 
retailing through the help of retailing 
partners. 

While elucidating the technicalities of 
the new concept, Shyam Sunder, Senior 
Manager — Marketing, Digicam Products, 
Canon India, revealed that "the idea of 
setting up the Digiclick Zone is to allow 
customers to interact with the product 
more closely. In addition, through the 
Digiclick Zones, Canon hopes to 
strengthen its leadership in brand equity, 
technology, and to showcase its entire range 
of products under one roof. In fact, given 
the conducive environment at the outlet, the 
company promises to let the customer to 
touch and feel the product thereby enabling 
the consumer to be more camera savvy 
and in the bargain increase his or her 
comfort level". 

Canon hopes to target 6 major cities 
across the country, namely, Delhi, 
Mumbai, Hyderabad, Chennai, Kolkata, 
and Ahmedadad initially. With the 
second Digiclick Zone inaugurated on 
24" of this month at Vashi in New Mumbai, 
Canon India hopes to unveil more than 

| 00 new digiclick retail outlets across the 
country by 2005. 

Interestingly, the concept is based on 
the internationally acclaimed standard with 
an excellent support plan in place to 
augment the future operations. That apart, 
the company ۱5 providing excellent technical 
and selling support, with well-trained staff to 
attend to customer queries and problems. 

The Digiclick Zone, apart from being 
the showcase and selling outlet for the 








primary objective for the company ۱ 
Rather, most important is the customer's 
satisfaction and brand building. He is very 
optimistic about his product especially, the most 
successful model, the DKS 1510. He feels that 
the Delhi Show in January 05 will definitely be a 
big success for KIS and that Emsons, his 
company's sole distributor in India, will be 
targeting big numbers for the year coming 
ahead. 

Mr. Jai S. Shah, Vice President (Business 
Development), Emsons Impex Pvt. Ltd, 
distributor of KIS products in India says, “we 
have set up a high quality fast response service team in India with 
several engineers trained at the KIS R&D center in France. Further, 
Emsons is committed to provide its customers with the best 
services in this industry. We feel that eventually our success in India 
will be solely dependant on the level of service we are able to 
provide our customers". 

With intense competition and sensitive Indian market, the cost 
per print ۱5 dropping across the country. Shah opines, “we have 
never been in the same price bracket as our competitors Noritsu, 
Agfa, Fuji etc. Our labs are not only significantly cheaper to purchase 
but are also relatively cheaper to maintain and run. This cost 
effectiveness along with superior print quality and 5 year warranty 
on MSB (our patented exposure system), is our edge over the 
larger more established players". 

The KIS machine features standard colour corrections, auto 
red eye removal, dust and scratch removal etc. It is simple to use 
and has many advantages over other software such as, multi-tasking, 
queuing, hot Keyes etc. Es] 
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Front-runner in Minilab Technology 





Mr Thierry Granier 


profile 


company 
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KIS Photo Me: 





S, a wholly-owned subsidiary of the UK 
based Photo Me Group, the world's 
rgest manufacturer of photo booths 

with a 9596 market share, has won the 
prestigious DIMA award for the 2"? 
consecutive year at the PMA 2004 show held 
in USA for its new range of minilabs for Best 
Print Quality. 

Headquartered in Grenoble, France, KIS 
designs, produces and distributes 
professional photographic equipment and 
digital minilabs. Currently the company is 
the world's third largest manufacturer of Digital 
Minilabs, selling more units globally than both Agfa and Konica. 

According to Thierry Granier, Asia Manager KIS Photo-Me 
Group, India has one ofthe largest potential in Asia, in terms of 
minilabs installed. The number that he estimates is between 
7000 to 8000 units. This means that, following digitalization 
of "Photography", most of the lab owners will have to buy a 
digital minilab to match their customer's expectations, both in terms 
of quality and services. He thinks that India is just at the beginning cf 
this great adventure and that DKS minilabs are already a part of it. 

Considering India as a price sensitive market, Mr. Xavier 
Athurion, India Manager KIS Photo-Me Group, opines that the 
company's strategy for the customers involves having a portfolio of 
value for money’ minilabs. KIS has recently acquired certain key 
accounts such as Tesco (| 79 minilabs) and klickPhoto (240 
minilabs) besides being the number one supplier in UK, France, 
Spain and Portugal. 

He is hesitant to reveal any numbers in terms of the 
company's sales targets for the coming year, since it is not the 


Digital camera revolution has 
hit the Indian shores with 
leading international digicam 
brands vying for their share of 
pie in the untapped digital 
camera market. Offering 
freebies and slashing prices, 
these global giants are pushing 
digicams aggressively for 
gaining a foot hold in the 
country. Lopamudra 
Ganguly takes a peek into 
this myriad world ۱۵ 
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Igital cameras have taken the 

world by storm and in India it is » JE bea. 

no different. A recent study 
conducted by Info Trends/CAP Ventures 
forecasts worldwide digital camera revenue 
to reach US$24 billion in 2004, and 
expected to grow to US$3 I billion in 
2009. Thetop three regions for digital 
camera sales in 2004 are Europe, U.S., 
and Japan. The study found that the digital 
camera market is growing quickly in Asia 
and Rest of World (ROW) regions; while 
the market in Japan has entered the late 
majority stage of adoption, and the U.S. 
and Europe are poised to reach this point 
within the next few years. All said and 
done, Asia and ROW are projected to 
grow from a combined ۱0 per cent share 
of worldwide revenue in 2004, to 33 per 
cent by 2009. 

The resolution remains the primary 
specification that consumers rely on to 
compare the performance and quality of 
digital cameras. Even though resolution 
does not always equate to image quality it is 


Is All Photography ۳ 


market trends 





already slashed the price of its 4 mega pixel 
cameras by over 23 per cent (it has brought 
it down from Rs 20,000 to Rs 15,000) 
and is positioning it as a flagship model in 
this range. 

On its part, Sony India is ahead of its 
competitors with the company simply 
slashing the price of its five-megapixel 
digicams by 30 per cent thereby bringing 
down the cost of its high end model 
tumbling down from Rs 29,990 to 20,990. 

Says Ranvijay Singh, that “in the 
aftermath of the prices coming down rt has 
really helped the company to grow the 
market tremendously. However we expect 
the growth to continue in the ensuing two 
years as well. 

Agrees Alok Bharadwaj, of Canon India 
that price-cutting is a circular path and all the 
companies are going around it. 

Why makes the international mega 
corporations vie for the Indian digital space? 
The answer lies in the fact that the potential 
in the Indian market to go digital is 
tremendous. 

According to Masao Yamaki, Managing 
Director, Sigma Corporation, that" Digital 
SLR cameras will be very popular by 
2005, and Sigma will be one ofthe 
major players in the photographic 
industry. We are going to launch many 
ore exciting products in the next 
' year. The new super quality products 
will continue to show our high-tech 
experience of the company and 
expand the possibilities of the photographic 
life. In fact, digital cameras will influence 
business of traditional photoshops, 
manufacturing and also distribution channels. 
Speed happens to be the key in adapting to 
the changing scenario. The current product 
line-up and the new products will be a great 
contribution to the retail business. 

Canon estimates that the digital camera 
market will grow six fold from Rs 0۵ 
crore to Rs 600 crore by 2007. Canon 
expects the market will almost double every 
year in the next few years. For instance 
over | 97,000 digicams are expected to be 
sold in India by Dec 2004 and this figure Is 
expected to reach 3,25,000 by 2005. 

Secondly, India and Philippines are the 
only two countries where more analog 
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cent today,” emphasized Alok Bharadwaj, 
Director, Canon India. 

Mr. Ranvijay Singh, the product head of 
Sony India says that Sony conducts the 
following marketing actions in the Indian 
market: i.e. a) Deliver the latest technology, 
b) Competitive pricing, c) Channel Shop 
front development and d) Service support. 

However, it's facing tough competition 
from companies like Samsung that are also 
focusing on the more affluent customers. 
Samsung is launching small but powerful 
cameras that also double as camcorders for 
around Rs 25,000. 

Says Vivek Prakash, Vice President, 
Samsung, the company will not play on the 
price point. According to a Samsung dealer, 
the company expects to sell | 500 to 2000 
digicams a month, which is virtually what 
Sony sells each month in the country. 

Meanwhile, Imaging numero uno, 
Kodak is also gearing up for the race. Kodak 
is selling both analog cameras as well as 
digicams in the country. Around 60 per cent 
of its sales come from low-end cameras 
that cost less than Rs | 0,000. But at the 
entry-level range it is feeling the heat from 


HP India, which is a new kid on the block. 
Recently, HP launched a range of six 
camera models, the cheapest starting at 
a bargain basement price of Rs 8,000. 
However, HP is bundling its cameras 
along with its printers and PC's by providing 
total solutions thereby trying to spread its 
wings across the country. 

In order to browbeat HP, Kodak is 
contemplating to launch a low priced 
digicam by early 2005 which is likely to be 
priced at Rs 7000. Interestingly, Kodak 
aims to be a leader in the mid market 
category (Rs 10,000 to Rs 16,000) as well 
as in the professional category. In its quest 
to capture the market share Kodak has 
















an easy metric for consumers to compare, 
and so the pixel race is expected to get 
highly competitive in the near future. 
Notwithstanding the same, this year, 
manufacturers introduced several new 
seven and eight megapixel models, and by 
the year 2009, these segments are 
expected to be mainstream segments for 
the point & shoot cameras. 

Thetop five worldwide market 
leaders in 2004, are Canon; Sony; 
Olympus; Kodak; and Fuji. Info Trends 
expects these companies to remain in 
the top five in the year 2005, though 
their order and performance may change 
over a period of time. 

The photographic revolution 5 
gradually hitting the Indian shores cashing in 
on a large untapped market potential that is 
waiting to be explored. International digicam 
majors like Samsung, Canon, Sony, HP and 
Kodak are aggressively launching digicams at 
attractive prices and hoping to woo the 
Indian customers away from their "old 
analog boxes". 

If we just browse through the brand 





names and see what they have to offer, it is 
seen that Sony is battling to capture the 

top end ofthe digicam market with 

its sophisticated 5-megapixel 

camcorder models. This festive 

season has witnessed the customers 
making a beeline to Sony outlets. 

According to Ranvijay Singh, "Sony 
is the global leader in the 
field of Digital Imaging and, ۴ — > 
in India, we command e 
over 85 per cent market 一 
share in case of camcorder business and 
about | 5 per cent of Digital SLR Camera 
(DSC) market. However, we have very 
strong plans to increase the DSC market 
share within next year and hope to continue 
our leadership in the entire Digital camera 
market in the near future." 

Canon, the world market leader, has 
launched a range of smart new digital 
camera, Powershot A-400, with optical 
zoom at a street smart price of Rs | 2,995, 
which is primarily targeted at today s trendy 
youngsters. "We expect digicams to 
contribute to over 30 per cent of our 
turnover in India compared to only one per 


installment scheme for customers (instead 
of one year) at zero interest and the 
monthly installments are devised to be as 
low as Rs 520 a month in the case of its 
entry level models. 

Companies like HP are even going 
further to suggest to the customers 
that copies from digicams are in 

reality not at all costly. Says 
Ashwini Aggarwal, Country 
Marketing Manager, Consumer 
Segment, HP India," 
Considering that in an analog 
camera 25 per cent ofthe picture could 
be discarded because of poor quality, this 
means that the effective cost of digital and 
analog prints is nearly the same at Rs | O to 
Rs 12. So it's a misconception that digicam 
prints are expensive. 

Of course, for printers and IT 
companies like HP and Canon the camera 
business is closely linked with their other 
business acitivity like printers, accessories 
and even PCs. 

In terms of comparision, only 0 
photo printers are sold every month 
compared to | /0,000 printers hawked 
every month. 

Nonetheless, companies are hoping 
that increased digicam sales will trigger 
the printer sales as well. The two 
industry leaders in the printer segment is 
HP and Canon. 

Canon claims that it has already 
captured a market share of over 30 per 
cent in a short period of time, beginning 
from scratch. Canon India market share 
from consumables is 20 per cent, but the 
company hopes to realize a figure of 33 per 
cent in the coming year. 

HP on the other hand, has a different 
marketing strategy. It has a scheme of 
offering a printer and a camera at an 
attractive price of Rs 14,999, which 
otherwise would be up by 25 per cent if the 
two products were to be purchased 
separately. There plans in the anvil include 
the packaging of cameras with PC's, and 
according to an HP spokesperson, 50 per 
cent of its camera sales will come from 
such these combo offers. 

In short the imaging business in India is 
on a threshold of a dramatic change. 68 
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Canon estimates that 

he digital camera market 
Will erow six fold from Rs 

| OO crore to Rs 600 crore 
by 2007. and its expects 
he market will almost 
double every year in the 
next few years. 





Indian market and the reality is that old- 
fashioned analog cameras are far cheaper 
than the digicams. Jo compound matter 
further, import duties and local taxes add 
about 40 per cent to the cost of the 
digicams. Hence most people still tend to 
buy abroad and this has resulted in the grey 
market doing brisk business. 

This picture could change dramatically 
with duties falling dramatically, with the 
implementation of the WTO agreement. 
Says Bharadwaj, ‘At the moment we have 
absorbed about | 5 per cent of the cost 
differential due to duties- the rest we pass 
on to customers. But by next year duties 
will come down and there will be hardly any 
difference in the price in India and 
Singapore." 

Till this happens, the companies are 
working out ways to ensure that the 
customers buy cameras in India instead of 
picking them up during their travels 
overseas. For instance Canon offers a two- 
year warranty for cameras in India and in the 
case of some models it also offers a printer 
as a freebie. 

Similarly, to ensure that the price is not 
the key issue, Sony is offering a two-year 


Canon 


cameras than digital cameras are sold -SO 
the opportunities to tap the digital market 
are phenomenal. 

At the retail levels too, there is room 
for growth since only 5 per cent of the 
country's | OO, 000 photo outlets have 
digital camera print facilities. This in turn 
offers company's large scope to sell 
digicams, printers, photo papers and ink 
cartridge among others. 

The basic question then is why is the 
digital revolution still moving at a snail's 
space in India? According to reports three 
factors that are hampering the growth are 
namely, price, perception, quality and the 
technical complicities. 

But the companies are side-by-side 
looking for ways to overcome these 
hurdles. Kodak has launched the Easy share 
campaign in over 20 cities across the 
country. Under the scheme customers are 
being offered a camera along with printers 
for a discounted price of Rs 16,900. The 
basic concept is to make the customers 
understand that it takes only 40 seconds to 
click a picture and make a print without 
anybody s help. 

This boils down to the fact that 
customer education is the answer. Canon, 
for instance, is setting up Canon digiclick 
centres where potential customers can try 
out its cameras. The target is to open at 
least | OO such centers by 2007. On the 
other hand, HP not to be left behind in the 
race, is using key dealers to set up 50 digital 
HP centers, where camera buyers can test 
out products and make prints before actually 
buying the product. 

The price still holds the key to the 
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Solutions 


neoteric informatique pvt. Itd. is proud to be the 
à powering force in the integration of Digital 
Photography solutions empowered with... 
N Apple Computers, Epson Photo Printers, Kodak 
1 Digital Cameras, lomega Data Storage, Lexar Media 


and UMAX scanners 
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Visit our stall: 


DIGITAL STUDIO - Imaging Solutions 


Stall No. E-36A 


BA Ac PHOTO IMAGING ASIA 2005 


(The biggest Photography & Imaging exhibition in South Asia) 
Pragati Maidan, New Delhi, India 


6-9 January , 2005 


neoteric infomatique pvt. Itd. Corporate Office : 225, Chintamani Plaza, Off Andheri-Kurla Road, Andheri (E), Mumbai-400 099 * Hello: 22-39828600 * Fax: 22-39828694 


experience Inspiration, Creativity & 
Technology unfold... 
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Chandigarh: | 72-5087467 / 469 Fax:2728105 | Guwahati: 361- 2606152 / 58 Mumbai: 22-238 |2874, Fax:23869033 Trivandrum: 9387822327 
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E cameras will be seriously challenged, 


- kef for instance the recent announce: ux 
ment by LG Electronica tolauncha 7- ooo 
megapixel camera. Imaginea phone that UU 
gives you the clarity of images similar to du s 
ofa DSLR. Combine that with: 6to8times |. 





| zoom capabil ity. Does this mean the end of 
“our privacy? Not necessarily. This just 
means that there will have tobea strict 


vigi lance anda better: sense Ser nonendn | 


on our part, 


- Says Tej as Bhatt, noted imita lawyer 


2 “i isa potential time bomb. Last week» 
when | | was in Aherndabad, [saw more a 
then one man photographi ng good- looking ^ 


women on the stre: cet 
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一 e recent controversy involving 

"Shahid Kapur and Kareena Kapur has. 
spurred thelethalness ofthe: 

weapon called the camera mobile phone. 


Whilst the center of the current debate i uc 


the new hi igh-tech: age of camera phones 
with its sophisticated features like cell -Cams, 
night vision have made the unimaginable 
possible. Add to that the boon of trick = = 
photography and you have a package that ， 
even Isaac Newton will be proud of. 


Tracing the controversy regarding the ~ 
_ improper usage of a mobile phone which n 


fact, began couple of months ago with the 


one c fias resulted i ina wi 
lation regardi ng the future« G 
vera, Alr ready, the sale ofthe 
nera phones | has overtake 
ras andi itis esti imated that 
ra phones will touch the 3 te 














: me امه‎ marks, the survival of the 


like iis other n new 
, : mie - Delhi school sex scandal, whi ch showcased ti fhereitnos: 
eel students dung in sexua : 








“The advent of new. 2 
و‎ has made it- 


possible to now share 
images and videoclips 


_ through camera phones. 
From taking pictures to 7 


shooting clips and sharing 
them with friends has 


st m the camera phone a 


.mini- -computer. But then 





was a big hue and cry about porn on the 
net. But, itisthe viewer who has the choice 
whether to view the adult videos or not. It is 
not like that it is forced on the viewer at 
gunpoint. Hence, the onus ofthe matter lies 
in the hands ofthe user. 

For the overall betterment of the 
society we will be required to make moral 
decisions without discounting relentless 
temptation. The core of the privacy 
dilemma is the conflict between the 
beneficial uses and insidious abuses of 
transmitting information. But the harsh 
reality in today's society is the forces that 
collect and share personal information are 
50 pervasive and growing so quickly that we 
cant even make comprehensive lists of the 
information gathering systems much less 
define what kinds of collecting and sharing is 
acceptable. Certainly in this whole debate of 
the use and abuse of technology some sort 
of restraint is advisable but then given the 
loopholes in our system it is better than we 
take a re-look into the cyber laws that are 
prevailing in our country to prevent such 
ugly situations in the near future.. 
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students using the new technology by 
enforcing regulations. For instance, 
Bangalore schools have banned cell phones, 
in school premises both in the the case of 
students as well as staff members. Some of 
them had already enforced the law some 
time back but others have implemented tt 
after the recent Delhi controversy. Indira 
Kothanath, Prinicipal, DPS-South Bangalore 
school says, "Bags are being checked that 
no students bring in handsets into the 
campus. Even the staff members are being 
discouraged from using cell phones during 
school hours. 

But most importantly, a better level of 
understanding on part of the users. One 
must understand that it is the society and its 
members that have to be blamed for the 
present day problems. But the question is 
are we over-reacting when rt comes to 
pornographic images being showcased on 
the mobile phones? Dont get me wrong. | 
do not mean the discomforting display of 
images of school kids indulging in sexually 
explicit activities. The point | am trying to 
make is that when Internet was new there 





(Multi Media Messaging) has boosted the 
sales resulting in most of the teenagers 


wanting to share images and clips through 
on-line technology. The popularity of the 
camera phones is increasing day-by-day but 
alongwith this there is a growing threat of 
invasion into our private lives. Says Ekta 
Britto, Executive, |P Morgan Chase Bank, 
“The other day | went to one of these malls 
and saw that a bunch of guys were standing 
at the Food Court and taking pictures of girls 
by zooming in on them.” 

But, all the hooplah about the camera 
phones controversy has its high side. Firstly, 
most of the manufacturers believe that it is 
important some kind of mechanism should 
be put in place to control the sale of the 
pomographic content captured through 
mobile phones. Although, currently there Is 
no such mechanism, which can control the 
transmitting of such images, but every 
manufacturer is adamant that there should 
be some restraint about it.. 

Secondly, in a majority of the educa- 
tional institutions like schools and colleges 
have started monitoring activities of their 
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Ds Mark |l 


e 36x24 mm CMOS* 16.7 million effective pixels 


e 4992 x 3328* 3600 x 2400* 3072 x 2048 
© 2496 x 1664 


DIGIC Il 

Image sensor 

e ISO 100 - 1600* Boost: ISO 50 (L), ISO 3200 (H) 
e 4x sRGB* Adobe RGB * 2x user configurable 

* Tone curve* 5 level contrast control 

Level 

Max. approx. 4.0 fps 

e JPEG: 32 frames* RAW: | | frames 

E-TTL II 

e Compact Flash * Secure Digital(Dual writing capable) 
e IEEE 1394 (FireWwire)* USB |. | 

e 2.0" TFT* 230,000 pixels 

Yes 


Yes, up to | Ox 


0-45 °C (8596 or lower humidity) 


Sensor 


Image sizes 


Processor 
White balance 
Sensitivity 
Colour matrix 
Contrast 
Sharpness 
Continuous 
Buffer size 
Flash 


Storage 


Digital connection 


LCD monitor 


Orientation sensor 


Playback zoom 


Operating 
Environment 


Dimensions (WxHxD) 56 x 158 x 80 mm 


Weight (body only) Approx. |.2 kg 
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Canon 


non launched the 6 

megapixel EOS- | Ds Mark Il, 

successor to the EOS | Ds, at the 
Photokina 2004. Canon set new standard 
in digital photography with the introduction 
of the EOS | Ds Mark Il, featuring a full size 
35 mm (36 x 24 mm) 16.7 MP CMOS 
sensor and maintaining an impressive four 
frames per second shooting rate. 

The full frame censor means that there 
is no field-of-view crop. For example, a 50 
mm lens on this camera will provide exactly 
the same field-of-view as it would on a 35 
mm film camera. The EOS | Ds Mark Il 
produces images with outstanding colour 
rendition and dynamic range. It captures 
sufficient resolution to produce files which 
convert to 50MB uncompressed TIFF at 
24 bit colour depth. 

Replacing the award winning | |. | 
Megapixel EOS- | D, the camera is powered 
by Canons second generation DIGIC II 
image processor and is capable of firing at 4 
fps for bursts of up to 32 frames in JPEG, 
or | | frames in RAW. An optional wireless 
adaptor delivers high speed IEEE802. | | b/g 
wireless LAN support allows photogra- 
phers to work untethered as huge full-frame 
RAW files transfer automatically to the 
studio LAN in a few seconds. 

Photographers switching to Canon's 
EOS system gain access to the entire range 
of EF lenses and EX-Series Speedlite flash 
units. For the first time, medium format 
image quality is combined with access to the 
extensive range of professional lenses, 
spanning from | 4mm to | 200mm. 








e 22.5 x 15.0 mm CMOS sensor * 8.5 million total pixels 
* 8.2 million effective pixels 


e RAW JPEG (EXIF 2.21) - Fine / Normal ۶ RAW + JPEG 
e Canon EF / EF-S lens mount * |.6x field of view crop 
Focusing * 9-point TTL * CMOS sensor* AF working 
range: -0.5 - 18 EV (at 20°C, ISO 100) 


e TTL 35 zone SPC® Metering range: EV 1.0 - 20 EV 
(at 20°C, ISO 100, 50 mm F1.4) 


e Auto (100, 200 or 400)* ISO 100 - ۱600۰۶ ISO 3200 


* Focal-plane shutter* 30 - 1/8000 sec 
e Flash X-Sync: 1/250 sec 


e ۱.8" TFT LCD (118,000 pixels) 

e Compact Flash Type | or II (Microdrive supported) 

e Auto pop-up E-TTL II auto flashe FOV coverage up to | 7 
mm (27 mm equiv.) * Guide number approx | 3 

e X-Sync: 1/250 sec 

e E-TTL Il auto flash with EX-series Speedlites 

|8 custom functions with 50 settings 

e USB 2.0 Hi-Speed 

e Lithium-lon BP-51 | A rechargeable battery 


| 44 x 106 x 72 mm (5.6 x 4.2 x 2.8 in) 


685g 
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Canon EOS 2003 


Sensor 


File formats 


Lenses 


Metering 


Sensitivity 


Shutter 


LCD monitor 
Storage 


External flash 
Custom functions 
Connectivity 
Power 
Dimensions 


Weight (no batt) 


non announced the EOS 20D, 
their fourth generation DSLR just 
before Photokina this year. The 
EOS 20D is the updated version of 
Canons earlier | OD, and looks a lot like 
its predecessor, with the major changes 
being inside the camera itself. 

Camera performance is first rate, 
from an 8.2 megapixel CMOS sensor, just 
0.2 second near instant start up time, a 
blazing 5 frames per second burst mode 
up to 23 frames, all new 9-point AF 
system and the new DIGIC II processor, 
first seen in the EOS- | D Mark Il is now 
used in the EOS 20D. 

The EOS 20D also comes with a 
new Black and White mode with digital 
colour filters which work in the same way 
as a colour filter would on black and 
white film. 

The 20D goes a step further than 
most D-SLRs with its powerful white 
balance adjustment features. And, like all 
D-SLRs, the 20D is expandable, with 
support for both EF and lower cost EF-S 
lenses, numerous flashes, remote 
controls, and much more. 

The 20D is available with an 18 - 55 
mm EF-S lens, or with the new | 7 - 85 
mm EF-S lens with image stabilization. 

One ofthe most valuable features 
which definitely excite the professionals is 
the cameras high speed shooting capability. 
At 5fps the 20D can only be compared 
with the current Canon | D Mark Il and 
the Nikon D2H. Available at a street price 
of Rs. ۱27, 995, the Canon EOS-20D Is 
the best reasonably priced digital SLR 
camera in the market today. 


O D 





e |/1.8" Type CCD ۶ 7.4 million total pixels 
* /.| million effective pixels 


e JPEG (EXIF 2.2) - Fine / Normal / Economy * TIFF 
* 4x optical zoom* 33 - 132 mm equiv. 
Up to 4x 


* Hybrid AF system* 7 area Multi-Point AF * Center AF 
point * 'Free' selectable AF point (132 x 86 grid) 


e Multi-Pattern* Center weighted average * Spot 
* Auto* ISO 80 - 640 


* Auto: 1/8 - 1/2000 sec * Aperture Priority: | - 1/2000 
sec * Shutter Priority / Manual: Bulb, 60 - 1/2000 sec 


Any combination of shutter speed and aperture above 
Automatic for shutter speeds of ۱/8 sec or slower 
e -2 EV to +2 EV* |/3EV steps 


e Built-ine Modes: Auto, Off, On, Red-eye reduction 
* Range (Auto ISO): Wide 3.6 m, Tele 2.5 m 


* Internal memory (8.9 MB) * Secure Digital (SD) card 
e 2.0" TFT, 115,000 pixels 10096 coverage 

* USB ۱ 

* Lithium-lon NP-40 rechargeable (3.7 V, 1230 mAh) 
225g 


98 x 68 x 45 mm 
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Sensor 


Image formats 
Lens 
Digital zoom 


Metering 
Sensitivity 


Shutter speed 


Manual exposure 
Noise reduction 
Exposure compen. 


Storage 

LCD monitor 
Connectivity 
Power 

Weight (no batt) 


e seven megapixels four times 
zoom, prosumer compact digital 
camera EXILIM Pro EX-P700 was 


announced pre Photokina this year. 

Although there is some EXILIM family 
resemblance, the P700 doesnt really look 
like any earlier Casio cameras. Unlike 


previous Casio cameras which were big, 
the P-700 sports a very typical design flow 
with lots of elements in-between. 

Still, the P700 has been one ofthe 
very fashionable cameras with a distinct 
chrome band around its middle. 

The P700 is comfortable enough to 
hold, with just enough space on the back of 
the camera for the thumb to grip it firmly, 
and the relatively compact dimensions allow 
the bottom right corner to sit in the palm. 

The EX-P700 features a Canon 
branded 4x optical zoom lens. 

The P700 has a large 2.0" LCD 
monitor with | 15,200 pixels providing a 
graphical overview of settings and exposure 
and is easy to read both indoor and 
outdoor. 

The P700 offers a combined battery 
and SD compartment located in the base of 
the camera. 

The Exilim EX-P700 is real small and 
can be described as an excellent model 
in the emerging life style product 
category combining both style and 
performance with élan. 
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uji Finepix 53 Pro 
ujifilm first announced the Finepix 53 Sensor e Fujifilm SuperCCD SR II * 6.45 million total photosites 
- — Pro at the PMA, but only (2 photodiodes per photosite) 
launched it at the Photokina 2004. Fuji * |2.9 million total photodiodes 
described the Finepix $3 Pro as the 
pe Company's pursuit of film photography Image formats e JPEG (EXIF 2.2) - 2 levels (Fine, Normal) * CCD-RAW 
standards for the digital world —with the (14 bit) - S only mode (approx. ۱2 MB) or S+R mode 
introduction of Fujifilm's unique Super (approx. 24 MB) 
CCD SR II — dual pixel technology which is 
technically inspired by the structure of silver Lens mount Nikon F mount (with AF coupling & AF contacts) 
ON halide crystals in colour negative film. 
The new sensor produces | 4 Focusing e 5-area AF* TTL phase detection® Nikon Multi-CAM900 
million effective pixels in 6. | 7 locations, autofocus module * Single / Dynamic Area AF 
—— combining 6. | 7 million high-sensitivity S- (inc. Closest Subject Priority) 
pixels and the same number of low- 
sensitivity R-pixels. The newly developed Metering e 3D Matrix Metering with | O-segment SPD 
image processor of the FinePix S3 Pro * Center-Weighted Average * Spot 
achieves exceptional image quality with a 
Cy. fourfold increase in dynamic range over Sensitivity ISO 100-1600 
» non-SR Super CCD sensors, high signal to 
noise ratio (lower noise at higher Shutter speed e 30 sec - 1/4000 sec* Bulb 
O sensitivities) and tonality that was previously 
impossible to generate with digital cameras. Viewfinder * Fixed eye-level pentaprism * Built-in diopter adjustment 
Fuji has designed the S3 Pro from the (-1.8to +0.8)* Coverage: 9596 horizontal, 9396 vertical 
二 一 photographer's viewpoint. The body design 
ofthe camera has been developed with Image parameters ° Film simulation: Standard, F | (portrait), F2 (Velvia like) 
significant improvements in versatility and e Colour saturation: 3 levels, B&RW Contrast: 3 levels 
ease of use. In addition, the body has been e Sharpening: 3 levels 
sculpted and rubberized to provide a solid 
grip. The FinePix S3 Pro features two D- Storage e xD-Picture Card (up to 512 MB)* Compact Flash Type I/II 
TTL compatible flash interfaces (hot shoe 
and synchro terminal) and also provides LCD monitor e 2.0" TFT LCD* 235,000 pixels 
dual media slots, making it compatible with 
xD-Picture Cards, CompactFlash cards up Connectivity e USB 2.0 (Hi Speed) ۶ IEEE | 394 (Firewire) 
a to 4GB capacity. 
The FinePix S3 Pro's compatibility with Power 4 x AA batteries (NIMH recommended) 
Nikon-fit lenses and accessories, including 
the latest 'DX" -designated options, gives Dimensions 148 x 135 x 80 mm 
plenty of scope for advanced shooting 
control. Weight 835 g (no batt / lens) 
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- tult FinePix $5500 Zoom 


uji launched the FinePix $5500 

Zoom, in July 2004, retaining the SLR 

styling of its predecessor the S5000 
Zoom and | Ox optical zoom (37-370mm 


e |/2.7 inch Type CCD ® 4.2million pixels total 
* 4.0 million effective pixels 


e Still: CCD-RAW/PEG (EXIF 2.2)* Movies: AVI (Motion 
JPEG)* Sound: WAV (up to 30 seconds) 


e 37-370mm equiv. (10x zoom) * F2.8 - F3.1 © Fujinon 


e Auto focus* AF Area Focus» AF Centre Focus 
e Manual focus® AF assist illuminator effective up to 2m 


e Normal: 0.9 m - Infinitye Macro: | Ocm 
* Auto, ISO 64 - 400 
* |/4- 1/2000 sec auto* 15 - 1/2000 sec manual 


e |/3 EV steps (IO steps)* At wide: F2.8 / F8.0 
e At tele: F2.8/F9.0 


e 64-2006 T TL metering-multie Spot* Average 

e 0.33" LCD electronic viewfinder * | 15,000 pixels 
I.S" TET 43 (115,000 pixels) 

۰ USB 2.0 

* PictBridge 

e xD-Picture Card* |6 MB xD-Picture Card supplied 
e 4x AA or 4 x Ni-MH 

° 33/g 


۰ [13x81 x79 
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Sensor 


File formats 


Lens 


Focus distance 
ISO sensitivity 
Shutter speed 


Aperture 


Exposure 
Viewfinder 
LCD monitor 


Connectivity 


Print compliance 


Storage 


Power 


Weight (no batt) 


equiv.). It features a conventional CCD 
sensor, compared to the earlier 0 
which had a Super CCD HR sensor, but 
adds an extra million pixels, taking the 
effective resolution up to 4 megapixels. 

While retaining the ergonomic design 
and layout of the FinePix S5000 Zoom, the 
55500 Zoom also adds full VGA 30fps 
movie recording, custom white balance 
control, histogram playback and |00% 
frame coverage in the LCD and electronic 
viewfinder. 

Photographers will find this an ideal 
camera for any sporting event due to the 
combination of | Ox optical zoom and its 
continuous shooting mode. This versatile 
camera is also perfect for travellers - 
particularly where they are unable to get too 
close to the subject. Other features include 
RAW mode, ISO 64-400 and a 640x480- 
pixel movie mode. 

The FinePix $5500 Zoom also comes 
equipped with a Video Out socket for 
reviewing images and movies on a TV 
screen, and PictBridge compatibility for 
printing images without the need for a 
computer. 

Created with ease of use and conve- 
nience in mind, the FinePix $5500 Zoom 
can be powered by four AA sized batteries 
or an AC power adaptor. 





1/2.5 " Type CCD» 5.4 million pixels total 
* 5.0 million effective pixels 


e 640x 480 (12 fps)* 320 x 240 (20 fps) 
* Continuous up to 80 mins depending on 
the size ofthe memory card 


e 38-380mm equiv.( Ox zoom) * F2.8 - F3.7 


e Dual sensor AF * TTL-AE with programme modes 
e Normal: 0.6 m - Infinitye Macro: 12 - 70 cme» Auto 


Auto ISO 80- 160, ISO 80-800 


e Colour: High, natural, low ۶ B&W * Sepia 
e Sharpness: High, normal, low 


e First: 2fps up to 5 images* Last: 2fps up to 30 images, 
last 4 frames saved 


e Built-in pop-up * Modes: Auto, Red-eye reduction, 
On/Offe Range: (wide) 4.9 m, (tele) 3.7 m 

e +/- ۱,۵ EV in 0.5 EV steps 

SD/MMC card, 32MB internal memory 

EVF (311,000 pixels ) 

2.2" TFT LCD (153,000 pixels) 


Lithium ion battery 


e Spot, Center-weighted & Multi-pattern metering * 
PictBridge» Self-timer 10 seconds * 16 - 1/100 sec shutter 


350g 


97 x 8| x 80 mm 
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ak LOK 73965 


Sensor ۰ 


Movie clips 


Lens 


Focus 


Sensitivity 


Image parameters 


Continuous 


Flash 


Storage 
Viewfinder 
LCD monitor 
Power 


Other features 


Weight (inc batt) 


Dimensions 


OO 
odak EasyShare DX 7590 is the 
exciting new flagship for Kodak's 
roundbreaking EasyShare system 
for advanced digital photography. 

The EasyShare DX 7590 camera 
offers the type of enhanced creative 
controls expected by professionals and 
advanced amateur shooters. 

It also offers manual exposure settings, 
auto bracketing and a PC socket for using an 
external flash unit or studio strobe. The 
DX7590's macro mode allows getting 
closer than five inches and is ideal for 
detailed nature close-ups. 

The camera's AF system also gives 
users enhanced creative control, 
automatically selecting the DX7590's AF 
sensor to activate, or allows the 
photographer to select it for the most 
precise focusing accuracy. The exposure 
system offers the same level of user control 
producing brilliant colours and amazingly 
sharp images. Finally, serious users will be 
benefited by the abundant lineup of 
accessories available for the Digicam, 
including a matched Schneider-Kreuznach 
Xenar wide-angle lens, Circular Polarizer 
and Neutral Density filters, plus and adapter 
allowing to attach any 55 mm filter or lens 
accessory. 

The Kodak EasyShare DX7590 lets 
you capture, share and print without leaving 
the comfort of the home and retailing at a 
price of Rs. 33, 900 it is an excellent value 
for money. 





6.24 megapixel (total) CCD 
6.۱ million effective pixels 


Nikon F mount (with AF coupling & AF contacts) 
|.5xfield of view crop 


DX Nikkor : All functions supported 
Type G or D AF Nikkor : All functions supported 


Single Servo AF (AF-S) 
Continuous Servo AF (AF-C) 
Manual focus (M) 


TTL full-aperture exposure metering system 

3D colour matrix metering with | ,005-pixel RGB sensor 
Center-weighted: Weight of 7596(8mm circle) 

Spot: Meters 2.3mm circle (about | % of frame) 


Auto, ISO 200 — 1600 (1/3 EV steps) 

Combined mechanical and CCD electronic shutter 
30 to 1/8000 sec 

Steps of 1/3 or 1/2 EV 

Flash X-Sync: up to 1/500 sec 

Bulb 

| .8" (130,000 pixel TFT) 


Auto flash with auto pop-up 
Guide number approx. 15/1 | (manual full | 7/12) 


Compact Flash Type | or ۱۱ (Microdrive supported) 
Lithium-lon battery pack EN-EL3 


I40x ||| x 78 mm 


Sensor 


Lens mount 


Lens compatibility 


Lens servo 


Metering 


Sensitivity 


Shutter speed 


LCD monitor 


Built-in Speedlight 


Storage 
Power 


Weight (no battery) 595 g 
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Nikon D/C 


e Nikon D70 was the ultimate 
camera that the photographers all 
over the world were waiting for. And 

the wait was definitely worth it. 

A revolution began in 2003 with the 
launch of the EOS 300D - a 6.3-megapixel 
sensor with a street price of below $999. It 
attracted everybody to join the digital SLR 
bandwagon. 

Nikon joined the party in early 2004 
with the launch ofthe D70 — with the look, 
feel and functions that led many pros take it 
up as their primary digital camera . . without 
pushing the price to an astronimal level. 

The Nikon D70 featuring the best 
colour accuracy amongst any digital SLRs, a 
near instantaneous startup time, a 6.24 
megapixel CCD, a 3 frames per second 
burst mode plus the hefty, well-balanced 
feel with its polycarbonate skin over a 
stainless steel chassis, makes it a sheer 
technical virtuosity. 

The D70 is compatible with all Nikon 
lenses, including the new digital-only DX 
series lenses, flashes and all other profes- 
sional accessories. The D70s familiar, 
uncluttered top plate, functional and well 
organized back, and info-packed finder 
appealed to many pros while its easy to 
navigate, explanatory menu and feature set 
have made amateur shooters to smoothly 
transit to digital SLR. 

The D70 does all this for a reasonable 
price of — Rs. 59, 500 for the body, and Rs. 
79, 500 with an | 8-70mm f3.5-4.5G AF-S 
DX Nikkor lens. 

All this and more, it set a benchmark 
for all digital SLRs in the future. 


OQ 






Sensor * 8.3 megapixel (total) CCD * 8.0 million effective pixels 


File formats e RAW (Nikon NEF)* TIFF (RGB)* JPEG (EXIF 2.2) - 


Extra, Fine, Normal, Basice QuickTime (Movies) 


Lens e [Ox optical zoom "Nikkor ED “VR 
e 35 - 350 mm equiv. * F2.6 - F4.9 
Metering 。 256-segment Matrixe Center-weighted 
e Spot* Spot AF area 
Sensitivity * Auto (50 - 200), ISO 50- 400 


e Auto & P: 2 to 1/3000 عو‎ S, A& M: 8 to 1/3000 sec 
e Bulb in M mode (upto ۱۵ minutes)At some apertures 
maximum shutter speed is | /1500 sec 


Shutter speed 


* Any combination of shutter speed and aperture above 
e Bulb (up to ۱۵ minutes) 


Manual exposure 


Exposure compen.  2FVto ۸ EV in ۱/3۲۷ steps 


Exposure bracketing * 3 or 5 images* +/- 0.3, 0.7, 1.0, 1.3, 1.7, 2:0 EV 


LCD e |.8" TFT LCD, Flip-out and twist ( 134,000 pixels) 
Storage e Compact Flash Type | or Type Il 
Viewfinder * Electronic Viewfinder (0.44" LCD) ( 235,000 pixels) 
Connectivity * USB 2.0 (Hi-Speed) 
Power * Nikon EN-EL7 Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Weight (no batt) 600 g 
Dimensions | |6 x 85x 121 mm 
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Nikon Coolpix 8800 


ikon announced the Coolpix 
8800 - featuring a whopping 8.0 
megapixel sensor with a | Ox 


optical "Nikkor ED" VR lens at the run-up to 
the Photokina this year. The 8800 is the 
first ten times optical zoom eight megapixel 
digital camera and is also Nikon's first 
consumer camera with Vibration Reduction 
technology. The 8800 is built on the earlier 
Coolpix 8700 and comes with loads of 
advanced features and a VR lens. 

The Coolpix 8800 is made of three 
solid magnesium alloy moulds and is heavier 
and bigger to accommodate its | Ox lens. 
The hand grip is slightly thicker and rounder 
and features the new red Nikon ‘fleck’ near 
the top. The flip-out and twist LCD 
monitor on the camera back allows to 
shooting at any angle and the button control 
layout has been re-arranged for easy and 
comfortable usage. 

The USP of the Coolpix 8800 is its 
impressive f2.8 Nikkor (35-350mm 
equivalent) VR lens which guarantees rock 
steady images in any lighting conditions The 
camera allows capturing images in Nikon's 
proprietary INEF format, which is very 
flexible and powerful and also to shoot a 
fast burst of | OO VGA-res shots at 30fps. 

The Nikon Coolpix 8800 currently 
being retailed at Rs. 58, 600, is an excellent 
camera satisfying the needs of both 
professionals and amateurs alike. 


yO 


0 mpus C8080 Ae Zoom 





*8.3megapixel(total)CCD * 8.0 million effective pixels 


*5xopticalzoom * 28- | 40mm equiv. 
* Bayonet fitting petal hood supplied 


e Dual AF (TTL and external passive AF)» iESP AF, Spot AF, 
AF area selectable * Manual focus 


Yes, visible light (orange) 

e Standard: 0.8 m - Infinity (2.6 ft - Infinity) 

e Macro: 20 - 80 cm (7.9 - 31.5 in) 

e Super Macro: 5 - ?? cm (2.0 - ?? in) 

e Digital ESP* Spot* Multi-spote Center-weighted 


*Auto(50-400) * ISO50-400 


*xD-PictureCard(Slot | ) 
* Compact Flash Type | or Type II (Slot 2) 


32 MB xD-Picture Card 
e ElectronicViewfinder* 240,000 pixels 


* |.8' TFT, 134,000 pixels (‘Sunshine colour’) 
* 100% coverage 


*USB2.0 

Yes 

e Olympus BLM- | Lithium-lon rechargeable battery 
660 g 


124 x 85 x 99 mm 
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Sensor 


Lens 


AF Assist lamp 


Focus range 


Metering 
Sensitivity 


Storage 


Storage included 
Viewfinder 


LCD 


Connectivity 
PictBridge 
Power 

Weight (no batt) 


lympus rocked the market early 
this year by launching the 
Company 's first eight megapixel prosumer 


level digital camera, the C8080 Wide 
Zoom at the PMA 2004. 

From a design point of view, Olympus 
redesigned the body shape and styling of the 
C-8080 in a more significant manner and 
made two defining changes in the camera's 
design - the large diameter lens and the way 
the left side of the body is rounded to 
match the lens barrel. 

Olympus, on the launch of the new 
C8080 WZ „stated that the new lens was 
of the same quality as the Zuiko lenses 
made for the Olympus E-| series. 

The C-8080's lens provides an 
equivalent 28 to ۱4۵ mm equiv. 5x optical 
zoom with a maximum aperture of F2.4 at 
wide angle (28 mm equiv.) and F3.5 at 
telephoto ( | 40 mm equiv.) The lens is 
made up of 15 elements in | 3 groups, 2 of 
which are aspherical and 3 ED. 

The C-8080's LCD monitor is 
attached to the body by an arm which 
allows it to be pulled away and tilted both 
down and upwards. There are four locking 
positions providing great capability for waist 
level, macro, studio and overhead shooting. 

The camera's brand new | 34,000 
pixel ۱.8 LCD monitor is bright clear and 
responds very quickly providing a crystal 
clear view when panning the camera. 

The big news with this camera is the 
super startup time of just 0.9 seconds. 

Of all the 8.0 megapixel compact 
cameras in the market, the C-8080 WZ 
has the most robust feel and lives up to the 
Olympus brand name. 





e |/2.5" Type CCD * 5.3 million pixels total 
* 5.0 million effective pixels 


e 36 - 432 mm equiv. (12x zoom) * F2.8 (throughout 
zoom range) * MEGA OIS (Mode ۱ / Mode 2) 
e LEICA DC VARIO-ELMARIT 


* | point, 3 point, 9 point Autofocus 
e 5cm macro mode (Wide), 200cm (Tele) 


* Auto* ISO 80 - 400 


e Full resolution: 3 or 2 fps * Full resolution: max 7 images 
(standard mode), 4 images (fine mode) 


* Built-in pop-up flash 

e SD/MMC* 16 MB SD supplied 

e EVF (114,000 pixels)» Field of view approx 10096 

e 2.0" TFT LCD* 130,000 pixels 

e Lithium-lon rechargeable battery 

e Spot, Center-weighted & Multi-pattern metering* 
PictBridge and DPOF compatible * Mega Optical Image 
Stabilisation * Live Histogram * AF assist lamp * Built-in 
speaker and microphone» Flip Animation function * In- 
camera picture resizing and cropping* Voice annotation * 2/ 
| O second self-timer* Venus Engine II LSI Image Processor 


556g 


128 x 87 x 106 mm 
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Sensor 


Lens 


Sensitivity 


Continuous 


Flash 
Storage 
Viewfinder 
LCD monitor 
Power 


Other features 


Weight (inc batt) 


Dimensions 


e DMC-FZ20 is Panasonic's 
flagship model of third generation 
‘super zoom digital cameras 
announced in the middle of last year. 

The DMC-FZ20 is a direct 
replacement of the earlier FZ | O and like its 
predecessors, sports a Leica-branded DC 
Vario-Elmarit zoom with a whopping | 2x 
optical range (36-432mm equiv) and a 
constant F2.8 aperture. It also boasts a 
newly-improved optical image stabilization 
system and the Venus II engine, which, 
according to Panasonic's documentation, 
allows shooting at 3 or 4 shutter speed 
steps faster. 

The FZ20 offers several 
enhancements, including a higher 
resolution sensor, improved hand grip, 
operates faster due to the Venus || 
image processing engine and offers better 
resolution and lower noise. 

The FZ20 has a serious look and 
offers everything from point-and-shoot 
scene modes to advanced manual 
photographic controls. Although many of 
the controls are accessible only via the on- 
screen menus, regular settings has its own 
external control. 

A larger CCD is preferred as noise at 
higher ISO's basically restricts its serious 
use to ISO 80-200, and even at ISO 
200 the noise is visible in darker areas on 
larger prints. 

However, given the high resolution, 
sharp results produced, the excellent overall 
performance, and lack of optical problems 
in most shooting situations, the FZ20 5 
definitely one of the best cameras today in 
the market. 


t O `p 





e 23.5x 15.7 mm CCD 56050۳۶ RGB Colour Filter Array 
e 6.31 million total pixels* 6. | million effective pixels 


* Pentax KAF2, KAF, KA mount lenses* K mount lenses 
available with (function limited)* S mount lenses available with 
adapter (function limited)* 67/645 lenses available with 
adapter (function limited) 

e AF-Single* AF-Continuous (Action mode) ۶ Manual focus 
e | 6-5687۳6۲۶ Center-Weighted Average * Spot 

e EV | to 21.5 (at ISO 200 with 50 mm /F1.4 lens) 


e -2.0 to +4.0 EV in 0.5 EV steps 
e -2.0to +2.0 EV in 0.3 EV steps 


e ISO 200 - 3200 

* 30to 1/4000 sec* Bulb 

* Eye-level type fixed penta-prism finder 

* Natural bright-matte focusing screen 

e Magnification approx. x0.95 * 95% frame coverage 

* Diotric adjustment (-2.5 to + 1.5) * Viewfinder info bar 
e 2.0" TFT LCD* 210,000 pixels 

e Hot-shoe * High speed sync 

* USB 2.0 Hi-Speed 

SD card 


e 4x AA batteries or * 2x CR-V3 


125 x 93 x 66 mm 


[eL T Vode 


Basic Pict 
Recorded Pixels 
Quality Lev 


ali 1 


Sensor 


Lenses 


Focus modes 
Metering modes 
Metering range 


Exposure compen. 


Sensitivity 
Shutter Speed 


Viewfinder 


LCD monitor 
External flash 
Connectivity 
Storage 
Power 


Weight (no batt/lens) 505 g 
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e Pentax *ist DS digital SLR was 
announced in the run-up to 
Photokina 2004. The *ist DS is the 

second digital SLR from the Pentax stable 
and is aimed at a lower price point than the 
original *ist D. The *ist DS continues the 
*ist D's position of being the smallest and 
lightest digital SLR on the market. The *ist 
DS features a six megapixel CCD sensor 
and has a Pentax K lens mount which 
supports K, KA, KAF and KAF2 lenses. Just 
like the *ist D, it is also possible to use 
screw mount lenses, 645 and 67 series 
lenses with an adapter. 

The *ist DS is the first digital SLR to 
use only SD for storage. But in reality this 
isn't much of a limitation as SD cards are 
now available in larger capacities and write 
performance is as good as Compact Flash. 

The *ist DS looks similar to its 
predecessor *ist D with a few noticeable 
improvement in the sculpting of the hand 
grip and the modified control layout. The 
*ist [DS also has a larger 2.0" LCD monitor 
which occupies more of the rear of the 
camera. Overall it is a clean, unfussy and 
easy to understand layout. Build quality is 
good, it's no pro-camera but fits comfort- 
ably into the hand and is quick and easy to 
operate. 









| Camerata 
加 AF Mode Single 
a Digital Zoom: 

Date/Time: 

۲ - Red EyeReduction: 


۳۹ Hologram AF : 
2 


Auto Review: 








e |/1.8" Type CCD ۶ 7.4 million total pixels 
e 7.| million effective pixels 


Real Image Processor 
e 4x optical zoom* 34 - | 36 mm equiv. 


e Multi-Pattern (49 segment)* Center weighted average 
e Spot 


e Auto* ISO 100 - 800 
e Auto: 1/8 - 1/2000 sec 


* Burst, 0.9 fps, upto ۱5 frames* Speed Burst, 2.5 fps, 
up to 8 frames» Multi Burst 


e Built-ine Modes: Auto, On, Off, Slow Sync 

* Red-eye reduction: On, Off ۶ Range (ISO 100): 

Wide 3.0 m, Tele 2.5 m 

* Hot shoe* ACC terminal 

e Memory Stick / Memory Stick Proe Compact Flash Type | 
32 MB Memory Stick 

e 2.5" TFT, 123,000 pixels* 10096 coverage 

PictBridge compatible printers 

e USB 2.0 (HiSpeed) 

e Lithium-lon NP-FRI InfoLithium (3.6 V, 1222 mAh) 


358g 


| 20 x 63 x 72 mm 


43 JANUARY 2005 Asian Photography 


Sensor 


Image processor 
Lens 


Metering 


Sensitivity 
Shutter speed 


Continuous 


External flash 
Storage 

Storage included 
LCD monitor 
Direct print 
Connectivity 
Power 

Weight (no batt) 


ony launched the seven megapixel 4x 

zoom DSC-V3 ‘prosumer’ level 

compact digital camera in the middle 
of this year in the run up to Photokina 04. 

Despite carrying the same lens as the 
earlier DSC-V | , the V3 is quite larger and 
heavier, has amore comfortable deep 
rubber hand grip, a better control layout and 
a huge 2.5" LCD monitor. 

The DSC-V3 features the same lens 
unit as the earlier DSC-V | and offers a 4x 
optical zoom range of 34 - | 36 mm with 
an F2.8 maximum aperture at wide angle 
and F4.0 at telephoto. This lens is pretty 
good and deliver sharp images with perfect 
contrast. 

The rear of the camera is dominated 
by one of the largest LCD monitors in the 
business measuring 2.5 inches corner to 
corner and has | 23,000 pixels. 

Focusing is ultra fast, showcasing 
Sony's great strides in auto focus speed in 
their latest generation of cameras. The 
DSC-V3 produces great images with real 
punch and great resolution. 

The DSC-V3 with an imposing shape, 
anice soft rubber hand grip and cool metal 
surfaces, looks real sleek in black and is a 
nice camera to capture images. 
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t has been a great year in terms of photography technology 
taking rapid strides and mobile and wireless imaging opening u 
new vistas for the creative artist. In the midst of it all, the year 
2004 will also be remembered for its fair share of war and 
destruction as well. The Iraq war which still continues to haun 
he media accounted for the deaths of countless photo Journalists 
ho died while performing their duty. In addition, the year also saw 
he passing away of some of the renowned names in the world of 
photography. Definitely, it is a matter of great pride that many of the 
visual artistes of yore were able to spin magic around film 
photography and that too without the help of the powers of the all 
pervading digital technology. 
Men like Henri -Cartier Bresson, Helmut Newton, Richard 
Avedon, Eddie Adams, and our very own E.Hanumanantha Rao 
stand out as true colossus who not only reinvented but shaped the 





uture of photography in many ways. Asian Photography salutes the 
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tribute 


enowned photographer, Henri Cartier-Bresson, a 1 
member of Magnum Photos and widely regarded H 
s the father of photojournalism, died on August 3 
home in South of France. He was 95 and is survived by hi 
photographer Martine Franck and daughter Melanie. 
Cartier-Bresson, forever, altered the course of 
photojournalism by coining the phrase the "decisive mome 
hich refers to that point in time that transforms an othe 
ordinary photograph into an iconic image. Though Cartier 
largely gave up photography in 1968 to focus on drawing 4 
painting, his body of work contains several iconic 
images and continues to be an inspiration for a 
generation of photojournalists shooting in the 35- 
mm format. 
Photographing news for half a century, he 
elevated it to an art form, such as his memorable 
images of China and the partition of India. His 
political and street photography exuded a humor 
and passion that attracted worldwide appeal. 
Henri Cartier-Bressons ability to capture a 
moment in a photograph became his legacy. £m 
Cartier-Bresson was born into a wealthy XN 
extile family on Aug. 22, 1908 in Chanteloupe, 
France. In his 20s, Cartier-Bresson abandoned the famil 
in order to study art. 
In [931 Hungarian photographer Martin IMunkacsi's brillia 
photographs of runners, swimmers, and race-car drivers, 
appeared in the new illustrated magazines being published 
Germany and France, influenced young Henri to take up t 
camera.. Through Munkacsi's work, Cartier-Bresson reco 
how the new small cameras made it possible to capture 
spontaneous motion while creating beautiful compositions 
the rectangular shape of a single frame of 35 mm film. He 
deeply influenced by the contemporary movement know 
surrealism, which encouraged artists and writers to explo 
meaning that lay hidden below the surface’of everyday life. 
hands ofthe surrealists, photography became a way to re 
significance that would otherwise be invisible or lost. Whe 
captured in a photograph, a simple gesture, chance meeti 
mundane setting could convey great beauty or tragedy or 
After traveling around Europe and West Africa working for 





warned him. Even after rising to fame and fortune, Newton 
delighted in the prophecy. “I'm still not far from the gutter, I'm glad 
to say," he joked. before his death in 2004. “I like it down there." 

A self-confessed whiny child, Newton admits that he excelled 
at only three subjects at school: swimming, photography and sex. 
So, ignoring his father's wishes, he quit to apprentice with a well- 
known theatrical photographer called Yva, who later died in 
Auschwitz. With the advent of the Second World War, his parents 
made their way to Argentina, while he took a steamer east, never tc 
see his father again (he died before the end ofthe war). He would 

only see his mother twice more. 

Carrying a German passport, he worked 
briefly as a photographer in Singapore before the 
arrival of the Japanese, then decamped to 
Australia where he served as a truck driver in the 
army for five years, after a spell in an internment 
camp. When at last peace was restored, he set 
up his own photographic studio in Melbourne. 

After suffering a heart attack at the age of 
50, he began to shoot "from inside himself", 
concentrating on nudes and portraits and drawing 
more on his memories of Berlin. He 
preferred to use natural light, and gave up 

35mm film for a Plaubel Machina, a German camera of pre- 
war design, and a Rolleiflex. Only once did he shoot a 
genuinely pornographic sequence, “as an exercise". “It was a thing | 
felt | had to do after years of fashion photography. | had a built-in 
safety valve, which | wanted to overcome. | hate it if my subjects 
look embarrassed, which this particular foursome did not at all. But 
myself was a little embarrassed doing it.” In fact, he was always 
famously polite and reserved on location, going as far as to describe 
himself as a “prude”. 


Newton worked to the end. In later life, he and his wife June 


lived in a | 9th-floor apartment in tax-free Monte Carlo, though the 
habitually spent the winter at the Chateau Marmont, in LA, where 
they would enjoy dinners at Morton's with the likes of Billy and 
Audrey Wilder, Dennis Hopper and the legendary Hollywood 
producer Robert Evans. It was here that Newton died, on 23 
January 2004 at the age of 83, after losing control of his Cadillac jus 
outside the exclusive hotel. It was an accidental end Karl Lagerfeld 
poetically described as "his last picture, taken by himself". 
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orn Helmut Neustaedter on 3 | October | 920 to Jewish 

parents in Berlin, Newton went on to become one of the 

most controversial photographers of his time; from his first 
contract with US Vogue in | 952, his shockingly erotic imagery kept 
him at the forefront of fashion. 

Dubbed the "King of Kink”, he is credited both as the founding 
father of androgynous imagery (International Herald Tribune) and 
the man who took fashion photography out of the polite world of 
Norman Parkinson and "placed it on the edge of pornography" 
(Daily Telegraph). He will always be remembered for what Vogue 
once described as his "permanent air of mischief”. 

During his lifetime, Newton repeatedly came 
under fire for his starkly sexual work, 
characterised by stony Aryan giantesses and 
sadomasochistic props picked up on Pigalle, and 
his equally provocative proclamations, such as 
"You should feel that, under the right conditions, 
all women would be available". But he fought to 
shake off the label of misogynist, claiming he was 
in fact a “feminist” who glorified women from the 
position of distant voyeur and admirer. Typically, 

Camille Paglia agreed with him. “My camera is 

often low," he once explained, "because | like the 

illusion of looking up. | like superwomen, 

physically strong and masterful. | like them very white, sickly, and 
almost blue.” 

His ideal woman bore little resemblance to the supermodels of 
the day. "Not quite what | am looking for," he pronounced in 2001 . 
"They gotta be built like a truck driver to please me." Little wonder, 
then, that his favourite subjects included the Amazonian Brigitte 
Nielson, as well as Faye Dunaway and Paloma Picasso. And it was a 
dream come true when, in ۱99 | , he came to photograph Margaret 
Thatcher, whom he described as "very easy, because she was totally 
in command". He also shot Elizabeth Taylor, Karl Lagerfeld, 
Catherine Deneuve and Charlotte Rampling, who famously 
disrobed for him. 

Helmut Newton dreamt of becoming a photographer from 
the age of |2, when he was given a Box Brownie. But his ambitions 
did not rest well with his parents, a wealthy German button 
manufacturer and his American heiress wife, who hoped he would, 
became an industrialist. “You'll end up in the gutter,” his father 





of anybody who was anybody from Charlie Chaplin and Buster 
Keaton to Marilyn Monroe, Dorothy Parker and the Duchess of 
Windsor, Avedon refused to distinguish between the famous and 
"the rest", however. 

Beyond his work in the magazine industry, Avedon collaborated 
on a number of books of portraits. In 1959 he worked with 
Truman Capote on a book that documented some of the most 
famous and important people of the century. OBSERVATIONS 
included images of Buster Keaton, Gloria Vanderbilt, Pablo Picasso, 

Dr. J. Robert Oppenheimer, Frank Lloyd Wright, 
and Mae West. Around this same time he began a 
series of images of patients in mental hospitals. 
Replacing the controlled environment of the 
studio with that of the hospital he was able to 
recreate the genius of his other portraits with 
non-celebrities. 
He also chronicled America's southern civil 
rights movement in ۱963, the 1969 anti-Vietnam 
War demonstrations and in | 985 he produced 
his In The American West collection, which 
concentrated wholly on the great unnamed of the 
United States. Perhaps the most poignant set of 
photographs Avedon ever produced were those of his dying father. 
Described in The New Yorker as "almost unbearably painful”, the 
review continued: ‘Avedon ۱5 the most conceptual of photographic 
portraitists - all his portraits express ideas about humanity rather than 
the particulars of personality.” But he was a master who remade 
himself regularly, sometimes for the better, sometimes for the 


eyorse, and always to the benefit of his fame and standing. 


Bestowed with countless awards during his career, including a 
Lifetime Achievement Award from the Council of Fashion 
Designers of America in 1989, Avedon became the first ever staff 
photographer for The New Yorkerin |992, at the age of 69. Two 
years later the Whitney Museum in New York put together a 
retrospective of his work. In 2000 | , Avedon was inducted into the 
American Academy of Arts and Sciences and in 2002, journalist 
Michael Kimmelman said: "At 79 he is the world's most famous 
photographer.” He suffered a brain haemorrhage and died on 
October | 2004, while in Texas shooting a story for The New 
Yorker called On Democracy due to run before the Presidential 
election. 
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orn in New York on ۱5 May 1923, Richard Avedon was 
already in possession of a Kodak Box Brownie camera by 
the age of | 2. By |4, he was co-editing his High School 
erary magazine, The Magpie, and at | 7 he had been named Poet 
aureate of New York City High Schools. In his late teens he was 
earching for his own photographic style by producing experimental 
Ashion photographs of his sister, and mother. Not a bad start. 
Having studied philosophy at Columbia University in the late 
hirties, Avedon went on to study photography under Alexey 
brodovitch at the Design Laboratory of the New 
school of Social Research. In 1945, following a 
tint in the photography section of the US 
erchant marines, Avedon became a staff 
)»hotographer at Harper's Bazaar. He would 
emain there as lead photographer for the next 
۱0 years, working with commissioning editors 
cluding Carmel Snow and Diana Vreeland. 
rom the start of his career, Avedon's name 
became synonymous with fashion as well as 
portraiture and he shot the Paris collections for 
Imost 40 years, first for Harper's Bazaar and 
en, from 1966, for Vogue, where he was a 
taff photographer until | 990. 
Known for bringing the fashion models of the day, including 
uzy Parker and Sunny Harnett, to life, Avedon injected a previously 
nseen vibrancy into the medium of fashion photography. But his 
eal interest was in people rather than what they wore. He said of 
is art: “A photographic portrait is a picture of someone who knows 
e's being photographed and what he does with this knowledge is 
s much a part of the photograph as what he's wearing or how he 
ero 
As Avedon' notoriety grew, so did the opportunities to meet 


Tale phbtograph celebrities from a broad range of disciplines. 


Nvedons ability to present personal views of public figures, who 

ere otherwise distant and inaccessible, was immediately 
ecognized by the public and the celebrities themselves. Many 
ought out Avedon for their most public images. His artistic style 
brought a sense of sophistication and authority to the portraits. 

ore than anything, it is Avedon's ability to set his subjects at ease 
hat helps him create true, intimate, and lasting photographs. 

A peerless celebrity photographer who caught timeless images 





200,000 South Vietnamese refugees,” recalled Adams in an 
Interview. 

In recent years, Adams has become well known for his 
“Barnstorm workshops held each year at his farm in Jeffersonville, 
New York. For the past | 6 years, ۱۵۵ young enthusiast 
photojournalists have been admitted to the four-day workshops, 
where students receive hands-on instruction from some of the best 
photographers and photo editors in the business. 

Adams developed the image of a maverick over the years, and 
took to wearing a black hat and all-black clothes as 
his trademark. He could be prickly at times, and 
nearly everyone he came in contact with ended up 
on “Eddie's shit list,” if only for a brief period of 
time. But beneath the gruff exterior of this ex- 
Marine lay a man as lovable as he was loving. 

After Korea, Adams worked at The Evening 
Bulletin in Philadelphia until joining the Associated 
Press in 1962. Adams, who worked for Time 


magazine from ۱9/۸ to 1976, was one ofthe first 


photographers to join the elite photo agency 
Contact Press Image in the late Seventies, although 
he left the group a short time later. 

In addition to covering half-a-dozen conflicts in 
his four-decade career, Adams also shot commercial assignments 
and portraits as well as a number of movie stills. Francoise Kirkland, 
who worked as Adams' West Coast rep at Sygma in the Eighties, 
says Hollywood movie executives regarded Adams as a "curiosity," 
which helped him gain access. They adored him because he was 
one ofthe boys, a great photographer and a coloUrful character. 
Adams worked on movies with Clint Eastwood and Arnold 
Schwarzenegger and was shooting stills on location in Vancouver fo 
a movie as recently as this summer. 

Friends who visited Adams in his last days say he had lost his 
voice but not his spirit. Although he was reduced to communicating 
through his computer, Adams still retained his rapier wit and 
twinkling, blue eyes. 

Adams began each of his workshops with a memorial to 
photographers who had died while covering combat. The Kirlands, 
who visited Adams exactly one month prior to his death, say he 
was opposed to the war in Iraq and wanted to discourage young 
photojournalists from endangering their lives there. 
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ddie Adams, the Pulitzer Prize-winning photographer who 
helped turn public opinion against the Vietnam War with his 
image of a Vietcong prisoner being executed on a Saigon 
street in ۱968, died at his home in Manhattan on Sept. 19. The 
cause of death was amyotrophic lateral sclerosis (ALS), a 
progressive neurogical disease that affects motor function. 
He was ۰ 

Adams' most enduring image was one taken during the Tet 
offensive. It showed Brig. Gen. Nguyen Ngoc Loan firing a bullet 
point-blank at the head of a Vietcong prisoner. 

Distributed by the Associated Press and 
published around the world, the image galvanized 
anti-war sentiment in the U.S. and won Adams 
the Pulitzer Prize for breaking news photography 
in 1969. 

Although he was initially thrilled to win the 
Pulitzer, Adams later came to deplore the photo 
after realizing the limited view of the story the 
picture told. Adams befriended Gen. Loan after 
tracking him down to interview him for an AP 
story, and accepted Loan's contention that the 
man he shot had just murdered his friend, an 
South Vietnamese army colonel, as well as the 
colonel's wife and six children. "In that photograph, two peoples 
lives were destroyed," Adams told. "The guy who was killed and -he 
guy s who killed him." 

"Sometimes a picture can be misleading because it does not tell 
the whole story," Adams said in an interview for a |972 AP photo 
book. 

Though this famous image was not taken as Adams thought it 
should have been, another famous image sympathetically captured 
the human suffering and went on to change the mind of the 
president. 

Adam's photo, “The Boat of No Smiles,” showed the 
Vietnamese Boat People in the Gulf of Siam escaping from Vietnam. 
He took it on Thanksgiving Day in 1977, and after it was published, 
the US State Department asked the AP for this photograph and 
others and presented them to Congress. The pictures swayed the 
decision of President Jimmy Carter to allow a wave of refugees 0 
come to the United States. 

“It was the photographs that did it; we opened the doors to 





of luck, the tusker let go ofthe jeep undamaged. He has visited Gir 
forest | / times and once he was surrounded by eight lionesses and 
one of them stood too close to him for comfort, with the tip of her 
twitching tail touching him. He used to rough it in the wild and also 
subject himself to endless hours of discomfort in flimsy hides- all to 
capture born free moments for posterity. His wife Ratna Bhai has 
been his friend, philosopher ,guide and mentor accompanying him 
during his photographic jaunts to the jungles. 

If one flips through any wildlife magazine, one is sure to 

stumble across pictures taken by Hanumantha 
Rao somewhere. His works have been published 
in newspapers, magazines and books around the 
world and it is said that he was the most widely 
published Indian wildlife photographer ever. He 
shot into prominence when LIFE magazine 
featured his pictures in |963.Since then his 
pictures have appeared regularly in books and 
publications across the whole world, like LIFE , 
Readers Digest, National Geographic, 
Encyclopedia Britannia, Time, Microsoft, BBC, 
Mcgraw Hill, Random House books and scores 
of other large format books. He was also a long 
standing member ofthe Bombay Natural History Society and the 
World Wide Fund for Nature . 

The awards he has won speak volumes about his pictures. His 
award winning spree began in 1950s and since then he has never 
looked back. He received the Rajyotsava State Award in | 986 and 
Kodak Award for Photographic Excellence in 1987. Royal 
Protographic Society of London recognized his greatness by 
accepting his entry in the late fifties. The Federation International de 
l'art Photographic honoured him by conferring AFIAP in 1960. The 
latest addition to his coveted photographic honours is the Award 
which Lalit Kala Academy has decided to confer on him for the year 
| 996-97 for his rich contribution to the photographic field. His 
remuneration runs into thousands of dollars for his images 
overseas, but for some Indian publishers he would willingly donate 
his images free if necessary because he wanted Indians to appreciate 
their natural heritage. 

His sudden demise was like a personal tragedy to the 


-photographic fraternity in the Garden City. The ace photographer 
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. Hanumantha Rao, a legend in wildlife photography died of 
brain haemorrhage on January 2 | St,2004. My association 
with E Hanumantha Rao began in |992 when | attended his 
lide show- cum- talk on Wildlife Photography at the ۱۱۳ Nature 
nd Wildlife Workshop in Bandipur. Our last meeting was during his 
olo exhibition at the Bharatiya Vidya Bhavan commemorating his 
omance with wildlife photography spanning over half a century. The 
»xhibition displaying ۱۵۵ of his most favourite images (many 
npublished or displayed for the first time) was indeed a fitting 
arewell to thousands of his admirers. There 
ere countless apologies for not sending me an 
vitation for his exhibition. However | assured to 
eet him after the exhibition for a detailed 
terview. But on my return to Bangalore after a 
ojourn in Maharashtra, | was shocked to hear of 
Is Sad and sudden demise. 
| have fond remembrances of Rao. He was 
very humble, warm, amiable and soft spoken 
person, a thoroughly professional, business savvy, 
levoted, dedicated and passionate about his 
obby. His magnanimity is legendary. He would 
ever say no to any photographic organization or 


bhoto enthusiast whenever they approached him for professional or 


nancial help. Very patiently he would spend endless hours 
»xplaining to them the finer nuances of wild life photography. 

His close communion with nature blossomed during his 
issociation with the scouting movement. After having bought his first 
amera in France in 1947, he devoted his entire life to his 

agnificent obsession - wildlife photography. A perfectionist to the 
ore, he used to stress on quality in all his slide shows. In the initial 
lays of his wildlife photography, he used to send his slides abroad 
or processing. Always willing to help novices, his constant refrain to 
ispiring and amateur wildlife photographers was “Never make 
ompromises by making duplicates of your slides," If he found a 
subject attractive, he would shoot ۱۵ or 15 frames and offer 
originals’ to publishers, which fetched him an awesome amount 
nd assured excellent quality reproduction. 

There has been no dearth of thrilling experiences ever since he 
itarted dating the wild. Over the years he has had several brushes 


ind escapades with wild animals, including one with an angry tusker 
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pro profile 


For Farrokh 
Chothia, who has 
been seriously watching 
the commercial side of 
photography for well 
over two decades, it has 
been a long journey, 
soul searching the 
realms of creativity. 
Nonetheless, it is 
commonplace for a 
photo-artist to reach a 
high pedestal and then 
get saturated with the 
industry. 

Chothia in a téte-à-téte 
with Bhavya Desai 
reasons as to why he 
wants to take his work yet 
international and | 
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Uiwalla - L'Officiel 


India is increasingly becoming 
Bollywood oriented and there is more 
to style and creativity than what meets the 
eye. Secondly, there is a limit beyond which 
it becomes extremely difficult to stretch, 
both in terms of budget as well as the 
infrastructure, and last but not the least, the 
standards of photography too have dropped 


considerably. 
"The problem we face in our country 5 
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h over two decades exper- 
ence observing the commercial 
aspect of photography at close 

quarters and after being associated with 
some of the most successful advertising 
assignments like Lux, Lakme, Airtel, Coke, 
L'Oreal, Nakshatra and many more, 
Mumbai based Farrokh Chothia has decided 
to take his work international to a wider 
audience. The reason — photography in 





») 


that in our frame of reference of comparing ourselves has 
been only to ourselves and that is the biggest mistake that 
everybody in this country makes. It is a natural progression 
for a photographer to move towards greater things, which 
can only come through expansion. Besides, the frustration 
and saturation in the national market, which makes it worst 
are also the reasons that have influenced me to take my 
work to an international platform". 

He has an impressive list of international clients, 
which includes the likes of Swatch, Breguet among others. 


Commenting on the fundamental difference between the 





local and the international circuit he elucidates that, firstly, 
when you are working in the international market, you are 
working with people who know what they are doing. In 


other words they are very professional. For instance, "if 
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The only way you will be able to shoot good 
pictures is by using your imagination and your 
intelligence. You can give a latest digital camera 
to a pedestrian he would produce horrible 
pictures, but if you would give a professional 
an Agfa click 3, he would still be able to deliver 
mesmenzing pieles و 7 ی‎ 


you would leave a job with a person you can expect it to be done when you 


ay cS 
Tim V 


are back, atleast most of it." Secondly, the standards generally are 
much higher but there is immense competition as well. That apart if 
you dont execute your job correctly, the word spreads and you will be 
finished in no time". 

Asked whether there is a hint of sarcasm in what he speaks, he 
responds by saying, “No, | like to look at my work and not just compare it 
with everyone in India but also with everyone internationally." One must 
understand that in the West, the audience is well educated, not just generally 
but also in terms ofthe art. They would be able to tell whether your work is 
good or dad instantly. “Originality is the key because a lover of photography 
in the West will be exposed to a whole world of photography. So if you 
unravel something which is stereotype, they would know it in a second." 
But, in India most of our work is imitative in nature. Whatever is copied first 
Is deemed as original in our country. "Hence we have a completely twisted 
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sense of this business." 

When asked the reason for aping in the West, he replies that we 
are very lazy, we always want to do things the easier way. In fact, 
we want to become famous without having to work hard for it. “It 
is not like we do not have talent in our country. We certainly are talented 
but we are complacent.” 

On the question ofthe difficulties for an Indian photographer to 
break onto the international scene, Chothia avers that the two prerequi- 
sites to do that are that you have to be very good at what you do and 
secondly be socially acceptable. But, it does not end over there, beyond 
that it can be very hard. “To make the people aware about your work 
takes a long time and furthermore, to choose the right platform to 
showcase that work is also very important. Most importantly, it takes a 
lot of humility on the person's part to accept theirselves." You might be a 
very famous photographer in India but in New York, you might be 
just another photographer. But the high point is that if you are 
good at your work your clients will always find you, whether it is 
through the web or geographically. 

Talking about the disadvantage that the local photographers face due 
to the budgetary constraints and equipment, Chothia advocates, that this 
Is just the marketing gimmicks created by the corporates, who tell you 


« 
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that if you use a particular camera you will be able to shoot stunning 
images. “This ۱5 not true. The only way you will be able to shoot good 
pictures is by using your imagination and your intelligence." For instance 
if you would give a latest digital camera to a pedestrian he would 
produce horrible pictures, but on the other hand if you would give a 
professional an Agfa click 3, he would still be able to deliver mesmeriz- 
Ing pictures. 

Says Chothia that today's commercial campaigns are driven by the 
creative agencies, which effectively reduces the overall quality of the 
campaigns. "Client servicing is one department, which can be effectively 
removed from these agencies and this would not affect the industry 
one bit." Cost cutting is the other factor which is also responsible for 
the poor quality of the campaigns. "When you choose a particular 
photographer you are not just hiring his photographic expertise, but 
you buy into a lot of other things. For instance, | would be able to 
shoot at some places at a much reasonable price than what an average 
person does. These are all value added services you get when you hire 
particular people". 

Although most ofthe fashion and glamour work today is predomi- 
nantly in colour, personally he prefers to work in black and white 
because his work involves showing a lot of skin. He emphasizes that 
black and white removes the colour ofthe skin, thereby removing 





Mallika Sherawat & Milind Soman -- Elle Magazine 


whatever little vulgarity the picture might showcase, making it very pure and 
direct in terms of visual communication. 

Chothia's advice to any photographer is to be careful about the ‘chalta 
hai' attitude since it is a major trap that one should watch out for. This is one 
bad area that everyone seems to have latched onto today. In this respect, he 
feels fortunate, that the most important lesson that he learnt from Mary Ellen 
Mark, while assisting her was to get what you want and work on it till you get 
it. According to him, the chalta hai attitude is also largely responsible for the 
drop in the standards of photography in the country. 

Recently, the pro has returned from Chicago, where he showcased his 
personal work, which received rave reviews, both in terms of commercial 
success as well as appreciation. Chothia also intends to do roadshows in 
Miami, Luxemburg, Switzerland and elsewhere. But it looks like the audi- 
ences in India will have to wait a while before they can dwell on his work, 
since he has no plans of showcasing his pictures in the country, atleast for a 
while. 

As of now, he intends to continue shooting with different people in 
different areas, which he defines to be his current goal, But, he does not 
know where he is headed. In a lighter vein he suggests, "Man plans and god 
laughs". Arnen 
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de of Pilgrim's 


Ramalingesvara Temple in Ramesvaram, 
Tamil Nadu, where Ram and his army 
crossed over to Lanka to rescue Sita. 

Likewise, in the east folklore has it that 
every year in mid-summer, Lord Jagannath, 
with his elder brother Balabhadra and sister 
Subhadra, goes on vacation, traveling on 
grand chariots, from his temple in Puri, to 
his garden palace in the countryside. This 
belief of the Hindus has given rise to one of 
the biggest Chariot Festival in the country. 
This is also the etymological origin of the 
English word “Juggernaut”. 

Jagannath, believed to be an avatar of 
Lord Vishnu, is the Lord of Puri — the 
coastal town of Orissa in Eastern India. 
Rathyatra is of great significance to the 
Hindus, and especially to the people of 
Orissa. It is during this time that the three 
deities of Jagannath, Balabhadra and 
Subhadra are taken out in a grand 
procession in specially made gigantic temple 
like chariots called raths, which are pulled by 
thousands of devotees. 

India offers great inspiration to those 
persons who are seeking a oneness with 
God, and through yoga anyone can find the 
direction he or she needs to succeed. This 
is precisely the reason why in a world 
suffering from so much unnecessary 
conflicts, the truth of unity and harmony has 
to be emphasized over and over again. 
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live in a world where stress 

and an unbalanced materialistic 

focus make the quest for 
spirituality grow all the more in urgency. 
India, its people, its infrastructure, and 
indeed its very soil encourage and breed 
Spiritualism, allowing spiritual traditions to 
thrive, flourish and prosper. 

Indeed India's spiritual heritage is 
legendary and spread over a period of time, 
with the state being blessed with more rishis 
— persons who during their lifetime on earth 
have merged their souls with God — than in 
any other country in the world. 

On the whole, certain temples sites are 
well-known throughout India and attract 
hundreds of thousands of pilgrims 
annually. Probably the most significant 
of them all is Varanasi (also known as 
Benares or Kashi), and is situated on the 
northern banks of the Ganga in Uttar 
Pradesh. It is sacred to the Hindus, 
Buddhists, and Jains, who flock to its ghats, 
which generally leads from the temples 
straight down to the banks ofthe Ganga 
river in search for an auspicious site for 
death, cremation, or immersion of ashes. 

On the other hand, in South India, the 
rivers Kaveri, Krishna, and Godavari 
attract pilgrims to a larger number of 
bathing sites, and the coastline features 
major temples sites, such as the 
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Temples are storehouses of Art, 
Music and Religious devotion. 
Education was imparted in these 
hallowed surroundings. 
Wayfarers received shelter here 
during their travels. Temples are 
part of the Indian Socio-cultural 
ethos. They have been built on 
hilltops, in the midst of 
inhabitation and overlooking the 
most magnificent lakes and 
landscapes. Were the Rulers and 
Builders, artists or engineers? or 
simply admirers of architectural 
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of India 


beauty? What inspired them to 
create these marvels that stil 
stand proudly today for us to 
appreciate and marvel at? 
Anuradha Reddy gives a 
pictorial insight to some of the 
treasured Temples of India. 





defeating the Muttaraiyar. The freestanding 
temple on the Melamalai is named accord- 
ingto a much later inscription on the rock 
nearby (and not in the temple) after 
Vijayalaya. In the reign of Raja Raja | (C.985- 
1014), Naarathamalai was called 
Telungukula-kaplapuram after one of the 
titles of the king. During the last years of the 
reign of Kulottunga IIl, Naarathamalai came 
under Pandyan rule. Rajendra IIl probably 
recovered it, since there is an inscription of 
his reign relating to this temple building 
activities, but very soon it again passed into 
the hands of the Pandyas. 

The Vijayala Cholisvaram is a free- 
standing temple dedicated to Shiva. The 
main entrance, which faces the west, Is 
guarded by a pair or two-armed 
Dwarapalakas. The Sanctum is circular. Six 
sub-shrines in various stages of ruin are to 
be seen round the central shrine. 

Very faint traces of paintings can be 
seen inside or the Ardhamandapam's walls. 
۸۵ Bhairava with eight arms is seen on the 
North wall, and what is probably Durga, on 
the South. These paintings have been held 
to be ‘modern’ not earlier than the | /th 
century, in the Manual of Pudukkottai State . 


Gokarnesvara - 
Brahadamba Temple, 
Pudukottai -Tamil Nadu 


ve town is situated in the valley of 

the Vellaru River. The temple of 

Gokarnesvara and Brahadamba lies 
at the foot of a rock and the Goddess 
Brahadamba was the tutelary deity of the 
former Rajas of Pudukkottai who 
consequently styled themselves as ‘Sri 
Brihadambadas'. The Rajas were installed 
on the Gaddi and anointed at this shrine. 

This temple is one of the most 

important temples in the whole district. The 
Linga in the main Shrine — a rock-cut cave 
temple — is massive and cylindrical. The 
figures of the huge Ganesha on the South 
wall ofthe Ardhamandapam and of 
Gangadhareswara on the North wall are 
typical Pallava — Pandya sculpture. The 
Mahamandapam and the others in front of 
the central rock-cut shrine belong to the 
Chola and Pandya periods. 


Vijayalaya Choleesvaram Temple, 
Naarathamalai Hill (Tamil Nadu): 


Around 7th to 9th century, 
Naarathamalai was included in the Pallava 
Empire. The Muttaraiyars were, however, in 
direct control of the administration. LE 
region was apparently on dispute between 
Pandyas and Cholas till about the middle of 
the 9th century when Vijayalaya Chola 
incorporated it inthe Chola Empire after 


ituated at a short distance away from 

Pudukottai,this area has important 

Chola temples including the Vijayalaya 
Choleesvaram with its circular sanctum of 
particular interest in tracing the development 
of Southern temple architecture. The 
Temple stands on a magnificent rock 


overlooking a lake. 





Jambukeshwara Temple, 
Tiruchirapalli, (Tamil Nadu): 
e Jambukeshwara Temple at 
TIRUVANAIKKAVU on the northern bank 
of Cauvery, north of Tiruchirapalli and east 
of Srirangam ۱5 celebrated for its Shiva temple. It is 
one of the five element shrines (Panchabhoota 
Sthalas), famous for the worship of Shiva 
representing the aspect of Water (Appu Linga). 
Here, Lord Shiva is in the form of a Linga in the 
sanctum’ below ground level and is always 
surrounded by water, a curious phenomenon. 
The Puranic version is that there was a forest 
of Jambu (Jamun) trees near the local Chandra 
Tirtha tank filled with Cauvery water, where Shiva 
appeared under a white Jambu tree. A penitent 
Saint staying here swallowed a Jambu fruit with its 
seed, which in course of time, sprouted and 
became a tree in the very body of the Saint. At the 
request of the Saint, Lord Shiva took his place as a 
Linga under the tree. Both the Linga and the Saint 
found due places under the Jambu tree. Hence, 
the local Linga came to be called 
Tiruvennaindaiyar, Jambunathar and Jambulingam. 
Two Shiva Ganas were born in this ‘Kshetra’ 
due to a curse. One as a white Elephant and the 
other as a Spider. Beholding the Linga, the 
Elephant worshipped Shiva with offerings of 
flowers and water (abhisheka) with its trunk. 
Hence the shrine came to be called the ‘Forest of 


the Elephant (Tiruvanaikka). The Spider also 
Nava Brahma Temple, Alampur, 


Mahabubnagar Dt. (AP): 


worshipped the same Linga. Neither the spider 
nor the elephant understood that the worship of 


Shiva was each other's common motive but LE 


mistook each other's intention. One day the 
spider made its way into the elephant's trunk and 
bit it frequently. Unable to bear the pain, the 
elephant dashed its trunk on the ground and fell 
down dead. Along with it the spider also died. 
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took rebirth in this world, in the royal Chola 
family. The king Ko-chen-Kannan, who had 
knowledge of his previous birth and service to 
Jambulinga, began building the temple, with five 
enclosures. Shiva came as a Siddhar and erected 
an enclosure evidently the outermost one giving 
the labourers Shiva's sacred ashes (vibhuti) as 
wages. Hence the enclosure came to be called as 16 architectural styles ofthe Nava Brahmeswara temples - Alampur reveal that 
Vibhuti or Tiruneerittin mandhil. (Source: Temples each temple belonged to a different period basing on the ground- plan, 

of Tamil Nadu by A.V Shankaranarayana Rao). structural elaboration, and artistic embellishments etc. 





and Dravida types of temple architecture. 
The doorway ofthe temple is flanked by 
Sankha and Padmanidhis respectively 
holding sankha and padma and seated in 
sukhasanas. Ganga and Yamuna flank 
the nidhi-purushas on either side. 
Yamuna is in a fine tribhanga attitude over a 
makara or crocodile caressing a tender baby 
to her right. 


e Sri Ranganathaswamy Temple, 
dedicated to Vishnu is noted for its 
superb sculptures. It is a pleasure to 

see the impressive Gopurams, murals, 
jewellery and other treasures here. 
Beautifully carved stone pillars are inscribed 
with religious themes. The Thousand 
pillared and many other mandapas and 
shrines are a joy to behold. Various Rulers 
between the | 4th and the | 7th centuries 
augmented the original temple. 


outskirts of Alampur town. It is topped by a 
curvilinear vimana (Rekhanagara). The 
unique feature of the temple is the Prakara 
orthe enclosure constructed higher than 
the elevated basement with its exterior 
carved with niches supported by pilasters 
enshrining some divine figures. 

Kostas and Salas, a typical Dravidian 
feature tops the Prakara. Thus the temple at 
the same time represents both the Nagara 


ituated at the confluence ofthe rivers 

Krishna and Tungabhadra, the temple 

is popularly known as Kudali Sangam 
and in all probability constructed by Pulakesi 
1(540-566 AD). Dr. VV. Krishna Sastry — 
noted archaeologist says that it is one of the 
grandest of the Chalukyan temples in 
Andhra. It was dismantled for fear of 
submergence under the backwaters of 
Srisailam dam and reconstructed on the 





t was about 9 AM. The crowd was pouring in from all sides. People were seen perching 

on parapet walls, terraces to have a glimpse of the mega utsav. VVIPs including the Chief 

Minister and his cabinet were sitting on a specially erected dais eagerly watching the 

proceedings. We were rushing through a by-lane to find a place inside the cordoned 

area. The local television had already started relaying the programme. Lakhs of people 
were flocking the Bada Danda or the Grand Road. It was a congregation of devotees not 
only from that State but also from the neighbouring states. In the midst of it all both the 
national as well as the International media were ready with their accompaniments to report 
on the proceedings. 

It was neither a cricket ground, nor a political demagogue that was going to address a 
meeting. The place was Puri, - Before the Temple of Lord Jagannath. And the event was the 
much-celebrated Jagannath Rath Yatra. 

Given the massive crowd turnout the local authorities had thrown a massive cordon 
around the chariots to make them only viewable from a distance. In fact, there was a posse 
of security in and around the cordon as well. We squeezed our way through the cordon and 
took up our position at a vantage point. As such we could see the chariots from the nearest 
viewpoint. Ah! It was an excellent sight! Thanks to the CEO (Chief Electoral Officer) who 
had arranged this special pass. 

The chariots were drapped in different hues. The exteriors were aesthetically 
embellished. No one was allowed to climb the chariots except the ‘Pandas’. We looked 
around for space to position the camera and the tripod. Both right and left it was a sea of 
humanity, but inside the cordon we had ample space. The sun was beating down but it was 
not scorching. Hence the accompanying photographer didn't have the trouble of changing 
the lenses perpetually. The lenses also escaped from the glare and the dust, which is 
anathema to many, a lensman. We clicked the chariots from different angles. But the only 
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problem was that we could not have a top angle view since all the 
terraces were fully occupied and rented out. Nevertheless, it was a 
good spot to survey the swanky banners across the mansions. 

It was around |0.30 AM. A procession was about to come 
out of the shrine. It was preceded by ‘Upacharams to the deities. A 
dancer was demonstrating his skill in Odyssey art form. Another 
person was performing yogasana. There was a vocal music being 
played. Laya experts were showing their expertise on percussion 
instruments, 

There was a roar of ‘Haribhol’ chant reverberating the air. First 
came Sudarshan, the escorting deity bedecked with flowers. The 
noticeable point here was that the idols in the Garbagriha (sanctum 

sanctorum) itself are brought and placed on podium in the chariot. 
Besides, the chariots are remade anew every year. It is said that Puri 
is the only place where such rituals are taking place. 

The idols of Virabhadra, Subadra and Lord Jagannath followed 
Sudarshan. When Jagannath was nearing the chariot, there were 
chants of ‘Jagannath ki jai’ and ‘Eko Vishnu’. The chanting of Vedas 
by the pundits wafted through the air. Onlookers in the terrace 
including the VIPs stood up in reverence with folded hands to invoke 
the Lord's blessings. All the idols are made out of wood and each of 
them weigh 5 to 10 quintals. Nearly 20 well built men were used to 
lift the idols and place them in the chariots. These persons are 
earmarked for the job traditionally. 

After the consecration of the Gods, it was the turn of VIPs and 
religious heads. Many mutt-heads formed a beeline to have the 
darshan of the Lord. The most important of them being Puri 
Sankaracharya. The Propensity in me to have a closer look through 
the zoom lens (70-300mm), made me click a picture of the 


> BOROLINE  POROLINE 


"^ o | - 
P dT aca ca 


M vec dit a | TN 


oe mn 
ر‎ 


I N e A: 


aL » 


Js 


, 


A 
ا‎ ۳" 


^. 


3 تساج 


ی(« 


GOIGAIN: coieeicto 


» 


fs 
e E EN 
- 


4 


"xl 


DM 


i 





Acharya. After sometime arrived the 
erstwhile ruler of Puri, Gajapati Maharaj, 
with his paraphernalia. As one may have 
noticed on television, he swept all the three 
chariots with a golden broomstick. It is said 
that this ritual is in vogue from ages. We 
went near Lord Jagannath's chariot and 
clicked using a 50mm lens. Again, the 
‘Pandas’ ruled the roost. As Gajapati 
Maharaj was only partly visible due to the 
cordon formed by these ‘Pandas’, we 
couldnt get a full portrait shot. 

Gajapati Maharaj was the last visitor. 
Now the countdown had begun. It was 
around 2 PM. All the Pujas were over. The 
wooden horses were tied to the chariots. 
The wooden steps leading to the altar of 
the Rathas were removed. The chariots 
were ready to move back and they were 
replete with priests and pandas. The first to 
go was the chariot of Balabadra. The whistle 
blew and the chariot inched its way through 
the crowd. It was followed by 5 
chariot. Bringing up the rear, which also 
happened to be the largest and the most 
glamorous, was the idol of Lord Jagannath. 
The crowd was waiting with anxious 
anticipation for this decisive moment to 
unfold. The chief priest gave the signal and 
the juggernaut rolled past. It is a custom that 
all the rathas would travel for three 
kilometres and proceed to a nearby 
Temple, Gundicha Ghar and remain there 
forthe next nine days. Then they would 
return for a sojourn before the temple for 
two days. On completion ofthe stipulated 
period, the Gods would be restored to 
their normal abodes. 

Entry to Jagannath Mandir is restricted 
to Hindus only. Hence the Almighty comes 
out with the other deities once in a year to 
give Darshan to people of all castes, creed 
and colour. The message is secularism. As 
one scholar rightly pointed out that the 
philosophy of Vasudhaiva Kutum-bakam 
(The world is my family) epitomizes the 
name of Jagannath, which simply means the 
Lord of The Universe. 

The Puri Rathyatra is world famous for 
the crowd that it attracts. Puri being the 
abode of three deities, the place plays host 
to devotees, tourists and about one million 
pilgrims from across India and abroad. 
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The Puri Rathyatra is world famous for the crowd that it attracts. Puri being the 
abode of three deities, the place plays host to devotees, tourists and about one million 
pilgrims from across India and abroad. 
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Rathyatra is a great festival because of its 
ability to unite people in its festivity. 
According to history when the British 
first observed the Rathyatra in the | 8th 
century, they were amazed that they sent 
home shocking descriptions which gave rise 
to the term ‘juggernaut’, meaning 
destructive force. The underlying 
connotation may have originated from the 
occasional but accidental death of some 
devotees under the chariot wheels caused 
by the crowd and commotion. 
Text and pictures: 
WA CTE MS ارات‎ 
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hence ۰ 

Kumbakonam, called by the other 
name " Temple City", is a holy place, which 
has got numerous old historic Shiva temples 
and Vishnu temples in and around the city. 

According to Hindu Mythology once 
when the earth was about to get drowned 
with floodwaters, all the Devas prayed to 
Lord Shivato save the earth. Lord Shiva 
then ordered his disciplines to fill a pot with 
elixir (elixir in this context is the seeds of all 
life form) and ordered to perform Pooja to 
that holy pot called Kumbha. 

When the flood came, the Kumbha 
with elixir was flushed away and landed on a 
small hill in the south. Again the Devas went 
to Lord Shiva and prayed to him. Lord Shiva 
came to earth and bowed the Kumbha. The 
Kumbha cracked and the elixir in it lowed 
out and spread all over the vicinity of the 
place (incidentally where the tank is now 
constructed) and created a new world and 
saved all the life forms. The place 
surrounding the tank is named as 


70 JANUARY 2005 Asian Photography 


Mahan agan? festi vaf of 


kin to the Kumbh Mela in Northern 
India, Mahamagam is conducted 
nce in ۱2 years in the temple town 


of Kumbakonam in Tanjore district of Tamil 
Nadu State, and is one ofthe greatest 
festivals of South India. According to legend 
itis believed that on the Tamil month of 
Masi on Full Moon Day when the star is 
Magam, all the nine sacred rivers of Bharat, 
converge into the nine wells situated in the 
centre ofthe Temple Tank, which is better 
known as Mahamagam Tank and it is sacred 
for devotees to take a bath in the tank on 
that day to ward off any evil influences. 

The temple tank is | 2 acres in area and 
has well laid out steps on all the four 
sides for the pilgrims to bathe. On the 
four banks of the Tank, there are 6 
Sannathis for ۱6 Mahalinga Swamis, known 
as Shodasa Lingas. 

Kumbhakonam derives it names from 
Kumbh or pot, which settled after the great 
‘pralaya’ that covered the earth with water. 
The pot contained seeds of all life forms, 


photo feature 
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“Kumbakonam", and the main temple in 
the city is known as Kumbeshwarar 
temple. It is said that the tank is considered 
to be a very big well and inside that tank 
there are ۱9 small wells, which are named 
after the holy rivers of India. 

On the auspicious day of Mahamagam, 
people believe that the tank has the holiness 
and Sanctity of all the sacred rivers of India 
and that all the gods and goddesses and 


gandharvas will be present there at that time. 


Thus when the people have a holy dip in 
the tank water, they will be purified from all 
their sins. 

The Mahamagam day is also called 
Theerthavan ۰ In other words the 
showering and splashing the holy water 
from the well on every body s head is an 


festival is at least | 300 years old. Even Adhi 
Shankara has visited the temple town during 
his travels throughout India. It is estimated 
that over 50 lakh pilgrims took a holy dip in 
the tank at the Mahamagam festival in 2004. 
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in the writings of the saint Poet Appar. 


History also provides evidence of the 
pilgrimage undertaken by King Krishna 
Devaraya who took bath in this temple on 
24th February | 518 and distributed lot of 
presents to all. This is indicative that this 





auspicious time when the Lord Shiva's deity 


is brought to the well by the devotees 
chanting Mantras. The planetary position 


akin to when this event happened, reoccurs 


once in | 2 years on the full moon day. As 
the sun enters the sign of Aquarius 


(Kumbha rasi) and the star Magam occupies 


its position, the water in the Mahamaham 
tank ۱5 rendered holy. On this day the 
confluence of holy rivers of India namely, 
Ganga, Yamuna, Saraswathi, Krishna, 
Godavari, Narmadha, Cauvery, 
Thungabadra and Sarayu emerge in the 
Mahamaham tank as springs from the 
bosom of mother earth. 

These rivers are represented in the 
form of nine goddesses known as Nav 
Kanyas. This ritual symbolizes the unity of 
India. The description of the poojas being 
performed to the nine rivers finds mention 
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bathing in the River Rati one evening. 
Hemavati was advised by the gods to go to 
Khajurvatika (the city of golden dates) to give 
birth to the child who would eventually be 
the king. The child born of this union 
between a mortal and a god was ason, 
Chandravarman who grew up to found the 
great Chandela dynasty. 

There are three main clusters of 
temples, of which the Western Group is the 
most impressive. The temples of Khajuraho 
are most striking monument and a world- 
heritage site, which attracts thousands of 
visitors from all over the world. Originally 
there were atotal of 85 temples in the 
group out of which only 22 odd temples 
exist, which are in three distinct groups that 
stands on a wide platform with a marked 
upward direction in the structure. The 
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e temple complexes of Khajuraho 
have become world famous — more 
for all the wrong reasons. Just like 

the Kamasutra of Vatsayana, one aspect of 
its multifaceted reality has dominated the 
public perception more than anything else. 
So if Khajuraho were to be used as a 
laboratory, the inevitable response would be 
"erotic sculpture". 

Khajuraho, a small hamlet in Central 
India, more precisely in the State of Madhya 
Pradesh, houses several temples from the 
2^ to the | 3" centuries, built in the Indo 
Aryan Nagara style of architecture, 
embellished with a profusion of sculptural 
work of the Chandela dynasty. 

According to folklore Hemavati, the 
beautiful young daughter of a Brahmin 
priest, was seduced by the moon god while 
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Sculpture at Lakshman temple, Khajuraho 
throughout all of the sculptures. Sex, carved 
onto the temple walls, with graphic and 
acrobatic positions and beautiful heavenly 
maidens in pin-up poses. There are several 
explanations for the explosion of sexuality, 
but the most common of them is that it 





protects the temple from lighting, since 


Indra, the 200 of thunder, is a Keen voyeur 
and wouldn't want to strike a building that 
gives him so much pleasure. 

The Lakshman Temple - ^: 
first we stepped towards the Lakshman 
temple where the images of Ganesh, the 
Lord of good fortune are found. The 
Lakshman temple is the epicenter of erotic 
carvings, as it symbolizes the divine union of 
Shiva and Parvati, which are depicted on the 
walls of Lakshman and Vishwanath temples. 


Some of the exhibits at the site include, 
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temples are mostly built by sandstone anc 
are divided into three groups. 

In the western group there are | 2 
temples of Shiva and Vishnu. The colours 
are almost reddish and brown. The 
architectural work of the temples at 
Khajuraho narrates the story of ancient gods 
and Chandela kings. In fact, the total history 
of Chandela dynasty is depicted in the 
stones. Besides, the inscriptions found in 
Khajuraho and many other surrounding 
places was to do about the Chandela 
kingdom. 

The most famous aspect about 
Khajuraho temples in not their size or 
graceful proportion, but the depiction of sex 


r 


n various forms. Lots of Erotic scenes 


represent a relatively small part of the 


carvings but sensuous eroticism prevails 
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woman feeding her baby, making love with 
her partner, washing her hair and many bold 
depictions. The Lakshman temple is 26 
metres in length and has some interesting 
sculptures carved on it and above all, stands 
like a giant mountain of stone at the center. 
In the neighbourhood, you can visit the 
Laxmi temple and Varaha temple, which 
was built in 900 B.C. It is the third 
incarnation of lord Vishnu. The other 
temple ۱5 Kandariya Mahadeo temple in 
Khajuraho. The exquisite sculptural detailing 
of the exterior walls of the temple fascinates 
all the travelers to Khajuraho. This temple is 
measured to be about 30 metres in length 
and 20 metres in width. Interestingly, to the 
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further side like a projection on the wall 
towards the southeast, you can see couples 
kissing with their bodies entwined in perfect 
union. All the love making scenes on the 
north side is more detailed and symbolic. 

Kandariya Mahadeo 
Temple — The plan of Kandariya 
Mahadeo Temple is similar to the Lakshman 
and Vishwanath temples. The statue of 
Lord Shiva is a perfect example of classic art 
at the temple site. The exquisite sculptures 
on the exterior portion of the wall have the 
power of enchantment that entices travelers 
even in modern times. 

| was really hypnotized with its 
infinite beauty and projections of the 
walls, with the figures of the Lord Shiva 
attired as a bridegroom. Besides, him is a 
lovely figure of women engaged in every 


Gay activities as well. 
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Photographic Tips 
n order to capture the grandeur of the architecture any normal SLR camera is ideal. In 
architectural photography, such as temples, and sculptures a good wide-angle lens — 
preferably 2.8- | 05 mm, f.2-8 and | 7-24 mm wide angle is recommended. If you want to 
shoot a particular position of any model or sculpture, | 00-300 mm tele lens f.3.5-5.6 is 
preferred. 

Filters and films — Yellow and orange, red (for B/W) Polarizer for controlling sky tones, 
a set of colour correction filters for adjusting colour temperature in interiors is 
recommended. A good fine grain film in both colour and B/W will meet your requirements 
but for higher resolution and high speed film photography the (400 ASA) may be ideal to 
shoot, especially in poorly lit interiors. Otherwise ۱00 ASA chrome or print film may be 
used for all outdoor architecture photography. 

Importantly, it is better to use small apertures to increase the depth of field. Besides, it is 
better to use fill in flash with only half of the recommended setting and it may give a natural 
effect or else extension cord could be used for positioning your flash unit wherever 
necessary. 
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onument and a world-heritage 


Visitors at the Lakshman Temple, built by Yashovernan in 930-950AD 
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The temples of Khajuraho are most striking m 


site, which attracts thousands of visitors from all over the world. 


that the temples were built around 950 AD. 
Likewise, in the Adinath temple, the figures 
of women have a very remarkable hairstyle. 
The other two temples in the 
southeastern groups are the Duladeo 
and Chaturbhuj temple. The interior 
walls have images ofthe bridegroom and 
his concert. You can see the idols of 
Brahma, and Vishnu at the entrance of the 
Duladeo temple. the architecture portrays 
the lovers and mithuna couples on the 
walls, which seem to reflect the story of 


their sexual life at that time. 
Text & Images - SANTANU BOSE 
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sculpture you can observe happy couples 
engaged in making love for eternity. But 
towards the northeast side of the 
Chitragupta temple, lies the Vishnu temple, 
which showcases more than 600 odd 
couple in amorously engaged in different 
love making positions. 

Some ofthe other temples in the 
region are the Brahma temples, Javan 
temples, and Vamana temples. Parshvanath 
and Adinath temples are predominantly Jain 
group of temples. In the Parshvanath temple 
the gandarva figures are seen playing the 
musical instruments. What is important is 


Devi Jagadambi temple 
This temple has some ofthe loveliest 
sculptures in Khajuraho. It is delivered to 
have dedicated to Vishnu and built in the 
| |^ century. The Mithuna figures in the 
walls of Jagadambi temple and Chitragupta 
temple specially tell the story of love and 
conjugal unity. 

Chitragupta temple - |^e 
temple is very much identical in plan and size 
to the Jagdambi temple. Towards the north 
end of the temple, the marriage of Shiva and 
Parvati is depicted on the walls. What strikes 
the visitor the most is that in the temple 





The Shiv-lingam is self-manifested. 
Ancient scriptures mention of a woodcutter, 
on axing down a tree saw blood oozing 
from the trunk ofthe tree. The next day, he 
noticed a Shiv-linga at the place where the 
blood had dropped onto the forest floor. 
Gathering local folks, he built a small shrine 
to the lord. 

The legend about the presence of 
Shiva is as old as history and is linked to the 
Slaying of the demon "Tripurasura'. Through 
penance the asura had gained immortality 
and was indestructible. As a boon he had 
built three flying citadels, which could only 
be destroyed when aligned in one line. Shiva 
Is said to have taken abode in the Bhima 
form, upon the request of the Gods, on the 
crest of the Sahyadri hills, and in the battle 
that followed the powerful Bhima destroyed 
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s | approached the last few 
kilometres to the temple town of 
himashankar, it was easy not to 
miss the rain soaked land, the lichen 
enveloped teak trees and the frothy whites 
gurgling downstream. It was as a travel 
package from the ‘oh so many travel agents’ 
to woo the worshipper as a perfect 
‘monsoon travel destination". 
Located in the Sahyadris range about 
| 20 km from Pune, Bhimashankar is one 
ofthe | 2 jyotirlingas of Lord Shiva, which 
also happens to be the source ofthe river 
Bhima. Bhimashankar is located in the village 
of Bhavagiri, 50 km north west of Khed, 
near Pune. The Shiv-lingam is ancient and its 
reference can be found in the | 3" century 
literature. However, the temple was only 
built in the | 8" century. 


ID the Nul ) 





the flying citadels with a single arrow. The 
sweat that poured forth from his body after 
the battle is said to have formed the 
Bhimarathi River. 

The downhill approach to the temple is 
lined with shacks of selling innumerable 
worship items and curios and sweet meats. 
Larger than life posters of Shiva and other 
Gods adorn the walls of these shanties. 
Besides, the loud music, and the faint 
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incense helps one get into the devotional 
mood. The temple is located on a small flat 
land surrounded by hills. Made ofthe black 
trap stone, the Shikha looms large in the 
mist, which elopes the entire valley. In 
monsoons the visibility is low due to the 
mist. Behind the temple, worshippers bathe 
at the Mokshakund, which is the 
underground source of the river Bhima, 
before offering prayers to Shiva. The 
Mokshakund is associated with the rishi 
Kaushika. There are also the Sarvathirtha, 
the Kusharanya thirtha where the Bhima 
River begins to flow eastward, and the 
Jyanakund. Pilgrimage to Bhimashankar is 
incomplete without worshipping his ganas, 
Shakini and Dakini, who had helped Shiva 
win over Tripurasura. 

Bhimashankar spins a magical charm in 
the monsoons. The surrounding forests 
glow with the luminescence of the algae on 
unturned rocks. The earth smells fresh 
and rainwater trickling down the large 
moth eaten teak leaves rustles with a 
whispering music. The wetness 
dissipates the rage associated with this fiery 
God of destruction. An occasional 
mendicant, oblivious to the growing 
demands in the worldly world, greets the 
worshipper with a smile. The worshipper 
comes back with his spiritual thirst quenched 
and his soul a little holier. 

The Bhimshankara temple is a 
composite of the old and new structures 
and Is built in the Nagara style of 
architecture. The shikhara of the temple 
was built by Nana Phadnavis. Even though 
the structure is fairly new, the shrine 
Bhimashankaram finds reference in the 
IIterature dating back to the | 3^ century. 
Saint Jnaneshwar is said to have visited 
Tryambakeshwar and Bhimashankar. 

There is also a shrine to Kamalaja near 
the Bhimashankara temple. Kamalaja is an 
incarnation of Parvati, who aided Shiva in his 
battle against Tripuraasura. Kamalaja is 
worshipped with offerings of lotus flowers 
by Bhrama. 
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Indian Photofinishing Market 


market trends 





Braces Up to Meet the Challenges 


profits in comparision to other brands. 
However, in order to create more 
awareness about the quality of its machines, 
the company has planned 8 to 10 
roadshows this year across the country to 
popularize its brand in India. 

"| agree to the fact that the penetration 
of digital machines has not been keeping 
pace with the sales of DG Cams. Other 
than the price, and arranging 
finance | see no other barrier 
to digitalization. There is little 
concern that the lab owners 
in India are not an organized 
industry and also very few 
chain of labs exist in country, 
thereby slowing down the 
process of digitalization" 
avers Niyogi Shah. 

Fuji Frontier is the 
undisputed leader in minilab 
technology the world over. 
But our labs are in a different 
price bracket and therefore 
our target customer is 
different than that of Fuji. 
Nonetheless, the quality of 
prints from the KIS labs are 
comparable to the Fuji 
machines, and considering 
the five year warranty of our exposure 
system it is now just a question of building a 
brand and convincing the clients to keep an 
open mind will be the key. With the 
innovative features that we have bundled in 
our machines, it provides a tremendous 
savings both in terms of operating cost as 
well as low capital investment. 

In spite of the many advances in the 
industry, technology alone is not the sole 
factor for success. Photofinishers must 
focus on their core strengths and develop 
the differentiating factors that separate them 
from their competition. The answer lies in 
sustaining profitability in today's imaging 
industry which means leveraging technology 
to build a deep relationship with customers. 
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Mr Raj Malhotra 


Mr Niyogi Shah 


Considering the fact that we have 
successfully re-launched the KIS brand in 
India and has over this short period of time 
been able to convince the customers that 
the new KIS machines are true value for 
money proposition giving quality at par with 
the best". 

Atthe upcoming Delhi photo show, 
the company hopes to make a success of 


its brand presence, and with ۱ | 





the introduction of our new 
models in 2005, Emsons 
hopes to establish the brand 
image of delivering machines 
capable of giving excellent 
quality backed by 24/7 
service support mechanism. 

Says Raj Malhotra, that 
Agfa digital machines being 
the best machines in the 
world were welcomed in the 
Indian market, but moved in 
slow phase because of stiff 
competition from 
competitiors in prices, and 
certain other parameters. But 
after understanding the Indian 
market requirements we are 
going to be competitive in 
prices, bringing in different 
portfolios, and making effective service 
network and improvisations in software. 
With all these initiatives in place, AgfaPhoto 
is certain to be in a reasonable position in 
the year 2005. 

In any minilab business the annual profit 
is not only dependent on the initial 
investment but business potential and the 
operational cost plays an important role in it. 
In addition, the Agfa machines saves good 
amount of money on efficient operational 
cost. Besides, the faster work flow on 
mixed orders saves time and cost, and lot 
of time is saved on operations by using the 
Agfa Easy Chemistry. In other words, time 
is money this is the philosophy behind Agfa 
machines which helps to generate more 


n today's Indian market, photofinishers 

face many challenges. For those with a 

vision there is an opportunity to not only 
survive but also to thrive. With the arrival 
of the new digital standard it has 
brought the promise of increased 
production efficiencies such as software 
enhanced workflow and reduced human 
resource requirements. 

Digital technology, the Internet and 
Mobile Telephones have all made this 
possible, with pictures becoming means of 
communication, and this is what every 
serious player in the business of imaging is 
looking for and thereby investing in digital 
accessories and machines in order to 
expand its business and make it profitable. 
Digitization definitely has a great future in 
India as the major chunk of labs are still 
under planning to participate. Agfa Digital 
machines are highly efficient and offers 
profitable digital solutions in the digital photo 
finishing operations, and keeps the 
overheads low with healthy margins 
revealed, Raj Malhotra, Managing Director, 
AgfaPhoto India. 

Agfa will showcase at Photo Imaging 
Asia, 2005, its three machines namely, D- 
Lab! Allrounder |, D-Lab ۱5 Basic and D- 
Lab2 plus Select. 

Says Niyogi Shah, Director, Emsons 
Impex, that "the pace of digitalization in the 
Indian Photofinishing sector has been very 
rapid and more than expected. With the 
company migrating and coming along from 
the traditional photography to the business 
of digital labs in itself is a big change. We 
expect that a large number of analogue labs 
will be phased out at a rapid pace over the 
next two years with lab owners looking at 
digital solutions as potential revenue 
spinners”. 

"We are very satisfied with our 
performance in terms of growth and sales 
forthe year 2004, having commenced our 
operations in July 2004, and we have 
already installed a sizable amount of labs. 


The dilemma that many a 


professional photographer faces 


















today is the transition from analogue 
to digital cameras. But at this 
moment of time it seems clear that 
there are no reasons to hold on to 
film for digital provides results, which 
are at least as good, and with less 
hassle over its erstwhile 
predecessor. The film may linger 
around for a decade or two, but 
more as a specialty item than a 
mainstream one. So it's time to sing s 
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digital hosannas very soon. 
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digi talk 


latest model every year or so. 


Within the same class, 
digital cameras are more 
expensive than their film 
counterpart 

This argument still matters, but the cost 
ofthe camera is just a part of your 
photography expenses. But the effective 
cost depends on your shooting habits. One 
usually takes lots of frames, planning to keep 
only the best shots, say 10%. On a film, 
you pay also for the remaining 9096, while 
with a digital camera they are free. 


The obvious pros 

You can roughly check your picture 
(exposure, colour) on the camera's 
monitor a moment after it was taken, and 
you can re-shoot it if necessary. If this is not 
enough for critical evaluation, you can move 
the file to a computer and examine the 
image more critically (e.g. to verify focus 
accuracy). And no more waiting to finish the 
roll until being able to process the pictures. 


Avoiding film in your digital 
workflow 

Even when shooting on film, you may 
want to digitize your images, to do all the 
tweaking in a “digital darkroom”. Many 
pros still holding on to film still happens 
to do itthat way. With a digital camera you 
avoid the hassle and expense ofthis 
intermediate step. 


Control over medium speed 

In the 35-mm world, the only way to 
switch rapidly between, say, | 00 and 400 
ISO films are to carry two camera bodies. 
In digital domain, you do it by pressing a 
button. 


Control over colour 

The only way to do it with film was to 
use a filter and/or change the film. Again, on 
a digital camera one can switch easily from 
tungsten to daylight. The automatic colour 
balancing in most cameras also works 
nicety. In fact, many models allow you to 
add a minor adjustment to the preset or 
automatic colour balance, for example, if 


83 JANUARY 2005 Asian Photography 


a limitation than the pixel 
count. But for all practical 
purposes, the digital 

medium provides enough, 
especially when compared 
against paper prints. On the other 
hand, it is easier to recover the lost highlight 
or shadow detail from digital than from film. 


The digital medium is more 
vulnerable to data loss 

This is untrue. Memory cards in digital 
cameras are very robust these days; you 
dont lose an image four years to come. On 
the other hand, there are cases when film 
could get destroyed by a minilab, and in the 
case of airport scanners that are used in the 
West. In fact, your digital images, when 
recorded on an archival-quality CD, will last 
longer than those on film. 


Digital photography, with 
the ease of image manipula- 
tion and adjustment in post 
processing, is somehow less 
“pure” than film-based one 

Well, is it so? In the words of Ansel 
Adams, most of the photographers work is 
done in the darkroom. Adjusting the tonality 
of the image, cropping, burning, dodging — is 
nothing but “cheating”, and ۱5 a part of 
photographic process. Ifa teenager working 
on a minilab machine moves a dial up by 
two notches, it is still "pure", and if itis 
done on an image-processing process, is it 
still cheating? Come on! According to that 
standpoint the only "pure" photography 
would then be shooting slides. 


Digital technology is still 
evolving fast; your camera will 
be obsolete the next year 

So what happens? If a camera is 
capable of providing stunning results when it 
is new, these results will not became any 
worse the next year. The market consists 
of two groups of camera users: 
photographers and gadget enthusiasts. For a 
photographer, a camera bought in 2000 is 
as good as when it was the top ofthe line. It 
is the camera makers who benefit most 
from that perception, so that you buy the 





To begin with let's ascertain the pros 
and cons of shooting with film. The 
obivious answer Is: 

The film offers more detail, 
with resolution higher than 
that of the digital sensor. 

This is a non-argument to many. But 
the fact is that the actual resolution of your 
image is roughly defined by four factors: the 
resolution ofthe medium (film, sensor), 
that ofthe lens, focus accuracy (and depth 
of field), and camera shake. The last option 
will be the bottleneck in your 
documentation and all others will have to 
match that one for sure. 

When digital cameras first appeared on 
the market, there was a common 
agreement that the 35-mm film resolution 
is roughly equivalent to a six-megapixel 
image file. While this estimate seems to be 
creeping up all the time, a 4MP camera is 
capable of providing a resolution 
comparable of that of 35-mm film SLR, 
with 2 standard lens. However, this is based 
on experiences with negatives and slides 
scanned to a Kodak Photo-CD, providing 
files of about 6 megapixel. 

All the other factors seem to be 
similar between both types of media, 
except for the depth of field, which 5 
usually much greater for digital cameras than 
for film ones. 


The digital medium suffers 
more from noise 

This is a figment of imagination. The 
fact is that people who complain about 
noise in digital cameras have never seen a 
40x50 cm print from a 35 mm film. 


Colour rendition and 
tonality scale is better on film 

In this case there is a bit of yes and no, 
since the depth of a digital image is more of 





hurdle is acquiring an IR filter, and the results 
are often stunning, more often than not. 

This is only one example. Others, less 
extreme, may include tabletop studio 
applications, night shooting - just use your 
creativity to name more. The road from an 
idea to its realization becomes much 
shorter and simpler. 

The bottom line is that the situation 
seems clear: the film is dead, and there are 
no reasons you should hold on to it. With 
the possible exception of disposable 
cameras, we may expect 9096 of pictures 
taken three years from now to be digital. 

This is not really a big deal - just moving 
from one recording medium to another; is 
a big step. It is still the light, which paints the 
picture, and still the person behind the 
camera who is the decisive factor in how 
good the picture will be. 

The film may linger around for a 
decade or two, but more as a specialty item 
than a mainstream one. Film-based 
photography will become one as well, 
sooner than we expected. After all, it ruled 
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Polaroid 


Instant Cameras and Films 


drastically changed when color pictures 
became a standard. Colour processing, 
especially printing, is quite a complicated 
process and, in amateur conditions, 
cumbersome (and expensive!) task. 

This is why the percentage of amateurs 
(or even professionals) doing their own 
darkroom work dwindled sharply. For 
some at least, this took half the pleasure 
away, in addition to losing controls over 
many aspects of the final images. 

With digital, we are regaining control 
over all stages of the creative process, Our 
pictures are no longer at mercy of the 
mass-market lab technician; nor do we have 
to pay premium prices for custom-lab 
prints. Today photography is truly a joyful 
experience. 

Shooting outside of the visible 
spectrum may bring most pleasing and quite 
unusual images, but the process is unreliable 
and complicated. Special film and 
processing, problems with getting the 
exposure right, and most annoyingly, being 
unable to verify the results until the prints 
come from the lab. With digital, the biggest 


you prefer all your images to be consistently 
warmer, At this moment it seems clear that 
there are no reasons to hold on to film, 
because digital provides results, which are at 
least as good, and with less hassle over its 
erstwhile predecessor. 

There may be, however, some purely 
subjective, but equally important factors. 
Like, you like the camera that's why you are 
using it. And film-based cameras, after a long 
process of refinement, have reached the 
stage when handling them is often a 
pleasure. This applies to both collectible and 
current models. 

In these aspects, most digital cameras 
leave quite a lot to be desired. Some 
operate more like a cell phone than a 
camera. Digital SLRs are a notable 
exception, as all of them started out as 
modifications, sometimes quite crude, of 
film SLR bodies. 

In the golden age of the B&W film era, 
dedicated amateur photographers were 
doing everything with their own hands. 
This included film processing and 
printing images on paper. The situation 


I-ZONE Sticker Film 

e High-speed, medium-contrast film for instant color prints 

e Balanced for daylight and electronic flash exposure 

e The back side of each photo has an adhesive that lets 
you place the photo on a variety of surfaces, such as 
book covers, lockers, walls, refrigerators, etc. 

e Fast developing 

e Comes in single or triple packs 

e Compatible with all i-zone Cameras 
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instant mini-photos 
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MRP: Rs.310/- Per film 





Available at : Mumbai - Angel Photos 2261 2298 * Cinecca Trading 2264 2778 * Foto Fast Trading 2267 0232 

* Photo Centre 2264 1727 * Photokina 2361 1290 * Standard Supply 2261 3311 * Sham & Sons 2261 1575 * Reliable 
2261 4319 * Vora Bros 2261 1012 * J. J. Mehta & Sons 2430 2104 * Lonavla - Bakerally & Sons 276 716 ۰ Aurangabad - 
Vardhaman Photo Emporium 2240 241 * Pune - Mahavir Photo 447 8602 * Nagpur - Shyam Agencies 277 4793 * Althaf H. 
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"Point-and-shoot" instant camera 
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MRP: Rs.325/- 
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Importers & Distributors 


P Jay International 









8, Malhotra House, Opp. G. P. O., Fort, Mumbai - 400 001. | Vali 252 2841+ Bangalore - Foto Circle 22874356 + Bhola's Album Centre 5124 1899 ۰ Rajeev Distributors 2277 869 


* Mysore - Mahavir Photo Plaza 244 6718 * Chennai - Arihant Distributors 2854 4788 ۰ Niranjan Electronics 2433 9023 
- Basil Industries 240 2940 * Indore - 
* Secunderabad - Jyoti Art 2781 2757 


Bharat Studio 433 920 * Bhopal - Tanya associates 5252 352 
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India « Tel.: 022-2269 0803 / 6751 ۰ Fax: 022-2262 2981 
Email: polaroid@jayin.com ۰ Website: www.jayin.com 


* Cochin 
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Photography is a strange obsession that 
helps to capture the people's mood but 
then it is not always easy for the 
photographer. However, the 
photographers are doing a hard job trying 
to document these candid moments that 
proves the point that it is never easy to 
apture a staged event on camera. In fact, 
friends, relatives and ordinary street folks 
can be among the most difficult to 
capture. The reason — you cant set the 
subject when you capture candid glimpses 
of people in a variety of settings. But then 
you can show your skill and creativity in 
the areas of arranged photographs such 
as portraits, nude's etc. The difference is 
that the candid pictures never need the 
perfect composition but you can catch the 
natural mood of the subject such as 
spontaneous gesture, excitement 
moment, stage performance and record 


of any expression or action. 
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Opp. Page: 

Name: Vanam Sharath Babu, AP 
Camera: Nikon FM3 

Lens: Nikon /0—210 mm 
Film: Fuji 0۵ 

Exposure: | /250, f8 


This page: TOP 

Names Sarthak Kurdukar, Mumbai 
Camera: Nikon 0 

Lens: Nikon 35~/0 mm 
Exposure: | /60, 5.6 


BOTTOM: 

Name: | Durriraj, Tamil Nadu 
Camera: Cosina 

Lens: 35~/0 mm 

Film: Konica | 00 
Exposure: |/| 25, 5.6 
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Name: Amarjit S Dhindsa, HP 
Cameras: Cosina 

Films Fuji | 00 
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BOTTOM 

Name: Abhishek Dev, Lucknow 
Camera: Nikon F80 

Film: Konica Centuria | OO 


IMPORTANT NOTE!! 

It is very very important to write the technical details 
in the format prescribed below with your name and 
place, also write a caption for the picture. 

For Digital Images e-mail: sappl(à bom8.vsnl.net.in 
or send it post in CD 300 dpi 


Name & Address.......... 
MAO- GAR Na ran NSLS AN 
Camera 


1 | Fire Digital 


۳ speed: 


perture AMI AP TELE Ar a n SEN RES ELA ie 


Address your entries to the...‏ و 
i Asian Photography EDITORIAL DESK,‏ 
BM. Laxmi Industrial Estate, New Link Road.‏ 
Andheri (W), Mumbai-400 053 2‏ 





Over the next few pages, you will find everything you need to make the right decision when 
buying a digital camera... What are you waiting for. Take a look at someof the options... 


ng Guide 


Menu Button 
Pressing this will activate the camera's Colour LCD 
i 4 4 Monitor, providing access to set-up and (usually) more 

۱ advanced camera controls. This button is often used in 
conjunction with other buttons to scroll through menus 
and select a required mode or setting. 































Four-Way Controller 

This button rocks up and own and sideways and allows 
the user to navigate through the menu options displayed 
on the screen. Sometimes these are four separate 
direction buttons, and have several functions — in some 
cases doubling as the zoom buttons. 


Colour LCD Monitor 

Can be used to review images on the memory 
card or for composing pictures. It is also used to 
display the camera's menu system. Usually 
found on the back of a digicam, colour monitors 
are sometimes hinged, allowing them to tilt and/ 
or turn for easier viewing. 








Function Buttons 

Many cameras feature additional 
buttons, which perform a range of 
functions such as: image delete; flash 
modes; monitor on/off, macro/infinity 
focus and metering mode. 


KOR ED ~” 
2.8-5.2 


1: 


ZOOM NIK 
83.9 -Aorere 


Shutter Release 
Press this button to take a 
picture. Half pressure on the 
shutter release activates the 
auto-focusing and metering, 
ready or when the shutter 
release is pressed down fully. 


Built-In Flash 
Provides extra illumination when light levels 
drop too low for good results. Flash mode 
controls allow you to choose to fire automati 
cally and reduce red-eye. Many cameras also 
offer 'slow sync' modes for special effects. 






Mode Dial 
This dial can be turned to select the camera 
mode you wish to use. These will include 
recording, playback and movie modes. There 
may also be more advanced manual modes. 
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Nikon D70 

Sensor: 6.۱ MP CCD 
Image Size: 3008x2000pixels 
Lens: Compatible with all F- 
mount Nikkor lens, ۱۰5۷ field 

of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' | 30,000 

pixel TFT 

Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: | ithium-lon 
battery pack EN-EL3 
Size/Weight: | 40x ||| x 78 
mm / 595 و‎ 

Price: Rs. 59,500 


Nikon DIOO 

Sensor: 6.1| MP CCD 
Image Size:3008x2000 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 
of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' 118,000 pixel 
TFT (10096 frame coverage) 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: | ithium-lon 
battery pack EN-EL3 

(7.4V, 1400 mAh) 
Size/Weight: |44x ۱ 
mm / 700 g 

Price: Rs. 85,000 


buying guide 


Nikon Digital Cameras 


Nikon D2H 

Sensor: 4.| MP CCD 
Image Size:2464x 632 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: ISO 200 - 1600 
Monitor: 2.5“ TFT LCD, 
lempered glass coating 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Lithium-lon EN- 
EL4 (11.1 V DO) 
Size/Weight: |58 x 150 x 86 
mm (6.2 x 5.9 x 3.4 in), 1070 g 
Price: Rs. 222,000 





Nikon DIX 

Sensor: 5.33MP CCD 
Image Size: 4028x | 324pixels 
Lens: Compatible with all 
F-mount Nikkor lens, | .5x field 
of view crop 

ISO: ISO 125 - 800 
Monitor: 2-in., | 30,000-dot, 
low temp. Polysilicon TFT LCD 
with LED backlighting 
Storage: CompactFlash(CF) 
Card (Type I/II) and Microdrive 
Batteries: Ni-MH Battery 
Pack EN-4 (7.2V DC) 
Size/Weight: |57 x |53 x 85 
mm / l.l kg 

Price: Rs. 285,000 








Nikon Coolpix 8800 
Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: | Ox optical zoom 
"Nikkor ED" VR (35 - 350 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: | .8 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/Il) 2۱0 ۷6 
Batteries: Nikon EN-EL’ 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: | |6 x 85: 12] 
mm / 600 g 

Price: Rs. 58,66. 





Nikon Coolpix 8700 
Sensor: 2/3", 8.0 MP CCD 
Image Size: 3264x2448 

(8M) pixels 

Lens: 8x zoom (35 - 280 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: ۱۰۵ TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash ™ (CF) 
Card (Type I/II) and Microdrive ™ 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: | |3 x 105 x 78 
mm / 480 g 

Price: Rs. 55,400 
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Nikon Digital Cameras 





Nikon Coolpix 8400 
Sensor: 8.0 MP CCD 

Image Size:3 2642448 pixels 
Lens: 3.5x optical zoom 
“Nikkor ED “(24 - 85 mm 

equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: ۱۰۵ TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, | 100 mAh) 
Size/Weight: | |3 x 82 5 
mm / 400 g 

Price: Rs. 54,300 





Nikon D2X 

Sensor: |2.4 MP CMOS 
Image Size: 4288x2848pixels 
Lens: Nikon F mount, |.5x field 
of view crop, High speed: 2.0x 
field of view crop 

ISO: ISO 100 - 800 
Monitor: 2.5 ۰ TFT LCD 
(235,000 pixels) 

Storage: Compact Flash 

Type | or Il 

Batteries: | ithium-lon EN- 
5۱۱۰۱ Y ات‎ 
Size/Weight: | 58 x 150 x 86 
mm / 1070g 

Price: Yet to be 

announced in India 








= $ oe 


Nikon Coolpix 4100 


. Sensor: 2.5" 4.0 MP CCD 


Image Size:2288x| 7|2 pixels 
Lens: 3x optical zoom 
(35- | 05mm equiv. in 35mm) 
ISO: Auto 

Monitor: |.6' TFT LCD, 
80,000 pixels 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: 2 x AA batteries 


. (NiMH recommended) 


Size/Weight: 88 x 65 x 38 
mm / 140g 


` Price: Rs. 18,200 





Nikon Coolpix 3700 
Sensor: 2.7" 3.2 MP CCD 
Image 5126۶20481 536 pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto 

Monitor: |.5' TFT LCD 
(134,000 pixels) 

Storage: SD Memory card 
Batteries: EN-EL5 
Lithium-lon battery 
Size/Weight: 3.76 x |. 2/ x 
|.22 in / 130g 

Price: Rs. 13,900 


Nikon Coolpix 5400 
Sensor: |.8" 5.0 MP CCD 
Image Size:2592x1944 pixels 
Lens: 4x optical zoom (28-116 
mm equiv. in 35mm) 

ISO: Auto, ISO 50, 100, 

200, 400 

Monitor: ۱۰5 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: Nikon EN-EL I 
Lithium-lon rechargeable battery 
Size/Weight: |08 x 73 x 69 
mm / 380 g 

Price: Rs. 37,900 


Nikon Coolpix 4800 
Sensor: 2.5' 4.0 MP high 
density CCD 

Image Size: 2288x| 7 | 2pixels 
Lens: 8.3x optical zoom 
(36-300 mm equiv. in 35mm) 
ISO: Auto, ISO 50, 100, 

200 400 

Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: |3.5MB of internal 
memory, Optional SD Card 
Batteries: One rechargeable 
Li-lon EN-ELI 7.4V, 680mAh 
Size/Weight: 4.|/ in. x 2.6 
in. x 2.13 in. / 255g 

Price: Rs. 25,400 
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Nikon Coolpix 5200 
Sensor: |.8' 5.1 MP CCD 
Image Size: 25?2x|944pixels 
Lens: 3x optical zoom (38-1 14 
mm equiv. in 35mm) 

ISO: Auto, ISO 64, 100, 

200, 400 

Monitor: |.5' | |0,000-dot 


. TEFFO 


Storage: |2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7V, | |O0mAh 
Size/Weight: 3.5 in. x 20 in. 
x 1.4 in. / 155g 

Price: Rs. 24,800 





Nikon Coolpix 5100 
Sensor: 5.0 MP CCD 
Image Size: 2,592 x |,244 
pixels 

Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: 

Monitor: !.6' 80,000-dot 
TFT LCD 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: Two rechargeable 
Nikon EN-MH ۱ NiMH batteries 
Size/Weight: 88 x 65 x 
38mm / 140g 

Price: Rs. 20,800 


Nikon Digital Cameras 


Nikon Coolpix 4500 
Sensor: | .8 high-density 

4.0 MP CCD 

Image Size:22/2x|/04 pixels 
Lens: 4x optical zoom 

(38-155 mm equiv. in 35mm) 
ISO: Auto, ISO 100, 200, 

400, 800 


` Monitor: |. 5' TFT LCD 


(110,000 dot) 

Storage: CompactFlash (CF) 
Card (Type VD and Microdrive 
Batteries: Nikon EN-EL | 
Lithium Rechargeable 
Size/Weight: 5.3 x 3.0 x 2.0 
in / 360g 

Price: Rs. 21,900 


Nikon Coolpix 4200 
Sensor: 4.0 MP CCD 
Image Size:22 /2x|/04 pixels 
Lens: 3x optical zoom (38-114 
mm equiv. In 35mm) 

ISO: ISO 80-400 

Monitor: |.5' TFT LCD, 

| 10,000 dot 

Storage: |2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7۷ | 0۵۲ 
3ize/Weight: 3.5 in. x 2.4 in. 
x :.4 in. / 155g 

Frice: Rs. 22,500 


buying guide 


Canon Digital Cameras 








Canon PowerShot S70 
Sensor: /.| MP CCD 
Image Size:3072x2304 pixels 
Lens: 3.6x optical zoom 
(28-100 mm equiv. in 35mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: | .8" P-Si TFT 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Rechargeable 
Li-ion Battery NB-2LH/NB-2L 
Size/Weight: ||4x 38.8 x 
56.5 mm / 300g 

Price: Rs. 44, 995 


Canon PowerShot A95 
Sensor: 5.0MP CCD 
Image Size:2592x|944 pixels 
Lens: 3.3x optical zoom 
(35-114 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: ۱ TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: ۱۱۱ x 64.6 x 
34.7 mm / 235g 

Price: Rs. 28,495 


{Gea “Late DERE T epo, 


Canon PowerShot A85 
Sensor: 4.0 MP CCD 

Image Size: 22/2x|704pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8' TFT LCD 
Storage: CompactFlash (CF) 
Card (Type MD and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: | 0! .0 x 64.0 x 
3 1.5mm / 200g 

Price: Rs. 23,995 


Canon PowerShot A400 
Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixels 
Lens: 2.2x optical zoom 
(45-100 mm equiv. in 35mm) 
ISO: Auto, ISO 50,100, 

200, 400 

Monitor: |.5' TFT LCD 
(115,000 pixels) 

Storage: SD memory card 
Batteries: Two AA-size 
alkaline batteries 
Size/Weight: |07 x 53.4 x 
36.8 mm / 165g 

Price: Rs. 12,995 


Canon Digital Cameras 








Canon EOS-IOD 
Sensor: 6.3MP CMOS sensor 
Image Size:307/2x2048 pixels 
Lens: Canon EF / EF-S lens 
mount ( | .6x field of view crop) 
ISO: Auto, ISO 100-1600, ISO 
3200 (Enhanced) 

Monitor: |.8' TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type ۱/۱۱( and Microdrive 
Batteries: | thium-lon BP- 
511/512 rechargeable battery 
Size/Weight: |50 x |07 x 75 
mm / 790g 

Price: Rs. 124, 995 


Canon EOS-300D 
Sensor: 6.3 MP CMOS sensor 
Image Size: 3072x2048pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ISOs Auto, ISO 100-1600 
Monitor: |.8' TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: | ithium-lon BP- 
511/512 rechargeable batteries 
Size/Weight: |42 x 99 x 72 
mm / Body plus battery 

and CF 649 g 

Price: Rs. 67,995 
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Canon EOS-20D 

Sensor: 8.2 MP CMOS sensor 
Image Size:3504x2336 pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ISO: Auto, ISO 100-1600, 

ISO 3200 (Enhanced) 
Monitor: | .8' TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type MD and Microdrive 
Batteries: | ithium-lon 

۵۳-5 | 1A rechargeable battery 
Size/Weight: |44 x 106 x 72 
mm / 685g 

Price: Rs. 127, 995 





Canon PowerShot G6 
Sensor: 7.| MP CCD 
Image Size:3072x2304 pixels 
Lens: 4x optical zoom 

(35-140 mm equiv. in 35mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" P-Si TFT LCD 
(Vari-angle type) 

Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Rechargeable 
Lithium-ion battery BP-5| 4 
Size/Weight: 104.9 x 73.|x 
72.8 mm / 380g 
Price: Rs. 49, 995 


buying guide 


Canon Digital Cameras 








Canon PowerShot Pro | 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448pixels 
Lens: |-series USM 7x optical 
zoom lens (28-200 mm equiv. 

in 35mm) 

ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0 TFT (235,000 
pixels) 10096 coverage 
Storage: 64 MB Compact 
Flash card (Included) 
Batteries: Canon BP-51 1A 
Lithium-lon rechargeable battery 
Size/Weight: ||8 x /2 x 90 
mm / 545g 

Price: Rs. 85, 995 


Kodak CX 7530 
Sensor: 5.0 MP CCD 
Image Size: 2560x920 pixels 
Lens: 3X optical zoom 
(34-102 mm equiv. in 35mm) 
ISO: Auto, ISO 80, 100, 200, 
400, 800 

Monitor: |.8 (134K pixel) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: 2 x AA batteries, 
optional EasyShare Docks 
Size/Weight: |02.5x65x38 
mm / 190g 

Price: Rs. 21,900 





Canon EOS-IDs Mark Il 


Sensor: ۱6.7 MP CMOS 
(full 35 mm frame) 


| Image Size: 4992 x 3328 


(16.6 million pixels) 


. Lens: EF (excludes EF-S lenses) 
` ISO: ISO 100-1600 

. Monitor: 2.0' TFT 

- (approx. 230K pixels) 


Storage: CompactFlash Type 


. |/ Il (Microdrive compatible), 


SD memory 


` Batteries: |x Ni-MH pack 


Size/Weight: | 56 x 158 x 80 
mm / Approx. |.2 kg 
Price: Yet to be announced 


Kodak CX 7430 
Sensor: 4.0 MP CCD 
image Size: 

Lens: 3x optical, 

43-102 mm equiv. 

ISO: Auto, ISO 80, 100, 

200, 400 

Monitor: | .6' indoor/outdoor 
Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 03 x 65 x 38 
mm / 178g 

Price: Rs. 14,900 
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= Canon 


Canon EOS-IDs 


Sensor: | | .| MP 
CMOS sensor 


| Image Size: 4,064 x 2,/04px' 


Lens: Canon EF lenses (1x) 
ISO: ISO 100-1250 
Monitor: 2.0" | 20,000 
pixel TFT 


` Storage: CompactFlash Type | 
` or Il (Microdrive compatible) 


Batteries: Canon NP-E3 
1650mAh, 12V Ni-MH 


. rechargeable battery (19.8 Wh) 


Size/Weight: |56 x 158 x 80 
mm / 1265 g 
Price: Rs. 624, 995 





Canon EOS-ID Mark Il 
Sensor: 8.2 MP CMOS sensor 
Image Size: 504x2336 pixels 
Lens: EF (excludes EF-S lenses); 
|.3x Multiplication with EF lens 
ISO: ISO 100-1600 

(in 1/3-stop increments) 
Monitor: 2.0' TFT 

(approx. 230K pixels) 
Storage: CompactFlash Card 
(Typel/l) Microdrive, SDMemory 
Batteries: |x Ni-MH pack 
NP-E3, |x CR2025 
Size/Weight: |56 x 158 x 80 
mm / Approx. 1.2 kg 

Price: Rs. 379, 995 


Kodak Digital Cameras 


Kodak CX 7220 
Sensor: 2.0 MP CCD 
Image Size: NA 

Lens: 2x optical, 

39 - 78 mm equiv. 

ISO: Auto (100 - 200) 
Monitor: |.6 TFT, 

61,000 pixels 

Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: |04 x 67 x 42 
mm / 175g 

Price: Rs. 9500 


Kodak CX 7300 
Sensor: 3.2 MP CCD 
Image Size: NA 

Lens: Fixed focus 3/mm equiv. 
ISO: Auto (100 - 200) 
Monitor: |.6 TFT, 

61,000 pixels 

Storage: ۱6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: |04 x 65 x 40 
mm / 147g 

Price: Rs. 8900 


Professional 


Kodak DCS Pro SLR/n 
Sensor: ۱3.5 MP full frame 
CMOS sensor 

Image Size: 4536x3024pixels 
Lens: Nikon AF lenses 

ISO: ISO 6-1600 

Monitor: |.8 TFT LCD (130, 
000 pixels) 

Storage: Compact Flash Type 
۱/۱۱ (supports IBM Microdrive) 
and SD card 

Batteries: Removable, 
rechargeable Lithium-lon battery 
Size/Weight: |50 x |37 x 76 
mm / 895g 

Price: Rs. 325,000 





Pentax Optio 43WR 
Sensor: 4.0 MP CCD 
Image Size: 2288X 72 Pxls 
Lens: 2.8x optical zoom 
(37-104 mm equiv. in 35mm) 
ISO: ISO 50-400 
Monitor: ۱.۵ TFT LCD 
Storage: SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 8|.5 x 76 x 
30.5 mm / 200g 

Price: Rs. 23,210 


Kodak DX 7590 

Sensor: 5.0 MP CCD 

Image Size: 25/6x1932pixels 
Lens: |0X optical zoom )38- 
380 mm equiv. in 35mm) 

ISO: Auto, ISO 80-800 
Monitor: 2.2 TFT 
high-resolution (153K pixels) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: Li-lon (1700 mAh) 
Rechargeable Battery 
Size/Weight: 99.6x8|.2x79.9 
mm / 350g 

Price: Rs. 33, 900 





Pentax S40 

Sensor: 4.0 MP CCD 
Image Size:2304x 728 pixels 
Lens: 3x optical zoom 
(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: ۲ TFT LCD 
(85,000 pixels) 

Storage: | | MB built-in 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 89 x 59 x 26 
mm / 125g 

Price: Rs. 21, 420 
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Kodak 
Eany She 





Kodak DX 7630 
Sensor: 6.۱ MP CCD 
Image Size: 2856:2 | 42pixels 
Lens: 3x optical zoom 
(39-117 mm equiv. in 35 mm) 
ISO: ISO ۱00-0 
Monitor: 2.2" TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable 
Li-lon battery 
Size/Weight: 
|00.3x69.2x40.2 mm / 219g 
Price: Rs.30, 900 





Pentax Optio S4i 
Sensor: 4.0 MP CCD 

Image Size: 2304x| 728065 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto, ISO 50-400 
Monitor: |.8 TFT LCD 
(85,000 pixels) 

Storage: |0 MB built-in 
memory, SD/MMC slot, | 6 MB 
SD card supplied ۱ 
Batteries: Lithium-ion battery 
Size/Weight: 84 x 52 x 2! 
mm / 8 

Price: Rs. 26, 780 





Kodak DX 7440 
Sensor: 4.0 MP CCD 
Image Size: 2304x| 728pixels 
Lens: 4x optical zoom (33-132 
mm equiv. in 35 mm) 

ISO: ISO 80-800 

Monitor: 2.2" TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable Li- 
lon battery 

Size/Weight: 100.3 x 69.2 x 
40.2 mm / 224g 

Price: Rs. 20, 900 





Pentax *ist D 

Sensor: 6.1 MP CCD 

Image Size:3008x2008 pixels 
Lens: Pentax K, KA, KAF and 
KAF2; 67/645 lenses 

(with adapter) 

ISO: ISO 200-3200 
Monitor: |.8 inch, 
118,000-pixel LCD 

Storage: Compact Flash Type 
۱/۱۱ (supports IBM Microdrive) 
Batteries: 2 x CR-V3or 4x 
AA batteries 

Size/Weight: |29 x 95 x 60 
mm / 510g 

Price: Rs. 125, 000 





FinePix S7000 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: Fujinon Super EBC 
Zoom Lens 

ISO: Auto, ISO 260 - 400 
Monitor: LO TFT 

(118,000 pixels) 

Storage: Slot |: xD-Picture 
Card, Slot 2: Compact Flash Type 
| or Type Il 

Batteries: 4 x AA type 
batteries (NiMH recommended) 
Size/Weight: |2| «82x97 
mm / 597g 

Price: Rs. 54, 000 







QV-R41 
Sensor: 4.0 MP CCD 
Image Size: 2304 ۱۱ 5 
Lens: 3x optical zoom (39- 

| | 7mm equiv. in 35mm) 

ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 / 168g 

Price: Rs. 17, 995 





Finepix E550 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: 4x zoom 

(32.5-130 mm equiv in 35mm) 
ISO: Auto, ISO 80-800 
Monitor: 2.0" Polysilicon TFT 
LCD (154,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA 

(Ni MH recommended) 
Size/Weight: |05 x 63 x 
34.4 mm / 260g 
Price: NA 





EXILIM EX-Z30 

Sensor: 3.2 MP CCD 

Image Size: 2048x!536pixels 
Lens: 3x optical zoom 

(35- | Obmm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2° TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 57 

x 23.1 ۵ 

Price: Rs. 26, 995 
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FinePix S5500 Zoom 
Sensor: 4.0 MP CCD 
Image Size: 2272x!| /04pixels 
Lens: | 0x zoom 

(37-370 mm equiv in 35mm) 
ISO: Auto, ISO 64-400 
Monitor: |.5' TFT LCD 
(115,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4 x AA or 

4 x Ni-MH 

Size/Weight: | 3x81! x79 
mm/ 337g 

Price: NA 


QV-R5 I 

Sensor: 5.0 MP CCD 

Image Size: 2560 920pixels 
Lens: 3x optical zoom 

(39-1 | 7mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 21, 995 


Finepix S2 Pro SLR 
Sensor: 6.| /MP 

Super CCD Ill 

Image Size: 4256x2848pixels 
Lens: Nikon F mount (with AF 
coupling & AF contacts) 

ISO: ISO |00- 1600 
Monitor: |.8 | | 7,000 pixel 
TFT (100% frame coverage) 
Storage: Slot |: SmartMedia 
(up to ۱28 MB), Slot 2: Compact 
Flash Type I/II 

Batteries: 4 x AA batteries , 
2 x 3۷ lithium (CRI 23A) 
Size/Weight: | 42 x |3| x 80 
mm / 760g 

Price: Rs. 152, 0 


-D 


CASIO €> 





EXILIM EX-Z40 

Sensor: 4.0 MP CCD 

Image Size: 2304x | 728pixels 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2 TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: 8/ x 5/ x 23.1 
mm / 121g 

Price: Rs. 24, 995 





ر 
EXILIM EX-S100‏ 
Sensor: 3.2 MP CCD‏ 
Image Size: 2048x| 536 pixls‏ 
Lens: 2.8x optical zoom‏ 
mm equiv in 35mm)‏ 36-102( 
ISO: Auto, ISO 50-400‏ 
Monitor: 2" TFT color LCD‏ 
pixels)‏ 84,960( 
Storage: Built-in flash memory‏ 
(9.3MB), SD/MMC‏ 
Batteries: Rechargeable‏ 
Lithium-lon battery NP-20‏ 
Size/Weight: 88 x 57 7‏ 
mm / | 13g‏ 
Price: Rs. 25, 995‏ 


OLYMPUS 





Olympus p-m:ni Digital 
Sensor: 4.0 MP CCD 

Image Size: 2 /2x1704 pixls 
Lens: 2x 0۵:21 "oom 

(35-70 mm equiv n 35mm) 
ISO: Auto, (54 - 500) 
Monitor: : 8 |-yper Crystal 
LCD (134,000 pos) 


Storage: >! -Fcio Card 
Batteries: 6۷۰۰ ble 
lithium-ion batery i -3.:3. 

Size/Weigazt'9.. 5 5x 


27.5mm / ۱۱ Ss: 
Price: Rs. 19, >f 


^. 





EXILIM EX-P700 

Sensor: /.2 MP CCD 

Image Size: 30/2x2304 pixls 
Lens: 4x optical zoom 

(33-132 mm equiv in 35mm) 
ISO: Auto, ISO 80-640 
Monitor: 2.0 Hi-D TFT color 
LCD (115,200 pixels) 
Storage: Built-in flash memory 
(8.9MB), SD/MMC 

Batteries: Proprietary lithium 
ion rechargeable battery 
Size/Weight: 97.5 x 67.5 x 
45.1 mm / 225g 

Price: Rs. 39, 995 





Olympus C-8080 WZ 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 5x optical zoom 

(28-140 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8' TFT, 134,000 
pixels (‘Sunshine color’) 
Storage: xD-Picture Card 
(Slot 1), Compact Flash Type | or 
Type II (Slot 2) 

Batteries: Olympus BLM- | 
Lithium-lori rechargeable battery 
Size/Weight: |24 x 85 x 99 
mm / 724g 

Price: ts. 59, 995 
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EXILIM EX-Z55 

Sensor: 5.0 MP CCD 

Image Size: 2560 x1920 5 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2.5' TFT color LCD 
(115,200 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 58 x 22.4 
mm / 130g 

Price: Rs. 31, 995 





Sigma SD9 Digital SLR 
Sensor: Foveon X3 Pro 10M 
CMOS Image Sensor 

Image Size: 2268x1512 pixls 
Lens: Sigma SA mount | .7x 
(also-* 3own as focal length 
multiplier) 

ISO: ISO ۱00-0 

Monitor: | .8" 130,000 pixel 
TFT (100% frame coverage) 
Storage: CmpctFi;sh ۱ 
Batteries: 2 x Lithium 

CR- ! 23A 

Sizc/Weight: |52 x |20 x 79 
mm / 805g 

Price: NA 





QV-R61 

Sensor: 6.0 MP CCD 
Image Size: 28 | 6x2) | 2 pixls 
Lens: 3x optical zoom 

(39-1 | 7mm equiv. in 35mm) 
ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 25, 995 





Sigma SDIO Digital SLR 
Sensor: Foveon X3 Pro 10M 
CMOS Image Sensor 

Image Size: 2268x1512 pixls 
Lens: Sigma SA mount | .7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-1600 
Monitor: |.8' 

| 30,000 pixel TFT 

Storage: CmpctFlash Type ۸۱۱ 
Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |52 x |20 x 79 
mm / 785 g 

Price: NA 


comment 





Industry Professional Speaks Out... 


t is with great concern, | want to bring your attention to the issue of undercutting of prices in 

the photographic industry by the manufacturer followed by the wholesalers, 

retailers and actual users. So far, this issue has been discussed in hushed tones over informal 
dinner meetings among the big wigs of the photographic industry. However, it is time we take 
notice of the dangerous consequences of the price war and where it can lead us. 

It is very surprising that, in spite of secular rise in the prices of all commodities across the 
globe including the price of silver, base paper and chemicals, the prices of end products like 
photographic color films and color paper are going down very rapidly. To add fuel to the fire, 
the Japanese Yen and Euro have also strengthened vis-a-vis with the US dollar. It is only magical 
that, prices of the end products are moving southwards in spite of such compelling 
Mr. R.N. Pardiwala circumstances. 


One reason for the downward spiral | can attribute is to the anxiety of manufacturers to push up their 





sales. The other reason, which has been put forward to me by many in the industry, is the direct 
involvement of some of the wholesalers into import, conversion and distribution business of these 
products. In doing so, all the prices, marketing plans and promotional offers and inventories are known to 
few wholesalers who are prone to quickly turn around the goods with a very small margin. The USP of the 
wholesalers lie in achieving big volumes at low margin. May be, this is the malaise affecting our industry. It is 
high time, we take note of this developments and seriously deliberate to improve the health of the industry. 

Today, nobody in the industry is earning even a reasonable margin. | can tell you from experience that, 
the manufacturers are definitely on the red. Similarly, the wholesalers, retailers and lab owners are just able 
to keep their nose above the water. The situation at the photo lab level is even more precarious as we are 
seeing more and more sales of digital equipments, which the lab owners are forced to buy on account of 
market compulsion. The digital labs are costly affairs and we need at least a minimum margin and volume 
to sustain the project of setting up digital labs. The large lab owners may somehow make two ends meet. 
However, the individual lab owners may be the worst affected. 

The immediate calamity foreseen is that the manufacturers/ distributors and financers may not get back 
their money at all forthe goods supplied. This can have an undulate effect on the entire industry and can 
engulf the whole industry in a vortex just like the Tsunami, which afflicted us a few days ago. There are 
reports of individual labs closing down and people fleeing. This may soon become the order of the day. 

We need to address this problem on urgent basis. On one hand while, we have to earn reasonable 
genuine returns on our investments and labour, on the other hand, we have to also commit ourselves 
financially to the development of the entire industry. Today, we are unable to do so on account of 
inadequate and poor returns and which can be definitely improved. 

It is baffling to see that, despite our industry consisting of a handful of manufacturers and 
commanding brands cannot put our minds together and find a reasonable solution to this menace for the 
benefit of our future. 

With the technological advancement, we are able to offer a range of services to the consumer. The 
consumer is willing to pay the right price for the product that we are cffering. Hence itis up to us to 
delivery the value for a fair price, which will benefit the entire industry ‘or several years to come. 

| sincerely hope, saner counsels will prevail anc we hone to see a turn around in our industry and 
make it vibrant instead of wasting time in infighting amongst ourselves. | am saying this from my 50 years of 
business and industry experience. 

| would be obligec to receive feedbacks and supplementary views fron: all of you. 

In the meanwhile, wishing each anc everyone a very Happy, Prospercus and Profitable 2005. 

ee -R. N. PARDIWALA 
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| am an Engineering student and an amateur photographer. | have been using an 
d o 70G for the last one year and now want to upgrade to a semiprofessional 
camera, either digital or manual. Please guide me through by explaining the price factor and 
availability in the Pune-Mumbai region. 

Amit Upadhye, Pune 


Olympus 70G is a point and shoot camera and doesn't offer any option for manual 

ontrol during image capture. A good SLR camera is an essential requirement for taking 
quality images. Depending on your budget you can either go for a film or a digital SLR 
camera. You can buy a Nikon F80 with a standard 28 —80 mm zoom lens for around Rs. 
20,000/-. And for a digital camera, you can purchase the Nikon D70 kit with body and a 
|8~70 mmf 3.5-4.5 lens for Rs. 79, 500/-. Both the cameras are available off-the-shelf 
from the Nikon Authorized dealer and several other camera shops in Mumbai. | 


lam lóoking for a digital camera, mainly for holidays and family events. My o IS 
around Rs. 15,000/, but with so many different brands available in the market, | c 
clueless where to start. Can you please suggest me the best value for زد و‎ compact PS 
camera? ,ı 
Subharthi Mitra, Shyamnagar 
Axe: pr 'e&ent, the areare several cameras available in the market offering various leat. ۱, 2s at 
ifferent price points. Taking this in to consideration, Asian Photograph yis star: ng 3 
column, buying C uide, frorn this issue onwards. You can go through the rijmero..: es 
ars listed in our directory and c: 10056 a gear according to your budger and neec:. 


Wht is the c.fference رد‎ total pixels and effective pixels ci a digital came ` 
sen? or? For'ezampe if a ca nera states a capability of 5.36 Mega; » «t is and or. 
effective 5.0 mefap' «els, whats appens to the 0.36 extra ones? 
Meghal dis + Ahmedabad 


Effective pix are the pore نات‎ used to record the image. THe total ni aber of 
Aue includes thosé'arour «. : . edges ofthe sensor, w rich zre coated in a blc ciye 

» also , 
s sineering tectinicalities,: Or «xam: rens cove we. It is! 
“a beginner to unders-a: ^ tas difi’ “ce in me. ixels 
-ount, w' nis 


fall outside the ۱۳۰0۵ area due i. 

chatinitely confusing: f for an amaiet Fg 
onc ihe reason behind i. In fact ۸ 
ah ersi the most importent fac a. 


: $e top priority to th - effective p.e 
S d photorizihy. f, 
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۱ and used to set the zamerasb- c .ioint - called video signi! sharing. See pixels ۰ 


| am a painter and need to take 
LIA of my work and send them 
to various galleries all over India and abroad. 
| have a Canon 35 mm SLR and a few 
lenses, including short and long zooms, two 
flash unit and a sturdy professional tripod. | 
once tried to take pictures by placing two 
lights at 45 degree angles to both side of 
the painting but got reflections on the 
painting. Can you please suggest a proper 
way for clicking oil paintings? 
Shekhar Phadnis, Baroda 


Here are a few approaches to reduce 

eflection on oil paintings — 

| Follow the same setup that you are 
following currently. But position the flash 
lights with diffusers at 60 to 70 degree 
angles instead of 45 degrees. This works 
better with oil paintings or subjects having 
texture and depth. Big light sources like two 
softboxes will also help you. 

2)In the second option you can. 
consider having a huge continuous light 
source and shoot using a tungsten-balanced 


film like Fuji Ektachrome 64T. This way you: 


will shoot what you will see. 

3)Bring your images to an open space 
and mount them firmly. Then place your ' 
camera on the tripod and shoot in the 
available light. If the exposure time is not : 
long enough, then there are very less 
chances of colour cast or reciprocity failure. 
Finally, you can also shoot your paintings by 
using a digital camera. This way you check 
the image after clicking them and can make 
the necessary changes. 
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Expand your 
business opportunity! 


144 seconds for a single 
order of 36 prints (4x6 

size). With new "prints in 
Minutes" service, a single 
order drop-off and pick up 
can be handled in one trip. 
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"Image intelligence"- 
Improved Image quality 
delivered quickly and 
automatically. Red eye 
reduction and Automatic 
scratch & dust elimination. 


Ultimate technology: 
Superior quality. 
High speed processing 








Actual 1800 prints/hour 
(color negative film)* 
4"x6" size. 

Actual 1700 prints/hour 
(digital)* Maximum 





a" Processing capacity: 
2040 prints/hour. 
á a *4R size 
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The CP-49 E chemical 
system & Fujicolor Crystal 
Archive paper Type II 
offer faster results along 
with superior print quality. 





| سس 1 


wv 


High quality & clear 
12" print sizes. 


The Fujifilm New Digital Minilab Frontier 578. 
The world’s most advanced Digital Minilab. 


Jindal Photo Limited, 9, Hanuman Road, New Delhi-110 001. 
Finance facility also available. Tel.: 23366132 (Telefax), 23360218. Fax: 23368004 
Credit at the sole discretion of ICICI Bank Ltd. email: taposh_deb@jindalgroup.com ۶ Website: www.jindalphoto.com 
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e latest Cameraand نم‎ Products Association CI PA) report daims that 
the sales of digital cameras will rise by 20.8% in 2005, so as to reach a total of 
21 0 nillion units. Buti in reality the actual growth rate has slowed down in 
Mio 37.796 reco in 2004. However, the only silver lining is thatthe _ 


Single Reflex cameras performed favourably better amid all the bleakness. The volume 






- of global shipments sharply increased by 16796 compared to last year's to end at 
300,000 units with the worth also sharply climbing by | 52% to end at 22.9 billion yen. 

The reason for the downturn in sales is the increasing penetration of camera 
phones with every two out ofthree current camera phone owners use the camera 
phones on a regular basis to take their pictures in United States, and in India too same is 
gathering momentum much to the chagrin of camera majors who have been fighting 
shy to increase their market share. 

During the same period, the IDC figures for the first half of the fiscal 2004-05 
saw the printer market grow by over |0% in volume in India over the same period last 
year. Even though the growth may seem quite modest, it is quite significant that the 
market saw pockets of growth emerging within the printer landscape. The growth was 
fueled by the fact that lasers and Dot Matrix Printers posted significant positive growth 
of 66% and | 8% respectively during this period compared to first quarter of 2003/04, 
in order to help the overall printer market buoy up a positive growth. The growth in the 
Colour laser segment is something to cheer about for it grew by over 15096 during the 
same period. During the same period the photo printer inkjets and the multi-function 
inkjets too have shown impressive growth pattern. The falling prices, enhanced 
functionality and convergence are some ofthe key factors that spur the printer market in 
the country. 

On the professional front we catch up with Delhi based pro Tarun Khiwal, for 
whom the beauty of the universe never interested him but the beauty of real people 
acted as the amorous leitmotif in his photographic canvas. That apart, the massive 
tsunami that hit most of Asia's shoreline has many tragic stories to tell. Reuter photo- 
journalist, Arko Datta after a visit to the southern coast of India, reveals that each house 
has a story to tell but only it is expressed through different forms. . .hurt, anger, tears 
and desperation. 

On the travel front we take a look at Switzerland, and why it is the 
Honeymooner's Getaway for all the romantics in exclusive photo-feature. Sometimes 
it's important to approach good photography from a different angle and this is precisely 
the reason why we take a look at the ten most common mistakes that plague photogra- 
phers in general with some tips and tricks to get over many of the problems. 

Last but not the least, the issue has a fair smattering of issues that will gladden the 
hearts of both the amateur as well as the professional. Till next month happy clicking. 

-Mathew Thottungal 


CORPORATE CHAT 

Kodak India Braces Up for 

the Digital Challenge 

Kodak's major thrust at the Delhi show was to communicate to the 
consumers the digital face of the company, however, it believes that it cant 
overlook its traditional strength which has been its domain for several years. 


AgfaPhoto Prints a New 

Chapter in Print Consumables 

With the introduction of its new basic version of its popular d-lab | and the 
introduction of the new Agfa consumables, AgfaPhoto has upped its ante in the 
Indian market. 


COMPANY PROFILE 

Print, Move and Manage, 

Lexmark’s New mantra for Growth 

With the introduction of its new models, Lexmark's hopes to change the 
home printing scenario while focusing on the Small and Medium Business 
Printer segment as well. 


CAMERA REVIEW 

Canon PowerShot A400 

Canon takes digital photography to the next level with the introduction of 
the new PowerShot A400 digicam. 


Nikon Coolpix 8400 
With the introduction of its new Coolpix 8400 with a 8.0 megapixel 
sensor, Nikon has strengthened its position in the India prosumer digital 


camera market. 


SOFTWARE REVIEW 

Adobe Photoshop Elements 3.0 

The introduction of the Photoshop Elements 3.0 software helps deliver 
impressive new ways to share, organize and edit photos. 


CONTENTS 
"— BN E |» 


TIPS & TECHS 

Ten Common Mistakes to Ponder 

Sometimes in photography it is important to approach good photography 
from 2 different angle and this ۱5 the reason why we have discussed ten 
photographic problems in detail. 
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Winner of TIPA Awards 2004: 
Best Consumer Digital SLR Camera (D70) 


Winner of Camera 
Grand Prix 2004 Award 
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四 
Mikoa 070 
Winner of EISA 2004-2005 Awards: í ( à 
Digital SLR Camera Category 


With its unmatched speed, power and compatibility, the new D70 carries : 
of the Nikon family line - including a spirit that can never be fence 
responses, 6.1 effective megapixels and a smooth, effortless operability he 


from all other digital SLRs. And that's just what to expect from Nikon - the | 


consecutive second effective 
up to 144 shots 0. startup time Ste traming rate 6. megapixels 





Distributors for: 
e Digital Products Inter Foto India Pvt. Ltd. 
e Mumbai 602, Nirman Kendra, Off. Dr. Edwin Moses Road, M 


1 Tel: 022-2492-5151 Fax: 022-2490-4141 Email: info@interfot 
e New Delhi 801, Mercantile House, 15 Kasturba Gandhi Marc 


UO x 


Digital Service Facilities: 


* New Delhi Inter Foto India Pvt. Ltd., Tel: 011-5105 5141/ 5104 5141 
Photo Vision, Tel: 011-2692-8913/14, 2692-5999 / Fax: 011-2 
e Mumbai Inter Foto India Pvt. Ltd.. Tel: 02 : 
ge Mazda Camera Centre, Tel: 022-2307-9284 / Fax: 022-2308-9: 
Nikon — Capital Electronics (Repair for Coolpix Series only), Tel: 033-222 
* Chennai camera Service Centre Repair for C« olpix Te ۹ ۹ 


At the heart of the image Fax: 044-2852-4662 
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Arko Datta: Waves of 
The trail of destruction that Asian Tsun 

Arko Datta, the Reuter photojournalist 
tell but only it is expressed through diffe 
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6 best UnGerwate! You insist on absolute control over the shot to capture the moment your way. But what about the printout? Only EPSON 
ue fps se pore ۳ Photo Printers give you the power to print it just the way you want. Ask the professionals. Photographer Prasit 

e new generatior Chansarekorn demands only the best — he prints on EPSON. EPSON utilises sophisticated UltraChrome" and DURABrite™ 
ink technology in its printers to ensure your printouts on genuine media stay vibrant and smudge-free for more than 

*Printed on Archival Matte Paper 100 years*. No wonder it's the choice of perfectionists. 


MAKE IT PICTURE PERFECT. 


EPSON 
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AP Setting high Standards in Magazine Journalism 
From: Mr. U S Pandey, Mumbai 
have been reading Asian Photographyfor the past 6-7 months now and | congratulate you 
for setting him standards in magazine journalism so that a beginner like me can relate to it 
quite easily and also find it extremely encouraging and useful. 
| am attaching an image taken in front of the Taj (Gateway) recently for publication in the 
magazine's “Photoscape” section. 
Dear Pandey, 
Thanks for all the laurels and we only hope that we can live up to the expectations that you 
have reposed in us, and also covering new topics so that enthusiasts and beginners like you 
will be well informed about how to go about documenting a good frame.. Editor. 


Congratulations on your 17 Anniversary 
Ms. Sapna Roy, Kolkata 

congratulate the entire AP team on the occasion of the | 7" anniversary and wish that the 

magazine continues to keep the readers well informed about the various happening in the 
trade and industry. It feels 2000 to see your endeavour and serious commitment towards 
the photography industry in India and helping thousands of amateurs and enthusiasts follow 
the art of photography. 

| hope that you will continue to provide us with in-depth photo articles and important 

news and information on both the technology as well as the latest innovation happening with 
digital as the new driving force. Thank you, 
Dear Sapna, 
Firstly thanks for your compliments on the occasion of our | 7” anniversary. Definately, it is 
our edeavour to strive hard to keep the readers and enthusiasts abreast with information and 
in depth articles both concerning the technology and the trade. Editor 


Digital technology a Boom to transmitting images 

Mr. Tarun Bajaj, New Delhi 

Many times in conversation with die-hard traditional film users, I'm told that digital imaging is 
a passing fad. But what happened last week has given me the perfect point to debate on 
the various ۱۲5 and but's. Last weekend my daughter was born, and since most of our 
immediate family members stay in different parts of the country as well as overesas, it was 
a problem to get in touch with them. 

But | took the pictures of my daughter with a Coolpix 5400 and sitting at the nursing 
home, was able to send the images using a laptop and a cell phone to all relatives within 
moments after her birth. If it was not for the digital technology, our families would have to 
wait for weeks to see the pictures. 

With this bundle of joy being a moment to cherish, having the ability to capture and 
share it almost instantly only proves that the future Is digital considering the speed with 
which | was able to transmit the images to all my relatives. 

Dear Tarun, 

You are right considering the convergence happening in the photographic industry, 
transmission of images could be done right away at the speed of thought something which 
was impossible in the immediate past. Editor 
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Let’s spare a thought 
for Tsunami victims 
From: P.S. Rao, Hyderabad 
have just received your Jan 2005 issue 
and apart from the sensuous cover by 
Farrokh Chotia (who | rate as one of the 
best or most aesthetic photographers of the 
female body, the Ujwala double spread was 
a singularly visual treat! 

However, inspite of happiness all 
around in 2005, let's spare a thought for 
those who were affected by the Isunami 
tragedy. Enclosed is a picture of the 
fishermen by the sea (in better times) and a 
small poem in tribute/memory of those 
who met a watery grave. May their souls 
rest in peace. 





A Poem for all those trauma- 
tized by the Tsunami Tragedy 
There's salt in the vast sea 


There's salt even in my tears 

For all the innocent lives 

Swallowed by the violent sea. . . 
Yesterday, the sea was calm 

The caressing of breeze was a balm 
Suddenly then. . . 

The sea swallowed them all 

... men, women and children 

Those who lived by the bounty of the sea 
They have perished. . .clutching to some 
forgotten tree 

The ocean churned 

Like in the myth 

But instead of a bounty 

What was left to mourn 

Were the boatsmens bodies... 


SIGMA 





() U R Natural expressions transcend cultural distinctions. 


FENG XUEMIN: Born 1953, Shanghai. Came to Japan in 1985 as a researcher sponsored 
by the Chinese News & Publication Association. Exhibited his photographs 


extensively throughout Japan, China, the United States, Canada and France since 
M / () R | I) 1986. Received the 36th Taiyo Award in 1999, becoming the first non-Japanese so 
honored. Awarded the gold prize at the World Chinese Art Exhibition in 2000. 


Photo data: SIGMA 18-50mm F2.8 EX DC lens. Exposed for 1/100 second at f/8. 


NEW 
FENG XUEMIN SHOOTS THE WORLD WITH A SIGMA LENS 


Distinctive traditions enliven the rich cultural tapestry of China's Guizhou Province. The photographer captured this slice of 

village life with SIGMA’s light, compact, large-aperture F2.8 standard zoom lens specially designed for digital SLR cameras. 

A special low dispersion (SLD) lens and two aspherical lens elements are optimally positioned, according to the power 

of the lens, to correct all types of aberration. Chromatic aberrration, that tends to occur with digital cameras, is f 

kept to an absolute minimum by these elements. Minimum focusing distance is 28cm (11 inches) throughout the 
entire zoom range. With its inner focusing system, this lens is particularly suitable for using a petal-shaped lens 

hood and circular polarizing filters. 





* Use is not possible for digital single-lens reflex cameras with image elements larger than the APS-C equivalent size, 35 mm single-lens 
reflex cameras and APS film single-lens reflex cameras. In case of such use, vignetting occurs on the screen and in the resulting images. 


An astonishingly light and compact, large-aperture F2.8 
standard zoom lens designed for digital SLR cameras. 


Official Distributor: AMEEKO MARKETING, 5, Gola Lane Soawala Cottage, Fort, Mumbai - 400 001. India Tel: 91-22-22614265/22704290. Fax: 91-22-22613004. E-mail: koyocorp@vsni.com 
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Fuji Positions Frontier 570 to Deliver 
Innovative Services to Photofinishers 





indal Photo Ltd recently introduced its latest ‘Digital Minilab Frontier 5/0', a new genera- 

tion of Frontier machines which will deliver innovative services to photo finishing outlets 
across the country. While delivering the highest ever-processing speed by a Frontier minilab, 
it allows the labs to deliver customer's prints within minutes and it is ideally positioned to 
meet the ever-growing demands of the photo processing industry. The minilab was formally 
launched at the Photo Imaging Asia show in Delhi recently. 

Says Rathi B Pal, Managing Director, Jindal Photo Ltd revealed that, "It has been our 
constant endeavour to bring to the discerning Indian photographic industry, the best of 
technology and the latest equipment for achieving superb results at that too at affordable 
prices. The launch of Frontier 570 Digital Minilab is a significant step in this direction". While 
the compact, the Frontier 570 incorporates all of Fujifilm's latest technologies for high speed 
processing, delivering | 800 4R sized prints per hour, the machines maximum processing capacity 
of 2040 pnnts/hour, delivers, drop off processing and pick up of pictures in a single trip. 

Frontier 570 is the first Frontier minilab to produce | 2-inch wide prints. The wider 
range of sizes includes prints up to 12 x18 inches, and even at these large dimensions the 
prints have beautiful image quality and crisp, clear resolution. Requiring only 6.3m? of 
installation space, the compact dimension and three-sided maintenance of Frontier 570 
gives greater flexibility and space efficiency in the physical layout of the store. 


JP Blachere Foundation to Sponsor nop 
for Tsunami Affected Photographers 
rance based Foundation, JP Blachere through AFAA, who usually organise artistic events 
in France and projects in partnership with Africa, for a change has come up with a noble 
idea to help photographers affected by the tsunami strike in the Indian Ocean States. The 
regions (particularly in Indonesia (Aceh province), Thailand (affected like Phuket/Ko Phi Phi 
etc), Sri Lanka, and Eastern Coast of India). The Foundation would like to directly invite four 
photographers from these countries for a workshop in Joucas (Provence, France) from 4th 
to 24th June 2005, in order to provide them with a new opportunity to further their 
photography practice. The topic of the workshop with Hans Silvester will be on "Villages, 
faces and landscapes... in Provence". Cost related to the transportation, return air ticket, 
accommodation will be covered and for those who have lost their camera during the 
tsunami, a new camera and equipment will be offered to the participants. 
Affected photographers could get in touch with the association at their website 
fondation(Qblachere-jp.fr. 
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Image Launches 
Innovative Website 
imagephotoclub.com 


mages is an association of creative 

photographers based in Palakkad, Kerala. 
The members believe that photography is a 
medium of self expression and that camera 
Is a creative tool. From its humble beginning 
in 1969, the association has been regularly 
conducting annual photo exhibitions of its 
members creative interpretations and also 
an All India Salon once in every five years. 
Besides, the association conducts monthly 
meetings, educative classes and members 
monthly theme based contests, on the third 
Saturday of every month. In addition, bi- 
monthly photo tours and occasional slide 
shows and symposia are also conducted. 
Image members have been on a regular 
basis giving instructions and practical session 
to camera clubs of local collages. 

The latest venture of the association is 
the launch of its website 
www.imagephotoclub.com with the 
intention of interacting with likeminded 
people worldwide, and the fact that 
likemindedness means the fact of accepting 
photography as an art form per se. In fact, 
this is the first photo club site in Kerala, and 
one of the very few sites on photography in 





India as such. The site contains separate 
pages of individual members, in which their 
ten best creative interpretations will be 
displayed and this will be periodically 
changed so as to feature all the members. 
Newsworthy events and announcements of 
Image and some pictures of the late patrons 
and pioneers of the association are also 
included. Enough space has been provided 
for interaction with potential members and 
aesthetic co-travellers. 





“Images 2004”- 
A Fiesta of Variety 
and Skill 


۲ annual exhibition of the latest 
creative masterpieces of the members 
of Image, Palakkad, was a fiesta of variety 
and excellence. The expo was a real 
carnival of sorts with not only art lovers of 
Kerala but visitors from neighbouring places 
came in large numbers to view the exhibits. 
What is noteworthy is the fact that Image 
has been holding this annual extravaganza of 
its members creativity every year in the 
month of December right from its inception 
in [969. This year the show was held on 

| 6^ and | /^ of December 2004. The 
major attraction this year were the rare 
frames shot from the African wilderness by 
Shri PS.Ashok of Palakkad, and the nature 
masterpieces shot by Arundhavaselvam of 
Coimbatore. 
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SAMSUNG UNVEILS NEW 
INITIATIVE TO POPULARIZE 
DIGITAL PHOTOGRAPHY 


ore India announced tts national digital imaging initiative in order to popularize digital 
photography among the Indian consumers with the ambitious launch of its 6 new mega 
digital camera models in the capital. Announcing the launch, Vivek Prakash, Vice President, 
Samsung India attributed that “Samsung has 

been at the forefront of the digital convergence 
and as the leader of the digital era, we aus 
have brought innovative digital | 
products to the Indian market from | 
Note PCs to TFT LCD Monitors 

and MP3 players. This new digital initiate | 
is a part of our ongoing programme to create an ` 
aspirational digital lifestyle for the Indian consumer”. 

Towards realizing this goal, Samsung announced the launch of 6 new models thereby 
positioning a total of | 3 models of digital cameras in the country. In fact, these models 
represent the very best in terms of technological capability, effortless style and powerful 
features. The new range comprises from the entry level 3.2 megapixel ones to the high end 
7.4 megapixel cameras. 

The new series includes the Samsung V700, a 7.4-megapixel camera. The features of 
the camera includes a two inch LCD screen, | OX digital zoom, a macro mode for snapping 
shots of subjects as close as 4 centimetres away, |0 scene modes, with the ability to shoot 
VGA quality and many more. The model uses SD/MMC storage cards and includes 
PictBridge technology for printing images directly to compatible printers. The model is 
bundled together in three attractive colours — silver, dark blue, and red. 

Nonetheless, as part of its new initiative, Samsung announced the expansion of its retail 
presence across India, thereby spreading its retail presence to more than 600 technological 
counters by the first quarter of the current year (2005). 


S.PAUL WINS THE 
INTERNATIONAL COLOR 
IMAGING CONTEST 


MI S.Paul from Ghaziabad, with his 
entry “Labourer goes to Work” has 
won the runner up prize in the Nature 
and Human Life category at the 2004 


Color Imaging Contest sponsored by 
Epson. The prize of 500,000 yen an 
Epson RX 630 Photo All in One and a 
trip to Tokyo. 


It was through sheer oversight the 
headline and text was erroneously 
captioned in the issue dated January 
2005 and we apologize for the same. 





AKPA Honours 
Khasim AL Hammadi 
with Excellancy in 
Photography Award 


All Kerala Photographers Association 
(AKPA) in a major departure from 
convention has instituted an award for 
Excellency in Photography, and the award 
winner for 2004 is Mr.Khasim AL Hammadi 
of the United Arab Emirates, who was 
presented the award on December 
2004 on the sidelines of the AKPA State 
Conference Meet at Kottakal. . 

Incidentally, Mr.Khasim is the son of 
Mr.Mohammed Abdulla Buhaji and Ayisha of 
Koyilandy. Later he migrated to UAE and 
started his career as a photographer with 
VAM, the official News Agency of UAE. 


Currently he is the official Photographer of 


the UAE Government. 

He ۱5 a passionate photographer who 
devotes his time and energy as the 
President of the Association for the welfare 
of the photographers in the Arab Union 
who number over 25,000 spreading across 
22 countries 

He been bestowed with a number of 
awards the premier one being the 
Licenceate Membership of the Royal 
Photographic Society of London. In 
addition, his name finds a mention in the 
Guinness Book of Records as the inventor 
ofthe Biggest Calendar of the world 
measuring 2. | 5 metre in length and 1.5 
metre in width with | 2 sheets. He makes tt 
a point to visit all Photographic Fairs and has 


been a regular at Photokina Germany. 










AKPA’s 20‘ State Conference - 
Deliberates on Key Photographic Issues 


In the evening a huge procession led by 
AKPA leaders took the Kottakal town by 
storm. In fact, more than 3000 photogra- 
phers from all across Kerala took part in the 
colourful procession. Thousands of people 
lined up the streets on either side to take a 
glimpse of the impressive procession. 
Finally the procession converged into a 
public meet where AKPA Excellancy 
Awards, photography awards were 
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e All Kerala Photographers 

Association's 20" State Conference 
(AKPA) concluded at Herbal City, Kottakkal, 
Malappuram District on 22 December 
2004 at the PM Auditorium. The confer- 
ence began in real unrest on 20" Decem- 
ber 2004 with the flag hosting ceremony by 
the State President, Mr.PV. Balan. 
Mr.Nachiappan of Canon India inaugurated 
the photographic workshop, while the 


—- 
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Mr Nachiappan (Canon) inaugurates the photography workshop 


distributed to the receipients. Shri 
Sasidharan Nair, Kerala PRD Chief 
Photographer was honoured by the 
Association. In the final days proceedings 
the delegates met to elect the office bearers 
forthe next term. Under the stewardship of 
Vijayan Marancheri (President) and K 
Jayachandran Nair (General Secretary) were 
elected while the committee consisted of 
56 members all elected from the photo- 
graphic community of Kerala. As the three 
day event concluded at Kottakkal, photogra- 
phers across the State were more than 
enriched about what they say and heard at 
the event. 


workshop on general photography was 
conducted by noted nature photographer, 
M.Balan, while fashion workshop was held 
by noted photographer Reji Bhaskar and 
Mr. M. Thaha. 

On the second day of the meet, a 
business meeting was held at Pai Nagar 
where Mr.Vijayaprakasan Pillai, State Vice- 
President AKPA, Advocate Vamana Kumar 
was the moderator with Mr.Vijayan 
Marancheri, General Secretary AKPA, put 
their point of view, while Mr.Khasim Al 
Hamadi delivered the inaugural address, 
while Mr.Shammi Gupta, M.D. Jindal Films 
was the Chief Guest . 





Shun Terrorism Embrace Cricket - 
A Photo Expo Rocks the capital 


12 of the most hot topics of discussion 
in the country — one the ever spreading 


0 


(D 





talked about sporting event, Cricket wou 
together deliver a message — Shun lerrorism 
Embrace Cricket, which was the theme of 

noted sports photographer, Kamal Sharma's 


photo expo in the capital which was Inaugu- 





rated by the new age sports icon Major 
Rajyawardhan Singh Rathore. Kamal at the invitation of Vivekananda Institute of Professional 
Studies, Moti Nagar added this feature to their ongoing maiden media fest christened 
"Spandan". "Picture Perfect", noted Major Rathore in the visitors book kept at the Expo Hall. 
The Olympic silver medallist, scanned frame by frame each photography and was so 
mesmerized and engrossed in the visual fiesta that he ended up spending over two hours at 
the event. Thereafter, Major Rathore spoke at length about Kamal's work and compared his 


own achievement with that of Kamal Sharma. 





FEBRUARY 2005 Asian Photography 





Epson Conducts 
Informal Summit at 
Dubai for Channel 


Partners 
zi India recently took 70 of its 


leading dealers and distributors to the 
Emirate of Dubai for the “Epson Partnership 
Summit 2005". In the significant move, 
Epson Dealers from all across India 
convened in desert kingdom for some 
serious discussions one hand, and for 
sightseeing and fun on the other. The 
meeting spread over three days was a 
major move to review Epson's 
performance during 2004 and also to 
discuss the roadmap and strategies for the 
year ahead. 

Commenting on the meet, Mr. R. 
Venkatesh, General Manager, Consumer 
Products, Epson emphasized that, "The 
meeting was fruitful and the trip enjoyable. 
What definitely helped was that we got a 
chance to discuss plans and resolve issues 
in an informal atmosphere away from the 
work place. Everyone is now looking 
forward to a tremendous year ahead." 

Interestingly, Epson is looking at 
aggressive growth in the year ahead. The 
company says it has set ambitious but 
achievable goals for itself in the coming year. 
It expects to position Epson in the No. | 
position in three product categories by 
2005. In Dot Matrix printers the company 
is aiming for 5096 market share, and also 
take the lead position. Epson aims for 1596 
market share and the No. | position in the 
Projector segment and in System Devices 
(Mini printers and Bill printers) /096 market 
share and the pole position as well. 

Apart from this in Inkjet printers, 
Epson hopes to achieve 30 96 market 
share, in the case of All in Ones 2096 
market share and in consumables a 6096 


genuine ratio. The company is also working 


hard to achieve a considerable 
improvement in its Customer Service 
Index, as well. 














together in its products and also the 
erstwhile colour science software, in its 
earlier models have helped it deliver 
stunning imaging quality over the others. 

The digital mite ofthe camera major 
was evident in Delhi with emphasis on the 
entire new range of products. From the 
entry level CX 6990 point and shoot family 
camera to the absolutely latest DX 7590 
digital camera, a 5 megapixel camera with 
| O x optical zoom, launched in the 
performance class, the cameras clearly 
steals a march over the others considering 
its professional features. The camera is 
targeted at the advanced amateurs and the 
photo enthusiasts in the price bracket of 
Rs.33, 000, and is a good option for studio 
and wedding photographers. 

Adding a new dimension to digital 
photography is Kodak's new baby in the 
lifestyle category, the LX 755 which is 
available with a stand alone dock. The 
camera enables people to share and 
organize e-mail and is available at an MRP of 
Rs.25,000. As a life style product, the 
camera is targeted at the first time user and 
women in general given its trendy features. 

Contrary to public perception, Ravi 
emphasizes that looking at the strong 
Christmas sales in United States and 
Australia, and the upcoming PMA in 
Orlando, we are confident that even 
internationally too we will upstage a 
turnaround and hopefully emerge at the top. 
Even though there is tough competition 
from the electronic majors, the new 
business chief avers that we have our 
traditional strengths over them for we 
understand pictures better than the 
others. However, we are geared up to 
meettheir challenge. But they have their 
own strengths as well. By far our traditional 
strength is important to us for we 
understand the consumers psyche when it 
comes to pictures. 

-Mathew Thottungal 
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Mr Ravi Karamchetis 


printer docks, printing through various inkjet 
print consumables and through the 
traditional retail digital labs, Kodak positions 
itself firmly at the heart ofthe image from 
capture to print. 

But then gray market is a real bother 
for any manufacturer and we are no 
different. It would be a positive signal for us 
if the gray market operations were to stop 
because our business model does not 
support gray transactions nor do we 
encourage buying through these clandestine 
channels. 

The numero uno imaging company 
with over 100 years of imaging excellence 
and with its innovative proprietary Kodak 
Colour science chip that are bundled 





corporate chat 


Kodak India Braces Up 
for the Digital Challenge 


odak India’s major thrust at the Delhi 
show was to communicate to the 
onsumer the digital face of the 

company and to showcase the impressive 
range of its portfolio thereby positioning 
itself as the leader in the digital sphere. 
Nonetheless, while focusing on Kodak's 
digital strength, the company believes that it 
cant overlook its traditional strength, which 
has been its domain for several years, 
elucidates Ravi Karamchetis, Kodak's New 
Business Chief. 

That apart, Kodak recently announced 
the integration of its business units into one 
entity, namely, Digital and Film Imaging 
Systems (DFIS). The objective of this 
integration was to provide a single point 
contact to the customer for all its product 
categories instead of operating through 
three different points of contact, thereby 
offering an integrated and unified sales 
operation. In addition, through this 
integration it offered the company the 
required synergy to add value to its 
customer needs. 

Traditionally, the Kodak brand Is very 
strong in the photo category and with an 
established brand name it hopes to be at the 
heart of the image right from the high end of 
the market to the low end of the spectrum. 
However, the growth is predominantly in 
the top and the middle end of the product 
segments and for Kodak India, both the 
categories have recorded strong growth 
possibilities. 

Ifthe IDC figures are a barometer, 
then Kodak is in a clear advantage with 
regard to the pole position in digicam sales,» 
and Ravi is confident of maintaining this 
lead in the foreseeable future as well. 
The reason — we are very different from 
the other manufacturers because we are in 
many ways close to the people from 
capture to sharing their pictures with both 
family and friends. Moreover, with its wide 
printing options through its stand alone 
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at an attractive price.", elucidates the 
corporate head. 

The Basic was on display in one of the 
recent phone shows that concluded in 
Delhi recently, where the machine received 
rave reviews. Informs Schmitz, that this year 
the company will involve itself in various 
activities in the low-end segment and to 
promote the same, the company is 
embarking on a massive road show blitz. 

Speaking about the photo paper 
industry, he seems to be quiet content with 
the company's position where they 
currently enjoy more than | 396 market 
share. In fact, the company's Agfa and 
Tudor photo paper seems to have been 
well accepted in the market. The major 
advantage that Agfa has over its 
competitors Is that the company's photo 
paper is compatible with any other brand of 
minilabs, unlike some ofthe other 
manufacturers paper. 

However, Agfa is contemplating to 
introduce a new brand of photo paper next 
year while others are interested in marketing 
their current brands under different names. 
The company aims to achieve a target share 
of 17-1896 in the paper industry in 2005. 
Besides, Agfa will introduce a Universal 
photo paper sometime in May, which will 
be a digital one but will be compatible on 
analogue machines as well with more than 
97% accuracy. Although, the current trend 
points to in the other direction, Schmitz, is 
confident that this photo paper will receive a 
good response from the market. 

With the introduction of the Basic 
version of its popular d-lab. | minilab and 
various Agfa consumables, notably the Agfa 
digital paper compatible with any other 
brand of minilabs in the country, Agfa has 
managed to up its ante in the Indian 
Photographic market. 

-Trilok Desai 
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AgfaPhoto Prints 


pter In Photo 





A New Cha 


Consumables 


Mr Ingbert Schutlz Schmitz 


(c future AgfaPhoto 


icipates good market 
opportunities in the 
minilab and photo 
consumable field, as the 
boom in digital 
photography also leads to 
high demand for systems 
to make “real phot 
from digital dd) 
re-entered the market in | 998, business is 
now looking up in a big way. 

The primary reasons for the 
development ofthe Basic version have 
been derived from keeping in mind the 
requirements ofthe Indian customer. In 
India, especially in the southern region, 
customers want a small machine at the low 
end ofthe market, while others want 
something with or without a film processor. 

Keeping this in mind, the Basic version 
offers the two models with one built-in or 
two built-in cassettes and no film processor. 
"This gives the customer a wider choice and 
also brings down the cost considerably. A 
less complex machine with less features 
gives us the opportunity to offer the minilab 


ccording to a German saying, all cats 
are grey at night. However, Agfa have 
now proved the opposite by 
impressively bringing colour into the 
darkness. 

AgfaPhoto is major market leader in 
equipment for wholesale photo labs and 
private label films, and is one of the world's 
fourth largest supplier of minilabs, 
photographic papers and photochemicals. 

Although films and consumer products 
have an important role at AgfaPhoto, the 
development, production and marketing of 
lab equipment, software and consumables 
for the production of photo prints on 
photographic paper are at the centre ofthe 
company ' s business activities. This applies 
equally to images captured by digital and 
analog means, to minilabs (“One-Hour 
Labs") and wholesale photo labs operating 
on an industrial scale. AgfaPhoto anticipates 
good market opportunities in this field in the 
future, as the boom in digital photography 
also leads to high demand for systems to 
make "real photos" from digital shots. 

Says Ingbert Schutlz Schmitz, Managing 
Director, AgfaPhoto that, “the reason for 
the company's non-existent share in the 
Indian market so far was that Agfa never 
offered a product in this product segment. 
We have introduced the Basic version of 
our d-Lab. | machine, which is a cheaper 
extension ofthe All-Rounder, which was 
launched at Photokina." 

Minilab manufacture being the core 
business of Agfa, the d-lab.2 has already 
crossed the 20" installation mark in India. 
He feels that Agfa has a great history in India 
and the company is still a very respected 
brand and its products are regarded as top 
ofthe range despite the fact that we nearly 
exited from the Indian market some years 
ago, after dominating the photo business 
over the years in the country. Since we have 
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today is seamless and electronically 
managed. The fact that Lexmark not only 
sells products but solutions and 
uncomplicated services for that matter is 
one of its major strengths. 

“This is why we attach great 
importance to customer intimacy and tries 
to ascertain customer behaviour per se. 

Our focus is not only making products for 
business but home applications as well for 
we believe that the home customer is our 
biggest customer. In fact, we are working 
hard to reduce waste in printing and 
towards the same we are working on 
managing new software suites", the 
corporate chief revealed. 

After the revamping of its operations in 
the country, Lexmark has been scaling up its 
India operations with the appointment of 
new sales and service support staff to 
strengthen its operations. That apart, with 
the impressive addition to its existing 
product range the company has positioned 
new products in every range depending on 
the customer needs. With the introduction 
ofthese robust high-tech products, the 
company hopes to steal a march over its 


competitors in India.. 
-Mathew Thottungal 


|5 FEBRUARY 2005 Asian Photography 


company focus 


Print, Move and Manage, 


Mr PG. Kamath 


West, which is the headquarters, is the 
stronghold while in the South it has always 
been positive, with Kochi, Chennai and 
Hyderabad being some ofthe key cities. But 
the cheer is that the company is growing 
significantly in the North. 

Lexmark offers a comprehensive range 
of Inkjets, Photo Printers, All in One Print 
Centers and Laser solutions to meet 
the exacting needs of Home, 
SOHO, SME Users, who seek 
professional and high quality printing 
solutions at competitive costs. 

Say Kamath that with the appointment 
of new channel partners, and the 
introduction of new products it will offer 
Lexmark new growth opportunities and this 
Is the reason why the current year happens 
to be the most exciting period in our 

business. Besides, the Mobile phones have 
revolutionized the market and considering 
the fact that more of these gadgets are sold 
in India than anywhere else, there is a huge 
potential available. To tap this, the company 
has embarked on a new mantra with 
customer at the heart of its focus. For this 
to happen it believes in helping the 
customer to capture, produce, manage and 
distribute his or her images for everything 





Lexmark’s New Mantra for Growth 
LEXMARK 


n a major bid to penetrate the potential 
Laser Printer market in the country, 
Lexmark India unveiled its new line of 
photo printers that are expected to change 
the home printing scenario while catering to 
the Small & Medium Business (SMB) 
Printer segment. The Lexmark P3 | 5 and 
P9 | 5 Home Photo Printers and the 
P6250 Home Photo Centre All-in-One are 
designed keeping in mind the needs of the 
home user. However, the tip ofthe iceberg 
in the euphoria stems from the fact that the 
digital cameras, cell phones with cameras 
will be the driving force that will propel the 
photo printing market ofthe future. 
"Lexmark is a world leader in Laser 
Printing Solutions and has a comprehensive 
range to offer the business users. With its 
new mantra of Print, Move and Manage, 
Lexmark has assisted several companies 
worldwide to uncomplicated their business 
printing needs and achieved efficiency in 
their output device management. This has 
helped organizations to reduce waste and 
print smartly, revealed PG. Kamath, General 
Manager, Lexmark International India Office. 
In the past, printing per se was 
accorded a step motherly treatment. But 
with the company scaling up its Indian 
operations with Mumbai as the new 
headquarters, Lexmark has registered an 
impressive market share of over 9.19% in 
the Inkjet market in India according to 
second quarter IDC report. In addition, in 
2004, the company retains the second 
position in the AIO market share; 
besides registering impressive increase in 
the sales of inkjet printers and 
multifunctional devices (MFD). 

The last year was a milestone for them 
with the opening of its new office in Delhi, 
and with the appointment of three 
distributors Ingram Micro, Savex 
Computers and SES Technologies, the 
distribution presence in both the North and 
the East have increased sizably. While the 
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shrubs and flowers. In addition, the club is 
home to a large number of rare migratory 
birds that have continuously visited the place 
and that too in different seasons. 

Considering the topography of the 
place and its location in the tribal heartland, 
the place has a unique geography of its own. 
This is the reason the club has started 
conducting field trips for school children. 
Besides, with various activities like tent 
pitching, rock climbing and rappelling, the 
club is connecting with different schools in a 
big way. Every year more than 250 school 
children visit the club's properties for their 
various activity camps, with even a school 
from Surat coming in. 

As the club is located in the tribal 
region, the majority ofthe staff working in it 
are tribals, especially, the Warli tribe, which is 
one ofthe most prominent in the hamlet. 
Considering this fact, and respecting popular 
customer preferences, the promoters 
have now attached significance to the 
tribal way of life by actually showing the 
visitors the famous tribal (Tarpa) Dance, 
and how the tribals go about their routine 
chores like rice pounding activity to the 
cheers ofthe visitors. 

Nature trails aims to expose the 
wonder that is nature and with the different 
activities it hopes to give a pleasurable 
experience to the visitor. Interestingly, the 
place is a nature photographers haven and a 
shutterbug dream destination. 

-Mathew Thottungal 
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because of the lack of approach roads and 


amenities at the club. In fact, his emphasis 

was not to woo the tourist but true nature 
lovers to seek a form of communion with 
nature. 

He believed that the best way to 
achieve all was through the business of 
resorts, campsites and activity camps. This 
Is because nothing brings you closer to 
nature as camping and with the various 
options including tree tops, thatched 
huts, tiled huts, and dormitory, the club 
hopes to provide a destination with a 
different ambience. 

According to Chinmay Divekar, the 
new breed of consumers has a totally 
different attitude about holidaying and this is 
the target audience that the nature club is 
trying to woo. In fact, the infrastructure is so 
devised that all the food, be it pulses, milk or 
eatables available in the club's natural 
environment and today, they are 
working towards making the project 
totally self reliant. The agricultural 
project that is currently on is a big 
success story with "Holy Cow" atthe heart 
ofthe project needs. 

The botanical gardens and the different 
horticulture and green house projects have 
come to be identified as a nature 
photographers dream. The green house is 
one such temperature-controlled setting 
where the plants are tissue cultured to 
provide high quality flowers. Besides, the 
club is home to over 300 species of trees, 


travel feature 





ature with its myriad 

manifestations offers both the 

traveler and the adventurer a 
close encounter in its five star ambience. 


The promoters of "The Sajan Nature Club" 


nad this core philosophy in mind when they 
went about scouting for location so as to 
provide the city dwellers a close encounter 
with nature, which they normally lack in the 
Cities and thereby create a sense of respect 
for nature. 

Says Hari Divekar, (the chief project 
director), this very thought obsessed him 
because of his long association with the 
Bombay Natural History Society (BNHS), 
and other Natural History Journals. But the 
lack of funds and an ideal location took him 
8 long years for his dream to be translated 
into reality. But what kept him going was 
the fact that popular destinations, like 
Lonavla and Mahabaleshwar, would be 
saturated given the rate of growth on 
its heavily burdened infrastructure, and 
the city dwellers would be looking at new 
escape routes. 

However, it was not easy to set up an 
infrastructure of this magnitude so the 
various developments happened in a 
phased manner with new additions 
happening over a period of time to its 
infrastructure. Nonetheless, given the fact 
that as city dwellers, we all are detached 
from nature and in more ways than one we 
tend to abuse the environment. Initially, it 
was not easy to connect with the urbanities 


camera review 


C anon 


77777-727 
"PRSE 


features a 3.2 megapixel sensor, a 2.2x 
optical zoom and Canons very own DIGIC 
processor for overall image quality. 


Camera Features 

The PowerShot A400 is Canon's 
debut camera in the emerging life style 
product segment. The A400 is available in 
four attractive colours and features the 
same technology that is found in Canon's 
professional range of digital compact 
cameras, like Canon's ISAPS technology, 
which helps users to capture high-quality 
images all the time. 
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he rapid advancement in digital 
technology has helped digital 
cameras to evolve from a mere 
image capture device to a stylish and 
sophisticated life style product. This is very 
much evident if one is to take a cue from 
the recent launch of the Canon PowerShot 
A400, which is available in multiple colours 
and is targeted at the young techo sawy 
netizens of today. But this does not 
undermine the overall performance or 
image quality ofthe stunning new A400 in 
any way. 
The entry level PowerShot A400 


PowerShot A400 





The PowerShot A400 is available in 
four cool colours - Silver, Sky Blue, Lime 
Green and Sunset Gold. In fact, we were 
provided with the Sunset Gold model ofthe 
camera for our review. 

The A400 positions itself between a 
Compact and a Midsize digital camera. The 
A400 body is made of a combination of 
metal and plastic and has a surprisingly well 
built feel about it. 

The PowerShot A400 is a up-gradation 
of the Canon's earlier model A3 ۱۵ but then 
it incorporates a lot of additional features as 
well. The basic change that is visible in the 
A400 is the addition of an optical zoom 
lens. Canon offers an f3.8, 2.2x zoom of 
5.9~ | 3.2mm focal range (35mm 
equivalent of 45 — | OOmm). This focal 
length is perfect for both group shots and 
for both portrait and outdoor photography. 
But the problem is that Canon has not 
threaded the lens accordingly and as such it 
Is impossible to attach any wide-angle 
conversion lens on it. The camera also 
features a macro shoot setting which allows 
for shooting as close as 2 inches. 

The camera offers a high performance 
2-point autofocus system, Intelligent 
Orientation sensor, and |2 shooting modes 
to ensure easy and smooth shooting, under 
any different lighting conditions. 

The A400's built in DIGIC processor 
integrates all the image processing algo- 
rithms into a single chip to deliver fast write 
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zoom position and luminosity in order to 
determine the proper exposure settings for 
the image capture. This results in faster 


r 


auto-focusing, accurate auto-exposure and 


perfect white balancing in shooting. 


Performance and Handling 

In spite of its small design, the A400 
scores high on performance and image 
quality reproducing amazing colours and rich 
details. The camera captures images at an 
impressive 2048 x |536 pixels, in the large 
format setting and can be easily enlarged to 
A3 size without any image quality loss. 

The camera has a smooth body and 
with all the setting buttons comfortably 
positioned, handling is not only easy but fast 
as well. The camera offers a five second 


start-up time and with a very small shutter 





ag time, it was a great experience to capture 
action shots continuously. But unfortunately, 
the tight viewfinder forces user to rely solely 
on the LCD for framing shots, which 
eventually drains the battery s output. 

We noticed slight chromatic aberrations 
when the image was captured with the 


open aperture, but became less obvious 





when stepped down a little, especially by 
increasing the ISO settings. 

On the whole, the menu function ۱5 a 
bit clumsy and slow to respond, but taking 
overall performance and features into 
consideration, the A400 is an appealing 
digital camera, perfect for shooting everyday 


pictures. 


Assessment 
We found the PowerShot A400 a 
pleasing camera which lets you enjoy the 
fun of digital photography to the fullest by 
producing extraordinary images. The A400 
© 


combines the virtues of point-and-shoot 





with professional image quality, which Is 
bundled together in a small and sleek body. 
Well considering its features, the camera 5 
reasonably priced at Rs. 12,995, (MRP). 

All in all, the A400 comes out a clear 

vinner as an entry level digicam that we 
would recommend it as a good proposition 
for all the beginners and enthusiasts in the 
field of digital photography. 
SOUMIK KAR 
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meantime Canon's ISAPS technology acts 


as a built-in photographer s assistant 


analyzing compositional factors such as 
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natural colour reproduction. In the 
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the traditional SLR photographers, the 
capabilities and design of this new camera 
will expand the user's creativity while greatly 
expanding their field of view. 


Camera Features 

With this new launch, Nikon Coolpix 
8400, hopes to take the lead in the popular 
and fast emerging 8-megapixel category by 
combining a whopping 8.0-megapixel 
sensor with high quality Nikkor ED optics 
and 2 host of advanced features that 
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NIKON 


ix 8400 





ZOOM NIKKORED 
6.1-21.6mm 
1:2.6-4.9 


COOLPIX 
8400 


to experiment more about its products. 
The new Coolpix 8400 perfectly fits the bill 
by answering the call of photographers for a 
compact camera with a wider lens and a 
bundle of new features that will allow 
photographers to challenge the frontiers of 
creativity. 

This is the reason why we found the 
Nikon Coolpix 8400 the ideal compact 
gear for the serious digital photographer 
who want to maintain maximum control of 
their picture-taking experience. Targeted at 





Cool 





ikon in recent times, has 
strengthened its position in the 
prosumer digital camera market 
with the launch of two eight megapixel digital 
cameras the Coolpix 8400 and the 
Coolpix 8800, with the unveling of the 
two models at the recently concluded 
Photokina 2004. 

With the launch of these high-end 
cameras, Nikon has targeted the advanced 
photographers who are better educated 
about their optical gears and who are ready 


complement today s digital photographers. 
The camera incorporates an 8- 
megapixel CCD for images up to 3264 x 
2448 pixels, producing photographs with 
sharp and rich details. 
The unique selling point of the new 
Nikon Coolpix 8400 is that it allows 


widest-angle of image coverage amongst all 


compact digital camera currently available in 
the market. 

The 8400's versatile ultra-wide 3.5x, 
6.۱ — 21.6mm Nikkor lens (35mm 
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Reduction mode of the built-in flash. With 
this mode activated, red-eye is definitely 
going to be a thing of the past. 

With the combination of these new 
features with advanced optical systems, the 
Nikon 8400 effectively takes digital 
photography to a new level of 
professionalism and image quality. 


Handling and Performance 
The Coolpix 8400 has a compact, 


solid magnesium alloy body and is well 
prepared for rough handling and can 
withstand the wear and tear of daily use. It 
looks and feels like a serious camera. It is 
big and bulky but a substantial right hand 
front grip with a soft rubber grip makes it 
easy to hold and operate. The 8400 is 
definitely not a pocket camera but, then 
again we never found the size to be 
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exciting new features to produce 
outstanding images straight out of the 
camera. The Coolpix 8400 employs an 
ultra fast Auto focus system, with all new 
ranging AF feature, allowing to shoot super 
fast without ever missing out on any shot. 
Moreover, the new 8400 is one of the 
first Coolpix digital cameras to offer Nikon's 
D-lighting option. The D-lighting, when 
selected in the Playback mode compensates 
for an underexposed or backlit area in an 


Image, while maintaining the properly 
exposed area of the same image. The final 
output resembles a “digital fill flash" and 
transforms dark areas into a properly 
balanced image. 

Another interesting new feature added 
in the 8400 is the In-Camera Red-Eye Fix 
which automatically corrects red-eye inside 
the camera when using the Red-Eye 


equivalent 24— 85mm zoom focal length 
range) with Extra-low Dispersion (ED) 
glass, provides the ultimate in performance 
and image quality. 


The Coolpix 8400 is the ultimate gear 


for serious photographers for whom the 
lens quality and coverage is of prime 
importance. The two Extra-low 
Dispersion (ED) glass elements in the 
lens allow capturing high quality images 
and reproducing exact colour with 





amazing clarity. 

For sharp and clear through-the-lens 
viewing, Nikon has employed a high 
resolution (238,000pixel) electronic 
viewfinder (EVF). In addition, the large !.8" 
vari-angle LCD panel for image review 
allows photographers to choose unusual 
angle and experiment with their creativity. 

Nikon has also incorporated some 


burdensome either. 

The 8400 is very user friendly with most of the controls 
comfortably placed and can be operated with the thumb only. The 
four way controller, situated in the backside allows to navigate menu 
operations and also to check out images. 

The Coolpix 8400 has a large 1.8" LCD monitor mounted in a 
flip-out and twist hinge system. The hinge gives the freedom for 
movement of the monitor and is very useful for macro, self-portrait, 
waist level and over the head shooting. The LCD screen is very bright 
and clear with a good anti-reflective coating and is optimized for 
viewing in broad daylight. 

The Coolpix 8400 is a true system camera and supports a 
complete series of Nikon accessories. The camera is compatible with 
all Coolpix telephoto converters and Wide angle adapters allowing the 
photographer to vastly expand creative shooting options. 

In addition, the Coolpix 8400's accessory hot shoe enables full 
TTL flash operation using the Nikon SB-600 or SB-800, including 
complete control of the flash unit's zoom head. The gamut of 
features including available additions makes the Coolpix 8400 and its 
accessories a complete and viable compact system. 

The Coolpix 8400 digital camera incorporates four exposure 
modes allowing the photographer to explore the ultimate in creative 
control. The camera in addition to the four modes also offers an 
Automatic mode making it as easy as a ‘point and shoot’ camera. The 
camera also offers | 2 preset Scene modes producing brilliant images 
in any lighting conditions. 

In addition to capturing images in RAW mode (NEF format), the 
8400 also allows to shoot in the newly adopted JPEG Extra file 
format offering higher image quality with very minimum compression. 

Nikon has powered the Coolpix 8400 with the brand new EN- 
EL7 lithium-ion battery pack giving an impressive 8. | Wh of energy. 
While shooting we were quite happy with the battery life and never 
faced any problem. 

The new camera uses the PictureProject, the company's next 
generation of photo software designed to manage and edit all digital 
images. PictureProject puts everything onto one screen helping 
people using the software to feel comfortable with its features within 
minutes. 


Assessment 

The Coolpix 8400 fills-in the high end of Nikon's “prosumer” 
lineup. The 8400 marks out its own territory with the widest angle 
zoom lens in the market allowing to shoot in confined spaces. 
Moreover, with the panoply of advanced features like an 8-megapixel 
sensor, a 3.5x zoom lens with ED glass, the Coolpix 8400 carves a 
competitive position for itself in the digital camera market. 

In the meantime, the optional fully automatic operation with | 2 
‘scene modes to select from makes it very attractive for amateurs and 
home users. 

With the new Coolpix 8400 retailing at Rs. 54,300, we found 
the camera a very good value for money and highly recommend it for 
both the professional and amateurs alike. 

SOUMIK KAR 
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2/3" Type 8.3 million pixels total 
8.0 million effective pixels 


3.5x optical zoom “Nikkor ED “ 
24 - 85 mm equiv. 
F2.6 - F4.9 


640 x 480, 30 fps, max 60 sec 
320 x 240, 15 fps, unlimited 
With audio 

Timelapse movie also available 


JPEG (EXIF 2.2) - 4 levels 
RAW 
TIFF 


Hybrid (external sensor and CCD) 
9 area manual 
5 area auto 


High (2.3 fps; up to 5 frames) 
Low (1.2 fps; upto | | frames) 


| /3000 sec 
Auto, +2 to -2, B&W 
Pop-up 


Wide: 0.5 - 6.0 m (Auto ISO) 
Tele: 0.5 - 3.0 m (Auto ISO) 


Hot-shoe 
Supports i-T TL and flash zoom 


1.8 TFT LCD (transmissive) 
| 34,000 pixels 

Flip-out and twist 

High refresh rate 


Electronic Viewfinder (0.44" LCD) 
235,000 pixels 


Up to | Ox 
Yes, top of camera 


Lithium-lon EN-EL 7 rechargeable 
7 AN, ۱۱۵0۵ mAh (8.1 Wh) 


USB 2.0 (Hi-Speed) 
Included Infrared 


| 13 x 82 x 75 mm 
(4.4 x 3.2 x 3.0 in) 


470 g (16.6 oz) 


Specification 
Sensor 


Lens 


Movie clips 


Image formats 


Auto focus 


Continuous 


Max shutterspeed 
Saturation levels 
Flash 


Flash range 
External flash 


LCD monitor 


Viewfinder 


Playback zoom 
Status LCD 


Power 


Connectivity 


Remote control 


Dimensions 


Weight (inc batt) 





analyzes a photo and automatically applies 
enhancements and the new red-eye 
function has been improved. It also includes 
alot ofthe functionality of image 
organization programme ofthe Photoshop 
Album. Photoshop Elements 3.0 is the 
software consumers can use for quick, 
one-click fixes, in addition to more 
sophisticated editing techniques when they 
require more advanced creative control. 


Product Overview 

Adobe Photoshop Elements 3.0 
software provides powerful photo editing 
functionality plus intuitive organizing and 
sharing capabilities. Consumers can use the 
Photoshop Elements 3.0 for quick, one- 
click fixes, in addition to more sophisticated 
editing techniques when they require more 
advanced creative control. 


Improved Editing Tools 

The new Smart Fix in Photoshop 
Elements 3.0 analyzes a photo and with 
one-click, applies sophisticated 
enhancements to automatically improve 
photo quality. 

The improved red eye removal feature 
corrects red-eye with 2 simple click in the 
vicinity of the affected eye. Previously only 
available in Photoshop CS software — the 
professional image editing standard — the 
powerful Healing Brush and the new Spot 
Healing Brush are now included in 
Photoshop Elements 3.0, allowing 
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software review 


Adobe Photoshop 


n the run up to the Photokina 2004 
Adobe announced the launch of its 
Photoshop Elements 3.0 software. 
Adobe took its two leading 
applications, the Photoshop 
Elements 2.0 and Photoshop 
Album 2.0 and combined them 
into one single solution that 
addresses the needs of 
budding digital 
photographers. The result, 
known simply as Adobe 
Photoshop Elements 3.0, 
Is a complete digital- 


Adobe | 












imaging package 
comprising the Editor 
component, for fixing 
up images, and the 





new Organizer 
component, for 
cataloging and 
searching 
burgeoning digital 
N ۳۳ photo collection. 
»— pm Photoshop Elements 3.0 software 


delivers impressive new ways to share, 
organize and edit photos, allowing people to 
easily review, compare and enhance photos 
and create dynamic slideshows and 
personalized creations. 

The software includes new features 
like the Healing Brush, previously only 
available in the full version of Photoshop, as 
well as the ability to support RAW files. 
Other new features include SmartFix which 


customized photo books through easy-to- 
access, integrated online services. 


Filter Gallery 

Just like the Filters palette of 
Photoshop Elements 2, the Filter Gallery 
dialog box of Photoshop Elements 3 
shows the effects ofthe filters in a graphical 
way and allows users to try out a variety of 
filters on the image without having to go 
back and forth to the Filter menu. However, 
unlike the Filters palette, not all filters ofthe 
Filter menu are available in the Filter Gallery. 

The key benefit ofthis new Filter 
Gallery dialog box is that it allows users to 
conveniently apply the same filter multiple 
times or combine the effect of multiple 
filters. Similar to what a user can do with 
layers, one can rearrange the sequence of 
the filters by dragging them around and 
toggling their visibility. This makes it much 
easier to experiment with various filter 
combinations. 


Conclusion 

For a beginner, Photoshop Elements 3 
will go a long way and is an excellent starting 
point on the Adobe Photoshop learning 
curve. It gives all the benefit of Photoshop 
CS, and future upgradation is hassle free as 
most of the commands and shortcuts are 
the same. 

As the name suggests, the Photoshop 
Elements is not meant to replace the 
professional Photoshop CS which is the 
right choice for all professionals working in 
wider colour spaces such as LAB or 
ProPhoto RGB, advanced colour balance 
tools like colour balance and selective 
colour, CMYK conversions, layer masks on 
layers other than adjustment layers, curves 
adjustments, duotone, tritone, and 
quadtone images, working in individual 
channels, advanced work in RAW, 
unrestricted work in | 6 Bits/Channel 
mode, working with paths, working with 
extremely large documents, creating 
advanced web graphics, slices, actions, etc. 

Essentially Photoshop Elements 3 is 
targeted for beginners up to prosumers, 
while Photoshop CS is ideal for prosumer 
to professional level. 

SOUMIK KAR 
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What's new in Photoshop Elements 3.0? ۱ 
Organizer Allows user to view, find and organize photos from one central place, the - 
Photo Browser, Flexible new tools, such tags and collections, help in creating useful 

subsets. Date View and the Timeline helps in viewing and find by date, 

Photo Review Shows acquired photos in slide show format with music, with each 


photo in a full-screen view. 


Version sets Helps tracking multiple versions of edited or shared photos by 
automatically creating a stacked "history" of the multiple copies. 
Creations wizard Simplifies such tasks as creating movie style slide shows, calendars 


and greeting cards by guiding through them. 


Stacks Save space inthe catalog by stacking less-than-perfect photos behind favourite 


shots. 


Photo Compare Displays photos side-by-side for easy comparison 

Quick Fix Allows making colour and lighting adjustments with a single click. 
16-bit image support Provides functions for use with 16-bit images. 
Noise removal capability Corrects grainy areas of photos taken on camera 


phones or other low resolution devices. 


Shadows/Highlights adjustment Fixes exposure problems quickly and 


Casily 


Styles and Effects palette Contains over | 00 customizable filters, effects and 


۱ iver st y les. 


Spot Healing Brush Erases blemishes with a single click 

Red Eye tool Returns eyes to a more natural colour with one click. 

Cookie Cutter tool Crops photos in a predefined shape 

Photo Bin Displays every photo that is open in Standard Edits allowing juggling multiple < 





—- 


Photoshop Elements 3.0 helps users 
conveniently organize images with a simple 
search option and intuitive tagging. Photos 
can be arranged in any number of categories 
and sub-categories, freeing enthusiasts from 
time-intensive searches. The new Photo 
Compare mode allows consumers to view 
two photos side-by-side, with the ability to 
lock one of the two photos down while 
scrolling through others — ensuring that 
subtle differences, within a batch of similar 
images, can be detected by the user. 


Showcasing and Sharing Photos 

The new sharing options in Photoshop 
Elements 3.0 include PhotoMail, which 
enables users to send framed photos within 
athemed e-mail, eliminating the need for 
family and friends to open cumbersome 
jpeg attachments. 

Users can also create dynamic 
slideshows complete with photo captions, 
narration, music, special effects and 
transitions. Photoshop Elements 3.0 makes 
it simple to order photo prints and 


Customized Organization 





photos easily 
customers to fix blemishes and 
imperfections with one-click. 

Photoshop Elements 3.0 also supports 
Camera Raw functionality for the processing 
of raw data and | 6-Bit images for the 
brightest and most lifelike colour. 

The software offers RAW support via a 
reduced functionality Camera RAW 2.3 
window which looks similar to Camera 
. RAW 1.0 of Photoshop 7. 

It incorporates new “Auto” check boxes 
for the Exposure, Shadows, Highlights, and 
Contrast sliders and the shadow and 
highlight check boxes which show in colour 
any clipping of shadows or highlights as 
users do the adjustments. While the live 


histogram shows which tones are affected, 


this feature informs users where the 
adjustment happens. 

After the RAW conversion, Photoshop 
Elements 3 also offers limited support to 
continue working in |6 Bits/Channel mode. 
The limitations are similar to Photoshop 7, 
but one key difference is that the marquee 
and lasso tools still works in | 6 Bits/ 
Channel mode in Elements 3 Editor. 





traveling across the globe shortly. Definitely, 
it وا‎ expected that all this exposure will lead 
to a good future but then | dont think about 
it too much, nor do | plan for the future. 
Moreover, | guess if you do your work 
honestly all the good things will come to 
you automatically", emphasizes Tarun 
Khiwal, the Delhi based fashion 
photographer. 

But as of date, he is on cloud nine. The 
reason - the sharp shooter has just bagged 
photography 5 equivalent of the Oscar 5 
and beyond that nothing else matters. 
Incidentally, Tarun is one ۸ 
photographers chosen from around the 
world to be a Hasselblad Master. This has 
catapulted him into the global stage wherein 
he will interact with the masters ofthe art 
and also shoot in the fashion capitals of the 
world like Paris and New York. 

For aman with a humble beginning, the 
year 2004 was a turning point with his 
creative exploits winning him the coveted 
Lycra Fashion Photographer ofthe year 
award. But it did not end there. In his quest 
to explore new frontiers in creativity, he set 
about on a voyage of discovery. 
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e may have been the first 

Indian photographer to be 

selected as the Hasselblad 

Master 2005, but Tarun 
Khiwal is still very much the photographer 
next door. Like every youngster, he loves 
hanging out at coffee shops. Surprisingly 
though, he does not always like to party or 
dress up. 

"However, today | have to be careful 
about what | wear and how | conduct 
myself in public. But | am still the same 
photographer | used to be, Tarun elucidates 

Fashion photography constitutes one 
ofthe most important areas of our visual 
culture, and with the rise ofthe Internet and 
the mushrooming of magazines titles; it has 
virtually opened up a Pandora's box. This 5 
because the distinction between editorial 
and advertising photography, as well as fine 
art and commercial styles, have over the last 
decade or so been cross fertilized, thereby 
opening up a diverse creative territory for 
fashion image makers. 

“| am doing lots of international shoots 
already. | am working for the exhibition for 
Hasselblad Masters 2005, which will start 
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As a child Tarun 
Khiwal was 
fascinated by the 
colours in 2 nautankl, 
and gradually this 
interest in the colour 
spectrum got translated 
into the visual art 
process. However, it is 
not the beauty of the 
universe that 
interested him 
anymore but the 
beauty of real people 
it acted as the amorous 
leitmotif of his 
photographic canvas. 
Mathew 
Thottungal gets 
under the skin to find 
out more... 
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Nonetheless, the presentation of the Kingfisher 
Fashion Photographer of the year award was the 
ultimate crowing glory that he ever could have asked 
for in his creative sojourn. Yet despite all the 
accolades and laurels, his feet are still very much on 
the ground. This is because he leads his life on his 
Own terms and conditions but yet emerges gentle and 
unpretentious. 

In retrospect he reveals that "For a man who 
was fascinated with photography night from the very 
beginning, and the fact that in a small town like 
Lucknow, if you tell your folks that you want to get 
into photography nobody would take you seriously. 
However, after finishing his academics and working as 
an engineer for eight months, the frustration was 
Clearly visible. The fact that the camera could make 
people do things that they wouldnt do otherwise and 
behave in ways that they wouldnt normally is 
incredible. | enjoyed shooting images so much that | 
decided to leave the job and switch over to 
photography ,he elucidates 


The fact that the camera 
could make people do 
things that they wouldn’t 
do otherwise and behave 
in ways that they 
wouldn’t normally is 
incredible. 


Interestingly, larun's brand of photography has 
nothing to do with the beauty of the universe, as the 
real beauty of people fascinated him. This was the tip of 
the iceberg that hastened his entry into fashion 
photography after taking his initial internship under 
renowned Delhi based photographer, Hardev Singh. 
However, the two important internships that had a 
profound influence on his style of photography was 
firstly with, Prabhuddha Dasgupta, who changed his 
perception of fashion and thereafter Mumbai based, 
Atul Kasbekar, who helped him realize the importance 
of commercial photography. 

With the internship over, he launched himself 
without much ado into the glamorous world of 
photography. Kick-starting his career with portrait 
photography, which was austere, yet recognized for tts 
exquisiteness. This was because, he firmly believed in 
creating the magic of photography through capturing life 
rather than still magic. His suave style sets him apart 
from the others and with an amazing list of corporate 
clientele the likes of which include Dior, Nokia, Pepsi, 
Hutch, Nestle, Sony, and Reebok. That apart, 
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celebrities like Aishwarya Rai, Shahrukh Khan, Fardeen Khan, 
Anoushka Shankar, and Geoffery Boycott, have been his dream 
assignment. 

Says Tarun that Shahrukh Khan's image on his site was shot, as 
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any normal human being would be certainly not as a movie star. 
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However, the picture clearly ranks as one of his favourite portraits, 
and even the King Khan was in awe of it. “What separates it from 
the rest is that, if you are shooting the film stars for a campaign it's 
obvious that it will be shot as any model would have been with the 
usual make up and stuff like that. The fact is that | don't believe in 
hiding the physical flaws, for it adds to the person's character but | 
guess most of the celebrities dont believe in that. For them looking 
perfect is important because that's how every common man wants 
to see them portrayed’. 

The fact that casts him in the mould of one of the country's 
most sought out photographer is after having shot for both national 
and international designer labels, right from Rajesh Pratap, Rohit 
Bal, Tarun Tahiliani, Manish Arora, Rina Dhaka, Russel Sage (British 
Designer, and Maryan Mehlorn (German Designer) to name a 
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guess the best of my fashion 
work is the one where the model 
is fully covered, but he 
dismisses the fact that high 
fashion photography is all about 
showing the models anatomy. 
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few. What then ۱5 your success mantra? Originality. There is nothing 
wrong in getting inspired by any image or visual, but then it's 
important for the photographer to bring in his own sensibility to the 
image. They say beauty lies in the eye of the beholder. What is 
beautiful for some may not be the same for somebody else. But it's 
a very subjective matter per se. 

Considering the trend that there is an over-emphasis to highlight 
the models physiology, Tarun outlines, that he for one is not into that 
brand of photography where the emphasis Is on making sexy 
pictures. "| guess the best of my fashion work is the one where the 
model is fully covered. He dismisses the fact that high fashion 
photography is all about showing the model's anatomy. 

Generally, | try to get the right cast in terms of stylist, makeup 
artist and the model and then leave everybody to create a story out 
of whatever is there for the taking. But no way | try to start with the 
idea of making sexy images." 

As fashion photography constitutes one of the most important 
areas of our visual culture, what then is the best and the worst things 
about your profession? 

"The simple fact that | get to meet new people everyday, which is 
very exciting. That certainly is the best thing about it. Moreover, 
everyday | am shooting a new face. This is because | like meeting 
new people, and there is so much to learn about different things 
from each other. However, the worst thing is that | am getting very 
busy now and | dont get enough time to be with my family" Tarun 
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medium so too digital will play a major role 
in photography, but film photography is likely 
to endure. 

The fact that he is one ofthe | 2 chosen 
photographers from around the world to 
be a Hasselblad Master, and the awards like 
the MTV Style Awards anc the Kingfisher 
fashion photographer of the year are 2 true 
recognition of his creative endeavours. This 
recognition charges you to do more good 
work, and it shows that there are people 
who are keeping a watchful eye on your 


work which happens to be really good. 

For an engineer turned photographer, Tarun 
has one rather unusual dream that still 
continues to elude him, and that is to shoot 
Madonna. The reason — she is a pure artist 
who doesnt follow trends but creates it in 
her own way. Famous last words for him to 
ponder about! Es) 


muses. His ideal diva? Undoubtedly, 
Meghna Reddy, more so for her 
madness, than anything else. 

He singles out the campaign he shot 
for "Skin Sin”, as easily one of his personal 
favourites, which was conceptualized under 
pressure of a shoestring budget and without 
any reference. All the more it was 
challenging because there was no visual 
reference to it. In fact, the idea was to 
portray the fact that there is a sinner in all of 
us. But it turned out to be a brilliant idea. 


On the question, is flm photography dead? 
No way, in the near future. To illustrate the 
point better he reveals, that when television 
became a rage everyone thought that radio 
and newspaper would fade away. Trust me, 
we all are listening to radio more then ever 
before given the mushrooming of different 
FM channels. In the same way, as television 


was not able to wipe out radio and the print 


hen Mumbai-based Reuters 
photographer, Arko Datta was 
assigned to fly east to the coast 
of Tamil Nadu, where the tsunami had 
wreaked the worst damage in India, he had 
little idea what to expect. 

“| heard the word tsunami and | didn't 
know what it was. | had no idea what | was 
getting into and what | would see," he said. 

Arriving in the coastal community of 
Cuddalore on 27 December, he 
immediately stumbled across a scene that 
he was to propel on to front pages around 
the world. A mother and father were 
besides themselves with grief as they 
cradled the body of their eight-year-old son. 

“That was in the very first minute,” 
said Datta. "I stopped the car and saw 
the body of the boy. The mother 
and father were there and they 
couldn't come to terms with it at all. They 


It is the news photographers lot that 
his or her greatest professional 
triumphs are likely to be tainted by 
the knowledge that they are 
inextricably associated with the 
tragedy of others. Reuter 
photojournalist, Arko Datta, 
reveals that each house has a story 
to tell, but only it is expressed 
through different forms... hurt, anger, 
tears, desperation... 

But as he took his pictures, capturing 
scene after scene of human tragedy 
that writers would normally struggle 
to put into words, Datta tried to put 
his own feelings to one side. 
Nonetheless, one has to be sensitive 
to respond to the different emotional 
needs of people. 
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through atelephoto lens - the father 
weeping as he cradled the hand of his son. 
Datta says that he would normally elect 
to show a scene in its entirety but in this 
case the circumstances demanded 
something different. “The gruesomeness 
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were holding his hand and crying." 

Datta knew he had to photograph the 
scene but elected not to use a wide-angle 
lens because he wanted to avoid an image 
that would appear too 'gruesome and 
show the boy's body. Instead, he pictured - 








takes attention away from the picture," he 


said. "People see it in a different way 
because not everyone can relate to dead 
bodies. By cropping it at the hand and 
father's face everyone can relate to that 
because everyone relates to sorrow." 
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cant enjoy the fact that all the papers have 
carried your pictures. 

As he took his pictures, capturing scene 
after scene of human tragedy that writers 
would struggle to put into words, Datta 
tried to put his own feelings to one side. 
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were in all the papers. They wanted to keep 
my motivation high," he said. 

"It's nice to receive acclaim, but when 
it's based on human tragedy, it can be 
uncomfortable to deal with," said Datta. 
“There's so much sorrow that you really 


For 10 days, Datta drove back and 
forth between Cuddalore and 
Nagapattinam, nearly | 00 miles away, going 


from village to destroyed village and 
recording what he saw. "People were calling 
me up and letting me know that my pictures 
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stories In tragic circumstances but never a 
case like this." 


"| find photojournalism very relevant 
and it motivates me when | see myself as 
one of the many on the field who are 
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instrumental in bringing the stories of the 
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“| was trying not to relate to it and to 
just do my work. If | became emotional | 
would not be able to do the mechanical 
stuff," he said. "But there were times 
when | just had to put my hand on a 
persons shoulder. | have covered a lot of 
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happening. Once | am home | can look 


back," he said. “I feel sort of guilty leaving the 
place and going back to my house.” 
“One has to have a bit of a 
philosophical approach because we are " 
always covering these things. If one was not 
able to come to terms with it, one would 
not be able to do more than one 
assignment in life.” 
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unfortunate to the more fortunate. Nothing 
can be more satisfying when pictures touch 
the hearts of the people hundreds and 
thousands of miles away." 

Datta says he gets over the trauma of 





covering such an assignment by talking to 
his wife, Jyophi, a print journalist, about what 
he saw. 

“| was just taking pictures in the heat of 


the moment and not reacting to what was 
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Daboo 5 
Calendar 2005 - 


A Celebrity Statement in Style 


creative satisfaction and it's my take of 
‘photography as an art form’. Moreover, it 
has helped me evolve as a photographer 
and produce better work year after year. 


Over the years, has the 
calendar evolved as your 
signature style statement or 
what else? 

The 2005 calendar is its sixth edition. | 
try to shoot the stars like they have never 
been seen before. In simple words, | try to 
experiment with lighting, angles, back- 
grounds and location. The stars often do 
co-operate with my experimentation and 
fortunately, | do manage to get many ‘first- 
times’ out of each star. For instance 2005 
calendar features Hrithik, with a bare body 
screaming looking at the night sky, while 
Bipasha looking at her sensuous best in red 
hot pants was a visual delight. However, the 
concept was to shoot 24 different styles of 
photography. 


What has really changed in 
your perception of beauty and 
fashion and whether the film 
celebrities are subject to 
innovations in the art and 
science of photography? 

Interestingly, the stars gave me 6 
hand to shoot the calendar the way | 
wanted it. But they are generally open to any 
new concepts even if it's bizarre. This is 
because they completely trust me and give 
me enough time to achieve the image that | 
had perceived. Very often they end up 
bettering the image by adding a lot of value 
with their input and expression. 

In the last few years, | have seen a 
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continued to master the art of 

celebrity photography and more. From 
personality portraits and advertising 
campaigns to magazine layouts and fine art 
photography, the glamour photographer has 
showcased a discriminating and unique style 
of his own. The celebrity list that he has 
captured on his lens continues to grow 
from the likes of Mr. Bachchan, Shahrukh 
Khan, Hritik Roshan, Sanjay Dutt, Aamir 
Khan, Salman Khan, Aishwarya Rai, Preity 
Zinta, Kareena Kapoor, Bipasha Basu to pop 
sensation Michael Jackson, and tennis 
superstar, Boris Becker, the list just seems 
to go on and on. 


| or over a decade Dabboo Ratnani has 


Easily one of the most famous present 
day portraitist and celebrity photographer, 
his induction into the visual art process was 
largely by chance. What began as an hobby 
soon turned into a passion. 

Overthe years, Dabboo's annual 
calendar has come to be identified as a 
collectors item and the same is eagerly 
awaited every year by the Bollywood 
fraternity. This is because he believes that 
photography is a blend of art and business. 
His 2005 calendar portrays 24 leading film 
celebrities of Bollywood at their finest best. 
Excerpts of the interview: 


What is the real motivation 
behind the launch of your 
calendar? 

My first calendar was published in 
2000, which started off as a New Year gift 
and a platform to showcase my work. The 
calendar is sent to clients, friends and 
prospective clients. Overthe years, the 
same is now being purely shot for my 


calendar 2005 
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revolution in makeup, hairstyling and 
costumes. The look is very neutral as 
opposed to the overly glamorous look that 
۱ existed a decade ago. In fact, the stars 
ا سيم‎ | spend a lot oftime designing their look and 
even feature films work on a pre-designed 
look as is the case in Hollywood. 


How come the stars that 
are to be featured short- 
listed and whether this has 
to do anything with the 
current star status or 

what else? 


It is usually the 24 ofthe 
hottest stars but | try and 
change the list a bit each year. It 

also varies according to the 
availability of the stars because as 

| mentioned, the images are 

conceptualized keeping in mind 
the calendar's overall look. 

Besides, | need time from each star 

to achieve an image that doesnt 

look like a simple portrait. The 
calendar has a shelf value of a year 


and it's very important for the image to 
tell a story within itself. 


Whether the location is 
generally the studio or else 
you scout locations in India 

and overseas? 

Location depends on the concept of 
the picture. Very often it is the studio and 
locations in and around Mumbai. 
However, if | am traveling with the 
stars, | shoot the picture on location. 


This year's calendar features Mr. Bachchan 
in Paris and Preity in Goa. 
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talents & prodigies 





Beyond the Invisible 


When a frustrated banker takes to photography as a hen a banker trades his vocation for photogra- 
career option, initially it was a tall order but fighting phy initially he met with resistance from his family 
resistance at home on one hand, and trying to expand because of the conservative South Indian roots. 


his career option on the other, was a creative But then, Subhash simhudu who managed toromp in more 
challenge that the young Mumbai based freelance id ii woo a dade i ei nid né sith sie 
photographer, Subhash Simhudu successfully ی‎ 
beaconed him like a moth to the flame and since then there is 
encountered. But the secret of his success was largely ۱ ۱ ۱ 
à his f ee ee hd no looking back for this Mumbai based freelance photogra- 
ue to his ormative years in the an Ing Industry, pher, so much so that it's more than a passion today. 
which helped him successfully market his Beginning his career shooting disasters in 
products and free lance photography is 
no different. In a tête-à-tête with 
Mathew Thottungal, he reveals 
that contrary to public perception, high 
rise photography is not about expensive 
cameras and gizmos, but hard work and 
perseverance. 


the metropolis, like accidents, building 
collapses, fires, and unnatural deaths, the 
burning desire to challenge the limits of 
creativity took him to new heights. However, 
the /ndian Expressfire at Nariman Point, 
Mumbai, on 29" January 1997 in the early 
hours ofthe morning won him instant 
recognition and laurels. In hindsight, he reveals 
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that this photograph made him a disaster photography specialist 
after his images were splashed right across all major newspaper in 
the country as well as overseas. 

However, a chance meeting with structural engineers, 
Shailesh Mahimtura, and Satish C. Dhupalia, in the course of 
shooting a fire accident, put him on the fast track. But what got 
enshrined in his memory was the fact that the structural engineer 
told him to exclusively shoot skyscrapers. In many ways the 
marketing of the Poonam Chambers fire in 1997, helped the 
transition of his career from shock photography to the more 
challenging high-rise photography. 

What beaconed the youngster was the instant recognition 
that Mumbai city offered those who dared to dream. But then 
shooting from the air was a costly affair that he could not afford 
and secondly, he was too scared to undertake the same. The 
only available option left was to shoot from immoveable places 
and as such the city’s skyscrapers offered him the perfect canvas 
for taking his art to new heights. 

In his quest to aim high, he gave up his job with Centurion 
Bank in 2004 and took to full time freelance photography. His first 











了 


Py a. 


4 
s LE 
> 


Contrary to public perception, says 
Subhash, that he is not welcome every- 
where. In a majority of cases he had to 
overcome the security officials and Society 
Managers who chase him away from the 
gate itself. The reason for fear of suicide. 
Interestingly, his acid test lies in the fact that 
he ۱5 acool customer who imbibes the 
virtue of being patient and the persuasive at 
the same time which largely helped him 
convince the security officials to let him 

undertake the assignment. 

His mantra in business is to reach to 
the top, by forgetting his identity and only 
connecting with the camera. Perhaps he lets 
the camera do all the talking. Nonetheless, 
he reveals that by using costly equipment it 
could be a damper because of transporta- 
tion difficulties. In addition, it ۱5 frustrating to 
shoot from the top of the buildings for 
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draws immense satisfaction from his 
everyday adventure in photography. For a 
man who considers high rise photography 
as his second rebirth, he avers that the 
opportunity is a real goldmine. Ironically, he 
shot his first high rise building which was 
Shreepati lowers at Nana Chowk, in 
Mumbai, which is a 45 storeyed apartment 
but only after having gone up and down the 
edifice more than 50 times. Perhaps some 
real effort for all the subsequent moolahs 
that he has been able to garner. But then 
after having shot some of the major 
landmarks that dot the Mumbai skyline, like 
the Beverly Court (42 storey), Kalpataru 
Heights (39 storey), Hilton Towers (30 
storey), Bombay Stock Exchange (30 


storey), Hirandani Sky Scrapers (30 storey), 


and many more, he still considers that the 


best Is yet to come. 
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full time assignment fetched him a hand- 
some reward of Rs50,000, and till this day 
he continues to be more of a marketing 
guru thanks to his banking experience. He 
fondly reminisces that gradually his income 
increased by leaps and bounds and what he 
was formerly drawing per annum, today, he 
was able to generate the same in three 
months time. The fact that the every flat 
sells in crores was his marketing mantra so 
defiantly the pictures have a high potential 
stake attached to tt. 

Asked about his report card in 
skyscraper photography, Subhash in lighter 
vein muses, that the Centurion Bank shares 
trade for Rs. | | whereas each photograph 
of his command a price of Rs | OOO. 
Incredible it may seem! But behind all the 
fortune lies some real hard work.. Apart 
from money and fame, he elucidates that he 
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many of the structures don't have | 8 hours, were some of the major fires 


parapet walls and as such one has to lie that he has documented in his career. 


down on the terrace or the water tanks For all the success that he has achieved. 
he modestly confesses that he has some 
very special individuals to thank. Shailesh 


Mahimtura, Structural Engineer who 


as the case may be to get the full view of 8 


the structure. 


For all his exploits with high rise 


photography, one would be surprised 
that Subhash uses a Ricoh XF 80 
camera, which has a 30mm lens, which 


inspired him to take to high rise 
photography and builders, Niranjan 
Hirandani and Vijay Kamdar who 
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enables him to shoot upto infinity. The 


uj 





encouraged his passion to new heights, 
while architect, Hafiz Contractor for 
having faith in his art. In many ways, it so 
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fact that you can have the most 
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expensive cameras but yet with the 


normal lens you wont get the best view happened that one led to the other. 


ofthe building. Having captured many ofthe 
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Reminiscing the hat trick of fires in highrise structures in Mumbai, he has 
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the metropolis that he has captured on one elusive dream that he would like to 
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his lens, he singles out that the most pursue and that is to photograph other 


recent Sagar Sangeet fire in Colaba in 


tall structures both in the country, as well 
which actor Monish Behl's father was a 


as in the neighbhouring countries, 
especially Taipei which boasts of 
structures well beyond | 0! floors. 
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casualty, was a major effort that very few 
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Morarjee Mill's Inferno which gutted the Perhaps, a dream assignment that is 


branch office of Centurion Bank and the worth a challenge to look forward to. 


Khateau Mills fire which raged for over Images: ©Subhash Simhudu 
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Un 


hile on one hand, some of 

the airports are listed as the 

busiest in terms of volume they 
handle, while others like the ones in India 
are somewhat less busy in terms of airline 
operations. For that matter Los Angeles 
International Airport (LAX) is one of the 
busiest airports in the world. It ranks fifth in 
the world in passengers and No, | in 
travelers who either begin or end trips 
there. In 2004, the airport handled 6 | 
million passengers, while in fact; the airport 
was built to accommodate only 40 million 
passengers. 

But in the aftermath of 9/۱ | terrorist 
attack, airports have pursued tighter security 
measures in place. Airports at Las Vegas and 
Atlanta have stopped giving filming crews the 
right to shoot at the airport. But at LAX, the 
importance of entertainment to the local 
economy makes it politically inadvisable to 
pull the plug. However, filming has become 
more complicated amid tighter security and 
demands of the war on terrorism. 

In the Asian context, the Chang! 
Airport, in Singapore, and the Dubai Airport 
in United Arab Emirates, stand out as 
architectural marvels. One of the points of 


bits & bytes 


The fact that airports are not 
usually listed as the most popular 
destination spots, but on the 
contrary the airports are inevitably 
the first attraction that most 
vacationers will have to embark in 
order to visit an exotic destination. 
Given the fact that only a minority 
thinks about the site as an 
attraction, but in reality, the first 
reaction upon entry to the airport 
is either to devise the quickest 
route out of it. But a great number 
of them are worthy of more than a 
passing glance — aside from the 
enormous amount of time and 
money that is earmarked into their 
construction, the airports are a 
reflection of the locales that await 
the traveler. However, the lifting of 
the ban on photography at Indian 
airports is a great boon for all you 
shutter bugs out there. 
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It is recommended to ask for hand 
inspection of your carry-on film, rather than 
put it through the X-ray devices. 
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pride for the people at both the terminals is 
the fact that in just thirty minutes, the arriving 
passengers could disembark, clear their 
immigration, get their luggage, and be on 
their way out. But the fact is that more and 
more visitors end up spending far more 
time in it than what meets the eye. In fact, 
Changi is regularly voted among the top 
three that the world has to offer, thanks 
largely due to the services that the terminal 
offers. Some ofthe facilities to be found in 
the terminals are the duty free shopping 
malls, sports lounge, movie theater, 
massage parlour, indoor gardens, Jacuzzis 
and a swimming pool. 

In the Indian context, the busiest 
airport of them all is undoubtedly, Mumbai's 
Chatrapathi Shivaji International airport. The 


terminal has grown from what it was a 
decade ago, with the infrastructure improv- 
ing down the years. But there still is room 
for improvement in comparison to other 
Western airports, and shopping malls still a 
distinct dream. 

In recent years, conventional wisdom 
has been that all X-ray equipment used in 
airports in the USA and most such equip- 
ment around the world has been generally 
safe for film. However, there is a new 
generation of X-ray inspection units that are 
already deployed in many airports in the 
United States and at international airports in 
other countries for checking luggage. This 
equipment actually uses X-ray which could 
affect film users. 

The new gadgets have added more 
safety to air travel but they add a new 
possibility of fogging film photography. The 
reality is that for many film photographers 
that's bad news. 

What is the way out? Industry experts 








passengers have some thing to look 
forward because of unnecessary high 
prices, delays and crowds at major 
international airports. Today travelers are 
increasingly flocking to smaller airports or fly 
via feeder routes to popular destinations, to 
avoid delays. 

Why ıs this sudden surge in popularity? 
The reason - secondary airports are 
offering more flights and expanded, 
improved services. Besides, discount 
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permitted photography at airports and inside 
the aircraft while on a flight, landing or taking 
off. But photography would be prohibited 
while landing or taking off at defense airports 
in the country. In the past, passengers were 
prevented from taking photographs 
whenever the aircraft entered Indian air 
space, which led to airlines making an 
announcement to this effect. 

With the coming to the fore of budget 
airlines that offer discounted fares the 





advise that you carry all the film in your 
carry-on luggage and pack no film in luggage 
your check. In addition, it is requested to ask 
for hand inspection of your carry-on film, 
rather than put it through the X-ray devices. 
In a major respite to air passengers, the 
Director general of civil aviation (DGCA) 
has permitted passengers to shoot at 
domestic airports, including the civilian 
enclave at a defense airport. The new order 
from the DGCA has relaxed the rules and 














The new order from the DGCA 
has relaxed the rules and 
permitted photography at 
airports and inside the aircraft 
while on a flight, landing or 
taking off. But photography 
would be prohibited while 
landing or taking off at defense 
airports in the country 


airlines like Southwest, America West, and our very 
own Air Deccan, have understood the appeal of 
secondary airports and preferred them to the 
sprawling hubs dominated by the major airlines. 
Inevitably, as secondary airports become popular, 
they are encountering some of the same problems 
that afflict their larger neighbours. The fact is that 
today's smaller airports may be tomorrow's big 
ones and it is good to enjoy them while they last. 
Text: Mathew Thottungal 


Images: Deepak Rai 
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his is one ofthe most common 
| problems resulting as a result of the 

on-camera flash mode. The solution 
move your flash off-axis, and try to use a 
flash bracket and connecting cord. Besides, 
you can also bounce the flash off a ceiling or 
a wall. You can also use remote flash 
triggers to fire a flash that is mounted on a 
stand or anywhere else, as long as it is not 
on the camera it is okay. 
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Over a period of time Asian Photography, 
has been at the forefront of providing 
technical data to both the amateur as well 
as the serious enthusiast to help him 
document the right frame and enhance his 
or her creativity. In simple words the How 
to series has had a new meaning for the 
amateurs who have time and again shared 
with us what they have done in terms of 
creativity. In fact, some have even thanked 
us for the tips and solutions that we have 
been time and again offering them so as to 
improve their skills. Such interaction helps 
to sharpen our focus as well and we try to 
remain upbeat and positive in outlook. 
However, sometimes it's important to 
approach good photography from a 
different angle. In simple words, we focus 
this time round on the top ten (not in any 
particular order) mistakes that most 
amateurs (and even occasionally serious 
amateurs) sometimes make: 


COM 
MIS | 
TO PO 


ae 





his problem is usually the result of 

a camera shake. The simplest 

solution ۱5 to buy and use a good, 
sturdy tripod. If you can't shoot with a 
tripod, remember to use a faster ISO on 
digital cameras or else faster film on film 
cameras, as the case may be. This allows 
you to increase your shutter speed. The 
faster the shutter speed, the less likely you 
are to suffer from camera shake. The 
general rule of thumb for handholding 
camera Is to use a shutter speed that is | / 
lens focal length or faster. In other words, 
if you're shooting a 200mm lens, you 
need to shoot | /200th second or faster. 
Dontforget to compensate if you shoot 
digitally. If you use a 200mm lens on a 
Nikon D100, it is the equivalent focal 
length of 300mm, so you will need to 
shoot at | /300th of a second in that case. 
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his is one common situat 

generally happens as a res 

letting the camera make a 
exposure decisions instead of the 
mind. Remember, the camera's 
wants everything to be medium ( 
However, if you do use the auto 
functions, one common mistake 
from using auto exposure compe 
and then forgetting you've done 4 
sure that you get enough light intq 
before you press the shutter. Wit 
film, it's better to overexpose th 
underexpose, so when you brac 


important to do it on the higher s 


plus one stop, plus two stops, ar 


62 FEBRUARY 2005 Asian Ph 





hese happens as a result of high contrast lighting situations, and one has to learn as 
to how to recognize it. [n fact, photographing in the forest on a sunny day is an 
example of a high contrast situation happening. Likewise, photographing at noon on a 
bright, sunny day ۱5 another high contrast situation. 

Such contrasts can be mitigated with the help of diffusers and fill-flash, depending on the 
circumstances and availability. T he best solution is to wait for better conditions. The second 
option is to shoot with low contrast films. Kodak's B&W Portra 400 is a good film to use in 
high contrast situations. It has nine stops of tonal latitude and that tends to compress the 
contrast ratios in the particular scene. 


Overexposed Pictures 


ike underexposure, overexposure can result from letting 
your camera make all the decisions. With slide film, 
overexposure means blown out highlights and this means 


lost of relevant information. By basing your exposure on shaded 
or dark areas and letting the camera set the exposure Is a 
formula for overexposed slides. Look for some medium to 
meter from or, better yet, meter the highlights. Just make sure 
your highlights wont be more than two and one half (2 /) stop 
lighter than medium. 

Since overexposing slide film is bad, bracket your slide film 
to the lower side, i.e., minus one stop, minus two stops etc. 





his ۱5 what happens when items encroach on the 

outside edges of your camera lens field of view. It's 

often caused by stacking filters, or by adding lens hoods 
to lenses that have filters attached. Other accessories, like filter 
holders, can also cause vignetting. If your viewfinder shows less 
than | 0096, you may not be able to see this happening. Run 
some tests. Put on all the different filter/hood combinations 
you can think of and photograph a blank wall. Make notes and 
look at the output copy. Moreover, the depth of field preview 
button will help reveal when vignetting may be a problem. 











Colour Casts 


olour casts can result from using the 

wrong film, or may be outdated or 

spoiled film or shooting in deep shady 
regions. If you use daylight-balanced film like 
Velvia or Ektachrome Elite and shoot indoors, 
you could get some very strange results. 
Under tungsten lighting, regular lamp light, 
you'll end up with a very warm colour cast. 
If you're shooting under fluorescent light, you'll 
see a greenish cast. Ifthe problem is because 
of wrong film, the solution is to use a colour- 
correcting filter. For tungsten, use a filter in the 
80 series. These filters are blue and will balance 
out the yellow of tungsten light. For fluorescent, 
use an FL filter. If you're using flash indoors as 
your only source of light, you shouldnt have a 
colour-cast. 

The other solution is to use the correct 
film. Tungsten balanced film is made for use 
under tungsten lighting and will result in the 
correct colours being recorded. 

Shooting in the shade on a sunny day will 
result is a bluish cast. After all, the predominant 
light source is the blue sky. It is better to 
use a filter in the 8| series, as these 
yellowish filters will balance out the blue. 

For outdated film. . ..well, good luck. You 
get what you get and the only way to correct 
colour is either at the lab or in the computer. 


ofthe shoreline are lower in the frame. Just 
be aware of this phenomenon so you can 
decide if it's something that will be a 
distraction or not. 


Obstruction 

eon the lookout for intruders trying 

to make their way in to your pictures. 

Branches, out of focus grass blades, 
telephone wires. . ..all these and more can 
act as distractions. 

Most viewfinders show only about 92- 

95% ofthe image, and it is important to 
keep this in mind while documenting. 
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world. Then take another look through the 
viewfinder. Sometimes, we need to 
approach the viewfinder from an angle 
because of the camera position. Taking 
another look through the viewfinder at your 
head level will help take a better look. 

One ofthe easiest solutions is to buy a 
bubble level for your camera. These levels 
fit in the flash hot shoe. Accordingly it will 
help you know that you're level. 

There are times, however, when your 
camera may be level but the horizon will 
appear tilted. This apparent tilting results 
from receding shorelines; the closer parts 





Tilted Horizons 

ff-center or tilted horizons are 

probably the most common 

mistake that we all make and 
there are several ways to quickly check the 
problem. The ideally recommended one 5 
to use a focusing screen with a grid etched 
into it. These are available for many 
cameras; check your manual. Interestingly, 
two cameras, the Nikon N80 and the 
Nikon D ۱00, even have grid screens that 


you can turn on or off as a custom function. 


Another solution is to simply step back 
and see if your camera looks level to the 


hard to detect lens flare v 
through the viewfinder; t 
depth of field preview bu 
things a lot more easier. 


Conclusion 
epending on th 
you are a seasc 
amateur, such í 

are out to dampen your 
pertinent to review what 
and also make a mental c 
embarking on a shooting 
could take care of the dif 
The result will definately 
photography and also sh 
To minimize such mistak 
photographer should kne 
very well, Though most 
be rectified in post prod. 
editing softwares, but ap 
should always take care: 
when shooting. 


Male Model: Md. Asif 
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to use a lens hood to help prevent such a 
situation. Sometimes you'll need more than 
a lens hood. Try using your hand or a hat to 
shade the lens, or else if someone is with 
you, ask him or her to stand so that they 
cast a shadow on the lens, Sometimes it's 


Nonetheless you may want to try shifting 
your camera around to see what's at the 
edges as well, 

Some intruders are hard to see in the 
viewfinder simply because they're too close 
and generally not in focus. When you get 
your output you see things you didnt see 
before. The point to remember is that 
you re looking through your lens at the 
widest aperture, thereby creating the 
shallowest depth of field, and as such some 
things won't be in focus. By using your 
preview button you'll see the intruders. If 
you don't, have a preview button, then try 
to focus throughout the range on your lens 
to see as to what may show up. 


Lens Flare 
lare occurs when direct light hits the 
ront element of the lens and light 
starts bouncing around inside the lens. 
This causes the light to reflect off all the 
elements. This can reduce contrast and 
make your pictures look “hazy”. Most 
commonly, it results in a series of round 
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quaint weavers hamlet — with its dripping 
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yarn, wide-open seascapes, peeling paint on 
boats, emerald moss on earth tones, 
structures, rippled sand, doors, arches, 
walls, steps etc. 

"We culled a few elements from the 
photographs and translated them on to 
textile. 

At Yamini, we visit Cannanore , to 
work with fabrics, with yarn, with colour , 
texture and design. The trips are always 
textile-centric, with dyeing units and looms 
being the usual objects of our attention. So 
we decided to experiment semething 
different - to document this larger 
environment of Kannur with the help of 
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hotographs hide among textiles 

inspired by them at Yamini, the 

sophisticated home furnishings store 
in Bangalore. The juxtaposition of the 
photographs and the ensuing home 
furnishings make the photo fabric exhibition 
on 'Cannanore interesting. It is a collection 
of images shot in Cannanore (now better 
known as Kannur), the land of looms and 
lores in North Kerala. Yamini sources its 
produce from this coastal town. The 
vibrancy, texture and feel of Cannanore 
come alive through photographs shot by 
Pallon Daruwala, the well-known Bangalore 
based photographer. | he images capture 


the multi-faceted spirit of the place — a 


(Fi 


4 


CANNANORE : A PHO 


Pallon Daruwala 





photographer, Pallon Daruwala. "says Sherri Carlos, 
CEO ofthe textile company. 

In a series of photographs Pallon captures the 
spirit of Cannanore and the exotic in the mundane. 
The rain-drenched grass through a hole in an 
abandoned boat, a shirt on a clothesline, the ripples of 
the sea on a sandy beach, clouds with an occasional 
ethereal tree, gracefully outlined boat, the close-ups of 
moss-overgrown walls or brightly painted, worn out 


ones, of steps and architectural arches transpose 
building fragments onto rarefied abstractions. . .all 


these images speak of his technical mastery and the 


artistic finesse. 

Yamini has developed a wide range of textile 
products taking a cue from the colours, texture and 
form of photographs by Pallon Daruwala. 6 
collection of textiles takes off from a varied visual 
theme by isolating some elements and focusing 
closely on elements of colour, texture, form, 
structure and three dimensionality. . Colour was 
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simple, as this in any case is a keynote al 
Yarn. Aqua, azure, turquoise of the sea, 


emerald, olive shades of moss-and foliage, 


crimson and fuschia in fishing nets, ۸۲ 


boats; the quiet natural tones of sand and 
stone... the simple geometry of black and 
while, tangled stretches of nets in three 
attractively pure colours. True blues of boal 
anc net and sky, reflec ted in a range of 
home textile products. 
lexture too translates well rom 
photograph to textile. Sea on sand is the 
photographer's focus.. ۵ 


textures and stipes im fabric by ۸۱۱ 


Striated sand becomes Woven stipes; 
hand cut stone turns into self weaves, 
lishing nets become an embroidery style to 
form a senes of different home linens, and 
a blotchy wallis interpreted by an abstract 
print. Fonn and structure too follow suit, 
Mth the linear geometry of everyday object: 
like oars and steps, even derelict beach huls 
slipping Cally anto applique, embroidery and 
print. Three dimensionality rs another 
۱۱۱۱۸۸۱۱۱ extension: here nbbed and 
Pleated abid nse o another plane, while 
diverse material hke silk sinio THEE TTE a 
rough anc ready pute embellshinents ade 
SA ace detal.. and nother of pearl 
butions rini a bunt ob the ocean toa specal 
range ۰ ۱ famin tehle produt, 

Pallon ۱ nale the rap do 
CC May, Bat Pallon pressed on, a 
We apprehensive ofthe eledi ope duel 
۱۱۱۱۱۸۱۱۱۷ on his cameras, wating hopeltulb, 
for hie ۱ olo clu leo 
dazzle, abbas oul the webyeather ۱ 
Clyne dull shelters while 
C ۱۱۱۱۱۱۱۱ ۱۱۸۰ slowly revealediesel o allen, 
low... He succeeded in tanning prey skic 
and Clouded vistas lo distindi photograph 
advantage. “Pdon return tron the held and 
then begin to crop and chop. The 
COb postion happens mi the camera. And 
C annanore is awesome in the ram; None 
Of the harsh را‎ of sommer yet vivid 
colours... and with sudden shafts of stp il 


fenne through the brooding skies.” 
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Opp. Page: 

Name: Konica Cariapa, Mumbai 
Camera: Nikon 0۱ 

Lens: Nikon /0—210 mm 
Film: ۱۱۵۳0 400 

Exposure: |/| 25, f|6 


This page: TOP 

Name: Debasish Roy, Kolkata 
Camera: Nikon F60 

Lens: Nikon 28~80 mm 
Film: Kodak 200 
Exposure: Not recorded 


BOTTOM: 
Name: Sandeep Kaul, Sonbhadra 
Camera: Yashica FX-/ 
Film: Fuji 100 
Exposure: |/|25, f5.6 
tean APET 


n 
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Opp. Page: TOP 
Names Anndan Saba, Bangalore 
Camera: Nikon N80 

Lens: Nikon 70 ۸۱ 
Film: Kodak 200 

Exposure: |//50), ۰ 


BOTTOM: 

Name: Debabrata Mukherjee, WB 
Camera: Nikon | 80 

Lens: Nikon /0 OO mann Gs ۰ 
Exposure: |/|25, {5.6 


This Page: TOP 
Name: Partha Pal, Birbhum) 
Camera: Nikon | SOL) 
Lens: Sienna 28 /0mm 
Film: | uj 100 
Exposure: |/60, || | 


BOTTOM 

Name: [Debashis laraldar, Kolkata 
Camera: Nikon! MIO 

Lens: Nikon 35 /Omm 
Exposure: |4, |/60 
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Today I'm the Principal of a Junior 


College at Warangal (AP). I'm a 


serious hobbyist and started 
shooting at a very young age. At the 
beginning, | used to shoot on a 
"Click -3" camera and later 
graduated to a Nikon FMIO when | 
joined my first job. Today | own a 
Nikon F75, SB22 Speedlight, and 
several lenses and filters. 

My field of interest is Nature, 
Macro, and Night photography. 

| intend to share my recent work 
with the readers of the magazine. 
These images were shot in the eve 
of Christmas. The churches of 
Warangal are excellent historic 
structures and makes beautiful 
pictures. | decided to work on the 
historical church of Fathima 
Cathedral in my city. | focused on 
the giganticness of the structure and 
the care taken to maintain it. The 
bictures were taken after dusk and in 
he night before the Midnight mass. | 
shot on Aperture priority using a 
tripod to get steady shots. 

Dr. P Jagan 

Warangal 





We welcome readers to contribute 
their PORTFOLIO, along with a brief 
۱۷۷۱۲۱6 on their experiences and 
fascination for. the art. It is important 
to keep the same theme based and 


not randomly selected 


۱ - ^r ^I 
and everything... 


entries to our 
|I 3/D. Laxmi indi. 
New Link Road, Andheri West, 


Mumbai - 400 053 


IU M الب‎ LJ 





photo feature 
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f variety is the spice of life then traveling is 

the ideal getaway for all the romantics. All 

the more if travel is to alien land, it 
becomes all the more spicier. Our joys 
knew no bound when we decided to 
celebrate our silver jubilee marriage 
anniversary in Switzerland with our friends 
and relatives, 

Geographically, Switzerland is a 
relatively small European country located 
between France, Netherlands. Italy and 
Austria. Its original Language is Romash but 
routinely the citizens here speak either 
Italian, French or German Languages for all 
practical purposes. The currency of value is 
Swiss Frank but US Dollars and Euro are 
accepted everywhere. 

We entered Switzerland from Austria. 
At the border our passports and visas were 
checked at the check post. We straightway 
drove to Zurich, the capital city and financial 


< 
۱ 
۷ 


nerve center of Switzerland. Though it is a 
big city local administration and citizens make 
it a point to leave no stone unturned in 
order to preserve the nature s beauty 
bestowed upon the place. The enchanting 
Zurich Lake right at the center ofthe city 
enhances its aesthetic beauty all the more. 
Clean roads, disciplined traffic, small 
gardens throughout the city, multiple 
flower alongside the roads and above all 
the majestic sight of the Mount Alps 


۱0۱ S 
m € ۷ 








captivated us with its breathtaking beauty and gave 
the first impression what lies in store for us to 
enjoy in rest ofthe country. Beside the lake, there was 
sale of used household articles like “garage sale of 
U.S." We were quite amused to walk through the 
bazaar and made small purchases. Later we drove 
through the city visiting few tourist spots like 
Bahnhofstrasse - Zurich's busiest street lined with 
commercial banks, shopping arcades, exclusive 
boutiques, the Swiss national museum, and the St. 
Peter's church etc. 

Thereafter, we visited Rhine fall at Schaffhausen, 
which is about 100 km. from Zurich. It's one of 
Europe's most powerful waterfalls. From the parking 
lot, we walked down through the forest for about 10 
minutes to reach the fall. As the place was a tourist 
spot naturally there were plenty of tourists. We 
boarded a boat, which carried us very close to the fall. 
The musical sound of waterfall had a deafening effect 
on the tourist but the thrill of fine droplets of cold 
water and the chilly wind virtually exposed the visitor to 
the cool spendour of the place. After a boat ride, we 
strolled along the fall, relaxed in the restaurant, sipped 
hot coffee but before returning back captured the 
beauty of the place on camera. 


balloon, which accommodates more than 
25 persons. The balloon transported us to 
more than ۱40 metres in the air. The view 
of Lucerne City with lake and surrounding 
central Swiss Alps was a sight that is beyond 
expression. 

Later on, we visited the very old Kapell 
Brucke wooden bridge over the river 
Reuss, which was built in ۱333. are 
admirable old paintings on every arch of the 
bridge. In the evening we cruised on the 
Lucerne lake. The local artists entertained us 
with few tricks, folk dances, vocal music etc. 
We actively participated in folk dances. . 

The next day's attraction was a ride 
through Glacier Express. We boarded the 
train from Anderrnatt railway station. While 
traveling, we experienced the Swiss Alps in 
all its breathtaking magnificence from the 
comfort of our seat. We enjoyed the scenic 
beauty of unspoiled mountain forests, lush 
alpine pastures, rushing mountain streams 
and stunning valleys. After two hours 
journey through the glaciers we reached 
Chur railway station. 
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to travel in three different types of cable 
cars. The ride in world's first revolving cable 
car — Rotair — was marvelous and truly a 
once in a lifetime experience. The aerial 
view of Engelberg City, from the cable cars, 
was really fascinating. On the top of Mt 
Tittlis it was snow everywhere. For a 
moment we had some fun running around 
without ever bothering about the chilly 
weather. The facilities provided for skating, 
skiing and tire riding were definitely worth 
appreciating. 

By afternoon, we reached Lucerne, 
which is one of the six most frequently 
visited cities in the whole world. We 
stopped at lion monument 
"Lowendenkmal" The peculiar thing of this 
monument ۱5: jungle king lion is shown 
helpless and stabbed in the back. Lion 
monument is hewn from a limestone cliff to 
commemorate the bravery and loyalty of all 
those Swiss soldiers who laid down their 
lives during the French revolution. 

The Hi flyer ride was exhilarating. This 
is because the Hi flyer is a large Helium 
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On the way back to Engelberg, our 
drive took us through big stretches of green 
fields with small cottages, alternating with 
thick forests and surrounding snow-clad 
mountains. We reached Engelberg in the 
evening. The place ۱5 a small town situated 
amidst the majestic Swiss Alps. The 
ambience of the city is absolutely pictur- 
esque and we were really captivated by tts 
sheer beauty. 

In Engelberg, our stay was in Hotel 
Terrace, which was located on a hilltop. 
There was a funicular — electrically operated 
mini rail bogie running on railway tracks and 
going up as elevator. It was a new expen- 
ence for all of us. The view of the Alps 
from our suite's balcony was breathtaking. 
The snow clad mountain tips, tall green 
trees on the mountain terrain, white clouds 
in between and the sparsely located huts 
were just mesmerizing. 

Thefollowing day we planned to visit 
Mount Titlis, the highest peak in central 
Switzerland, which is situated at an altitude 
of 10,000 feet. To get over there, we had 


Shahrukh Khan, Kareena kapoor, Kajol, 
Aaishwarya Rai on the walls. We were 
served hot Pav — Bhaji and other Indian 
sizzlers. 

The other spot of interest at the top 
was the ICE — PALACE. It's a cave like 
structure in huge snow rock. It is 30 metres 
under the surface of the glaciers and there 
were life size ice sculptures of animals, 
birds, and mountains. 

On our return journey we visited 
Trummelboch falls in the valley of 
Lauterbrunnen. Over here the water falls 
from a massive height thereby generating 
a thunderous sound over the place. 
After a day full of enjoyment, we 
returned backto Engelberg and savoured 
delicious Indian dinner. 

With a heavy heart but fond memo- 
ries of our magnificent stay in Switzerland, 
we embarked for Paris, hoping to visit 
Switzerland once again at the first opportu- 
nity As poet John Keats rightly said "A Thing 
of beauty is a joy for ever ", Switzerland with 
Its majestic beauty is a traveler's delight. 
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railway station and continued our journey by 
the Cogwheel train. It's 5-6 coach train. Al 
coaches have big glass windows to facilitate 
viewing nature's beauty. This is a trip to 
another world - a wonderful world of 
eternal ice and snow. 

At the top to our pleasant surprise, 
there was a Bollywood restaurant. We 
were amused to see large portraits of 





From there, we drove along the road 
through the Arlberg tunnel to the tiny 
country Liechtenstein to its capital Vaduz. 
The small country has an area of 62 square 
miles with a population of only 32000 
people. King's palace in Vaduz is an 
architectural marvel which is situated on the 
hilltop admist the picturesque surroundins. 

We were very eager to visit the 
Maestrani chocolate factory in Flawil, It was 
quite interesting and also educative to view 
the video film showing history of chocolate 
manufacturing and the evolution of the 
same. Later we walked through the factory 
observing live demo of chocolate making, 
tasted various varieties and purchased lot 
varieties of chocolates which is available at 
factory price. 

Then commenced our journey to the 
top of Europe- Jungfraujoch — which is the 
highest peak in the Alps mountain range 
which ۱5 situated at a height of 3454 
metres, The journey to Jungfrau from 
Interlaken railway station is mind-boggling. 
While watching that astonishing beauty of 
Nature, 2 thought came to my mind - what 
more can be Heaven's beauty! After about 
one hour we reached Lauterbrunnen 
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Over the next few pages, you will find everything you need to make the right decision when 
buying a digital camera... What are you waiting for. lake a look at someof the options... 


Buying Guide 


Menu Button 

Pressing this will activate the camera's Colour LCD 

i E 2 Monitor, providing access to set-up and (usually) more 
advanced camera controls. This button is often used in 

conjunction with other buttons to scroll through menus 

and select a required mode or setting. 

































Four-Way Controller 

This button rocks up and own and sideways and allows 
the user to navigate through the menu options displayed 
on the screen. Sometimes these are four separate 
direction buttons, and have several functions — in some 
cases doubling as the zoom buttons. 


Colour LCD Monitor 

Can be used to review images on the memory 
card or for composing pictures. It is also used to 
display the camera's menu system. Usually 
found on the back of a digicam, colour monitors 
are sometimes hinged, allowing them to tilt and/ 
or turn for easier viewing. 


Function Buttons 

Many cameras feature additional 
buttons, which perform a range of 
functions such as: image delete; flash 
modes; monitor on/off, macro/infinity 
focus and metering mode. 


1 


Lnd 
ZOOM NIKKOR ED 
۲ - ۷ ۷ 2.6-5 


Shutter Release 
Press this button to take a 
picture. Half pressure on the 
shutter release activates the 
auto-focusing and metering, 
ready or when the shutter 
release is pressed down fully. 


Built-In Flash 

Provides extra illumination when light levels 
drop too low for good results. Flash mode 

controls allow you to choose to fire automati- 

cally and reduce red-eye. Many cameras also 
offer ‘slow sync' modes for special effects. 






Mode Dial 
This dial can be turned to select the camera 
mode you wish to use. These will include 
recording, playback and movie modes. There 
may also be more advanced manual modes. 
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Nikon Digital Cameras 








Nikon D70 

Sensor: 6.| MP CCD 
Image Size: 3008x2000pixels 
Lens: Compatible with all F- 
mount Nikkor lens, | .5x field 

of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: ۱.5 |30,000 

pixel TFT 

Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: Lithium-ion 
battery pack EN-EL3 
Size/Weight: | 40 x ||| x 78 
mm / 595 g 

Price: Rs. 59,500 


Nikon DIOO 

Sensor: 6.۱۱ MP CCD 
Image Size:3008x2000 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, | .5x field 
of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' 118,000 pixel 
TFT (10096 frame coverage) 
Storage: CompactFlash (CF) 
Card (Type ۱/۱۱( and Microdrive 
Batteries: | thium-lon 
battery pack EN-EL3 

(7.4V, 1400 mAh) 
Size/Weight: |44 x | |6x 8! 
mm / 700 g 

Price: Rs. 85,000 





Nikon D2H 

Sensor: 4.۱ MP CCD 
Image 5126:7464 ۱632 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, | .5x field 

of view crop 

ISO: ISO 200 - 1600 
Monitor: 2.5“ TFT LCD, 
Tempered glass coating 
Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: | ithium-lon EN- 
EL4 (11.1 VDC) 
Size/Weight: |58 x |50 x 86 
mm (6.2 x 5.9 x 3.4 in), 1070 g 
Price: Rs. 222,000 





Nikon DIX 

Sensor: 5.33MP CCD 
Image Size: 4028 x| 324pixels 
Lens: Compatible with all 
F-mount Nikkor lens, | .5x field 
of view crop 

ISO: ISO 125 - 800 
Monitor: 2-in., 130,000-dot, 
low temp. Polysilicon TFT LCD 
with LED backlighting 
Storage: CompactFlash(CF) 
Card (Type 1/1) and Microdrive 
Batteries: Ni-MH Battery 
Pack EN-4 (7.2V DC) 
Size/Weight: |57 x |53 x 85 
۳۲۱۲۳۳۱/۱۱ kg 

Price: Rs. 285,000 








Nikon Coolpix 8800 
Sensor: 8.0 MP CCD 

Image Size: 32642448۵۱5 
Lens: | Ox optical zoom 
"Nikkor ED" VR (35 - 350 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: ||6x85x |2| 
mm / 600 g 

Price: Rs. 58,600 





Nikon Coolpix 8700 
Sensor: 2/3", 8.0 MP CCD 
Image Size: 3264x2448 

(8M) pixels 

Lens: 8x zoom (35 - 280 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: ۱۰۵ TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash ™ (CF) 
Card (Type I/I) and Microdrive ™ 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: ||3x |05 x 78 
mm / 480 g 

Price: Rs. 55,400 
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Nikon Digital Cameras 





Nikon Coolpix 8400 
Sensor: 8.0 MP CCD 

Image 5126۶32642448 pixels 
Lens: 3.5x optical zoom 
"Nikkor ED "(24 - 85 mm 

equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: || 3 x 82x 75 
mm / 400 g 

Prices Rs. 54,300 





Nikon D2X 

Sensor: |2.4 MP CMOS 
Image Size: 4288x2848pixels 
Lens: Nikon F mount, | .5x field 
of view crop, High speed: 2.0x 
field of view crop 

ISO: ISO ۱00 - 800 
Monitor: 2.5 ' TFT LCD 
(235,000 pixels) 

Storage: Compact Flash 

Type | or II 

Batteries: | ithium-lon EN- 
ELA (11.1 VDC) 
Size/Weight: |58 x |50 x 86 
mm / 1070g 

Price: Yet to be 

announced in India 


buying guide 


Nikon Digital Cameras 








Nikon Coolpix 4100 
Sensor: 2.5' 4.0 MP CCD 
Image Size:2288x|/12 pixels 
Lens: 3x optical zoom 

(35- 105mm equiv. in 35mm) 
ISO: Auto 

Monitor: !.6' TFT LCD, 
80,000 pixels 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: 2 x AA batteries 
(NIMH recommended) 
Size/Weight: 88 x 65 x 38 
mm / 140g 

Price: Rs. 18,200 





Nikon Coolpix 3700 
Sensor: 2.7" 3.2 MP CCD 
Image Size:2048x 1536 pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto 

Monitor: |.5' TFT LCD 
(134,000 pixels) 

Storage: SD Memory card 
Batteries: EN-EL5 
Lithium-lon battery 
Size/Weight: 3.76 x |.97 x 
۱.22 in / 130g 

Price: Rs. 13,200 


Nikon Coolpix 5400 
Sensor: |.8 5.0 MP CCD 
Image Size:25?2x 1944 pixels 
Lens: 4x optical zoom (28-116 
mm equiv. in 35mm) 

ISQ: Auto, ISO 50, 100, 

200, 400 

Monitor: !.5' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: |08 x 73 x 69 
mm / 380 g 

Price: Rs. 37,900 


Nikon Coolpix 4800 
Sensor: 2.5" 4.0 MP high 
density CCD 

Image Size: 2288x!7 ۱2۵65 
Lens: 8.3x optical zoom 
(36-300 mm equiv. in 35mm) 
ISO: Auto, ISO 50, 100, 

200 400 

Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: |3.5MB of internal 
memory, Optional SD Card 
Batteries: One rechargeable 
Li-lon EN-ELI 7.4V, 680mAh 
Size/Weight: 4. |7 in. x 2.6 
in. x 2.13 in, / 255g 

Price: Rs. 25,400 
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Nikon Coolpix 5200 
Sensor: |.8 5.۱ MP CCD 
Image Size: 2592x|944pixels 
Lens: 3x optical zoom (38-114 
mm equiv. in 35mm) 

ISO: Auto, ISO 64, 100, 

200, 400 

Monitor: ۱۰5 | |0,000-dot 
TFT LCD 

Storage: |2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7۷ 1100mAh 
Size/Weight: 3.5 in. x 20 in. 
x ۱.4 in. / 155g 

Price: Rs. 24,800 





Nikon Coolpix 5100 
Sensor: 5.0 MP CCD 
Image Size: 2,592 x |,944 
pixels 

Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: 

Monitor: ۱۰6 80,000-dot 
TFT LCD 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: Iwo rechargeable 
Nikon EN-MH | NiMH batteries 
Size/Weight: 88 x 65 x 
38mm / 140g 

Price: Rs. 20,800 


Nikon Digital Cameras 


Nikon Coolpix 4500 
Sensor: ۱۰۵ high-density 
4.0 MP CCD 

Image Size:2272x!| /04 pixels 
Lens: 4x optical zoom 
(38-155 mm equiv. in 35mm) 
ISO: Auto, ISO 100, 200, 
400, 800 

Monitor: |.5 TFT LCD 
(110,000 dot) 

Storage: CompactFlash (CF) 
Card (Type ۱/۱۱( and Microdrive 
Batteries: Nikon EN-EL | 
Lithium Rechargeable 
Size/Weight: 5.3 x 30x 20 
in / 360g 

Price: Rs. 21,900 


Nikon Coolpix 4200 
Sensor: 4.0 MP CCD 
Image Size:22/2x|704 pixels 
Lens: 3x optical zoom (38-114 
mm equiv. In 35mm) 

ISO: ISO 80-400 

Monitor: |.5 TFT LCD, 

| 10,000 dot 

Storage: ۱2۳۱5 of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7۷ 1100mAh 
Size/Weight: 3.5 in. x 2.4 in. 
x l.4in./ 155g 

Price: Rs. 22,500 





Canon PowerShot 0 
Sensor: /.| MP CCD 
Image Size:3072x2304 pixels 
Lens: 3.6x optical zoom 
(28-100 mm equiv. in 35mm) 
ISO: Auto, 50, ۱00, 200, 400 
Monitor: ۱۰5 P-Si TFT 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Rechargeable 
Li-ion Battery NB-2LH/NB-2L 
Size/Weight: | | 4 x 38.8 x 
56.5 mm / 300g 

Price: Rs. 44, 995 





Canon EOS-10D 
Sensor: 6.3MP CMOS sensor 
Image Size:3072x2048 pixels 
Lens: Canon EF / EF-S lens 
mount ( | .6x field of view crop) 
ISO: Auto, ISO 100-1600, ISO 
3200 (Enhanced) 

Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/Il) and Microdrive 
Batteries: Lithium-lon BP- 
511/512 rechargeable battery 
Size/Weight: |50 x |07 x 75 
mm / 790g 

Price: Rs. 124, 995 


Canon PowerShot A95 
Sensor: 5.0MP CCD 
Image Size:2592x |944 pixels 
Lens: 3.3x optical zoom 
(35-114 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8 TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: |0/.| x 64.6 x 
34.7 mm / 235g 

Price: Rs. 28,495 





Canon EOS-300D 


Sensor: 6.3 MP CMOS sensor 
Image Size: 3072x2048pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ESQ: Auto, ISO 100-1600 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/Il) and Microdrive 
Batteries: Lithium-lon BP- 
5۱۱/5۱۸2 rechargeable batteries 
Size/Weight: |42 x 99 x 72 
mm / Body plus battery 

and CF 649 g 

Price: Rs. 67,995 
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Canon Digital Cameras 


Canon PowerShot A85 
Sensor: 4.0 MP CCD 

Image Size: 2272x|704pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8 TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/Il) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: |0|.0x 64.0 x 
3l.5mm / 200g 

Price: Rs. 23,995 


Canon PowerShot A400 
Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixels 
Lens: 2.2x optical zoom 
(45-100 mm equiv. in 35mm) 
ISO: Auto, ISO 50,100, 

200, 400 

Monitor: |.5' TFT LCD 
(115,000 pixels) 

Storage: SD memory card 
Batteries: Iwo AA-size 
alkaline batteries 
Size/Weight: |0/ x 53.4 x 
36.8 mm / 165g 

Price: Rs. 12,995 


Canon Digital Cameras 





Canon EOS-20D 

Sensor: 8.2 MP CMOS sensor 
Image 5126۶35042336 pixels 
Lens: Canon EF / EF-S lens 
mount ( ۱۰۵۷ field of view crop) 
ISO: Auto, ISO 100-1600, 

ISO 3200 (Enhanced) 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: Lithium-lon 
BP-511A rechargeable battery 
Size/Weight: | 44 x |06 x 72 
mm / 685g 

Price: Rs. 127, 995 





Canon PowerShot G6 
Sensor: /.| MP CCD 

Image Size:30/2x2304 pixels 
Lens: 4x optical zoom 

(35-140 mm equiv. in 35mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0 P-Si TFT LCD 
(Vari-angle type) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: Rechargeable 
Lithium-ion battery BP-511A/514 
Size/ Weight: |04.9 x ۷۷ 
72.8 mm / 380g 

Price: Rs. 49, 995 





Canon PowerShot Pro | 
Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: | -series USM 7x optical 
zoom lens (28-200 mm equiv. 

in 35mm) 

ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" TFT (235,000 
pixels) | 0096 coverage 
Storage: 64 MB Compact 
Flash card (Included) 
Batteries: Canon BP-511A 
Lithium-lon rechargeable battery 
Size/Weight: | |8 x 72 x 90 
mm / 545g 

Price: Rs. 85, 995 





Canon EOS-IDs Mark Il 
Sensor: ۱6.7 MP CMOS 

(full 35 mm frame) 

Image Size: 4992 x 3328 
(16.6 million pixels) 

Lens: EF (excludes EF-S lenses) 
ISO: ISO 100-1600 
Monitor: 2.0' TFT 

(approx. 230K pixels) 
Storage: CompactFlash Type 
۱/ ۱۱ (Microdrive compatible), 

SD memory 

Batteries: |x Ni-MH pack 
Size/Weight: | 56 x 158 x 80 
mm / Approx. 1.2 kg 

Price: Yet to be announced 
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Canon Digital Cameras 





Canon EOS-IDs 

Sensor: ||.| MP 

CMOS sensor 

Image Size: 4,064 x 2,704pxl 
Lens: Canon EF lenses (|x) 
ISO: ISO 100-1250 
Monitor: 2.0" | 20,000 

pixel TFT 

Storage: CompactFlash Type | 
or ۱۱ (Microdrive compatible) 
Batteries: Canon NP-E3 
l650mAh, ۱2۷ Ni-MH 
rechargeable battery (19.8 Wh) 
Size/Weight: |56 x 158 x 80 
mm / 1265g 

Price: Rs. 624, 995 





Canon EOS-ID Mark Ii 
Sensor: 8.2 MP CMOS sensor 
Image Size: 3504x2336 pixls 
Lens: EF (excludes EF-S lenses); 
|.3x Multiplication with EF lens 
ISO: ISO 100-1600 

(in ۱/3600 increments) 
Monitor: 2.0 TFT 

(approx. 2301 pixels) 
Storage: CompactFlash Card 
)۱۷۵۵۱/۱۱( Microdrive, SDMemory 
Batteries: |x Ni-MH pack 
NP-E3, Ix CR2025 
Size/Weight: |56 x 158 x 80 
mm / Approx. |.2 kg 

Price: Rs. 379, 995 





Kodak Digital Cameras 





Kodak CX 7530 
Sensor: 5.0 MP CCD 
Image Size: 2560x920 pixels 
Lens: 3X optical zoom 
(34-102 mm equiv. in 35mm) 
ISO: Auto, ISO 80, 100, 200, 
400, 800 

Monitor: |.8 (| 34K pixel) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: 2 x AA batteries, 
optional EasyShare Docks 
Size/Weight: |02.5x65x38 
mm / 190 g 

Price: Rs. 21,900 


Kodak CX 7430 
Sensor: 4.0 MP CCD 
Image Size: 

Lens: 3x optical, 

43-102 mm equiv. 

ISO: Auto, ISO 80, 100, 

200, 400 

Monitor: | .6' indoor/outdoor 
Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 03 x 65 x 38 
mm / 178g 

Price: Rs. 0۵ 
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Kodak CX 7220 
Sensor: 2.0 MP CCD 
Image Size: NA 

Lens: 2x optical, 

39 - 78 mm equiv. 

ISO: Auto (100 - 200) 
Monitor: |.6 TFT, 

61,000 pixels 

Storage: ۱6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: |04 x 67 x 42 
mm / 175g 

Price: Rs. 0 


Kodak CX 7300 
Sensor: 3.2 MP CCD 
Image Size: NA 

Lens: Fixed focus 37mm equiv. 
ISO: Auto (100 - 200) 
Monitor: | 6 TFT, 

61,000 pixels 

Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 04 x 65 x 40 
mm / 147 g 

Price: Rs. 8900 


Professional 


Kodak DCS Pro SLR/n 
Sensor: |3.5 MP full frame 
CMOS sensor 

Image Size: 4536x3024pixels 
Lens: Nikon AF lenses 

ISO: ISO 6-1600 

Monitor: ۱.5 TFT LCD (130, 
000 pixels) 

Storage: Compact Flash Type 
۱/۱۱ (supports IBM Microdrive) 
and SD card 

Batteries: Removable, 
rechargeable Lithium-lon battery 
Size/Weight: |50 x |37 x /6 
mm / 895g 

Price: Rs. 325,000 





Kodak DX 7590 

Sensor: 5.0 MP CCD 

Image Size: 2576x!932pixels 
Lens: | OX optical zoom (38- 
380 mm equiv. in 35mm) 

ISO: Auto, ISO 80-800 
Monitor: ۲ 
high-resolution (| 53K pixels) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: Li-lon (1700 mAh) 
Rechargeable Battery 
Size/Weight: 99 .6x8! .2x79.9 
mm / 350g 

Price: Rs. 35, ?00 
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Kodak 
EasyShare 


Kodak DX 7630 
Sensor: 6.۱ MP CCD 
Image Size: 2856x2|42pixels 
Lens: 3x optical zoom 
(39-117 mm equiv. in 35 mm) 
ISO: ISO 100-800 
Monitor: 2.2" TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable 
Li-lon battery 
Size/Weight: 
|00.3x69.2x40.2 mm / 219g 
Price: Rs.30, 900 





Kodak DX 7440 
Sensors: 4.0 MP CCD 
Image Size: 2041728۵65 
Lens: 4x optical zoom (33-132 
mm equiv. in 35 mm) 

ISO: ISO 80-800 

Monitor: 2.2" TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable Li- 
lon battery 

Size/Weight: |00.3 x 69.2 x 
40.2 mm / 224g 

Price: Rs. 20, 900 


Pentax Digital Cameras 





Pentax Optio 43WR 
Sensor: 4.0 MP CCD 
Image Size: 2288X 712 Pxls 
Lens: 2.8x optical zoom 
(37-104 mm equiv. in 35mm) 
ISO: ISO 50-400 
Monitor: |.6' TFT LCD 
Storage: SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 81.5 x 76 x 
30.5 mm / 200g 

Price: Rs. 23,210 


Pentax S40 

Sensor: 4.0 MP CCD 
Image Size:?304x | 728 pixels 
Lens: 3x optical zoom 
(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: |.ó' TFT LCD 
(85,000 pixels) 

Storage: || MB built-in 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 8? x 59 x 26 
mm / 125g 

Price: Rs. 21, 420 
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Pentax Optio S4i 
Sensor: 4.0 MP CCD 

Image Size: 2304x| /28pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto, ISO 50-400 
Monitor: |.8 TFT LCD 
(85,000 pixels) 

Storage: |0 MB built-in 
memory, SD/MMC slot, ۵ 
SD card supplied 

Batteries: Lithium-ion battery 
Size/Weight: 84 x 52 2| 
mm / |05¢ 

Price: Rs. 26, 780 





Pentax *ist D 

Sensor: 6.| MP CCD 

Image Size:3008x2008 pixels 
Lens: Pentax K, KA, KAF, and 
KAF2; 67/645 lenses 

(with adapter) 

ISO: ISO 200-3200 
Monitor: | .8 inch, 

| 18,000-pixel LCD 

Storage: Compact Flash Type 
۱/۱۱ (supports IBM Microdrive) 
Batteries: 2 x CR-V3 or 4 x 
AA batteries 

Size/Weight: | 29 x 95 x 60 
mm / 510g 

Price: Rs. 125, 000 
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FinePix 57000 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: Fujinon Super EBC 
Zoom Lens 

ISO: Auto, ISO 260 - 400 
Monitor: 1.8" TFT 

(118,000 pixels) 

Storage: Slot |: xD-Picture 
Card, Slot 2: Compact Flash Type 
| or Type | 

Batteries: 4 x AA type 
batteries (NIMH recommended) 
Size/Weight: |2| x 82 x 97 
mm / 597g 

Price: Rs. 54, 000 





Finepix E550 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: 4x zoom 

(32.5-130 mm equiv in 35mm) 
ISO: Auto, ISO 80-800 
Monitor: 2.0" Polysilicon TFT 
LCD (154,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA 

(Ni MH recommended) 
Size/Weight: |05 x 63 x 
34.4 mm / 260g 
Price: Rs. 37,999 





FinePix S5500 Zoom 
Sensor: 4.0 MP CCD 
Image Size: 2272x| 70406۱5 
Lens: | Ux zoom 

(37-370 mm equiv in 35mm) 
ISO: Auto, ISO 64-400 
Monitor: |. 5' TFT LCD 
(115,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4 x AA or 

4 x Ni-MH 

Size/Weight: | |3 x 8| x 79 
mm/ 337g 

Prices Rs. 31,999 


Fuji Digital Cameras 





Finepix S2 Pro SLR 
Sensor: 6.17MP 

Super CCD ااا‎ 

Image Size: 4256x2848pixels 
Lens: Nikon F mount (with AF 
coupling & AF contacts) 

ISO: ISO 100- 1600 
Monitor: |.8" 117,000 pixel 
TFT (10096 frame coverage) 
Storage: Slot |: SmartMedia 
(up to 128 MB), Slot 2: Compact 
Flash Type I/II 

Batteries: 4 x AA batteries , 
2 x 3V lithium (CRI 23۸A) 
Size/Weight: |42 x |3| x 80 
mm / 760g 

Price: Rs. 152, 000 





Fuji Finepix A210 
Sensor: 3.2 MP CCD 
Image Size: 20481 536 pixls 
Lens: Fujinon 3x optical zoom 
(36-108 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: !.5" TFT(60,000 pxl) 
Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline/ 
Ni-MH battery 

Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. |9, 800 


Fuji Finepix A330 
Sensor: 3.2 MP CCD 
Image Size: 2016x1512 pixls 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Equivalent to ISO 0 
Monitor: |.5' Amorphous 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA-type alkaline 
Size/Weight: |04.! x 6!.5 x 
31.3 mm / 145g 

Prices Rs. 16, 100 
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Fuji Finepix A205 
Sensor: 2.0 MP CCD 
Image Size: |600x! 200 pixls 
Lens: Fujinon 3x optical zoom 
(38-1 ۱4 mm equiv in 35mm) 
ISO: ISO 200 

Monitor: |.5 Amorphorus 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA size alkaline 
Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. 13, 500 


Fuji Finepix A120 
Sensor: 3.| MP CCD 
Image Size: 2.016x1,512 pix! 
Lens: Fujinon 38mm fixed 

focal lens F5.6 

ISO: Auto (ISO 125-500, 

flash on) 

Monitor: |.5' Amorphorus 
silicon TFT (approx. 62,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline 
Size/Weight: 101.5 x 50.8 x 
41.5 mm / 120g 

Price: Rs. 9,700 
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Fuji 0 

Sensor: 3.۱ MP 4th- 
Generation Super CCD HR 
Image Size: 2,9۱6 x 
2,120 pixels 

Lens: | 0x optical zoom 
(37-370 mm equiv in 35mm) 
ISO: | 60, 200, 400, 800 
Monitor: !|.5-inch, | 14,000- 
pixels low-temperature 
polysilicon TFT LCD 
Storage: xD-Picture Card 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 

Price: Rs. 36, 500 


Fujifilm FinePix F810 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pix! 
Lens: 4x optical zoom 
(32.5-130 mm equiv in 35mm) 
ISO: ISO 80 to 800 
Monitor: 2۰۱۲ CG Silicon TFT 
(173, 000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-40 
Rechargeable InfoLithiumBattery 
Size/Weight: | |0 x 54 x 

29 mm / 200g 

Price: Rs. 39, 999 





Fuji S3000 
Sensor: 3.20 MP CCD 
Image Size: 2048x| 536 و(‎ 
Lens: 6x optical zoom 
(38-228 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: | .8-inches 
amorphous silicon TFT 

(62,000 pixels) 

Storage: xD-Picture Card 
(16MB to 512MB) 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 99.7 x 77.3 x 
69.3mm / 295g 

Price: Rs.23, 500 


Fuji Finepix 0 
Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 6x optical zoom 
(39-234 mm equiv in 35mm) 
ISO: ISO 64 to 250 
Monitor: |.5' TFT 
(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4xAA 
Size/Weight: 99.7 x 77.3 x 
69.3 mm / 285g 

Price: Rs. 24, 999 
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Fuji Digital Cameras 





Fuji A310 

Sensor: 3.10 MP CCD 
Image Size: 28 | 6:2 |20 pixls 
Lens: 3x optical zoom 

(38-1 ۱4 mm equiv in 35mm) 
ISO: ۱60, 200, 400, 800 
Monitor: !|.5' TFT (approx. 
60,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: 97 x 64 x 33 
mm / 155g 

Price: Rs.22, 500 





Fuji Finepix A340 
Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 3x optical zoom 

ISO: Equivalent to ISO 100 
Monitor: | .5 Amorphous 
silicon TFT (approx. 60,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline/ 
lithium/Ni-Mh 

Size/Weight: |04.1 x 61.5 x 
31.3 mm/ 45g 

Price: Rs. 19, 800 


Fuji Digital Cameras 


& 
Fuji F410 
Sensor: 3.| MP CCD 
Image Size: 2816 x 2120 pixl 
Lens: Super Fujinon optical 
3x zoom lens 
ISO: ISO 200, 400 
Monitor: |.5 low 
temperature polysilicon TFT 
(118,000 pixels) 
Storage: xD-Picture Card 
Batteries: NP-60 battery 
Size/Weight: 
Price: Rs. 34, 000 


MTM 





Fuji F402 

Sensor: 2۰۱ MP Super CCD 
Image Size: 2,304x1,728 pix! 
Lens: Fixed Super EBC 
Fujinon lens (39mm) 

ISO: ISO 200,400, 800, 1600 
Monitor: |.5 inch TFT 
(117,000 pixels) 

Storage: xD-Picture Card 
Batteries: Rechargeable 
Lithium-ion battery INP-40 
Size/Weight: //.0 x 69.0x 
22.0 mm / 125g 

Price: Rs. 30, 250 





Fuji Finepix F440 
Sensor: 4.0 MP CCD 
Image Size: 2304۱728 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 
Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon 
(NP-30) 

Size/Weight: 75 x ۱ 
mm / 180g 

Price: Rs. 27, 999 





Fujifilm FinePix F601 Z 
Sensor: 3.3 MP FujiFilm 
SuperCCD Ill 

Image Size: 2832:2128 pixl 
Lens: 3x optical zoom 

(36-108 mm equiv in 35mm) 
ISO: ISO 160-1600 

Monitor: 1.5" TFT 

(110,000 pixels) 

Storage: SmartMedia card 
Batteries: NP 60 battery 
(1035mAh) 

Size/Weight: 72 x 93 x 34 
mm / 243g 

Price: Rs. 49, 000 


Fuji Finepix 0 
Sensor: 5.0 MP CCD 
Image Size: 2592x1944 5 
Lens: 3.2x optical zoom 
(28-9| mm equiv in 35mm) 
ISO: ISO 80-400 
Monitor: 2.0" TFT LCD 
Storage: xD-Picture Card 
Batteries: 2 x AA batteries 
Size/Weight: |0| x 60.5 

x 32.6 mm / 170g 

Price: Rs. 27, 999 


Fujifilm FinePix F500 Z 
Sensor: 4.| MP CCD 
Image Size: 2304 x! 728 pixls 
Lens: 3.2x optical zoom 
(28-91 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2xAA batteries 
(NiMH recommended) 

Size/ Weight: |0| x 61x 33 
mm / 226g 

Price: Rs. 24, 999 
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tuna 


Fujifilm FinePix $3 Pro 
Sensor: | 2.9 MP Fujifilm 
Super CCD SR II 

Image Size: 4256x2848 5 
Lens: Nikon F mount 

(FOV crop: | .5x) 

ISO: ISO 100 - 1600 
Monitor: 2.0 TFT LCD 
(235,000 pixels) 

Storage: xD-Picture Card 
(up to 512 MB) and Compact 
Flash Type ۸۱۱ 

Batteries: 4 x AA batteries 
(NIMH recommended) 
Size/Weight: |48 x |35 x 
80 mm / 835g 

Price: Rs. | 74, 999 


Fuji Digital Cameras 





Fujifilm FinePix S20 Pro 
Sensor: 6.2 MP SuperCCD SR 
Image Size: 2832 «2128 pixls 
Lens: Super EBC Fujinon 6x 
optical zoom (35-210 mm 

equiv in 35mm) 

ISO: ISO 160-800 

Monitor: | 8-inch low 
temperature polysilicon TFT 
(Approx. | 18,000 pixels) 
Storage: xD-Picture Card 
Batteries: 4 AA alkaline 
Size/Weight: |21.0 x 81.5 
x 97.0 mm / 500g 

Price: Rs. 58, 999 


Fuji Digital Cameras 


Fujifilm FinePix F455 Z 
Sensor: 5.0 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon(NP30) 
Size/Weight: ?3 x 56 x 22 
mm / 180g 

Price: Rs. 29, 999 


Fuji Finepix F450 
Sensor: 5.0 MP CCD 
Image Size: 2592x| 944 pixis 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon(INP30) 
Size/Weight: 75 x 62 x 2! 
mm / | 80g 

Price: Rs. 32, 999 





Olympus 6۰770 UZ - Z 
Sensor: 4.0 MP CCD 

Image Size: 2288*17۱2 pixls 
Lens: | Ox optical zoom 

)38- 380 mm equiv in 35mm) 
ISO: Auto, ISO 64/100/200/400 
Monitor: |.8 TFT LCD 
(114,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-ion 
battery (Ll- | OB) 

Size/Weight: |05 x 60 x 6? 
mm / 280g 

Price: Rs. 32, 995 





Olympus C-760 UZ 
Sensor: 3.2 MP CCD 
Image Size: 2048x!536 pixls 
Lens: | 0x optical zoom 
(42-420 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 
Size/Weight: 104.5 x 60 x 
68.5 mm / 280g 

Price: Rs. 25, 995 


Olympus C-5060 Zoom 
Sensor: 5.10 MP CCD 
Image Size: 2592x944 pixls 
Lens: 4x optical zoom 

(27 — | 10 mm equiv in 35mm) 
ISO: ISO 80/100/200/400 
Monitor: |.8' TFT LCD 
(130,388 pixels) 

Storage: xD-Picture Card, 
Compact Flash Type I/I 
Batteries: Li-ion battery, 7.4V 
Size/Weight: | |6 x 87 x 65.6 
mm / 430g 

Price: Rs. 44, 995 


Olympus C-765 UZ 
Sensor: 4.0 MP CCD 
Image Size: 2788*1712 5 
Lens: | Ox optical zoom 

(38— 380 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: ۳ TFT LCD 
(114,000 pixels) 

Storage: xD Picture Card 
Batteries: |ithium-lon 
rechargeable 

Size/Weight: |05 x 60 x 69 
mm / 310g 

Price: Rs. 29, 995 
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Olympus Digital Cameras 


OLYMPUS 


Olympus p-mini Digital 
Sensor: 4.0 MP CCD 
Image Size: 22/72۱ 7/04 pixls 
Lens: 2x optical zoom 

(35-70 mm equiv in 35mm) 
ISO: Auto, (64 - 500) 
Monitor: | .8 Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD-Picture Card 
Batteries: Rechargeable 
lithium-ion battery LI-30B. 
Size/Weight: 95 x 55.5 x 
2/.5mm/ 115g 

Price: Rs. 19, 5 


Olympus C-8080 WZ 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 5x optical zoom 

(28-140 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8 TFT, 134,000 
pixels (‘Sunshine color’) 
Storage: xD-Picture Card 
(Slot |), Compact Flash Type | or 
Type II (Slot 2) 

Batteries: Olympus BLM- | 
Lithium-lon rechargeable battery 
Size/Weight: |24 x 85 x ?9 
mm / 724g 

Price: Rs. 59, 995 


Olympus Digital Cameras 


Olympus C-5000 Zoom 
Sensor: 4.9 MP CCD 
Image Size: 25601920 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto, 50, 80, 160, 320 
Monitor: | .8 Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: | ithium-lon 
rechargeable 

Size/Weight: |05 x /4 x 46 
mm / 280g 

Price: Rs. 29, 995 


Olympus C-60 Zoom 
Sensor: 5.9 MP CCD 
Image Size: 28162112 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: !|.8' Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: | ithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 4| 
mm / 230g 

Price: Rs. 32, 995 





Olympus E300 D-SLR 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 4/3 standard lens mount, 
Range of ZUIKO DIGITAL 
lenses (2x FOV crop) 

ISO: Auto, ISO 100 - 1600 
Monitor: | 8' TFT LCD 
‘advanced super view’ monitor 
(134, 000 pixels) 

Storage: Compact Flash 

Type | or Il 

Batteries: BLM-! 1500 mAh 
Lithium-lon rechargeable battery 
Size/Weight: | 47 x 85 x 64 
mm / 624g 

Price: Rs. 49, 995 


Olympus C-310 Zoom 
Sensor: 3.2 MP CCD 
Image Size: 20481 536 5 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto (ISO 50—320) 
Monitor: ۱.8 TFT LCD 
(85,000 pixels) 

Storage: «D Picture Card 
Batteries: 2 x AA Ni-MH 
Size/Weight: | 02 x 55.5 x 
36.5 mm / 150g 

Price: Rs. |3, 5 
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Olympus Digital Cameras 


Olympus C-460 Zoom 
Sensor: 4.0 MP CCD 
Image Size: 2288x1712 pixls 
Lens: 3x optical zoom 
(35-115 mm equiv in 35mm) 
ISO: Auto (ISO 50~400) 
Monitor: |.8' TFT LCD 
(85,000 pixels) 

Storage: xD Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: | 08 x 57.5 x 
36.5 mm/ ۱65 و‎ 

Price: Rs. 19, 995 





Olympus p-410 DIGITAL 
Sensor: 4.0 MP CCD 

Image Size: 2272x| 704 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, 64-250 

Monitor: |.5' TFT LCD 
(134,000 pixels) 

Storage: xD Picture Card 
Batteries: | ithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 33.5 
mm / 159g 

Price: Rs. |8, 5 


Panasonic Digital Cameras 





Panasonic DMC-LC5O 
Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto (50 - 400) 
Monitor: |. 5 TFT LCD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA batteries 
(NiMH recommended) 
Size/Weight: 65 x 87 x 35 
mm / 210g 

Price: Rs. 14,750 


Panasonic DMC-FZ20 
Sensor: 5.0 MP CCD 
Image Size: 2560 1 920 5 
Lens: |2x optical zoom 
(36-432 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.0 TFT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: |28 x 87 x 106 
mm / 556g 

Price: Rs. 45, 000 
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Panasonic DMC-FX7 
Sensor: 5.0 MP CCD 
Image Size: 2560x!920 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.5' TFT | CD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: Lithium-ion 
rechargeable battery 
Size/Weight: 94 x 50 x 24 
mm / 153g 

Price: Rs. 28,500 


Panasonic DMC-FX2 
Sensor: 4.0 MP CCD 
Image Size: 2304x728 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (64 - 400) 
Monitor: 2.0' TFT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable 
Size/Weight: 94 x 50 x 24 
mm / 148g 

Price: Rs. 23, 500 





QV-R41 

Sensor: 4.0 MP CCD 
Image Size: 2304 ۱۱۷۶ 
Lens: 3x optical zoom (39- 

| | 7mm equiv. in 35mm) 

ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. |7, 995 


EXILIM EX-Z30 

Sensor: 3.2 MP CCD 

Image Size: 2048x| 536pixels 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 57 

x 23.1 ۲۳۱/۱۵ | و‎ 

Price: Rs. 26, 995 
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Casio Digital Cameras 


QV-R5 I 

Sensor: 5.0 MP CCD 

Image Size: 2560 ۱ 92000۱65 
Lens: 3x optical zoom 

(39-1 | 7mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 7 TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 ۶۵ 

Price: Rs. 21, 995 


EXILIM EX-Z40 

Sensor: 4.0 MP CCD 

Image Size: 23041 7280065 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2 TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Lithium-lon 
rechargeable battery 
Size/Weight: 87 x 57 x 23.1 
mm / I21g 

Price: Rs. 24, 995 








EXILIM EX-S100 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 2.8x optical zoom 





EXILIM EX-P700 
Sensor: 7.2 MP CCD 
Image Size: 3072x2304 pixls 
Lens: 4x optical zoom 


Casio Digital Cameras 





EXILIM EX-Z55 

Sensor: 5.0 MP CCD 

Image Size: 2560 x1920 pixls 
Lens: 3x optical zoom 





QV-R61 

Sensor: 6.0 MP CCD 
Image Size: 28 | 6x2! | 2 pixls 
Lens: 3x optical zoom 


(39-1 | 7mm equiv. in 35mm) 
ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 25, 995 


(35-105 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2.5' TFT color LCD 
(115,200 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 58 x 22.4 
mm / 130g 

Price: Rs. 31, 995 


(33-132 mm equiv in 35mm) 
ISO: Auto, ISO 80-640 
Monitor: 2.0 Hi-D TFT color 
LCD (115,200 pixels) 
Storage: Built-in flash memory 
(8.9MB), SD/MMC 

Batteries: Proprietary lithium 
ion rechargeable battery 
Size/Weight: 97.5 x 67.5 x 
45.1 mm / 225g 

Price: Rs. 39, 995 


(36-102 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 
Batteries: Rechargeable 
Lithium-lon battery INP-20 
Size/Weight: 88 x 57 x 16.7 
mm /113g 

Price: Rs. 25, 995 
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Ricoh Caplio RI 

Sensor: 4.0 MP CCD 
Image Size: 23041 728 5 
Lens: 4.8x optical zoom 

(28~ | 35 mm equiv in 35mm) 
ISO: Auto, ISO 64~800 
Monitor: |.8' translucent 
amorphous silicon TFT LCD 
(110, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA Ni-MH 
Size/Weight: | 00.2 x 25 x 55 
mm / 150g 

Price: Rs 2۱,5 


Capilo 121 ۶ 


Ricoh Caplio ۱ 
Sensor: 4.0 MP CCD 
Image Size: 23041 728 pixls 
Lens: 3x optical zoom 
(35—105 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: |.8' translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x Ni MH battery 
Size/Weight: |02.4 x 25.1 x 
56.7 mm / 125g 

Price: Rs 18, 995 


Kyocera Digital Cameras 


Kyocera Finecam S5R 
Sensor: 5.0 MP CCD 
Image Size: 25601920 pixls 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400, 800 
Monitor: ۱.6 70,000-pixel 
TFD color LCD 

Storage: SD / MMC 
Batteries: 3.6V lithium-ion 
battery 1000 mAh 
Size/Weight: 92 x 5/.5 

x 33mm / 180g 

Price: Rs. 57, 200 


Kyocera Finecam 
SL300R 

Sensor: 3.17 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3x optical zoom 

(38-| | 4mm equiv in 35mm) 
ISO: Auto, ۱00, 200, and 400 
Monitor:!.5' DayFine " LCD 
Storage: Secure Digital card 
Batteries: BP7805 lithium-ion 
Size/Weight: |00 x 62.5 

x 15 ۵ 

Price: Rs. 42, 400 
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Ricoh Digital Cameras 


Ricoh Caplio RX 
Sensor: 3.24 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3.6x optical zoom 

(28— | 00 mm equiv in 355mm) 
ISO: Auto, ISO 64— 800 
Monitor: !.8' translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (8 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: | | | .6 x 29 x 56 
mm / 6۶ 

Price: Rs 15, 5 





Ricoh Caplio RR330 
Sensor: 3.14 MP CCD 
Image Size: 2048x536 5 
Lens: 3x optical zoom 

(34— 102 mm equiv in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: |.5'TFT LCD 

(60, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (16 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: 97 x 36 x 64 
mm / 160g 

Price: Rs. 10, 5 


Sigma Digital Cameras 


Sigma SD9 Digital SLR 
Sensor: Foveon X3 Pro |0M 
CMOS Image Sensor 

Image Size: 2268x!512 pixls 
Lens: Sigma SA mount | .7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-400 

Monitor: ۱۰5 130,000 pixel 
TFT (10096 frame coverage) 
Storage: CmpctFlash Type I/I 
Batteries: 2 Lithium 
CR-123A 

Size/Weight: |52 x |20 x /9 
mm / 805g 

Price: NA 





Sigma SDIO Digital SLR 
Sensor: Foveon X3 Pro |0M 
CMOS Image Sensor 

Image Size: 2268x512 pixls 
Lens: Sigma SA mount | .7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-1600 
Monitor: | .8 

130,000 pixel TFT 

Storage: CmpctFlash ۸۱ 
Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |52 x 120 x 79 
mm / 785 g 

Price: NA 





Samsung Digimax 202 
Sensor: ۱.9 MP CMOS 
Image Size: | 600x | 200 pixls 
Lens: |.3x (35-47 mm 

equiv in 35mm) 

ISO: Auto 

Monitor: |.6" color TFT LCD 
Storage: 6MB Internal, SD/MMC 
Batteries: AA (2) batteries 
(NiMH recommended) 
Size/Weight: 98 x 5| x 38 
mm / 135g 

Price: N.A 


Samsung Digimax 530 
Sensor: 5.0 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5 color TFT LCD 
(117,600 dots) 

Storage: Internal memory: 
32MB flash memory, SD/MMC 
Batteries: 2 x Alkaline battery 
Size/Weight: |09.7 x 59 x 
49.6mm / 175g 

Price: N.A 
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Samsung Digital Cameras 


Samsung Digimax 301 
Sensor: 3.2 MP CCD 
Image Size: 2048x|! 536 5 
Lens: Fixed lens 

(33 mm equiv in 35mm) 


ISO: Auto 
Monitor: | .6" color TFT LCD 
Storage: SD/MMC card 


Batteries: 2 x AA alkaline 
Size/Weight: 98 x 5| x 
38mm / 122g 

Price: Rs. 9, 561 


Digimax V70 

Sensor: /.4 MP CCD 
Image Size: 2592*۱944 pixls 
Lens: 3x Schneider 

Kreuznach lens (38- | |4 mm 
equiv in 35mm) 

ISO: Auto (50 - 400) 
Monitor: 2.0' TFT LCD 
(117,000 pixels) 

Storage: SD/MMC card 
Batteries: 3.7۷ Li-ion or ۷ 
Lithium battery 
Size/Weight: |06 x 56 x 37 
mm / 200g 

Price: N.A 








Samsung Digimax 360 
Sensor: 3.2 MP CCD 

Image Size: 2048x|! 536 5 
Lens: 3x optical SHD Lens 
(38-1 14 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: !.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2xAlkaline Battery 
Size/Weight: |09.7x59x 
39.6mm / 68 

Price: Rs. |7, 387 


Samsung Digimax 420 
Sensor: 4.0 MP CCD 
Image Size: 22/2x1704 pixls 
Lens: 3x optical SHD Lens 
(38-1 14 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: ۱۰5 color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2 AA batteries 
Size/Weight: |09.7x 
59x39.6mm / 165 g 

Price: Rs. 20, 865 


95 FEBRUARY 2005 Asian Photography 


Samsung Digital Cameras 


Samsung DigimaxUCA3 
Sensor: 3.2 MP CCD 

Image Size: 2048x1536 (5 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: !.5' color TFT LCD 
Storage: Memory Stick 
Batteries: Rechargeable 
3.7۷ Li-ion battery (SLB- 1037) 
Size/Weight: |02 x 53.8x 
3l.6mm/119g 

Price: Rs. 21, 735 





Samsung Digimax V4 
Sensor: 4.0 MP CCD 
Image Size: 2272*1704 pixls 
Lens: 3x optical lens 

(38-1 ۱4 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: !.5' color TFT LCD 
(117,600 dots) 

Storage: SD / MMC card 
Batteries: CR-V3 battery 
Size/Weight: 105.5 x 54.6x 
38 mm/ 165g 

Price: Rs. 28, 500 





Send in your question @- 
sapp|@bom8.vsnl.net.in 
www.asianphotographyindia.com 


A t m9 4. 


Answers... 


| am new In photography and am 
تا‎ perplexed about the aperture 
setting of a camera. | have read that if a small 
aperture is selected the depth of field will be 
greater; and at a large aperture setting, the 
depth of field is reduced and the background 
tends to get blurred. But | am confused 
because they say a small aperture has a large 
F-number, and a large aperture has a small 
F-number. Please explain me how the 
depth of field works with the changing of the 
aperture. 
Sudhir Nagpal, New Delhi 


The depth of field is controlled by 

three key factors- 

I The focal length ofthe lens in use: 
The depth offield is inversely proportional 
to the focal length ofthe lens; that is, the 
smaller the focal length number of the 
lens, the greater the depth of field. For 
example, a 28mm lens has the ability to 
capture more ofthe picture in sharp focus 
than a | O0mm lens. 

2 The aperture selected: While 
changing the aperture (f-stop) will not have a 
striking effect on the depth of field for a 
distant subject or a wide angle (short focal 
length) lens, it can make a great deal of 
difference in a close-up or a photo taken 
using a telephoto or zoom lens. A wider 
aperture (smaller f-stop number) will result 
in a shallower depth of field. You can use 
this to keep either the foreground or 
background out of focus while maintaining 
the subject in focus. Changing the aperture 
setting, remember also to adjust the shutter 
to maintain the correct exposure. 

3 Depth of field is directly proportional 
to distance; i.e. a subJect at a greater 
distance will have greater depth of field than 
a close-up subject. 
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Readers’ Questions and 


| am an orthodontist practicing at Nagpur, Maharashtra. For the clinical photography | 

am using a SLR camera (Cosina C | s) with 35~70 mm lens. For intra oral 
photographs I'm using close up lens of +7 (i.e. | +2+4) and a ring flash (Vivitar) to avoid 
any shadow. 

l'm sending some photographs with the specifications for your kind perusal. As per my 
professional requirements | am satisfied with my images. But am thinking of shifting to digital, 
and planning to buy a Nikon 0 

Please advise me about which lens to purchase, that will give me the desired results. 
Also give me details of ring flash compatible with the above set. 

Dr. M.B.Vyas, Nagpur 


A macro lens is an essential requirement while shooting close-up. You can choose 

from the Nikon AF 24~85mm f2.8-4D IF or AF 28~ | 05mm f3.5-4.5 D IF macro 
lenses. Both are of extremely good quality and offers value for money. 

The above lenses are compatible with both Cosina manual SLR and the Nikon D70. 
You can buy the Nikon 295 ring flash for your close-up photography. 


| am an amateur photographer. | want to setup a studio. Please list me the 

basic needs (like light system, other accessories and the approximate size of 
the studio place) for a fully professional setup. Also suggest me the brand of lights 
to purchase. I've one more question related with digital photography terminology. 
What is a shutter lag and how to deal with it? Is Nikon D70 is able to minimize it. 
Maninder Singh, Barnala, Punjab 


IC basic studio setup should at least occupy 200 sq feet area and have proper 
entilation. A studio consumes a lot of power and should have secured wiring 
with suitable safety measures to prevent accidents. The basic requirement consists 
of at least four to five Prolinchrome studio lights, two softboxes, two strips, and a 
couple of grids. You can go on upgrading as your need increases. We would 
suggest you to go for Prolinchrome 500 lights for proper and even lighting without 
any colour cast. 

Now let's explain your other question. When the shutter release button of a 
camera is lightly pressed, the AF system starts to focus on the framed subject. The 
time between pressing the shutter release button lightly to activate the AF system 
and the camera locking focus is referred to as the auto focus lag, or simply AF lag. 
With the subject in focus, the time between fully pressing the shutter release button 
and the camera starting to take a picture is referred to as the shutter lag. This lag 
includes steps such as preparing to close down the aperture, activating the shutter, 
initializing image processing components, and so on. Hence cameras which have 
problem with focusing generally have long shutter lag and is a serious problem 
when shooting on a continuous mode. Nikon D70 is ready to shoot the moment 
it's switched on and shoots at an ultra fast 3fps speed. 
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Cool flips. Hot stunts. Fab raves. Go crazy on a photo shooting 
59 megapixel CCD + 2.2x optical zoom rampage, and leave the rest to your 3.2 megapixel Canon 


PowerShot A400. 
3.2x digital zoom ^ 9-point AiAF 


Loaded with features like 2.2x optical zoom for great close-ups 


SD card slot 4 Optional all-weather case and DIGIC technology for real-life colour and accuracy, it allows 


you to take high quality photos just the way you like them full of 
> Print/Share button + Powered by DIGIC 


life and action. The new Canon PowerShot A400. Get your hands 


on one of the four fun colours and swing into action today! 


POWERED BY 


DiG!C 

IN. 
INDIA OFFICE : Canon India Pvt. Ltd., Second Floor, Tower A & B, Cyber Greens, DLF Phase-lll, Gurgaon 122 002. Call Canon at 39010101 or visit www.canon.co.in 

Canon Digiclick Zones: New Delhi New Fotolife: 9810042636, Sabharwal Digital Planet 25261623; Mumbai: People's Camera Company :22666770, 


56395915, Fotolite: 35173314; Kolkata: The Camera Exchange: 22491647; Hyderabad: ۱۱۱۲۵ |:55509216; Chennai: Chandrika Studio : 26268634, Service Centres: Hyderabad: 


Ashoka Timetronics: 24755678, 24757935; Bangalore: Deen Dayal Camera & Co.: 25295611; Chennai: Camera Service Centre: 28594392, 28413513; Mumbai: K Prabhakar: 


22613827, 9892650616; New Delhi: Bharat Infosys: 267:4059, 26714058; Indore: Central Camera Repairing: 2545655, 2548871. 


dentsumarcom/canon/1110/2005 
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144 seconds for a single 
order of 36 prints (4x6 
size). With new "prints in 
Minutes" service, a single 
order drop-off and pick up 
can be handled in one trip. 


"Image intelligence"- 
Improved Image quality 
delivered quickly and 
automatically. Red eye 
reduction and Automatic 
scratch & dust elimination. 


Actual 1800 prints/hour 
(color negative film)* 
4"x6" size. 

Actual 1700 prints/hour 
(digital)" Maximum 
Processing capacity: 

2040 prints/hour. 


*4R size 


The CP-49 E chemical 
system & Fujicolor Crystal 
Archive paper Type Il 
offer faster results along 
with superior print quality. 
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High quality & clear 
12” print sizes. 


The Fujifilm New Digital Minilab Frontier 578. 
The world’s most advanced Digital Minilab. 
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The Challenging 


Face of Retail 


ese days, camera technology moves at the blink of an eye — or a high speed shutter. 
But photography is unique among all the arts because it is closely tied to technology. 
Digital technology for that matter opens up the realm of possibilities for the 
photographer. So it's no surprise that every day finds photographers coveting another new 
high tech gadget. Ifthe annual Photo Marketing Association (PMA) show is any indication, 
digital technology now drives product development and trends in the World wide 
photographic industry. 

While at the show many of the leading manufacturers were there in strength but it 
appeared that vendors introduced fewer new products this year than in the last show. The 
reason with technology changing so rapidly — it seems that manufacturers are consolidating 
and contemplating, rather than releasing cutting-edge products. 

Ifthe latest PMA Industry Trends, are a barometer then the Digital Still Cameras (DSC) 
sales in 2004 was just 18.2 million in the US market and is expected to grow by just 6 
in the current year. Likewise, the Lyra Research estimates that household penetration of 
DSCs would gradually slow down and éven begin to decline in 2007. In fact, many 
consumers are already onto their second digital camera purchase; clearly suggesting the 
market is maturing earlier than expected. 

As a result, manufacturers are adding features and dropping prices to new lows. 
Despite all the record sales in the past, there are at the most two or three manufacturers 
who are really earning money with digital cameras. The rest are happy to be able to stay 
afloat while many are unable to even manage that. Already experts are predicting an 
overcapacity of 20 million cameras in the world market. All this means that it is interesting 
times for the consumer, because they are getting better and better cameras for less and less 





——money. 


Perhaps the biggest of the challenges lies in examining how consumers’ expectations of 
the shopping experience has changed and developing strategies to deliver on those new 
expectations. Everything about the way the consumers shop today has changed. Connecting 
with the consumer holds the key. 

Women have made vital contributions to photography both as a profession and as an 
art form from the very beginning. In every aspect of the medium — portraiture, social and 
scientific documentation, advertising, photojournalism, personal expressions — women have 
been highly visible creators. Yet their achievements have often been overlooked. On the 
occasion of International Women's Day, Asian Photography, has put together a special issue 
highlighting the achievements of women photographers. 

That apart, we have reviewed Canon's ambitious offering EOS- | Ds Mark Il and with 
extraordinary features and a | 6.7 MP full frame sensor, makes it the ultimate digital SL for 
the generation next. One ofthe oft repeated questions asked by a consumer is what are the 
basic features that one should look out in a digital camera, and to an extend we have tried 
our best to analyze the important features that are critically vital. All in all the issue has a fair 
smattering of issues that will gladden the hearts of both the amateur and the professional. 

Till next month, happy clicking. 

-MATHEW THOTTUNGAL 


CORPORATE CHAT 

Canon India Targets 5 

as the Year of Expansion... 

Canon is bolstering its capabilities to launch products with powerful appeal 
and in India it is no different. Outside Japan, India is the second largest 
potentail market and this is the reason why Canon has announced 2005 as a 
landmark year for Canon's expansion plans. 


Samsung's Blitzkrieg to 

Position Products Ahead of Time 

Samsung is a leader in digital convergence and has a major stake in all the three 
channels of business. But as products continue to redefine the channel, the 
consumer behaviour is likely to change. Nonetheless, Samsung's strategy and 
strength will change with the consumer beahviour for it believes in poisitioning 
products much ahead of time 


Pentax Eyes the Trendy 

& Upward Mobile with Lifestyle Products 
With India still in a nascent stage, Pentax has bounced back with an agressive 
distribution network and is eyeing the professional segment in a big way to 
make a sizeable dent in the country. 


CAMERA REVIEW 

Canon EOS IDs Mark Il 

The new Canon EOS I Ds Mark II positions itself as the ultimate digital camera 
and creates a new benchmark in digital imaging. 


Kodak EasyShare 7 55 
Kodak EasyShare LS 755 combines style, quality and performance with elan all 
packed in a slim and sexy camera body. 


TRADE SHOW 

PMA 2005 

While this time round, many ofthe leading manufacturers were there in 
full strength but it appeared that vendors introduced fewer products this 
year compared to the last. It seems that with digital technology changing 
so rapidly, manufacturers are consollidating and contemplating rather 
than realeasing cutting edge products. 
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Shot by one of Thailand's best underwater You insist on absolute control over the shot to capture the moment your way. But what about the printout? Only EPSON 
photographers, Prasit Chansarekorn. 


Prasit's innovative photography is an often- Photo Printers give you the power to print it just the way you want. Ask the professionals. Photographer Prasit 
cited source of inspiration for the new Chansarekorn demands only the best — he prints on EPSON. EPSON utilises sophisticated UltraChrome" and DURABrite™ 
generation. : T A A 5 ۳ 3 

ink technology in its printers to ensure your printouts on genuine media stay vibrant and smudge-free for more than 
*Printed on Archival Matte Paper 100 years*. No wonder it's the choice of perfectionists. MAKE IT PICTURE PERFECT. 


EPSON Stylus m EPSON Stylus ™ EPSON Stylus m 
E PSO N Photo RX630 Photo 2100 Pro 4000 


Photo Print Singapore (65) 658 63111 India (91) 80 1600 440011 The Philippines (632) 813 6567 Indonesia (62) 21 572 3161 EPSON 
Malaysia (6) 03 5628 8288 Thalland/Indochina (662) 670 0680 www.epson.co.in 





WOMEN PHOTOGRAPHERS' SEPCIAL 

Femme Fatale 

Woman have made vital contributions to photography both as a profession and 
an art form from the very beginning. On the occassion of International Women's 
Day, Asian Photography, has put together a special issue highlighting the 
achievements of women photographers the world over. 

Erin Martin — Louisiana, Nature Photographer 

Erika Dufour — Chicago, Fine Art & Abstract Photography 

Michele Wambaugh - Texas, Documentary & Peoples’ Photographer 
Zakia Shakir — Mumbai, India, Fashion Photographer 


TIPS & TECHS 

Top Ten Feauteres 

to Lookout in a Digicam 

Today's buyers are confused and finding it difficult to choose from the 
plethora of features the new digital camera offers. In order to find outt he 
same, we have analyzed the top ten features that are essential in digital interface 


PHOTO FEATURE 

Amazing Thailand, An Exotic Allure 

The trouble with nice places is that everyone wants to go to them. When 
we daydream about our ideal beach holiday, we invariably picture ourselves 
strolling along endless miles of deserted white sand or splashing around in a 
hotel pool by ourselves. Amazing Thailand is one such destination with a 


difference, that has all this and more. 
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/Nikon 


Winner of TIPA Awards 2004: 
Best Consumer Digital SLR Camera (D70) 


g 


Winner of Camera 
Grand Prix 2004 Award 


js: : 
Winner of EISA 2004-2005 Awards: A b ft ( d A | 1 | t 
Digital SLR Camera Category 
With its unmatched speed, power and compatibility, the new D70 carries all the.characteristics Digital SLR 


of the Nikon family line - including a spirit that can never be fenced in. Lightning fast am 
responses, 6.1 effective megapixels and a smooth, effortless operability help separate the D70 4 


from all other digital SLRs. And that's just what to expect from Nikon - the breed apart. 


upto — —— 0. ی‎ los b Qi training raté 6. Ps 1,005 lati sensor 1- TTL trash contro! 


Distributors for: 
* Digital Products Inter Foto India Pvt. Ltd. 
e Mumbai 602, Nirman Kendra, Off. Dr. Edwin Moses Road, Mahalaxm 
Tel: 022-2492-5151 Fax: 022-24 Email: info@interfotoindia.co 
e New Delhi 801, Mercantile House, 15 Kasturba Gandhi Marg, Connaugh 
Tel: 011-5105 5141/ 5104 5121 
Digital Service Facilities: 
* New Delhi Inter Foto India Pvt. Ltd., Te 
Photo Vision, Tel: 011-2692-891 
e Mumbai Inter Foto India Pvt. Ltd 
Camera Centre, Tel: 022 


* Calcutta 


* Chennai 


http://nikonimaging.com/ 

















At the heart of the image 


Send in your letters @- 
sapp|@bom8.vsnl.net.in 
www.asianphotographyindia.com 





P! 


and Suggestions... 


ing Practitioners 
FROM: Kazi M A Khayer, West Bengal 
M sincere thanks to the entire AP team for its nonstop assistance to all budding 
practitioners of the wonderful art of photography. | own a Nikon F80 camera and a 

G-type Nikkor lens. Nikon warns against rotating the focusing ring manually during auto 
focus setting. But, does moving the zooming ring run the risk of damaging the lens in any 
way. I've noticed that the focusing ring does not rotate when the zooming is done and only 
moves backward and forward. Please advise as l'm in constant fear of damaging my camera 
and lens. Thanks once again, and this time especially for the "Buying Guide" section. 





Dear Mr Kazi, 

The G-type lenses from Nikon have two rings — one for zooming and the other for focusing. 
The zoom nngis used to change the focal length of the lens and has nothing to do with the fo- 
cusing ring. By moving the zoom ring a person can compose one's image from wide to telephoto 
or vice versa, On the other hand, a focusing ring allows focusing accurately on the desired subject 
separating it from the background. When in the AF mode the focusing ring is locked and 
should not be moved manually. Moving the ring can damage the lens. 


Arko Datta Does India Proud by Winning the World Press Award 
FROM: S Rajgopalan, Hyderabad 


t was quite interesting to note that AP featured Arko Datta, winner of the World Press 
Award for this year in its February issue. Should we call this perfect timing or a wonderful 
foresight of what is going to happen in the field of photojournalism? 
Whatever it maybe, Arko Datta really made India proud in the international arena and 
we thank AP for the interview which will definitely inspire many budding photo-journalists to 
work even harder. 


Inspired by Subhash Simihudu's Exploits in High Rise Photography 
FROM: Abdul Latif, Meerut 


Dear Mr Latif, 

Well we are happy that the interview of how a mans dream to make it big was well 
received by the many budding youngsters and it is a pleasure that it could help many take to 
this new branch of photograph where there is no real competition as such. However you 
are right that it is a city based phenomenon since high rise structures are only found in the 
bigger cities. But then mind you, it requires some real effort and skills to o beyond the 
invisible and make it big.. 
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Comments 


EI 


Readers” 


Berne and not Zurich 
FROM: B.K. Majumdar, Bhilai 
i refers to page 77, Para 3 of the 
February 2005 issue. Please inform 
the text writer — Dr. Ajay W.Marawar that 
the capital of Switzerland is Berne, and not 
Zurich. Please inform the readers the 
mistake in the next issue. 


Dear Mr Majumdar, 

Firstly we regret for the error as 
pointed out through your letter. Yes indeed 
the capital of Switzerland is Berne and it was 
sheer oversight that it was mentioned as 
Zurich. We deeply apologize for the error 
and thank you for drawing our attention to 
the same. 


AP's Buying Guide Helped 
in Narrowing Down My 
Digicam Choice 
FROM: Prakash Singh, Indore 
was totally confused by the plethora of 
digital cameras flooding the market today, 
when the AP January issue came to my 
rescue. The Buying Guide at last helped me 
narrow down my choice and | recently 
bought the Nikon Coolpix 5200. Am very 
happy with the camera operation and the 
images taken by it. Photographers from 
now on can turn to your magazine for quick 
and reliable information on camera 
specifications and price. 


Dear Mr Prakash, 

We at AP started the Buying Guide 
section to help readers decide which model 
of Digicam to select by providing the basic 
specifications and prices. We intend to 
increase the list over a period of time to 
help all professional and amateur photogra- 
phers alike so as to give a better judgment 
about the various features of the gadgets.. 
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PGI’s New School 2005 an Innovative 
Classroom tor dno رو‎ Talent 


he | ?hotogr Br Sieg INC د‎ Sel 
| latest seminar, New School 2005, in Duis the five day seminar, the 


N/ ms CA ^£ 78 ۳ sor m mS nx ~ P * r - rman - min HAr 
| lun ۱2۵۱, saw renowned pnotogt api WC :لا الا‎ specialist 9 IOLOS! 


in action in Mumbai. The seminar acted 


| | apne 5 "ie Y Ir dia (PC Gl) nose W atte! Yded the seminal 


aphers explained the 








Ike realms that exist between pure photography 





bringing some ide the best and digital imaging. The photographers 


a pla 
known names in the photo c fraternity talked about their inspiration, thought 
like Jay Meisel, Joyce Tres Max process and how they work and produce 
Vudukul, David Zimmerman ۱ 

nd Sanjay Kothari to not only share their Atul Kasbekar, Chairman, PGI at the 


^71 y -站 | mv ی و‎ p TOTEM" T2 "N | 一 ^ C mr ~ | 
inaugural session stated that, INew SCNOO! 


Greg Heisler such incredible images. 


knowledge, wisdom and above all experi- 


ence to budding young photographers in the Is a not-to-be missed opportunity for any 
country.. photography enthusiast, protessior lal or 
New School is a unique initiative amateur. It is absolutely great to have these 
conceptualized with the intention of pues sent on the platform; one cant get 
spreading awareness of the art and sience etter classroom." 
ofthe craft and by romping in the renowned Started almost a decade ago, the New 
۱۲۲۱5۲ the association quest to set new School concept has traveled to other major 
standards in photography to Indian metropolitan cities like Bangalore and New 
audiences was appreciated by one and all Delhi, in the past. 
ee Portrait ن‎ Contest 
P. JTOWORLD, India's leading Picture Library, recently announced the Portrait 


Ph 'tographer ol the dun Contest. This contest is not ah meant 10 evaluate the 


۲ s | + | — j ۳ <a | رتیت رک جیوه موسر »کت‎ N "e ^l +A exi و‎ ^ e y 
technical skill, Dut also emphasis will be PIVEN LO UNE iria apner s ability 'O capture the SDII It 


f 


of portrait photography. The contest is open to all Indian citizens, above 18 vears of age. 


The | 98 080۲]ر‎ 20115 can DE SI iDpmitted in colour, black and white (min. size 6 x 6 , max. size 


8"x | 2") and i digital format( TIFF / PEG Format) with a maximum of three entries only. Each 
entry should be marked with the contestant's name, contact details and caption on the back. 
The last date of submission of entries is 15" of xis 2005. For more information on 


= اش‎ WLW ب‎ 一 


the contest log into www.photoworldindia.com 








Hemendra Shah's 
Artscape Defies 
Imagingation 

emendra Shah, AFIAP is a multi- 

faceted personality with expertise in 
many fields. At the most basic level, he 
made his mark as a distinguished photogra- 
pher, a hard working builder and nurturer of 
professional institutions. 

He has been honoured with several 
regional, national and international awards 
and held various photography exhibitions 
and slide shows which were always critically 
acclaimed. He is the only photographer 
who has received awards from three 
Presidents of India — Shri Fakruddin Ali 
Ahmed, Shri V. V Giri (for photography), 
and Shri N Sanjeeva Reddy (for designing). 

Hemendra Shah started photography 
as a young men and went ahead to work on 
a multitude of subjects ranging from 
photojournalism to industrial photography. 
His personal favourites, though are creative, 
candid and wildlife photography. Amongst 
some of his prestigious collections is a 
permanent display of thirty images titled 
“Wildlife of India" at the Raj Bhavan, Mumbai 
and a portfolio titled "Life of Man" as a 
permanent exhibition at the United Nations 
building in Switzerland. 

His photographs have been repro- 
duced in a number of national magazines, 
newspapers, calendars, posters, catalogues 
and publicity materials. A number of them 
have also been used to illustrate posters and 
advertisements aimed at creating awareness 
about environment issues, wildlife preserva- 
tion and even significant personalities. 

He has been actively involved with 
numerous existing prestigious institutions 
and played a major role in setting up many 
photographic associations in towns and 
cities. Incidentally he has worked witth the 
Federation of Indian Photography, Banga- 
lore and the Photographic Society of India, 
Mumbai which are two of the olderst 
national body in the coutnry. 
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Dilwali Showcases the 





Grandeur of D 












to wait for weeks in freezing cold to get the 
right colours ofthe Himalayan ranges." 
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E fre celebrated writer - photographer 
Ashok Dilwali recently held an 
exhibition titled "Those captured mo- 
ments" of images showcasing the 
grandeur of the Himalayan ranges at the 
NCPA, Mumbai. 

Ashok Dilwali, known more as a 
photo artist than a photographer has spent 
the better part of the last 20 years 
travelling to distant corners of the lofty 
Himalayas where only a few have 
ventured before. A chartered accountant 
by profession, he is also the owner of one 
of Delhi's oldest studios at Connaught 
Place. Using a 35mm. Hassalblad, a 
MamiyaRB 67 and a Linhofs for larger 
formats, Dilwali truly brings out the 
essence of the Vedas in nature through his 
captivating photography. The pictures have 
a beauty that seems almost surreal. “| have 
never tried to ‘touch up nature,” says 
Diwali. 

Commenting on his influences he 
says, Ansel Adams, Ernst Haas and Irving 
Penn have impressed me deeply. But 
there are no short cuts in photography. It 
is sheer hard work. Sometimes | have had 





Epson Launches 
“Click a Pic” Offer for 
its Consumables 


be India recently announced the 
launch of its latest consumer offer, the 
Epson Click a Pic Offer. This offer is 
targeted at end users of its Ink Cartridges 
across the country. The Offer is a Fuji Film 
roll worth Rs. 90/- with specific fast moving 
cartridges. The cartridges available with this 
offer are T038, T039, T0461, T0472, 
T0473 and T0474. 

Mr. B R Muralidhar, Business Manager, 
Consumables for Epson India said, "We are 
launching this promotion with the intention 
of providing an incentive to the end 
consumer to purchase only genuine 
consumables. From our past experience 
we have learnt that these promotions work 
well in conjunction with educative cam- 
paigns, which explain the benefit of using 
genuine consumables." Epson expects sales 
to go up significantly during this campaign. 


Neoteric Rolls Out 
lomega Mini Hard Drive 


nm Infomatique Pvt. Ltd, India 
recently announced the launch ofthe 
ultra weight USB-powered Mini Hard drive 
which is a high capacity storage device and 
travel companion that allows users to carry 
important files, photos and music any- 
where. The Mini Drive does not require 
external power supply — just plug it in and 
go. Available in 40GB capacity and high 
speed USB 2.0 connectivity, it is both 
Windows and Mac compatible. 

Mobile users can carry photos, music 
and files anywhere they go. It can be 
plugged into any computer with a USB port 
and files can be instantly accessed. Photo 
enthusiasts can download up to | 60,000 
photos or video files onto the drive. Music 
and internet enthusiasts can save and share 
up to /40 hours of music, photos, internet 
downloads and data. 
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Pinnacle Deko Real-Time Graphics 
Systems Deliver Live Graphics at the 2005 
Academy Awards 


pons Systems, a leading provider of digital video solutions, announced the introduction 
of Pinnacle’s Deko 3000HD real-time graphics systems delivered all of the live on-air 
graphics for the 77" Annual Academy Awards® which was broadcast on Feb. 27, including 
both high-definition (HD) and standard-definition (SD) broadcasts. 

NEP a leading supplier of television production facilities and services, deployed Deko to 
support the main event broadcast on ABC, as well as ABC and TV Guide pre-show 
programming. The systems were installed throughout the NEP Denali all-digital HD 
production trucks on site. 

"When you're in production on a show of this caliber, last-minute changes are inevitable 
and time is of the essence,” said Laura Staat, lead live Deko operator. "Deko's unique 
technology allowed us to implement changes on a global scale quickly—often transpar- 
ently—saving the production team valuable time and resources." 

During show rehearsals, as set, lighting and graphics came together and the final visual 
combination was viewed on-screen, Deko's flexibility allowed last minute changes to be 
made easily on location. Deko allowed operators to modify a single graphic and automati- 
cally apply those changes to all related graphics, eliminating time-consuming manual repeti- 
tion. Additionally, all graphics creation and manipulation on Deko 3000HD is accomplished 
at full native HD resolution, including 3D DVEs and animating text attributes, ensuring the 
highest quality results and maximum visual impact. 


Sunil Gupta Bags the First Prize in 
National Photography Competition 
r. Sunil Gupta from Devas 
(M.P) has added yet another 
eather to his cap of achievements in 
photography by bagging the First 
Prize in the 28" National Photogra- 
phy Competition held recently. 
His artistic digital was adjudged 
he best photograph among the 
3000 entries received during this 


event. Besides, another picture of 
his was also selected for the 


‘Certificate of Merit’. 
The Youth Photography 
Society, Bangalore, organized this | 
competition held under the aegis of o | ۳ 
he India International Photography 
Council. 
Mr. Gupta, an advocate by | 
profession, has won 20 national and LA. 
5 international awards for photogra- 
phy so far in his illustrous career. 


Samsung Unveils 


7-Megapixel Camera Phones 


There is a growing consensus among 
consumers that 3 or 4 megapixels, the 
measure of how many million picture 
elements are captured in a digital snapshot, 
are enough for a decent shot. 

Some ofthe best-selling digital cameras 
feature 4 or 5 megapixels. 

The new phone, which also has an 
MP3 player and business card reader, 
would go on sale as early as the first half of 
this year. Samsung aims to sell | OO million 
mobile phones this year, up 16 per cent 
from 86 million sold last year. 

The SCH-V770 phone will make its 
international debut at CeBIT, the world's 
biggest tech and telecoms trade show, in 
Hanover, Germany. 


‘oe Electronics Co. Ltd. has recently 
unveiled the world's first mobile phone 
with a powerful 7- megapixel camera, 
providing a potential competitive threat to 
manufacturers of digital cameras. 

Samsung has been stepping up 
development of increasingly sophisticated 
phones for high-end users looking to access 
games, Music and movies on their hand- 
sets. Earlier in October Samsung has 
launched the world's first 5- megapixel 
phone. But while top digital camera makers 
such as Japan's Canon Inc. and Sony Corp. 
are likely to see the model as a new threat, 
its popularity may depend on how much of 
an improvement the camera can deliver 
Over existing units. 


Dandi Lensman: An Unsung hero, 
Narain Singh Thapa Passes Away 


was well acclaimed and was also showed in 
movie halls. His first film, Kangra and Kulu, 
won the President's Gold medal in | 960. 
Many more films followed and soon Thapa 
rose to become the Chief Producer of 
Films Division. Even after his retirement, 
Thapa continued to make films and 
worked extensively on a series India's 
freedom struggle. Noticed by India’s 
first Prime Minister, Jawaharlal Nehru, 
Thapa traveled extensively with him, 
capturing his state visits to the former Soviet 
Republic in a full length film. An unsung hero 
has fallen. May his soul rest in peace 
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NT Singh Thapa, who began his 
career as a combat news cameraman 


with the army during World War ll and 
joined Films Division in | 948, and who has 
also captured Mahatma Gandhi's Dandi 
march during the freedom struggle passed 
away as an unknown soldier last month. 

In September ۱954, Thapa produced 
a film that shattered the image of Films 
Division as a staid Government agency. His 
documentary, "Ordeal of Dibrugarh" 
captured the devastation wrought by the 
Brahmaputra, entire towns being 


engulfed in the river's swirling waters 





Kyocera to 


End Camera 
Production 


ease has announced that the 
ompany ۱5 to cease production of 
film and digital cameras, putting a huge 





question mark over the future of one of 
the oldest brands in photography, Contax. 





Contax camera started its production in 
the early thirtys, when the brand was 
launched by German optical legend Zeiss 
Ikon. Later Contax entered into a joint 
venture with Japanese manufacturer 
Yashica in the ۱960 5 and becoming part 
of the electronics giant Kyocera in the mid 
nineties. 

Kyocera tasted some success in the 
digital camera market with models bearing 
Yashica, Kyocera and Contax branding, 
though the company’s first foray into digital 
SLR market — the Contax N Digital — was 
widely regarded as an expensive failure. 

This announcement has given rise to 
the confusion over the future of the 
Contax brand and the Mark II 645 
cameras. Kyocera has already stopped 
production of film and digital cameras, and 
the various international operations are 
being prepared for closure. Kyocera sited 
the reasons of its closure as purely market 
related with the company concentrating 
more on the camera phone and 
semiconductor business. 

Kyocera Corporation, parent and 
global head quarters of the Kyocera 
Group, was founded in 1959 as a 
producer of advanced ceramics. By 
combining these engineered materials with 
metals and plastics and integrating them 


with other technologies, Kyocera became 


a leading supplier of telecommunication 
equipment, cameras, laser printers, 
copiers, solar energy systems, 
semiconductor packages and electronic 
components. 








A Photo 
Imaging 

- Expo 

< A 2005 


super Event of Culture and Technology for Photography 








Grand collection of all kinds of products and information 
related to photo imaging for pros and amateurs 


10:00 - 18:00 


Ma rch ] 7 atu 20 (Sun), 2005 (17:00 on the last day) 
Tokyo Big Sight (west Hall 1 to 4) 






Organizers 
Camera & Imaging Products Association 
The Photo-Sensitized Materials Manufacturers' Association 
Japan Color-photo Finishers' Association 
Japan Photo and Video Accessory Association 


Co-organizer 


Fuji Sankei Business i 





Secretariat : Fuji Sankei Business i 


1-7-2 Otemachi, Chiyoda-ku, Tokyo 100-8125, Japan 
Phone: +81-3-3273-6184 Fax: +81-3-3241-4999 


See detail: www.pie2005.jp 





subject which has been causing some 
heartburn to the industry. But the current 
budget has exempted Service Tax upt to a 
turnover of Rs.4,00,000/- . 

Over the years there have been many 
budgets but unfortunately the photographic 
industry and trade went un-noticed or had 
nothing to cheer about. But the government 
has at last seen reason and have come up 
with a growth oriented budget which will 
lead to smiles all round. The All India 
Photographic Trade & Industry Association 
wishes to identify the various problems that 
still plagues industry and trade and also bring 
it before the government for its redressal. 


budget 05-06 


Union Budget 2005 - 2006 : 
A Progressive and Growth Oriented One 
for the Photo Industry - Jayesh Mehta 


Unrecorded Audio/Video/Tapes/CDs, / 
Recorded Audio CD/VCD/DVD . Electronic 
Flash Light etc is a welcome measure. Even 
the basic duty on assessable value on items 
such as computers, printers scanners, 
printer circuit assemblies of word process- 
ing machines have been completely 
exempted from the levy of ۱09۵, This will 
result in the prices of end products of 
photography goods coming down leading to 
overall increase in their consumption and 
generating more employment and overall 
contribution towards the GDP of the 
nation. 

Nonetheless, the Service Tax is the 


ith the announcement of the 

Union Budget proposals on 

February 28 for 2005 — 2006 
to be ratified in the Parliament with effect 
from Ist April 2005, we reproduce what 
the implications of the same on the trade 
and industry. Overall it is a good budget for 
the industry and the Finance Minister needs 
to be complimented on presenting a growth 
oriented budget revealed Shri Jayesh Mehta, 
Hon,Secretary, AIPTA. 

The 5% reduction in the custom duty 
payable on items such as Photographic 
Colour Films, Photographic Paper, 
Photographic Chemicals, Batteries, 


Customs Duty With Effect from Ist March 2005 













ADD Education Cess 
ADD** Additional Duty 
(new CVD) @ 4% on 
Assessable Value +D+E 
Total Customs Duty 


m 2% On Total Duty 
D+E+F 
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^ CVD Amount of (B) 





(As per Budget 2005-06) 












Photographic Colour Film * 


Jumbo Rolls of Cine Films 


Photographic Chemicals 


Tariff 


No. 


3702.10 
3702.20 
3702.4 | 
3702.00 
3703.10 
3707.10 
8471.00 
8471.00 
8471.70 


Medical X-Ray Film 





Instant Print Film 











Photographic Paper 








Computer (All Types) 
CD — Writers 
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Storage Units:- 

a)Floppy disk drive 
b)Hard disk drive 
CCD Rome drive 


à Total Customs Duty 
D+E+F 


N N 
با‎ Ww 


4.00 


34.44 
21.31 
4.00 

15.30 


NIL 
4.00 
34.44 


4.00 


34.44 
34.44 
34.44 
34.44 
34.44 
34.44 
34.44 
35.70 





لیا 
十‏ 
$ 
3 = 
95 
5 8 
+ 
F‏ 





4.66 
4.66 


4.00 


NIL 
4.66 
4.00 
NIL 


NIL 
4.00 
NIL 


4.00 


NIL 
NIL 
NIL 
NIL 
NIL 
NIL 
NIL 
NIL 





" 296 On Total Duty 
, ADD** Additional Duty 


Customs Duty With Effect from Ist March 2005 
(As per Budget 2005-06) 


0.326 
0.326 


NIL 


0.675 
0.326 
NIL 
0.30 


NIL 
NIL 
0.675 


NIL 


0.675 
0.675 
0.675 
0.675 
0.675 
0.675 
0.675 
0.70 


۱۱ ADD Education Cess 





NIL 


33.77 
16.32 
NIL 
NIL 


NIL 
NIL 
33.77 


NIL 


33.47 
33.77 
33.77 
33.77 
33.47 
33.77 
33.47 
NIL 


Education Cess 296 On 
CVD Amount of (B) 


NIL 


0.368 
0.32 
NIL 
NIL 


NIL 
NIL 
0.368 


NIL 


0.368 
0.368 
0.368 
0.368 
0.368 
0.368 
0.368 
NIL 





CVD On Assessable 





”Value +Basic Duty 


| 6% 
| 6% 


NIL 


| 6% 
1696 
NIL 
NIL 


NIL 
NIL 
1696 


NIL 


1696 
1696 
1696 
1696 
1696 
1696 
1696 
NIL 











> Basic Duty on 
Assessable Value 


NIL 
NIL 


NIL 


15% 
NIL 
NIL 
15% 


NIL 
NIL 
15% 


NIL 


1596 
1596 
1596 
1596 
1596 
1596 
1596 
3596 
adval- 


orem 


Printer & Scanners 

Printed circuit assemblies 

of word processing machine 
Microprocessor for automatic 
data processing machines 

other than Motherboard 
Batteries * 

Unrecorded Audio/Video/Tapes/ CDs 
CD ROM 

a) Recorded Audio CD 

b) Recorded VCD 

c)Recorded DVD 

I. T. Software 

Cell Phone 

Digital Still Image 

Video Cameras 

Digital Still Image 

Video Cameras 

(Under ITA Bound Manufacturer) 
Cameras — Photographic * 
Parts & Accessories for Cameras 


Electronic Flash Light 


Parts & Accessories for Electronic Flash Light 


Cinematographic Cameras/ Equipment 
Mini Labs 
Parts & Accessories for Labs 


Personal Baggage 


x 


8471.60 
8473.10 


8473.30 


8506.00 

8523.90 

8524.3| 

8524.90 
8524.32 


8524.40 
8525. 20 
8525.40 


8525.40 


9006.5 | 
9006.9 | 
9006.6 | 
9006.99 
9007.1 | 
9010.10 
9010.90 
9803.00 


* 'MRP' Based C.V.D. ** New Additional Duty @4% applicable on import where basic Duty is NIL for items covered under the 


Information Technology Agreement (ITA), except IT Software. Source: AIPTIA 
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be the principal growth driver and the year 
2005 is the second year of expansion, 
brand building and channel building to target 
a 5096 market share in India. Canon India 
will be investing Rs 20 crore in the brand 
building exercise. 

Now the company aims to close 2005 
with revenue of Rs 330 crores. 

The company is now focusing on 
Digital camera market, Projectors and 
Home cinema segment, printers, office au- 
tomation products and consumables. The 
marketing thrust for 2005 will be in bringing 
the technology closer to the consumers At 
the local level more road shows and exhi- 
bition participations have been planned to 
make the customer "touch and feel" Canon 
products and the other focus area is to sell 
the product through Internet site and to 
marketthe online marketing products. 

Says Alan Grant, President and CEO, 
Canon India, "We are honoured to have 
Mr. Yamashita in India as part of his two day 
visit, 2004 has been a landmark year for 
Canon in all spheres and we are kicking off 
2005 as the year of expansion. This year 
will also see our efforts towards recognizing 
and developing the potential in our partners 
through our partner excellence 
programme." 

Alongside Yamashita, Mr Hideki 
Ozawa, President and CEO, Canon 
Singapore Pte Ltd, who accompanied the 
Senior MD on the trip seconded his corpo- 
rate head's view about India and said that 
this very first visit of Canon Inc top manage- 
ment is very significant, clearly signaling the 
fact that India is one of the most significant 
markets n Canon's global strategy. He also 
pointed out that India though a little late to 
catch up on the digicam boom, is fast 
emerging as a huge business potential and is 
slated to be the main growth driver for 
Canon's global expansion plans.. 

-AMAN SHARMA 


14 MARCH 2005 Asian Photography 


corporate chat 


Canon India Targets 
2005 as the Year of Expansion... 


Reveals Yukio Yamashita, Senior Managing Director, Canon Inc , Japan, on his maiden visit to India. 





Mr Yukio Yamashita 


that are consistent with their goal of becom- 
ing a truly excellent global corporation. 
Canon Inc recently posted sales revenue of 
US $ 33.35 billion with net income rise by 
25%.Digital Cameras was a huge contribu- 
tor to this revenue with almost US $ 414 
million coming from the sales of Digital 
cameras. Earnings at Canon have also been 
driven by a business switch from mono- 
chrome to more profitable colour copiers 
and strong sales of laser printer engines 
among other things. These engines will fur- 
ther fuel Canon Inc's growth across the 
world in 2005 too. The inauguration of 
Gurgaon Office is the first step towards this 
expansion and a reflection of our commit- 
ment to India." 

The team further added that Canon 
had an all round growth in 2004 and would 
build over that position in 2005. Canon 
India's performance in 2004 were:- Canon 
closed the year with gross turnover of Rs 
264 crores wich is 1596 growth over 
2003-Canon had experienced | 0096 
growth in iR 0 ccpiers with 2396 mar- 
ket share. 

The co: 1pany h..- also seen 50096 
growth in ^ gicams giving Canon 1096 mar- 
ketsne'"c.. :cordingto Alan Grant, Presi- 
dent and Cr), Cane 1 india, Digicams will 


anon started out in ۱937 with the 

vision to make the best camera for 

the world and now after six de- 
cades of its journey in the world of imaging 
it is now ranked 67th on fortune 500 com- 
panies. Canon is now not only a renowned 
brand in photography arena but also in digital 
imaging one as well. This year 2005 will be 
the year of Expansion for Canon India . The 
announcement included sharing of Canon's 
growth strategy for 2005, aimed at achiev- 
ing a 2596 growth in revenues, across prod- 
uct categories. The announcement was 
done by Mr. Yukio Yamashita, Senior Manag- 
ing Director Canon Inc who made his first 
visit to India. 

Mr. Yamashita, impressed with the 
Canon India performance said, “Canon In- 
dia has made a huge progress and has 
achieved a nationwide reach for its prod- 
ucts. Outside Japan, India is the second larg- 
est potential market and the strategic posi- 
tion of India is important to Canon's global 
operations." The importance of India opera- 
tions can be gauged from the fact that the 
company has set up an R&D centre in India 
which is among its six cutting edge software 
development centers located globally. 

Speaking about India, Mr. Yamashita 
mentioned that the human resources in In- 
dia are more attractive in R&D and IT sec- 
tors. He also indicated that Canon is con- 
scious of risks involved in depending too 
much on China and the company is seri- 
ously looking for alternatives, but there are 
still no concrete ideas on India as one of the 
alternatives. 

Commenting on the global perfor- 
mances of Canon Inc. Mr Yukio Yamashita, 
said "We are committed towards achieving 
the number one position in all our business 
worldwide. In keeping with this objective, 
Canon Inc .is bolstering their capabilities to 
swiftly launch products with powerful appeal 
to their customers and targeting initiatives 
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to Position 


will be rocking. 

Contrary to expectations, gray sales is 
a damper but then gray market is a trade 
reality and one has to live with it but we 
dont encourage it. "We have enough 
experience in controlling gray for 
Samsung is not only a leader in digital 
convergence, but has a strong presence 
in the country. With over 600 retail outlets 
across the country by the end ofthe year, 
the company hopes to increase its presence 
in over 32 towns. 

Says Sanjay that we not only sell but 
help the consumer to enjoy the thrill of 
digital technology as an add on differentiator 
which no other brands provide. Even 
though traditionally we have products in the 
analog range but our real strength lies in the 
electronics space. In the race for technical 
innovation, we certainly need to position 
products in the higher megapixel (say 8 
megapixel) range and above to up our ante. 
This goes without saying that every other 
manufacturer has a strategy to keep their 
focus in place when it comes to digital 
photography. Certainly our core emphasis is 
on this category (high end photography) for 
professional applications where we believe 
the numbers are. 

“We dont believe that India is a price 
sensitive market, as long as our products 
are sold through the right channel. Rather 
on the contrary we believe in premium 
selling for Samsung has continuously been 
atthe forefront of innovative marketing and 
taking the digitization drive really forward". 

Recalls Sanjay that as a brand Samsung 
has a stake in all the three channels of 
business for the digital era is a convergence 
era, but as products continue to redefine 
the channel, the consumer behaviour is 
likely to change as well. Nonetheless, 
our strategy and strength will change 
with the consumer behaviour for we 
believe in positioning our products much 
ahead of time. 

-MATHEW THOTTUNGAL 


| 6 MARCH 2005 Asian Photography 













ncm 


Mr Sanjay Beer 
We don't believe 
(C... India is a price 
sensitive market, as long 
as our products are sold 
through the right 
channel. Rather on the 
contrary we believe in 
premium selling for 
Samsung has continuously 
been at the forefront 


of innovative 
marketing... )) 
we will definitely be in the market share 
business having changed our distribution 
model a wee bit. 

However, the digital market is growing 
and with an excellent distribution network in 
place, the company hopes to take the new 
sales infrastructure to other new developing 
towns and smaller towns as well. 

In terms of volumes, he reveals that if 
PC sales are a yardstick to go by then the 
digital cameras' sales is a sound investment. 
The company is eyeing a figure of 40,000 
units by the end of December 2005. 
Interestingly, Samsung is an electronics 
company and is currently growing faster 
than the other photographic majors. The 
biggest chaiienge for us is to grow the IT 
channel and the day tt happens the numbers 
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Samsung's Blitzkrie 
Products Ahead of Time 





amsung a world leader in the digital 

convergence space has rallied around 

to establish its strength in all the three 
main distribution networks in the country, 
namely IT, Consumer Electronics and 
Telecommunications. The focus of the 
company is to service the customer better, 
especially given its core strength in both the 
PC as well asthe IT channel experience. 
Nonetheless, with digital right on top of 
the customers buying agenda, after that 
of the PCs, the company hopes to take 
the digital experience to every home across 
the country. 

Towards the realization of the same, 
Samsung has unveiled six new products 
recently, right from the 4 to 7.2 megapixel. 
In fact, our focus is the 4 to 5 megapixel 
range which is an emerging segment and in 
the high end, 6 to 7 megapixel segment 
which is for professional photography. 

Regarding the problems in growing the 
market in India is more because digital is stil 
in a nascent stage with the customers really 
not yet ready for the same. This is the 
reason why the company has launched a 
new initiative to help the customer know 
about the real benefits of digitization are and 
thereby hope to raise his or her comfort 
level to a new platter. As part of this strategy, 
professional photographers will help the 
customer to not only edit and share the 
wonders of technology but will also help 
them out to get over their inherent fear 
about the technical intricacies, emphasized, 
Sanjay Peer, National Sales Manager, 
Lifestyle Biz, Samsung India. 

Currently, the digicam is a luxury 
segment. This is more so because of the 
high taxes and custom duties, which 
hamper its overall growth. In fact, it needs 
to be rationalized, and to make it more 
affordable to the masses. Right now the 
company is not seriously into the market 
share business for it took the company 
more than six months to develop the retail 
infrastructure. However, beginning this year, 


Kodak India Unveils Two Initiatives 


company profile 





to Make Things Simple for the Consumer 


motivate camera owning households to 
shoot more pictures, and through the 
underlying Kodak Max Celebration Film TV 
commercial the company hopes to 
encourage consumers to capture the joys 
oftheir spontaneous moments forever 
thereby increasing the number of pictures 
taken at such events. The Kodak Max Film 
Celebration Pack offers 2 Max Rolls at 
Rs.205 resulting in the net saving to the 
consumer of Rs.45. 

Says Ravi "Our EC 300 Automatic 
Camera is designed as the perfect answer 
for Indians to discover the joys of taking 
photographs on varied occasions, big and 
small. The Kodak Max Celebration Film 
motivates the consumer to capture all the 
spontaneous and fun moments, along with 
the perfectly posed pictures to celebrate 
special occasions. 

Through these initiatives, Kodak's 
strategy is to provide the consumers a 
chance to celebrate life at every stage for 
general Indians at large are only used to 
clicking pictures at special occasions. 
However, the thrill to document photogra- 
phy in all its spontaneity and daily routine is a 
great way of recording moments forever. 

With this innovative concept in place, 
Kodak is committed to create more 
awareness ofthe different pleasures of 
photography and with such an extensive 
communication programme in place, the 
company hopes to change the consumer 
attitude and perception towards photo- 
graphic behaviour. 


Operations, Digital and Film Imaging 
Systems Kodak India. 

In accordance with the new strategy, 
Kodak thrust is to motivate the camera non 
owning households to own a camera by 
providing a combination of compelling 
reasons to not only add value for money 
offering but to also enter into this category 
as well. Packagec with a new TV jingle in 
place, the enabler for this initiative is the 
stylish "Kodak EC 300 automatic camera, 
which is now available for only Rs. 995, 
which includes 3 Kodak Max films bundled 
with the offer". 

In addition, the company's efforts to 


《 Extensive consumer 


research indicates, that 
most camera non owning 
households, feel the loss 
of precious moments, not 
captured and among the 
camera owning 
household, many 
consumers have been in a 
situation, wherein they 
think that a memorable 
spontaneous picture 
should have been 


recorded ) ) 


A d d e n d u m 





to our Corporate Chat section in February '05 issue wherein the Kodak India‏ و 
report titled as "Kodak India Braces Up for the Digital Challenge" was featured. In the‏ 
same, the name of Mr.Ravi Karamcheti, was errorneously mentioned as Ravi Karamchetis,‏ 
and his designation mentioned as the new Kodak Business Chief. His correct name is‏ 
Mr.Ravi Karamcheti ana-his designation is Business Manager, Sales and Operation, D&FIS,‏ 
Kodak India. In addition, the price ofthe latest digital camera Kodak LS 755 was mentioned‏ 
as Rs.25, 000 whereas he correct MRP is Rs.21, 900-00. We deeply apologize for the‏ 
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inconvenience caused 


odak India in a significant announce- 

ment unveiled a new strategy to 

involve more and more consumers 
in the exciting world of photography with 
the launch of its two key initiatives in the 
country. In fact, Kodak is investing this year 
in creating the right platforms to achieve two 
key attitudinal changes in the consumer 
behaviour towards photography. Consumer 
Research has proved that typically Indians 
are yetto make photography a regular part 
oftheir daily lives, with a majority of the 
pictures only taken on special occasions. 
The strategy built around the theme 
"Celebrations of Life", in all its various 
facets, Kodak is investing heavily in creating 
the right platforms to achieve two key 
attitudinal changes in consumer behaviour 
towards photography. 

As part ofthe strategy, the company 
believes in activating the need amongst the 
camera non owning households, to own a 
camera thereby communicating that "it's 
impossible to recreate lost moments if you 
dont have a camera". And thereafter, to 
motivate the camera owning consumers to 
take more pictures at events and occasions. 
The current consumer behaviour is to take 
photographs, which are posed, and picture 
perfect, and not capturing the smaller and 
spontaneous moments. Interestingly, only a 
select few moments are captured with the 
majority ofthe photo opportunities missed. 
The company is advocating the need to 
spread the message across that people 
should take spontaneous and un-posed 
pictures, which are a valuable treasure 
house of memories. 

"Extensive consumer research 
indicates, that most camera non owning 
households, feel the loss of precious 
moments, not captured and among the 
camera owning household, many consum- 
ers have been in a situation, wherein they 
think that a memorable spontaneous picture 
should have been recorded", says Ravi 
Karamcheti, Business Manager, Sales and 


corporate chat 
Eyes the Trendy 


Pentax 


& Upward Mobile with Lifestyle Products 


Certainly we are not competing in the lower end of the market but only in the premium segment in India. 


Stop outlets in Delhi, Mumbai, Bangalore, 
Chennai and Kolkata and so on. Certainly, 
we are not looking at the numbers but then 
we have to keep a tab on prices that is why 
we are not entering the IT channel. 
Definitely in the lifestyle channel we have a 
good response and in the four months or 
so at the Shoppers Stop outlets, we have 
made a sizeable presence. 

In the near future we are aiming to sell 
more than 55 to 60 pieces through the five 
outlets ofthe Shoppers Stop, and mind you 
only through the official channel. However, 
gray is a typical type of market, which is 
mainly driven by the consumer demand. 
Gray market is a worldwide phenomenon 
and we are in no position to either start or 
end tt. 

We are positioning new products in the 
4-megapixel and above segment with 
innovative features like movie recording with 
the popular Pentax Optio X series aimed at 
the tech sawy generation next in the 
country. He avers that the company has 
plans of unveiling the highly acclaimed 
Pentax *ist model in India but the price is a 
major constraint. Regarding whether there is 
a special price for India, he reveals that 
though internationally the prices have fallen, 
we have taken that into account while 
pitching our prices and we are certainly on 
par with the other competitors. 

Recalls Shad that during the next 6 to / 
months, we intend to increase our channel 
from the lifestle and AV category to other 
channels. In addition, we hope to widen our 
network from the five metro cities to 
establish our presence in B class cities like 
Lucknow, Chandigarh, Nasik, Nagpur and 
Indore. In the bargain, we hope to convince 
the people that Pentax is serious in India and 
given the patronage and support that the 
professionals have pledged us, we certainly 
hope to make a dent in India. 

-MATHEW THOTTUNGAL 
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Mr Shad Zaman 
( In India, the race is 





basically on in the 
2 to 3 MP category 
whereas internationally, 
it is in the 5 MP 
category. With India 
still in the nascent stage 
of the digicam market as 
such we are certainly 
not late in re-e ing 
the natat. ز‎ 
segment in a big way we are not competing 
with everyone and anyone. Certainly, Nikon 
is a popular brand in the country but in the 
past they encountered some problems on 
the distribution and availability of the product 
in the market. But now with a new 
marketing plan and advertising support, 
Nikon is pushing aggressively in India. But 
we are not far behind and are sure to 
bounce back and catch up with the leaders. 
Says Shad that our focus is not 
marketing through the traditional channel but 
instead we are concentrating on the 
unconventional channel. Audiovisual channel 
(AV) has been our traditional strength that 
we would wish to explore but definitely not 
the IT channel. This is why our products 
are found at lifestyle places like Shoppers 


th convergence taking firm 

roots, digital cameras has 

recorded impressive growth 
rates over its conventional counterpart, and 
Thakral computers (the distributors of 
Pentax brand) was quick to cash in on the 
digital pie by re-launching the brand in India. 
Pentax products are primarily positioned in 
the professional segment of the market and 
this is the reason why we are not compet- 
ing in the lower end of the market. For that 
matter, our major competitors in the 
country are Nikon, Olympus and Casio. It 
goes without saying that Kodak has the 
volumes but we have the quality, pinpoints 
Mr Shad Zaman, Assistant Manager, Thakral 
Computers (India office). 

In India, the race is basically on in the 2 
to 3 megapixel category whereas interna- 
tionally, it is in the 5-megapixel category. 
With India still in the nascent stage of the 
digicam market as such we are certainly not 
late in re-entering the market. However, in 
the distant past our Indian distributor of the 
Pentax brand lacked the aggressive approach 
both in terms of marketing and service 
support system with the result we were 
banished from the market place. This is the 
reason why when others launch their 
products beginning with the zero level, on 
the contrary, we had to begin from the 
negative space, considering our past 
records. Nonetheless, we have bounced 
back thanks to our aggressive distribution 
channel approach combined with excellent 
service infrastructure in place. 

With competition building up on the 
digital space, prices have been continuously 
falling and the consumers are having the 
best opportunity to make their transition to 
digital. Pentax too has slashed its prices and 
the current prices of our 5-megapixel 
cameras are on par with Sony's model in 
the price range of Rs. 20,000 and above. 
Since we are aiming at the professional 
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GUI 


Mark Il 


DIGITAL 


At the heart ofthe EOS | Ds Markil 5 
the new | 6.7 megapixel CMOS sensor, 
developed and manufactured exclusively by 
Canon. With its 


resolution, each, {nage generated 


48. 7 megapixel of 
measures 


4 سم چم چم‎ mm 一 


Fs a JQ rn | Anc rm eO mc tcn 
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large format sizes easily, The full size 35 
mm (36 x 24 mm; sensor of the EOS- 
| Ds Mark il means that there is ^c field-of- 


ommon m digital 


LC 


cameras, and provides exactly trie same 


Canon's EOS- | Ds Mark II last year 










Anon, stealed a march over its 


rivals with the ambitious launch of 


which shattered all megapixel boundaries 





and went on to establish itself as the leader 
in digital imaging space. The EOS- | Ds Mark 
Il with its 16.7 MP full frame sensor 
replacing its predecessor the EOS | Ds with 
1 combination of better features and a 
lower price is the new "ultimate digital SLR” 


available today worldwide. 


retains the same operational ease ana 
familiar lavout as other Canon EOS series 


Cameras. 


Camera Features 
At first glance the Mark II is almost 


identical with the earlier EOS- | D with the 


same weather resistant magnesium alloy 


body and control layout offering an an lazing 





evel of build quality and environmental seal 
from all dust and dirt. The One Serie: 
indicates that they are the flagship model of 


the EOS lir 8 ۱ 


۱۵ and Canon has ma 

compromises with the cons 

performance of the new camera. 
These are the most rugged, full- 


featured and fastest shooting cameras from 





Canon. They are also a kind of work-in- 


progress. Each new version Is built on the 


earlier mode 


What sets the EOS- | Ds Mark Il apart 


uU 





V 门 DI INE fuii trame 16./ megapixel sensor. 


i he new | 6.7-megapixel EOS- | Ds Mark Il 
camera utilizes a full-size 24x36mm CMOS 
ensor that eliminates focal length conver- 


sion lactors, and features dramatically 


Improved image quality made possible C 
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provides |00% image coverage. Image 
playback can be automatic after an image has 
been captured and is also viewable by 

simply pressing the "display" button on the 
rear ofthe body. 

Similar to the earlier EOS- | D models, 
the new Mark Il is also equipped with two 
dedicated card slots for Compact Flash 
(Type | or Il) and SD memory cards and 
allows for either simultaneous backup 
recording for situations where image 
capture is critical or individual recording on 
separate cards for capture of an enormous 
number of images. 

The EF lens mount of the rugged EOS- 


| Ds Mark Il is made of stainless steel 
and is fully compatible with all Canon EF 
lenses (except EF-S lenses), as well as 
TS-E and MP-E lenses. Adding to its allure, 
the new EOS- | Ds Mark ۱۱ camera is 
designe:d for a shutter mechanism of 
200,000 exposures (50,000 more than 
on the original | Ds model). 


So; as photographers worldwide 
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36.0 x 24.0 mm CMOS sensor, the EOS- 
| Ds Mark ۱۱ camera offers the world's 
highest pixel count ina 35mm, full-size 
digital AF SLR camera. In the JPEG Large 
and RAW modes, the 4992 x 3328 
recorded pixels are easily capable of making 
| 6 x 24-inch enlargements. 

Adding to the camera 5 versatility and 
ability to reflect the individuality of the 


I 


photographer using it, the EOS- | Ds IMark 








camera features 20 built-in Custom 
Functions with 65 settings and 27 personal 
function settings that can be uploaded to the 


camera with the use of dedicated software. 
Recognizing that such customization can be 





m 








time consuming, Canon offers to save all of 
the camera s settings on a memory card 
and share it with multiple cameras. In 
case the camera is sent for servicing, the 
settings can be stored and reloaded after the 
work.;s done 

| he be) Ds Mark ۱۱ also features a 
yto read 2+inch 230.0200 
ur LCI) Moniter and 








brilliant anc i 
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tions incorporated in the camera is the new 


DIGIC Il imaging processor which apart 








from providing ultra fine details and life like 
colour reproductions, helps decisively in 
attaining fast response at 4 frames per 
second (FPS) up to 43 frames in JPEG large 


/ 


/ mode. [he new 


mode, or | | fps in RAM 
C MOS sensor features larger microlenses 
over each photosite resulting in an improved 
signal-to-noise ratio. On-ct WP noise 
reduction has also been improved to 
produce a cleaner signal before the image 


data is transferred to the DIGIC Il image 


processor. Indeed, it is the combination of 


y CMOS sensor and 


Canons proj yYrletal 


u 


d. 


DIGIC Il technolog 


| Ds Mark Il camera to provide what was 


y that permits the EOS- 


once considered near impossible: high 


e 


definition at high resolution with extremely 


ur artifacts. DIGIC Il 


low levels of false col 


also permits faster processing of large files 

and ۱5 twice as fast as “ne Image p*ocessor 
" 

Jsed in the EOS $i 


nc ti ona 


debate on the merits of a higher pixel count 
sensor and improved shooting speed, due 
to enhanced support electronics, the 
essence of the new EOS- | Ds Mark II 
remains firm. It is undoubtedly Canon's best 
image capturing machine, the world has 
ever come across. 


Handling & Performance 

The new EOS- | Ds mark ll surpasses 
all digital SLR cameras in image quality and 
handling. Ergonomically designed, the Mark 
|l fits in perfectly into one's arm and gives an 
amazing shooting experience. 

The EOS- | Ds Mark Il pro digital SLR is 
ready for action in just 0.3 seconds after its 
power switch is clicked on and fires a fast 
four frames per second at full resolution for 
bursts of up to 32 JPEG or | | RAW 
images. Accuracy also extends to the 
camera's 2 | -zone metering sensor, which 
works seamlessly with Canon's E-I TL-II 
flash metering technology. 

New for the EOS- | Ds Mark ll camera 
is the optional Wireless File Transmitter 
(WFT-EIA). The new accessory allows 
photographers to transmit images from 
their cameras directly to a computer over a 
wired or wireless local area network (LAN). 
The WFT-EI transmitter includes a mini 
antenna, a long and short IEEE | 394 cable, a 
case and camera mounting screw. 


Assessment 

The new EOS- | Ds Mark II digital SLR 
camera establishes a new benchmark of 
innovation and excellence not only for 
Canon but for all digital cameras alike. 

The new Mark Il, with its resolution, 
image quality, immediacy of wireless and the 
power and flexibility of SLR, offers the first 
real digital alternative to medium format, 
which has so far been the choice for 
mainstream commercial studio and location 
work. In addition, fast transfer of images is 
made possible through the Fire Wire IEEE 

| 394 interface. 

The Mark II is an excellent value for the 
professionals who need its increased 
resolution nd improved performance, and 
to the extent that the Mark ll enables them 
to earn more income, they will buy it. 


— SOUMIK KAR 
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Digital AF/AE SLR 

Type or Il CF card, SD memory card 
36 x 24 mm 

Canon EF lenses (except EF-S lens) 
Canon EF mount 


High-sensitivity, high-resolution, 
large single-plate CIMOS sensor 


Effective pixels: Approx. 16.70 megapixels 
Total pixels: Approx. | 7.20 megapixels 


RGB primary color filter 
JPEG, RAW ( I 2bit) 
Auto white balance with the image sensor 


Approx. 100 per cent vertically and horizontally 
with respect to the effective pixels 


45 AF points (Area AF) 


21-2006 TTL full aperture metering 

(1) Evaluative metering (linkable to any AF point) 

(2) Partial metering (approx. 8.5% of viewfinder at center) 

(3) Spot metering 

e Center spot metering (apprx. 2.4% of viewfinder at center) 
e AF point-linked spot metering (approx. 2.496 of viewfinder) 
e Multi-spot metering (Max. 8 spot metering entries) 

(4) Centerweighted average metenng 


Equivalent to ISO 100- 1600 (in | /3-stop increments), 
ISO speed can be expanded to ISO 50 and 3200 


۱/8000 to 30 sec. (1/3-stop increments), 
bulb X-sync at 1/250 sec. 


Approx. 4 shots/sec. 


JPEG: Approx. 32 shots (Large, JPEG 8) 
RAW: Approx. | | shots 


2.0" TFT color liquid-crystal monitor (230,000 pixels). 
| 0096 coverage with respect to the effective pixels 


CP Direct, Bubble Jet Direct, and PictBridge-compatible 


20 Custom Functions with 65 settings 


PAST p. S 


One NÉ-MH Pack NP-E3 
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Type 


Recording medium 
Image size 
Compatible lenses 


Lens mount 


Type 


Pixels 


Colour filter system 
image format 
Auto white balance 


Coverage 


AF points 


Metering modes 


ISO speed range 
Shutter speeds 
Continuous 


shooting speed 


Max. burst during 


continuous shooting 


Type 


Compatible printers 
Custom Functions 


Battery 


Dimensions (WxHxD) 156 (Vi) x 157.6 (H) x 79.9 (D) mm 


Weight 








ized in the size of a deck of playing cards, 
the EasyShare LS-755 camera's aluminum 


body features exclusive, high powered 
components and technology which is 
capable of capturing and delivering beautiful 
images at a touch of a button. The LS 
standing for Life Style — sports a sleek and 
shiny silver body and fits comfortably into 
one's palm. The USP of this digicam is its 
large hybrid LCD monitor giving | 0096 
image coverage. The 2.5" high resolution 
(207, 000 pixels) LCD screen displays 
pictures in full detail with vibrant colour, with 
magnification up to 8X., is a high-resolution, 
flat panel, indoor/outdoor display. In fact, 
the pictures appear sharp and bright even in 
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camera review 


Kodak 





e Kodak brand of digital cameras, 
since its very inception, has always 
been perceived as a sophisticated 

Image capture device meant mainly for the 
techies and geeks. Alas, not any more. 
Kodak changed this equation with the launch 
of its EasyShare LS 755 last year. Targeted 
at the lifestyle segment, the Easyshare LS 
755 digital camera features a 3X zoom 
lens, 5 Megapixel CCD sensor and an 
amazing 2.5" large LCD screen for picture 
viewing. 


Camera Features 
Kadak launched the LS-755 in the run 
Photek 


up to tf. - na last year. Conceptual- 


EasyShare L 





direct sunlight, and auto picture-rotation 
allows picture right-side-up even when it's 
shot horizontally or vertically. The users can 
also re-size images and edit videos with 
ease on the camera's display 

The LS 755 features a 5.0 megapixel 
CCD and can produce vibrant colourful 
prints up to 20" x 30". The camera 
delivers edge to edge sharp pictures 
capturing even the minutest of detail. 
Nonetheless, the colours that are captured 
are accurate and lively. 

The LS 755 features a professional 
quality 3x optical Schneider-Kreuznach C- 
Variogon zoom lens for image capture. The 
3x optical (35 mm equivalent: 36- | 08 
mm) all-glass zoom lens crafted by the 
leader in lens optics technology produces 
brilliant images 

The lens also offers 5x advanced digital 
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The Photo Frame Dock supplied with the 
digicam provides one-touch image transfer 
to a connected computer while keeping the 
camera's lithium-ion battery charged. This 
way a user can share it through email or play 
customized slideshows on the camera LCD 
and also print it directly on a printer, without 
ever leaving the comfort of one's home. 

Kodak has equipped the LS755 camera 
with multiple levels of control, giving users 
the ability to customize their photography 
experience. It includes 20 scene and colour 
modes for various shooting situations, 
including unique settings for photographing 
merchandise for online auction sites, and 
for shooting objects moving across the field 
of view, especially when panning the shots. 
Users can also take advantage of new 
features such as a histogram in preview and 
review modes, multiple white balance 
choices. In addition, even it has the ability to 
adjust the reflectance ratio to capture greater 
subject detail while shooting outdoors. 

The camera's VGA and QVGA video 
functionality benefits from full 3X optical 
Zoom with image stabilization and continues 
autofocus capacities. A time-lapse video 
function stitches together several frames 
taken over hours, days or even months. 
Video length, which can reach up to 80 
minutes depending on total memory 
Capacity, can also be trimmed from the front 
or back end using in-camera editing. 

That apart, the LS-755 stands out from 
other Kodak brand of cameras, as it uses an 
xD-Picture Card for image storage as 
previously Kodak digicams used only SD/ 
MMC cards. 


Conclusion 

The Kodak EasyShare LS-755 digicam 
is the ultimate solution for both home and 
office use. The new camera featuring a 5.0 
megapixel sensor, a 3x optical zoom with 
direct print facility and all this bundled in a 
sexy silver body will definitely satisfy the 
fashion conscious generation next in our 
country. Retailing at an exciting price of Rs. 
21,900, the LS-755 with the plethora of 
features is surely going to spice up the 
competition in the compact digicam market. 

-SOUMIK KAR 
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Zoom allowing for maximizing the image 
with very low noise. The camera's new 
multi-zone auto-focus captures great- 
looking shots even with several subjects in 
the picture. 


Performance 

The new ۱6-755 is a nice little 
compact digital camera — easy to handle and 
delivers stunning images with bright colours. 
As with all EasyShare digital cameras, the LS- 
755 includes the exclusive Share button. 


۱ 
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A years ago at Photokina ny Photo Marketing Association 
Show (PMA) for that matter is one 
fthe biggest in the annals of the 
More", and with countless imaging industry. However, this year and 
innovations like mobile ^ probably for the first time in its history the 
show was much smaller than normal in size 
with both fewer product introductions and 
expansion of the electronic ^ fewer visitors in attendance. For that matter, 


storage media. and wireless Even major manufacturers and mind you 
some ofthe leading contenders in the race 





the slogan was "Imaging is 


communications, and 


communications It was for megapixels and marketshares, rather 


simply intriguing to assess surprisingly occupying fairly smaller booths 

than compared to the past. What are the 

factors that led to the same will linger in the 

would look like. But in PMA minds of both analysts and industry leaders 
2005, Orlando, the — foralongtime. 

But for all those heavyweights and 
plenty of hopefuls who lined up to show- 
the down turn of the dollar case their latest products, PMA has always 
been an exciting place to be in! The most 
Te surprising factor for the photographers was 

digital products have — orthose who weren't exhibiting. The major 

matured in the US market | medium-format companies like Hasselblad 
and Mamiya, did not even participate at the 
show this year. Does this reflect the 
same. Well in many ways It declining fortunes of these prestigious 

was the tip of the iceberg. manufacturers? Although the issue remains 
debatable one has to atleast ponder on that 
thought that both have been severely 
showcased some innovative | wounded as high-end photographers have 
found that art directors, who used to 
| treasure the cuality of these larger format 
snapshot... “cameras, are riw happier to get instant 


what the future of imaging 


euphoria has evaporated. ls 


and the speed at which the 


largely responsible for the 


Nonetheless, the show 


products as well. AP takes a 
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(for an EasyShare camera) below the $100 
price barrier. 


Konica Minolta: Konica Minolta's 
booth at the show included a number of 
interesting product profile like the 
DIMAGE Z5 and Z20 digital cameras, 
five megapixel models with | 2x and 8x 
optical zoom lenses respectively. Also on 
display were the extremely compact 
DIMAGE X50 and SLR-style DIMAGE 
A200, both announced last year. 

However, the model that attracted 


attention was the Maxxum 7 Digital, (which 
was not a new introduction) but which 
recently started shipping around the world, 
because of its brilliant features particularly, 
the use of its in-camera anti-shake technol- 
ogy that is compatible with almost all lenses 
that fit the camera body. 


Fujifilm: Fuj Photo Film (USA). 
With its usual impressive booth directly near 
the entrance to the hall, with the hugely 
popular Fuji Frontier 570 being the 
cynosure of all eyes. That apart, the 
company displayed a whole raft of imaging 
products and technologies, including four 
digital cameras, the | GB xD-Picture card, a 
wireless infrared printer for camera phones, 
new papers, and a new 35mm film camera 
Clearly underlying the fact that the 
company's total commitment to the 
customer. The Most eye-catching was the 
extremely slim and light FinePix Z| , a five- 
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visitors by storm with its 8-megapixel 
sensor, a new, smaller body, and a | 4- 
frame buffer. Taking up the small end of the 
ELPH line, the SD200 and SD300 were 
joined by the new SD400 and SD500. 

Canon's popular A75 has been 
replaced by the A510, which offers a 
smaller size due to the use of only two AA 
batteries. The rest of the specs are similar 
to the A75. The A85 has also been 
replaced by the A520, with a much similar 
look and nearly identical specs, including the 
use of only two AA batteries. 


Eastman Kodak: The resur- 
gence of Eastman Kodak has been, without 
an iota of doubt, one ofthe biggest success 
stories in the entire photo imaging industry 
virtually bouncing back from the red. 
Towards the end of last year (2004), they 
had not only achieved the number one 
position in digital camera sales, but took the 
top honours in photo printing, kiosks, and 
online photo sharing. 

Atthe show, Kodak showed some- 
what more functional versions of their very 
interesting EasyShare One WiFi-enabled 
photo sharing devices (to call ita mere 
camera would miss most of its capabilities), 
a re-badged version of their very popular 
long-zoom DX7590 camera (now 
appearing as the Z7590, the first of what 
will likely be a broad line of long-zoom 
cameras), as well as a rock-bottom entry- 
level model, the new C300, a 3 megapixel 
fixed focal-length model at the breakthrough 


photographs on their computer screens, 
which allows them to evaluate how 
successful shoots are. 

Another schools of thought believe that 
the weakening of the dollar in the global 
market reflected the market sentiments, and 
this was amply reflected in the display 
booths of some of the leading 
manufacturer's. وا‎ this because of the CES 
show held at Las Vegas, which preceded the 
PMA show? One ponders. Regardless of 
these slight tweaks, one ofthe most 
interesting developments in this show has 





been the re-emergence ofthe cameras 
below the sub $1000 price point. Most 
major manufacturers, including Canon, 
Sony, Nikon Panasonic and Olympus 
featured versions in this price point to 
emphasize the emerging market boom in 
this segment. 

Asian Photographytakes a snapshot at 
some ofthe major players who displayed 
their wares at PMA 2005. 


Canon: With its usual impressive 
booth, Canon showcased portrait photog- 
raphy presentation with some ofthe best in 
the business. With the usual hustle and 
bustle like every year it seemed that the 
company's mantra at the show was “small 
Is more". While showcasing various 
products, Canon demanded and attracted 
attention right at the very entrance in 
company with the Fujifilm booth. However, 
it was the Canon Rebel XT, whicn took the 


footsteps ofthe DSC-W |, as well as three 
new S-series Cyber-shots. The Cyber-shot 
560 and S90 were interesting in that Sony 
has chosen to differentiate them based on 
LCD size, rather than simply plugging in yet 
another higher-resolution sensor with even 
smaller pixel size. Higher resolution does 
not always equate to higher image quality. 


Casio: With a medium-sized booth, 
Casio Inc. showed offthree brand-new 
digital camera models. The Casio EXILIM 
Pro EX-P505 was undoubtedly, without 


doubt the company 5 flagship digital camera 
at the show, marking the company’s first 
foray into the "SLR-style" digital camera 
market. A five megapixel CCD based 
mode! with 5x optical zoom lens and 2.0" 
swiveling TFT LCD viewfinder, the Casio 
P505 offers no optical or electronic 
viewfinders. The camera really looks the 
part, particularly with the large pop-up flash 
raised high above the lens barrel - but it will 
be interesting to see how the camera fares 
against rivals that offer an electronic 
viewfinder to reduce battery consumption, 
or offer better visibility in strong sunlight. 
Two other announcements from the 
company were the more traditional ‘point 
and shoot’ models. The Exilim ZOOM EX- 
750 offers a 7.2 megapixel CCD, 3x 
Optical zoom, 2.5" LCD and optical 
viewfinder. The Exilim ZOOM EX-Z57 is 
similar to the past EX-Z50 and EX-Z55 
models, but with a slightly larger CCD. 
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“Total Imaging Solution" - a group of 
products designed for compatibility, ease- 
of-use, and a rather "Apple-esque" 
minimalist fashion sense. (Indeed, 
Olympus had one of Apple's iMac 
computers alongside the products, perhaps 
to imply the kinship). New "Total Imaging 
Solution" products included the five 
megapixels, 3x optical zoom i:robe IR-300 
digital camera, and the S-DVD- 100 DVD/ 
CD writer for image backup. Other new 
products from Olympus included an update 
to the five megapixel update to the Stylus 


Verve, the five megapixel, 3x optical zoom 
Camedia D-630 Zoom, and the entry-level 
four megapixel, 3x optical zoom Camedia 
D-545Z. 


Sony: As usual, Sony Corp. had 
amongst the larger and more visually 
impressive booths at PMA with different 
venues offering demonstrations from digital 
cameras to camcorders, printers, storage 
devices and Memory Stick products. 

Amongst the digital camera announce- 
ments, the long-zoom stabilized lens, 
Cyber-shot DSC-H | caught the eye of the 
viewers mostly for the fact that it brings 
Sony into a market it has been conspicu- 
ously absent from. The camera is also 
noteable for another reason - it is the only 
model in Sony's 2005 lineup that doesnt 
offer a Zeiss-branded lens. 

The company also unveiled two new 
W-series digital cameras that follow in the 


megapixel SuperCC D HR-based camera 
with 3x optical zoom lens. Equally interest- 
ing was the FinePix FIO, a 6.3 megapixel 
SuperCCD HR camera with 3x optical 
zoom lens and 2.5" LCD display. 

Other products on show included the 
FinePix A345 and A350, both announced 
in the run up to the show, as well as earlier 
announcements including the FinePix F |, 
520 Pro, S3 Pro digital SLR, S3 100, 
55100, and MP-70 camera phone printer. 


Nikon: Nikon Inc. with its sprawling 





booth displayed the D2Hs, a high-end SLR 
with a 4. | -megapixel sensor, and its multi- 
range lens besides, its popular Coolpix 
range of cameras. 

The most impressive was the 
company s interactive sessions with the 
audience under their famous theme “Meet 
the Pros". This featured renowned 
photographers talking about their experi- 
ences using the Nikon cameras, while 
highlighting their pros and cons. 

In a revamp of their small Coolpix 
cameras, Nikon also introduced the 
Coolpix 4600, 5600, and 7600. Moving 
up the ladder in the quality department were 
the Coolpix 5900 and 7900 series. 


Olympus: Olympus had a whole 
array of new products at the show, with 
standouts including three fixed aperture 
zoom lenses for the E-System digital SLR 
family, and additions to the company's 


DVD discs or roll paper media. 


Hewlett Packard : One of the 
products that generated the greatest interest 
atthe Hewlett Packard booth was the HP ۰ 
PhotoSmart 8750 printer. Billed as a 
Professional Printer, the 8750 have nine 
inks and 13x19 print output. Two of the 
nine inks are light grey and dark grey, which 
combine with black to produce greater 
range in black and white photos. 

The march of megapixels continues 
with the HP PhotoSmart R717. This 





popular design now offers a 6.2-megapixel 

imager, red-eye removal, SD card storage, a » 
Li-ion battery, and a | .8-inch LCD display. 

Quite a bit shorter is the M4 | 7, which has a 

5.2 megapixel output, a |.8-inch display, 

and runs on two AA batteries. Also of 

interest is the new BMW Williams version 

ofthe PhotoSmart R607, honouring HP's 
sponsorship of the BMW Williams Formula 

One racing team. 


SanDisk : On SanDisk's booth, the 
company presented a number of new 
storage products that set new capacity highs. 
Amongst the announcements of interest to 
owners of products based on Sony's 
Memory Stick Duo media were the two 
gigabyte Memory Stick PRO Duo, bringing 
the company's offerings to | 28MB, 
256MB, 512MB, | GB and 2GB cards. 
SanDisk also introduced a new line of high- 
speed Ultra ۱۱ Memory Stick PRO Duo 
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One thing the models have in common is 
resolution, and lots of it - even the entry- 
level cameras start from four megapixels, 
and the top models reach as high as seven 
megapixels, about as high as the top 
competing models from other manufactur- 
ers at the show. 


Pentax: |he Pentax booth at the 
event was packed with products, though all 
but one ofthese were announced before 
the show. The company's only new 
announcement for PMA was the develop- 


ment of an Pentax DA 50 - 200mm F4 - 
5.6 ED lens, shown under glass as a 
prototype at the booth. Other recent 
products shown in our report include the 
*ist DS consumer digital SLR, which began 
shipping at the end of last year, as well as the 
Optio WP waterproof camera debuted at 
the CES show. 


Epson: Products on the Epson 
booth range from low-cost existing digital 
camera models such as the entry-level 
Epson L500V digital camera announced last 
year, to impressive wide-format printers that 
offer a combination of speed and high 
resolution. À siew ofthe interesting 
products on the booth were the Epson 
Stylus Photo R! 800 printer which stands 
out as a particularly exciting product offering 
5760 x 1440 dpi resolution, !.5 picoliter 
droplet size, | |" x 14" prints in under tv/o 
minutes, and support for printing on CD / 


Panasonic: Matsushita Electric 
Industrial Co., better known as Panasonic 
brand name, had numerous digital cameras 
and camcorders featured on its booth at the 
event. The company announced several 
interesting new models, all with both a four 
or five megapixel imager, and all featuring 
the company's image stabilization technol- 
ogy. Thelong-zoom DMC-FZ4 and DMC- 
FZ5 offer a | 2x optical zoom, while the 
DMC-LZ! and DMC-LZ2 include a 6x 
optical zoom, and the DMC-LS | includes a 
3x type. Ofthe five cameras, the FZ 
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models are the only ones to offer 
viewfinders of any kind (in both cases, a 
|/3" LCD electronic viewfinder), while the 
remaining cameras all offer only atwo-inch 
LCD display for image preview / review. 

Panasonic has new competition in the 
long-zoom stabilized lens digicam market 
from Sony's DSC-H | model, which was 
also announced at the show. 


Samsung: Samsung, the Korean 
consumer electronics giant, had a large 
booth in which it demonstrated quite a 
range of its digital camera capabilities. 

In recent years, Samsung has gained a 
reputation of being one of the companies 
that unveils the largest digicam lineups at 
PMA, and this year was no different. 
Samsung 5 models span a range from entry- 
level models with fixed focal-length lenses 
to higher-spec cameras with Schneider- 
Kreuznach Varioplan branded zoom lenses. 


versions of its Photoshop and Premiere 
applications - Photoshop Elements being 
a photo editor that also offers the ability 
to organise and share your images, 
while Premiere Elements is aimed at 
editing videos and burning DVDs ofthe 
resulting movies. 

The company had the most impressive 
Interactive sessions at the show. With all the 
sessions completely jam packed, Adobe did 
not fail to impress the visitors showing off 
some of the amazing features of its new 
packages. 





Although, the majority of the exhibitors 
complained about the number of attendees, 
and the low volumne in their turnaround, 
the worried look on some of the smaller 
exhibitors, seemed to suggest the 
market mood. An analyst pointed out 
that generally at the Orlando chapter 
usually the second fair is believed to be 
low key with the visitors. But what has 
baffled the industry is the low key response 
in the first year itself. 

Nonetheless, the major manufacturers 
hogged the highlight with some innovative 
products, with hoards of visitors buzzing in 
and out of their stalls at PMA 2005. But it 
left many a smaller participants asking for 
more. The buzzword is that business with 
pleasure makes sense. In deed, Las Vegas, 
rules the roost as an ideal entertainment 
getaway to romp inthe visitors. 

Text & Images: 
MICKEE MENON 
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been specifically tweaked for the best digital 
performance. These models all offer a full 
35mm image circle, providing compatibility 
with both 35mm film and digital camera 
bodies. The remaining three models are 
engineered specifically for digital cameras 
with an APS-C or smaller image sensor: 


Lexar: At the PMA venue Lexar 
Media, Inc., a world leader in advanced 
digital media technologies, announced a 
new website designed specifically for digital 
photographers. Located at www.lexar.com/ 


Em» " 


dp. The company also had in display its full 
line of Platinum Series flash memory cards 
which are speed-rated at 40X, equivalent to 
a minimum sustained data read and write 
speed capability of 6MB per second, that 
provide consumers with superior perfor- 
mance. Available in recently updated, 
contemporary packaging designed to drive 
consumer interest at retail sales locations 
worldwide, Lexar's Platinum Series now 
includes Memory Stick PRO(TM) and 
Secure Digital(TM) (SD) flash media 
formats as well as CompactFlash( TM). 
Lexar's Platinum Series includes a wide 
variety of flash memory card forrnats, 
including CompactFlash, Secure Digital (SD) 
and Memory Stick. All flash memory cards 
are available in capacities of 256 MB, 
512MB and IGB. 


Adobe: At the Adobe booth, the 
company demonstrated the Elements’ 


cards, available in 5 | 2MB, | GB and 2GB 
capacities. 

In addition, SanDisk's Ultra Il SD Plus 
card for owners of Secure Digital-based 
products, which 'folds' in the middle to 
reveal a connector that plugs directly into a 
USB slot, allowing the card to be offloaded 
without the need for a media reader (and 
also allowing the card to function as an 
extremely small USB 2.0 High-Speed flash 
drive). The Ultra II SDs comes in the 
512MB and | GB capacities initially. 

For users of CompactFlash-based 


g 


cameras, SanDisk introduced a | 28MB 
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* version of its Shoot & Store CompactFlash 


card, a low-cost variant of the regular 
CompactFlash card. Other announcements 
included a Shoot and Store-compatible 
version of the SanDisk Photo Album, which 
allows users to create slide shows of their 
images, and view them on a connected 
television. 


Sigma: Sigma Corp. showcased not 
only its SD 10 single-lens reflex digital 
camera, but also a vast array of lenses 
offered in mounts compatible with cameras 
from quite a range of other SLR manufac- 
turers, thus firmly declaring its commitment 


4»  todigital photography with a whopping | 3 


lens announcements aimed at digital 
photographers. 

Of these new models, ۱۵ are APO 
lenses which are variations on existing 
designs, but with lens coatings that have 


market trends - USA 





he PMA Industry Trends Report indicated that sales of Digital 
Still Cameras (DSC) in the U.S.A. were estimated at 18.2 
million in 2004, and are expected to grow only | 396 in 2005 
to 20.5 million units. And the news item created some consternation 
among people interested in prints from digital cameras: wont this 
"new development" affect the future growth of that business? 

Surprising maybe, but Photofinishing News has been projecting 
for over a year now in its Excel-based Research Information Services 
Program that DSC sales in the U.S.A would actually begin falling in 
2007. Ata recent IMI Conference (www.imiconf.com), Robert 
Palmer, Director of the Digital Photography Advisory Service at Lyra 
Research (www.lyra.com) provided a review of his company's 
forecasts for digital cameras. 

When we look at Figure 2, in which Lyra Research estimates 
household penetration of DSCs, we would expect that the rate of 
growth of DSC sales would slow, and even begin to decline in 2007. 

In a presentation entitled Living Digital: Has the Pixel changed the 
Picture? Liz Cutting, a senior account manager at NPD Techworld 
(www.npd.com) showed the results of NPD audits indicating that over 
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| in 3 digital cameras sold are to repeat buyers, and DSCs 
are quickly moving into the mass-consumer market. Of 
first time buyers, 47% were women, according the NPD 
lechworld surveys in early 2004. For repeat buyers, 
women represented 38% ofthe buyers. 

Reacting to this trend, some U.S. DSC retailers have 
already begun to alter their selling strategies. Why? 
Because in the "film world", women, particularly young 
mothers, have been the mainstay family "memory 
keepers’. When DSCs were being purchased by the 
“early adopters”, the keepers ofthe "digital memory 
keeper” designation shifted. However, as indicated by the 
surveys, women are again becoming the family “memory 
keepers”, whether they are using film cameras or DSCs, 
Cameraphone users represent a different situation, which 
we will not cover here. 

In a recent NPDAWIRED White Paper, Ross Rubin, 
Director of Industry Analysis, NPD Techworld wrote that, 
while film photography may still have some qualitative 
advantages over digital photography, most consumers are 
now satisfied with the output of their digital cameras. 
Indeed, NPD point-of-sale data shows that digital cameras 
with a resolution of between 3 and 6 megapixels 
accounted for more than 85 per cent of the unit volume 
sold in October 2004. Such cameras accounted for only 
47 per cent of units in October 2002. Meanwhile, 2- 
megapixel cameras, which had the highest unit share in 
October 2002, accounted for only 2.4 per cent of sales 
two years later. 

While digital still cameras continue to cost more, on 
average, than traditional film cameras, many of their 
purchase segments closely match those of the population 
at large, proving that digital camera usage has become 
affordable. Of course, those with higher incomes tend to 
purchase more expensive cameras, and 45 per cent of 
digital camera dollars spent in the 12 months preceding 
October 2004 were spent by those with annual incomes 
above $75,000. More than a quarter of the dollars were 
spent by those with incomes above $100,000 per year, 
even though they comprise less than |8 per cent of the 
population. 

The numbers have been changed slightly for this 
article so that they add up to 10096 in both columns. 
However, these numbers support the statements by Liz 
Cutting that DSCs are becoming mass-consumer 
products. Using such data, retailers are also beginning to 
match DSC promotions to their own customer demo- 
graphics. And, more DSC users are making their prints at 
retail. Figure 5 shows the top reasons cited by consum- 
ers for making their prints at retail. 

Digital camcorders are evolving into good capture 
devices for still as well as video images. Mr. Rubin 
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Above Figure shows Lyra's general-use camera shipment estimates and 
projections. These numbers do not consider entry-level models, which has 
become a growing segment again with the arrival of Single-Use Digital Cameras 
(SUDCs). These numbers also do not include professional models such as 


Digital SLRs and Digital Camera Backs. 


` Household Penetration Rate for Digital Cameras | 
in the United States, Japan, and Europe, 2002-2008 | 
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Digital Camera Unit 5 


Resolution Range Oct. 2002  Oct.2003 Oct. 2004 
2 to 2.9 MP 37.5 [5.6 2.4 

3 to 3.9 MP 26.0 42.0 353 

4 to 4.9 MP 16.6 16.2 25.6 

5 to 5.9 MP 44 |5.9 24.6 


Source: POS Data / NPD Techworld / The NPD Group 
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Figure 4 


Digital Still Camera Dollar-Volume Share 
by Income Levels 
(12 Months Ending Oct 2004) 


Income Level Digital Still Camera Percentage of US 

DollarVolume Share Population, 2000 
Over $150,000 + 5 5.6 
$100,000 to 9 19.1 ۱۱.۱ 
$75,000 to 9 17.2 13.2 
$60,000 to $74,999 |3.3 | 1.6 
$45,000 to $59,999 | 4.6 | 4.0 
$30,000 to $44,999 2.3 16.6 
$15,000 to $29,999 10.2 16.9 
Under$15,000 4.0 | 1.0 


Source: Consumer Data / NPD Techworld / The NPD Group and US Census 


Figure 5 
Top Reasons for Printing Digital Photos at Retail Store 


Convenient location 





Affordable price per print 1 

Fast turnaround time — IN - 

High print quality [ — ———75X = | 

Ability to order prints larger than snapshot = "o | | 
Already in the store for other reasons [mm | | | | 


Existing relationship with the retailer already ۳ f — | | | | | 
Knowledgeable and friendly store personnel 5 | Ll Japan (2003, n = 286) 
Don't own a photo quality printer at home | (Jj United States (2004, n = 212) 
Don't want the hassle of printing my own photos Ly | | | 
Other = | | 
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Source: Lyra Research, Inc., 
2003 Japanese Digital Camera User Survey, 


Multiple responses permitted 2004 U.S. Consumer Photo-Printing Survey 


commented that, while older camcorders generally produced inferior stil 
images for making prints, in the | 2 months ending October 2004, 9 | per 
cent of camcorders sold could capture digital photos. However, 69 per 
cent of these devices had image resolutions lower than | megapixel. Anew 
category of hybrid camcorders based on flash memory technology — such as 
Panasonic's D-Snap — are primarily based on digital cameras and should have 
better imaging capabilities. Of early adopters surveyed in a Wired Pulse panel, 
58 per cent wanted a digital still camera that could double as a video camera. 

After several years of fast speed growth, the PMA International trade 
group projects that digital camera sales will rise just | 3% this year, which Is 
some cause for worry. The reason- many consumers are already onto their 
second digital camera purchase suggesting that the market is maturing earlier 
than expected. 


One is not born a woman but rather 
becomes one - Simone de Beauvoir 
ut this does not imply superiority or inferiority between the sexes. Nowhere else 
in the world can women truly claim that they have the same rights and opportuni- 
ties compared to their male counterparts. In fact, on March 8" every year, the 
International Women's Day is organized as a meeting point to highlight the issues of 
economic, political and social achievements of women the world over and this year is no 
different. 

The history of International Women's Day dates back to ۱9۱۵, as a result of rapid 
industrialization and economic expansion led to a series of protests over working condi- 
tions. The day ie 8" March 1908 also saw the first strike by women members of the 
Garment Workers Union in New York. The reason - they were demonstrating against 
intolerable working conditions, and low wages in the industry. 

The protests led to the announcement of International Women's Day on 8th March 
and for over 80 years, the day has come to symbolize and review how far they have 
come in their struggle for equality, peace and development. On this day, women on every 
continent, anc from every section of the world's populations, unite in common struggle to 
achieve that for which all women yearn - the preservation of peace, together with the 
achievement of the basic needs of life for all humanity and the progression of social and 
economic equality. 

Women have made vital contributions to photography both as a profession and as an 
art form from the very beginning. In every aspect of the medium — portraiture, social and 
scientific documentation, advertising, photojournalism, personal expressions — women 
have been highly visible creators. Yet their achievements have often been overlooked. 

With the ensuing International Women's Day on 8" March 2005, the plight of the fair 
sex in India continues to be a cause for concern. In fact, the trafficking of women is one of 
the fastest growing criminal activities in the world and apart from drugs and guns is the third 
largest source of profit generation. 

The trafficking occurs generally from the undeveloped countries to the highly 
developed countries or else to countries with a higher standard of life. India happens to be 
the epicenter and a transit point for these activities and for forced labour. In addition, the 
country is also a haven for sex tourist from Europe, the US and other Western nations. 

It is true, that in recent times a lot of progress has been achieved. Women's access to 
education and proper health care has increased; their participation in the paid labour force 
has grown; and legislation that promises equal opportunities for women and respect for 
their human nights has been adopted in many countries. The world now has a growing 
number of women as policy-makers. 

However, nowhere in the world can women claim to have the same rights and 
opportunities as men. They continue to be among the poorest overall: the majority of the 
world's ۱۰3 billion absolute poor are women, and in India it is no different. On an average, 
women receive between 30 and 40 per cent less pay than men earn for the same work. 
And everywhere women continue to be victims of violence, with rape and domestic 
violence listed as significant causes of disability and death among women of reproductive 
age worldwide. 

If change is a measure of progress, then this issue is a tribute to all women photogra- 
phers who have endeared into a traditionally man's domain and have over a period of time 
come up with some fantastic creativity. This issue features the creative work of some of 
the finest women photographers from around the world. 

Erin Martin — Louisiana, Nature Photographer 

Erika Dufour — Chicago, Fine Art & Abstract Photography 

Michele Wambaugh - Texas, Documentary & Peoples' Photographer 

Zakia Shakir- Mumbai, India, Fashion Photographer 
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Since your initial photographs were 
purely fun, then how did you come to be 
associated with photography as such? 

Since my picture taking began as 
only fun, | was unsure, at first, that | 
wanted photography as a career. | knew 
that | loved the outdoors and wanted to 
share that beauty with others. Just doing it 
as a hobby was not fulfilling. Having a career 
where | could capture my emotions and tell 
a story at the same time, was perfect. It 
took a great deal of workto become more 
than a hobbyist. My career was guided by 
lots of critiquing, studying, practicing and ad- 
vice. So far this career has been a wonder- 
ful part of my life. 


In your brand of photography, na- 
ture is at the center of your lens. 
How come this fascination happened 
and why? 

| choose to bring nature into focus be- 
cause it was a big part of my child hood. My 
first home was in a rural area surrounded by 
vast swamplands and woods. As a child, | 
was exposed to hunting and fishing and just 
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ature with its myriad hues, is 

believed to be the foundation of 

life on earth, and growing up in 
the eerie swamplands of South Louisiana, it 
was but natural that Erin Martin, the US 
based photo-artist developed an uncanny 
eye for the profusion of green with its mes- 
merizing and intoxicating effect on nature. 
However, it was not until she learnt the vir- 
tues of patience, confidence and hope to 
cope up with everyday situations that made 
the real difference. This is because, she be- 
lieves, "Photography is not just art, but it is 
my diary", and through it hope to portray 
the pureness of life and to spread the mes- 
sage of conservation. 

Erin's serious approach to photography 
is nicely balanced by her playful nature and 
sense of adventure. She's setting her sights 
high and if she goes after a career with the 
same enthusiasm she gives her photogra- 
phy, you'll be seeing a lot more of Erin Mar- 
tin in the very near future. 

In an exclusive to Asian Photography, 
she reveals her passion for the art and 
more. 






| Erin Martin 


being outdoors. My attention was drawn to 
everything in my environment. As | grew 
up, | wanted to study and understand more 
about nature. This fascination introduced 
me to photography and documentation. 


Who was the biggest influence in 
shaping your career and how? 

My career in photography has only 
just begun. Yet, there are so many people 
who have guided me in so many ways. Ev- 
ery bit of advice has made me not only a 
better photographer but also a better per- 
son, and has gotten me closer to succeed- 
ing even though | have a long journey ahead. 
But the person who has influenced me the 


most is my father. He's the one who gave 


me my adventure seeking skills, the one 
who handed me the old family camera and 
encouraged me to try something new;the 
one who prepared me for education, 
events and opportunities and the one who 
always stayed one step behind so that | 
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could be in the spotlight. A local, amateur 
photographer named Mark LaGrange has 
also taught me a great deal about pho- 
tography and has endlessly lent me his 
personal equipmentto better the outcome 
of my picture taking. In the past few years 
my mom and my boyfriend have also been 
there to help me pursue my talent and 
achieve my goals. | am very thankful to all 
these people, for with out them my career 
would not have been possible. 


What does World Environment Day 


mean to you as a photo artiste, espe- 
cially since the degradation of the planet 
is the most talked about issue? 

To me as an artiste, World Environ- 
ment Day is very important. This is the day 
when all wildlife artists should serve as an 
asset to the world. We should all speak out 
louder than usual and show people what 
our environment is about. | feel that people 
need to see the good and bad effects of 
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Wildlife, Sanctuary (Best of Show), Louisi- 
ana Photographic Society of Baton, Rouge 
Monthly. In terms of contest, the North 
American Nature Photographers, and the 
Association Infinity Foundation Scholarship. 

The criteria for each of these were 
basically the same. The photos entered 
must have been taken by me, the subject 
must be untamed and in the wild, no ma- 
nipulations were allowed, etc. Each contest 
was judged by a group of professional na- 
ture photographers whose judgement 
based on quality, composition, sharpness, 
exposure and overall critique. However, 
these awards are just a bonus for me be- 
cause the real prize is actually the anticipa- 
tion, wonder, excitement and all the other 
emotions | go through when I'm out in the 
field waiting to get that perfect picture. Being 
able to go out and photograph the outdoors 
is the best award, | have ever gotten. 


With the arrival of digital technol- 


ogy, how much of it has contributed to 
the enhancement of 
your art? 

With the new digital age, | have 
benefited greatly. | am able to produce 
more work at a better quality and it's also 
easier to keep track of my photos. | have 
learned a lot more on the computer and 
there are so many more options when 
using digital. l've gone digital since the 
beginning of 2004 and | love f it. 

-MATHEW THOTTUNGA 


society. Most people just comment on the 
bad effects, and what we re doing wrong. 
We also should show the good things be- 
cause it is important that they keep being 
done. As a nature photographer, | like to 
capture outdoor activities such as people 
and nature giving backto one another, like 
for instance, the fishing industry, wildlife pre- 
serves, and wildlife rehabilitation centers. 


What single difference have you 
made through your pictures to help 
promote the cause of the environment 
awareness? 

| hope in my career, | have made or 
will make a difference in environmental 
awareness. Using a little creativity, | capture 
the subject in a beautiful setting to make 
people take a closer look. By portraying life 
and pureness, | bring to their attention the 
need for conservation. My photographs 
have been displayed in calendars, maga- 
zines, newspapers, events, on websites and 





in peoples' homes for both the beauty and 
importance ofthe subjects 


You have bagged some notable 
awards in your career. What are they 
and what was the criteria in 
winning the same? 

In my career | have won some pretty 
nice awards. The following awards are at 
local and national youth level: 

Louisiana Outdoors Writers Associa- 
tion (first place), HEARD Natural Science & 








unnecessary complication. Communicating 
with everyone involved in your business 
whether it be your client, stylist, photo 
crew, lab, etc. also helps avoid unnecessary 
misunderstandings or mishaps. Does that 
imply that beautiful object make stunning 
images? It depends on the object. 
Sometimes the beauty in an object is its 
three dimensionality and is made to be 
appreciated in that realm which could never 
be conveyed in flat art. Also some beautiful 
objects are made to be appreciated by using 
other senses paired with the visual and its 
beauty cannot be fully appreciated until 
touched, smelled or heard. Still photography 
can make some objects even more 
beautiful by placing them in a new situation, 
or by isolating them from their typical 
environment. 

"But you have to determine what is 
right for every situation. There are no rules 
so you have to be able to listen to your 
intuition. | try notto predetermine a look 
before | know my subject matter and | 
choose setting or lighting that | feel best fits 
what mood | am trying to portray”, the 
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" have been able to shape my portfolio as 
| see the world, which in turn has 
brought me work that fits my style, 

allowing me to continuously photograph 

subjects that interest me. My career has 
also given me the opportunity to work with 
such a wide range of creative people and 
has exposed me to new situations. The 
unpredictability of the job keeps me 
constantly on my toes and always thinking. 

There is never a dull moment, reveals Erika 

Dufour, the Chicago based visual artist. 

With this unpredictability, however, 
comes the uncertainty of not knowing when 
or ifthe next job will come. Slow periods 
are inevitable, but since there are always 
new projects to start, they are often useful. 

What then is the USP for success? Besides 

being fluent in the technical aspect of 

photography, it is important to have a 

positive attitude towards your work as well 

as surrounding yourself with a 

knowledgeable, skilled and personable crew. 

Another asset making your clients feel like 

they are in good hands, presenting them, 

with a quality finished product without 
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Still photography can make some objects even more 
beautiful by placing them in a new situation, or by isolating 
them from their typical environment. ) 


communicate and direct them without 
words. In order to capture the kids in action 
we used the Elinchrome Sport heads which 
have the fastest flash duration to freeze the 
action. The shoot ended up being very 
successful and all fun! 

Recalling her induction into 
photography Erika muses that "| first 
became interested in photography at the age 
of ۱6 and was drawn to the film ` 
development process and darkroom 
printing. She then studied photography at 
Columbia College and became enamoured 
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was little funding for the shoot, so we had 
to come up with an interesting look at a low 
cost. Of course they are incredibly talented 
athletes so we knew they would translate 
well to film. The next challenge was to 
coordinate a schedule through many 
different sources both here and abroad, and 
arrange transportation for | | children to 
and from the studio all the while 
communicating with non English-speakers. 
Shooting was also a challenge because of 
the language barrier, but the kids were very 
patient and we figured out a way to 





visual artist emphasizes. 

However, she singles out one particular 
campaign that stands out in terms of 
creativity. Incidentally, last year she had the 
opportunity to make some promotional 
photographs for the Youth Shaolin Kung Fu 
Troupe while they were on tour in Chicago. 
The complexity ofthe shoot created a few 
hurdles, but overcoming them proved to be 
a rewarding experience. In fact, the troupe 
Is based in China and they traveled to the 
United States for the first time. 

But the first challenge was that there 










with it and thereafter started learning about 
studio equipment and being able to control 
the mood of an image through lighting. 
Initially, | was inspired by the diverse talents 
of my professors, but it was when | began 
to visit places like the Art Institute of 
Chicago, and the Museum of 
Contemporary Art, as well as private 
galleries, that | was taken in by the visual 
world, not only in photography, but painting 
and sculpture as well. During my College 
years | also studied dance which influenced 
my awareness ofthe body and movement 
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which in turn helped my photography greatly ". 

"Nonetheless, being a grant Panelist for the 
2004 Illinois Community Assistance Programme, 
was a wonderful learning experience in that | was 
given the rare opportunity to look at artists in the 
midst of their progress and read about their 
concepts and how they intended to portray their 
visions. The factis that | learned that 
communicating your artistic intentions as clearly 
and concisely as possible is as important as the 
work itself", Erika reminisces. 

With digital photography making rapid inroads, 
but regardless of its reach there will always be a 
passion for film due to its tactile quality and 
uniqueness. However, there will be room for both 
in the world, and it would be a shame to abandon 
the roots of the photographic process. But with 
the commercial side of the business clearly shifting 
to digital the rules of the game are clearly changing, 


more than the fine art realm. But since commercial 





Images are temporal and are not meant to be 
displayed for long periods and permanently 
archived, whereas many old forms of processing 
such as Palladium and Albumen, or glass plates 
used by artists like Sally Mann, are based on crafts 
that have been around for decades. Moreover, the 
darkroom is a special creative space that photo 
artists the world over are not ready to part with 
and would never want to lose, and she is no 
excepuon. 

In the meantime, she recalls that she will 
continue to develop her own ideas and work with 
like-minded people. Considering the fact that she 5 
not into high-end fashion photography, nor has she 
experienced that way of life, it would be naive to 
comment. It's difficult for me to compare the two, 
although my work does involve fashion at times. 
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Michele Wambaush 


"The Medium is the Message." - Marshall McLuhan 7 





hilarious. 

"The colourful and melodramatic 
movie billboards all around India 
immediately captured both my eye and 
heart when | first visited South India in 
January 200 |. But the idea to shoot neon's 
did not happen seriously until 2003. That is 
because | had always thought of myself as a 
people's photographer in the first place. 
This was a great lesson for anyone to learn: 
never put yourself into a box! 

"But slowly the fascination to shoot 
signage and its varied splendours brought 
the best out of me and since then, | have 
captured the same in many of my overseas 
sojourns. Nonetheless, | do not like to think 
in terms of one country's superiority in 
advertising images and techniques but rather 
that each of the countries have distinct styles 
which are geared to appeal to their particular 
culture. | am especially drawn to the vibrant 
use of colour in India, in the saris worn on 
every street and in the signage. The world 
of colour, as well as, the warmth of India's 
people, have been the reasons | return each 
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ver since there have been vendors 

selling something, signage of some 

sort has been part ofthe urban scene 
for all of civilized history. Making use of our 
most basic needs, desires and fears, those 
in the advertising industries all the way down 
to small shop keepers the world over try to 
get usto buy their products. New images, 
sayings and icons are being created daily in 
an effort to communicate with the masses. 

Ever since the ۱9505 Americans are 
familiar with billboard spread across the 
landscape. Many might recall the one-per- 
mile Burma Shave ads that engaged car 
passengers on their tedious car trips 
through desert and plains. So much so that 
today, billboards and other signs are 
worldwide but they are different in each 
country, within even each province. 

The fact that everywhere mankind 
looks there ۱5 signage trying to sell us 
something or inform us in some manner. 
Most of us try to ignore the billboards but 
the reality is different. Next to real life this 
can be somewhat amusing or downright 





year to shoot exclusively in India avers 
Michele Wambaugh, the Texas based 
photo-artist. 

However, one ofthe things that she 
finds so intriguing about shooting the neon's 
is the setting. Often the signs tower above 
street vendors or some element of antiquity 
or poverty. In fact, this juxtaposition that 
occurs amazes her all the more, where the 
modern confronts the ancient. This is 
nowhere so true as in India. 

In general, signage in America and 
European countries does not possess the 
pizzazz that is found in India. Yet in other 
countries, one can find interesting 
juxtapositions of content in the ad with 
where it is being displayed such as the 
famous Empire State Building in the 
background, But it is a lot more easier in 
India; and some ofthe great locations to 
shoot neons are the cities in South India. 

“The colour saturation of my signage 
series is of primary importance! To 
maximize colour, | try to shoot as much as 
possible in full sunlight. When | print my 
proofs on my computer, | often add more 
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1 am interested in portraiture and clicking candids of tribal women working. I feel 
it is important to capture a people and way of life that will someday be gone. 


life and culture of a downtrodden 
community 

At first, | was interested in 
photographing Indian tribal's because they 

often have such colourful clothing and 
jewelry. | know that's superficial, so now | 
am paying more attention to the careworn 
expressions found on many adults’ faces. 
Yet, many tribal children have a wonderful 


oy of life, just like other children with fuller 
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will need to do some research for the 
explanatory text to accompany my exhibit. 
Right no 


w, It Is premature to know where | 


will have exhibitions of "World Signage" but | 
would certainly love to show it in India! That 


would be natural. Moreover, Asan 


Photography Magazine is the first publication 


to even see this series. 
The Indian tribals as a subject offered 


her the perfect canvas to explore the way of 


colour. And some dynamic images have 
been rejected because | could not get 
enough punch into the colours’ the visu 
artist elucidates. 


£D 


Right now, | am organizing m signage 
eo 


images into specific groups for exhibition. 
Some of the sub-groups of pictures | have 
formed are “Intersections: signs at 
intersections, "Fashion" signage In clothing 


stores and "Movie Signs." As usual, | 


9» ‘enn 


pw 


bellies. It is not always easy to photograph 
tribals who exhibit signs of malnourishment. 
| leave a few rupees or candy but | know it 
Is never enough. | am thinking more and 
more that my pictures of tribals might be 
used to call attention to their needs, but the 





reality was how’? 
says Michele that "The harsh reality is 
that women in almost every society have 
not gotten fair treatment. | am concentrating 
on the tribal women and children against the 


backdrop of their sometimes unique 
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houses. | am interested in portraiture and 
clicking candids oftribal women working. | 
feel it is important to capture a people and 
way of life that will someday be gone"! 
Perhaps the fascination and love for India 
and its diverse people constantly keeps 
bringing her back to India. 

What then is the most important quality 
to be successful? To have successful 
shoots, an artist must be both very patient 
to be able to wait for the right opportunities 
to photograph the chosen subject and then, 
she has to be ready to respond immediately 
and give all her energy to the creation of the 
best images she can capture. One minute 
you are on hold and the next you are going 
full steam ahead. 

"International Women's Day is another 
time when the spotlight could be focused 
on women visual artists. Unfortunately, in 
the USA, | think we still get the short end of 
it. | have seen very few exhibitions devoted 
to International Women's Day. But | see 
less and less discrimination against women 
of all careers in the US. However, | know 

p Mm E ۲ Ng 


X ۳ 
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that it still does exist in the form of payment. 
Women here still earn $.76 per every 
$1.00 a man earns FOR THE SAME 
WORK. Progress is slow. 

Interestingly, the one place | have read 
that the reverse is true in fashion modeling. 
Male models earn far less than females. 
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However, she was influenced by the work 
oftwo ofthe country's talented and 
renowned fashion photographers, whom 
she later on assisted after her return from 
her overseas study tour, to get the feel of 
commercial photography in the country. 
Besides, working with them one gets to 
work on the best of campaigns and also get 
the best exposure. 

"People is a very interesting subject 
which has a vast variety in itself. There are 
beautiful people, ugly people, hard and 
strong faces and the soft and innocent look, 
arrogant expressions and the reachable 
look, ... shooting people is like face reading 
which ۱ always loved and actually have the 
knack of reading people so that makes 
people very interesting to me", reveals the 
Mumbai based fashion pro, Zakia Shakir. 

“| love fashion photography and 
capturing people's emotions | guess, 
because being a woman she understands 
beauty and fashion better than her male 
counterparts. In fact, being a fashion 
photographer it's very important that you 
have 2 fashion mindset, which involves not 
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magine raising two children, teaching 
yourself photography, starting a business, 
and above all becoming financially 
independent doing all along what she loves 
the most. It sounds like a dream for any 
aspiring family oriented fashion photogra- 
pher, but Zakia Shakir, has done it and 
boy, she has done it well. She is 
committed, determined and passionate 
about what she sets her mind to, and 
fortunately for the visual artist in her, she has 
chosen photography as an outlet for her 
many creative talents. 

She is ambitious in every sense ofthe 
word. The fact that she abandoned a career 
in biochemistry while still pursuing her 
career in academics seems to suggest that 
she decided to plunge head on into her 
chose field rather than beat about the bush. 
Photography was a passion that she pursed 
right from the very beginning and the fact 
that there are no good photographic 
courses in the country did not dishearten 
her a bit. In the quest for excellence she 
studied photography overseas but in fact, 
she is essentially a self-taught photographer. 


E 


Zakia Shakir 





to develop and nurture her very own 
distinctive style- a style that captures the 
essence of fashion photography in the 
beautiful and dignified way. "The rea 
| play a lot with light. | also use light 
my paintbrush along with capturing 
moods and emotions in the pictures. 
fact, she speaks through her pictures fc 
believes that there are no given rules in 
photography". 

Fashion is recyclable; it is there toc 
and comes again tomorrow. However 
though everything has been shot and d 
with, it's just that every photographer 
shoots it differently. The reason why ot 
feels that photographers in the country 
aping the west is because those concep 
might have been lifted. Moreover, it is 
important that one should shoot throug 
your own eyes. In lighter vein she recal 
that “when | was schooling in New Yor 
had | 7 students each given the same tc 
as an assignment and it was amazing ho 
each one of us shot it so differently. | de 
look through references before shootir 
unless it's an ad campaign that calls for 
shooting an image as per their referenc: 
This is because; | don't rate my work, b 


She has 
managed to 
develop and 
nurture her 

very own 
distinctive 
style- a style 


that captures 
fashion 


the most 
beautiful and 
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the essence of 


photography in 


dignified way. 
































only being a photographer but being 
a stylist too. It's very important that 
you exude your personal touch or 
creativity in your work to make it 
look different from what others are 
doing. 

What then makes a model a 
model? Certainly good body, 
attitude, no barriers, makes for a 
good fashion model, and moreover 
it depends on what kind of shoot the 
model is doing. If it were beauty 
then undoubtedly, it would be more 
to do with a beautiful face with loads 
of sexual emotions on it, especially, 
in the case if the shoot is for a 
fragrance ad campaign. 

Who would be your ideal 
muse? Any one who is a go-getter, 
does not give up in what he/she 
believes makes my ideal muse. 

Nonetheless, she has managed 
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A true professional 
is one who Is true 
to his or her art! 
Importantly, 
nothing is difficult if 
you know your 
work. In addition, 
one has to 
develop the 
requisite skills and 
the much valued 
individuality so 
important in this 
profession. 





shoot according to my own way 
and style. 

Is the overemphasis to 
portray skin in fashion a disturbing 


trend? Well for those having 


double standards surely it must be. 


We seem to grow up with lot of 
rules and restrictions however 
much we want to do something 
we hold ourselves back. .. hey 
what is good and what is bad, is 
not a constant. 

Says Zakia that the best thing 
in my profession Is how a true 
photographer shoots the same 
subject with a different eye and 
perspective and the worst is lifting 
of images, that really. ..!! Hey but 
you know what there is also good 
in that cause you feel on second 
thoughts that you are worthy of 
being copied. 


whois true to his or her art! Importantly, 
nothing is difficult if you know your work. In 
addition, one has to develop the requisite 
skills and the much valued individuality so 
important in this profession. 

There is no short cut to success but 
then a deep commitment to your work, 
being very competitive and the ability to 


deliver on time is the code of professional- 


ism in this highly creative profession. 
MATHEW THOT TUNGAL 
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the money. Atrue photographer shoots 
anyways irrespective of anyone giving work 
or no. Do artist sit with painting only when 
someone ask them to paint or do writers 
write only if someone tells them. | always 
believe if you need money go get a job. Be 
true to your art. No one decides for me 
being a photographer , the petite photo- 
artist explains the question of gender bias i! 
the profession. 


However a true professional is one 


On the question of shooting male 
nudes, she avers that what difference does 
it make anyway. It's not who you shoot, but 
on the contrary how you shoot that 
matters. The one thing that matters at the 
end ofthe day is to constantly try out new 
stuff and for this to happen your ideas need 
to be open and experimental. 

"Not that | know of. Well those who 
feel that industry is responsible for them 


doing photography then they are in here for 
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Fujifilm Honours six women photographers as brand 
endorsers for Fujifilm in India for the year 5, 





indal Photo Ltd announced its “Fujifilm-super-six Photographers" 

for the year 2005. For a change this year’s the brand endorsers 

for Fujifilm in India are Six women photographers- Leena Kejriwal, 

Rita Sawhney, Sarvesh, Olivia Arthur, Sumiko Murgai Nanda and 

Renuka Puri. 

After the huge success of the super six exhibition last year, this 
year's exhibition showcases a 
select collection of photographs 
shot on Fuji film by the six 
professional photographers. 
The objective behind this event 
Is to provide a platform forthe m 
amateurs to interact with leading | 
professional photographers. In 
simple words it was to inspire 
young prodigies to take up 
photography as a vocation. 

Atthe inauguration, - ۷ 
Shammi Gupta, Director Jindal Photo Ltd revealed that, "The idea 
behind organizing such event is to generate an interest in photography 
as a hobby among the amateur segment. Through these events we 
wish to communicate with our customers and also interact closely and 
educate them about the superiority of our products. Moreover, this is 
an excellent way of showcasing the fantastic results of Fujifilm products, 
which are the preferred choice with professionals. This event is 
expected to be an annual feature and is likely to be organized in 
different parts of the country." 

Interestingly, the expo showcases the collection of photographs of 
all the six women photographers from the genres of fashion, land- 
scape, documentary and travel. 
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hey Puri is a staff photographer with /ndlan Express since |997. Prior to the same 
he freelanced for a number of magazines and newspapers, as well as the tourism 
board of Uttar Pradesh. Some ofthe notable awards she has bagged include the Matrashri 
Award for Journalism in 2002. She has covered major events such as Pakistan's General 
Musharraf's first visit to India, the riots in Imphal, Bill Clinton's visit to India, The Lakme India 
Fashion Week, and is independently pursuing a project on women in Tihar Jail. Her 
photographs are characterized by bold compositions in which she places people as strong as 


central icons. 








livia Arthur is a documentary newspapers and magazines such as 7he curator of the traveling exhibition “Eye to 
photographer from Britain who has Time, The Gaurdian, The Observer, Eye", which featured the work of eleven 
« X been based in Delhi since 2003. She has Spectrum magazine, and the /ndependent. women photographers and examined 
traveled extensively throughout India, She has received the Guardian Student issues concerning women in India as such. 
shooting portraits of people that range from photographer ofthe year Award for 200 | In the Fuji expo, she has presented a 
Dalits and tribals to the Honorable Prime and was the runner Up in the portfolio of images from an ongoing project 
Minister of India. Her creative masterpieces Commonwealth Photographic contest in on the Yamuna River, showing her interest 
has been published in leading British 2004. During the said period, she was co in the sociological content. 
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LEENA KEJRIWAL 


[57 Kejriwal studied photography with Institute of Professional Photography and a Flury's in Kolkata for the Apeejay Group. 


uch notable figures as Raja Sarkar, Professional Member ofthe Photographers She is currently working on a book about 
Girish Mistry and Raghu Rai .She has held Guild of India (PGI). Her other projects contemporary art installations in Mumbai 
solo exhibitions of her work at the India have included designing the book cover for with Rajiv Sethi, and her photographs shot 
International centre and the Vishal Arts the Sahitya Akademy's Award winning novel ^ exclusively at Hampi, manipulate both space 


gallery of the Habitat Centre, in New Delhi -Kalikatha", Via Bypass by Alka Saraogi and and light with a sculptor's eye. 
and Kolkata. She is a member ofthe British documenting the confectionary company 
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RITA SAWHNEY 


ita Sawhney received a diploma in governments, like Maharastra, Assam, 
hotography from the school of Uttranchal, Himachal Pradesh, and Kashmir 
Fototechnic in Delhi and worked with to promote tourism as seen through the 
professionals like Rajesh Bedi, Avinash lens. Her works has been published in 
Pasricha, and David D'Souza. Beginning her ^ prestigious periodicals such as /oa Travel 
career as a travel writer, she began docu- Plus, Swagat, Discover India, Jetwingsand 
menting her reports with her own photo- Oberoi House Journals. 


graphs. She has worked for various state 





62 MARCH 2005 Asian Photography 


Opp. Page: 

Name: ANM Krishna, Andhra Pradesh 
Cameras: Canon EOS 300D 

Lens: Canon |8~55 mm 

ISO: 200 

Exposure: |/200, fl | 


This page: TOP 
Name: N Selvan 
Camera: Pentax K1000 
Lens: Pentax 55 mm 
Film: Kodak 400 
Exposure: ۱/0, 6 


BOTTOM: 

Name: Prithwiraj Dhang, Hooghly 
Camera: Nikon F75 

Lens: Sigma 28~ 105 mm 
Films Fuji 200 

Exposure: | /30, f2.8 
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It was right from my childhood 
that | got inspired at this 
awesome instrument which 
aptures every moment of beauty 
onto a piece of paper, but | was 
only able to handle it when | was 
|8. In fact, the camera was an 
auto focus one. But it was only 
after completing my graduation in 
commerce that | was able to be 
the proud owner of an SLR 
camera which was none other 
than the Minolta SRT 303, with 
a 50mm lens. 

The camera was the tip of the 
iceberg for my creative 


hotography and it was like a free 


flowing river. But it was only 
through the magazines like AP 
and other photographic books 
nat my learning process in the art 
got a technical fillip. 
| wish to present my portfolio 
about the "Landscapes of God's 
own Country”, Kerala, taken on 
Fuji Velvia 100 film with a Nikon 
80 camera and lenses like Nikon 
35-80 mm and Tamron 70 
300 mm lens. 
Dylan Tom P.M. 
Kochi 





Opp. Page: TOP 

Name: Jayantilal Parman,Secunderabad 
Camera: Canon EOS 300D 

Lens: Canon 28—80 mm 
Exposure: | /4, f8 


BOTTOM: 
Name: CSH Rao, Bangalore 
Camera: NA 


This Page: TOP 

Name: Antan Chatterjee, WB 
Camera: Canon EOS 50E 
Lens: EF28—80mm 
Exposure: Not recorded 


MIDDLE 

Name: Partha Pal, Birbhum 
Camera: Nikon F80 
Lens: Sigma 28— /0mm 
Exposure: f8, | /60 


BOTTOM 

Name: Shakun Batra, New Delhi 
Cameras: Canon EOS ۲۴ 
Lens: EF 28~80mm 
Exposure: | /| 25, fl6 














EL 


ELE n 


«ll 
ny 


SARVESH 


"m is a self taught photogra- 
pher whose works has been 
inspired and nurtured by her love of 
trekking and adventure travel. Her 
quest for images has taken her to the 
Uttarkashi earthquake, the Sitamarhi 
riots, Himalayan Car rallies, and nght 
down in to the coalmines of Dhanbad 
and (۱۵۲۱2, and the recent Kargil war. In 
addition, she has participated In 
numerous group exhibitions through- 
out the country, and in 2003 was 
given the best Photographer award by 
the Hindi Academy. 
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ith digital taking over conven 

tional photography in a big way, 

the ordinary user is today more 
than confused with the gamut of features 
the camera manufacturers have incorpo- 
ratec and in India it is no different. Like they 
say a photographer with an uncanny eye for 
beauty in things could just find it in his 
neighbourhood or in his everyday life, But in 
order to capture all this and more one 
needs the camera to express oneself in no 
uncertain terms. 

The fact there are a lot of point and 
shoot cameras available in the market that 
‘ake reasonably good pictures. But what 
separates the one from the other is that the 
microcircuits and sensors inside the camera 
detect, analyze and make corresponding 
adjustments based on their interpretation of 
the environment. In many cases, they do a 
good job, some even better than the 
others. Nonetheless, in our scientific 
innovations we are yet to build a computer 
that can detect the emotional impact ofa 
shot and primarily, that's what separates a 
good shot from a stunning shot. 
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than ever sfore so as to what is 
the ideal carnera for one's need. In 
order to find out the same, we 
have analyzed ten important 
features that are essential in a 
digital interface. Notwithstanding 
tne same, it is important to play 
the camera and find out for sure 
how it works given the different 
features before you actually pay for 
the gadget. 
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In that case, does that mean that 
serious photographers should abandon 
sophisticated computer controlled cameras 
and go backto the days ofthe tranditional 
mechanical only camera? Analysts may argue 
otherwise but in theory there is different 
theory. 

A good digital camera should provide 
you with all the critical information you need 

to make the right decision yourself. Whên‏ خښ 
the response time is a factor, the camera‏ 
should make the best decisions on your‏ 
behalf in the shortest possible time frame‏ 


n d 7 s xd Wm RK Bi 
Especially in the case of action shots, it is aiai a 


important that the camera will do the job in 


the best possible way. These features are 
about maximizing the quality of the 
information available to the user while 
allowing for a high degree of flexibility when s QM Z2 س‎ 
it is critically required. In fact, the top ten COND ی وه‎ E GRAS 
features that one should look out for in a | = z 





decent digital camera are: comes to taking good quality pictures. An open aperture gives a short depth 
All digital cameras require these settings of field and allows to concentrate 
۱۰ Manual Control over to allow the user absolute control over the : 0 
k Aperture, Shutter Speed, his creativity. رهاط‎ This 
While Balance & Focus achieved through full ma 
If one has mastered the above 2. Fast Shutter Response flered by a digital SLR camera 
technicques and process well you are a The fact that how marty times have you 
master of your craft. These are some of missed the picture perfect situation for the 
the most important situations when it candid shot to come about because you are 
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capture preview. The best solution to get rid 
ofthe problem is to get the shot precisely 
the way you want it or else as close to it as 
possible so as to find out how your camera 
sees it. Importantly, as a majority of the 
point and shoot cameras offer a small 
optical viewfinder as well as a live LCD 
display, it is mostly a small window that does 
not actually look through the lens. This 
microlens approximates the lens view 
rather than shows the actual view. If one has 
to use a filter in front ofthe lens, you would 
not see the effect accurately reflected 
through the viewfinder. 


5. Histogram highlight display 
Histogram shows the relative distribu- 
tion of values across a range. In the digital 
images this is shown as the distribution of 
brightness, normally from darkness to 
brightness. In the case of some ofthe 
recent high end digicams, it shows the 
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ien snutter speed with accurate auto 
focus allows freezing of fast moving objects. 
s State of motion 

ind produce creatve images. 

as the subject moves in three dimensions 
within the field of view, the AF systems are 
adjusting quickly and intelligently, rather than 
the cumbersome approach of some ofthe 
earlier models. 


4. Through the Lens 
Viewfinder and Viewing 
Generally when one upgrades from the 
point and shoot compact digicam to a digital 
SLR or DSLR as the case may be, one 
normally notices one glaring fact. Of course, 
the camera has a fairly good LCD display on 
the back side but the fact is that one cannot 
use the screen to visualize the shot before 
actually taking it. Normally it is used for 
playback, image information and post 





waiting for your camera to activitate after 
pressuing the button. This is more so in the 
low end models where the response 
time can be quite long and frustrating. 
The user has to watch out for the same 
before he makes his decision to purchase 
the dream machine. Generally, the specs 
may be misleading or else dont report the 
accurate facts. 


3. Fast, Accurate Autofocus 
Interestingly, the high end cameras will 
normally allow complete manual control 
over focus, there are many situations where 
quick focus speed is imperative, especially 
when the subject is in motion. Accuracy is all 
about applying the right focus to the 
intended subject. Higher end cameras 


generally allow a high degree of control over 


setting the AF point, which is not necessarily 
in the center of the shot, as most point and 
shoot cameras presume. It is important that 


7. Extended Battery Life 

This is one area in the digital arena 
where decent improvements have been 
made over the years. In fact, not only have 
the battery formulations improved, but also 
newer, low power motors and processors 
have resulted in huge gains in terms of 
battery power. Butthe most common 
complaints from both friends and relatives is 
that battery never lasts long enough on 
digicams. For this to happen,, the LCD on 
the back is not meant to be used as a 
flashiight when the power goes out. Turn it 
down and only use it when it is absolutely 
required. This will definitely help save 
battery power. But it is important to read the 
specs and the reviews about the cameras to 
understand the actual battery life in cameras. 


8. RAW Mode 
Not everyone is convinced that the 
ability to output RAW is absolutely neces- 


The LCD viewfinder of digital SLR cameras 
allow quick reviewing of images afte 
light and shadow 


shooting and check out higl 


A 


ier or 


areas and rectify shots in case cf uni 
لا(‎ 

grainy pixels that break up an otherwise 
perfect blue skyline especially after brighten- 
ing up the sky in post processing. The fact is 
that low end digicams use inferior image 
sensors, resulting in high level of noise, 
particularly when exposure compensation 
takes over. 

In reality, the bigger the chip, the better 
the image quality. The reason being in 
smaller chip, the individual sensor elements 
or pixels are arranged very closely together, 
thereby increasing the chances of missing 
or incorrect values in the final output. 
The best digicams in the market is the full 
frame sensor meaning they are at least 
35mm in width, which is the same size as 
the normal film. 





distribution by channel (R,G and B). In fact, 
even though it helps to see a preview ofthe 
image after the shot, it could be deceptive 
since the LCDs tend to automatically 
compensate for darker images. 

The second part is the blown highlights 
display. This normally highlights areas of the 
image that may be potentially overexposed, 
resulting in a washout of that area. Generally 
itis okay to have some highlights but when 
they are excessive the shot is a bad 
documentation. 


6. Low Noise Image Sensor 

The very heart of a digital camera is the 
image sensor which is either CCD or 
CMOS and it makes a huge impact on the 
quality of the pictures. To understand it 
better one has to get down to the basics. 

Noise is the number one enemy in a 
digicam. In the digital context, this refers to 
the image noise, which breaks up those little 


sary. Comparisions are made that show 
JPEG files with minimal compression print 
just as well as FAW files converted to TIFF 
or other formats. However, RAW files are 
much bigger, require special software or 
plug-ins to read and are slower to display on 
the cameras. 


So why it is there in the first place? To 
answer the same we need to understand 
the fact that cameras dont shoot in JPEG, 
but shoot in their own proprietary RAW 





format, and by applying image processing 
and compression algorithms consistent with 
the JPEG standard is done before writing 
the file to memory. So when one is saving 
the file to RAW, technically you are grabbing 
the image before it is actually compressed 
and you have the ability to apply additional 
processing to the image in the same way as 
your cameras internal processor would. But 
all these adjustments could be done on 
your PC after you have retrieved the file 
with minimal impact to the image quality. 
The fact that whether you like it or not, 
RAW mode offers the flexibility of process- 
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Greg 5 
Take on the 
Digital Advantages 






۱ تس‎ 
c 


| > 
"| really have no downtime", 
avers celebrity photographer, 

Greg Gorman at a seminar in Mumbai 


rofessional photographers find that 

digital photography gives them 
competitve advantages over traditional 
photography. Says Greg Forman, (celebrity 
photographer), who's captured some of 
the most recognizable faces in the world - 
Leonardo di Caprio, Robert De Niro, 
Bette Davis, reveales that with digitizalition it 
helps to work efficiently with such 
compression of time that today it affords 
much more time for photographers to 
focus on the creative side of photography 
rather than worry about technicalities. 

"| can today spend most of my tme 
trying to create new things and work on 
new ideas. | dont know how | would do a 
lot of my workflow today if it weren't for 
the digital revolution. Being able to capture 
an image, scan it, retouch it, burn it onto a 
CD and have itto a client overnight is just 
the biggest cost efficient and timesaving 
thing in the world". 

Gorman’'s famously minimalist style is 
deceptively difficult to achieve, sometimes 
requiring hours of image editing to achieve 
a simple look. Particularly, the advantages of 
Apple technologies have put him more in 
control of his creative time. Interestingly, 
one can carry on several operations at 
once - whether burning a CD or printing to 
another printer or retouching a file- and of 
course there is no downtime. That is one 
ofthe greatest things about Apple, and the 
speed of these computers, that one can go 
into the digital darkroom any time one 
wants to create the image or his or her 
choice. 
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it is important that it is actually useful to the 
user if he gets them easily and when he 
needs them the most. In fact, when in the 
Manual Mode, controls like Shutter Speed, 
Aperture, White Balance, ISO, and the AF 
mode should be easy to access and change. 
If one would be able to do all this and more 
without having to access a menu function, 
which will slow you down it will lead to a 
situation were an opportunity is lost. 

Some cameras allow you to solve this 
with a combination of buttons and excellent 
controls. With the incorporation of 
intelligent designs allows for controls to 
change function naturally if you change 
modes. By activating the shutter control will 
always result in a picture, no matter what 


setting your camera ۱5 in at that time. 


In simple words one has to get a real 
feel ofthe camera that he or she is intending 
to purchase. In addition, one has to judge 
the camera in full Manual mode and see to it 


p na up a shot and then 
€ over to a different location and see to 


it how easy it isto make adjustments in a 
digital camera. The core fact is that you 
need to play before you actually pay to test 
the cameras potential. So it's important that 
the next time you wanna purchase a digicam 
keep the following features in mind. 

Text:: MATHEW THOTTUNGAL 

Images: SOUMIK KAR 


ing the images later on. 


9. Superior Optics 

The big question that any serious 
photographer would ask is whether you 
need to graduate to DSLR or only stick with 
the all —in one lens system. In this debate it 
puts the cameras ofthe like of Canon 
Digital Rebel against the likes of Sony's 
Cybershot DSC f828, Fujifilm's $2 Pro or 
Nikon's D7O. 

In any case there are advantages ana 
disadvantages to both the systems but on 
the contrary of one needs to have flexibility 
and expandability in the longer run one 
definitely needs a DSLR. 

The SLR will allow you to shop around 
for lenses from different manufacturers and 





thereby helps to build up the accessories 
that are required for different situations. 
With lens it is definitely a case of you get 
what you pay for in terms of quality. 

Importantly, one has to look out for 
the maximum f-stop (or aperture) of the 
lens. The lower this number, the more light 
is let into your camera. Generally, zoom 
lenses have a lower threshold and as such 
will need more light to get a good shot. 


IO. Fast Access to 
Common Settings 
Thefact that in any gadget in the world 
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several hotels and resorts. Patong beach has 
several activities for the adventure lover — 
there are water scooters for riding the 
waves, and para-sailing for the more 
intrepid. The sunset at Patong beach was 
vibrantly spectacular. The vast spread of 
ocean meeting the sky and a procession of 
clouds at the horizon taking rapidly changing 
shapes and colours. It was my birthday, and 
nature could not have bestowed a grander 
birthday present. 

Phi Phi Island Phang and Nga Bay are 
two nearby places that can be visited as 
‘day’ trips from Patong beach. There are 
several conducted tours that include coach 
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SNORKELLING IN PHI-PHI ISLAND 





FLOATING MARKET 
The Chao Phreya River runs through 
the city, and is used for commuting by the 


local people. The Royal Barges may be 
seen anchored at one spot a little beyond 
the Grand Palace. Customized cruises for 
groups can also be organized, and several 
places visited using this different mode of 
transport. About 80 kilometres away from 
Bangkok is the Floating Market that is 
unique. The customers stand on land, and 
the seller float down an intricate network of 
canals to offer an array of goods ranging 
from vegetables to hats to food. ... 

We moved next to Phuket district, 
where we stayed at Patong beach which has 


e tourist destination of Thailand 
beckoned every time we turned on 
our television sets, with ads 

announcing welcome to Thailand and 
"Discover the treasure of a kingdom". My 
husband and | landed at Bangkok with many, 
many pre-conceived notions about the 
country — ravaged by World War-ll, which 
was formerly called Siam, "The Bridge over 
the River Kwai, Massage Parlours, Beautiful 
Beaches, Thai Silk, Site of Leonard di 
Caprio s “The Beach" and more. ...! 

Our travel agent in Delhi had not been 
able to give us anymore by way of tourist 
information — but when we reached 
Bangkok, we realized that we were in a 
country that simply thrives on tourism and 
has much to offer for a wide range of 
tastes, inclinations and interests. We hired a 
three-wheeler — they are called tuk-tuks in 
Thailand and asked him to drive us around 
Bangkok, just to get a feel of the city. Very 
soon, it dawned on us that more than sight- 
seeing, the tuk-tuk driver was keen to take 
us shopping, for he would get a commis- 
sion from shopkeepers!! One tuk-tuk driver 
even gave us a set of Do's and Don'ts to 
follow so that he could get his cut even if 
we did not buy anything. 

The city of Bangkok has an abundance 
of visual delights to offer to the traveler. The 
Grand Palace is a huge, sprawling complex 
spread over an area of 218,400 sq. metres 
and is surrounded by walls built in | 783. 
Within these walls are situated government 
offices and the Chapel Royal of the Emerald 
Buddha besides the royal residences. The 
ornate gold-leaf work and the luxurious 
opulence of the Grand Palace transported 
me to my childhood tales of Kings and 
Queens and | gazed wonder struck at the 
glory that surrounded me. 

The city is dotted with Buddha temples 
with their characteristic architecture in brick- 
coloured and green tiles, and gold leaf work. 
Thetemple ofthe Sleeping Buddha has the 
longest statue of Buddha in a reclining 
position, and devotees make offerings of 
gold leaf over here. The temple ofthe 
Golden Buddha has a full row of Buddha 
statues — majestic and silently mystical. This 
temple evoked a tremendous sense of awe 
and amazement. 
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Bird's Nest Soup. 

The boat cruise to Phang Nga Bay 
takes you to several different clusters of 
islands. Ko Panyi — a fishing village, James 
Bond island where the movie ‘The Man 
with the Golden Gun' was shot, Grotto 
Cave, and Ko Ping Kan. We had an evening 
flight to catch and so the tour operator 
made arrangements to drop us at Phuket 
airport directly from Phang Nga — with 
baggage and all. 

Thailand offers an exciting range of 
skillfully handicrafted products that have 
become famous around the world. Thai 
handicraft serve as a perfect introduction to 
the amazing experience of shopping in 
Thailand. Thai silks, ceramics, woodcarving 
lacquerware, gems and jewelery lure buyers 
to the country. Thailand is one of the 
world's leading manufacturers of ready-to- 
wear clothing, producing garments for 
ever-expanding export markets. Tailor 
made clothing in Thailand is as afford- 
able and as easy buying off the peg. 
Whether you are a carefree spender, a 
dedicated bargain hunter or a tireless 
JAMES BOND ISLAND, PHANG-NGA BAY 
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PHRA SRI RATANA CHEDI, GRAND PALACE 

transfer, boat ride lunch and provide equipment for snorkelling. T here are 
two islands, Phi Phi Don — famed for picture postcard perfect crescent 
shaped beaches steeped in peace and serenity, and Phi Phi Lay with its 
towering limestone cliff and clear water coral lapoons. What draws the 
visitor to Koh Phi Phi is the scenery — both ashore and under the crystal 
clear Andaman sea. 

Nearly everyone who visits the island tries snorkelling. Basic 
equipment is available for rent and for the swimmer, snorkelling ۱5 easy to 
learn. The coral that stretch out ۱0۵ metres from the beach are among 
the most dramatic and colourful in Asia. They are inhabited by a variety of 
tropical fish and other underwater life in a startling band of rainbow 
colours. Phi Phi Lay has famous Viking cave containing impressive rock 
paintings of galleons. It is also the site where hundreds of swallows make 
nests. It was quite an experience to see a tribal climb up a rope ladder to 
bring down a nest — to be used for preparing the popularly delicious 
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GOLDEN BUDDHAS 
browser, there is something for you. 

Fixed prices are the norm in department stores and some other 
shops, but at most other places bargaining is acceptable and expected. 
Since language was a barrier, we discovered the art of 'bargaining by 
calculator’. The shopkeeper would quote a price by punching it on his 
calculator and show it to us. We would reduce it by half, and thus the 
calculator would pass back and forth between us, till a deal was struck! 
Thus laden with gifts for those back home, we had come to the end of 
our seemingly brief visit — many prejudices broken, and all we had seen 
but an appetizer, tantalizing trailer of what the country offers. With leaden 
feet, we left the land of the Purple Orchid. 

Photographic Accessories 
Camera — Canon FIN - Lenses — 20mm f/2.8 with sky light filter 
Film — Fuji Provia | OOF 
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From beaches laced with turquoise blue waters to lush green hills, wildlife sanctuaries, heritage, culture, 
religion, history and adventure sports... Orissa has everything that the rest of India can collectively offer, and 
more. However, the rest of Orissa is a treasure trove rightly called the "Soul of India", which is waiting to be 
explored. The reason ecotourism is not all about seeing but also about understanding, caring and feeling. 





esotted on the eastern coast of the ecotourism ۱5 not all about seeing but also 

country, Orissa is also called the Soul about understanding, caring and feeling. 

of India, considering the wealth of its The sites earmarked for the same are 
minerals and human resources. In addition, Chilika Lake, Similipal National Park, the 
the state is a treasure trove of nature's Chandaka Damapara Sanctuary and the 
bounty. Under a new strategy contemplated ^ Bhitarkanika Marine Sanctuary. 
by the State government called the sanctuary In reality, the ۱ 16,500 hectare blue 
for ecotourism, the state has embarked on waters ofthe Chilika lake is the largest 
an ambitious plan. The core to it is that lagoon which is separated from the Bay of 
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Bengal by a long sandy ridge. 

'Chilika' lagoon is the largest brackish 
water lagoon in Asia that sprawls along the 
state's coast and is rich in biodiversity with 
its unique floral compositions and is home 
to some rare and vulnerable endangered 
species of birds and animals. Though the 
place can be visited throughout the year but 
the best time to visit ‘Chilika’ is between the 
months of September to June. 

This lagoon is actually a shallow sheet 
of water covering an area of 450 square 
mile. But this size hardly remains constant. 
During the rainy season the size ofthe lake 
expands to few square miles and in 
summer the lake shrinks to about 350 
square mile. However, the eastern coast of 
the lake is considered as the largest saline 
lake in the country. The lake is saline as it is 
connected to the sea through a narrow 
channel. The lake receives water from a 
branch of river 'Mahanadi (the largest river 
of Orissa) and discharges the same through 
a narrow channel. During high tide the saline 
water of sea enters the lagoon and that's 
why the water ofthe lagoon is brackish. 

Sunrise in this lagoon is so beautiful 
especially during winter's that words can 
hardly express it's amazing beauty. This is 
the reason why the sunrise offers true 
inspiration for poets, painters, nature lovers 
to come here to witness its tranquil beauty. 
In fact, volumes have been written about 
Chilika by creative writers from both the 
country and from across the globe. 
‘Radhanath Ray" (famous Oriya poet) was 
SO Impressed by its beauty that he wrote 
‘Chilika’ in the year | 890, which is 
considered as an epic in Oriya literature that 
it still continues to inspire a whole new 
generation. 

The lagoon 'Chilika' is surrounded by 
mountains which adds to its breathtaking 
beauty. There are several mountains that 
surround the lake but among them two 
mountains are very popular and these are 
named as Mamu (uncle in Oriya) and 
Bhanaja (nephew in Oriya). There is an 
interesting folktale behind these two 
mountains. The tale goes like this. Once the 
uncle and his nephew were paying visit to 
Chilika from the top of a mountain, they 
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Legend says that uncle is turned into ‘Mamu 
Pahad (uncle mountain) while the nephew 
Is turned into Bhanaja Pahad' (nephew 
mountain). The two mountains could be 
seen near the lagoon. Local people believe 
that the size of the hill 'Mamu' is diminishing 
where as the size of hill ' Bhanaja’ is still 
intact with the passage of time. 

Besides, those lovely waterscapes 





mountains there are a host of other things 


to enjoy near the lagoon. In fact, there is a 
beautiful temple situated near the lagoon 
which is surrounded by dense forest. The 
temple's cool atmosphere will definitely 
gladden the visitor and give solace to the 
travellers mind and soul. Near the temple 
one will witness some of the very uncom- 
mon herbs, flowers, large teak trees and 
some interesting insect life as well. 

That's not all, the government of 
Orissa has set up some budget hotels near 
the lagoon for the comfort of visitors. More 
recently the state government has launched 
a floating restaurant, which seems to float 
on the beautiful lagoon. The floating 
restaurant serves all kinds of food and is 
moderately priced. In the floating 
restaurant, one can enjoy the sunrise while 
having breakfast or sipping the morning cup 
of coffee or tea. So go out and enjoy the 
ever enchanting Chilika lagoon and do not 
forget to carry extra rolls of film to capture 
both the beauty and the folklore of the place 
for sure. 
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were enjoying the aerial view of the lake. 


However, due to some mischievous activity 
by the young nephew, the uncle got 
annoyed and kicked the nephew from top 
of the mountain. The poor nephew fell 
down from the hill. 

Sensing trouble, God Siva and 
Goddess Parvati appeared on the scene. 
After listening to them individually, they both 
decided to turn both uncle and nephew into 
amountain. Then they told the uncle, that 
since you have kicked your nephew your 
size will diminish with passage of time. But 
they blessed the nephew saying that his size 
will remain unaltered for time immemorial. 
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small step towards peace initiative but a giant 
leap for the photographic fraternity. 

The exhibition is dominated by 
awesome landscape and striking portraits of 
old men and women. One will be bowled 
over by the technical prowess, perfect 
composition, the wonderful play of light and 
shade, dark room techniques and digital 
manipulation that have gone into the making 
ofthese dramatic pictures, which have won 
international laurels. Be it Sami ur Rehman's 
‘Mirza Mai’ or Reza's ‘Reflections’ and ‘Old 
Wisdom’ or Aftab Ahmed's Munshi Sahib, 
the emotions and expressions of old 
people have been captured ingeniously. 

Aftab Ahmad's image of three birds 
(One, Two, Three) in silhouette juxtaposed 
with a manipulated image of a sun Is a classic 
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ART FOR PEACE 


aleem Khawar 


at do Sami-ur-Rahman, (a 
retired DGP), Aftab Ahmed, (a 
former SP), Sayyed Nayyer 
teza, (an ex Vice President of a National 
bank), Saleem Khanwar, (a jeweller have in 
ommon)? They are photo artists from 
cross the border on a mission to promote 
mity, better interaction, goodwill and 
ultural exchange between Pakistan and 
dia. The photo exhibition Art For Peace’ 
irganised by India International 
'hotographic Council in association with the 
ahore-based Photographic Art Society, is 
art of a collaborative effort to strengthen 
e bond between India and Pakistan 
rough cultural interaction. For these silent 
mbassadors of peace who know no 
poundaries and barriers, the exhibition is a 


M. Rafique Owaisi 


the 'eyes' of a pair of scissors. His 
Threshing is an effective picture recreated 
by a slow exposure to show action. His 
Anguish makes an interesting study . he 
light on the shawl, the light and dark 
background and the catchlight in the eyes 
make an effective composition. Tauseef A 
Baig's Ecstatic Rhythm, depicting an image o 
a dancing girl has been given a dramatic 
treatment by stretching the action and adding 
movement to it. M. R. Owaisi's Evening 
Return is a perfect example of multiple 
exposure. | he juxtaposition of the sun and 
the sky with the cattle and shepherd 
returning makes pleasant viewing. There are 
other interesting pictures which catch one's 
attention as well- Saleem Khawar’s Bull 
Fighting and Drought. 


Aftab Ahmed Khan 


Sami ur Rahman 


Nayyer Reza's ten images on display at the 
exhibition. He sets down to outline some 
warm human emotions and bonding in 
Mama's Love. A man with a cigarette (Avid 
Smoker) looks a bit contrived with the digital 
manipulation of the smoke whilst an old lady 
with striking white hair (Reflections) tugs at 
one's heart. His Endearment is a pleasing 
presentation of human affection. His Old 
Wisdom depicts 2 triangular composition of 
an antique lantern, an old tattered book and 
a wrinkled woman . 

Other impressive pictures include 
Sami's Watch Out with eyes peering out of 


xample of multiple printing. The 
echniques of solarization and high contrast 


rinting is evident in some of this works, 


ch as Smile Vista, where a smiling damsel 
olds a bamboo basket. Fishscape is an 
rrangement of objects on 2 tabletop, which 
ives the impression of a seascape. Aftab 
aptures the gentle play of light and shade in 

apsi, where an old man leads his donkey. 
he 3-D effect is enhanced by the tone 
eparation process. His picture of Zebra 
ross is a contemporary e 
epresentation of zebra. 

Old age forms the pet theme of Sayyed 
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We welcome readers to contribute 
their PORTFOLIO, along with a brief 
write-up on their experiences and 
fascination for the art. It is important 
to keep the same. theme based and 
not randomly selected images, in 
order to keep the subject in sharp 
focus, The theme could be anything 
and everything... Kindly rush In your 
entries to our Mumbai office. 
3, Laxmi Indl. Estate, 
New Link Road, Andheri West, 

"^ Mumbai - 400.053. 
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Send in your question @- 
sapp|@bom8.vsnl.net.in 
www.asianphotographyindia.com 


Answers... 


I'm just getting started in Photogra- 
Cs and | wantto hear your views on 
Film and Digital. In your opinion, which do 
you think is the best way to go in order to 
become a successful photographer? Any 
input would be appreciated. 

Rohan D'Souza, 

Panjim Goa 


a plays an important role we 
< Would advice you to go for film. First of 


all the camera will cost you half that of the 
same level in a digital camera. In addition, 
the adoption of digital gadgets Is still ina 
nascent stage compated to other developed 
countires. Even though the prices are 
coming down it is still a fortune compared 
to film cameras. Secondly with film every 
time a new film comes in the market you 
can use it whereas unlike digital camera that 
becomes outdated in a very short time. A 
film camera has a long life than digital 
counterparts. Digital cameras may get 
outdated within a few years if not months. 
Thirdly if you learn to do something on a 
film system it will be that much easier in a 
digital system. It must be remembered that 
many ofthe special effect can be done in 
the camera itself with lighting and varied 
exposures and not Photoshop, as is most 
commonly believed.. 

But on the other hand with the world going 
digital very few people will be using film in 
the near future. Moreover with shooting 
digital you can manipulate your images using 
an image editing software and do not have 
to depend on the processor. 

But then there are two school of opinion 
with regard to both film and digital. While 
digital has its advantages over film, especially 
given its creative part yet film photography 
scores when it comes to resolution. 
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Readers’ Questions and 


| was looking for a good digital camera when | came across the top |2 cameras in the 
Dhe January issue. | have narrowed my search down to Kodak DX7590 and 
the Panasonic Lumix DMC FZ 20. | am an amateur photographer and have not been able 
to finalize which one to buy. Does the image stabilizer of the FZ 20 give it anedge over the 
DX 7590? Please compare the two cameras and advise which camera to buy? 

K R Narasimhan, RK Puram, New Delhi 


It is very difficult to compare the Panasonic Lumix DMC FZ 20 with the Kodak 
X7590. Though both the models are in the 5.0 megapixel bracket, there is consider- 
able difference in features and subsequent pricing. Both the cameras are excellent models in 
their respective categories and deliver excellent image and gives very good value for money. 


| am an avid reader of your magazine. | request for an answer to a specific query of 
0 Some ofthe digital SLR has full coverage similar to 35mm film (24 x 36mm) 
whereas some of them are capable of | .5x magnification without any change in f-stop. 
How does it work and can the same technology applied in 35mm film camera. 

Alok Singh, Patna, Bihar 


With the advent of Digital SLR Camera Bodies, the term Field of View Crop Factor 
ame into being. The source of this term is the smaller-than-35mm sensor present in 
most of the DSLR sensors. The lenses still focus the image on the same plane as before, 
but with the sensors being smaller than 35mm sensors are not able to capture the entire 
image. Thus, the image is “cropped”. The Field of View Crop Factor (FOVCF) refers to the 
amount of the image that is cropped. 

When looking through the viewfinder of a DSLR camera, the sensors size is immedi- 
ately noticeable as the viewfinder’s small size reflects the sensor size. A full-frame viewfinder 
is large - and very nice. The | .5x viewfinder is much smaller. The subject continues to 
appear the same size in all viewfinders, but the subject framing is significantly different when 
using the same focal length and subject distance. 

"Focal Length Multiplier” is a not-exactly-correct-but-helpful term that many like to use 
to describe the Field of View Crop Factor. Although the physical focal length of a lens is not 
really changed on a FOVCF camera, the subject framing certainly is. By multiplying the focal 
length (or focal length range) by the FOVCE you get the full-frame focal length subject 
framing equivalent when used at the same distance. For example, if you are looking for 
similar framing that a 50mm lens (the classic “normal” lens) provides on a full-frame (| .Ox 
crop factor) SLR body, you probably want a 35mm lens on your | .6x FOVCF body. 
35mm x 1.6 = similar framing to a 56mm lens on a full-frame camera body. This focal 
length is often referred to as the “Effective Focal Length". The lens is still a 35mm lens, but 
the final image will only include a crop of the lens' complete image. 

There are only two cameras, both from the Canon stable, the EOS ID (1 1.0 MP) 
and EOS IDs Mark II (16.7 MP) which allows full frame 35 mm (24 x 36mm) shooting. 
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Cool flips. Hot stunts. Fab raves. Go crazy on a photo shooting 


3.2 megapixel CCD + 2.2x optical zoom rampage, and leave the rest to your 3.2 megapixel Canon 


PowerShot A400. 
3.2x digital zoom + 9-point AiAF 


Loaded with features like 2.2x optical zoom for great close-ups 


. SD card slot + Optional all-weather case and DIGIC technology for real-life colour and accuracy, it allows 
you to take high quality photos just the way you like them full of 
 Print/Share button + Powered by DIGIC life and action. The new Canon PowerShot A400. Get your hands 


on one of the four fun colours and swing into action today! 


POWERED BY 
DiG!C 

IM. 
SOUTH & SOUTH EAST ASIA REGIONAL HEADQUARTERS: Canon Singapore Pte. Ltd., 1 Harbour Front Avenue, # 04-01 Keppel Bay Tower, Singapore 098632 
INDIA OFFICE : Canon India Pvt. Ltd., Second Floor, Tower A & B, Cyber Greens, DLF Phase-lll, Gurgaon 122 002. Call Canon at 39010101 or visit us at www.canon.co.in 
Canon Digiclick Zones: New Delhi New Fotolife: 9810042636, Sabharwa! Digital Planet: 25261623; Mumbai: People's Camera Company :22666770, 56395915, 
Fotolite: 35173314; Ahmedabad: Digital Klick: 26449555, 26449666; Kolkata: The Camera Exchange: 22491647; Hyderabad: ۱۱۱۲۵ 1:55509216; Chennai: Chandrika Studio: 


26268634, Service Centres: Hyderabad: Ashoka Timetronics: 24755678, 24757935; Bangalore: Deen Dayal Camera & Co.: 25295611; Chennai: Camera Service Centre: 


28594392, 28413513; Mumbai: K Prabhakar: 22613827, 9892650616; New Delhi: Bharat Infosys: 26714059, 26714058; Indore: Central Camera Repairing: 2545655, 2548871. 
dentsumarcom/canon/1122/2005 
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|44 seconds for a single 
order of 36 prints (4x6 

size). With new "prints in 
Minutes" service, a single 
order drop-off and pick up 
can be handled in one trip. 
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"Image intelligence"- 
Improved Image quality 
delivered quickly and 
automatically. Red eye ۳ 
reduction and Automatic 
scratch & dust elimination. 








Actual 1800 prints/hour 
(color negative film)* 

4"x6" size. 

Actual 1700 prints/hour 
(digital)* Maximum 
Processing capacity: 

2040 prints/hour. 


*4R size 
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The CP-49 E chemical 
system & Fujicolor Crystal 
Archive paper Type Il 
offer faster results along 
with superior print quality. 
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High quality & clear 
12" print sizes. 
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Expand your 
business opportunity! 
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Ultimate technology: 
Superior quality. 
High speed processing 
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The Fujifilm New Digital Minilab Frontier ۰ 
The world’s most advanced Digital Minilab. 


Jindal Photo Limited, 9, Hanuman Road, New Delhi-110 001. - 
Tel.: 23366132 (Telefax), 23360218. Fax: 23368004 
email: taposh_deb@jindalgroup.com ۶ Website: www.jindalphoto.com 


Finance facility also available. 
Credit at the sole discretion of ICICI Bank Ltd. 
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CORPORATE CHAT 

Fuji Ups its Ante in the 

Photofinishing Space 

With the launch of the Frontier 570, Fuji saw an unprecedented growth in its 
minilab business and making it a tougher competitor to reckon with. Impor- 


tantly, Fuji attributes it's success to regular upgradation of its existing product 
line thereby adding customer value. 


Nikon Unveils D2x - ANew 

Domain in Professional Photography 

Nikon ۱5 at the heart of the images and in India it is no different. With the 
launch of a new series of digital products, the company hopes to strengthen its 
stranglehold in the Indian market place. 


Nokia Envisioning market leadership 

Nokia has taken the mobile imaging segment by storm with their extensive 
range of camera phones and are vying to become the numero uno player in 
the world with its latest Nokia 6680 mobile phones. 


PRODUCT REVIEW 

Casio Exilim EX-Z50 

With a sexy slim silver body and a 5.0 megapixel sensor, the Casio Exilim EX-Z50 
Is a dream machine for both the beginner and the serious enthusiast. 


Ricoh Caplio RX 
Featuring an ultra fast shutter response time of 0. | 2 seconds, the all new Caplio 
RX is surely going to spruce up competition in the compact Digicam segment. 


Adobe Premiere Elements 

Adobe enters the consumer video editing market with premiere elements and is a 
complete, all-in-one home video and audio ediing, which is simple, reliable DVD 
creation with a customizable menus and scene indexes to burn customized DVDs 


MASTERS & LEGENDS 

Kingfisher Calendar 2005- 

On a Rampage 

Over the years the Kingfisher calendar has come to be identified as a 
platform for launching new faces and giving new heart throbs to the 
masses and this year was no different reveals Atul Kasbekar 
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breed apart 


With its unmatched speed, power and compatibility, the new D70 carries all the characteristics Digital SLR 


D/Q 


Winner of TIPA Awards 2004: 
Best Consumer Digital SLR Camera (D70) 


c 


Winner of Camera 
Grand Prix 2004 Award 


Winner of EISA 2004-2005 Awards: 
Digital SLR Camera Category 


of the Nikon family line - including a spirit that 
responses, 6.1 effective megapixels and a smooth, effortless operability help separate the D70 


from all other digital SLRs. And that's just what to expect from Nikon - the breed apart. 


Exc t 5 E 


۱ 3 fps framing rate 


6 effective 
megapixels 
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PRO PROFILE 

Fabio Caroli 

He may not be as well known as his contemporaries but Fabio Caroli believes in 
shooting fashion wih a difference. He has always been sensible to beauty but the 
beauty often stands next to unbeautiful. This contrasts is what makes the 
sensations to rise. 


TIPS & TECHS 

Reign of Colour 

‘Colour plays a very important and dominating role in image creation. Modern 

day photography depends heavily on the various ways of controlling and playing 
۱۶ with the vast gamut of colour and reproducing the final image. 
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e Sensational color reproduction 







e Color so accurate it rivals the human eye 


e Exquisite tone and texture that border on reality 





Smooth and balanced reproduction of skin tones 
Optimum clarity of very subtle shades of color 


Finest grain in the world, RMS granularity of 7* 


Pure, soft and elegant 
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and Suggestions... 


FROM: Mr A Saxena, New Delhi 
am an IT lecturer from a private college, particularly teaching multimedia. Photography is 
part of my teaching curriculum with special emphasis to the different techniques and 
process involved in the same. 

Over the years I've been following Asian Photography magazine and now advice my 
students to go through your magazine to learn and develop their skill in photography. As far 
as me (and my students) are concerned your magazine is a one-stop-shop for their digi-cam 
requirements, with regard to the coverage and other features that you have been regularly 
Carrying. 

Not only does it provide them with camera techniques but also pro-tutorials, which is 
also a large part of their course work. But the real bonus is that when my students decide to 
buy cameras for themselves they know that you're there to help them or to point them in 
the right direction, especially with regard to all the jargons in the megapixel race. 

It's a great service to be of help to the professionals of tomorrow, especially the generation 
next and wish you all the best for the same, especially what you're doing! 





Dear Saxena, 

d ese: you for all the gracious words in appreciation of our magazine especially with 
regard to the technological content that your students are eagerly awaiting. This certainly 

puts lot of pressure on us to dish out the best in content to satisfy the highly informed 

reader and students who are waiting to read and understand the nuances in the art 


INFO ON CAMERA PHONES WANTED! 
FROM: A Ghosh, Ahmedabad 


Dear Ghosh, 
have already considered adding mobile phone cameras as a segment but then one 
would have to wait a little longer to get the information about it. The reason is that 
the workload to keep up with the regular digital cameras is growing as more and more 
cameras get announced every month, but then sooner or later this is likely to happen. 


Moreover cam-phones are complicated electronic devices of which the camerais just 
one aspect. The cameras in these phones are yet to reach a proper benchmark and are still 
inthe development stage with new features added in every version. We would prefer them 
to reach a basic benchmark before we start off. 
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INDIA OR US? 
FROM: Priya Ragoowansi 

have recently completed my graduation 

and would like to take up photography as 
a profession. Would you be able to guide 
me and suggest me which are some of the 
good insitututions in India? | want to work 
as a visualizer in an ad agency in the future. 
Keeping this in mind, would it be wise to 
study advertising in an university where | 
could take up photography as a subject or 
is tt advisable to get into photography 
directly. 

Lastly, | would also like to know if 

studying photography abroad is a better 
option than in India. 


Dear Priya 
T are several colleges and 
universities in India offering short and 
long term courses in photography. The 
major institutes offering such courses are 
Light and Life Academy, Ooty, Shari 
Academy, Mumbai and Degree courses of 
Utkal and Bombay University. 

It should also be remembered that the 
courses offered by private institutes are 
quite expensive and costs more than a 
couple of lakhs of rupees. 

Photography is also offered as a side 
subject in mass communication in several 
institutes. A good alternative is to start 
assisting a professional photographer and 
learn the tips of the trade first hand on 
the studio floor, rather than learning by 
trial and error. 

There are several institutes like 
Brooks, New York Institute of Photogra- 
phy, Rochester Institute of Photography in 
the US offering excellent photography 
courses, but the major deterrent is the high 
financial costs that are involved 





heights," he added. 

Mr. Ogawa, a 24-year Canon veteran, 
joined the company as a management 
trainee after graduating from Japan's Waseda 
University. Over the years, he steadily rose 
up the ranks playing instrumental roles in key 
projects. Prior to his appointment, he was 
Senior Director of Consumer Imaging and 
Information Division in Canon China Co. 
Ltd, a position that he has held since 2003. 

He is known for his passion and 
enthusiasm in building close relationships 
among his staff. He gives great importance 
to teamwork and believes that transition and 
change is essential for any company. 

"| believe that with a combination of 
youth and experience, | will be able to 
infuse my own brand of energetic discipline 
and spirit amongst my colleagues here. | 
should also be able to understand and work 
closely with them," said Mr Ogawa. 
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Canon Appoints New CEO 
For South & Southeast Asia 





Pakistan and Sri Lanka. 

"| am very excited to return to 
Singapore, having been part of the regional 
Consumer System Products Division here 
from 1995 to 2000," said Mr Ogawa. 

"| hope to bring with me a new era of 
leadership by successfully initiating new trails 
and bringing Canon Singapore to greater 


SFC's Fitzmaurice Win Photo Pulitzers 


they're walking a fine line in the middle 
there." 

Fitzmaurice won for "Operation Lion 
Heart," a multi-part essay that traces the 
treatment and difficult recovery process of 
9-year-old Saleh Khalaf, who lost an eye 
and both hands in an explosion in Nasiriya 
in 2003. Rescued by an American surgeon 
and transported to a Bay Area hospital, 
Saleh gradually improved and came to 
symbolize hope and determination. 

The Indian Ocean tsunami, the biggest 
international disaster in modern history, did 
not carry as much favor with the judges as 
the lraq-related stories. In the breaking 
news category, Reuters photographer Arko 
Datta was nominated as a finalist for his 
picture showing a woman grieving for a 
relative killed in the deadly wave. Datta's 
photo won World Press Photo of the Year, 
but couldnt make Pulitzer history. 
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Though usually upbeat, Saleh was 
sensitive about his appearance. One 
afternoon, when he saw other 
children staring at him, Saleh 
became angry and upset. Nurses 
sought to soothe him by taping a 
felt tip pen to this arm so he could 
draw pictures. Saleh drew an 
airplane dropping bombs. 





staff,” Lyon says. “They have to worry 
about both sides of the conflict, the 
insurgent side and the coalition side, so 


M r Kazuto Ogawa, 47, has been 
appointed as the new President and 
Chief Executive Officer of Canon 
Singapore, the company's regional 
headquarters for South and Southeast Asia. 
He will assume official duties on April |. 

Mr Ogawa succeeds Mr Hideki Ozawa, 
who has been promoted to head Canon's 
operations in Asia, excluding Japan and 
Korea. Mr Ozawa takes on the role of 
President and CEO of Canon Asia 
Marketing Group, based in Beijing, China. 

In his new role, Mr Ogawa will oversee 
the company's sales and marketing 
operations in Singapore and the region. 
Canon Singapore has subsidiary companies 
in India, Malaysia, Philippines, Thailand and 
two representative offices in Vietnam. The 
company also has independent distributors 
in Bangladesh, Brunei, Cambodia, Indone- 
sia, Laos, Maldives, Myanmar, Nepal, 


Associated Press Staff, 


e ۱۳۵۵ War loomed large in the 2005 

Pulitzer Prizes for photography. 

The staff of the Associated Press, 
including five Iraqi photographers and six 
foreigners, was awarded the Pulitzer Prize 
for Breaking News Photography for its year 
long coverage ofthe combat in Iraq. 
Deanne Fitzmaurice, a | 6-year veteran of 
the San Francisco Chronicle, has won the 
Pulitzer for Feature Photography for her 
photo essay on an Oakland hospital's effort 
to treat a 9-year-old Iraqi boy severely 
maimed in an explosion. 

AP director of photography Santiago 
Lyon singled out the Iraqi stringers for 
praise, saying they responded with bravery 
to a dangerous assignment. 

"The situation in Iraq really deteriorated 
in March last year with the lynching of the 
civilian contractors in Fallujah, and we've 
come to rely more and more on our lraqi 
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“Third Eye”, A Photo Expo by Students 
of Light and Life Academy Rocks Mumbai 


1 students of Light and Life Academy — one ON a 
of India's premier photography institutes, held 3 ee 
their first exhibition titled “Third Eye" in Mumbai 
recently. Light and Life Academy, is an international 
standard photography school founded by noted add ۱ 
photographer, Iqbal K Mohammed at Ooty, in i M E bene: 
Tamil Nadu. m 3 
The students from various backgrounds 

showcased their creativity at NCPA in Mumbai, at 
the end oftheir two year photography curriculam. 





The images showcased at the exhibition 
varied from hardcore photojournalistic to 
abstract art form and creative advertisement 
shots as well. 

The exhibition is scheduled to travel across 
the country and to other cities like Bangalore and 
Chennai in the next couple of months. Looking at 
some ofthe creative masterpieces on display, one is simply in awe with the effort put in by 
the wards and this certainly augurs well for the photographic art process in the country. 


SanDisk Announces the 

Introduction of IGB XD-Picture Card 

— Corporation recently doubled the capacity of its xD-Picture Card and introduced 
one gigabyte (GB) version of the popular flash memory card. The announcement was 

made at the annual CeBIT show in Germany. 

The announcement follows the introduction of ۱۵ new, four megapixel and higher 
digital cameras by Olympus and Fuji that are fully compatible with the | GB xD-Picture Card. 

Ms.Susan Park, SanDisk's xD product marketing manager, pointed out that, “These 
new Olympus and Fuji digital cameras are all in the four-to-seven megapixel range, and 
consumers who buy them are going to benefit significantly by using high capacity flash storage 
cards. Higher megapixel cameras and video recording features typically require higher data 
storage capacities. Our new | GB xD-Picture Card will ensure that consumers can take 
plenty of pictures each time they use their camera and not worry about running out of 
memory capacity." 

For example, when used with a five-megapixel digital camera, a | GB xD Picture Card 
can capture and store approximately 800 images shot at the high quality setting. 

SanDisk is expected to start shipping the M Series, | GB card in April. 

The company now offers a complete line up of xD-Picture Cards ranging from a 64- 
megabyte model, up to the new | GB card. The M series xD-Picture Cards, whose capacity 
can be increased to 8GB in the future, will be sold in SanDisk packaging under the Olympus 
and Fuji brand labels. 

SanDisk is the original inventor of flash storage cards and is the world's largest supplier 
of flash data storage card products using its patented, high-density flash memory and 
controller technology. 
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“American Museums 
thru Indian Eyes” by 
Dr Savia 5 


nthe recently concluded exhibition of 
photographs titled, ‘American Museums 


thru Indian Eyes” at the NCPA, Mumbai, Dr. 


Savia Viegas, Fulbright Senior Research 
Fellow showcased her work on museum 
practice in the United States. 

Dr 2۷۱2 5 images explore how 
museums in America reach out to ordinary 
people by involving viewers In interactive 
programmes. In a country that Is as 
ethnically as diverse as North America, the 
museums have moved to the forefront in 


struggles over representation, revising and 


displaying the past. 


One of the images at the exhibition 
showcases the protest that greeted the 
opening of the Air and Space Museum in 
Dallas, Washington in 2004, The demon- 
stration was against the display of the Enola 
Gay, the bomber used to drop the nuclear 
bomb on Hiroshima and Nagasaki. “The 
photograph shows how museums in 
America have enmeshed themselves in 
everyday lives" comments Dr. Viegas, 
"Unlike India, middle class Americans take 
keen interest and also respond to museums 
and curatorial practices." 

Dr. Vieges was affiliated with George 
Washington University in Washington DC 
and the Smithsonian as a senior Fulbright 
Research Fellow for her project entitled 
"Museums as Heritage." Dr. Viegas visited 
more than 20 museums as a part of her 
post doctoral research on museum practice 
and its portrayal as national identities. 





IRL cime — 


Epson Multifunction 


Printer wins iF 
Gold Selection 
2005 Product 
Design Award 





| | he Epson Stylus CX3500 multifunction 
0 


rinter has been awarded the presti- 
gious iF gold selection 2005 product design 
award. Inaugurated in |1953 in Hannover, 
Germany to spur innovations in industrial 
design, the iF award represents a recipient 
company's commitment to innovation and 
its willingness to stay competitive. Over the 
past 50 years, it has gained recognition as 
one ofthe world's leading design awards. 

2,200 products made by 800 
companies from 3 | countries worldwide 
contested this year's award. Six Epson 
products including the Epson Stylus 
CX3500 were among the 543 products 
selected to receive awards this year. 

The sleek and compact Epson Stylus 
CX3500 multifunction printer is an entry- 
level model that features ink-jet printing, 
scanning and copying. 

The designer of the CX3500, Saeko 
Inoue said: "As an entry-level multifunction 
printer with three functions, this product 
was designed with simplicity in mind. Not 
only is the body compact, but it also 
functions as a printer, scanner and copier. 
We chose refreshing colors with the idea of 
placement not only around the computer, 
but throughout the whole house. The 
printer was given a simple shape to create a 
compact appearance. By applying proper 
stress responsiveness to the operation 
buttons, we have made it tactually and 
visually more user-friendly." 
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several raw images while working in 
Photoshop C52. 

Sandeep Mehrotra, Sales Manager; 
Adobe Systems India stated on the occasion 
ofthe lauch in Mumbai that Adobe has set 
up a dedicated service base in Noida for 
superior service to its Indian customers. 
Adobe is also planning to start up its first 
Authorized Training Centre in Mumbai, in 
collaboration with Shari Academy. The new 
centre will impart training and support for all 
Adobe applications through its Adobe 
certified training professionals. 

Adobe India, is also working alongside 
with BSA — NASCOMM to curb the piracy 
menace in the country. Adobe is confident 
that given the proper training and informa- 
tion, professionals in the country will 
definitely opt for a legal version of their 
application software. Adobe has priced the 
CS2 Premium at Rs. 65,300, the C32 
Standard at Rs. 48,900 and the Photoshop 
CS2 at Rs. 32,600 and will ship by the end 
ofthe month. 





dobe has recently announced the 

launch ofthe new Adobe Creative 
Suite 2. Adobe Creative Suite, the power- 
house in design environment which 
revolutionized print and web workflows for 
creative professionals worldwide, when it 
was launched |8 months ago. And now 
with the CS 2 premium edition, Adobe 
integrates new full versions of its indispens- 
able design software — the Adobe 
Photoshop CS2, Adobe InDesign C52, 
Adobe Illustrator CS2, Adobe GoLive CS2 
and the brand new version Cue CS2. 
Adobe has also included the recently 
released Acrobat 7.0, as a key application in 
this milestone software release. 

Adobe, the world leader in image 
editing software, took the creative world by 
storm with the launch of its ground breaking 
second version of Creative Suite. Available 
as a stand-alone software application or as a 
key component of Adobe Creative Suite 2, 
Photoshop CS2 software brings anew 
level of power, precision and control to the 
digital imaging experience and to the overall 
creative process. The new version includes 
several new features and also introduces 
next generation authoring for web and 
mobile platforms with GoLive CS 2. 

New tools include ‘vanishing point’, 
which allows user to clone, paint and 
transform in the perspective of the images, 
advanced noise reduction, optical lens 
correction, which corrects barrel and 
pincushion distortion as well as enhanced 
| 6-bit editing. Another new feature, multi- 
image camera raw, allows processing 


PHOTOWORLD ANNOUNCES PORTRAIT PHOTO CONTEST 


- 


otoworld, the Delhi based Picture 
Library announced a photo contest, 
Photoworld: Portrait Photographer of the 
Year contest. The need to promote portrait 
photography in a big way was the purpose 


ability to capture the spirit of Portrait 
Photography. The last date for receipt of 
entries is | 5۳ May 2005. More details 
about the same could be had from 
www.photoworldindia.com 


of the exercise as eventhough many 
practise the same but it is just mastered by a 
select few. Through this contest it hopes to 
give portraiture a major fillip but the 
emphasis will be given to the photographers 
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IAS Officer Captures 
the Beauty of Champaner on Film 





Varun Maira explains his images to Anil Kapoor and lla Arun at the exhibition 


poemas Varun Maira showcased his work in an exhibition of images on the world 
heritage site, Champaner at the NCPA, Mumbai recently. The highlight of the expo is 
the beauty ofthe fortifications of Champaner, in Gujarat, which is ranked by historians as of 
the same significance and importance as the two other mediavel capitals in India — Fatehpur 
Sikri and Hampi, Vijaynagar. 

Champaner is considered the most authentic medieval city in India as all the information 
about the original city, without any transformation, was available from the ruins. The 
untouched nature of information is significant in understanding the medieval Sultanate capitals 
of regional India as predecessors of later Mughal style of architecture. 

Located 45 kilometers from Baroda, Champaner is a priceless gem in the rich cultural 
and architectural heritage of India. Varun Maira used his lens to capture the finer details of this 
old kingdom and bring to life its architecture and culture. 

The exhibition was inaugurated by Bollywood star Anil Kapoor, who was simply moved 
by the beauty of Maira’s creativity. 


GREENS Group Initiate for 
Nature and Environment Sustenance 


A= of the “Greens Group endeavour of raising awarness about nature and the 
nvironment, the nature club (a Kerala Governement Secretariat Employees’ club is 
organizing an All India Nature Photographic Competition. The winners will receive awards at 
a special ceremony proposed to be held in Thiruvananthapuram on 24" April 2005 as part 
of the Earth Day Celebrations which falls on the same day. In addition, the selected pictures 
from the contest will be displayed at the VJT Hall from 22% to 24" April in the state capital. 

The Greens Group Endeavour for environment and nature sustenance is the Nature 
Lovers Club in the Government Secretariat. Since its formation in January | 996 the club has 
been actively participating and conducting environmental awareness programmes. Besides, 
every year on Earth Day, 22 April, the association conducts nature photo exhibitions and 
competititons on an all India basis. 


| 0 APRIL 2005 Asian Photography 


Goa Photography 
Workshop Receives 
Good Response 


daylong workshop on photography 
organised by the department of 
Information and publicity (DIP) and Lazor 
Colour Lab, on March 27, received 
tremendous response, with altogether 72 
professionals and amateur photographers 
participating in the same. 

The Information Secretary, Ms 
Jayashree Raghuraman who inaugurated the 
workshop at the Kala Academy complex, 
described photography as a creative 
profession and added that it should be 
professed by only those who are ready to 
follow it seriously. 

The participants ofthe workshop learnt 
about various professional and technical 
aspects of photography, particularly related 
to studio, portrait and outdoor photography. 

Ms Raghuraman, in her speech 
stressed upon the need for the photogra- 
phers to visit various places within the state 
and the country to get exposure and 
achieve excellence in the field of photogra- 
phy, and to have a feel of the environment. 

The chief executive officer of Lazor 
Colour Lab, Mumbai, Mr. Harish Hegde 
and the renowned photographer, Mr. 
Vinayak Pawaskar conducted the workshop. 
The director of DIP Mr. Menino Peres, 
who was the guest of honour on the 
occasion, said that the workshop aims to 
provide encouragement to the budding 
photographers.He also said that the 
department helps the photographers at the 
taluka level. They send photographs and 
news-items of the functions they are 
earmarked to cover, to the department, he 
added. The information secretary express- 
ing happiness about the workshop being 
conducted in Goa, said that such an initiative 
should have come earlier and hoped that 
the same would help the young talent to 
improve the quality of their skills. 


features and custom functions. 

Canon have expressed big plans for 
the EOS 350D because they will be starting 
production at | 30,000 units per month 


What's new in 350D 
8.0 megapixel CMOS sensor: 
Canon has developed a new 8.0 
megapixel sensor for the EOS 350D. The 
sensor has 8.0 million effective pixels, 
compared to the EOS 20D's 8.2 million. 
This sensor is 'second generation which is 
the same as the rest of the sensors in the 
current digital SLR range. 


Near instant power on time: 

The startup time improvement in the 
EOS 20D has made its way to the EOS 
350D. The EOS 350D takes a shot within 
about 0.2 seconds of switching on. 


3 fps continuous, 14 frames 

Up from 2.5 fps and a maximum of 4 
frames the EOS 350D can shoot 
continuously at 3 fps for up to ۱4 JPEG 
frames or 5 RAW frames. A fast CF card 
can normally allow a few more shots 
than this. 


DIGIC Il processor 

The DIGIC II processor first featured 
in the EOS- I D Mark Il now features in the 
EOS 350D. According to Canon this 
improves image quality, means lower noise, 
fast processing, faster write speeds, better 
buffer usage and lower power 
consumption. 


Smaller and Lighter 

The EOS 350D is 15x 5x 8 mm 
smaller, and has a very compact feel. The 
EOS 350D is | lO g lighter than the EOS 
300D, 36 g of which is due to the use of 
the smaller NB-2LH battery. 


Re-designed control layout and 
LCD panel 

The drive mode button has moved 
from the top of the camera to the rear, the 
CF indicator has moved closer to the LCD 
monitor and the left / right arrows of the 4- 
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non first created a sensation in the 

digital camera market with the 

launch of the 6.0 megapixel sub 
$1,000 EOS 300D digital camera in 2003. 
Continuing to improve its product line, 
Canon revealed the successor to the 300D 
with the new, smaller, 8.0 megapixels, EOS 
350D at the PMA2005, the largest trade 
show ofthe year. 

Initial reaction was that the EOS 350D 
is the second version ofthe earlier 300D 
with EOS 20D's sensor. But on a closer 
look, the 350D revealed a new 8.0 
megapixel CIMOS sensor (as opposed to 
20D's 8.2 megapixel), a smaller body, re- 
worked design, DIGIC II processor, new 


first look 
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* US: Canon Rebel Digital XT 

* Japan: Canon EOS Kiss n Digital 

* Elsewhere: Canon EOS 350D 

Plastic (matte finish) 

* 22.2x14.8 mm CMOS sensor, RGB Color Filter Array 
* 8.2 million total pixels 

* 8.0 million effective pixels 

e RAW 

* RAW + JPEG Large/Fine 

e JPEG (EXIF 2.21) - Fine, Normal 

DIGIC Il 

e Canon EF / EF-S lens mount 

e |.6xfield of view crop 

* /-point TTL 

* Evaluative 35-zone, Partial 996 at center, 

Center-weighted average 

* Auto (100 - 400), ISO 100 - 1600 

* Focal-plane shutter 

e 30 - 1/4000 sec (0.5 or 0.3 EV steps ), Bulb 

* Fash X-Sync: 1/200 sec 
* sRGB, Adobe RGB 
* Single | 

e Continuous: 3.0 fps up to ۱4 JPEG /4 RAW frames - 

e Self-timer ۱۵ secs (3 sec with mirror lock-up) 

Yes, button 

e |.8' TFT LCD (115,000 pixels) 

e |Ox zoom playback 

e Auto pop-up E-TTL Il auto flash 

* Guide number approx 13 

e X-Sync: 1/200 sec 

* USB 2.0 (Hi-Speed, app. 2.6 MB/sec) 
e Compact Flash Type | or Il 

e Lithium-Ion NB-2LH rechargeable 
e CR2016 Lithium battery 

|27 x 94 x 64 mm 

e Body (no batt or CF): 490 g 
















Canon 


2 


International naming 


Body material 
Sensor 


Output formats 
Image processor 


Lenses 


Auto Focus 
Metering modes 
Sensitivity 
Shutter 


Color space 
Drive modes 


DOF preview 
LCD monitor 
Flash 
Connectivity 
Storage 
Power 


Dimensions 
Weight 


way controller can now be used to select 


metering and AF modes. 


The addition of direct control AF 
mode, metering mode and flash exposure 
compensation inthe EOS 350D needed a 


۱6۷۸۷ status LCD panel. 


Higher pop-up flash 


The EOS 350D s flash is slightly (just 5 
mm) higher than the earlier 300D. The 
flash system now uses E-I TL Il metering. 


USB 2.0 Hi-speed connectivity 
The introduction of Hi-speed USB 2.0 
in the new camera allows transferring data at 


just over 2.6 MB/sec. 
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Inspired by the Qutub Minaar? Well put on your walking shoes and start shooting. 
Asian Photography is on the lookout for outstanding travel photo essays to bring the 
world to our readers’ doorstep. If you have gone on a trip of a lifetime and would like 
to share those captivating images with fellow photographers in the region, share them 

through Asian Photography... 
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corporate chat 


Fuji Ups its Ante in the Photofinishing Space 


FujiPhoto Film is undoubtedly one of the leading minilab manufacturers worldwide. The recent success of its 


Frontier 570 machine, which was launched at Photokina, has boosted the company's growth making Fuji a 
tougher competitor to reckon with. Masato Yamamoto, International Marketing, Photo Imaging & 
Information Products Div, FUJI PHOTO FILM CO., LTD speaks about the company's broad strategy overseeing 
his region and more in a tete- a- tete with. Bhavya Desai in Tokyo. 


install digital labs, this phenomenon will 
change in the next few years." 

When all shops acquire digital minilabs, 
the competition will rise among shops that 
will have digital labs just like the competition 
among analogue shops today. So our FDi 
subject is, how do we differentiate from 
other shops and bring consumers to FDi 
shop. To accomplish this, Fuji offers 2- 
minutes real photo", "My Fujicolor Printer", 
etc as a solution. 

Talking about the Indian market he says 
that Fuji still sees the Indian market at a 
nascent/developing stage in terms of 
digitalization, so we see this transition will 
continue for a while in India. But the reality 
is, digitalization has not just simply pro- 
gressed, because of many factors like 
market condition, living expenditures, and 
infrastructure improvement. 

"Especially, infrastructure improvement 
would be important. This is just like 
cultivating the foundation before you plant 
seeds. We cannot just wait for the improve- 
ment of infrastructure (like broadband 
internet). Hence we promote FDi to get 
ready for the expected coming future." 

Despite facing stiff competition 
worldwide from competitors like Noritsu, 
Photo Kis-Me, Agfa and others, Fuji has still 
managed to emerge as a front-runner in the 
photo finishing market. Currently, the 
company is putting efforts on all photo 
related business so as to be 
the best partner of our customers. Further, 
we do promote FDi to offer "Sustainable 
Development’ to our customers. 

In future, Yamamoto assures that Fuji 
will be in the thick of the action and feels that 
total solution is the need ofthe hour 
becauseit offers the customer a high quality 
imaging solution, which could be provided 
only by Fujifilm. 68 
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Mr Masato Yamamoto 


and would stay as a major choice. 

Further, Fuji is also promoting its 
Kiosks (Digital Photo Center) and net- 
printing (including My Fujicolour Printer), 
which is aimed as an ubiquitous printing 
platform, and the company believes that this 
would add more "convenience" to shop 
printing. 

"The number of Kiosks will increase 
double-fold, and printing at retail photo 
shops will be a lot more easier. And, 
through the software "My Fujicolor 
Printer", customers can easily order prints 
to photo shop from home PC, just as 
simple like Kiosk at photo shop. We take 
both as a big business chance." 

Although, everything is moving towards 
digitalization, Yamamoto avers that the 
situation differs from market to market. "In 
an emerging market, we still see the 
possibility of spreading film camera. 
Howewver, in the long run, we cannot avoid 
digitalization. Once digitalization spreads, 
customer will start going to digital photo 
shops. At this stage, this composition looks 
fine, and looks like the analogue shops are 
gaining customers and profit. But when they 


e Frontier 570 has been the 
company's flagship product in the 
minilab business in recent times. 

The success ofthe 570 has been due to its 
increased processing capacity, greater space 
efficiency over its predecessors and 
competitors, faster processing speed and 
large | 2-inch-wide print format capability. 

Mr. Yamamoto attributes this success 
to the company s ability to continuously 
upgrade its existing products and combine 
that with customer value. "Certainly, the 
price competition among the digital minilab 
is getting tougher year by year, but for 
Frontier, we have been greatly supported by 
customers for our high quality and various 
solutions." 

By continuous development he means 
the new services that Fuji offers its custom- 
ers, which makes life easier for both the 
customer as well as the consumer. For 
instance its new 5-minute real photo 
service, which requires the full use of the 
Frontier 570 machine, enables the 
consumer to acquire prints in less than 5 
minutes. 

Overseeing the ASEAN region plus 
India, Bangladesh, Pakistan and Sri Lanka 
Yamamoto informs that the company has 
sold over 900 units of the Frontier series in 
this region last year and that the worldwide 
volume of the shipment for this series has 
already touched 30,000 units. 

Together with the expansion of digital 
cameras and camera-phones, the number 
of total clicks, which are sharply increasing, 
Fuji sees this competition from the home 
printing and kiosk market perspective as a 
big opportunity rather than a threat. He feels 
that the print price at a retail shop Is 
comparingly lower than other market. 
Printing at retail shops (including Kiosks) are 
much more reasonable for the customers 
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Mr Yasuyuki Otsuka (second from left), Managing Director, 


Nikon Singapore flanked by Nikon Singapore Officials at the launch 


blends high levels of resolution with superb 
image quality, pure color rendition and class 
of its own. 

The range of products introduced in 
the Coolpix range include the Coolpix 
4600, 5600, 7600, 5900 and 7900. The 
COOLPIX 5600/4600 are surprisingly 
simple to use, making them ideal not only 
for beginners of all ages, but also for those 
who ve never been interested in digital 
photography before. The COOLPIX 7600 
enables users to feel more confident about 
taking pictures, with its7. | effective 
megapixel that gives the user a head start in 
producing pleasing results, theeby delivering 
a resolution significantly higher than most 
other entry-level digital cameras. On the 
other hand the COOLPIX 7900 and 
5900, are two superior quality compact 
digital cameras with the power to take highly 
impressive images. They also feature 
appealing exterior designs and boast of a 
range of convenient functions and features 
that are highly advanced, yet easy to use. 

Nikon has remained committed 
through its history in creating professional 
photographic tools that provide outstanding 
picture quality, the freedom to create, 
unrivaled handling, and solid reability under 
the most challenging conditions. 68 
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With the consumer purchasing power 


in the country rapidly increasing and the 
mushrooming of shopping malls, it is a 
welcome sign for channel partners to 
align with the company and increase 
their profitability. But then Agrawal 
reminded the audience that the 596 
reduction in duties by the government was 
a welcome sign but even then it requires to 
be sizably reduced to make the market 
more consumer friendly. 

The Nikon D2x marks the arrival of 
the next generation of products from the 
Nikon stable. Featuring the all new | 2.84 
million pixel image sensor, advanced new 
Image processing engine, and the optimized 
systems, this truly versatile professional tool 


Nikon Unveils D2x - A New 
Domain in Professional Photography 


ikon Corporation and its Indian 

distributive arm, Inter Foto 

announced the ambitious launch 
of its new digital SLR camera D2x, 
alongside a series of launches in its highly 
successful Coolpix range in the country. 
Yasuyuki Otsuka, Managing Director, 
Imaging Products, Nikon Singapore 
flagged off the high profile launch with 
several top executives from Nikon 
Singapore in attendance. Speaking on the 
occasion, he thanked the gathering, which 
mainly consisted of professional photogra- 
phers, photo traders and distributors for 
their wholehearted support in making Nikon 
products a hugely successful brand name in 
India. 

“The new products will certainly grab 
not only your attention but your heart as 
well because at the heart of the image lies 
the new processing engine, which ensures 
that the D2x not only captures every 
moment but every situation as well. In 
addition, Nikon's versatile software 
improves workflow, processing efficiency 
and output", emphasized the MD. 

Jai Prakash Agrawal, MD, Inter Foto 
India, thanked Nikon Corporation for 
ushering in a cutting edge technology to 
India, and with the launch of its innovative 
products, the two partners endeavour to 
reach out to the Indian customer. In fact, by 
pursuing innovative policies and excellent 
after sales support system the company has 
rallied to become one ofthe leading 
distributor in India. 

With digital technology growing by 
leaps and bounds, the joy of seeing the 
image happen right in front of you is 
something awesome. However, the 
unprecendted growth of Digital SLR 
shipments the world over have exceeded 
expectations but in India its penetration is 
still low. The passion for photography in 
India is strong and this is the reason why 
India holds a lot of promise for expontential 
growth. 


arket 


company s position as the leader in terms 
of sales in the fourth quarter of 2005 ahead 
of Motorola, Samsung and LG. 

Mika Setala expects the camera phones 
market to jump upto about 600 million by 
2008 and feels, "We are positioned very 
strongly in the camera phone market. The 
reason for our position is our strong legacy. 
A clear indicator of this can be noticed in our 
history when we introduced the world's 
first camera phone, the 7650 and the first 
3G camera phone, the 6630." 

Nokia aims to continue their perusal of 
the 3G-camera mobile phones market and 
to cease on this opportunity, the company 
announced the launch ofthe 6680 family at 
the 3GSM World Congress in Cannes, 
France last month. This series includes 
three phones, the 6680, 668 and the 
6682 and the primary difference between 
these phones and their previous install- 
ments is that they have been developed for 
the 3G markets. 

The 6680 camera phones design is 
very impressive and the first of its kind. The 
phone is equipped with two cameras, a | .3 
megapixel at the back and a VGA resolution 
camera in the front. This enables video calls 
with other users, which is a quantum leap 
over any other product available in the 
market. Due to the different operational 
frequencies, the 6680 and 6681 have been 
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obile camera phones sales, which 

have overtaken digital cameras 

sales by now, is old news. 
Although the growth ofthe worldwide 
cellular market is expected to rise at a 
modest 7 per cent this year, Mika Setälä 
opines that this is only the beginning. 

A survey released by the Gartner group 
shows that the sales of mobile phones has 
increased by 30 per cent to 6/4 million 
units in 2004, this growth is only a modest 
7 per cent this year. But, most important'y 
for Nokia, the survey confirms the 


Technology has enabled us to 
conceive and implement 
various forays into mobile 
imaging segment. With the 
improvement in technology, 
mobile phones are 
increasingly functioning from 
personal assistants to image 
capturing devices. Nokia, one 
of the numero uno mobile 
manufacturing companies 
today, hopes to continue in 
its No. | position with the 
launch of its new family of 
Nokia 6680 mobile phone. 
Mika Setala, Marketing 
Director, Imaging 
Multimedia, Nokia 
speaks to Bhavya Desai, 
about its worldwide market 
and more. 
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fantastic consumer experience." 

Discussing about the company’s 
performance, he informs that Nokia enjoys 
33 per cent global market share and among 
the company's biggest markets in Asia 
feature China, Indonesia and India. While in 
Europe Nokia categorizes the following as 
the big five namely, UK, Germany, Italy, 
France and Spain. Besides reminiscing that 
the US also features at the top of our list. 

In future, the consumers can definitely 
expect a 2-megapixel-camera phone from 
Nokia, but he is quick to prompt that it 
depends on how we interpret near future. 
But, | am |00 per cent sure that Nokia will 
have a 2 megapixel camera phone in the 
future, But, Sony Ericcson has already 
seemed to have edged ahead of the Finnish 
major in this respect with the launch of its 
new 2-megapixel-camera phone, the K750, 
which will also be available in the second 
quarter of 2005. 
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Setälä opines that countries 
like Singapore, Indonesia, 
Thailand, Malaysia and Australia 
are very lucrative markets 
because the network and 
infrastructure capabilities in these 
markets are already in place, 
especially in terms of MMS 
capabilities and some other 
features. 

As for countries like India 
and Russia, Setälä realizes that in 
addition to the existing users 
there are number of buyers who 
are already looking for their 
second or third mobile phones 
with latest features. But, the 
company's biggest jump is in the 
Japanese market where 
Vodafone is marketing Nokia 
products. The company can 
now avail at this highly developed 
widepan CDMA market with the 
introduction of its 6689 family. 
This also means that you need 
not keep your Nokia phone on 
the shelf when you are travelling 
to Japan. 

He informs that the 
company has a very strong and 
stable market share in Europe where 
consumers have already started buying their 
fourth or fifth mobile phone. Nokia is now 
looking very optingistically at the US market 
since it has expanded its range of products. 

Commenting on the issue where 
develei;&d markets prefer using a phone 
which "à a wiridows based operating 
system. Setälä avers that although Microsoft 
has numerous features to offer to the 
consumer one must bear in mind that 
windows was predominantly designed for 
the PC, whereas the symbian software was 
solely desiened for the mobile market, 
which gives it an advantage over the others. 

The Marketing Director disagrees that 


the 3G markets are pre-mature at this point. 


He states that this was the perception in 
2003 but now these networks have picked 
up very well and Nokia expects about | OO 
3G “atworks globally by the end of 2005. 
"This year is the year of 3G and this is a 


developed for the Asian market, whereas 
the 6682 model has been conceived for 
the US market. The 60 series made its 
debut recently at the PMA 2005 show at 
Orlando where it received rave reviews. 

Another of its interesting feature is that 
it consists of a 64 MB Multi-Media card, 
which is fitted at the side of the screen. 
Further, the phone is equipped with the 
PictBridge function that enables speedy 
transfer of images from the phone. The 
phone will be available in the market in the 
second quarter of 2005 at an unsubsidized 
sales price of 500 euros. 

Talking about the US market, where the 
company's market appears to be weaker 
than its competitors like Motorola, Setala 
feels, "We are well positioned in different 
segments in this market. But, it must me 
noted that camera phones are relatively a 
new phenomenon in America. While on the 
other hand Europe and Asia are far more 
developed in this respect." 

The reason for the poor penetration of 
the camera phones in this market is that the 
platform in the US market is more of voice- 
based communication and SMS and MMS 
are relatively new to this market. Also, 
combine that with lesser availability of 
camera phones in this region, reflects upon 
our position in the market. Consequently, 
we are extending our portfolio and looking 
very positively at this market. 

Setälä informs that this region has very 
distinct characteristics. It is an operator 
driven market unlike other markets, where 
the company can directly sell its products 
through its outlets. Almost 99 per cent of 
the distribution in this market is done 
through operators, which means that we 
have to work very closely with these 
operators. At the early stage we have to 
communicate with them about how our 
products will fit in their portfolio and the 
features that they expect from Nokia. 

In North America, Nokia has products 
available in two platforms GSM and 
CDMA. The company's camera 
phones are available only on GSM 
networks, which means that they have 
tied up with two major American operators 
namely, T-Mobile and Singtel. 
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at the rur, up tor OOK’ ne ast. <. known for its stylish and extremely compact 
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earlier EX Z40 mod اد‎ re oresemtuilthe ٩ ais respect. The EX-Z50 is a compact and 
good qualities from the prev:ous poe i بسن‎ point-n-shoot camera wrapped up in 
such as improved battery life and A adurabls aluminum alloy body. 

response time, together with a fe jy o r The all-metal body has a stylish 

nice improvements. ۱ brushed tinish giving the camera a real- 

The new Exilim Zoom mc: quality feel. All controls are ergonomically 
incorporate Casio's heralded Ex: Mmengine, placed and give a sturdy impression and are 
the compact image-processing module that comfortable to use. With a weight of only 
enables high picture quality, speedy * |21giitisiight and small enough to carry 


response time and low power around in the pocket all day. 


consumption. 4 ‘The first impression when we received 


{ 
| 
| : 
Casio has even claimed that the rÈ: | the Digicam was its extremely uncluttered 
EX-Z50 can capture an astonishing 4... | layout which allowed easy and comfortable 
images on a single charge. ۱ ^ handling and quick shooting. 
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interface for a clear display of images. The 
monitor screen can be used to compose 
images, and a collection of display features 
helps to make image viewing easier. 

In addition, several new functions have 
been incorporated in the new EX-Z50 to 
assure a higher level of performance, such 
as the "Auto Macro” function which 
automatically switches between Normal and 
Macro focus modes; "Flash Assist" which 
operates during flash photography to 
compensate for brightness levels in 
darker areas not reached by the flash; 
"Icon Help" which uses an on-screen 
display to guide the user during the switching 
of settings; and the "Business Shot" function 
which provides automatic correction for 
photos taken at an angle. 

But the feature, that impressed us the 
most was the four way jog dial, navigating 
which, the user can set flash and focus 
modes easily. In playbackthe 4-way 
switch lets user to delete images or assess 
the calendar function. Users can also 
customize the left/right key of the 4-way 
button to control functions like recording 
mode, EV shift, white balance, ISO or self- 
timer. This way, users can directly access 
important functions without going into the 
menu every time. 


The Casio EX-Z50 is a pleasant and 
comfortable camera to work with. Casio 
have really tried to make image capture 
as user-friendly and easy as possible by 
including lots of tiny details in this new 
camera. Images taken with the Casio EX 
Z50 were clear and bright and they all 
showed good sharpness and lifelike 
colours. The camera uses an SMC Pentax 
3x zoom lens with an optical range of 35- 
| OSmm in 35mm terms. The multi-pattern 
metering system did a good job as images 
were correctly exposed all the time. The 
camera was able to maintain a good balance 
between highlight and shadow detail and 
even in high contrast lighting the EX Z50 
managed to capture enough detail in the 
shadows to make the image perfect. 

Noise was not a problem in any of the 
ISO settings and image quality was 
satisfactory. 
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The EX-Z50 incorporates Casio's 
Exilim Engine, a 5-megapixel imager, and 
Pentax's high-quality smc 3x optical zoom; 
lens. It also features a 2.0-inch LCD for 
quick and easy image viewing. 

Like ali models in the Exilim series, the 
EX-Z50 offers superior portability ard 
excellent picture quality, along with 
extremely high-speed operation for quick 
response in a variety of shooting situations. 

The EX-Z50 combines a 3-segmient 
telescoping lens mechanism wich allows 


3X optical zoom capabilities in an extremely 


thin camera body and a robust 7-point 
Multi-Auto Focus system for ۵ 
focusing. It's ready to shoot in less than 2 
seconds after switched on. The large 2.0- 
inch TFT LCD monitor features a digital 


images on one charge. Moreover, a small 
icon in the bottom left ofthe LCD screen 
always keeps you informed of battery 
power left. 


Conclusion 

With excellent handling, superb 
portability and image quality that is easily 
good enough for large prints, we have to 
conclude that this new 5-megapixel Casio is 
a welcome addition to today s digital camera 
market. Ergonomics are good with all 
controls being well-placed and functional 
without there being too many of them. The 
menu system is intelligently organized and 
very user-friendly, while the long battery 
life makes it ideal for long vacations, or 
business travel. 

Casio has intelligently positioned the ۳ 
sexy slim new EX-Z50 for the emerging 
premium lifestyle segment. And, we are 
sure that this new camera with its exclusive 
range offeatures, will be an instant hit with 
the fashion conscious generation next. 

Retailing at Rs. 26, 995, this Casio 
Z50 is definitely the right buy for users who 
have been looking forward for a reasonably 
priced, stylish point-and-shoot camera that 
delivers quality images. 

-SOUMIK KAR 
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Format Ultra Compact Digital camera 

Max resolution 2560 x 1920 

Low resolution 2048 x 1536, 1600 x 1200 
Image ratio w:h 4:3, 3:4 

Effective pixels 5.0 million 

Sensor photo detectors5.3 million 

Sensor 2:5 CCD 

Colour filter array RGB 

ISO rating Auto, 50, 100, 200, 400 

Zoom 3x optical zoom, 35~ | 05mm(equiv. in 35mm format) 
Digital zoom Yes, 4 x 

Auto Focus Yes 

Manual Focus Yes 


Macro focus range 6 cm 


White balance overrideó positions, plus manual one-touch 


Aperture range F2.6 - F4.8 

Min shutter 4 sec 

Max shutter 1/2000 sec 
Built-in Flash Yes 

Flash guide no. 2.6 m (8.5 ft) 6m 


Flash modes 


Metering Multi-pattern 

Movie Clips Yes. 320 x 240, | 5 fps, unlimited, with audio 
Self-timer 2 or 10 sec 

Storage types 9.3 MB Internal + SD/MMC card 

Quality Levels Economy, Normal, Fine 

LCD 2.0 " (85, 000 pixels) 

Playback zoom Yes, 4x 

Battery Lithium-lon rechargeable 

Weight IZI g 

Dimensions 


87 x 58 x 23 mm 


Moreover, exposure can be adjusted 
by dialing in over or under two stops 
through the EV-shift function in the menu. 

The camera features eight white 
balance settings. Saturation, sharpness and 
contrast can be adjusted to set up the 
camera to user's own personal 
preferences. 

We noticed some barrel distortion in 
the wide angle shots, but there was no 
visible distortion at the telephoto end. 
Though some chromatic aberration was 
visible in high contrast situations but it was 
always within acceptable limits. 

The EX-Z50 has a built-in flash 
memory of 9.3 MB and uses a SD or 
MMC for image storage. Casio boasts that 
the EX-Z50 can capture close to 400 
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consisting of an 8-group, 8 element design 
with 3 group zooming including three 
aspherical lenses, and a two stage collapsible 
cone. The total lens length is reduced by 
2.4 mm compared to the previous models. 
Ricoh's unique wide zoom technology 
featuring peripheral light intensity is sufficient 
even at wide angle edges and superior 
aberration correction is achieved bringing in 
new possibilities in digital photography. 

Relentless in their pursuit to build faster 
and more versatile digital cameras, the 
Caplio RX marks a tremendous leap 
forward for the entire Ricoh organization. 

Caplio RX's 28mm- | 00mm (35mm 
film camera equivalent format) wide zoom 
has a marvelous 75-degree angle of view — 
compared with just 62 degrees on 
conventional 35mm digital cameras. 
Consumers can take much improved 
landscape images, group photos and a host 
of other wide-angle opportunities that 
preserve more information onto a single 
image than the limited range of 35mm 
cameras. 

Ricoh's unique high-speed hybrid AF 
system combining CCD auto focus and 
external auto focus mechanisms achieve the 
world's fastest release response of 0. | 2 
seconds. 

Built with incredible speed, the Caplio 
RX is ready to shoot in an extremely quick 
start-up time clocked at a mere 0.9 seconds 
—an impressive 50% improvement from 
its predecessor the Caplio G4's | .8sec 
start-up ability. 

This ultra fast shutter response helps 
users shoot instantly without any loss of 
photo opportunity. Ricoh with the launch of 
the RX has putto rest the slow shutter 
response and start-up time which is 
common in most compact digital cameras. 

The Caplio RX's 3.24-megapixel 
CCD includes a vastly improved image 
processor ensuring colours look 
sharper and cleaner even in large printed 
formats. Furthermore, its 3.6x optical plus 
3.4x digital zoom delivers an 
outstanding combination of | 2.2x 
zoom giving photographers plenty of 
opportunity to zoom into the tiniest 
details within any image. 
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icoh Caplio RX is a compact digital 

Ho equipped with a 3.6x zoom 
ens extending from a 28 mm wide 

angle to an impressive telephoto range of 

| OO mm. 

The Caplio RX, features an ultra fast 
shutter response 0۲0,۱2 seconds, a quick 
start-up time of 0.9 seconds and an 
excellent range of superb specifications 
rarely seen in a compact digital camera. 


Features 

The slim and lightweight Caplio RX is 
quicker and also easier to use than its wide- 
angle lens predecessor the Caplio G4wide. 

The Caplio RX's has a 3.24-megapixel 
CCD and a 3.6x optical zoom. 

The USP of the Caplio RX is Ricoh's 
newly developed cutting edge 3.6x lens, 
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Continuing to lead the field with its 
macro mode abilities, Ricoh's Caplio RX 
takes gorgeous | cm macros that bring out 
the very finest of sparkling jewelry and 
beautiful blooming flowers. Users can even 
operate a flash at a mere 9cm from objects 
without any washout effect. 


Handling and Performance 

The Caplio RX sports an extremely 
portable slim body and fits in perfectly into 
one's palm and is comfortable to shoot. 
The lightweight Caplio RX with just 22mm 
thickness and a curved aluminum-alloy body 
is designed to fit in perfectly into a shirt 
pocket and carry around comfortably. 

Next to the bright |.8-inch TFT LCD 
monitor also features its trademark "Quick 
Review" functionality that conveniently 


Specifications Ricoh Caplio RX 





CCD |/2.7-inch primary-colour CCD (effective 3.24 million pxls) deco ub E ds 
Resolution Still: 2,048 x1,536, 1,280 x960, 640 x480 simple press of a button. 
Text: 2,048 x1,536, 1,280 x 960 The Caplio RX comes equipped with 
Motion: 320 x 240, 160 x 120 six very useful scene modes (portrait, 
Recording Mode Still (Continuous, S-Continuous, M-Continuous), spouses, nieder, and 


high-sensitivity) intended to help the 
photographer capture various shooting 
situations in different lighting conditions. In 


Scene (Portrait, Sports, Landscape, Night Scene, Text, 
High-sensitivity), Motion, Sound 


Picture Mode Fine, Normal high-sensitivity mode, the screen automati- 

Lens Focal range f:4.3- | 5.3mm (equivalent to 28- | 00mm cally illuminates subjects to aid in framing the 
for 35mm film camera) picture in under-lit environments such as a 
Brightness F:3. 1(W)-5.&(T) candlelit dinner or trendy nightdub lounge. 


The Caplio RX also enable users to 


Lens structure 8 glass elements in 8 groups | ۱ 
take up to two minutes of AVI video action 


Digital Zoom .. x3.4(Maximum x1 2.2 in combination with optical zoom) clips in a video size of ۱60۷۱20 and even 
Shutter Still: 8, 4, 2, 1-1/2,000 sec. records convenient "voice memo” stamps 
(electronic/mechanical shutter) of up to eight seconds to photos taken. It 
Motion: 1/30-1/2,000 sec. (electronic shutter) also doubles up as a multipurpose voice 
l recorder and comes handy during important 
ISO Sensitivity Auto (equivalent to ISO |25), ISO64, ISO 100, 


meetings and recording lectures. 

The Caplio RX uses a Secure Digital 
View Finder Real-image optical zoom finder memory card and is also equipped with a 
8MB internal memory chip for image 
storage. The RX is also compatible with 
MultiMedia Cards. Transferring files to a PC 


ISO200, ISO400, ISO800 


LCD Monitor |.8-inch translucent amorphous silicon TFT LCD 
(Approx. 85,000 pixels) 


Flash Auto (automatic flash in backlight), Red-eye Reduction, On, is extremely easy by connecting the camera 
Slow Synchro, Off Effective Flash Range:0.2-3.0m(W), with a PC through an USB. The Ricoh Gate 
0.14-2.5m(T) (ISO800) software supplied with the camera will 

Seis Autofocus, Manual Focus, Fixed Focus (Snap), * instantly transfer images to an automatically 

created folder at a rate of three megabytes 

Exposure TTL-CCD photometric system: Multi (256 segments), per second. ۱ 

Adjustment Center Weight, Spot For power the Caplio RX uses the 

Power Source Optional rechargeable lithium-ion battery, optional rechargeable lithium-ion battery and 





also allows switching to AA alkaline or nickel 
metal hydride batteries and a synchro 
monitor mode that conserves energy by 
turning the monitor on automatically only 
when the shutter button is pressed to 
preview 2 shot or operate the zoom. All this 
Dimensions (WxDx H) 111.6 x 29.0 x 56.0mm makes the Caplio RX ideal for the road 
warrior who demands the highest level of 
ww OPI Tee power flexibility, او‎ and efficiency. 


2 AA batteries (alkaline, nickel, NiMH), or optional AC adapte 


Shooting Capacity Using DB43: Approx. 4.300 pictures (continuous), 
approx. 400 pictures (normal) 
Continuous reproduction of still pictures: Approx. 340 mints 
Using AA alkaline batteries: Approx. 150 pictures (normal) 


Conclusion 
' The Ricoh Caplio RX is an 
entry level digital camera 
targeted towards first time users 
and amateurs. Retailing at Rs. 
| 5, 495, the Caplio RX with its 

exclusive features is an excellent 
value for money. 

-SOUMIK KAR 
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that can be burned to DVD and easily 
viewed by friends and family on the TV 
screen. 

Premiere Elements is a complete, all- 
in-one home video studio allowing fast, 
easy video and audio editing; simple, reliable 
DVD creation with automatic, customizable 
menus and scene indexes; smooth burning 
to custom DVD; and export to Web, 
mobile phone or handhelds - all with no 
additional software required. 

Product Overview 

Whether the user is brand new to 
moviemaking or has just outgrown the 
limitations of home video software, Adobe 
Premiere Elements makes it easy to 
produce great results, with its intuitive 
interface and automated features combining 
to bring an exceptionally high level of 
creative control. 


Guided Work flow 

The task bar ofthe Premiere Elements 
features a set of simple buttons in the 
natural flow of video production, from 
capture to editing, adding special effects and 
titles, creating DVD menus, and on to 
burning DVD or exporting to formats 
perfect for Web streaming or e-mail. Each 
part of the video process has its own 
standard window arrangement, which can 
be customized to suit user preferences. 
Windows adjust automatically, and individual 
tool cursors intelligently change to give 
instant feedback on the task at hand. 


Reliable One Click Capture 

The Adobe Premiere Elements allow 
users to get video footage into the com- 
puter in a matter of a few seconds. 

Users have to simply plug the DV 
camcorder into the computer — using an 
IEEE 1394 (FireWire, i.LINK) connection — 
to instantly begin the one-step process of 
capturing the video direct to the 
Timeline. 

Scene Detect — We found Premiere 
Elements to be an intelligent application. 
While capturing video, the application 
watches for the moments on the tape 
where user have stopped and restarted 
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emiere Elements is Adobe's first 

application in entering the consumer 

video-editing market. The application 
package is targeted to appeal primarily to 
two user groups - Photoshop Elements 
users who want a video editor that will 
integrate with their image editor, and 
secondly to tech-sawy video-editing novices 
who plan on eventually progressing to the 
more advanced Adobe Premiere Pro. 

Serious video producers who want the 
ultimate in ease of use, as well as users 
who desire full-featured DVD-authoring 
capabilities, should continue using profes- 
sional applications. 

A complete home video editing 
solution, the Premiere Elements is the 
perfect solution for customer need to easily 
blend still photos with video clips. 

Consumers can now create dynamic 
slideshows and photo-rich video projects - 


Create Your Own — Use the Effects 
Control window to customize the action of 
any special effect, then save the settings in a 
new custom preset file, so that it can be 
reused at any time. 


Show Time 

Adobe Premiere Elements allows 
sharing videos in any way. Users can create 
a custom DVD or VHS tape, or save an 
optimized file for the Web, e-mail, handheld 
computers and even mobile phones. Like 
everything in Adobe Premiere Elements, the 
process is easy and enjoyable. 


Easily Create DVDs 

From menus to final burn, Adobe 
Premiere Elements makes it simple to 
create DVDs that are fun to share and 
convenient to watch. 

Adobe Premiere Elements smoothly 
generates finished DVD, with menus and 
scene indexes created, and autornatically 
linked to the scenes. One can also custom- 
ize the text in the menus, the button names 
and thumbnails. This way a user can create 
Hollywood-style DVDs sitting in the 
comfort of his/her home. Adobe Premiere 
Elements comes with a variety of themed, 
professionally designed DVD menu 
templates, making short work of creating 
professional style DVDs. 


Conclusion 

With automatic capture, editing and 
DVD creation features, Adobe Premiere 
Elements takes home users from DV 
camcorder to the final DVD easily. Users 
dont need to be expert in editing and there 
are many features to help move to the next 
movie making level. The powerful Help 
system in Adobe Premiere Elements also 
provides the most relevant answers to all 
questions in movie making, with full access 
to onboard and online resources, wild card 
searches, and automatically categorized 
results. With the Premiere Elements, 
Adobe guarantees an enthralling experience 
in movie making for the home video 
consumers. 

-Soumik Kar 
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loaded with hundreds of presets, effects, 
and transitions, for simple creative control 
over home videos. Users can enjoy them 
as they are by simply dragging from Effects 
window to Timeline. For experienced 
video editors, open the Effects Controls 
window to precisely adjust every setting, 
and to save the customized effects as new 
presets, so that it can be easily used again in 
the future. 

Professional Quality Presets — These 
special effects and filters are already key 
framed and ready to use, including lighting, 
picture-in-picture, lens filters, and image pan 
(the "Ken Burns Effect”). Presets give effects 
in a few clicks that could take hours to 
create on its own. 

Video and Audio Effects — One can use 
them as configured, or creatively customize 
them in the Effects Controls window, for 
eye-catching effects, footage quality 
enhancement, and more. 

Audio, Video and GPU-accelerated 
Transitions — Dissolve, fade and wipe 
between scenes with style, including several 
that leverage the power of the computer's 
supported graphics processor card. 

Motion — Quickly and easily make clips, 
titles and graphics grow, shrink, spin and 
move anywhere on the screen. Create 
amazing moving picture-in-picture and 
floating title effects with a few mouse clicks! 


Effects‏ سا 
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recording, and uses those breaks to 
determine the size of each scene. Hence 
when capture is complete, the user is ready 
for editing, with no need to manually break 
the footage into separate clips. 

Timecode Bridging — After recording a 
scene on a DV camcorder, generally users 
preview it and then fast forward and start 
recording again. This creates a gap on the 
timecode on the DV tape. 

Now, unlike older applications, Adobe 
Premiere Elements understands how real 
people shoot video, and "looks ahead" to 
see if there is more footage to capture. 
Thus it eliminates all aborted captures or 
manual restarts. 

Capture to the Timeline — With Adobe 
Premiere Elements users do not have to 
manually drag scenes to an editing space 
after capture. As the transfer progresses 
from a DV camcorder, the clips are 
autornatically arranged on the Timeline in 
the order in which it was shot. When the 
transfer is finished, users are ready to edit, 
with no additional preparation required. 
Effortless DV Camcorder to DVD Transfer 
— With the combination of automated 
capture of video to the Timeline, gapless 
editing, and automatic DVD creation, users 
can easily go from a DV camcorder to a 
finished DVD in just a few clicks! 


Editing 

Once the video is shot and captured 
the clips to the Timeline, it's time to edit the 
video. One click of the Edit button arranges 
the windows and tools needed for gapless 
real time editing. 

And with the realtime editing in 
Premiere Elements, users can view changes 
on the Timeline as made on them. This 
way a user can preview edits and effects 
without any laborious rendering delay. 

One interesting feature is that Premiere 
Elements allow editing videos in the 4:3 
aspect ratio for normal TV sets, and even 

| 6:9 for the state-of-the-art widescreen 
displays of today, and tomorrow. 


Special Effects 
Adobe Premiere Elements comes 








KINGFISHER 
© Calendar 2005 - 


ver the years Kingfisher calendar has come to be 

identified as a platform for launching new faces and 

giving new heart throbs to the masses. The 
Kingfisher 2005 edition billed as a "Walk on the Wild Side for 
a change, has come to symbolize life, fun and beauty but 


nonetheless, it remains as the mother of all calendars 

capturing dignity in beauty. In a tete-a-tete with Asian Photog- 
raphy, the ace Indian photographer, Atul Kasbekar reveals that 
the calendar has become a benchmark for Indian fashion and 
brand promotion, considering that it caters to Indian sensibili- 
ties to the core. Excerpts: 


Since | had shot 2. 
editions on a beach, | wanted 
to make sure that photo- 
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| think sexy for me should be an interesting image 
that's a turn on without being offensive. If | can make 
a female viewer appreciate the beauty of the lady in 

the photograph, then | think | have done my job 
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graph ice lly t [3 look ofthe calendar is different. We stayed asthe location lends itself to dramatic images. Be 
awe 0۳۳۳۲06 beach as no matter what we Gid, the 7 A ave still tried to keep the Kingfisher women looking = 
images Would have a deja-vu quality about them. This is ‘ger اریز‎ and sexy without crossing a line when the images can Ma - 
because bikinis and beach are synonymous worldwide. Be termed vulgar or cheap. d 

ic | 


Dr Mallya suggested shooting at his jungle 6 

properties in South Africa, which was a great idea as visually 

the images would be vastly different than the previous year's. 

In any set of photos that are recognised for their visual appeal, 

it is vitally important that there is progress and change for 

continued appeal (case in point: Garden Vareli, Vimal etc.) | think sexy for me should be an interesting image that's a 
turn on without being offensive. If | can make 2 female viewer 
appreciate the beauty of the lady in the photograph, then | 
think | have done my job. 


In South Africa a lot of ideas come to mind at every turn 
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^ i Ka;^ekar is often reverré to as the country's leading fashion photographer 
سس‎ having shot some of the most eloquent images and campaigns. But what many are 
$ Vot aware is that this unassuming fashion photographer apart from capturing some 
of Bollywood's le::d:^g celebrities and models has to his credit shot international celebrities 
like Cindy Crawfc::c and Pierce Brosnan, as well. 

The pro has tne: unique distinction of having shot all the three editions of the 
Kingfisher Calendar shot so far and this year it was no different. But for a change this time 
round in a unique departure from the past, the bikini-clad models have been photographed 
against the backdrop of raw jungle and spectacular game reserves, instead of sun and sand. 
That apart, the calendar caters to Indian sensibilities to the core, especially with everything 
Indian about it — be it the designer, the model or the photographer. The 2005 edition 
features apart from leading Indian models like Yana Gupta, Pia Trivedi, Sheetal Menon 
alongside new models like Asha Leo from London and Cindy Burbridge from Thailand. 

Over the years Kingfisher calendar is a platform for launching new faces and giving 
new heart throbs to the masses. In the first year it was Katrina Kaif, which was followed in 
the next edition by Pia Trivedi. However, this year the focus will be on Sheetal and Cindy. 


-— 
NJ 
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| firmly believe that there is no one 
image that everybody in the world will love 
and conversely no one image that the world 
hates. So | can only aim at making my client 
and myself happy and not worrying about 
changing any one s perception. 


^» 
jd A 


inspiration for me is usually a coi abinauon 
of bits and pieces from various media, 
experiences, travel etc that add to 


completing the jigsaw. 


Atthe present moment we haven't 
talked about 2006, | have a few thoughts 
and am willing to bet my (Hassy) that 
Dr. Mallya has 3 times those. 

But whenever it happens. l'm sure it 
will be something special from the King of 
Good Times. 


-Mathew Thottungal 


LJ 
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something that oeopie snouidaccept 
Images will mare and more 5e "made" tran 
‘taken’. | use the technology. to retoucl 
flaws and perhaps stripwn hetter sky etc. So 
far, while | can appreciate the work of Nick 
Knight, Markus Klinko, wich is heavily 
manipulated, my mind does not work in that 
direction. 


My creativity is not restricted to only 
the past, present and future. Most 


quipment is only a means to an end. 
You can shoot the best photos on archaic 
cameras and shoot rubbish with state of the 
art gear. My reason for changing of late to 
digital was the fact that the equipment did 
not flow seamlessly with my style of 
shooting at a rapid pace. It has advanced to a 
point where the shift was not traumatic vis- 
a- vis my style. Therefore, it made sense to 
make the jump. 

For me digital manipulation is again 
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pro profile 


e may not be as well known as his 
contemporaries, but Fabio Caroli, 
f believes in shooting fashion with a 
difference. he Is more so because his 
e of creativity involves taking the models 
^ rent locations across the world and 
to shoot them against the real life back- 
grounds. In fact, he has been always 
sensible to beauty but then beauty often 
stands next tu unbeautiful. This "contrast" is 
what makes the sensations to rise but then 
these are some ofthe feelings that his 
pictures invoke. Nonetheless, he outlines 
that if a phot- catches your attention for 
t 1 more than ree seconds it evokes an 
emotion بر‎ svokes an idea...then that 
photo has value. However, his pictures are 
like a dream, which is sculpted by the 
master craftsman in a palette of love. 
Excerpts: 


PE 
Jy Qu oy t pd 


What fascinated and attracted 
you to this profession? 

Basically, l'm an Architect , from a little 
town near Rome among lakes and 
mountains not far from the sea. Having 
started my career as a graphic designer in 
my ad- agency however, now it's 4 years 
l've been taking fashion photos all over the 
world. My brand of photography involves 
taking models along the streets and having 
the real life as back ground of my shoot. l've 








favellas in Rio de Janeiro,...homeless sleep 


in the shadows of grandiose wall street 
skyscrapers....street around of luxurious 
hotels in Bangkok are lined with decrepit 
buildings housing thousand of tightly-packed 
chinese workers...the world ۱5 contrast. 
This is the background... ifa photo catches 
your attention for more than 3 second it 
evokes an emotion or provokes an 
idea...that photo has value. 


In your brand of photography 
what is the most important 
quality that is required to be 
successful.? 

Undoubtedly, creativity. 
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been always sensible to the “beauty” but 
beauty often stands next to unbeautiful. This 
“contrast” is what makes you hesitate and 
sensations rises. Not many of the shots 
founded in magazines catches my attention: 
white or coloured back grounds, made up 
models, never natural, nothing dealing with 
real life. These contrasts are seen in the 
streets, in daily life: these are enough 
effective to be taken as back grounds. My 
‘street shots cannot be compared with 
‘studios shots’, that are anywhere-time the 
same. | ‘d like to catch "viewers" attention 
more than just two seconds (the time you 
spend to turn a page over) opulent villas of 
the privileged stand next to the poorest 


۳ 
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People seem pretty uninhib- 
ited in your pictures to put it 
modestly. How is that you get 
people you photography to do 
what they do? 

The feeling with the models starts 
during casting time, this magnetism 
transmitted by the models is basic to 
realizing good shots in progression. 


Your people photography has 
taken you across different re- 
gions. How do you get the 
models to pose and emote 
precisely the way you want, since 
in some regions English is not 
widely spoken? 

Sometime | mime the different 
positions, and let the model act as she likes 
Just around the happening. 


Subjects need to bare their 
emotions for the camera. In this 
context, is it easier to get physi- 
cally naked or emotionally naked. 
Comment? 

If the subject trusts the photographer 
everything is easy, | make her confident to 
be beautiful and relaxed and usually... she 
feels free to express herself at her best and 
we try to make a good product together. 


What makes a model a 
model? 

A good model is one when she 
catches the sense of the shot and acts the 
sensations l'm looking for ... that is being 
herself in a world of contrasts. 


There is so much raw energy 
and sensuality in your images. 
How much of getting that result 
is dependent on the person 
you're shooting? 

As | said before, the moment is the 
casting. T here is a kind of capability in 
everyone to transmit energy and a moment 
in which | fill her willand pleasure in being 
shot... That is a crucial moment. 


What are the best and worst 
qualities of your job profile? 
The best is when | feel a shivering 
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mind but, | must be free to work at it as my 
instinct and my creativity suggests. It will be 
only then that the commissioner will 
become one of my regular clients, if he 
starts appreciating my final product. 


Where do you see your career 
going in the near future? 

| dont care very much about my career 
| do. What I'm doing right now is just for 
pleasure and ...you know, when you feel 
good at working without thinking of income 
but... because you love what you are doing, 
there are some more possibilities of 
making something significant. 

-Mathew Thottungal 
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along my back that means l'm taking a good 
picture. The worst is when I'm so exiting to 
forget the right settings in my camera !!!! 


Who would be your ideal diva 
(muse) if ever you have to make a 
choice and why? 

Obviously Aphrodite. l'm too much 
attracted by beauty and female form that 
transcends like a magical experience. 


What is the real difference 
between your personal work and 
your commercial work and why? 

There is not much difference. | take 
notice about what is in my commissioner s 



















Since the invention of the camera 
and photography, monochrome or 
Black & White has dominated the 
photographic medium for decades. 
But with the advent of modern 
technology, the focus of interest has 
shifted to full colour. However, colour 
can be very dominating, as it can 
serve as the primary subject. In 
addition, the composition and lighting 
may take a back seat and serve as 
supporting elements in an image with 
dramatic colour. To understand all this 
and more we take a new look at the 
influence of colour in photography. .. 
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him as they were cool and could not arouse 


his wonderness — the colours of sky, water, 
tree, cloud, flower etc. 

With the advent of science, man's fancy 
for colour changed. He understood colour, 
thereby throwing away his unfounded dread 
and reverence for it and making use of it to 
his utmost requirement and satisfaction. 
Science paved way for man to explore 
possibilities to discover more colours, their 
source, nature and use. 

With its help, he finally discovered that 
colour in nature depends on the kind of light 
it sends to the eye and that it arises from the 
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ince evolution, man has always been 

fascinated by colour. His awe and 

irresistibility for colour drew him 
towards emotion from impending danger 
or evil, thereby making him anxious to 
dread or revere colour. As a result, he 
thought colour to be something beyond his 
reason and control. He began treating 
colour with reverence and protracted 
before it. Sun and Fire, both though being 
the source of heat and light, has also been 
the source of awe for man, since both 
emitted colour of his wonder. The other 
colours of nature something different for 


man’s further quest for an in-depth study of 
the spectrum, radiation, magnetic waves, 
light and colour. But here, before we try to 
understand colour, its impact on photogra- 
phy and its various terms like hue, satura- 
tion, intensity, brightness, resolution etc., we 
need to have a fair, if not detailed, knowl- 
edge about light, which is the source of 
colour. Hence, | would like to put a small 
but informative piece regarding the electro- 
rum of radiation, which In 
f light and 


davance- 


magnetic spect 
scientific term is the source of 
colour. These contributed to th 


ment of colour photography 
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subtlety. He makes us aware of the extent 
to which our eyes and mind affect to what 
we see. Photography is thus all about 
viewing the world as an artist and a painter. 
Attempts to achieve colour imis. 
phy culminated during | 8" century. Ever 
since then, scientists have been toiling to 
achieve success in colour photography 
They discovered that the eye contains three 


kinds of colour receptors respor 


I 


ding most 


strongly to red, blue and yellow. From the 


responses to these in varying combinations 
and proportions, the sensations of all visible 


colours could be created. Thus began 


E ) Siriwan Thipsaywak?. > 





interaction of light with matter. Scientists 
found out how to control colour and make 
mysterious discriminations in this colourtu 
world. The painter and the artist, who 
devoted their time, simplified the eet and 
mind to create colours on the canvas and 
present them to the bewildered ۱ 
The photographer joined the painter, artist 
and scientist to control colour. He too 
unraveled the gamut of colours in nature. It 
is the photographer who ac 
ambassador to excite the pleasurable 
emotions of colour and show the world 


around us and get aware of the infinite 
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green, green-yellow, yellow-orange and 
orange-red. [Fig 2]. The intensity of each 
colour and the way it combines with two 
other colours creates all the other colours 
[Fig 3]. In the spectrum, colour bands 
blends into each other to form millions of 
other colours. The rainbow provides the 
spectacular evidence of the existence of 
colours in sunlight. 

Colour is not intrinsic in light. It is a 


visual perception stimulated by light. It can 
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receive radiation from the Sun and perceive 
this radiation as colours ranging from red 
(longer wavelength — 700 manometers) to 
violet (shorter wavelength — 400 manom- 
eters) [Fig |]. This visible spectrum i.e. light, 
contains three primary colours — red, green 
and blue and four secondary colours 

yellow, orange, indigo and violet. The 
predominant colours of the visible spectrum 
are thus violet, blue, green, yellow, orange 
and red with intermediate colours like blue- 
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The Science of Colour 

Sun emits electromagnetic radiation. Its 
range is wide, from gamma rays to low 
frequency radio waves. But, only a small 
part of this spectrum / radiation is in the 
form of visible light. In other words, Light is 
only a part of visible electromagnetic 


spectrum of the radiation of the Sun. The 


other parts of electromagnetic spectrum of 
radiation from the Sun are x rays, gamma 
rays, radio waves, micro waves etc. We 
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amount of light reflected or transmitted. 
The second dimension — Value, is the 
quality by which a light colour is clearly 
distinguished from a dark one. The most 
extreme value of any colour is white on 

one end ofthe scale and black on the other 
end. Each hue has a value somewhere in 
between. When defining the lightness or 
darkness in a colour, those with dark 
colours are called shades, while those with 
light colours are called tints [Fig 4]. The third 
dimension — Intensity, is the strength or 
weakness of a colour. It is also referred as 
saturation or purity of a colour and 
describes the amount of the predominant 
hue. For example, a pure bright orange Is of 





maximum intensity; rust is less intense or 
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be conceived as having three dimensions — 
hue, value and intensity. The first dimension 
— Hue, is the quality by which colours are 
distinguished and recognized, such as red, 
jue, green, yellow and violet. These 
colours define points in a continuous range 
of hues. They are conceived as a circle of 
pure colour containing no white, black or 
grey [See Fig |]. In other words, hue is the 
name ofthe colour and refers to the 
lightness or darkness of a colour i.e. the 


(2000 K) which is deficient in blue wave 
length, appears orange and has lower 
colour temperature than daylight (5000 K) 
which is high in blue wave length. Dramatic 
outdoor changes take place during sunrise 
and sunset when colour content of light 
becomes predominantly yellow and red. 
Photographs taken some time before 
sunset and after sunrise show fairly constant 
colour. Photographs during bright sunshine 
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The rules of optical colour or the light 
spectrum are quite different from those of 
pigment colour. In nature or light, colours 
change as time passes during the day and as 
we move from place to place. Colour 
temperature is the convenient way of 
describing the colour content of various light 
sources. It is measured in degrees Kelvin 
[Fig 5]. The redder the light the lower its 
colour temperature. Tungsten light source 


grayed down orange; brown Is even more 
grayed down. Colours when fully saturated 
show their original colours, but when the 
pigments are decreased their tints become 
light. When sunlight falls on coloured 
surfaces, certain colours are absorbed by 
the colour and are not reflected. But certain 
colours are not absorbed and are reflected. 
Intensification of these colours make them 
dominant. 
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— additive colour processing and subtractive 
colour processing. Where additive colour 
process depends upon the addition / mixing 
of other colours, subtractive colour process 
depends on the subtraction of unwanted 
colours from white light to produce the 
Colours of the original. Previously, manual 
printing used to be done, where the 
photographs were developed and printed 
using a magnifier / enlarger and printer. 
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involves simply recording the extent to 
which red, green and blue are present in a 
scene and the utilization of those photo- 
graphic images to control the amounts of 
red, green and blue seen by the person 
looking at the picture. During the final stages 
of print, different colour processing 
methods have accomplished production of 
beautiful colours in photographs. There are 
only two major colour processing methods 





show a warm yellow cast, while on 
overcast days, coldness is imparted by a 
blue cast. Soft shadows and intense colour 
saturation are obtained in overcast days. In 


terms of rules of photography, slightly larger 


apertures or slower shutter speeds may be 
required than in bright sunlight and depth of 
field may be diminished, but the results in 
terms of colour are definitely worthwhile. 
Fundamentally, colour photography 


essential to good colour photography. An 
understanding of it helps to raise awareness 
of good situations and helps to identify a 
situation with good colour photographic 
potential. An understanding of the funda- 
mentals of colour is particularly important if 
consistently superior results are to be 
gained and ifthe full enjoyment of colour 
photography is to be realized. The impor- 
tance of colour depends on placements 
and size of the object photographed, be it a 
landscape or portrait or only a still life 
picture. Some of the most striking colour 
pictures exploit a spot of intense colour in a 
scene otherwise dominated by gentle 
blending hues. Confronted by an overall 
uniformity, the eye always welcomes variety. 
A simple object can be made fantastically 
colourful and unique by the deft thought 
and clever placement of the object in a very 
subtle picturesque, thereby making the 
simple object a rare but very beautiful piece 
of art. 

In an article on "Importance of Colour 
in Photography", | remember reading the 
views of Mr. Matthew Thottungal — "The 
key to creative photography is to capture 
images that go beyond what the naked eye 
sees when they view a particular picture. In 
photography one should view the world as 
a canvas, like a painter, and add different 
shapes and splashes of colour to the frame. 
Many times, a dominant colour can be the 
entire subject or just a tool to lead your eye 
into the photograph. Sometime even the 
lack of colour is what makes the photo click. 
The key to a good image is making the 
viewer's eye remain focussed as long as 
possible on the photograph". A good 
compositional piece of photograph leads 
the eye to the single main subject and later 
lets it explore the rest of the picture. Thus, 








colours they obtain the required combina- 
tions. This fact seems to support the 
contention of most scientists that the 
receptor system in our eyes is a three- 
colour system with one receptor group 
sensitive to red, one sensitive to green and 
athird sensitive to blue. Thus, every colour 
we perceive depends on the extent to 
which these receptor groups are stimulated. 

Experiments and findings of scientists 
led to the modernization of colour 
photography and advancement of cameras 
and other photographic equipment. The 
principles involved in colour projection was 
first demonstrated in 1802. The first colour 
photograph was made in 1836 by the 
French scientist Niecephore Npiece. 
Colour photography, while invented in the 
| 9^ century, came into its fullest bloom in 
the 20" century. The famous physicist 
James Clerk Maxwell (who was the first to 
link electricity and magnetism) is generally 
credited with the first demonstration of 
colour photography. 

Though knowledge of colour is not 
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Then came the automatic machines (QSS 
etc.), where negatives were developed, 
printed and enlarged in a single go. Now, 
we can come across digital print laborato- 
ries, where photographs are printed 
through the aid of computers. At this point, | 
do not desire to go further deep into 
printing and processing of colour prints, 
since it is totally scientific and would require 
a separate chapter to explain the whole 
process. 

Having delved briefly into the theories 
of colour and their applications to colour 
photography, let us now view some of the 
practical aspects of making pictures in 
colour. 

The fundamentals of colour was 
discovered and proved about 200 years 
ago. Scientists showed that the visual 
appearance of any colour could be matched 
by approximate mixture of red, green and 
blue light. To demonstrate, they projected 
coloured light from three lanterns mixing 
red, green and blue light on a screen. By 
changing the proportions ofthe projected 
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Candlelight Tungsten Quartz or Morning or Average Bright Overcast Hazy sun, Clear sky 
light, moonlight afternoon daylight sunlight Sky, Average 
Sunrise or light Bright shade summer 
Sunset shade 
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colour and brightness gives proportion to 
colour viz. lightness or darkness. Still more 
subtle discrimination in the world of colour 
can be made. A successful photographer 
considers all the aspects of colour and 
makes use of them to bring out an effective 
and eye catching shot which becomes a 
piece to behold. This ability of the photogra- 
pher enhances the importance, quality and 
characteristic of the subject so presented. 

Colour remains constant under 
constant light. It modifies itself to a variety of 
tone and hue. It can blend or emphasise 
hue or balance itself. In photography the 
effect of a composition depends on the 
variations in tone. The inherent colour of 
any object can vary greatly depending on 
camera angle and exposure to light. The 
photographer should anticipate the most 
effective moment to shoot. The choice of 
viewpoint is therefore the first step in 
handling colour in photography. Changing 
camera position can alter the angle of light 
and produce colour differences. Colour can 
create great effect on the mood of a picture 
and can be used to help evoke a particular 
emotion from the viewer that may blend 
well with the subject matter being photo- 
graphed. 

The invention of colour filters for 
photography has enhanced the scope ofthe 
photographer to improve and correct his 
pictures. Although their value is limited, their 
use helps in enlivening scenes and adapting 
them as per requirement. The subject 
(filter) has become vast in modern day 
photography. A gloomy picture can be made 
romantic by the effective use of a colour- 
enhancing filter. Similarly, a dull looking 
landscape picture can be enhanced to a 
glittering effect by the sensitive use of a 
graduated colour filter and so on. Thus, 
filters can alter the visionary effect of 
photographs altogether. There are various 
types and uses of filter and hence, it would 
be wise to discuss about it separately. 

The other important additive towards 
good colour photography is the use of 
special lenses. A good macro lens enlivens 
and enlarges the image of any small thing, be 
it a small insect or details of the pollen grains 
of aflower or minute details of the working 
delicate gadget. The lens helps not only in 
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against a green backdrop; wherein the 
clouds or the flower can be segregated. 
One ofthe best ways to see how colour 
works is to study nature photography which 
gives wide scope. Modern day photography 
has however widen the scope for other 
areas to develop simultaneously. Now we 
can also see and feel colour in fashion and 
advertisement photography as well in 
addition to nature. 

As explained earlier, colour has been 
characterized vividly according to the use 
and view. Hue, saturation and brightness are 
the three major characteristics of colour. 
Hue distinguishes one colour from the 
other, saturation determines the vividness of 
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the human eye is the pivotal on which all the 
sequence revolves. The eye is the judge to 
decide the photographer's ability to capture 
colour. 

Our beautiful world is full of amazing, 
fascinating and colourful pictures. these 
colourful pictures exploit a spot of intense 
colour in the scene otherwise dominated by 
gentle blending of hues. Confronted by an 
overall uniformity, the eye always welcomes 
vanety. 

Balance of different colours in a 
photograph is a vital compositional aspect. 

In nature photography, this balance of 
colour can be visually seen where white 
clouds mingle in blue sky or a red flower 


wealthy patron. Photography has no such 
limitations however. 

It was less than a century ago that we 
discovered photography as an art and a way 
of conveying our vision. A need also arose 
to accurately record information of a 
scientific nature. A number of persons 
worked on this. In the words of noted 
photographer Nrupen Madhwani — 
Steichen, Steiglitz, Edward Weston, Ansel 
Adams, Cartier Bresson, Arnold 
Newman. ....to name afew....sowed the 
creative seed for a movement that snow- 


balled over the years because they were 
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Colour photography is gradually turning 
into a fine art. It has begun competing with 
paintings but still has certain limitations. In a 
way, It is still at the fetal stage of develop- 
ment compared to paintings. In an article 
entitled "When does it become art", Peter 
Adams remarked — "Colour photography is 
intrinsically at a handicap in terms of art”. It 
has to trudge a long journey yet to finally 
arrive at a stage when it can completely say 
itself — accomplished. Drawing, painting and 
sculpture had the limitations of being highly 
subjective especially at a time when art 
works were made at the behest of a 


dn. 
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enlarging the point of interest, but shows up 
all the awesome colours of the object 
photographed. 

Zoom lens helps in bringing the subject 
close enough to enjoy its beautifulness. 
Since human eye cannot enjoy the colours 
of the distant landscapes, the zoom lens has 
become a boon to enjoy this feeling. 
Telephoto lens has helped the photogra- 
pher and the scientist alike in capturing the 
various moods of the blazing sun or the 
soothing moon. The array of lenses 
available today is vast and it would require a 
special issue to discuss about it in detail. 


passion 
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others do, as we look beyond the familiar 
facets of the same. If all the interests are 
condensed into a single image, it would be 
seen that colour is the great aid to explaining 
the appearance of things, explaining their 
acts and has greater sensitivity in 
showing their significance. Colours in 
photography demand artistic vision and 
appreciation expression of the viewer. 
Colour Photography is thus the aesthetic 
way of exploring the beautiful, colourful and 
wonderful world. 

Text: Prashant Sanyal 

Prasun Sanyal 





convinced that photography had the 
potential to achieve far more than the 
confining role of a visual librarian". Their 
individual effort have given shape to 
photography as an art as we find it today. 
While technologies and the major players 
constantly change, there have been long 
term trends and driving forces behind the 
development for the better part of a 
century. 

It can be concluded that: The effective 
use of colour in photography makes us see 
things with interest and we start observing 
objects much more closely than most 






Choosing the | 


In choosing the right digital camera 
can often be intimidating. Apart 
from reading the sales literature, the many 
reviews, talking to the camera sales people, 
one will come out with a head full of technical 
jargon, but still end up with little idea of what 
camera to buy. Nonetheless, even if you are 
able to understand some features like 
megabytes, megapixels, one will quickly learn 
that different camera manufacturers use 
different terms for one and the same thing — 
leading to more confusion than ever before. 
In our endeavour to get over this 

conundrum, Asian Photography tries to boil 
away all the marketing hype and with critical 
examination helps the beginner to make the 
right choice. 
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your decision till the prices have sufficiently 


eased a bit 


Resolution - Which is the Best? 
While some people put too much 
emphasis into mega pixel resolution, it is still 
an important component to consider when 

selecting a camera. Cameras with at least 
two mega pixels (millions of pixels) will give 
you prints up to 8"x | O" that look every bit 


enever on vacation or 

otherwise one of the most 

common questions that Is put 
forward by the budding photographer or the 
enthusiast is which camera is the most 
recommended at a affordable price tag. 
With digital technology redefining the 
Imaging landscape, the question on 
everybody's lip is how many megapixels 
would be the right choice. Nonetheless, 
with countless innovations happening all 
round the market is flooded with camera 
with a majority of manufacturers incorporat- 
ing new features to beat the other. But in 
such a scenario, the major gainer is the 
consumer, for the prices have undergone a 
rapid fall. However, it has left many a 
consumer a bit too confused as well given 
the many features the manufactuers are 
highlighting. We have been time and again 
flooded with requests seeking clarifications 
as to what is the best digicam for the 
beginner, and as such we analyze the 
different issues that a buyer should look for 
while making his choice. 


Price - What to do? 

Considering the fact that India ۱5 a price 
sensitive market, the Indian consumer 5 
influenced by the affordability factor, unless 
of course, he or she is born with a silver 
spoon. In fact, right from the below 
Rs. 10,000 for an entry-level camera, to Rs. 
30,000 upwards for a mid-level camera 
and anything upwards of Rs. 50,000 for a 
pro-level model. But it is important that the 
consumer is intelligent enough to wait for a 
little longer so that the prices will definitely 
fall after a while to make their digicam choice 
without sacrificing a lot on features. The 
reason — generally when a new product hits 
the market it is highly priced and gradually 
over a period of time the prices tend to fall 
with new product from competitiors rivaling 
the other. 

As a case in point, the Nikon D/O 
which was a nigh profile launch was initially 
priced at Rs. 80,000 (Body only) in the 
Indian market but gradually the prices 
have crashed to a new low of Rs.55,000 
(body only) in the official channel while in 
the gray it is around Rs.35,000. The fall in 
prices suggest that it is better to postpone 





body with a cruddy lens, you will get cruddy 
pictures. Conversely, a low-priced camera 
body with an expensive high-quality lens will 
deliver great pictures. 


film camera. If you have a great camera 


Digital cameras come in two basic 


configurations — those that have inter- 
changeable lenses and those that do not. 
None of the consumer-level cameras have 
interchangeable lenses, although most have 
zooms that give them a broad focal range. 
Stay away from cameras at the extreme low x 
end with fixed focus lenses. These cameras 
work like the disposable point and shoots 
you buy at the photo store. They deliver 
quality that is acceptable but not good 
enough to satisfy most photographers. 
You'll want a variable focus lens with a 
decent auto focus. 

Look for lenses with an effective optical 
range of about 35 to | 35 millimeters. 
Dont be fooled into thinking that the digital 
zoom feature found on some cameras can 
be compared with an optical zoom. It 
usually distorts the picture to the point of 
making it worthless. 


aperture. This isthe opening that deter- 
mines how much light the camera lens will 
pass on to the digital sensor. The lower the 
number, the "faster" the lens is said to be. In 
other words, if you want to shoot in low 
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Also, look for a lens with a wide 


4 








as good as you'd get from the local photo 
finisher. For professional-level results, you'll 
want three mega pixels or even better. But 
remember that lens quality, dynamic range 
and pixel size are also important factors to 
consider. For example, the Canon D30 has 
large pixels, so its 3.3 mega pixel image 
offers more apparent image quality than 
some consumer-level five mega pixel 
models with smaller pixel size. 


Lens - which is the 
best recommended? 

The lens your camera uses is as 
important as its resolution or other features. 
In fact, it is the most important factor to 
consider when you are buying a digital or 





" 


Manual option in digital 
cameras allows to freeze fast 
moving objects using a high 
shutter speed and also have 
full control over depth of 
field and subsequent picture 
composition 


like the Nikon and Canon offer complete 
manual control. Some ofthe lower-priced 
models also offer a great amount of manual 
or creative control but they do so via 
electronic menus rather than traditional 
control buttons or knobs. The learning 
curve and convenience Issues are some- 
thing to consider. 


Moving Pictures - 
The available options? 

Since digi-cams are nothing more than 
computers attached to lenses, they save 
pictures using computer file formats. This is 
important because when it comes time to 
print or publish your pictures, your software 
will need to recognize certain file formats to 
work. Most cameras will save pictures as 
JPEG files for the Web. This is perfect for 
the limited resolution of the Web. But if you 
want to print pictures on a photo printer or 
send them to a professional lab for the 
same service, you will need TIFF files or 
some other RAW file format that can be 
converted to TIFF EPS or Photoshop's 
PSD format. 

Some cameras, like the new expensive 
Canon EOS ID, save images in two file 
formats at once. In the future, this feature 
will be available on all digital cameras. 

You will also need to connect the 

camera or its internal memory chip to 
the computer. Make sure that your 
computer supports USB since 
most of the newer 
cameras at any price range 
require a USB port to 
connect to the computer. 
High-end cameras like the 
Canon EOS | D use faster 
fire wire ports. You can 
also use a card reader to 
get the pictures off your 
memory card and onto 
your computer. This is 
usually faster than 
importing pictures directly 
from the camera into 
your computer. 

You will also need 
memory instead of film. 
Since digital images are 
stored in your camera, you 
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have to spend more money to emulate 
the look and feel of an SLR. 

Canon's D30 is based on a film 
camera, the EOS |N. This is a substantial 
camera which comfortably fits into the users 
hands. Conversely, the middle-priced 
Olympus 3030 and 3040 cameras are so 
small that the user will have trouble 
operating the dials. Check the look and feel 
of the camera you want to buy. Hold it in 
your hand and try to operate the controls. 
But it is important tomake sure it lives up to 
your expectations. 

In addition, weight is another price 
requisite. Most photographers agree that 
carrying a lightweight:camera has its 
advantages. So long as it is large enough to 
hold comfortably, 2040۲ lighter weight when 
ever possible. 


Manual Operation - 
the best solution? 

True serious enthusiasts like automatic 
features, but they also want to override the 
auto picture mode sometimes to get 
creative. Like most of the other features that 
are discussed over here, the more you 
spend on a digicam, the more the manual 
control you have. 










The high-end pro 
digital cameras 


^", did 
m 


Canon 


light situations, you definitely need a fast 
lens. Something in the area of an f/3.5 or 
better will be the most surtable. 

Pro cameras like the Nikon D | X and 


the Canon D60 use any lens made by their 


respective manufacturer and typically 
offering superior results. 


ISO Equivalent Range - 
What are the options? 

Unlike film cameras, most digital 
cameras can be set to record images at a 
variety of speeds. Film's sensitivity to light is 
rated by ISO numbers. A low ISO means 
less sensitivity to light. If you wanted to 
shoot a night scene you may use a very fast 
film such as ISO 1600. Digital cameras 
emulate ISO ratings and the wider the ISO 
range the better. | his means your camera 
will have greater flexibility. Look for an ISO 
range of | O0 to | 000 or for that matter 
even better. 


Shutter Lag - 
How to overcome it? 

Unlike most film cameras, there can be 
a slight delay when you press the shutter of 
a digital camera. This delay can be frustrating 
f you are a sports photographer, who 
needs to capture fast moving action stuff. 
Low-end consumer cameras suffer from 
this problem more so than the pro- 
level cameras. As time goes by, 
this will be less of a 
problem since camera 
manufacturers are 
incorporating more 
processing power Into 
even the lower-priced 
cameras models. 


Camera Ergonom- 
ics - 
Do ۱ really need 
them? 

Does the camera 


«S 


feel like a camera should? 
Some ofthe low-end 
digital cameras are so 
small that they are hard 
to operate. If you are 
used to a film-based 
SLR camera, you will 


handling backlit scenes, metering flash, etc. 

Also check out for a camera that is 
upgradeable. Since software used to 
operate digital cameras changes often, it Is 
best to get a camera that can accept 
firmware upgrades. For instance, Canon 
D30 has been upgraded four times since it 
first hit the market, correcting minor bugs in 
its operation and improving auto focus and 
remote capture. Low-end cameras may not 
be upgradeable and therefore less of a 
bargain, since they have to be replaced in 
order to keep up with the innovative 
features. 


Digital Darkroom Under- 
standing bits and bytes! 

Consider the investment in a computer 
as part ofthe digital camera experience. 
Without a computer and printer to print 
your pictures on, you will be missing out 
on the fun that is associated with digital 
picture taking. 

Nearly any computer sold in the last 
couple of years will work as the hub of a 
digital darkroom. That apart you will also 
need a photo printer. A good large monitor 
helps and a CPU with plenty of RAM and a 
large hard disk are a must. Important extras 
include a CD-ROM! burner or ZIP drive to 
store and share files. 

You will also need software to capture 
and print your photos from the digital 
camera. While pros will invest just over 
Rs25,000 to get Photoshop 7, the 
premiere photo editing program in the 
market, beginners can spend less than have 
of the amount for a stripped down version 
of Photoshop called Elements. It has most 
ofthe important features of the pro 
program for a fraction of the cost, and it is 
highly recommend tool for anyone just 
starting out in this profession. 


Final Verdict 
Digital technology is constantly 
changing. There is a temptation to wait for 
the next version of your dream camera. 
That may be a safe strategy. But in the mean 
time, you will be buying film and waiting for 
the lab to process your prints. Anyway it is 
recommended not to wait too long. 
Images: Soumik Kar 
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will use a flash memory card, sometimes 


called digital film, to store your pictures. The 
capacity of these memory cards is mea- 


| sured in megabytes. Make sure that the 


camera you buy supports standardized 
memory configurations such as Compact 
Flash | and Il. Stay away from proprietary 
memory formats since they are expensive 


| and difficult to share. Also make sure that 


your memory card is at least | 28 mega- 
bytes and double that if you shoot in 


۱ anything but JPEG format. 


The Other Features 
| ook for a camera that either has a 


BI built-in flash or supports an external flash. 


| Also try looking in to the camera's metering 


system. This is how the camera measures 
light. The pro SLR type digi-cams will have 
the most sophisticated meters, capable of 
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A jou rney to the e caves at Ajanta and Ellora are far from 
rock caves of household names beyond Indian shores, although 
Ajanta and Ellora both are listed as World Heritage sites. Located in 


Aurangabad in Maharashtra State, these ancient Buddhist 
sites aren't actually caves but rock cut monumental 
sculptures. Legend has it that more than 2000 years ago, 
the sages picked out the favourable temple sites at these 
rock cliffs and from then onwards, generations of disciples 
have laboured to build the giant temple structure. The Ajanta 
Caves are situated about | 02km north of Aurangabad while 
beauty and the Ellora caves are about 29km north east of Aurangabad in 
serenity... Maharashtra. The Ajanta temple site has more than 30 caves 
of which ۱6 contain mural paintings. 


leaves one lost in 
admiration and 
awe given the 
fact that the cave 
paintings tell a 
fable of profound 


For over |000 years these caves lay buried in the 
slopes of the western mountain ranges till they were 
discovered in 1819. Apart from the architectural and 
sculptural appeal which is common to most Indian rock 
temples, the caves have one other feature that gives them 
their worldwide appeal — painting. The paintings of Ajanta 
caves, celebrate the beauty of the human form in all its 
manifestations and capture the spiritual excellence of the 
bodhisattva. 

Even the temple's depiction of women seem rather 
familiar in their voluptuousness — although these are 
emblems of fertility. 

The cave temples of Ellora are the products of three 
religious systems — Buddhism, Brahmanism and Jainism, 
with each of them boasting of individual architectural styles. 

The caves regarded as the greatest monolithic structure 
in the world, given the rock formation combines enormity of 
structure and refinement of art. Most of the caves in Ellora 
bear various depictions of Lord Shiva. The sculpture 
featuring Parvati clinging to her husband Shiva as he traps 
Ravana under the mountain is a masterpiece in its own right. 
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Some Pointers while Photographing the 


foreground was dark, with the subject being 
illuminated by bright Sun. Here | had to 
shoot keeping the aperture F22 and speed 
as ۱/۱25 sec. | never compromised on 
speed as the Camera was hand held. You 
can retain the warmth feel to your shots 
giving // stop extra and bracketing around 
your chosen exposure to get variety of 
results. Your choice of spotting the scene is 
equally important. A good perspective 
explores the great picture and slight 
deviation mars the scenic value ofthe shot. 
In photography it is always better to have 
even light. Focusing manually with aperture 
priority mode my favourite lense is Canon 
50 mm F-1.8, 28-80 F3.5-5.6 Zoom and 
very rarely 75-300. It is never without stand 
due to its bulkiness and weight, unless | 
require blurred back ground while shooting 
portraits. 

The only regret was while shooting the 
water fall nearby | should have kept the 
shutter speed as slow as 3-4 sec. to blur 
the water. This would have added a variety 
in texture. 

Forto shoot the paintings inside the 
Caves, a stand is required for long expo- 
sures but the stands and use of flashes are 
not allowed. | have tried to shoot the 
pictures of paintings and held for 4 sec. but 
the result were shaky and it was obvious. 

All said and done it was a very pleasant 
trip worth while for ardent photographers 
and archeologists. 

Text and Pics: 
Jayantilal Parmar, Secunderabad 


Ithough | heard much about Ellora & 
Ajanta caves but never gave serious 
oughtto visit thinking it to be just 

ordinary Caves. On my trip to Shirdi | was 
suggested by my Maharashtrian Driver why 
not we visit Ellora & Ajanta it is near by. | 
accepted his suggestion, still in Dark about 
the magnanimous carving and paintings of 
Caves. We stayed in nearby Hotel kept 
myself guessing what type of preparation 
will be required to shoot on coming venue 
specially in the summer. 

But then you will need to be up in the 
morning to grab the images that only 
warmth ofthe Summer can provide. 
Keeping watchful eyes on the subject and 
weather before you intend to go. Luckily it 
was warm day and clean sky, what better 
way to start a day for shooting couple of 
Rolls. Normally, | use slow films | 00 ASA 
for better saturation it is either Kodak or Fuji 
colour negatives with my Canon ESO 300 
mounted with 3.5 — 5.6 Canon Zoom 
Lense of 28-80 Focal Length. When | 
reached | was overwhelmed at the very first 
sight of Carvings. Immediately | fell in love 
with the surrounding atmosphere. 

| could not resist to wait and started 
shooting these magnificient Caves. | could 
take the pictures at 1/125 and 1/250 at F8, 
FIT, F22 since the day was very bright. 
Later on | could see that the images were 
sharp (as per my standard). Metering was 
not at all difficult, only alternative left was 
when to use 8! B warm filter. Some time 
partial metering came very handy when the 
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iscovery of My Dream Palace in Shimla 


٩۱5 summer in June, | had a chance to travel Shimla, the capital of Himachal. The 
weather of the place is so pleasant that it inspires a photographer to explore 
interesting sites from various different angles. So this way | happen to be at a 
Wonderful place like | dreamt of quite often. The Palace of my dream is one ofthe most 
resplendent examples of British Colonial Architecture that may be found over the globe - 
Theformer Viceregal Lodge at Shimla. The building was constructed during the viceroyality 
of Lord Dufferin ( 1884- | 888) and was occupied by him towards the end of his tenure. 
The architect was Henry Irwin and it is largely built of grey Himalayan sandstone. In form, it 
follows a style that is loosely defined as English Renaissance with characteristics that were 
formed during the Elizabethan era. 

Located along the western arm of Shimla, capital of India's state of Himachal Pradesh, 
the Institute holds a commanding position atop Observatory Hill and is clearly visible for 
miles around. With magnificent views in all directions. The lawns and gardens are regarded 
to be amongst the finest in the world, at similar altitude — which is 2000 mtrs above sea 
level. After India's Independence in | 947, the building was renamed Rastrapati Niwas. On 
6^ October, |964 the building was converted into the Indian Institute of Advanced Study 
created by the Government of India's Ministry of Education. Though | had been to Shimla 
number of times but this was a new photographic experience. 

Mr. Neeraj Sharma 
Ambala City, Haryana 


a 
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For a man who has just completed 
more than eight photographic exhibitions, 
he has certainly come a long way in his 
career. Certainly the photo artist avers that 
Ladakh offered a wider canvas to shoot and 
certainly many ofthe hidden treasures took 
him by surprise and awe. 

On being asked what is the real 
difference from “Mosscapes”, (his second 
photo expo) to "Landscapes" (his latest 
expo), Sham revealed that he has certainly 
matured as a photo artist with a more critical 
vision and appreciation ofthe subject. 
However, the major difference being his 
vision has changed from the macro to the 
wide-angle spectrum, which is a major 
change. 


adakhscapes 


um 


Po 


adakh, the roof of the world is literally 
known through history by many 
ames, the most famous being - “the 
ind of passes”, “the land of festivals”, “the 
ind of mysteries” and “the land of endless 
۱560۷6۲۱66 .In addition, it has many firsts to 
s credit, like Khardungla (| 8,380 feet), the 
0۲۱۵ 5 highest motorable road, and 
angong Lake (14,600 feet), Asia's 
ongest Salted Lake. The sheer beauty 
f the landscape fascinated Mumbai 
ased photographer, Sham Manchekar, 
D keep coming back to the place and 
so shoot some of his unique experiences. 
ecently he unveiled his experiences in the 
brm of a photo exhibition at the Piramal 
ballery in Mumbai. 





nterestingly, he points Out that over a 
period of time the greenery has developed 
in the region with new forms of vegetation 
taking the visitor by surprise. But the 
presence of the military in the region 5 
one of the major contributor to the all 
round development of the place. But the 
real difference from the past is the 
development of motorable roads right up to 
Leh. This has enabled the visitors to either 
trek down the place or walk along the road 
to seek the new treasures that ‘Mother 
Nature’ has on offer. 

He emphasizes that for a photographer 
there are three angles to explore when it 
comes to nature photography. Firstly, the 
typography ofthe landscape with the 
greenery, a natural extension of the 
former. Lastly, the mountainous regions 
really beacon the photo artistes point of 
view to capture the wonderful splendors of 
the place. 

Says Sham that the juxtaposition of the 
number of textures Is an artistic delight. 
Nonetheless, he has shot only the 
mountainscapes, by observing the various 
hues of the clouds. The different formation 
in the cloud cover is simply awesome 
because of virtually no human intervention. 
Looking at the boundless beauty of the 
place, he feels that as if nature has posed in 
front of his camera. 

The vegetation and the greenery are 
there for the visual artist to try something 
different with his composition. It is 
important that the intention should be to 
preserve and not to pollute the place. What 
is amazing is that the local people have 
developed farming with barley being the 
major activity, while pine trees and other 
shrubs complete the other types of 
vegetation. Importantly, nature's palette 
offers everything in abundance but it is the 
capacity and the creativity of the artist to 
capture what is important and what is not. 

Nature has been a dominating influence 
in his life since childhood having grown up in 
Konkan region of Maharashtra, which is 
blessed with mountains and trees galore. 
"This is the reason why you cannot remove 
nature out of me", Sham muses in 


retrospect. 


-Mathew Thottunga 
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Opp. Page: 
Name: D Venugopal, Kollam 
Cameras: Sony Cybershot DSC F505V 


This page: TOP 
Name: Debal Kumar, Ranchi 
Camera: Nikon FM 10 
Lens: 35~/0mm 

Film: Fuji ۵ 
Exposure: | ۲۱ 
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BOTTOM: 

Name: | van der Zee, Brittish High 
Commission, New Delhi 
Camera: Nikon 5/00 

Lens: 9mm 

Exposure: 8sec, 16.3 
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Opp. Page: TOP 

Name: Jayantilal Parman, Secunderabad 
Camera: Canon EOS 300D 

Lens: Canon 28~80 mm 
Exposure: |/| 25, 6 


BOTTOM: 

Name: Umesh Khatai, Orissa 
Camera: Nikon F80S 
Lens: 28— 105mm 
Exposure: Programe mode 


This Page: TOP 

Name: |yoti Mehra, New Delhi 
Camera: Nikon F80 

Lens: 28~80mm 
Exposure: |/|25, {| | 
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BOTTOM 

Name: C5H Rao, Bangalore 
Camera: Minolta X-700 
Lens: 50mm 

Exposure: NA 


IMPORTANT NOTE!! 

It is very very important to write the technical details 
in the format prescribed below with your name and 
place, also write a caption for the picture. 

For Digital Images e-mail: sappl('übom8.vsnl.net.in 
or send it post in CD 300 dpi 


Name & Address................... 
Photo Caption 

Camera 

Lens:..... 
Film/Digital.................. 


Aperture............... Rein 
Address your entries to the... 
Asian Photography EDITORIAL DESK, 
| 3/D, Laxmi Industrial Estate, New Link Road, 
Andheri (W), Mumbai-400 053 
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tis my pleasure and privilege to be a 

regular reader of Asian Photography, the 

oldest photographic magazine in the 
ubcontinent. | am greatly impressed by the 
zay this magazine is maintaining and 
lowing the great standards like its 

photo features, interviews, the 

rinting and overall professional presenta- 
on to the utmost satisfaction of the 
aders. In addition, to the APs “Photo- 
nontage and Photoscape" are so great that 
rough these pages every common reader, 
mateur and professional photographer gets 
n opportunity to share his experiences and 
vork published in an international magazine. 


© 


| am an amateur photographer from 


estem Himalayas having great love for 
aturd ۷ the adobe of peace are 
€ p M destination for tourists 
'eckers, philosophers, writers, painters and 
paradise for photographers. | started 
hotographing Great Himalayas in the year 
298. Ever since year after year the 
notographic momentum kept the artist in 
e going and growing with exploration of 
ner Himalayan cultures, its people, the 
eritage, the wildlife and the bountiful 
ndscapes. 
For me photography is an art and 

jence which is a complete manifestation 


f one's creativity. It is the visual metaphor 


۱ Beas feelings and emotions. A 


Hhould possess the strength to 
-lasting impression on the 
inds of viewers. Creative art of photogra 
hy gives me eternal happiness. 


—-Ashwani Kaul 


Himachal Pradesh 
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Musical 


prospect of seeing their favourite musicians 
belting their favourite number. 

Rajan and Sajan Mishra mastered 
weighty pieces of music from the Banaras 
Gharana under the patronage of their father, 
Pandit Hanuman Prasad. In addition, the 
duo were the shishyas (students) of Pandit 
Hanuman Prasad and uncle Pandit Gopal 
Mishra, and the renowned veterans never 
failed to highlight the Raag without explaining 
the background, the mood and the 
personality of it 

It was largely because of their father’s 
insistence that the duo began to sing 
together. Nonetheless, it is difficult to sing 
together, for it requires much more effort 
than singing alone because a singer cannot 
have free rein as you have to be sensitive 
about when the other person is in the 
mood to express himself. 

The brothers have successfully 
removed the pitfalls inherent in duet 
performances which is no mean task 
considering the fact that much of the Indian 


stage photography 


assical music is one of the few 

living arts. It continues to exist by 

being constantly re-created, live, 
before an audience. Unlike the visual arts, 
classical music envelops you in real time and 
comes to life before you; unlike literature 
or theater, it can be understood equally 
by speakers of any language — or no 
language; and unlike dance, you don't need 
to look good in a leotard to perform it. 
Classical music is generally composed 
for an orchestra or combination of 
orchestral instruments, which includes the 
likes ofthe tabla, flute, sitar, harmonium, 
tanpura etc, etc. 

The fact, that until very recently, people 
didn't make such big distinctions between 
“popular” and “classical” music. In the 
| 700s and | 800s, it was all just music, and 
people loved it. People would go to the 
latest performance of a symphony, 
concerto, song cycle, or opera just as you 
might go to a rock concert or raga beats — 
to have fun! They were enticed by the 








So captivating 
was the 
atmosphere 
generated 
while Rajan 
and Sajan 
Mishra 
rehearsed in 
the beautiful 
backdrop that 
even the local 
peacock came 
to listen and 
was completely 
enraptured by 
the sublime 
melody... 


rmt 
e take a 
agical 
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Tips in Shooting Stage Performances 


In fact, many of the performers want to 
show attitude and anger in their 
performance, and often spend a great deal 
of time and energy honing their stage poses. 
Interestingly, one is looking for that decisive 
moment when lighting, composition, and 
gesture come together in a synergistic 
moment like the one perfected by the 
renowned Ansel Aderns called "The 
Decisive moment”. 

Compose your shot carefully and fill 
the frame with the image. It is pertinent to 
examine the frame from corner to corner 
to see precisely what you are capturing on 
the lens. One of the most common 
mistakes of inexperienced photographers 
make ۱5 leaving too much area around the 
subject which reduces the size of the image. 


Treat the photographer 
with respect: 

It's sad but true that many a times 
security persons regard photographers with 
contempt more so in India. A photo pass 
or an identity slip is not a lecense to 
Impose yourself on the paying audience, 
no matter how important you think your 
assignment is. 


Stay Away from point of view: 
Performers and the audience want 
photographers to be invisible, and it is rightly 

so. In fact, they don't come to see the 
photographer jumping around in front of the 
stage or otherwise becoming part of the 
show. 


Stay clear of 
the Musician's Face: 

This is more so if one is working in 
small lounges when you may discover that 
it's possible to get within a few feet of the 
performer. Unless permitted, try to resist 
the impulse to position yourself where you 
are bound to annoy both the artist and the 
audience. For this it is necessary to back off 
a bit and let your lenses do the talking. 

Text and Pics Dinesh Pagaria 
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rotate a little towards infinity. 


It may seem obivious, that the single 
most important factor for getting a good 
shot is being in position to frame it in your 
viewfinder. Generally, musicians mirror their 
emotions on their faces and body language 
when they play and interact with each other 
and the audience. In fact, most ofthe 
musicians tend to be alive when onstage. It 
Is important to capture that very emotion on 
the lens. 


assical music has long been 
associated with class, culture, and 
legance. Perhaps it is one ofthe 

most complex forms of music to compose 
because of a variety of instruments and 
voices that many a times may go 
overboard, or else as younger listeners 
keep telling that it is old and boring music. 
Certainly classical music itself may be old, or 
even ancient. But they still command a 
different audience that even today drives 
contemporary artistes to perform. One of 
the most difficult situations that 
photographers have to deal with is shooting 
stage performances, as stage photography 
given its different complexities is the most 
difficult one to handle. 

This is because stage lighting goes from 
nearly black to extremely bright in a matter 
of afew seconds. Another problem that 
goes hand in hand with a dark scene is a 
very narrow area of sharp focus. In 
technical parlance it is called "Depth of 
Field", and when the lens is wide open 
there is a very limited area of a scene that is 
in focus (from front to back). Conversely, 
when there is a lot of light and the lens has a 
very small opening (aperture), there is a 
much larger area in focus. As a result, the 
on-stage action that is not overexposed is 
very often out of focus. 

This problem could be overcome in 
two ways. Firstly by focusing on a point that 
Is actually in front of your main subject. 
More so because with depth of field, when 
one focuses on a particular point, the area 
in focus extends from ۱/3 to the front, and 
2/3 to the back. In fact, by focusing in front 
of your subject will help keep it in focus as it 
moves around on stage. 

Secondly it is important to keep your 
shot as wide as possible. Depth of field 
becomes much more critical when you are 
zoomed in. Staying wide will keep it from 
being quite as obivious if your subject is out 
of focus. By the way, ifthe curtain is already 
closed when you arrive at an event, focus 
on the bottom of the curtain and then 
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Nikon Digital Cameras 











Nikon D70 

Sensor: 6.| MP CCD 
Image Size: 3008x2000pixels 
Lens: Compatible with all F- 
mount Nikkor lens, | .5x field 

of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' | 30,000 

pixel TFT 

Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: | ithium-lon 
battery pack EN-EL3 
Size/Weight: |40x ||| x 78 
mm / 595 g 

Price: Rs. 59,500 








Nikon Coolpix 8800 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448pixels 
Lens: | Ox optical zoom 
"Nikkor ED" VR (35 - 350 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type MD and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: ||6x85x |2| 
mm / 600 g 
Price: Rs. 58,600 
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Nikon DIOO 

Sensor: 6۰۱۱ MP CCD 
Image Size:3008x2000 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 
of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' 118,000 pixel 
TFT (10096 frame coverage) 
Storage: CompactFlash (CF) 
Card (Type MD and Microdrive 
Batteries: | thium-lon 
battery pack EN-EL3 

(7.4V, 1400 mAh) 
Size/Weight: |44 + ۱ 
mm / 700 g 

Price: Rs. 85,000 


Nikon Coolpix 8700 
Sensor: 2/5", 8.0 MP CCD 
Image Size: 3264x2448 

(8M) pixels 

Lens: 8x zoom (35 - 280 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: ۱۰۵ TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash ™ (CF) 
Card (Type I/II) and Microdrive™ 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: ||3x 105 x 78 
mm / 480 g 
Price: Rs. 55,400 


Un 


Nikon D2H 

Sensor: 4.| MP CCD 
Image 5126:2464 ۱632 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: ISO 200 - 1600 
Monitor: 2.5 " TFT LCD, 
Tempered glass coating 
Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: | ithium-lon EN- 
EL4 (11.1 V DC) 
Size/Weight: |58 x | 50 x 86 
mm (6.2 x 5.9 x 3.4 in), 1070 g 
Price: Rs. 222,000 


Nikon DIX 

Sensor: 5.33MP CCD 
Image Size: 4028x | 324pixels 
Lens: Compatible with all 
F-mount Nikkor lens, |.5x field 
of view crop 

ISO: ISO 125 - 800 
Monitor: 2-in., 130,000-dot, 
low temp. Polysilicon TFT LCD 
with LED backlighting 
Storage: CompactFlash(CF) 
Card (Type IAI) and Microdrive 
Batteries: Ni-MH Battery 
Pack EN-4 (7.2V DC) 
Size/Weight: |57 x |53 x 85 
mm / ۱۰۱ kg 

Price: Rs. 285,000 


Nikon Digital Cameras 


Nikon Coolpix 8400 
Sensor: 8.0 MP CCD 

Image Size:3264x2448 pixels 
Lens: 3.5x optical zoom 
“Nikkor ED "(24 - 85 mm 

equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type MD and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: | |3 x 82 75 
mm / 400 g 

Price: Rs. 54,300 


Nikon D2X 

Sensor: |2.4 MP CMOS 
Image Size: 4288x2848pixels 
Lens: Nikon ۲ mount, | .5x field 
of view crop, High speed: 2.0x 
field of view crop 

ISO: ISO 100 - 800 
Monitor: 2.5 ' TFT LCD 
(235,000 pixels) 

Storage: Compact Flash 

Type | or Il 

Batteries: | ithium-lon EN- 
ELA (11.1 VDC) 
Size/Weight: |58 x |50 x 86 
mm / 1070g 

Price: Yet to be 

announced in India 





Nikon Coolpix 4100 
Sensor: 2.5" 4.0 MP CCD 
Image Size:2288x1712 pixels 
Lens: 3x optical zoom 

(35- 105mm equiv. in 35mm) 
ISO: Auto 

Monitor: ۱.6 TFT LCD, 
80,000 pixels 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: 2 x AA batteries 
(NiMH recommended) 
Size/Weight: 88 x 65 x 38 
mm / 140g 

Price: Rs. 18,200 





Nikon Coolpix 3700 
Sensor: 2.7" 3.2 MP CCD 
Image Size:2048x 536 pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto 

Monitor: |.5" TFT LCD 
(134,000 pixels) 

Storage: SD Memory card 
Batteries: EN-EL5 
Lithium-lon battery 
Size/Weight: 3.76 x |.97 x 

| .22 in / 130g 

Price: Rs. |3,900 
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Nikon Coolpix 5400 
Sensor: |.8 5.0 MP CCD 
Image Size:2592x1944 pixels 
Lens: 4x optical zoom (28-116 
mm equiv. in 35mm) 

ISO: Auto, ISO 50, 100, 

200, 400 

Monitor: |.5 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: |08 x 73 x 69 
mm / 380 g 

Price: Rs. 37,900 


Nikon Coolpix 4800 
Sensor: 2.5" 4.0 MP high 
density CCD 

Image Size: 228817 |2pixels 
Lens: 8.3x optical zoom 
(36-300 mm equiv. in 35mm) 
ISO: Auto, ISO 50, 100, 

200 400 

Monitor: |.8' TFT LCD 
(118,000 pixels) 

Storage: |3.5MB of internal 
memory, Optional SD Card 
Batteries: One rechargeable 
Li-lon EN-ELI 7.4V, 680mAh 
Size/Weight: 4.|/ in. x 2.6 
in. x 2.13 in. / 255g 

Price: Rs. 25,400 
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Nikon Coolpix 5200 
Sensor: |.8 5.1 MP CCD 
Image Size: 2592۷۱ 944pixels 
Lens: 3x optical zoom (38-114 
mm equiv. in 35mm) 

ISO: Auto, ISO 64, 100, 

200, 400 

Monitor: |.5' |10,000-dot 
TFT LCD 

Storage: |2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7۷ | ۱۵۲ 
Size/Weight: 3.5 in. x 2.0 in. 
x l.4in./ 155g 

Price: Rs. 24,800 


gs e 


Nikon Coolpix 5100 
Sensor: 5.0 MP CCD 
Image Size: 2,592 x | ,944 
pixels 

Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: 

Monitor: | .6" 80,000-dot 
TFT LGD 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: [wo rechargeable 
Nikon EN-MH | NiMH batteries 
Size/Weight: 88 x 65 x 
38mm / 140g 

Price: Rs. 20,800 


Nikon Digital Cameras 


Nikon Coolpix 4500 
Sensor: |.8' high-density 
4.0 MP CCD 

Image Size:22/2x! 704 pixels 
Lens: 4x optical zoom 
(38-155 mm equiv. in 35mm) 
ISO: Auto, ISO 100, 200, 
400, 800 

Monitor: |.5' TFT LCD 
(110,000 dot) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: Nikon EN-EL | 
Lithium Rechargeable 
Size/Weight: 5.3 x 30x 2.0 
in / 360g 

Price: Rs. 21,900 


Nikon Coolpix 4200 
Sensor: 4.0 MP CCD 
Image Size:22/2x|/04 pixels 
Lens: 3x optical zoom (38-1 14 
mm equiv. In 35mm) 

ISO: ISO 80-400 

Monitor: |.5' TFT LCD, 

| 10,000 dot 

Storage: |2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-ELS5 3.7V, | IO0mAh 
Size/Weight: 3.5 in. x 2.4 in. 
x l.4in./ 155g 

Price: Rs. 22,500 





Canon PowerShot 0 
Sensor: /.| MP CCD 
Image Size:3072x2304 pixels 
Lens: 3.6x optical zoom 
(28-100 mm equiv. in 35mm) 
ISO: Auto, 50, ۱00, 200, 400 
Monitor: |.8 P-Si TFT 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: Rechargeable 
Li-ion Battery NB-2LH/NB-2L 
Size/Weight: | |4 x 38.8 x 
56.5 mm / 300g 

Prices Rs. 44, 995 


Canon PowerShot A95 
Sensor: 5.0MP CCD 
Image Size:2592x1944 pixels 
Lens: 3.3x optical zoom 
(35-114 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8" TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: ۱۱۰۱ x 64.6 x 
34.7 mm / 235g 

Price: Rs. 28,495 
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Canon Digital Cameras 


Canon PowerShot A85 
Sensor: 4.0 MP CCD 

Image Size: 22/2x! /04pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: | .8" TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: | 0! .0 x 64.0 x 
3l.5mm / 200g 

Price: Rs. 23,995 


Canon PowerShot A400 
Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixels 
Lens: 2.2x optical zoom 
(45—100 mm equiv. in 35mm) 
ISO: Auto, ISO 50,100, 

200, 400 

Monitor: |.5' TFT LCD 
(115,000 pixels) 

Storage: SD memory card 
Batteries: Two AA-size 
alkaline batteries 
Size/Weight: | 07 x 53.4 x 
36.8 mm / 165g 

Price: Rs. |2,995 








Canon EOS-IOD 
Sensor: 6.3MP CMOS sensor 
Image Size:3072x2048 pixels 
Lens: Canon EF / EF-S lens 
mount (1.6x field of view crop) 
ISO: Auto, ISO 100-1600, ISO 
3200 (Enhanced) 

Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: | ithium-lon BP- 
5۱۱/5۱2 rechargeable battery 
Size/Weight: |50 x |07 x 75 
mm / 790g 

Price: Rs. 124, 995 
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Canon EOS-300D 
Sensor: 6.3 MP CMOS sensor 
Image Size: 3072x2048pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ISOs Auto, ISO 100-1600 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: Lithium-lon BP- 
511/512 rechargeable batteries 
Size/Weight: |42 x ?9 x 72 
mm / Body plus battery 

and CF 649 g 

Price: Rs. 67,995 


"d 


Canon EOS-20D 

Sensor: 8.2 MP CMOS sensor 
Image Size:3504x2336 pixels 
Lens: Canon EF / EF-S lens 
mount ( | .6x field of view crop) 
ISO: Auto, ISO 100-1600, 

ISO 3200 (Enhanced) 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: | ithium-lon 

BP-5I IA rechargeable battery 
Size/Weight: |44 x |06 x 72 
mm / 685g 

Price: Rs. 127, 995 


Canon PowerShot G6 
Sensor: /.| MP CCD 

Image Size:30/2x2304 pixels 
Lens: 4x optical zoom 

(35-140 mm equiv. in 355mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" ۳-۹ TFT LCD 
(Vari-angle type) 

Storage: CompactFlash (CF) 
Card (Type IAI) and Microdrive 
Batteries: Rechargeable 
Lithium-ion battery BP-511A/514 
Size/Weight: | 04.9 x 73.1x 
72.8 mm / 380g 

Price: Rs. 49, 995 





Canon PowerShot Pro | 
Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: | -series USM 7x optical 
zoom lens (28-200 mm equiv. 

in 35mm) 

ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" TFT (235,000 
pixels) | 0096 coverage 
Storage: 64 MB Compact 
Flash card (Included) 
Batteries: Canon BP-5! |A 
Lithium-lon rechargeable battery 
Size/Weight: | |8 x 72 x 90 
mm / 545g 

Price: Rs. 85, 995 





Canon EOS-IDs Mark Il 
Sensor: 16.7 MP CMOS 

(full 35 mm frame) 

Image Size: 4992 x 3328 
(16.6 million pixels) 

Lens: EF (excludes EF-S lenses) 
ISO: ISO 100-1600 
Monitor: 2.0" TFT 

(approx. 230K pixels) 
Storage: CompactFlash Type 
۱/ ۱۱ (Microdrive compatible), 

SD memory 

Batteries: |x Ni-MH pack 
Size/Weight: | 56 x 158 x 80 
mm / Approx. | .2 kg 

Price: Yet to be announced 
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Canon EOS-IDs 

Sensor: ||.| MP 

CMOS sensor 

Image Size: 4,064 x 2,704pxl 
Lens: Canon EF lenses (|x) 
ISO: ISO 100-1250 
Monitor: 2.0" 120,000 

pixel TFT 

Storage: CompactFlash Type | 
or ۱۱ (Microdrive compatible) 
Batteries: Canon NP-E3 
l650mAh, ۱2۷ Ni-MH 
rechargeable battery (19.8 Wh) 
Size/Weight: | 56 x 158 x 80 
mm / ۱265 g 

Price: Rs. 624, 995 





Canon EOS- ID Mark Il 
Sensor: 8.2 MP CMOS sensor 
Image Size: 3504x2336 5 
Lens: EF (excludes EF-S lenses); 
|.3x Multiplication with EF lens 
ISO: ISO 100-1600 

(in 1 /3-stop increments) 
Monitor: 2.0 TFT 

(approx. 230K pixels) 
Storage: CompactFlash Card 
(Typel/l) Microdrive, SDMemory 
Batteries: |x Ni-MH pack 
NP-E3, Ix CR2025 
Size/Weight: |56 x 158 x 80 
mm / Approx. 1.2 kg 

Price: Rs. 379, 995 


Kodak Digital Cameras 





Kodak CX 7530 
Sensor: 5.0 MP CCD 
Image Size: 2560x920 pixels 
Lens: 3X optical zoom 
(34-102 mm equiv. in 35mm) 
ISO: Auto, ISO 80, 100, 200, 
400, 800 

Monitor: ۱۰۵ (| 34K pixel) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: 2 x AA batteries, 
optional EasyShare Docks 
Size/Weight: | 02.5x65x38 
mm / 190 g 

Prices Rs. 21,900 
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Kodak CX 7430 
Sensor: 4.0 MP CCD 
Image Size: 

Lens: 3x optical, 

43-102 mm equiv. 

ISO: Auto, ISO 80, 100, 

200, 400 

Monitor: !.6' indoor/outdoor 
Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 03 x 65 x 38 
mm / | 78g 

Price: Rs. |4,900 
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Kodak CX 7220 
Sensors 2.0 MP CCD 
Image Size: NA 

Lens: 2x optical, 

39 - 78 mm equiv. 

ISO: Auto (100 - 200) 
Monitor: !|.6' TFT, 

61,000 pixels 

Storage: ۱6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 04 x 67 x 42 
mm / 175g 

Price: Rs. 9500 


Kodak CX 7300 
Sensor: 3.2 MP CCD 
Image Size: NA 

Lens: Fixed focus 3/mm equiv. 
ISO: Auto (100 - 200) 
Monitor: | .6' TFT, 

61,000 pixels 

Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 04 x 65 x 40 
mm / 147g 

Price: Rs. 8900 





Kodak DCS Pro ۰ 
Sensor: ۱3.5 MP full frame 
CMOS sensor 

Image Size: 4536x3024pixels 
Lens: Nikon AF lenses 

ISO: ISO 6-1600 

Monitor: |.8' TFT LCD (130, 
000 pixels) 

Storage: Compact Flash Type 
۱/۱۱ (supports IBM Microdrive) 
and SD card 

Batteries: Removable, 
rechargeable Lithium-lon battery 
Size/Weight: |50 x |37 x 76 
mm / 895g 

Price: Rs. 325,000 





Pentax Optio 43WR 
Sensor: 4.0 MP CCD ۱ 
Image Size: 22881712 Pxls 
Lens: 2.8x optical zoom 
(37-104 mm equiv. in 35mm) 
ISO: ISO 50-400 

Monitor: |.6 TFT LCD 
Storage: SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 

Size/Weight: 8 | .5 x 76 x 
30.5 mm / 200g 

Price: Rs. 23,210 
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Kodak DX 7590 
Sensor: 5.0 MP CCD 

Image Size: 2576x! 932pixels 
Lens: | 0X optical zoom (38- 
380 mm equiv. in 35mm) 

ISO: Auto, ISO 80-800 
Monitor: ۲ 
high-resolution (153K pixels) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: Li-lon (1700 mAh) 
Rechargeable Battery 
Size/Weight: 99.6x8|.2x79.9 
mm / 350g 

Price: Rs. 33, 900 


Pentax S40 

Sensor: 4.0 MP CCD 
Image Size:?304x | 728 pixels 
Lens: 3x optical zoom 
(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: |.6 TFT LCD 
(85,000 pixels) 

Storage: | | MB built-in 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
or | x CR-V3 
Size/Weight: 89 x 59 x 26 
mm / 125g 

Price: Rs. 21, 420 
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Kodak Digital Cameras 


Kodak DX 7630 
Sensor: 6.| MP CCD 
Image Size: 2856x2|42pixels 
Lens: 3x optical zoom 
(39-117 mm equiv. in 35 mm) 
ISO: ISO 100-800 
Monitor: 2.2 TFT | CD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable 
Li-lon battery 
Size/Weight: 
|00.3x69.2x40.2 mm / 219g 
Price: Rs.30, 0 


Kodak DX 7440 
Sensor: 4.0 MP CCD 
Image Size: 2304x | 728pixels 
Lens: 4x optical zoom (33-132 
mm equiv. in 35 mm) 

ISO: ISO 80-800 

Monitor: 2.2" TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable Li- 
lon battery 

Size/Weight: | 00.3 x 69.2 x 
40.2 mm / 224g 

Price: Rs. 20, 900 


Pentax Digital Cameras 


Pentax Optio S4i 
Sensor: 4.0 MP CCD 

Image Size: 2304x | 728pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto, ISO 50-400 
Monitor: |.8" TFT LCD 
(85,000 pixels) 

Storage: |0 MB built-in 
memory, SD/MMC slot, | 6 MB 
SD card supplied 

Batteries: Lithium-ion battery 
Size/Weight: 84 x 52 x 2| 
mm / 105g 

Price: Rs. 26, 780 


Pentax *ist D 

Sensor: 6.| IP CCD 

Image Size:3008x2008 pixels 
Lens: Pentax K, KA, KAF, and 
KAF2; 67/645 lenses 

(with adapter) 

ISO: ISO 200-3200 
Monitor: |.8 inch, 
|18,000-pixel LCD 

Storage: Compact Flash Type 
۱/۱۱ (supports IBM Microdrive) 
Batteries: 2 x CR-V3 or 4 x 
AA batteries 

Size/Weight: |29 x 95 x 60 
mm / 510g 

Price: Rs. ۱25, 000 
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FinePix S7000 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 5 
Lens: Fujinon Super EBC 
Zoom Lens 

ISO: Auto, ISO 260 - 400 
Monitor: 1.8" TFT 

(118,000 pixels) 

Storage: Slot |: xD-Picture 
Card, Slot 2: Compact Flash Type 
| or Type Il 

Batteries: 4 x AA type 
batteries (NIMH recommended) 
Size/Weight: | 2! x 82 x97 
mm / 597g 

Price: Rs. 54, 000 











E o 
Finepix E550 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 5 
Lens: 4x zoom 

(32.5-130 mm equiv in 35mm) 
ISO: Auto, ISO 80-800 
Monitor: 2.0" Polysilicon TFT 
LCD (154,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x ^A 

(Ni MH recommended) 
Size/ Weight: |05 x 63 x 
34.4 mm / 260g 
Price: Rs. 37,999 





FinePix S5500 Zoom 
Sensor: 4.0 MP CCD 
Image Size: 22/2x! /04pixels 
Lens: | Ux zoom 

(37-370 mm equiv in 35mm) 
ISO: Auto, ISO 64-400 
Monitor: |.5' TFT LCD 
(115,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4 x AA or 

4 x Ni-MH 

Size/Weight: | |3 x 8! x 79 
mm/ 337g 

Prices Rs. 31,999 





Finepix 52 Pro SLR 
Sensor: 6.| /MP 

Super CCD Ill 

Image Size: 4256x2848pixels 
Lens: Nikon F mount (with AF 
coupling & AF contacts) 

ISO: ISO 100- 1600 
Monitor: ۱.۵ | | 7,000 pixel 
TFT (100% frame coverage) 
Storage: Slot |: SmartMedia 
(up to ۱28 MB), Slot 2: Compact 
Flash ۸۱۱ 

Batteries: 4 x AA batteries , 
2 x 3V lithium (CRI 23A) 
Size/Weight: |42 x |3| x 80 
mm / 760g 

Price: Rs. 152, 000 





Fuji Finepix A210 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: Fujinon 3x optical zoom 
(36-108 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: !.5' TFT(60,000 pxl) 
Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline/ 
Ni-MH battery 

Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. |9, 800 
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Fuji Finepix A330 
Sensor: 3.2 MP CCD 
Image Size: 20۱6*۱5۱2 5 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: |.5 Amorphous 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA-type alkaline 
Size/Weight: |04.| x61.5 x 
31.3 mm 4۵۵ 

Price: Rs. 16, 100 
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Fuji Finepix A205 
Sensor: 2.0 MP CCD 
Image Size: ۱60۵۱200 pixls 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: ISO 200 

Monitor: |.5' Amorphorus 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA size alkaline 
Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. |3, 0 


Fuji Finepix A120 
Sensor: 3.| MP CCD 
Image Size: 2,0! 6x! ,5!2 pix! 
Lens: Fujinon 38mm fixed 

focal lens F5.6 

ISO: Auto (ISO 125-500, 

flash on) 

Monitor: | .5" Amorphorus 
silicon TFT (approx. 62,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline 
Size/Weight: |0|.5 x 50.8 x 
41.5 mm / 120g 

Price: Rs. 9,700 
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Fuji Digital Cameras 








Fuji S5000 

Sensor: 3.۱ MP 4th- 
Generation Super CCD HR 
Image Size: 2.8/6 x 
2,120 pixels 

Lens: | Ox optical zoom 
(37-370 mm equiv in 35mm) 
ISO: |60, 200, 400, 800 
Monitor: | .5-inch, | |4,000- 
pixels low-temperature 
polysilicon TFT LCD 
Storage: xD-Picture Card 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 

Price: Rs. 36, 500 


Fujifilm FinePix F810 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pix! 
Lens: 4x optical zoom 
(32.5-130 mm equiv in 35mm) 
ISO: ISO 80 to 800 
Monitor: 2۰۱۲ CG Silicon TFT 
(173, 000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-40 
Rechargeable InfoLithiumBattery 
Size/Weight: | |0 x 54 x 

29 mm / 200g 

Price: Rs. 39, 999 
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Fuji $3000 
Sensor: 3.20 MP CCD 
Image Size: 20481 536 5 
Lens: 6x optical zoom 
(38-228 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: ۱۰35 
amorphous silicon TFT 
(62,000 pixels) 

Storage: xD-Picture Card 
(16MB to 512MB) 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 99.7 x 77.3 x 
69.3mm / 295g 

Price: Rs.23, 500 


Fuji Finepix $3500 
Sensor: 4.0 MP CCD 
Image Size: 2272x|704 pixls 
Lens: 6x optical zoom 

(39-234 mm equiv in 35mm) 
ISO: ISO 64 to 250 
Monitor: |.5 TFT 

(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4x^A 
Size/Weight: 99.7 x 77.3 x 
69.3 mm / 285g 
Price: Rs. 24, 999 





Fuji A310 

Sensor: 3.10 MP CCD 
Image Size: 28 | 6x2! 20 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: | 60, 200, 400, 800 
Monitor: ۱۰5 TFT (approx. 
60,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: 97 x 64 x 33 
mm / 155g 

Price: Rs.22, 500 


Fuji F410 

Sensor: 3.| MP CCD 
Image Size: 2816 x 2120 pix! 
Lens: Super Fujinon optical 
3x zoom lens 

ISO: ISO 200, 400 
Monitor: |.5' low 
temperature polysilicon TFT 
(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-60 battery 
Size/Weight: 

Price: Rs. 34, 000 





Fuji Finepix A340 
Sensor: 4.0 MP CCD 
Image Size: 2272x! 704 pixls 
Lens: 3x optical zoom 

ISOs Equivalent to ISO 100 
Monitor: !|.5' Amorphous 
silicon TFT (approx. 60,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline/ 
lithium/Ni-Mh 

Size/Weight: |04.| x 61.5 x 
31.3mm/ 145g 

Price: Rs. |9, 800 


Fuji F402 

Sensor: 7۰۱ MP Super CCD 
Image Size: 2.304x1,728 pix! 
Lens: Fixed Super EBC 
Fujinon lens (39mm) 

ISO: ISO 200,400, 800, 1600 
Monitor: ۱.5 inch TFT 
(117,000 pixels) 

Storage: xD-Picture Card 
Batteries: Rechargeable 
Lithium-ion battery NP-40 
Size/Weight: 77.0 x 69.0 x 
22.0 mm / 125g 

Price: Rs. 30, 250 


Fuji Finepix 0 
Sensor: 4.0 MP CCD 

Image Size: 23041728 5 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-lon 
(NP-30) 

Size/Weight: 75 x 62 x 2| 
mm / 180g 

Price: Rs. 27, 999 






Fujifilm FinePix F601 Z 
Sensor: 3.3 MP FujiFilm 
SuperCCD Ill 

Image Size: 28322128 pix! 
Lens: 3x optical zoom 

(36-108 mm equiv in 35mm) 
ISO: ISO 160-1600 

Monitor: 1.5" TFT 

(110,000 pixels) 

Storage: SmartMedia card 
Batteries: NP 60 battery 
(1035mAh) 

Size/Weight: 72 x 93 x 34 
mm / 243g 

Price: Rs. 49, 000 
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Fuji Finepix 0 
Sensor: 5.0 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3.2x optical zoom 
(28-9| mm equiv in 35mm) 
ISO: ISO 80 一 400 
Monitor: 2.0" TFT | CD 
Storage: xD-Picture Card 
Batteries: 2 x AA batteries 
Size/Weight: |0| x 60.5 

x 32.6 mm ۵ 

Price: Rs. 27, 999 


Fujifilm FinePix F500 Z 
Sensor: 4۱ MP CCD 
Image Size: 2304 x! 728 5 
Lens: 3.2x optical zoom 
(28-9 | mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2xAA batteries 
(NiMH recommended) 
Size/Weight: |0| x 61x 33 
mm / 226g 

Price: Rs. 24, 999 
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Fujifilm FinePix S3 Pro 
Sensor: |2.9 MP Fujifilm 
Super CCD SR II 

Image Size: 4256x2848 pixls 
Lens: Nikon F mount 

(FOV crop: |.5x) 

ISO: ISO 100 - 1600 
Monitor: 2.0" TFT LCD 
(235,000 pixels) 

Storage: xD-Picture Card 
(up to 512 MB) and Compact 
Flash Type I/II 

Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: | 48 x | 35 x 
80 mm / 835g 

Price: Rs. 174, 999 
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Fujifilm FinePix F455 Z 
Sensor: 5.0 MP CCD 

Image Size: 7592*۱944 و‎ 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon(NP30) 
Size/Weight: 93 x 56 x 22 
mm / 180g 

Price: Rs. 29, 999 


Fuji Digital Cameras 





Fujifilm FinePix S20 Pro 
Sensor: 6.2 MP SuperCCD SR 
Image Size: 2832 2/28 pixls 
Lens: Super EBC Fujinon 6x 
optical zoom (35-210 mm 

equiv in 35mm) 

ISO: ISO | 60-800 

Monitor: |.8-inch low 
temperature polysilicon TFT 
(Approx. 118,000 pixels) 
Storage: xD-Picture Card 
Batteries: 4 AA alkaline 
Size/Weight: ۱2۱. x 81.5 
x 97.0 mm / 500g 

Price: Rs. 58, 999 


Fuji Finepix F450 
Sensor: 5.0 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon(NP30) 
Size/Weight: /5 x 62x21 
mm / 180g 

Price: Rs. 32, 999 





Olympus 6۰770 UZ - Z 
Sensor: 4.0 MP CCD 

Image Size: 2288*1712 pixls 
Lens: | Ox optical zoom 

(38— 380 mm equiv in 35mm) 
ISO: Auto, ISO 64/100/200/400 
Monitor: |.8 TFT LCD 
(114,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-ion 
battery (Ll- | OB) 

Size/Weight: |05 x 60 x 69 
mm / 280g 

Price: Rs. 32, 995 





Olympus C-760 UZ 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: | Ox optical zoom 
(42-420 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: xD Picture Card 
Batteries: | ithium-lon 
rechargeable 
Size/Weight: 104.5 x 60 x 
68.5 mm / 280g 

Price: Rs. 25, 995 
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Olympus C-5060 Zoom 
Sensor: 5.10 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 4x optical zoom 

(27 — 110 mm equiv in 35mm) 
ISO: ISO 80/100/200/400 
Monitor: |.8 TFT LCD 
(130,388 pixels) 

Storage: xD-Picture Card, 
Compact Flash Type I/I 
Batteries: Li-ion battery, ۷ 
Size/Weight: | |6 x 87 x 65.6 
mm / 430g 

Price: Rs. 44, 995 


Olympus C-765 UZ 
Sensor: 4.0 MP CCD 
Image Size: 2288x172 5 
Lens: | Ox optical zoom 

)38- 380 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: |.8 TFT LCD 
(114,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: |05 x 60 x 69 
mm / 310g 

Price: Rs. 29, 995 
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Olympus Digital Cameras 


Olympus p-mini Digital 
Sensor: 4.0 MP CCD 
Image Size: 2272x! 704 05 
Lens: 2x optical zoom 

(35-70 mm equiv in 35mm) 
ISO: Auto, (64 - 500) 
Monitor: | .8 Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD-Picture Card 
Batteries: Rechargeable 
lithium-ion battery ۱۱-۰ 
Size/Weight: 95 x 55.5 x 
2/.5mm/ 115g 

Price: Rs. 19, 995 





Olympus C-8080 WZ 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448 5 
Lens: 5x optical zoom 

(28-140 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8 TFT, 134,000 
pixels (‘Sunshine color’) 
Storage: xD-Picture Card 
(Slot |), Compact Flash Type | or 
Type Il (Slot 2) 

Batteries: Olympus BLM- | 
Lithium-lon rechargeable battery 
Size/Weight: | 24 x 85 x 99 
mm / 724g 

Price: Rs. 59, 995 


Olympus Digital Cameras 


Olympus C-5000 Zoom 
Sensor: 4.9 MP CCD 
Image Size: 2560x 920 pixls 
Lens: 3x optical zoom 

(38-1 14 mm equiv in 35mm) 
ISO: Auto, 50, 80, 160, 320 
Monitor: | .8" Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 

Size/Weight: | 05 x 74 x 46 
mm / 280g 

Price: Rs. 29, 995 


Olympus C-60 Zoom 
Sensor: 5.9 MP CCD 
Image Size: 28162112 5 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: | .8" Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: |ithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 4| 
mm / 230g 

Price: Rs. 32, 995 
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Olympus E300 D-SLR 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 4/3 standard lens mount, 
Range of ZUIKO DIGITAL 
lenses (2x FOV crop) 

ISO: Auto, ISO 100 - 1600 
Monitor: |.8 TFT LCD 
'advanced super view' monitor 
(134, 000 pixels) 

Storage: Compact Flash 

Type | or Il 

Batteries: BL M-| 1500 mAh 
Lithium-lon rechargeable battery 
Size/Weight: |4/ x 85 x 64 
mm / 624g 

Price: Rs. 49, 995 





Panasonic DMC-LC50 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 5 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto (50 - 400) 
Monitor: |.5' TFT LCD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: 2 « AA batteries 
(NIMH recommended) 
Size/Weight: 65 x 87 35 
mm / 210g 

Price: Rs. 14,750 
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Olympus C-310 Zoom 
Sensor: 3.2 MP CCD 
Image Size: 2048| 536 5 
Lens: 3x optical zoom 

(38-114 mm equiv in 35mm) 
ISO: Auto (ISO 50~320) 
Monitor: 1.8" TFT LCD 

(85,000 pixels) 

Storage: xD Picture Card 
Batteries: 2 x AA Ni-MH 
Size/Weight: | 02 x 55.5 x 
36.5 mm / 150g 

Price: Rs. ۱3, 995 


Panasonic DMC-FZ20 
Sensor: 5.0 MP CCD 
Image Size: 2560x920 pixls 
Lens: | 2x optical zoom 
(36-432 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.0 TFT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: |28 x 87 x 106 
mm / 556g 

Price: Rs. 45, 000 
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Olympus Digital Cameras 


Olympus C-460 Zoom 
Sensor: 4.0 MP CCD 
Image Size: 2288x712 pixls 
Lens: 3x optical zoom 

(35-115 mm equiv in 35mm) 
ISO: Auto (ISO 50~400) 
Monitor: |.8 TFT LCD 


(85,000 pixels) 


Storage: xD Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: | 08 x 57.5 x 
36.5 mm/165g 

Price: Rs. 19, 995 





Olympus p-410 DIGITAL 
Sensor: 4.0 MP CCD 

Image Size: 22/2x1704 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, 64-250 

Monitor: |.2 TFT LCD 
(134,000 pixels) 

Storage: xD Picture Card 
Batteries: | ithium-lon 
rechargeable 

Size/Weight: 99 x 56 x 33.5 
mm / 159g 

Price: Rs. 18, 995 


Panasonic Digital 5 





Panasonic DMC-FX7 
Sensor: 5.0 MP CCD 
Image Size: 2560x!920 5 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.5" TFT LCD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: 94 x 50 x 24 
mm / 153g 

Price: Rs. 28,500 





Panasonic DMC-FX2 
Sensor: 4.0 MP CCD 
Image Size: 2304x728 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (64 - 400) 
Monitor: 2.0" TFT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable 
Size/Weight: 94 x 50 x 24 
mm / 148g 

Price: Rs. 23, 500 
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QV-R41 

Sensor: 4.0 MP CCD 
Image Size: 2304 x1712pixls 
Lens: 3x optical zoom (39- 

| | 7mm equiv. in 35mm) 

ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: ? x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. |7, 995 





EXILIM EX-S 100 

Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 2.8x optical zoom 
(36-102 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 
Batteries: Rechargeable 
Lithium-lon battery NP-20 
Size/Weight: 88 x 57 x 16.7 
mm/113g 

Prices Rs. 25, 995 
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EXILIM EX-Z30 

Sensor: 3.2 MP CCD 

Image Size: 2048x|536pixels 
Lens: 3x optical zoom 

(35- 105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2 TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 57 

x 23.1 mm/ 121g 

Price: Rs. 26, 995 


EXILIM EX-P700 

Sensor: 7.2 MP CCD 

Image Size: 3072x2304 pixls 
Lens: 4x optical zoom 

(33-132 mm equiv in 35mm) 
ISO: Auto, ISO 80-640 
Monitor: 2.0" Hi-D TFT color 
LCD (115,200 pixels) 
Storage: Built-in flash memory 
(8.9MB), SD/MMC 

Batteries: Proprietary lithium 
ion rechargeable battery 
Size/Weight: 97.5 x 67.5 x 
45.1 mm / 225g 

Price: Rs. 39, 995 
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QV-R51 

Sensor: 5.0 MP CCD 

Image Size: 2560x!920pixels 
Lens: 3x optical zoom 

(39-1 | 7mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 21, 995 


EXILIM EX-Z40 

Sensor: 4.0 MP CCD 

Image Size: 2304x! 728pixels 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2 TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: 87 x 5/ x 23.1 
mm / 121g 

Price: Rs. 24, 995 


Casio Digital Cameras 


EXILIM EX-Z55 

Sensor: 5.0 MP CCD 

Image Size: 2560 7۱920 5 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2.5" TFT color LCD 
(115,200 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 8/ x 58 x 22.4 
mm / 130g 

Price: Rs. 3|, 5 


QV-R61 

Sensor: 6.0 MP CCD 
Image Size: 28 ۱62 ۱ ۱2 5 
Lens: 3x optical zoom 

(39-1 | 7mm equiv. in 35mm) 
ISQ: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 / 168g 

Price: Rs. 25, 995 


Ricoh Caplio RI 

Sensor: 4.0 MP CCD 
Image Size: 2304x728 pixls 
Lens: 4.8x optical zoom 
(28—135 mm equiv in 35mm) 
ISO: Auto, ISO 64~800 
Monitor: | 8" translucent 
amorphous silicon TFT LCD 
(110, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA Ni-MH 
Size/Weight: | 00.2 x 25 x 55 
mm / 150g 

Price: Rs 21, 995 


Ricoh Caplio RZI 
Sensor: 4.0 MP CCD 
Image Size: 2304x728 pixls 
Lens: 3x optical zoom 

(35— 105 mm equiv in 35mm) 
ISO: Auto, ISO 64~800 
Monitor: !|.8' translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x Ni MH battery 
Size/Weight: |02.4 x 25.1 x 
56.7 mm / 125g 

Price: Rs 18, 995 
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Ricoh Digital Cameras 


Ricoh Caplio RX 

Sensor: 3.24 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 3.6x optical zoom 

(28~ 100 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: | .8 translucent 
amorphous silicon TFT LCD 

(85, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (8 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: |||.6 x 29 x 56 
mm / ۶8۵ 

Price: Rs |5, 495 





Ricoh Caplio 0 
Sensor: 3.14 MP CCD 
Image Size: 2048x536 pixls 
Lens: 3x optical zoom 

(34~ 102 mm equiv in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: |.5 TFT LCD 

(60, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (16 MB) 
Batteries: 2 x Ni MH battery 
Size/Weight: 97 x 36 x 64 
mm / |60g 

Price: Rs. ۱0, 5 





Kyocera Digital Cameras 
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Kyocera Finecam S5R 
Sensor: 5.0 MP CCD 
Image Size: 2560x1920 pixls 
Lens: 3x optical zoom 

(35- 105mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400, 800 
Monitor: | .6" /0,000-pixel 
TFD color LCD 

Storage: SD / MMC 
Batteries: 3.6V lithium-ion 
battery 1000 mAh 
Size/Weight: 92 x 57.5 

x 33 mm / 180g 

Price: Rs. 57, 200 
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Kyocera Finecam 
SL300R 

Sensor: 3.17 MP CCD 
Image Size: 20481 536 ۶ 
Lens: 3x optical zoom 

(38-1 14mm equiv in 35mm) 
ISO: Auto, ۱00, 200, and 400 
Monitor: | 5" DayFine " LCD 
Storage: Secure Digital card 
Batteries: BP780S lithium-ion 
Size/Weight: | 00 x 62.5 

x | « ۶۵ 

Price: Rs. 42, 400 
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Sigma Digital Cameras 


Sigma SD9 Digital SLR 
Sensor: Foveon X3 Pro 10M 
CMOS Image Sensor 

Image Size: 226871 512 pixls 
Lens: Sigma SA mount l.7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-400 

Monitor: ۱.۵ | 30,000 pixel 
TFT (100% frame coverage) 
Storage: CmpctFlash ۸۱۱ 
Batteries: 2 Lithium 
CR-123A 

Size/Weight: |52 x 120x 79 
mm / 805g 

Price: NA 





Sigma SDIO Digital SLR 
Sensor: Foveon X3 Pro 10M 
CMOS Image Sensor 

Image Size: 2268x1512 pixls 
Lens: Sigma SA mount | .7x 
(also known as focal length 
multiplier) 

150: ISO 100-1600 
Monitor: | .8- 

| 30,000 pixel TFT 

Storage: CmpctFlash ۸۱۱ 
Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |52 x |20 x 79 
mm / 785 g 

Price: NA 





Samsung Digimax 2 
Sensor: ۱.9 MP CMOS 
Image Size: ۱60۵۶۱200 pixls 
Lens: | .3x (35-47 mm 

equiv in 35mm) 

ISO: Auto 

Monitor: |.6' color TFT LCD 
Storage: 6MB Internal, SD/MMC 
Batteries: AA (2) batteries 
(NiMH recommended) 
Size/Weight: 98 x 5| x 38 
mm / 135g 

Price: N.A 


Samsung Digimax 530 
Sensor: 5.0 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3x optical lens 

(38-| ۱4 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: !.5' color TFT LCD 
(117,600 dots) 

Storage: Internal memory: 
32MB flash memory, SD/MMC 
Batteries: 2 x Alkaline battery 
Size/Weight: 109.7 x 59 x 
49.6mm / 175g 

Price: N.A 
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Samsung Digimax ۱ 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: Fixed lens 

(33 mm equiv in 35mm) 


ISO: Auto 
Monitor: | .6' color TFT LCD 
Storage: SD/MMC card 


Batteries: 2 x AA alkaline 
Size/Weight: 98 x 5۱ x 
38mm / 122g 

Price: Rs. 9, 6۱ 


Samsung Digital Cameras 






Digimax V70 
Sensor: /.4 MP CCD 

Image Size: 2592x1944 5 
Lens: 3x Schneider 

Kreuznach lens (38-114 mm 
equiv in 35mm) 

ISO: Auto (50 - 400) 
Monitor: 2.0" TFT LCD 
(117,000 pixels) 

Storage: SD/MMC card 
Batteries: 3.7V Li-ion or 3V 
Lithium battery 

Size/Weight: | 06 x 56 x 37 
mm / 200g 
Price: N.A 


Samsung Digital Cameras 








Samsung Digimax 360 
Sensor: 3.2 MP CCD 

Image Size: 2048x1536 pixls 
Lens: 3x optical SHD Lens 
(38-114 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: !.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2xAlkaline Battery 
Size/Weight: |09.7x59x 
39.6mm / l65g 

Price: Rs. |7, 387 
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Samsung Digimax 420 
Sensor: 4.0 MP CCD 
Image Size: 2272x| 704 pixls 
Lens: 3x optical SHD Lens 
(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: !.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 7 AA batteries 
Size/Weight: |09.7x 
59x39.6mm / ۱65 g 

Price: Rs. 20, 865 
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Samsung DigimaxUCA3 
Sensor: 3.2 MP CCD 

Image Size: 2048x1536 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: ۱۰۰ color TFT LCD 
Storage: Memory Stick 
Batteries: Rechargeable 
3.7۷ Li-ion battery (SLB- 1037) 
Size/Weight: |02 x 53.8 x 

و اد 

Price: Rs. 21, 735 





Samsung Digimax V4 
Sensor: 4.0 MP CCD 
Image Size: 2272*1704 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5" color TFT LCD 
(117,600 dots) 

Storage: SD / MMC card 
Batteries: CR-V3 battery 
Size/Weight: 105.5 x 54.6x 
38 ۵ 

Price: Rs. 28, 500 


Send in your question @- 
sappl(Qbom8.vsnl.net.in 
www.asianphotographyindia.com 


Answers... 


I've heard that airport X-ray can 
affect film negatives. Now I've 
recently purchased a Nikon Coolpix 8400 
and two 512 MB memory card. Please tell 
me, can airport x-ray machines damage my 

camera memory cards? 
R Venkaiah Naidu, Mumbai 


Many are worried that the airport x-ray 
achine will damage their camera's 

memory or the memory cards. So far, 
there is little proof that airport x-ray 
screening machines can damage camera s 
memory cards and images stored in them. 
Though airlines often warn about damage 
to film from x-ray machines but never to 
any digital media. 

There are reports that digital equip- 
ment is more affected by magnetic 
exposure, particularly to the magnetic hand 
held wands and metal detectors 

But anyway, proper backups should 
always be taken to protect digital images 
stored in removable devices and cameras. A 
person should always take the following 
measures for protecting his/her digital files - 


eBackup your images on compact disk 
before you head to the airport. 

e Jake out your memory card and put 
itin your pocket or hand bag. Make sure the 
memory card is put in a protective sleeve to 
protect against static electricity. 

@Ask the screeners to inspect the 
camera equipment physically or without the 
use of x-ray equipment. 

6۱۱/65۲ in a good camera bag that 
offers small compartments for your digital 
camera media and camera. While it may not 
totally protect your camera from magnetic 
or x-ray exposure, it can limit any damage 
caused by any potential rough handling. 
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Readers’ Questions and 


I've recently purchased a compact digital camera for my home and office use. But the 
batteries are drained out very quickly and I’ve to buy a new set of batteries soon. 
Please tell me how can | conserve battery power on my digital camera? 
R Singh, Patiala 
Digital cameras are power hungry and sometimes can consume more than a couple of 
atteries in a single day — if you are on a long shoot or a full day sightseeing. However, 
there are a few ways to conserve the battery power so you aren't stranded without power. 
e Turn off the camera when you are not using it. 
@ Use the optical viewfinder rather than the LCD viewfinder when clicking pictures. 
e Don't use the camera's playback mode often. While it is tempting to view every picture 
taken, the camera's playback drains batteries quickly. 
@Some miniature hard drives, like MicroDrive use more power than Compact Flash Cards. 
Despite all good efforts, the batteries of digital camera tend to drain out very fast. To 
avoid being stuck without power, always carry some extra batteries and a battery charger, if 
you are on a trip or long photo shoot. At the end of each day, one should always recharge 
the batteries used during the day. 


First | want to thank the entire AP team for starting the Buying Guide. But what still 
needs to be addressed is what are the factors one should consider when purchasing a 
digital camera? 
Indrani Sen, Calcutta 


Am - A camera's resolution is affected by pixel count and compression. 
Pixels are tiny building blocks of colour in the images; the more pixels you have, the 
clearer and more rich the image will be. 

Cameras use compression to reduce the image size. While compression provides 
additional storage space, it reduces the quality of a digital image. To achieve the highest 
resolution, always go for cameras that have high pixel count and low compression. 

Exposure and light Aperture selections, shutter-speed capabilities, ISO numbers and 
lens latitude are also important features related to light and exposure. 

Aperture is the device in the lens that allows more or less light. Shutter speed is a 
measurement of how long the shutter is open when a picture is taken. A camera with 
manual aperture and shutter speed settings allow for greater creative flexibility in your 
photography, as you can photograph in various light settings and create aperture and shutter 
settings typically not set by an automatic camera. 

Typical aperture ranges from f2.8 (most open) to f! 6 (most closed). Shutter speeds 
from 1/30 to 1/10, 000. 

ISO Numbers - A camera's ISO number reflects how light-sensitive the film is. 
Cameras with higher ISO numbers require less light for exposures. 

Storage - Digital cameras are offering more and more storage, which, decreases the 
length oftime between flle transfers between the camera and computer. 
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Cool flips. Hot stunts. Fab raves. Go crazy on a photo shooting 


rampage, and leave the rest to your 3.2 megapixel Canon 


PowerShot A400. 


Loaded with features like 2.2x optical zoom for great close-ups 


and DIGIC technology for real-life colour and accuracy, it allows 
you to take high quality photos just the way you like them full of 
life and action. The new Canon PowerShot A400. Get your hands 


on one ofthe four fun colours and swing into action today! 


POWERED BY 


DiG!C 






Canon 


Delighting You Always 


—— * 
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eat shot every time 





3.2 megapixel CCD + 2.2x optical zoom 
> 3.2x digital zoom ¥ 9-point AiAF 
> SD card slot > Optional all-weather case 


Print/Share button + Powered by DIGIC 


SOUTH & SOUTH EAST ASIA REGIONAL HEADQUARTERS: Canon Singapore Pte. Ltd., 1 Harbour Front Avenue, # 04-01 Keppel Bay Tower, Singapore 098632 
INDIA OFFICE : Canon India Pvt. Ltd., Second Floor, Tower A & B, Cyber Greens, DLF Phase-ill, Gurgaon 122 002. Call Canon at 39010101 or visit us at www.canon.co.in 


Canon Digiclick Zones: New Delhi New Fotolife: 9810042636, Sabharwal Digital Planet: 25261623; Mumbai: People's Camera Company :22666770, 56395915, 
Fotolite: 35173314; Ahmedabad: Digital Klick: 26449555, 26449666; Kolkata: The Camera Exchange: 22491647; ۳۱۷۵6۵۲۵080: ۵ 1:55509216; Chennai: Chandrika Studio: 
26268634, Service Centres: Hyderabad: Ashoka Timetronics: 24755678, 24757935; Bangalore: Deen Dayal Camera & Co.: 25295611; Chennai: Camera Service Centre: 
28594392, 28413513; Mumbai: K Prabhakar: 22613827, 9892650616; New Delhi: Bharat Infosys: 26714059, 26714058; Indore: Central Camera Repairing: 2545655, 2548871. 


dentsumarcom/canon/1122/2005 
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| 44 seconds for a single 
order of 36 prints (4x6 

size). With new "prints in 
Minutes" service, a single 
order drop-off and pick up 
can be handled in one trip. 


wv 


"Image intelligence"- 
Improved Image quality 
delivered quickly and 
automatically. Red eye 
reduction and Automatic 
scratch & dust elimination. 








Actual 1800 prints/hour 
(color negative film)* 
4"x6" size. 

Actual 1700 prints/hour 
(digital)" Maximum 
Processing capacity: 

2040 prints/hour. 

"4R size 


wv 


The CP-49 E chemical 
system & Fujicolor Crystal 
Archive paper Type Il 
offer faster results along 
with superior print quality. 


wv 


High quality & clear 
12" print sizes. 





Tech/47-736/MBI/2003-05 
R.N. 49807/89 
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Expand your 
business opportunity! 
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Ultimate technology. 
Superior quality. 
High speed processing 
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The Fujifilm New Digital Minilab Frontier 570. 
The world’s most advanced Digital Minilab. 


Jindal Photo Limited, 9, Hanuman Road, New Delhi-110 001. 
Tel.: 23366132 (Telefax), 23360218. Fax: 23368004 
email: taposh_deb@jindalgroup.com ۶ Website: www.jindalphoto.com 


Finance facility also available. 
Credit at the sole discretion of ICICI Bank Ltd. 
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Photpgraphing 


Circle of Confusion 
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Cool flips. Hot stunts. Fab raves. Go crazy on a photo shooting 


rampage, and leave the rest to your 3.2 megapixel Canon 
PowerShot A400. 
3.2x digital zoom * 9-point AiAF Loaded with features like 2.2x optical zoom for great close-ups 


3.2 megapixel CCD + 2.2x optical zoom 


SD card slot Optional all-weather case and DIGIC technology for real-life colour and accuracy, it allows 


you to take high quality photos just the way you like them full of 
Print/Share button + Powered by DIGIC life and action. The new Canon PowerShot A400. Get your hands 


on one of the four fun colours and swing into action today! 


POWERED BY 
DiG!C 
IM. 
SOUTH & SOUTH EAST ASIA REGIONAL HEADQUARTERS: CANON SINGAPORE PTE. LTD.,1 HARBOUR FRONT AVENUE, # 04-01 KEPPEL BAY TOWER, SINGAPORE 098632. WWW.CANON-ASIA.COM 
INDIA OFFICE : CANON INDIA PVT. LTD., SECOND FLOOR, TOWER A & B, CYBER GREENS, DLF PHASE-III, GURGAON 122 002. 
Call Canon at 39010101/1600 33 33 66 or visit www.canon.co.in 

CANON DIGICLICK ZONE: AHMEDABAD: Digital Click:26449555, CHENNAI: Anna Nagar: Chandrika Studio: 26213308, DELHI: Connaught Place: Mahatta & Co. 51517220, Paschim 
Vihar: Sabarwal 9868112829, Sarojini Nagar Mkt: New Photo Life 9810042636, HYDERABAD: Banjara Hills: ۱۱۱6۵ l- Digital 55509216, KOLKATA: Chowringhee: The Camera Exchange- 
22491647, S.N.Banerjee Rd: Bourne&Sheperd-22289645, GUWAHATI: Chhobighar-2603125, MUMBAI: Fort: Peoples Camera Co. 22666770, Vashi (Center One): Fotolite 27812813, 


CANON SERVICE POINT: Hyderabad: Ashoka Timetronics 24755678, Bangalore: Deen Dayal Camera & Co. 25295611, Chennai: Camera Service Centre 28594392, Mumbai: K Prabhakar 
22613827, Gurgaon: Canon Office:5160000, Indore: Central Camera Repairing 2545655 dentsumarcom/canon/1196/2005 


EPSON 


EXCEED YOUR VISION 


1 hus 


| 


WIN PRIZES WORTH 16 MILLION YEN* 
AND A TRIP TO JAPAN! 





The Epson Colour Imaging Contest is your biggest chance to compete with the best in Asia and show off your creative 
talent and photographic skills. All you have to do is choose one or all of three contest categories, click photographs 
that best express your idea and send your prints to us before August 31, 2005. 


You can use any photographic equipment and any inkjet or laser printer that does justice to your effort. There are no 
restrictions on the number of entries you can send. In fact, more the entries, the more your chances of winning! It's 
your biggest chance to gain international recognition and win lots of prizes. So, go on. Click away! 


Contest Categories: 


i A. Colour Imaging Award ENTRY FORM AND CONTEST DETAILS AVAILABLE AT ^ 
. www.epson.co.in 
B. Family Snap Award 
C. Nature & Human Life Photo Award COMER IAN ODIO S 


n is the registered trademark of SEIKO EPSON CORPORATI 


Ep IN, Japa Mudra South:EPIL:7382:05 
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ANB prices 2 and quality issues got addressed, digital still cameras have duiden 
become a new craze, especially with the young and the upward mobile. However, the 
graduation of the Indian market from the 2 mega-pixel to the 3 mega-pixel category has 
happened so rapidly that manufacturers and distributors were hardly leftwith any time to 
react and also take immediate steps to place products accordingly. Besides, with new 
features like optical zoom, and the growth of the storage media in recent times, digital 
` cameras are now becoming lifestyle products per se. 

7 . Nonetheless, digital cameras have become the engine behind the growth of the photo- 

printer market, with a number of vendors bundling the photo-printer with digital cameras, 
especially in the home segment. With the penetration of PC levels in India, it is expected to 
boost the sales of digital cameras in the country. In fact, with Pictbridge emerging as anew 
industry norm, the camera to printer interface is more than likely to be the ultimate way 
forward, 


不 


The currentissues debates key amateur focus segments like 


Photographing Clouds", 
with tips and insights from an illustrious pro who believes that clouds are ephemeral, as they 
are always changing, disappearing into visible vapor and reappearing in some new and 
interesting visible form. But having acamera, and more importantly having a mindset like 
Ansel Adams is the secret to becoming another master of those fleeting entities that grace 
our skyline. In addition, the sun sets every day, but to get a perfect sunset picture you need 
the right conditions of dust and clouds. However, contrary to public perception, the dusky 


red of the setting sun is the result of dust in the air. In our How to Series on “Photographing | 


Sunsets", we have discussed all this and more. 
. Wehave been time and again flooded with questions regardin igthe confusion prevailing 
in shooting ‘Depth of Field” in photography. Bu tthe reality | is s that, «epa of field is an illusion 
poi USEC | every’ hing else ina scene closer to or farther away 
from the camera is (ese sharp. T The truth is that depth of the field can be us here from 3 
fraction of an inch to infinity. ; 3 ۱ : 

On the occasion of "World Health Day”, whichi incidentally ‘eran to fall on Sth nee 
we have addressed the key i issues facing the environment and how the planet could be saved 
from a possible catastrophe, with emphasis on solutions for sustainable development. In 
conforming to the same, we have focused our attention on nature photography, with an 
` exclusive one on one with New Zealand based, Chris McLennan and our very own 
Bangalore based, Hic id who believes that true nature photographers. are only - 
felcitators. | T 

This issue features a whole new gamut of issues that will more than gladden the hearts 
of amateur as اد‎ asthe enthusiast. So till next month happy dicking. 


= 


Mathew v Thottungal 
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GOING DIGITAL? YOU 
DON'T NEED AN M.B.A., 
JUST A ۰ 


You don't need to be a rocket scientist. With the Kodak EasyShare digital photo solution, 
even beginners can be ready to shoot and print real Kodak pictures the minute they leave the store. 
It's everything you need to go digital, in one box: Kodak EasyShare Z740 zoom digital camera and 


printer dock, Kodak colour cartridge and photo paper, and a rechargeable 
battery. It's digital expertise from the people who invented digital cameras. Kodak 





digital 
photo 
solution 








MRP Rs. 24,900 


e Z740 digital camera - 10X optical zoom - 5.0 megapixels - Kodak colour science chip ۶ printer dock * accessories 
For more information, contact: Toll free: 1600 22 4949, or Mumbai (022) 5641 6300 / 6819; Chennai (044) 2362 1490 / 1838; 
Kolkata (033) 2229 5711 / 12; New Delhi (011) 2338 7215 / 16. E-mail: 956509N a knotes.kodak.com 


©) Eastman Kodak Company, 2005. Kodak and EasyShare are trademarks of Eastman Kodak Company 


HP’s Graphics Odyssey 5 

Exciting Frontiers of Creativity 

Hewlett Packard's Graphics Odyssey - From Inspiration to Creative Print in 
Singapore recently saw apart from its entire family of products and technologies 
for the graphic art workflow, its strategy to provide the most desirable colour 
experience for professionals as well. That apart they. launched its latest HP Indigo 
Press 5000 which provides graphic professionals with maximum productivity, 
ease of use and superior image quality. 


JVC Plans Aggressive Action to 

Capture Pole Position in India 

After recording invisible growth rates across major markets, JVC is eyeing India as 
a major market and is currently launching an aggressive and ambitious strategy for 
major expansion in the country. With Sony emerging as the market leader, but JVC 
hopes to capture the Number 2 spot within three months of its entry in the 
market which would be its first goal and considering the fact that with its distributive 
tie up with MCC they are certainly on the right track. 


Canon ۷01 


Canons latest camcorder is a solid well built piece of technoloy packaged in a 
market beating price range. The controls are carefully positioned to give fingertip 
access to all key functions. The camcorder performs well over a range of lighting 
conditions with the emphasis clearly on making shooting larger than life videos. 
Inspite of its size which is 5 cm wide it fits beautifully in the palm and lets the user 
monitor footage in detail as one goes about shooting, 


On Top of the World 


It was quite natural for a guy born in southern New Zealand to combine his 
love affair for the outdoor with that of his talent for the visual art, and Chris 
McLennan ۱5 no exception. He ۱5 a strong votary who reveals that if you are 
clear in the mindset, then inspiration usually comes to you when you see the 
subject matter, or do your research on what you are going to be seeing, and 
the creativity quickly follows. No matter how clear the client brief can be, it is 
still your interpretation of that brief as a photographer that counts, and this is 
what is success receipe is all about. 


Nature Photographers 

are Only Felicitators... 

Says the Bangalore based nature photographer. But watching birds and butterflies is 
his obsession and even after photographing a wide variety of subjects he still 
prefers to call himself an amateur. 








« At the heart of the image 


The new NIKON D70s. A level above the rest. 
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| The Nikon D70 was a best selling digital SLR. It was also award winning. And the new D70s is even better! Boasting 
a large 2.0" TFT LCD monitor, remote cord support and heightened battery performance, this new model not only 
aims with greater precision, but also aims to remain your no.1 choice. Enjoy up to 3fps and 144 consecutive high 
speed shots, super fast shutter & flash sync speeds, and 6.1 megapixels high quality imagery. Supported by the 
+. —————————— 一 


Nikon ‘user friendly’ philosophy, it makes sense to ignore the rest - the new D70s will remain the best. 


Distributors for: 
Digital Products — Inter Foto India Pvt. Ltd. 

* Mumbai 602, Nirman Kendra, Off. Dr Edwin Moses Road, Mahalaxmi, Mumbai-40001 1, India Tel: 022-2492-5151 Fax: 022-2490-4141 Email: info@interfotoindia.com 
* New Delhi 801, Mercantile House, 15 Kasturba Gandhi Marg, Connaught Place, New Delhi 110 001 Tel: 011-5105-5141/5104 5141 





Digital Service Facilities: 


* New Delhi Inter Foto India Pvt. Ltd., Tel: 011-5105 5141 / 5104 5141 * Calcutta Capital Electronics (Repair for Coolpix Series only), 

Photo Vision, Tel: 011-2692-8913 / 14, 2692-5999 / Fax: 011-2692-9856 Tel: 033-2228-0091, 2228-5857 / Fax: 033-2228-7187, 2249-7455 
* Mumbai Inter Foto India Pvt. Ltd., Tel: 022-2492-5151 / Fax: 022-2490-4141 * Chennai Camera Service Centre (Repair for Coolpix Series only), 

Mazda Camera Centre, Tel: 022-2307-9284 / Fax: 022-2308-9211 Tel: 044-2859-4392, 2841-3513 / Fax: 044-2852-4662 


http:// nikonimaging.com Always insist on the Original India Nikon Warranty, which is applicable for digital cameras distributed by Inter Foto India Pvt. Ltd. only 








Let there be Light... 

Photography is all abou light and shade and basically understanding light and 
recording it in the most natural forms. However, he feels to be successful in the 
profession, one has to have an inherent love for photography which is the key 


How to Photograph Sunset 

Our planetary system is so beautiful to look ar but the obivous question is that. 
why is that sunsets are more dramatic than sunrises. The answer is that polluting 
smokes arent active at night, and the cool air of night time is less likely to be as 
windly as the hot afternoon air. But there are some points one needs to 
understand while using digital photography. 


22 Depth of Field - Circle of Confusion 

O Depth of field is in reaity an illusion, as the point under focus is sharp and 
everything else in a scene closer to or farther away from the camera is less sharp. 
But the depth of field can be anywhere from a fraction of an inch to infinity. This is 
the reason why in more ways than one , depth of field is a great source of 
confusion in photographers as well. 


Photographing Clouds 

| A visual artist sees things not only with the bajed eye but also with the inner eye as 
well. Cloudscape is one such fascinating experience of beauty with a difference, 
and almost beyond description. 


World Environment Day- Being One With Nature 
The environment is facing serious challenges that if not addressed immediately 
and effectively will have profound implications for the sustainable development of 
mankind. On the occasion of World Environment Day, Asian Photographytakes a 
holistic view of the same for not only the conservation but also saving our planet 
from a sad catastrophe. 


Feedback 


Reader's comments and suggestions 


News & Events 
Current happenings of Photo World 


Photo Scape 


Readers' Pictures 


Photo Montage 


Readers’ Portfolio 


Help 


NI Solutions to reader's queries 
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Chris McLennan (www.cmphoto.co.nz) 
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Send in your letters @- 
editorial@asianphotographyindia.com 
www.asianphotographyindia.com 


and Suggestions.. 





MAGAZINE PUBLISHES SUPERB PHOTOS AND USEFUL TIPS 

From: Chittaranjan Gawde, Kolapur 

am a reader of your magazine. The photos published in it are really superb and out of the 
world. It is very useful and full of tips. Would recommend it to all those who are intereste 
in learning to take good photographs. Please keep up the good work. 

Please find enclosed photo taken by me. Would be grateful if you could arrange to publish 
the same in your magazine. 





Dear Mr Chittaranjan, 

It is indeed heartwarming to receive your rave review about the magazine and its contents. 
What is really great is the fact that your ‘would certainly recommend the magazine to all 
photographic students' in the art which is music to our ears considering the fact that the 
magazines content is increasingly being accepted by one and all. We look forward to your 
continued and unstinted support in future as well. Regarding the publication of the photo- 
graphs in the magazine it would take a while since there are some photographs already in tr 
waiting. -/Editor 


ASIAN PHOTOGRAPHY A GREAT READING MATERIAL 
ON THE CREATIVE AND TECHNICAL FRONT 
From: Kumar Mangwani kmangwani@vsnl.net 
[- cod herwith please find my 

contribution for the Photo Montage section with a write up of about | 50 words and a 
set of photographs based on Water. | would also like to sincerely thank you for featuring m 
photographs (photo-feature Jan 2005 issue and November 2003 issue) in your magazine 
Being featured gives immense satisfaction and encouragement to pursue with this great art. 

Asian Photographyhas always been a great reading on the creative and the technical 

front. The presentation is second to none. Keep up with the great effort and my best 
wishes to the entire team of AR 


BINDING A CAUSE FOR WORRY! 


Dear Mr Harinder, 
On one hand you have stated that the photographs and composing is really appreciated 
while on the other, you have said that the binding is of poor quality. Maybe you must have 


received copies from the first lot and this is the reason why it must have come off. But that 
does not mean that it should have happened in the first place and we are very sorry for the 
same and would take appropriate measures to be careful so that such problems do not 
arise in the near future. -Editor 
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Comments 


Readers’ 


POOR PICTURE SELECTION IN 
THE FEATURE “AMAZING 
THAILAND" IN MARCH 2005 
From:Raj Chopra, New Delhi 
bars; the fact that being an ardent 
reader of your magazine, | cant but 
help criticizing the piece on "Amazing 
Thailand, notthe article but the pictures 
especially the opening page which is so bad 
that even an amateur like me could have 
done better. It is requested that such pictures 
should be edited and cropped for better 
clarity. Otherwise your content is the best in 
the industry and keep up the good work. 


Dear Bishwajit 

You are absolutely right in criticizing the fact 
and we appreciate your constructive criticism 
as wellfor the pictures were a disaster. In 
fact, we have to be more careful with regard 
to the selection of the images and there is 
no two ways about it. It is good that you 
have drawn our attention to this fact and we 
hope that such things dont repeat in the near 
future. -Editor. 


EXCELLENT GUIDE TO 
CHOOSING THE RIGHT DIGICAM 
From:Hardeep Singh, New Delhi 
[A the Right Digicam was an 

excellent piece especially to a student 
like me, and | thank Asian Photographytor 
publishing such articles since the photo- 
graphic process is slowly evolving from the 
traditional to the digital. 


Dear Mr Hardeep, 

Great to hear that the article on choosing the 
right digicam was useful to young talents like 
you and considering that digital is finding 
acceptance across the board it was impera- 
tive to publish the same. Having said that it 
does not mean that we will neglect the 
erstwhile technology but our endeavour will 
be to publish stories that will keep pace with 
technology. -Editor 
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Sharad Haksar Among 
Popular Photography’s Top 0 


ane 


p ae 





Eh Chennai based lesman, Sharad Haksar has 
mad it to the world's largest imaging magazine ۲ 
Photography stop |0 photographers who will vie for the 
coveted ‘Photographer of the year’ title for 2005. 

The announcement was made recently after sifting 
through the work of hundreds of professional clickers 
from nearly 30 countries. The selection procedure was 
quit rigorous. Every photographer was asked to submit 
four pictures representative of their work — a people shot, 
a product shot, an action shot and any one portfolio shot. The editors pored over the work 
and chose the Top 10. 

Photo enthusiasts from across the world will get to choose the TOP 3 from this group 
by voting for their work on display at www.popphoto.com. The Top 3 will be then flown to 
New York City in July for a live showdown on an assignment specified by Popular Photogra- 
phy. The best lensman will win the prize money of $5000. 

For the record, Sharad has won | Gold, | Silver, 2 Bronzes and 21 nominations at the 
IPA Awards in 2004. In 2003, he became the first Indian to get nomination for photography 
in the British D&AD (Design & Art Direction) awards. 





Errata 


In the May 2005 Asian Photographyissue, the Web address on top of the picture on page 
5 | was wrongly mentioned, as www.scotwoodward.com. The correct web address is 
www.scottawoodward.com. We deeply regret the oversight on our part. 
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Epson Launches Colour 
Imaging Contest 2005 


[on the world leader in digital Imaging solutions and printer manufacturing, has 
launched its exciting annual photography competition, which aims to encourage and 
promote digital imaging endeavours. The EPSON Colour Imaging Contest 2005 is a par 
Asian photography contest which offers Indian photographers a chance to compete with the 
best in Asia and win international acclaim and big prize money worth approx. Rs. 65 lakhs. 
Apart from India, Epson is inviting participants 
from Japan, Singapore, Malaysia, Thailand, 
Indonesia, Vietnam, Philippines, China, 
Taiwan, Korea and Australia. 

Held since | 994, the contest is a way for 
Epson to help promote new forms of 
expression via digital printing and to create a 
rich, fun digital imaging culture. Last year there 
were a total of ۱05,033 entries of which 
51,477 entries were from countries other 
than Japan. There were a total of 1057 
entries received from India for the contest last year. Eight photographers from India won 
prizes including Mr. Paul from Ghaziabad who won the Grand Prize Runner-Up in the 
Human Life Category. Mr. Paul won 500,000 Japanese Yen, an Epson Stylus RX 630- 
Photo All in One and atrip to Tokyo to receive his award last year. 

Epson has introduced some interesting new categories this year in addition to the 
already existing ones. Two ofthe most interesting new sub categories include a "Black and 
White Print Award", developed to acknowledge the work put in to capture expressions 
without the use of colour and a "Camera Phone Snap Award", introduced in response to 
the latest trend in mobile phone imaging. 

The world leader in digital imaging solutions is giving participants the choice of three 
award categories including a "Colour Imaging Award", a "Nature and Human Life Photo 
Award and a "Family Snap Award". Renowned Japanese photographers will judge all entries 
in Japan. The contest is on from June |* to August 31* 2005. 

Epson's Colour Imaging Contest 2005 award winners will be announced mid- 
December 2005 on the Epson website at www.epson.co.in . All entries must be submitted 
to Colour Imaging Contest 2005, Epson India Pvt. Ltd., 1 2^ Floor, The Millenia, Tower A, 
Murphy Road, Ulsoor, Bangalore 560008, Karnataka. 





NAPSL Celebrates Silver Jubilee Year 


1T National Association of Photographers-Sri Lanka, which was founded in | 980, 
celebrates the Silver Jubilee this year. To mark this occasion the association will hold an 
international photographic exhibition from August 25" to August 28", 2005. 

This exhibition consists of three categories — Monochrome, Colour & Digital. The 
closing date for entries is July 28" 2005. 

Besides the exhibition committee has decided to donate a part of the exhibition income 
to the recent ‘Tsunami’ affected members of the society who have lost their photographic 
equipment. 
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Mobile Imaging 
Summit Europe 2005 


VW. just a few weeks left before the 2005 edition of the Mobile Imaging Summit 
Europe, the session moderators are putting the final touches to their discussion 
frameworks. The Mobile Imaging Summits feature an innovative format that takes full 
advantage of the high caliber of attendees at the event: The sessions are conducted as 
interactive discussions -the panelists "get the ball rolling"; at the direction of the moderator 
they are then quickly joined in the discussion by offstage participants who have experiences 
and opinions to contribute to the topic. This formula ensures that the wealth of knowledge 
and talent at the event is fully expressed for the benefit of all present, and has been enthusi- 
astically praised by attendees since the first Mobile Imaging Summits three years ago. 

The Visionary Roundtable will feature five industry leaders joining moderator Alexis 
Gerard, President of Future Image for a spirited discussion on the topic of "The 2 
Megapixel Promise" for the camera-phone and related industries: Juha Putkiranta, Senior VP 
Imaging Business Unit, Multimedia Business Group, Nokia; Tony Kypreos, VP of Messaging, 
T-Mobile International; Larry Lesley, Senior VP Consumer Imaging and Printing, Hewlett- 
Packard; Bernard Masson, President, Digital & Film Imaging System, & Senior Vice Presi- 
dent, Eastman Kodak; and Lisa Walker, President of I3A will 
focus on strategies to take maximum advantage ofthe advent 
of next-generation camera-phones. 

The subsequent day-and-a-half programme will cover 
key topics including Tony Henning's eagerly anticipated State of 
the Industry; the evolution of the camera-phone with respect 
to digital cameras, PDAs/Smartphones, and Mobile Entertain- 
ment Centers; the integration of Mobile Imaging with Home 
printing, media centers and networks; challenges and 
opportunities for retail and online imaging services providers; 
and a New Technologies Showcase. The session will close 
with a Keynote Luncheon by Luis Rodríguez-Roselló, Head of 
Directorate D - Network and Communication Technologies, 
Networked Audiovisual Systems - at the European Commis- 
sion, who will discuss the policy and regulatory issues that are 





key to growing the mobile imaging business in Europe. 





NAP to Set Up Photographic Academy 


T1 National Academy of Photography (NAP), is setting up an academy, the first of its 
kind in Eastern India, which will provide a unique platform of learning to those interested 
In pursuing a career in professional photography as well as to anyone looking for a way to 
enrich and perfect his/her flair in the field. 

The training techniques at the institute are innovative yet intense. Based on a course 
curriculum, that has been painstakingly drawn up by distinguished faculty of award winning 
photographers. The prime focus at NAP is on creativity, on nurturing the passion within 
without which no art is complete. Photography too, is no static art form. At NAP students 
will be encouraged to view it with an open mind and use their own sensibilities and interpre- 
tations to produce great images. 





HP's Graphics Odyssey Unravels 





Mr Charlie Trentacosti 


representative men from across the region, 
Christopher Morgan, Senior Vice President 
of Imaging and Printing Group, Hewlett 
Packard Asia Pacific Pte. Ltd , emphasized 
that "We believe that no other company 
spans the printing and imaging spectrum like 
HP As an industry leader with the broadest 
portfolio of products, solutions and 
services, we are well-placed to anticipate the 
evolving needs of the graphic arts industry 
and meet them”. 

To meet all these needs and more, HP 
is focused to: 

@Deliver robest, versatile equipment 
and technologies that expedite workflow, 
giving graphic professionals time to hone 
their creative skills. 

eimproving print quality to bring what 
HP believes is the best colour experience 
to the graphic arts industry through the 
introduction of its new Vivera Inks, a unique 
ink formulation that promotes print quality, 
fade resistance, reliability and ease of use. 

eDeveloping strong alliances with 
industry leaders to deliver the right solu- 
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Mr Christopher Morgan 


s part of its latest initiative, Hewlett 
Packard (HP) unveiled its Graphics 
dyssey — from inspiration to 

creative print with a one and a half day 
seminar which concluded recently in 
Singapore, to showcase the exciting world 
of its graphic arts spectrum. At the event HP 
presented its complete family of technolo- 
gies for the graphic arts workflow, leveraging 
its over 20 years experience as a leader in 
printing and imaging business to help the 
graphic arts industry benefit from its 
excellent quality and high-value prints. At the 
heart of the strategy lies its ability to provide 
the most desirable colour experience to the 
industry. 

As the pace in the graphic arts industry 
accelerates and the demands placed on 
them increases, graphic professionals 
require outstanding image quality, colour 
consistency which finally accentuates output 
across all devices and technologies. 

The HP Graphics Odyssey opened 
with a visit to HP's Indigo Product Division 
in Singapore and addressing the media 


Exciting Frontiers of Creativity 
u 


Hewlett Packard unveiled 
a unique seminar titled 
HP's Graphics Odyssey - 
From Inspiration to 
Creative Print in Singapore 
recently. At the event, HP 
presented its complete 
family of products and 
technologies for the 
graphic art workflow 
clearly leveraging its over 
20 years of printing and 
imaging experience to 
help benefit the graphic art 


busineses.. 


already over | billion dollars are invested by 
HP in setting up the same. 

In fact, years of experience in ink 
development have allowed HP to create 
unique ink formulations such as the HP 
Vivera Inks, which showcase the true 
power of colour, promotes print quality, 
fade resistance, reliability and above all ease 
of use. HP believes that four key elements 
contribute to the ink's exceptional perfor- 
mance: superior ingredients, unique ink 
formulations, exceptional ink purity, and 
low-colourant inks designed for appropriate 
levels of colourant and fade resistance. 

HP's Vivera Inks have been specifically 
developed for use with HP inkjet printing 
systems such as HP Designjet, HP 
Photosmart printer series and HP Deskjhet 
printers to name a few. 

"Providing creative professionals with a 
complete selection of colour management 
tools and training are the foundations of the 
HP Best Colour Experience", revealed 
Andrew Page, Marketing Manager Best 
Colour Experience Initiative, HP. The very 
fact that each customer has value for colour 
helps to stretch the artistic vision for colour 


While emphasizing on the theme, 
"From Inspiration to Creative Print", Charlie 
Trentacosti, Vice President and General 
Manager, Large Format Printing and Digital 
Press, Imaging and Printing Group, Hewlett 
Packard Asia Pacific Pte Ltd., revealed that in 
today's context customers are bombarded 
with marketing materials. This is the reason 
why it is important to make the customer 
spend time in creative things and thereby 
ensuring that the customer gets his return of 
marketing investment. Precisely, for the 
same, HP has invested heavily into several 
technologies, the most notable one being 
the integration of science and technology to 
provide solutions. Through HP's range of 
products the company ۱5 aiming to provide 
value to the customers from the beginning 
to the end. 

While deliberating on "The Science 
Behind Creative Prints", Bryan Liesse, 
World Wide Strategic Marketing, Large 
Format Media, Hewlett Packard Group, 
(based in Barcelona) revealed that the 
company is undertaking over | OO innova- 
tions in developing inks which are tested to 
meet stringent environmental standards and 


tions, software and services to the industry. 

In order to realize this, HP is helping 
vendors to maximize the market opportuni- 
ties by showcasing the benefit of Inkjet 
technologies thereby unveiling the larger 
piece ofthe printing world, and pushing 
strongly into digital photography space as 
well. He attributed that by providing 
breakthrough innovation in this space, the 
company is helping agencies to address their 
workflow management by delivering full set 
of solutions with parties. On its part HP is 
fully committed to the graphic industry not 
just as a traditional vendor but a total service 
provider. 

Interestingly, HP is able to provide 
graphic design professionals with the 
industry's most complete family of 
technologies from the creative to the 
delivery stage to meet their customers 
needs. As a case in point, the Thai design 
and branding house, Hi-Res Co., Ltd., 
which started operations as a small design 
studio in early 1997, has since expanded its 
business to include an HP Indigo press 
3050 and has evolved into a one-stop 
solution for the Thai market. 


HP Strengthens its Presence in Asia's Graphics 
Arts Market with the Launch of HP Indigo Press5000 


high performance RIP and web-to-print 
connectivity. This allows the Indigo press to 
handle even large variable data jobs quickly 
and efficiently. This results in true workflow 
integration for dramatically improved 
throughput and significantly higher breakeven 
point for short-run printing. 

The HP Indigo press 5000 also 
employs the latest generation HP 
Electrolnk, which allows it to print 9796 of 
PANTONE colours including brand- 
essential corporate colours, and offers 
greatly expanded substrate capabilities 
supported by HP Indigo Printing Papers. 

The HP Indigo press 5000 is now 
available in Asia Pacific market at US$ 
395,000 for the 4-colour printing engine. 
Prices may vary accordingly due to local tax 
structure in the region. HP offers a modular 
platform offering the flexibility to upgrade 
the standard platform to a 7-colour print 
engine. 
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organizations are adding digital capability to 
compliment their business, offering on- 
demand, short-run services in an increas- 
ingly competitive market, adding increased 
value through personalized products in real- 
time with HP Indigo solutions,” explained 
Steve Donegal, Business Manager for 
Digital Press, Imaging and Printing Group, 
Hewlett-Packard Asia Pacific & Japan. 
Designed for maximum productivity, 
ease-of-use and superior image quality, the 
HP Indigo press 5000 features a number 
of paper handling and ink system innova- 
tions. These include multi-tray input, which 
allows the operator to load one tray while 
press print from the others; and a high- 
capacity paper output system: features a 
convenient sampling tray for easier proof 
checks. The press is equipped with the HP 
Press Production Manager, a front-end 
solution based on open standards that 
combines simplified operation with scalable, 


P announced the launch of its new HP 

Indigo press 5000 in Asia Pacific 
market with much gusto and fanfare. First 
introduced at Drupa 2004, the availability of 
the press in Asia Pacific & Japan, follows 
close on heels of the announcement of its 
availability in the United States and Europe in 
February. The Indigo press 5000 is a digital 
press with capability of up to seven-colours 
of mid- to large-scale printing volumes, with 
the capacity to produce up to 4,000 full- 
colour pages per hour. 

“The HP Indigo press 5000 is the first 
joint HP/Indigo product innovation and it 
forms part of an impressive line up for digital 
printing solutions. The press is ideal for the 
professional graphics arts industry with 
higher productivity needs and it delivers 
variable data products, printed on industry 
standards and specialized substrates, whilst 
offering specialized ink and spot colour 
(Pantone) capability. Professional printing 





with all the technology in place it still 
continues to allude you. 

As one sole photographer who spent 
more than eight months at ground zero 
documenting the removal of the World 
Trade Centre remains, today he is seriously 
taking up projects with more of a social 
significance on a regular basis. 

But he avers that HP has transformed 
the way he works. The speed and quality of 
the HP Photosmart printers have helped 
him to streamline both his book assembly 
process and marketing activities. This is 
because colour quality is paramount to him 
because there lies an exquisite joy at a 
perfectly printed photograph. 

The seminar concluded with the theme 
"Image Permanence: lest Methods and the 
Marketplace", wherein Henry Wilhem, Co- 
founder , President and Research Director, 
Wilhem Imaging Research Inc., outlined 
how valuable is image permanence to 
photography per se. But photography has 
always evolved and adapted with technol- 
ogy. The best being Photoshop which is a 
better enlarger he suggested in lighter vein. 

In fact, a professional photographer's 
place in history depends on image perma- 
nence. Notwithstanding the same, image 
permanence is a resolve that other 
accessories in the chain like ink and paper 
together match. Like ISO we are trying to 
develop a standard maybe in the foresee- 
able future we could have one in place. 

- Mathew Thottungal 
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Printing Group deliberating on the subject of 
"Business Opportunities", emphasized that 
digital is much more than a mere printing 


tool. Digital is not only about technology but 
services and the convergence between the 
input and output devices. 

With a shift in customer behaviour 
customers are bound to print more and 
earn more profits as well. However, the key 
lies in educating the customer about the 
benefits and collaborating with this change is 
absolutely critical. 

HP is all about streamlining the digital 
print processes as they have products with 
the lowest cost of operation. Some ofthe 
key features include the liquid ink in HPs 
Indigo technology, which would help printing 
on a variety of substance. Nonetheless, it is 
the applications that drives the demand for 
digital printing processes but then it is a 
marketing gimmick. Increasingly, the 
technology is getting cheaper but getting the 
data right is a huge challenge for everyone 
including HP. 

In the afternoon session titled "HP 
digital Photography: Transforming the 
Delivery of Colour Photographs”, re- 
nowned New York based pro, Joel 
Meyerowitz, pinpointed that the history of 
photography is a search for permanence. 
Being a long time advocate of colour 
photography, he advocates the need that 
even after | OO years the picture should 
stand out as incredible, for digital printing is 
timeless and a long search for quality. But 


in many ways helps the idea to stand out. 

The Best colour initiative launched by 
HP works across different product lines for 
they address three core initiatives namely, 
consistency, outstanding image quality and 
simplicity. HP's Professional Colour 
Technology helps keep colour consistent. In 
keeping with the same, the company is 
investing heavily into technology. 

The problems in making offset files still 
bothers the creative artistes. The reason 
colours vary and this is a challenge which 
HP's research and development depart- 
ment has been able to overcome. The 
result colour prints look the same today as 
well as tomorrow. Nonetheless, the print 
head will age and there is currently no ability 
to fix that. 

Besides, neutral colour are sensitive to 
any movement because of colour shifts. 
Notably HP CMYK Plus is a revolutionary 
technology that virtually recovers colours 
lost when offset CMYK files are produced 
from an original RGB file. 

On the other hand HP Professional 
Pantome Emulsion is a breakthrough 
technology that extends the functionality of 
the Automatic Pantone Calibration technol- 
ogy to any media with an ICC profile. HP 
demonstrated its commitment to Pantone 
Colour fidelity with the inclusion of special 
Pantone tuned lookup tables designed for 
the optimal reproduction of Pantone 
Colours on a given substrate. This 
emulsion technology is designed to help 
professionals who print on a wide variety of 
media achieve superior digital colour output. 

On day two ofthe seminar at Olivia 
Room, Swissotel, Hunter Hindman, 
Associated Group Creative Director, 
Goodby, Silverstein & Partners talked at 
length of the ‘Art + Science: The +hp 
Campaign’, while the +hp experience is 
adding everything to life in general. In many 
ways with +hp, the company is experi- 
menting as such for when you experiment, 
sometimes you win while sometimes you 
lose. But the fact that colour inspires in 
photography continues to challenge the 
creators. Notably, HP helps the juxtaposi- 
tion of art and science. 

Steve Donegal, Business Manager, 
Digital Press, Hewlett Packard Imaging and 


JVC Inks a Deal with MCC to Distribute 
World Class Digital Products in India 


Laughter, tears, anger... If the heart were never moved by emotion, life would be so dull. It's the 
emotion that puts colour in life. And we want to be right there with you whenever emotion stirs your 
heart, delivering unforgettable moments with music and images. The Perfect Experience is our 
promise, that in all of our activities, the ultimate objective is to bring truly moving experience into your 
life. The Perfect Experience is JVC's corporate Strategy. 
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challenge lies in challenging the market 


Mr Ajay Mehta, CEO of MCC 


leaders in this category in India namely Sony. 
Currently, the partners plan to 

introduce three digital video cameras namely 
GR-D290, GR-D270 and GR-D250. 
These are actual video cameras but not 
high-end ones. That apart, JVC is also 
launching high band digital video camera GR- 
D33 DVD at an aggressive price of 
21,990. The model is an entry level fast 
selling camera. The camera is for those 
seeking a replacment to their analogue 
model but is available at an analogue price 
point. Likewise, the GR-D 93 is in built 
with multi CCD technology and has PC 
connectivity with an MRP of Rs, 32,990. In 
addition, the company is also launching its 
Plasma line-up in India, which is an explod- 
ing market with both home user as well as 
corporate clients. 

- Mathew Thottungal 
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Mr Yoichiro Momose, MD, 
JVC Asia Pte Ltd 


company ۱5 seriously considering sponsor- 
ing cricket tournaments in a big way. 

Addressing the dealers and distributors, 
Ajay Mehta, CEO of MCC, India stated 
that “You can have the best product in 
the world but if you don't have the right 
support your sales and marketing apparatus 
is bound to fail. 

Deliberating on MCC's objective, he 
revealed that support is mandatory but 
promised the JVC team, the best of support 
for the growth of its business in India. With 
the coming together of the two great 
partners, namely JVC and MCC, he hoped 
that the products would touch every home 
in the country. In fact, JVC has been at the 
heart of innovation ever since the launch of 
the VHS format, and continues to be one of 
the leading players in the field of video/ 
audio, DVC, LCD Plasma and other 
electronic segment. Probably, the biggest 


ew categories are emerging In 

today s digital camcorder market, 

and we are more than pleased 
not only to be here but also attend the 
official launch of JVC camcorders in 
association with our distributive arm, MCC 
India", emphasized Yoichiro Momose, 
Managing Director, JVC Asia Pte Ltd, 
Singapore, at the official launch of JVC 
products in Mumbai recently. 

In fact, JVC makes the biggest 
camcorder line-up in the world, and hoped 
that with the support of the dealers and 
distributive partners (who were present in 
large numbers) the two partners hope to 
position the brand as the number one In 
terms of market share in the country. 

Apart from the Managing Director, a 
high level delegation comprising of 
Nobuhiko Ishihara, General Manager, 
Corporate Planning Development, and 
Choo Heng Tong, Assistant Manager, 
Marketing Department, JVC, Singapore 
office were present at the launch. In his 
maiden speech, Mr. Choo Heng Tong 
pointed out that JVC was founded in | 937 
in Japan and has 3 global manufacturing 
centers in the world with more than 35 
subsidiaries in 39 countries. He confessed 
that the company has the best optical 
environment to inspire people further, and 
in India it is no different. JVC is primarily 
responsible as one of the major sponsors 
of the Jazz musical festival since | 984, and 
the |VC Tokyo Video Festival. In addition, 
the company continues to support soccer 
tournaments in a big way across the globe 
and Euro (UEFA, Portugal 2004) was a big 
success story. With the Indian launch, the 


JVC Aims at Capturing 2096 Market Share in 5 


is functioning with a good distribution 
network combined with excellent product 
line and in the current year they are planning 
to further strengthen its infrastructure. 

The DV Camcorders seems to be 
one ofthe most growing product lines in 
India, and with new categories emerging 
every day in the digital camcorder market 
besides just videotape, memory cards or 
DVDs are being used as the storage media. 
In order to accommodate the transform- 
ing needs ofthe market, JVC is geared 
upto meet the challenge. 

With the introduction of the next 
generation 65 the 
company has geared up to brow- 
beat the challenge posed by the 
Sony DVD range. Ishihara reiterates 
that considering the service and 
product quality, we can steal a march 
over them. Emphasizing on the fact 
to capture the No. 2 spot within 
three months of entring the market, 
which would be our first goal JVC has 
collaborated with the best partner 
keeping in mind MCC's infrastructural 
strength. 

However, given India's geographical 
size, JVC plans to initially launch its products 
in 20 main cities. Over the years the 
demand has seen a rise of 2096 compared 
to the days of yore. Nonetheless with the 
purchasing power ofthe people gradually 
increasing, thanks to the changes in the 
academic background, more than 4096 to 
5096 of the population is ready to spend 
money in lifestyle products and this is where 
JVC is aiming to make a stronghold. This is 
the reason why Ishihara feels that in terms 
of potentiality India is likely to steal a march 
over China. 

Considering the huge potential in the 
camcorder industry and with new product 
categories emerging in the digital space, 
speed holds the key to future expansion 
and JVC is hedging its bets to position the 
entire range of analogue as well as DVC 
and HD Camcorder range in India and they 
seem to be on the right track. Eg] 
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why we will aggressively plan our action in 
the current year." Considering the business 
changes given the new tax reforms 
promulgated by the government, the 
chances of the official business increasing 
over grey market ۱5 a certainty and JVC is 
eyeing to expand the official channel all the 
more. 

Nobuhiko Ishihara, General Manager, 
Corporate Planning 
Department, JVC 
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Asia Pte Ltd said that the 
current minimum market requirement for 
camcorders in India stands at 300,000 units 
per annum. Definitely, Sony is the market 
leader with 65 to 70% market share. “Our 
initial target is to be the definite No.2 and 
then slowly challenge the market leader". 

Onthe flip side, JVC has captured a 
major pie ofthe wolrdwide market share 
but since we are relatively new in India, we 
hope to be a force to reckon with in the 
near future. 

Canon and Panasonic have been trying 
aggressively to pursue its US success story 
in Asia as well. He attributed that Panasonic 
Is a strong brand name in the country in the 
camcorder range but due to some structural 
problems combined with the number of 
changes in its distribution network, it is facing 
some problems. On the other hand, Canon 


e Japanese major, JVC recorded a 
| staggering growth rate across the 

globe in 2004. Recognizing the need 
for expansion and to repeat their aggressive 
and ambitious growth strategy, the company 
has identified India as a major expansion 
territory for its camcorder business and that 
is why we are here revealed Yoichiro 
Momose, Managing Director, JVC Asia Pte 
Ltd, Singapore, who headed an high level 
delegation to Mumbai recently for the official 
launch of JVC products in India. Inciden- 
tally, JVC has tied up with MCC, New 
Delhi to market its products in the 
country. 

The company envisages 
cornering 2096 ofthe camcorder 
market share in the current year 
combining good position with aggressive 
action in the near future. At the moment 
the company is not offering any special 
rates on their products for India, but 
importantly it is monitoring the price 
point at various levels. 

Outlining JVC's strategy to 
garner over 2096 of the market 
share in the first quarter Momose 
disclosed that apart from visiting 
the dealers, the company proposed 
to offer regular incentives to them (dealers). 
JVC also proposes regular product updates 
and imparting knowledge to the dealers, 
which will help them to service the 
consumers well. Another important hurdle 
that every manufacturer has to overcome is 
the conversion from analogue to digital in 
India, which is a new phenomenon. 

Confessing that Sony is the market 
leader in India, Momose informed that 
there are a host of other brands like 
Panasonic, Canon, Hitachi and others who 
are vying for the No.2 position in the 
market. "But our strategy is notto be No. | 
butto be positioned somewhere in the 
No.2 spot and give others a run for their 
money." 

With the demand for camcorders on 
the upswing JVC feels that there is a big 
opportunity in India and this is the reason 
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LCD preview screen which lets us monitor 
footage in detail as we shoot. 

This camcorder performs well over a 
range of lighting conditions. Appreciable 
contrast and clarity reflect throughout its 
20x optical zoom. 

A razor sharp |/6 CCD delivers high 
fidelity images even at the strongest 
magnifications. Canon's unique DIGIC DV 
processor translates what the camcorder 
sees into warm, subtle tones that appear 
natural and vibrant. These soothing warm 
tones are well achieved under a variety of 
lighting conditions and situations. Do not 
miss noticing it. Digital zoom extents until a 
staggering 400X. Electronic Image Stabiliza- 
tion (EIS) keeps footage steady and makes 
hand held shooting rock-solid. 

A mechanical shutter ensures blur-free 
still photographs that are stored on the SD 
memory card, fit to be printed as quality 
photos. A complete novice could use this 
camera, with big, obvious buttons and 
switches this is very simple to use. With 
pre-program modes including landscape, 
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e Canon MV83Oi is a solid, well 
built piece of technology packed with 
features at a market beating price. 

This camera has a 20X optical zoom giving 
the user much more flexibility on the type 
of recordings that can be taken. This is a 
much larger zoom than most camcorders in 
this range, but still keeping a compact size 
yet delightfully simple to use. Emphasis has 
been given make shooting great videos as 
easy as possible. Quality footage can be 
captured instantly after switching it on. The 
fully automatic Easy mode makes 
camerawork a lay mans cup of tea. The 
controls are carefully positioned to give 
fingertip access to all the key functions. 
Menu navigation is straightforward and 
available in 8 languages. Its high-resolution 

| 6:9 mode (widescreen) is excellent in 
shooting cinemascope video and for playing 
back on widescreen monitors. It uses the 
full width of the CCD sensor to capture 
true widescreen footage. The camcorder is 
just 5cm wide and fits beautifully. Despite 
this size, it holds a generous 2.4" colour 





Canon's MV830OI 
camcoder is a solid 
state technology 
combined with 
innovative features at 
a market beating 
price and all the 
controls are carefully 
positioned to give 
fingertip access to all 
the key functions. 





portrait, sport and night mode this camera 
can be set-up for different situations at a 
touch of a button. It also comes with a wide 
selection of digital effects such as black & 
white and mosaic effect recording. 

One does not even need to have a 
computer around to make prints. Simply 
connect to any PictBridge compatible printer 
and select the images to be printed. PC 
connectivity is fully supported. Use the DV 
in/out connecter to upload and download 
digital movies and digitize videotape with the 
built-in converter. JPEGs and up to 60 
minutes | of Motion JPEG are stored direct 
on MMC or SD memory cards for upload 
via USB. 

This camcorder has enough features to 
compete with the best in the markets. Once 
again; an outstanding piece of kit from 
Canon. 





Standard Inclusions 

Standard Accessories and Software 
include Lithium Coin Battery CRI 616, 
Battery Pack NB-2LH, Compact Power 
Adaptor CA-570, AC Cable, Shoulder 
Strap SS-900, Stereo Video Cable STV- 
250N, Wireless Remote Controller WL- 
D85, Battery for Remote Controller 
CR2025, Memory Card MMC- | 6M, 
Interface Cable IFC-300PCU, Canon 
Digital Video Solution Disk including 
ZommbBrowser EX (PC), ImageBrowser 
(Mac), PhotoRecord (PC) and PhotoStitch 
(PC/Mac) 

-Girish Menon 
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800 k - 0,99 megapixels 
800.000 
MiniDV 

Colour 

2,4" (6,3 cm) 

2 

More than 20x 
20x 

More than | 00x 
400x 

Yes 


Auto and manual 


Yes 


1024 x 768 
SD Card and MMC 


None 
PCM Digital Stereo 
Motion JPEG 


USB 
Wireless remote control 


PC and Mac 


ZoomBrowser EX for Windows, 
ImageBrowser for Macintosh, Photostitch 


Battery NB-2LH, battery BP-2L | 4 
Battery NB-2LH, remote control, charger, USB 


430 
5| x 93x 130 mm 


Video Capture 
Sensor 

CCD sensor (in pixels) 
Support 

Viewfinder 

LCD Screen 
Sensitivity (lux) 
Optical zoom (range) 
Optical Zoom 

Digital zoom (range) 
Digital Zoom 

Image Stabiliser 


Focus 


Photo Mode 


Photo Mode 
Maximum resolution on 
memory card (in pixels) 


Memory Card 

Supplied Media 

Sound 

Webcam Function/ mini films 


Connectivity 

Audito OutPut 

Audio InPut 

Video OutPut 

Video InPut 

DV in (IEEE | 394, FireWire) 


DV Out ( IEEE | 394, FireWire) 


Computer Interface 
Wireless Function 


Compatible Platforms 
Supplied Software 


Extras 

Possible power sources 
Included accessories 
Weight (in grams) 


Dimensions 





How did you discover pho- 
tography and what drew you to 
photography as a career? 


| got my first real camera at age |8 and 
was a hobbyist to start with. My dad was 
Into restoring and racing classic cars and | 
enjoyed photographing the races. | didnt 
initially think about it as a career, but enjoyed 
the photography so much that | guess it was 
a natural progression. In |988 the 
opportunity came to purchase a photogra- 
phy studio so | grabbed it and havent 
looked back since. 


Where did you get your start 
in travel photography, and who 
were some of your influences? 
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It was but natural for a guy born in the 
Southern Island of New Zealand to 
combine his love affair for the outdoor 
with that of his talent for photography, 
and Chris McLennan is no exception, 
hailing from one of the world's most 
stunning and photogenic environments. 
Currently based out in Auckland, his 
creative talent and skills combined with 
his friendly hands-on approach and 
professional integrity have endeared him 
across a wide spectrum of clients, from 
the likes of Discovery Channel, 
Sheraton group, to the information 
technology giant, Microsoft. With his love 
for the outdoors and high altitudes, his 
camera now takes him to destinations 
across the whole world. 

If you are clear in the mind set, then 
inspiration usually comes to you when 
you see the subject matter, or do your 


On top Of the 


research on what you are going to be 
seeing, and the creativity quickly follows. 
And no matter how clear the client's brief 
can be, it is still your interpretation of that 
brief as a photographer that counts, and this 
is what is success mantra is all about. Re- 
gardless of whether you are actually capable 
of catching all the outdoor adventure in 
photography but it takes a lot of grit and 
creativity to make it to the top and he is one 
of those who has — endeared to it. 
In a tete- a- tete with ۸ hotography, 
the visual artist avers that there Is much 
more than looking deeper into the composi- 
tion and effort than merely shooting in high 
altitudes and outdoors. Excerpts: 


© Chris McLennan 





| started out with the more traditional 
wedding and portrait photography, but it 
wasnt what | wanted to be doing, so | 
moved my business to Queenstown and 
started concentrating on adventure sports 
and eventually the tourism industry. My first 
offshore job was photographing windsurfing 
and wakeboarding in the Solomon Islands 
of all places! At that stage | wasn't particu- 
larly influenced by anyone, | just loved 
adventure sports, and loved photographing 
them even more. And | guess by word of 
mouth | started picking up more and more 
work overseas, and so travel became a part 


of that equation. 


How did your fascination for 
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ancient Egypt, | find it all fascinating, and it 
provides such a wealth of subject matter for 
the camera... 


Each job is so different. Nowadays | 
do alot of commercial work for tourism 4 
companies such as resorts, tourism boards, 
airlines etc. So the approach will depend 
very much on the client's brief, and how | 
can creatively deliver that brief within the 
scope of what I'm shooting. Often the best 
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travel photography happen and 
what is in your head when you 


attack an assignment? 

The more | started exploring countries 
other than New Zealand, the more | 
appreciated New Zealand — and particularly 
my home turf in the Southern Alps. But on 
the flip side, the more | enjoyed seeing what 
else the world had to offer. From the 
primitive cultures of the Pacific Islands, to 
the diversity of Europe, to the history of 











images are ones that weren't on the brief 
and that the client hadn't envisaged, this is 
very satisfying as you not only meet their 
needs but exceed them by adding your own 
vision to the shoot. | always try to keep a 
very open mind so that | can come up with 
images that are different, you get into the 
habit of looking at everything as a possible 


image. Everybody sees things differently 


and | guess that is why each photographer s 


work Is unique. 








passionate about travel but are very often 


disillusioned about the perceived glamour of 
travel photography. 


What is the role of equipment 
in outdoor photography and with 
digital photography changing the 
face of photography does it seem 
imminent that film photography 
is dead? 
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1 always try to keep a very open mind so that I can 
come up with images that are different, you get into 
the habit of looking at everything as a possible image. 
Everybody sees things differently and I guess that is 
why each photographer’s work is unique. 


photographer first and foremost, and not 
afraid of the travel either! Planning is 
everything, and it helps if you aren't the type 
to get totally stressed out if things don't go 
to plan and you have to make do some of 
the time. Being physically and mentally fit is 
a huge help. | did a shoot in Europe that 
was a month on the road, hardly any sleep, 
driving huge distances each day — in 
between the shooting — and yet you have to 
remain alert and motivated to be able to 
capture the essence of Europe creatively 
and professionally the whole time. It's not 
quite the ‘fun travel adventure' people often 
think it is, mostly lots of hard work and long 
hours with the reward coming later when 
you ve got amoment to rest back home 
and see the results from the shoot. Being 
Passionate about photography is the most 
important ingredient. Anyone can be 





Assignment's such as covering the 
World Adventure Race in Switzerland for 
Discovery Channel is completely different. 
These jobs | especially love as you can really 
get into the thick of it, out in the field with 
the athletes, catching them at their most 
physical extreme so as to truly portray the 
reality of adventure racing, and coming back 
with images that | still love today. | still love 
photographing anything that has to do with 
adventure sports and adventure travel, as 
the photography has to be a lot more 
instant and creatively there are no limits 
whatsoever. 


What are the pre-requisites 
for a travel photographer, and 
how much of planning is essen- 
tial for travel photography? 

| guess you need to be a good 


purposes it still plays its role. But certainly in 





my work the whole digital workflow is Just 


that much more streamlined for myself and 
my clients, and the results are superb, no 


question about it. 


۱ ۲ 
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handle these nazards better than say a mid- 
range camera, and on top of that ! look after 
my gear as best as | can while shooting. | 


didn't race into digital photography when tt 
first came on the scene, as it was a while 


before it could genuinely compete with 


~ı دص‎ Slim Die ۱ hat H = KAA AAA ll 
quality flm. But I think that day is now well 


and truly here, and | now sh 


oot solely on 


several Canon EOS! Ds2 digital cameras. 


That's not to sav film is dead, for some 


can create Quadilly 


either film or digital equipment. 
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A good photoeral he! 
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Having good quality equipment IS 


vital when you are shooting in the more 


extreme conditions to be 0 


studio; whether it's hot sun, dusty condi- 


tions, freezing cold, rough seas, whatever. 
Pr fe SSIOI 


Idi Cgi | ۲ IS CK 


iened to 


ی 


7 


so on? Do you regret? 

That depends... | think it has, | 
certainly make a good professional living 
from it! But | think there are too many 
budding photographers out there doing it 
simply for the love of the travel, or the 
photography, and so aren't treating it as a 
profession or a career, and are doing it 
simply for the opportunity of free travel 
experiences. 5o people get the wrong 
impression, and dont notice those of us 


24 JUNE 2005 Asian Photography 


RE 
onl 


, 


going well then you have to maintain the 
right attitude. No amount of stressing will 
change the weather, make that plane run on 
time or convince the airline staff that you 
should be allowed to travel with | OOkg's of 
excess baggage. 


Why is that travel photogra- 
phy as a profession has not taken 
off compared to other branches 
of photography like fashion and 


Too many to name! Everywhere is so 
unique, and there's always something else 
to see and somewhere else to go... | 
really enjoy discovering new places that | 
havent photographed before and having the 
challenge of capturing it differently. 

| mentioned previously that being 
physically and mentally fit is 2 huge help, and 
it really is vital for dealing with stress on the 
job!! A bit of stress is fine, sometimes it 
pushes you to excel, but if things aren't 








MNA WE WES 
rU" 


25 JUNE 2005 Asian Photography 


a. 








who have turned it into a career, and have 
actually created a good stable business out 
of it. It's too easy to grab a camera, fill your 
backpack, buy 2 round-the-world ticket then 
call yourself a travel photographer. | 
certainly have no regrets, it can be hard 
when you have a family at home and you 
are away on assignment but | still can't think 
of another career that | would prefer. 

| think as the demand for more 
lifestyle-type imagery continues to grow, 
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I think as the demand for more lifestyle-type imagery continues to grow, you will 
see more photographers branching away from the stereo-typical studio 
photography and out into the field. 


concentrate on the shooting. 


On location, what is the real 
inspiration for a photographer, 
especially when the brief is clear? 

Completely depends on the subject 
matter. Shooting a resort's swimming pool 
creatively is entirely different to capturing the 
essence of the Bedouin’'s rugged life out in 
the vastness of the Sahara desert. If you are 
n that mind set, then inspiration usually 
comes to you when you see the subject 
matter, or do your research on what you 
are going to be seeing, and the creativity 
quickly follows. And no matter how clear 
the client brief can be, it is still your 
interpretation of that brief as a photographer 


that counts. 
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How do you connect with 
the topography, the people, the 
language, and situation in your 
stint outdoors, especially consid- 
ering the fact that your work 
takes you across different conti- 
nents? 

Again, preparation is the key. A bit of 
research never hurts before hand. Lonely 
Planet books are great! If lm on a 
commercial shoot with deadlines in foreign 
speaking countries | make sure | have all of 
the necessary information and if possible 


have local guide or driver which is a big help, 


or l'Il take an assistant with me who can 
handle the logistics of all that while | 


you will see more photographers branching 


away from the stereo-typical studio 
photography and out into the field. 


Is there any piece of advice 
you could give to the budding 
youngsters about the situational 
circumstances that one has to 
cope in the outdoors? 

Look after your gear! Keep it locked in 
hard cases whenever possible. Be 
prepared for anything, put lots of thought 
into your shots and allow for light, weather 
influences etc. Enjoy it! And if you dont 
come back with great photos, go back out 
there and do it again until you do. When 
you are new to it, the best way to learn 
good photography is to experiment and 





There are photographers who 
plumb their past for ideas and 
there are those who shun their 
past for creative freedom. Where 
does Chris fit in? 

Bit of both. | love trying new stuff, and 
on almost every shoot | try something 
different, or learn something new, or simply 
Obtain a result | havent had before. But | 
also refer back to successes in the past, 
sometimes interpreting the same style a 
different way, and often using the same 


tricks to get guaranteed good results. 


Considering the diverse 
nature of your brand of photog- 
raphy which is travel, tourism, 
outdoors and lifestyle does it 
become incredibly difficult to 
change people's perception about 
your art? 

Yes, in a way, | don't often get requests 
to do weddings (thank goodness!!). | like 
specializing in these areas. | think it shows | 
am willing to commit to providing the best 
imagery in this field, and | recognize what 
my strengths are. This is what l'm good at, 
and it's what | love doing. | don't mind if 
people cant see past that. l'm lucky 
enough to have a career that | m very 
passionate about and also make a good 
living from. 


- Mathew Thottungal 
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How did your rendezvous 
with nature start? 

My interest in natural history started 
with birdwatching two decades ago. 
Subsequently | developed a keen interest in 
butterflies. Over a period of time my 
interest shifted to all aspects of natural 
history. 


Have you done any 
specialised courses in natural 
history? 

After my graduation, | did my Masters 
in Sociology. | also did Certificate courses 
on Seminars in Bird Biology from Cornell 
University, New York, USA and 
Environment Education from University of 
Strathclyde, Scotland, UK and Honours 
Programme in Entomology from St. 
Joseph's College, Bangalore. 


How did you start 
photography? Who inspired you? 

Ever since natural history caught my 
fascination, | have been spending substantial 
amount of time in the wilderness. During 


28 JUNE 2005 Asian Photography 


Says Karthikeyan, who has spent 20 
eventful years in the field of nature, 
educating and creating awareness 
among the young and old alike on 
various aspects of natural history 
through nature camps, talks, slide 
shows and nature activities. An avid 
nature enthusiast, this bearded young 
man has been following his passion 
through swamps, mountain trails and 
dense forests studying and documenting the bewildering 
flora and fauna. Watching birds and butterflies is his 
magnificent obsession. He has worked primarily with nature 
clubs in schools, corporates and private institutions and 
popularised Butterfly Watching as a hobby and also 
conducted butterfly workshops for college students all over 
Karnataka. He modestly claims that he is still an amateur 
photographer though his pictures on a wide variety of 
subjects including butterflies, landscapes, wild flowers, 
flowering trees, lesser mammals, birds, reptiles, amphibians 
and other insects have been published in several national 
and international publications and technical journals. 
Currently he is working as Senior Education Officer with 
WWF-India, Karnataka State Office, Bangalore. 





among various sections of the society, 
especially, students. And what better way to 
enthral an audience than with colourful 
visuals picked specially for the purpose? 


Do you think you can shoot 
without being part of the 
system? Is it possible to develop 
a bond or love for the 
environment when you are not 
part of the system? 

Being an integral part of the system has 
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How did photography help in 
building your career? Is it linked 
to your profession? 

Though photography did not directly 
help in building my career, it goes a long 
way to this day in nurturing the same. 
Even while | was a student, | was an 
active volunteer with WWF-India. A few 
years after | got my camera, | was offered 
my dream job with the same organisation 
in 1992. My role was primarily 
educating and creating awareness 
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these ventures, | would come across 
several interesting episodes that never failed 
to arrest my attention. | have always wanted 
to capture on film the various nuances of 
nature that | witnessed so that | could 
document and showcase the same. In 

| 989, my brother helped me procure my 
first SLR - a Canon AE- | Program - and 
thus began my tryst with wildlife 
photography. Nature's wonders have 
always been a constant source of inspiration 
for me and they continue to do so... 


appeared in many of the leading 
publications, the most notable ones being 
Deccan Herald; The Hindu , Newsletters 
of WWF-India Newsletter for Birdwatchers, 
Sanctuary Asia. 


Have you brought out any 
books? 

Yes, two booklets published by WWF- 
India, Karnataka State Office, Bangalore. The 


first one is on The Fauna of Bangalore : 


The vertebrates and butterflies of Bangalore 
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related concepts that they learnt. This 
happens largely because | invariably use my 
pictures to convey various concepts when | 
talkto any audience. Children (and adults 
alike!) are excited to see colourful images. 
Images help immensely in developing a 
sense of appreciation for nature in children 
and others. The faces that brighten as the 


Images roll stand testimony to this. If a slide 


snow leaves such an indelible mark in their 
minds, the credit goes largely to the images! 


In addition my photographs have 


helped me understand and appreciate the 
nuances of my subiects - their behaviour, 


their preferences, etc. 


How successful have you 
been in using your images to 
develop a love for nature in 
children? 


ive children and youth frequently 
approacnir 1g rne and reminding me ota 
slideshow they attended some time ago; 


they also recollect some of the images and 





Have you participated in any 
photography salons and contests 
and won awards? 

Participating in 


photography salons and 
competitions is not my cup of tea. 
However, the only times that | did were 
| 995, | won the 


Consolation prize in Sanctuary Nature 


worthwhile. In 


Photographer of the Year Contest .In the 


same year, | got a Certificate of Acceptance 


for the First FIP Nature Salon 
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۱ invite all nature 


photographers to show 
` utmost concern for their 
subjects. Developed 
nations have formulated - 
guidelines for wildlife 
photography. | urge that 
we emulate this and adapt 
these guidelines to the 
Indian context and more > 


importantly practise them. 


A Checklist 6 
listing ak bins, reptiles, 


1s. fishes and butterflies. The 


taining a comprehensive 


amphibiar 
second one is on Ideas for Outdoors 


Plants : a booklet comprising of activities 


targeted at high school students. All activities 


have plants as the main subject. | have also 
contributed several articles with supporting 
pictures in leading dailies, magazines and 
other periodicals besides numerous 
international technical journals and 


periodicals. 





JUNE 2005 ۲ 


Nature photographers 
are only facilitators. 
They can and should 
definitely use their 
photographs to reach 
out to as many people 
as possible. [hey can 
use photography to 
raise awareness in their 
own area, thats where 
it all starts. The 
awareness thus created 
will go a long way in 
making the world a 
better place to live in. 








environment? 


Yes, certainly. Nature photographers 
are in an enviable position. Besides being in 
a position to see, appreciate and capture 
images, they are also better disposed to 
bring nature closer home to a larger 
audience. This privilege, of course, comes 
with a great deal of responsibility. No one 
can create awareness as Nature can! 
Nature photographers are only facilitators. 
They can and should definitely use their 
photographs to reach out to as many 
people as possible. They can use 
photography to raise awareness in their 
own area, that's where it all starts. The 
awareness thus created will go a long way in 
making the world a better place to live in. 

-Susheela Nair, Bangalore 


33 JUNE 2005 Asian Photography 


| am a member of Bombay Natural 
History Society and a Life Member of 
Bangalore Science Forum. 


Your message to nature 
photographers... 

| invite all nature photographers to 
show utmost concern for their subjects. 
Developed nations have formulated 
guidelines for wildlite photography. | urge 
that we emulate this and adapt these 
guidelines to the Indian context and more 
importantly practise them. 


Don't you feel that nature 
photographers have a moral 
responsibility to create an 
awareness to protect the 





Have you undertaken any 
projects? 

Before | joined WWF-India, | did a 
project on the Indian Tree Shrew Anathana 
ellioti . This project was funded by WWF-US 
through WWF-India. | did an intensive study 


of this lesser known animal, the size of a 
small squirrel. | also conducted a survey, 


ong with birding colleagues, of the Yellow 





à 
throated Bulbul Pycnonotus xantholaemus 
in South India. | have also undertaken 
various faunal surveys including those at 
Biliginrangaswamy Temple Wildlife Sanctuary 
and Devarayanadurga State Forest and 
Bannerghatta National Park. 


Are you associated with any 
other organisations? 


Could you please explain as 
to how you developed interest in 
the field? 

On one fine morning of 195| my 
dad's friend came to our house. He had 
something in his hand and simply out of 
curiosity | asked him to show it. It was a 
copy of the National Geographic Magazine. 
| went through it again and again. The 
images captivated me and | was drawn into 
the world of photography. The very next 
day | gave someone | knew Rs | 0 to buy 
me a camera. He bought me a Kodak Baby 
Brownie which then cost Rs 8. Thus | 
owned my first camera. 

He had finished eight exposure roll the 
very first day and he went to bed with the 
hope of seeing his first images the next day. 
He said he was not able to sleep that night. 
In his excitement little Hamid got out of 
bed, opened his camera and pulled out the 
film to see what it had recorded. The next 
day he gave the roll for printing and got one 
picture. This was his first lesson in 
photography. He realized film is light 
sensitive. He still preserves these images 
and the copy of Avational Geographic 
Magazine. 


Have you undergone any 
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Recently an Institute of 
Photography invited PK Abdul 
Hamid, to visit their Institute 
and interact with the students. 
Instead of giving a formal lecture he asked the students 
if they had any questions. Since the students were 
silent he decided to ask them one. “How do you see 
me?” After a long pause, a girl student replied, 
“because... there is light in this room”. He said yes you 
are right. ‘So let there be light. Photography by all 
means is about understanding light and recording it in 
the most natural form’. 

PK Abdul Hamid, IIPC member, and a photo-artist to 
the core started his photographic sojourn quite early 
while still being in the third form of his education, in his 
home state of Kerala. For a man who never had any 
formal training in the art, he S | 
has certainly come a long ۲ 
way. But to be successful 
one has to have an inherent 
love for photography which 
is the key. One should think 
hard and deep about the 
composition of the pictures, 
with emphasis to light and 
colour maintaining the 
perfect balance between the 
two. Excerpts: 





covers. During that period | happened to 
see a lot of paintings especially, calendar 
paintings. Later when | returned to my 
hometown, Changanachery, | took up 
painting practicing it for four years with one 
of my friends. | was fascinated by calendar 
paintings especially those by S.M. Pandit, | 
gave life to several legendary characters and 
images from Indian mythology that | had 


recorded in my mind during my visit to 


though it was a different field, | applied and 
was called for the interview. Four of us 
were selected. | still remember one of the 
questions from a member of the panel 
“what ۱5 a negative?" | thought for a moment 
and said, "an exposed processed raw film". 
Theanswer really delighted the 
interviewers. And I still believe that this 
answer got me the selection. But the bitter 
side of this story is that | could not pay the 


No. | never attended any formal 
course in photography. | learned the subject 
by trial and error method and from various 
real life experiences over a period of time. 
My favourite subjects are nature, people and 
culture. | started travelling to many places in 
India and finally reached Bombay. It is from 
there that | began my indepth learning in 
photography. Thus | came to know more 





various museums and palaces, in my own 
style. Then | spent some time in Sivakasi, 
the Mecca of printing, doing calendar 
painting. When | returned to 
Changanachery, | set up a studio called 
Naaz. In 1969 | gotthe Kerala Lalit Kala 
Academy award for my painting "Shadows 
of the Dusk". 


People and nature and everything 
related to them have always attracted me. 


So | find time to shoot cultural events and 
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security deposit of Rs | 500 to get the 
appointment letter. In those days the 
amount was a fortune. So | missed the 
opportunity. After four years, | learnt from 
one of my friends that one of the candidates 
who got selected accompanied Jawaharlal 
Nehru, the then Prime Minister on his 
maiden visit to China. 


From Bombay | went to Madras and 
worked for sometime as cine still 


photographer and did photos for magazine 


about the work of renowned legends like 
Yousuf Karsh and A.L. Sayeed, arguably 
some of my favourite photographers. | 
read whatever materials | could lay my 
hands on. Thus | could expand my area of 
activity such as painting, music and cinema. 


One day 2 friend of mine showed me 
an advertisement of the defence 
department for the position of cameraman 
to handle | 6 mm Aricflex camera. Even 





ed‏ توح 






rr 
rr 

ref í 

9 ۶ 5 4 iy 


festivals. There are seven interconnected 
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backwaters in Kerala. These were widely 
used in those days both for transportation 












His 
as well as trade, unlike phases and major TESS 
۱ bi ~~" N 
events in and around this town and still ME o 






preserve them. | 
| was impressed by some pictures he — MEET PIU ga x. 
showed me from his collection. They are 
actually a treasure and window to the social HH 
history of Kerala. 1111 
With like minds Hamid formed HHHH 
Progressive People's Arts Club (PPAC). He 


was also a member of Metro Theater. He Bee 


TELELE] 


beautifully plays Hawaiin guitar and organ. | 


was lucky enough to hear some melodies. Fa — » 


Thereafter, in ۱98 ۱ he moved to UAE 


had approached many other studios without 
success. | said, ‘wait, wait for two days . 
That answer really made the officials happy 
because they had not got a positive reply 
from any other lab in the Emirates. 

| tookthe print to the lab and placed it 
on atable top. Then | made an 18 section 
graph on the 8 x 4 print. | recopied one 
section and enlarged it using Kodak special 
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from Arab Gulf Cooperative Council 
(AGCC) came to my studio with a 
photograph of Abu Dhabi Cornish. It was 
an 8 x 4 colour print shot with a panoramic 
camera. From this they wanted a poster size 
print, large enough to exhibit on top ofa | 3 
story building in Cairo, Egypt, where they 
would be conducting their annual meeting, 
and they did not have the negative. They 


were he worked as official photographer of 
Kodak, Dubai for more than a decade. 


Not so many, he said. But Hamid 
outlined an experiment which was really 
successful. One day in | 987 two officials 


World Health Day as well as the 40th 
anniversary of WHO under the aegis of 
"Health for All — All for Health". The jury 
members included the likes of Ralph Crane, 
Mohamed Amin, Mourice Dorikens, Peter 
Korniss and many others. In the same year, 
| won the 5th Minolta award. Thereafter 
Insight 99' of Department of Tourism, 
Government of Kerala and the Certificate of 
Merit for my entry "Solitude" in the | Oth Al 
India Salon on Photography in 1993 
conducted by Photographic Society of 
Kerala and the AKPA award in 2003, are 
some of the recognitions that have been 
conferred on me. 


What would be your message 
to the younger generation? 

The interest in the subject or love for 
photography is the essence. One should 
think hard and deep about the 
composition of the pictures, with 
emphasis to light and colour maintaining the 
balance between the two. 

- Shanavas Jamaluddin 
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driving force behind its penetration. People 
want everything instantaneously. Whatever 
equipment that | use have a role only up to 
a certain point. Beyond that it is the mind's 
eye with its imagination and creative 
visualization that determines every thing. 


How many exhibitions have 
you conducted? 

I've conducted two exhibitions. The 
first one was in ۱994 in Changanachery, 
under the title “Through the Eyes ofa 
Photographer”. It included almost all the 
subjects | ve ever shot. The second one 
was almost during the same period. It was 
sponsored by All Kerala Photographic 
Association (AKPA), and currently | am 
preparing for the next edition of my 
exhibition. This one will focus on the glory 
of my home town. 
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international awards or 
recognition? 


| won the WHO award in | 988. It was 
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reprographic film and lenses. When | got 
the final print from the poster printer it was 
really satisfactory. Thus we developed the 
remaining | 7 sections in the same manner 
and mounted each section on plywood. 
When we assembled it in the parking area it 
was a 24 x 9 metre image and needed four 
trucks to transport it from the studio. 


sasenior photographer you 

have seen many technological 
advances in photography. What 
are the equipment that you 
normally use and how do you see 
the progress of the digital 
medium? 

Equipment wise, | use different brands. 
For 35 mm | use Nikon FA and two other 
SLRs, that is an Olympus and a Ricoh. For 
|20 mm, a Mamiya 645. It's a very 
beautiful camera. All of them are state of the 
art equipment, more than |5 to 20 years 
old but still give accurate results. 

As for the digital medium ‘speed’, 
which is the buzzword of today's life, is the 
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The next question is what's the best 


way to photograph the sunset? 

One ofthe oft-repeated questions is 
what exposure to use? The answer lies in 
the fact that there ۱5 a range of correct 
exposures. If you use your cameras built in 
meter, you will usually be way off because 
the sky is still relatively bright, and the meter 
will underexpose the image. If you have a 
separate light meter, your best approach is 
to try to meter the ambient level of light. To 
do this either take an incident light reading or 
take a gray card reading. Both the ap- 
proaches will usually give a proper expo- 


sure. However, to be on the safer side, it Is 
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e sun sets every day, butto get a 
perfect sunset picture you need the 
right conditions of dust and clouds. 

Contrary to public opinion the dusky red of 
the setting sun is the result of dust in the air. 
Where does this come from? Simple, the 
wind blows lots of dust from the ground up 
into the air. That apart, smoke and industrial 
pollution provide dust too and perhaps the 
biggest contributor of it all is volcanic 
eruptions. 

Clouds are a major contributor. 
Whether it is thick clouds that obscure 
portions of the sky but the most dramatic 
sunset pictures almost always include the 
clouds. However, that's not the only 
reason, one can usually see the most 
dramatic sunsets from a beach. The reason 
Is it Is subtler. 

The main reason that one associates 
with sunsets along the beaches is the 
unobstructed view of the setting sun on the 
horizon. This is because there is no 
mountains in the way, nor are they any 
tall buildings or for that matter city lights. 
Only a flat horizon and the setting sun and a 
vast and smooth expanse of water to reflect 
the colours. 

The obivious question is why are 
sunsets more often dramatic than sunrises? 
The polluting smokes arent as active at 
night, and the cool air of nighttime is less 
likely to be as windy as the hot air of late 
afternoon. This is the reason when it 
comes to exciting skies to photography 
when the sun crosses the horizon, the 
sunset Is king! 





Our Planetary system Is 
so beautiful that the sun 
rises and sets everyday 
leaving the onlooker 
gasping for more. But the 
redishness of the setting 
sun at dusk is what baffles 
him. The obivious 
question then Is why are 
sunsets more dramatic 
than sunrises? The 
answer is that polluting 
smokes arent active at 
night, and the cool air of 
night time is less likely to 
be as windy as the hot air 
of the afternoon. But with 
digital technology finding 
acceptance it is important 
for a photographer to 
understand the various 


features in a digicam. 


suggested to bracket the shots accordingly. 
used 


Bracketing is a technique, which is 
by professionals to get the best exposure, 
which sometimes isn't the exposure the 
meter claims is the right exposure. To 
bracket, if your meter tells you to expose 


the scene at | /60 of a second at f/8, then 
«e the photograph and then shoot 


tf/5.6 (one stop 


ma 
another frame at | /60" at f/5 .« 
/60' 


more exposure) and another: 
| | (one stop less exposure). By doing this 
way, you have taken frames with more and 


To reor 


ire than what tne n 


Indicates. 
There's another aspect of exposure 
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to experiment and explore. Sunset and 


sunrise are one of the most enchanting and 
alluring subjects that occur daily, and no 
matter where ever you are across the 
world; you can always find one near you. 

With digital cameras finding acceptance 
across the board let us look at some of the 
similarities as well as the distinct difference in 
photographing sunset. 


White Balance 

The white balance refers to the 
correctness of colour in a photographic 
situation. | he white balance feature that is 
generally found in most ofthe digital 
cameras ensures that colour appears to be 
correct regardless of the lighting conditions. 
Technically, ifthe white balance is correct 
then all other colours in a scene fall into 
place. One of the most important matters 
while shooting general subject matter is that 
it frees the photographer from the tension 
of worrying about unknown sources of light 
like the florescent lamps. 

Contrary to public perception, dramatic 
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that, if you are shooting with a normal 
lens — say a 50mm, the sun will be less 
than 1/80" the width of the frame. You 
want the red globe of the sun to be a lot 
more significant than this. In order to 
achieve this, use a very long lens - 200mm 
is the minimum, 400mm or longer Is even 
better. With such long lenses, be sure to 
support the camera on a tripod, monopod, 
or convenient flat surface since the expo- 
sure will be relatively long and you want to 
prevent camera shake. 

What film should you use for sunset 
photographs? Any film will do. Some pros 
want the grain less look of Kodachrome. 
Others will use their regular ISO 800 film 
and see no difference. But there are a few 
things that are different about shooting 
sunsets with a digital camera. 


Shooting Sunsets With 
a Digital Camera 

Landscape is one of the most favourite 
subjects of many a budding photographer 
for Mother Nature offers him a wide canvas 





for a sunset — timing. Sunsets arent static. 
They generally happen over time. When 
you prepare to take those sunset pictures, 
plan to spend at least some time, so that 
you could photograph the shot every five 
minutes or so. Clouds move, colours deepen 
and change, and the image you record a little 
later asthe sunset unfolds may have 
more drama and richer colours than you 
have witness fifteen minutes earlier. 

What about compositions? Even the 
most spectacular sunset will look like 
abstract shots if you dont provide some 
context to it. For that matter silhouetted 
trees or other objects in the foreground 
give a sense of scale and location to the 
scene. A great sunset will have a different 
feeling if it's taken at the beach with a few 
palm trees in the foreground. 

The obvious question is that what focal 
length should you use for a great sunset? 
The longer the lens the larger the sun will 
appear in the picture. The surprising fact is 
that the sun in reality is only one half a 
degree in diameter. What this means is 


atmospheric haze and pollutants that 
surrounds the earth. Besides, the closer the 
sun gets to the horizon, the safer it will be 
to point a digital camera at rt. 


Auto Focus 

Very bright coloured subjects in the 
center of the frame can often confuse the 
auto-focus feature found on most of the , 


digicams. One way of getting the problem 


43 JUNE 2005 Asian Photography 


can Damage the CCDs 

It Is not a good idea to point a digital 
camera directly at any intensely bright light 
source. The reason, direct exposure to the 
sun can damage the delicate image sensor 
found in digicams (CCDs). However, as 
the sun approaches sunset stage the 
intensity of the light will diminish gradually. 
That is basically because the light rays 


Decome scattered as they pass throug 





۱ 





sunsets, are comprised of exaggerated 


yellows, oranges, blues and even magentas. 
By using the white balance feature it will 
inevitably cause the camera to compensate 
for the brilliant saturated colours and yield 
pale, washed out hues. But it is important to 
turn off the white balance feature while 
shooting sunsets. 


Bright Light Source 





Capture Foreground Elements 
Consider including foreground 


elements such as an interesting tree or 
house into your scene. Besides, just 
because you are shooting a sunset 
doesnt mean you only have to include 
the sun. However, because ofthe direction 
of the light, foreground elements will 
almost assuredly be reproduced as 
silhouette, which helps build visual drama in 
a sunset image. 
Beautiful sunset is one of those 

mystical moments in life that is often 
overlooked. In spite of their regularity, each 
and every sunset is unique. This is the 
reason why it beacons the amateur as well 
as the pros to pick up the camera and 
shoot it. But the biggest problem is to 
find the right place from where to shoot 
the breathtaking view. 

Text: Mathew Thottungal 

Images O: John A. Day 
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goes below the horizon, the sky essentially 
becomes a huge soft box, spreading 
reflected light through the atmosphere 
without the harshness and shadows of a 
point source such as the direct light of the 
sun. The bottom line is that digital cameras 
will perform better under soft reflected light 
conditions. But one has to remember that 
definitely take advantage of the golden light 
for it doesnt last long enough. 


Trying using a Tripod 

Thefactthat in low light levels, 
shootng sunsets will require long exposure 
times, so you will need a tripod to get the 
impact correctly. Exposure times of one 
or two seconds are common when 
shooting sunsets. In a majority of the digital 
cameras the cable release feature has been 
replace with a remote control. This will 
reduce the possibility of camera shake 
during exposure times. 





corrected is by switching to landscape 
mode. The landscape mode sets the 
camera lens to infinity ensuring sharply 
focused sunsets. 


Turn around 

Many a times one gets caught up in 
photographing the sunset that we forget 
about the beautiful light that is being 
produced by the modified light source. One 
has to just turn around and take a look at the 
golden light that a sunset provides. 


Golden light 

However, one has to be careful not to 
shoot after the sun has dropped below the 
horizon level. This is because the light levels 
may be low but the quality of the light is 
beautiful. Nonetheless, try shooting a 
portrait in this light and you will be surprised 
atthe rich golden tones you will get. 

What is the reason that when the sun 
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equipped with ready-to-use lenses for any situation. 
And for photographers looking to broaden their creative 
process, there are a myriad of specialty lenses such as 
the Tilt/Shift and the DO lens. 

Tilt/Shift Lens: Automatically compensates for tapered 
perspective shots associated with wide-angle lenses. 
DO (Diffractive Optics) Lens: Delivers improved image 
quality on a lighter, more compact design. 


With an increasing emphasis on research and 
development, Canon sets the pace for the future of 
digital imaging. Utilising a global network of R&D 
institutions, Canon's research into the high-precision, 
high-performance EOS makes it truly the industry's 
best. When it comes to professional photography, trust 
only Canon EOS to deliver the most captivating images 
never before thought possible. 


Insist on original warranty issued by Canon India Pvt. Ltd. 





Let Canon's new EOS-1Ds Mark II take 
you to the edge of digital photography. 
The world's most powerful, high- 
resolution, full frame digital SLR is 
uniquely engineered for the true professional. 5 
heavyweight power in your hands with outstanding 16.7- 
megapixels, a breakthrough 4fps continuous shooting 
speed plus an ultra-fast 0.3 sec start-up time, all on a 
tough yet sleek magnesium 

alloy body. p—— 





i 


Driving the extraordinary 
performance of the camera is 
the exclusive 16.7-megapixel 
full frame CMOS sensor, 
allowing for an amazing 36 x 
24mm imaging area that matches a 35mm film for 1:1 
lens conversion. The camera brings out the full potential 
of Canon's advanced EF lenses, while allowing you to 
capture close to 50MB 8-Bit RGB files. A camera that 
would inspire any photographer, the EOS-1Ds Mark II 
amazes with its ultra high-resolution imaging, 
professional-level features and operational ease of use. 

*Since its launch in September 2004. 
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Unique full frame 
CMOS sensor 


A lethal combination of technological 
superiority and unprecedented 
quality, Canon's proprietary 
DIGIC technology 
guarantees all your T 
professional requirements 
are fulfilled. Capture the 
most breathtaking moments in 
ultra-fine detail and the most natural 
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Depth of field is the distance in front of and behind the subject — [^ Photographic terms, the depth of the 
which appears to be in focus. But the reality is that there is only — 9۵ the distance in front of and behind 
one distance at which a subject is in focus, and the focus falls off "Me subject which appears to be infocus. 
gradually on either side of that distance, so there ۱5 invariably an un Miei ju ine : om a 

f distance at which a subject is in focus, but 
area in which the blurring is tolerable. However, depth of field is ia ی ی نی‎ Seeds oi 
9 ۱ ۱ ۱ gradually on either side o 
really an Illusion since the point focused upon is sharp and at distance sothereisin تون‎ 
everything else in a scene closer to or farther away from the inthe blurring is tolerable. This region is 
camera is less sharp. The Depth of field can be anywhere from à greater behind the point of focus than it is in 
fraction of an inch to infinity. front, as the angle of the light rays changes 
This is why in more ways than one, depth of field is a great more rapidly, and in a way the approach 
source of confusion among photographers as well. The reason — to being parallel with increasing distance. 
blur or not to blur, that is the million dollar question. But there is a Depth of field refers to the area in 
difference between calculated sharpness and perceived sharpness. _ front of and beyond the point focused 

Several factors determine whether the objective error in focus — upon in which things appear acceptably 

becomes noticeable or not. To find out this and more we have — 3۱2۲۵ in a photograph. Depth of field is 


tried our best to sort out what the circle of confusion is all about... “all” an lusion. However, the point 
focused upon is sharp, everything else in a 
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The depth of field increases 
as we decrease the amount 
of light passing through the 
lens. Hence F3.5 (Image 1) 
tolerates very little depth as 
compared to F11, F22 etc 
(Image2 & Image3) 


scene closer to or farther away from the 
camera Is less sharp. 

Nonetheless, the control over the 
sharp and unsharp parts of the image can be 
of considerable importance for the success 
of a photograph. Traditionally, the depth of 
field is a great source of confusion among 
photographers. The reason — to blur or not 
to blur, that is the million dollar question. 
Depth offield is defined as the range of 
object distance within which objects are 
imaged with acceptable sharpness. 

But there is a difference between 
calculated sharpness and perceived 
sharpness. In the case of perceived depth of 
field, the lighting conditions are important, as 
a well illuminated print will reveal imperfec- 
tions than the same print in a dim room. 
Another important factor is that the viewing 
distance in relation to the size of the 
photograph. Obiviously, a large print viewed 
from close is much more demanding than a 
small print viewed from a large distance. 
Given the concept of depth of view it is 
usually assumed that the print viewing 
distance does not depend on the picture 
taking lens. 

Several factors determine whether the 
objective error in focus becomes noticeable 
or not. The subject matter, the movement, 
the distance of the subject from the camera, 
and the way in which the image is displayed 
all have a bearing on the image. Notwith- 
standing the same, the most important 
factor is the actual degree of error in relation 
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The Depth of Field Preview 
ome ofthe modern day SLRs have a 
depth offield preview, which allows you 

to see in the viewfinder just how much 

depth offield you have. The automatic lens 
diaphragms in today's lenses stay wide 
open for easy composing and manual 
focusing until you pressthe shutter button 
to make the exposure. In this case, the 
depth offield preview stops the lens down 
to the selected aperture. But this makes the 
viewfinder image dark. In dim light condi- 
tions, you wont be able to see much of 
anything at smaller apertures, so the depth 
offield preview is mainly a bright light aid or 
indicator. Howewver, it is very useful when 
the depth offield is a concern and the light 
level is sufficient. 


Hyperfocal Distance 
b d can maximize the depth of field for 
any lens aperture by focusing at the lens 


_ hyperfocal distance for that aperture, and 


this is generally done with lenses that have a 
depth of field scale. It is quite simple for one 
could just setting the focusing ring's infinity 
mark opposite the selected aperture mark 
on the depth of field scale, and then the 
depth offield will then onwards run from 
half the focused distance to infinity. 
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increase depth of field by moving farther 
from the subject, but this will also change 
the framing and the perspective. However, 
the best way to increase depth of field is to 
stop the lens down. But by stopping the 
lens down will reduce the light transmitted 
by the lens and thus require longer 
exposure times in a given light level. On the 
contrary, ifthe shutter speeds get too slow, 
it's a good idea to mount the camera on a 
tripod, or use flash. 


Selective Focusing 
R ee big question that concerns the 
photographer is often trying to increase 
the depth of field but sometimes limiting it 
can also be effective. If you have to shoot 
against a distracting background, you can 
minimize the depth of field by shooting with 
the lens wide open, and thus throw the 
distracting background so far out of focus 
that it creases to be a distraction. Macro 
photographers often take advantage of 
extremely limited depth of field at very 
close focusing distance to concentrate 
the viewer's attention on a specific 
portion of a flower or insect by focusing 
carefully on that area and letting all else eo 
completely out of focus. 


Depth of Field Tips: 





E depth of field affects each and every 
photograph. It is important to under- 
stand what it means since one has to 
compound with this problem in photogra- 
phy rather than leave it to chance. Interest- 
ingly, there are three controls over depth of 
field — aperture, focal length and focusing 
distance. The smaller the aperture it 
increases the depth of field, while larger 
apertures decreases it. In the same way, 
shorter focal lengths increases the depth of 
field, while longer focal lengths decrease it, 
with greater focusing distances increases the 
depth of field, while shorter focusing 
distances decrease it. 


Greater Depth of Field 
P work with a greater depth of field is 
especially good when you have several 
important subjects to portray in a scene, 
with each lying at a different distance from 
the camera. It is also useful when you want 
to get an entire three dimensional subject 
sharp, rather than just a portion of it. That is 
the reason why to produce the much 
needed depth of field, the best strategy is to 
stop the lens down. You can also increase 
depth of field by using a shorter lens 
focal length, but this will also change the 
framing of the image. You can also 


for points in the plane of sharp focus and 
progressively grows as we move forward 
or backward from this plane in object space. 
But as long as the blur disk is smaller than 
the acceptable circle of confusion, it is 
considered sufficiently sharp and part of the 
depth of field range. Interestingly, the 
appropriate value for the permissible circle 
of confusion is usually considered for a 
given format. But photographers should 
evaluate their own applications and 
demands to arrive at a satisfactory sharp- 
ness criterion, if necessary by trail and error. 
The terms Circle of Confusion is 
widely used, but it is rarely correct, in 
photography. This is so because the blur 
spot will be a circle only in the image center, 
and that only for a lens used at full aperture. 
Towards the image edges, at full aperture, 
the shape is more like a cat's eye. When a 





lens Is stopped down the blur it takes on the 


shape ofthe diaphragm opening. To 
understand the same a lens with a six sided 
diaphragm comes with a hexagon of 
confusion. Fortunately, the depth of field 
does not noticeably depend upon the shape 
ofthe aperture. Whether the aperture is 
triangular, hexagonal, octagonal, the depth of 
the field will not really depart from that of a 
truly circular aperture at the same F-number, 
although one may expect an influence on 
the rendering of out-of-focus areas. 

Text: Mathew Thottungal 

Images: Girish Menon 
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creative photography the lenses almost 
invariably work best at medium apertures. 
The aperture settings are adjusted more 
frequently in still photography, where 
variations in depth of field are used to give a 
variety of special effects. 

For any given lens and aperture, the 
depth of field is maximized by focusing the 
lens at the hyperfocal distance. For that 
matter, the hyperfocal distance is the 
point of focus chosen to create a depth 
of field from infinity to a near point that 
is half of the hyperfocal distance. In 
simple words, if a lens is focused at 
infinity and the closest point of acceptable 
sharp focus is ۱0 m away (the hyperfocal 
distance), the depth of field will extend from 
| Om to infinity. If now the lens is focused 
on a point | Om away (at the hyperfocal 
distance), the depth of field will still extend 





to infinity, but the nearest point of acceptable 
sharp focus will be 5m, maximizing the 
depth of field. Likewise, if the lens is 
focused on a point closer than the hyperfo- 
cal distance, the depth of field will no longer 
extend to infinity greatly reducing the depth 
of field. 

IN order to calculate the depth of field, 
one needs a sharpness criterion. This is 
taken as the so called circle of confusion. A 
circle of confusion value corresponds to the 
blur spot diameter, measured on the film/ 
sensor, of an unsharply imaged point in 
object space. The blur disk diameter is zero 


to the area ofthe film exposed. The light 
from a point source at the correct distance 
will produce the image of a point on the 
film. In fact, a point farther away or nearer 
will produce the image of a disk whose 
border is known as "Circle of confusion". 
The diameter ofthese circles increases with 
distance from the point of focus and so can 
be used as the measure of error. 

The Depth offield can be anywhere 
from a fraction of an inch to infinity. For 
instance a shot of a woman's face in 
closeup may have shallow depth of field, 
while a photograph of the majestic hills is 
likely to have a great depth of field, with the 
objects both in the foreground and in the 
background in focus. 

The depth of field is related to the focal 
length of the lens, the effective diamenter of 
the lens opening and the camera-to-subject 





Image 1 


distance. Lenses of short focal length have 
greater depth of field than long lenses. But 
as the point of focus moves beyond the 
hyperfocal distance the field extends to 
infinity, but the distance to the nearest point 
of acceptable clarity increases, so the depth 
of field actually decreases. 

In many ways, the aperture controls 
the effective diameter of the lens opening. 
On the contrary, by reducing the aperture 
size it increases the depth of the field, but it 
also reduces the amount of transmitted light 
placing a practical limit on the extent to 
which the aperture size may be reduced. In 





when you press the shutter release. If 
possible, use a tripod, or rest the camera 
against a solid object. Practice holding the 


camera firmly and moving only the finger 
that activates the shutter release. 

| use a haze and polarizing filter 
continuously. The polarizing filter increases 
the contrast between sky and cloud and 
enhances the drama of the image. The 
polarizing effect maximizes at 90 degrees 
away from the solar beam. Choose the 
degree of polarization that produces the 
most pleasing image. While most point 
and shoot cameras will not accommodate 
screw-on filters, the polarizer can be hand 
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EX DE 


otography involves seeing through 


the lens of a camera. But truly seeing 

has many different dimensions. We 
see with the physical eye but also with the 
inner eye — the eye of the artist that Is innate 
in each individual. When you see with the 
inner eye each cloudscape is unique and 
some are worth preserving on film. Some 
cloudscapes contain such an array of colour 
and arrangement of form that the result is 
beauty almost beyond description. 


The following guidelines 
should prove useful 
Always keep your camera rock-solid 
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A visual artist sees things not 
only with the naked eye but 
also with the inner eye. For the 
inner eye reveals subjects that 
are not only unique but worth 
capturing on film. Cloudscape is 
one such fascinating example of 
beauty with a difference, and 
almost beyond description. 
John A.Day revelas the beauty 
of cloud photography with 
interesting tips and insights. 


text & pics: John A. Day 
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find some object with which to block out 





the solar disc. Never look directly at the 
sun through the camera viewfinder. That 
could cause severe eye damage. Never 
look directly at the sun with the unaided eye. 
Hone your photographic skills by 
practicing . Ask yourself, am | seeing this 
image with my inner as well as my outer 
eye?! Always remember that clouds are 
ephemeral, always changing, disappearing 


into invisible vapor and reappearing in some 
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Learn the art of composition. The 
artistic value of a cloudscape is often 
determined by the arrangement of the 
various elements that comprise the final 
image. As an obvious first step, eliminate 
intrusive foreground material such as 
bushes , trees, light wires, poles. The 
flip side of this statement is that tree 
branches and trunks can be attributes as 


frames for an image. 


When photographing a halo or corona, 


ce 


Asian Photography 





new and interesting visible form. This is 
Nature's 'now you see it; now you dont 
magic act. So have a camera at the ready 
wherever you are and be ready to capture 
the moment. 

Study the photography of other master 
photographers, like Ansel Adams. Iry to 
think as an Adams. Who knows, you may 
have the potential to become another 
master photographer of those fleeting 
entities that grace our skies. ES] 


Portrait 


otography 





"Ability is the poor Man's Wealth" - M.Wren 


two-dimensional way to feel a person's 
character. All of these expressions are not 
easily achievable with the flash in a studio or 
at home with the flash units. 

But we realized that a novice, amateur 
photographer like us always may dream to 
shoot glamour like or artistic portraiture 
which are published in the photography 
books, magazines, film glossies etc. But it is 
unaffordable for them to buy costly photo 
equipment, costly photo flood lights, and so 
on. And then gradually those valuable words 
appeared in our restless minds, which made 
this great sentence — " Resources are 
limited, but creativity is not." In orderto 
understand all this and more, we have tried 
to take flash portraits both at home and in 
the stuidio conditions. 

Now, let us try to take some good 
portrait with flash units at home. First, think 
about your scheme and then position the 
subject (I.e., your model) with a suitable 
pose or attitude in front of a suitable 
backdrop. Take one or two | 00W house 


54 JUNE 2005 Asian Photography 


rtraiture with flash units! Only with 

flash units! This is silly thinking. .... 

We thought it so when we planned to 
write something on the subject. In fact, at 
the onset, we thought that this kind of 
photo-article will help no one in particular. 
Besides, we were apprehensive that 
nobody would be interested in an article of 
this kind. Well the definition of "Portraiture" 
goes beyond taking passport type of 
photographs. This means not a photograph 
of just different faces of persons like old 
people, gorgeous ladies, and innocent 
children etc. 

As the maxim goes " Faces are the 
mirror of the mind" — and photographer 
must ensure that this is brought out to the 
fore fully in portraiture. Notwithstanding the 
same, portraiture can express the mood of 
the different facets of the face, but also 
different attitudes and expressions as well. 
Portrait photography can express the 
individual's personality, alongside his or her 
mood in different situations. It is an artistic, 


Images onthis page: Sanjoy Sarkar 
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amateurs who should try out the same trial 


and error method in order to understand 
the situations more closely. 

In order to understand things better, let 
us discuss some of the techniques in flash 
portraiture. These techniques are easier and 
useful, and you can use these as per your 
scene requirement. It also improves your 
portraiture quality. You can use a third flash 


pm 
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speed, which is faster than your camera's 


flash svnchronization speed. Now click 
your camera and capture the amzing 
results! The exposure you select depends 
on your Idea, guess work and experience. 
At first the process will take time but by 
using the trial and error method one can 
better the output. more often than not. This 
Is more so in the case of beginners or 





hold electric bulbs with extension wire and 
holder for the shoot. 

Connect them with plugs or multi- 
plugs. Light-up and place the bulbs as your 
scene demands. 

Watch the result through your camera s 
view finder. The exposure you get 
oblivicusly will be minimum, but when you 
get the desired lighting composition, switch- 
off and replace the bulbs with one or two 
cheaper flash units like ACHIEVER 828 etc. 

You can use other better flash units. 
Always remember to replace the house 
hold bulbs with flash units, maintaining the 
same position, height and angle. Now 
connect one flash with a long PC. chord to 
the camera's PC. terminal. Connect the 
other flash with a long chord and with a 
cheaper flash sensor unit which can 
synchronize this flash unit. Sensor unit is to 
be kept in front of the light direction of the 
other flash unit. Select a suitable aperture 
like f /4,f/5.6 as per your flash distance, 
film speed, model's complexion etc. Select 
a higher shutter speed like ۱/۱25 second or 
| /60 seconds, etc. Never use such shutter 








Sanjoy Sarkar 


model's back. The backdrops may be black 


or coloured cloth or other things. If the 
backdrop is a plain white-washed or 
distempered wall you can change the colour 
with flash and colour glass or colour 
cellophane paper. 

So all the cheaper equipment you need 
are S.L.R. camera with different lenses. The 
focal length of the lens between 85m.m.- 
| 35m.m. is ideal for portraiture. The other 
equipments are two or three cheaper flash 
units, two or three RC. chords, one or two 
flash sensor units, house hold electric bulbs 
(1 OOW / 200VV), tripod, thermocol 
sneets, colour plastic sheets or glasses, 
colour cellophane papers, tissue papers etc. 
But the most valuable thing is that one must 
use his or her imagination and skill to the 
fullest. However, we think these cheaper 
equipment will be affordable to all photo- 
colleagues and these little easier techniques 
and imagination may give portraiture a 
different meaning. So what are you waiting 
for, go ahead, go ahead and fire. 

Text & Images: 

Sanjoy Sarkar, Pradip Das 
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unit with another sensor unit highlighting the 
hair of your model. You can arrange this 


flash unit from your photographer friend for 


that particular photo-session / day. Use a 
white thermocol sheet as a good reflector. 
To get soft lighting effect on your model's 
face use a tissue paper on the flash unit. 

It can also help to get bigger f/no to get 
shallow depth of field to emphasize the 
model's face and mood. Use coloured 
glass sheet, transparent colour plastic sheet 
that is used as wrist watch protector, or 
colour cellophane paper on your flash head 
to get mysterious or dreamy effect to your 
portraiture. lo get the backdrop 

Enlightened, use a flash unit at the 
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during the train's brief halt to savour the 
delightful experience that the sleepy hamlet 
offered us. As we walked past the forest 
check post, we craned our necks, gazing at 
the windmills, a sight that would transport 
one to continental Holland and the Welsh 
countryside. The wind turbine towers 
seemed to be everywhere ; along the 
highway, by the sunflower fields and lining 
the local reservoir where we enjoyed a 
refreshing swim in the cool waters. During 
our trek around, we did not mind the 
weight of our heavy backpacks, for the sight 
ofthe "kathad as the windmills are 
referred to locally, made us disregarc any 
burden of weight or distance. With 
government subsidies encouraging 
Corporate's, over 3,000 windmills have 
been set up to harness nature 5 power and 
generate electricity, underscoring, as one 
Company billboard stated, "amazingly, life's 
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enthe invite to accompany 

media men to visit Sri Lanka 

came recently, the author 
accepted the option of flying to Colombo 
from Thiruvananthapuram. The travel from 
Chennai was by train to the country's 
southern tip, before making it to Kerala's 
capital city. During the journey, as dawn 
broke, Tiruvananthapuram was two 
hours away, when the train took us 
through mountain terrain, gusts of wind 
hitting our faces as we viewed splendid 
sights passing by. 

The town of Aralvaimozhi was the next 
stop, when we witnessed a spectacular 
sight; on both sides of the track, set amidst 
the mountains, were towers and towers of 
wind turbines that greeted us , their blades 
cutting the fierce air current unique to this 
part of the country. Deciding that 
Thiruvananthapuram could wait, we got off 


The environment is 
facing challenges that if 
not addressed 
immediately and 
effectively will have 
profound implications for 
the sustainable 
development of mankind. 
Asian Photography 
takes a sneak peek into 
what the future holds for 
saving our planet earth 
on the occasion of World 
Environment Day. 


commercially viable and user-friendly. 
When we flew to Sri Lanka, we could 
see that the island's tourism efforts had a 
ring of eco conservation. At Colombo's 
Wellawatte beach, resting in the sea waters 
are parts of a ship towed from the harbour 
by the Kinross Swimming & Lifesaving Club 
done so to induce coral growth, a life 
process that would take centuries to 
happen. Sri Lanka has a nature-loving Tree 
Society, the Ruk Rekaganno, an organisation 
that emphasizes planting of more trees and 
medicinal herbal plants. At the ancient city of 
Dambulla, new holiday resorts offer eco- 
Cottages to tourists, a venture whose 
success has prompted other developers to 
replicate this at other tourist spots. 
However, the efforts on saving our 
fragile environment seem to be a losing 
battle waged against development activities 
going on in this planet. In 1992, at the 
much-hyped Earth Summit in Rio de 
Janeiro, leaders from | 78 nations agreed 
that the decline in bio-diversity represented 
a severe threat to human development and 
agreed to voluntarily reduce emissions of 
carbon dioxide and other greenhouse 
gases. Other resolutions included taking 
"urgent" action to halt the destruction of rain 
forests, and asking rich nations to increase 
development aid that would help in global 
eco efforts. The Kyoto Protocol in | 997 
called for sterner measures to combat the 
perils confronting bio-diversity. However, 
there has been no let up in the rapid loss of 
animal and plant species due to senseless 
human development activity. According to 
the World Resources Institute, over 95 % 
of Asia's frontier woodlands have been lost. 
Every year, globally, forests equal to the size 
of Nepal are being destroyed. A case in 
point is Bhutan, the land of “Shangri La”, that 
had a forest cover of over 80 % a few 
decades back. The kingdom was closed to 
the world until Nehru's visit to the country, 
one that had no roads, the sole transport to 
distant towns and villages was mule-back. 
Later, with India's help, when roads came 
up with construction and hydel projects, 
logging and plywood companies mush- 
roomed. In |985, during this writer's first 
visit to the land of the Thunder Dragon, the 
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cells that would tap the sun and power 
entire households. Today, the sight of roof- 
top solar cells in Bangalore and at traffic 
lights in Chennai is heart-warming, as do 
builders plans that come with recycling 
water treatment plants that supplement 
harvesting of precious rain water. When 
Daimler-Chrysler came up with a green 
engine that would emit only water vapour 
from the car's exhaust, an Indian carmaker 
offered a silent, exhaust-free, battery- 
powered passenger vehicle that proved 
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most wanted things come out of thin (۰ 
Tamilnadu's "Kanyakumari", district shows 
the way to being one with the biosphere, 
using nature's elements for life's comforts, 
silently, in total peace and tranquility. With 
increasing population and life standards, this 
wind power is regarded as the key to future 
energy generation. At NASAs Ames lab, 
scientists are working to design a super- 
efficient wind turbine, while another 
alternative power source Is Japan's focus; 
researchers are designing paper-thin solar 


California, springtime gave an awesome 
splash of colour; farms of plums, peaches, 
raisins, and oranges were in full bloom. 
However, scientists at the State's Kearney 
Agriculture Research Centre in Parlier 
voiced the plight of bee-keepers who were 
worried over the vicious circle of declining 
insect numbers and fruit-bearing flowers. 
High costs were incurred to hire profes- 
sionals from distant lands to pollinate the 
flowers. An unseasonal heavy rain did not 
help matters in this fruit basket of America, 
in a state that has seen conflict between its 
north and south over sharing of its river 
waters. This June, when San Franciso hosts 
United Nation's World Environment day, 
Mayor Gavin Newsom would be wrestling 
with the vexing environment problems 


facing him and fellow Mayors attending the 
convention, hoping that the event would 
bring out meaningful commitments that 
would be honoured to the word. After all, 
California is the home of the giant Sequoia 
and the Redwood trees, the tallest ones on 
this planet, caught on timeless film by the 
late photographer legend, Ansel Adams, 
whose portraits of misty Yosemite and the 
golden coastline had a grander goal; Adams 
warned against relentless lumbering, 
overgrazing and pollution. Decades after his 
passing, the breath-taking visuals of the great 
artist emphasise even more why such 
natural treasures around the globe are 
worthy of protection today 

text & pics: M.J Krishna 
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Man's encroachment into forests has 
increased the perils to wild animals that 
“stray” into new human dwellings and pose 
a “threat” to domestic cattle. This has sadly 
added to the dwindling numbers in wildlife 
due to poaching and trophy collecting. In 
India, new fishing ports and coastal 
industries are threatening marine life, and 
endangering nesting sites of the already 
endangered olive ridley turtle. 

Elsewhere, mindless fishing has 
reduced the Atlantic tuna into dramatically 
dwindling numbers. Over-exploitation of 
water has led to international conflicts and 
farmlands have turned too saline. 

Last year, when the author was on a 
visit to the prosperous central valley of 








alpine forest cover was dense, the sky, deep 
blue, and rivers that abounded with 
“mahseer” trout. The drive to Paro and the 
capital Thimphu was through hills that were 
alive with the sound of nature's music. | 7 
years later, when on a family holiday, it was a 
feeling of paradise lost. The frontier town, 
Phuntsholing had supermarkets with the 
latest goods, speeding cars belched out 
toxic smoke, while post offices doubled up 
as internet and modern telecom centers. 
The drive to the capital city dampened our 
spirits; we had to close our car's windows 
throughout the journey to thwart the thick 
dust from the mountains being blasted 
enroute for construction sites. The nights 
were aglow with forest fires caused by 
human negligence. The Pachu river flowing 
by Paro no longer looked pristine, and the 
kingdom's only airport had spawned 
unplanned hotel and tourist construction. 
Paro's only attraction seemed the distant 
snowy peaks of the Chomolahri, since the 
town had been stripped of its treeline, its 
former green cover rendered a dirty patch 
of mud. We returned after our winter 
holiday, saddened with haunting memories. 
During our trek in Southern Orissa's 
Barbarra forest next year, we noticed that a 
contingent of para-military forces was 
monitoring the entry and exit of men and 
women, since the state's forest authorities 
did not have the resources to protect their 
own territory. 


photofeature 
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has played host to Tarnetar festivities since 
time immemorial. 

The fair kick starts with much fanfare 
and pomp. A huge procession of beautifully 
decorated bullock carts, chariots and 
cavalrymen goes to the temple and after 
paying tributes to the God a colossal 
| 30 feet long saffron flag is unfurled on 
the shikhar. Unable to sway when the 
breeze slows down, the flag stoops to 
touch the ground and people rush to have a 
touch of it. 

Antiquity of Tarnetar fair is questionable 
but there are many a fable associated to its 
genesis. Localities are of fervour belief that 
this was the venue for the greater archer 
Arjun's Mastsyavedh that won him Draupadi 
in the swayamwar. Another tale credits 
that Panchal Pradesh as the area was 
earlier known; was abode to five saints 
who penanced hard and requested Shiva 
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t is difficult to pen or tell the mood of 

Tarnetar fair, acclaimed to be the best fair 

of Gujarat state. About 82 kilometres 
from Rajkot in Chotila taluka of 
Surendranagar district, the sleepy hamlet of 
Tarnetar transforms itself into a fairyland at 
least for those three days starting with 
Ganesh Chaturthi when it rises from deep 
slumber in response to the riotous. 
Tarnetar festivities. Trintteshwar or the three 
eyed Shiva is believed to have loaned tts 
name, first to the village and consequently to 
the fair. A | 4^ century temple of 
Triniteshwar Mahadev, renovated heavily by 
the Maharaja of Baroda after a | 9^ century 
earthquake is said to be the epicenter of the 
fair. Hoards of people from nearby villages 
and cities pour in to pay obeisance to the 
Mahadev only to find themselves later lost in 
the hustle bustle ofthe fair. A huge ground 
overlooking the temple is the spot, which 


A swayamwar was held 
and the girl selected the 
man of her choice. The 
sentence is no extract of a 
bedtime fairly tale, but this 
is how one eloquently 
sums up a sojourn to 
Tarnetar fair. Ladies in 
their best fineries traverse 
the lanes and bylanes of 
this huge husband mart in 
search for the most 
eligible bachelor. Matches 
are made; they betroth at 
and vanish in the thick 
crowd of Tarnetar to write 
untold love stories of 
Heer Ranjha ilk. 


A Iryst with Match: 





The very name Tarnetar brings twilight 
in the eyes and a smile on the face of a 
Bharwadi for it holds the distinction of 
being the largest marriage mart of the 
state. Boys and girls of marriageable age 
look upon this as an opportunity to 
select their matches. And those whose 
marriages have already been arranged at a 
young age aspire to have a dekho of their 
would be and date them. Meeting, greeting, 
eating pleasantries, dating and shopping are 
some ofthe privileges that Tarnetar fair 
offers to love birds within the social setup at 
least for three days in a year. 

Another distinctive feature of Tarnetar 
fair is the view of men carrying beautifully 
decorated larnetar Chhatri. A man in 
traditional costume and executive jewellery 
holding an equally elegant Chhatri is a sight 
to behold for a connoisseur of art. A 
cursory look at these Chhatri demands a 
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make a point explaining that tribes like 
Bharwad and Rabari who have raised a living 
from livestock since time immemorial have 
inhabited the area. Dry spell of winter and 
summer forced the tribes to venture out for 
green pastures. Onset of monsoon 
signified home coming and for three 
months these tribals indulged in festivities 
amass whose crowning glory emerged as 
" [arnetar no melo" as known in local dialect. 
Numerous faiths and anecdotes to its 
credit, needless to say every iota of them 
adds to kaleidoscopic present of Tarnetar 
fair. In the backdrop of hymns emanating 
from the sanctum sanctorum of 
Triniteshwar Mahadev temple, hectic activity 
awaits visitors in face. First an obeisance to 
God, then greeting friends and relatives, 
followed by shopping and finally the Disney 
land type adventure is how the cycle of a 
visitor progesses in Tarnetar. 


to bring Ganga to Tarnetar for the poor 
tribals who could not afford to go far off 
Haridwar and Kashi. Shiva obliged and since 
then it is believed that on the third day 
of Tarnetar fair, Ganga flows into 


Papanshu, 2 reservoir around Shiva temple 
and a dip in it confers the same benefits as 
those of a dip in Ganga. 

If another anecdote is to be believed 
then God Shiva is said to have opened his 
third eye at Tarnetar to destroy Kam who 
was the cause for disruption in his penance. 
"Since then”, a localite affirmed, " Tarnetar 
has become an epitome of true love, 
devoid of carnal desires". 

Tarnetar may have its own share of 
folklores each justifying its genesis but 
Ramku Bhai Khachar a living encyclopedia on 
Tarnetar coherently sums, "Legends apart, 
Tarnetar is a brain child of mans' desire to 
be happy and make merry." He tried to 





Kambi on ankle, Kada on wrist, Kandora 


sways on waist, Nathuni dangling from nose 
and as many as three layers of huge rings in 
ears proves one point beyond doubt that 
the damsels at Tarnetar are dressed to take 
atoll on the macho men. Jewellery is no 
privilege of fair sex when it comes to the 
world of Tarnetar. Bedi adorns ankle, Saral 
in rustic wrist and Kanthi circumscribe the 
neck; men are no way behind women in 
patronizing silver jewellery. 

It is said best times last short so did the 
ephemeral Tarnetal fair. As the exposition at 
Tarnetar approached its end the tinsel town 
began to dismantle. The crowd thinned and 
Mahadev at Trineteshwar temple was once 
again left to alone. Riotous celebration gave 
way to pin drop silence. There were no 
traces of the fair in Tarnetar minus the litter 
and the indelible memories in the hearts of 
the visitors. As the tribals left the thought of 
returning back with renewed vigour and 
strength after a break was discernible on the 
weary faces. Apropos to say larnetar was a 
gateway to Alice in wonderland. 

Tarnetar Fair is a lesser known part and 
parcel of our culture, which ۱5 being swept 
away by the waves of modernization. 
Tarnetar will never be the same over 
another decade and as such it is an humble 
effort to capture one ofthe fast disappearing 
culture of India for posterity. 

Text & pictures: 
Harsh Chaudhary 
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bargain. People beeline for Tattoowallas to 
encrypt the names of their consort, Gods in 
whom they believe or even ones own 
name. As if a tribal beauty parlor, ladies 
tattoo their hands, feet and believe it even 
faces with beauty marks! 

Just like any other 12۱۳5, is too 
looked upon as an occasion where in the 
locals congregate, shed the monotony of 
life and indulge in merry making which is 
unspeakable and unheard of anywhere else. 
Tribes like Bharwad, Rabari, Koli, Kant, 
Kanbi, Kathi and Charan surrender them- 
selves to the throbbing rhythms of the folk 
dances and folk music. As the tribals swing 
and sway at the mesmerizing tunes of Ras 
Garbha, Rasada and Hudo dances, the 
feeling of being in eternal bliss is quite 
palpable on these faces. Drums and 
manjiras along with Jodia Pava, a double flute 
and Ravan Hatha a violin; awe-inspiringly 
gives sweetness to the carnival. Truly there 
was not a single dull moment in Tarnetar. 

Multi-coloured spectrum of Tarnetar 
fair aptly earns it the soberquit of 
"Saurashtrian show case". Tribal art, culture 
and way of life oozes out of homes and are 
on its best display in Tarnetar fair. Men 
come sporting beautiful Mojadi in feet; don 
traditional Bori and Kedia dresses; put on 
elaborately decorated waistcoat called 
Bandis and colourful headgears known as 
Safas crown the head. Ladies flaunt in 
Gaghras, cholis and Odanis. Bejeweled with 


close look. Mirror work, lace work, 
embroidery and patch work all the art forms 
are at their best to adorn the Chhatri. 
Kerchiefs hanging from sides and peacocks 
on top, creativity knows no bound for these 
tribal ladies who slog hard to make the 
cynosurous Tarnetar Chhatri. Double 
stories and triple storied Chhatri; men with 
all their might hold them with a sense of 
pride and possession. 

When and how did these Chhatris 
emerged over the picturesque horizon of 
Tarnetar remain a moot question. Probably 
fear of being lost in the mad rush enticed 
the tribals to come armed with showy 
umbrellas. As if larnetar's poles star, ladies 
could easily identify their husbands from the 
flashy umbrellas given to them before 
embarking on the sojourn. Off late creativity 
and competitive spirit overrides necessity 
and this is how executively decorated 
Chhatris make it to the contemporary 
Tarnetar Fair. 

The ambiance of Tarnetar fair is 
beyond romance and religion. Fun, frolic, 
merry making and money spinning all the 
moods of mankind sway at the tunes of the 
Tarnetar. There are hundreds of stalls 
punctuating the ground catering to all the 
needs of the visitors. Mouth-watering 
Saurashtrian dishes are available to relish. 
Giant wheels are ready to take one for a joy 
ride. Toys, utensils, shoes, cosmetic, cloths 
you name it and one can buy it for the best 


Why has Project Tiger Failed! 
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1 Tree - A Poem 


think that | shall never see 


Lional Wendt Harold Pieris Gallery in 
Colombo towards the end of last year. 

In fact, trees are sanctuaries but they 
dont preach learning and percepts. On the 
contrary they preach, undeterred by 
particulars, the ancient laws of life. 
Nonethless, Hemantha painstakingly reads 
the lyrical formations concealed in trees 

His tryst with the trees was the result 
of his artistic vision combined with a 
combination of colour and texture that have 
been so wonderfully turned into patterns 
that have never been visualized before 
thereby creating am exquisite visual delight 
The artist avers that it is a fascinating 
combination of beauty which cannot be 
explained in words. 

His exploration with the lens reveals 
the unknown world within trees thereby 
showcasing the shapes, patterns, hues and 


textures that are hidden to the human eve. 


۱ poem lovely as a tree. 

tree whose hungry mouth Is prest 
gainst the sweet earth's flowing breast; 
\ tree that looks at God all day, 
\nd lifts her leafy arms to pray; 
tree that may in summer wear 

nest of robins in her hair; 

pon whose bosom snow has lain; 

ho intimately lives with rain. 
'oems are made by fools like me, 
but only God can make a tree 

- Joyce Kilmer 


Trees whisper many secrets of the 
iniverse in subtle shades and forms. 
However, it is the artist who ts in search of 
esthetic beauty reveals these wonders to 
ıs. A Tree 


hotographic canvas of photo-artist, 


A Poem, formed part of the 


1emantha Arunasırı, which concluded at the 





With the help of macro lenses he has been 
able to bring out the finer nuances in his 


creativity that defy human imagination. Some 


of his masterpieces look like extraterrestrial 
landscape, while others appear as bronze 
sculpture or antique gold ornaments. All saic 
and done his photo essay reveal the many 
facets of life and death that touches our 
hearts in silence. 
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Opp. Page: 

NAME: BHARAT BHUSHAN 
CAMERA: CANON 
FILM: FUJI ۱۵۵ ISO 
EXPOSURE: ۱ 25 
CAPTION: GAN IAVYA 


This page: TOP 
NAME: R RAJA SEKARAN 
CAMERA: NIKON F 7/5 
LENS: NIKOR /0-300 
FILM: KODAK 200 ISO 
EXPOSURE: (5.6, |/125 


BOTTOM: 


NAME: DEBASHISH CHAT TERJEE 
CAMERA: PENTAX MX 
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Opp. Page: TOP 

NAME: R RAJA SEKARAN 
CAMERA: NIKON F75 
LENS: NIKOR 70-300 

FILM: KODAK 200 ISO 
EXPOSURE: F5.6, ۸ 
CAPTION: LOVE BIRDS POTS 


BOTTOM: 

NAME: MAHENDRA SHARMA 
CAMERA: PENTAX ۵ 
LENS: VIVITAR 28-105 


This Page: TOP 
NAME: V BALAJI RAO 
CAMERA: NIKON FM 
TECHNICAL: F5.6, |/60 


BOTTOM 

NAME: VIJAY PAUL 
CAMERA: VIVITAR V300N 
LENS: 28-70 
EXPOSURE: F4. 5 seconds 


IMPORTANT NOTE!! 

It is very very important to write the technical details 
in the format prescribed below with your name and 
place, also write a caption for the picture. 

For Digital Images e-mail: sapplàbom8.vsnl.net.in 
or send it post in CD 300 dpi 


Name & Address........ یاهرد رب‎ ETE RU E 
CR 


Address your entnes to the... 
Asian Photography EDITORIAL DESK 
13/D, Laxmi Industrial Estate, New Link Road, 
Andheri (W), Mumbai-400 053 
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very living soul has a creative edge within him, and 

each of us craves to leave his footprints on the 

sands of time. Photography is one such passion 
where the creative eye behind the camera can capture 
eternal moments which celebrate the spirit of life. The 
emotions of a frame can speak the language of a 
thousand words. Works of the masters ofthis art have 
uplifted the human spirit time and again. 

Water has been an inspiration for all walks of art and 

Is around us always, in many hues. From the gentle 
ripples of a stream to the more destructive element, it is 
a source and a destroyer of life; a not-so-gentle 
reminder to leave her in the hands of mother nature. 
Water has its self-expression, an experience beyond 
words to watch the golden glow ofthe setting sun 
dissolve into the distant shimmer of the sea. The 
Supreme Creator rises and paints his master strokes on 
the canvas called life. 


- Kumar 1, 
Pune, Maharashtra 
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Nikon Digital Cameras 








Nikon D70 

Sensor: 6.| MP CCD 
Image Size: 3008x2000pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' |30,000 

pixel TFT 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: | ithium-lon 
battery pack EN-EL3 
Size/Weight: |40x ||! x 78 
mm /595 g 

Price: Rs. 59,500 





Nikon DIOO 

Sensor: 6.1 | MP CCD 
Image Size:3008:2000 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, | .5x field 
of view crop 

ISO: Auto, ISO 200 - 1600 
Monitor: |.8' 118,000 pixel 
TFT (10096 frame coverage) 
Storage: CompactFlash (CF) 
Card (Type ۱/۱۱( and Microdrive 
Batteries: Lithium-ion 
battery pack EN-EL3 

(7.4V, 1400 mAh) 
Size/Weight: |44 x |16x81 
mm / 700 g 

Price: Rs. 85,000 





Nikon D2H 

Sensor: 4.| MP CCD 
Image Size:2464x|632 pixels 
Lens: Compatible with all F- 
mount Nikkor lens, |.5x field 

of view crop 

ISO: ISO 200 - 1600 
Monitor: 2.5" TFT LCD, 
Tempered glass coating 
Storage: CompactFlash (CF) 
Card (Type I/Il) and Microdrive 
Batteries: | ithium-lon EN- 
EL4 (11.1 V DC) 
Size/Weight: |58 x 150 x 86 
mm (6.2 x 5.9 x 3.4 in), 1070 g 
Price: Rs. 222,000 


Nikon DIX 

Sensor: 5.33MP CCD 
Image Size: 4028x| 324pixels 
Lens: Compatible with all 
F-mount Nikkor lens, | .5x field 
of view crop 

ISO: ISO 125 - 800 
Monitor: 2-in., 130,000-dot, 
low temp. Polysilicon TFT LCD 
with LED backlighting 
Storage: CompactFlash(CF) 
Card (Type l/l) and Microdrive 
Batteries: Ni-MH Battery 
Pack EN-4 (7.2۷ DC) 
Size/Weight: |57 x |53 x 85 
mm / I.I kg 

Price: Rs. 285,000 


Nikon Digital Cameras 








Nikon Coolpix 8800 
Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: ۱ optical zoom 
"Nikkor ED" VR (35 - 350 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: | |6 x 85 x |2| 
mm / 600 g 

Price: Rs. 58,600 
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Nikon Coolpix 8700 
Sensor: 2/3", 8.0 MP CCD 
Image Size: 3264x2448 

(8M) pixels 

Lens: 8x zoom (35 - 280 mm 
equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: !.8' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash ™ (CF) 
Card (Type I/I) and Microdrive ™ 
Batteries: Nikon EN-EL | 
Lithium-lon rechargeable battery 
Size/Weight: ||3x 105 x 78 
mm / 480 g 

Price: Rs. 55,400 





Nikon Coolpix 8400 
Sensor: 8.0 MP CCD 
Image Size:3264x2448 pixels 
Lens: 3.5x optical zoom 
"Nikkor ED "(24 - 85 mm 

equiv. in 35mm) 

ISO: Auto, ISO 50 - 400 
Monitor: |.8 TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type 1/1) and Microdrive 
Batteries: Nikon EN-EL7 
Lithium-lon rechargeable battery 
(7.4 V, 1100 mAh) 
Size/Weight: ||3 x 82x 75 
mm / 400 g 
Price: Rs. 54,300 





Nikon D2X 

Sensor: |2.4 MP CMOS 
Image Size: 4288x2848pixels 
Lens: Nikon F mount, | .5x field 
of view crop, High speed: 2.0x 
field of view crop 

ISO: ISO 100 - 800 
Monitor: 2.5 ' TFT LCD 
(235,000 pixels) 

Storage: Compact Flash 

Type | or II 

Batteries: | thium-lon EN- 
EL4 (11.1 V DC) 
Size/Weight: |58 x 150 x 86 
mm / 1070g 

Price: Yet to be 

announced in India 





Nikon Coolpix 4100 
Sensor: 2.5' 4.0 MP CCD 
Image Size:2288x1712 pixels 
Lens: 3x optical zoom 
(35-105mm equiv. in 35mm) 
ISO: Auto 

Monitor: |.6 TFT LCD, 
80,000 pixels 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: 2 x AA batteries 
(NiMH recommended) 
Size/Weight: 88 x 65 x 38 
mm / 140g 

Price: Rs. 18,200 


Nikon Coolpix 5400 
Sensor: |.8 5.0 MP CCD 
Image Size32592x| 944 pixels 
Lens: 4x optical zoom (28-116 
mm equiv. in 35mm) 

ISO: Auto, ISO 50, 100, 

200, 400 

Monitor: |.5' TFT Flip-out 
and twist LCD (134,000 pixels) 
Storage: CompactFlash (CF) 
Card (Type Mb and Microdrive 
Batteries: Nikon EN-EL! 
Lithium-lon rechargeable battery 
Size/Weight: | 08 x 73 x 69 
mm / 380 g 

Price: Rs. 37,900 
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Nikon Digital Cameras 


Nikon Coolpix 5200 
Sensor: |.8' 5.1 MP CCD 
Image Size: 25927x|944pixels 
Lens: 3x optical zoom (38-114 
mm equiv. in 35mm) 

ISO: Auto, ISO 64, 100, 

200, 400 

Monitor: ۱۰5 | |0,000-dot 
Trl LCD 

Storage: ۱2۳۱5 of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7V, | 1O0mAh 
Size/Weight: 3.5 in. x 20 in. 
x l.4in./ 155g 
Price: Rs. 24,800 


Nikon Coolpix 5100 
Sensor: 5.0 MP CCD 
Image Size: 2,592 x | 4 
pixels 

Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: 

Monitor: | .6" 80,000-dot 
TFT LCD 

Storage: |4.5MB of internal 
memory, Optional SD Card 
Batteries: Two rechargeable 
Nikon EN-MH I NiMH batteries 
Size/Weight: 88 x 65 x 
38mm / | 40g 

Price: Rs. 20,800 


Nikon Digital 5 








Nikon Coolpix 3700 
Sensor: 2.7" 3.2 MP CCD 
Image Size:2048x | 536 pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 

ISO: Auto 

Monitor: |.5' TFT LCD 
(134,000 pixels) 

Storage: SD Memory card 
Batteries: EN-EL5 
Lithium-lon battery 
Size/Weight: 3.76 x |.9/ x 
۱.22 in / 130g 

Price: Rs. 0۵ 
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Nikon Coolpix 4800 
Sensor: 2.5" 4.0 MP high 
density CCD 

Image Size: 2288x | | 2pixels 
Lens: 8.3x optical zoom 
(36-300 mm equiv. in 35mm) 
ISO: Auto, ISO 50, 100, 

200 400 

Monitor: |.8' TFT LCD 
(118,000 pixels) 

Storage: |3.5MB of internal 
memory, Optional SD Card 
Batteries: One rechargeable 
Li-lon EN-ELI 7.4V, 680mAh 
Size/Weight: 4.| 7 in. x 2.6 
in. x 2.13 in. / 255g 

Price: Rs. 25,400 


TA 





Nikon Coolpix 4500 
Sensor: |.8 high-density 
4.0 MP CCD 

Image Size:2272x| /04 pixels 
Lens: 4x optical zoom 
(38-155 mm equiv. in 35mm) 
ISO: Auto, ISO 100, 200, 
400, 800 

Monitor: |.5' TFT LCD 
(110,000 dot) 

Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: Nikon EN-EL ۱ 
Lithium Rechargeable 
Size/Weight: 5.3 x 3.0 x 2.0 
in / 360g 

Price: Rs. 21,900 





Nikon Coolpix 420 
Sensor: 4.0 MP CCD 
Image Size:22/2x1/04 pixels 
Lens: 3x optical zoom (38-114 
mm equiv. In 35mm) 

ISO: ISO 80-400 

Monitor: |.5" TFT LCD, 

| 10,000 dot 

Storage: | 2MB of internal 
memory, Optional SD Card 
Batteries: Rechargeable Li- 
ion EN-EL5 3.7V, 1100mAh 
Size/Weight: 3.5 in. x 2.4 in. 
x l.4in./ 155g 

Price: Rs. 22,500 


buying guide 





Canon PowerShot S70 
Sensor: /.| MP CCD 
Image Size:3072x2304 pixels 
Lens: 3.6x optical zoom 
(28-100 mm equiv. in 35mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: |.8' P-Si TFT 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: Rechargeable 
Li-ion Battery NB-2LH/NB-2L 
Size/Weight: | | 4 x 38.8 x 
56.5 mm / 300g 

Price: Rs. 44, 995 


Canon PowerShot A95 
Sensor: 5.0MP CCD 
Image Size:2592x|944 pixels 
Lens: 3.3x optical zoom 
(35-114 mm equiv. in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8' TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: ۱۱۱ x 64.6 x 
34.7 mm / 235g 

Price: Rs. 28,495 


Canon PowerShot A85 
Sensor: 4.0 MP CCD 

Image Size: 2272x|704pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISQ: Auto, ISO 50-400 
Monitor: |.8' TFT LCD 
Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: 4x Size-AA 
Alkaline or NiMH Batteries 
Size/Weight: | 0! .0 x 64.0 x 
31.5mm / 200g 

Prices Rs. 23,995 


Canon PowerShot A400 
Sensor: 3.2 MP CCD 
Image Size: 2048x536 pixels 
Lens: 2.2x optical zoom 
(45—100 mm equiv. in 35mm) 
ISO: Auto, ISO 50,100, 

200, 400 

Monitor: |.5' TFT LCD 
(115,000 pixels) 

Storage: SD memory card 
Batteries: [wo AA-size 
alkaline batteries 
Size/Weight: |07 x 53.4 x 
36.8 mm / 165g 

Price: Rs. 12,995 


Canon Digital Cameras 





Canon 6۵5 00 
Sensor: 6.3MP CMOS sensor 
Image Size:30/2x2048 pixels 
Lens: Canon EF / EF-S lens 
mount ( | .6x field of view crop) 
ISO: Auto, ISO 100-1600, ISO 
3200 (Enhanced) 

Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: | ithium-lon BP- 
511/512 rechargeable battery 
Size/Weight: |50 x |07 x 75 
mm / 790g 

Price: Rs. 124, 5 
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Canon EOS-300D 
Sensor: 6.3 MP CMOS sensor 
Image Size: 3072x2048pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ESQ: Auto, ISO 100-1600 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/I) and Microdrive 
Batteries: Lithium-lon BP- 
5۱۱/5۱2 rechargeable batteries 
Size/Weight: |42 x 99 x 72 
mm / Body plus battery 

and CF 649 g 

Price: Rs. 67,995 


N 
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Canon EOS-20D 

Sensor: 8.2 MP CMOS sensor 
Image 5۱26۶ 3 5042 336 pixels 
Lens: Canon EF / EF-S lens 
mount (| .6x field of view crop) 
ISO: Auto, ISO 100-1600, 

ISO 3200 (Enhanced) 
Monitor: ۱۰5 TFT | CD 
(118,000 pixels) 

Storage: CompactFlash (CF) 
Card (Type I/II) and Microdrive 
Batteries: | ithium-lon 

BP-51 1A rechargeable battery 
Size/Weight: | 44 x |06 x 72 
mm / 685g 

Price: Rs. 127, 995 


Canon PowerShot G6 
Sensor: /.| MP CCD 

Image Size:30/2x2304 pixels 
Lens: 4x optical zoom 

(35-140 mm equiv. in 35mm) 
ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0' P-Si TFT LCD 
(Vari-angle type) 

Storage: CompactFlash (CF) 
Card (Type l/l) and Microdrive 
Batteries: Rechargeable 
Lithium-ion battery BP-511A/514 
Size/Weight: | 04.9 x 73.|x 
72.8 mm / 380g 

Price: Rs. 49, 995 


buying guide 


Canon Digital Cameras 








Canon PowerShot Pro | 
Sensor: 8.0 MP CCD 

Image Size: 3264x2448pixels 
Lens: | -series USM 7x optical 
zoom lens (28-200 mm equiv. 

in 35mm) 

ISO: Auto, 50, 100, 200, 400 
Monitor: 2.0" TFT (235,000 
pixels) 10096 coverage 
Storage: 64 MB Compact 
Flash card (Included) 
Batteries: Canon BP-5| 1A 
Lithium-lon rechargeable battery 
Size/Weight: | |8 x 72 x 90 
mm / 545g 

Price: Rs. 85, 995 





Canon EOS-IDs Mark Il 
Sensor: ۱6.7 MP CMOS 

(full 35 mm frame) 

Image Size: 4992 x 3328 
(16.6 million pixels) 

Lens: EF (excludes EF-S lenses) 
ISO: ISO 100-1600 
Monitor: 2.0' TFT 

(approx. 230K pixels) 
Storage: CompactFlash Type 
I/ ۱۱ (Microdrive compatible), 

SD memory 

Batteries: |x Ni-MH pack 
Size/Weight: |56 x 158 x 80 
mm / Approx. |.2 kg 

Price: Yet to be announced 


Canon EOS-IDs 

Sensor: | | .| MP 

CMOS sensor 

Image Size: 4,064 x 2,/04pxl 
Lens: Canon EF lenses (|x) 
ISO: ISO 100-1250 
Monitor: 2.0" ۱20,000 

pixel TFT 

Storage: CompactFlash Type | 
or ۱۱ (Microdrive compatible) 
Batteries: Canon NP-E3 
l650mAh, ۱2۷ Ni-MH 
rechargeable battery (19.8 Wh) 
Size/Weight: |56 x 158 x 80 
mm/1265g 

Price: Rs. 624, 995 





Canon EOS-ID Mark Il 
Sensor: 8.2 MP CMOS sensor 
Image Size: 3504x2336 pixls 
Lens: EF (excludes EF-S lenses); 
|.3x Multiplication with EF lens 
ISO: ISO 100-1600 

(in | /3-stop increments) 
Monitor: 2.0" TFT 

(approx. 230K pixels) 
Storage: CompactFlash Card 
(Typel/l) Microdrive, SDMemory 
Batteries: |x Ni-MH pack 
NP-E3, Ix CR2025 
Size/Weight: | 56 x 158 x 80 
mm / Approx. |.2 kg 

Price: Rs. 3/9, 995 


Kodak Digital Cameras 





Kodak CX 7530 
Sensor: 5.0 MP CCD 
Image Size: 2560x920 pixels 
Lens: 3X optical zoom 
(34-102 mm equiv. in 35mm) 
ISO: Auto, ISO 80, 100, 200, 
400, 800 

Monitor: |.8 (134K pixel) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: 2 x AA batteries, 
optional EasyShare Docks 
Size/Weight: | 02.5x65x38 
mm / 190g 

Price: Rs. 21,900 
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Kodak CX 7430 
Sensor: 4.0 MP CCD 
Image Size: 

Lens: 3x optical, 

43-102 mm equiv. 

ISO: Auto, ISO 80, 100, 

200, 400 

Monitor: | 6" indoor/outdoor 
Storage: ۱6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: |03 x 65 x 38 
mm / 178g 

Price: Rs. 14,900 


» "Pbi 


Kodak CX 7220 
Sensor: 2.0 MP CCD 
Image Size: NA 

Lens: 2x optical, 

39 - 78 mm equiv. 

ISO: Auto (100 - 200) 
Monitor: | 6" TFT, 

61,000 pixels 

Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: | 04 x 67 x 42 
mm / 175g 

Price: Rs. 2500 





Kodak CX 7300 
Sensor: 3.2 MP CCD 
Image Size: NA 

Lens: Fixed focus 37mm equiv. 
ISO: Auto (100 - 200) 
Monitor: |.6' TFT, 

61,000 pixels 

Storage: |6 MB Internal 
memory, SD/MMC slot 
Batteries: 2 x AA batteries 
Size/Weight: |04 x 65 x 40 
mm/147g 

Price: Rs. 8900 


Ko Professional 


Kodak DCS Pro SLR/n 
Sensor: | 3.5 MP full frame 
CMOS sensor 

Image Size: 4536x3024pixels 
Lens: Nikon AF lenses 

ISO: ISO 6-1600 

Monitor: ۱۰5 TFT LCD (130, 
000 pixels) 

Storage: Compact Flash Type 
۱/۱۱ (supports IBM Microdrive) 
and SD card 

Batteries: Removable, 
rechargeable Lithium-lon battery 
Size/Weight: |50 x |37 x 76 
mm / 895g 

Price: Rs. 325,000 


Kodak DX 7590 
Sensor: 5.0 MP CCD 

Image Size: 2576x|932pixels 
Lens: |0X optical zoom (38- 
380 mm equiv. in 35mm) 

ISO: Auto, ISO 80-800 
Monitor: 22' TFT 
high-resolution (153K pixels) 
Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: Li-lon (1700 mAh) 
Rechargeable Battery 
Size/Weight: 99.6x8| .2x79.9 
mm / 350g 

Price: Rs. 33, 900 


buying guide 


Kodak Digital Cameras 


Kodak 


EasyShare nxsexc 


Kodak DX 7630 
Sensor: 6.| MP CCD 
Image Size: 2856x2 | 42pixels 
Lens: 3x optical zoom 
(39-117 mm equiv. in 35 mm) 
ISO: ISO 100-800 
Monitor: 2.2" TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable 
Li-lon battery 
Size/Weight: 
100.3x69.2x40.2 mm / 219g 
Price: Rs.30, 900 





Kodak DX 7440 
Sensor: 4.0 MP CCD 
Image Size: 2304x | 728pixels 
Lens: 4x optical zoom (33-132 
mm equiv. in 35 mm) 

ISO: ISO 80-800 

Monitor: 22' TFT LCD 
(153, 000 pixels) 

Storage: 32 MB internal 
memory, SD/MMC card 
Batteries: | rechargeable Li- 
lon battery 

Size/Weight: 100.3 x 69.2 x 
40.2 mm / 224g 

Price: Rs. 20, ?00 








Pentax Optio 43WR 
Sensor: 4.0 MP CCD 
Image Size: 2288X 712 5 
Lens: 2.8x optical zoom 
(37-104 mm equiv. in 35mm) 
ISO: ISO 50-400 


Pentax S40 

Sensor: 4.0 MP CCD 

Image Size:? 104*1728 pixels 
Lens: 3x optical zoom 

(35-105 mm equiv. in 35mm) 
ISO: Auto, ISO 100-400 


Pentax Digital Cameras 





Pentax Optio S4i 
Sensor: 4.0 MP CCD 

Image Size: 2304x! 728pixels 
Lens: 3x optical zoom (35-105 
mm equiv. in 35mm) 


ISO: Auto, ISO 50-400 





Pentax *ist D 

Sensor: 6.| IP CCD 

Image Size:3008x2008 pixels 
Lens: Pentax K, KA, KAF, and 
KAF2; 67/645 lenses 

(with adapter) 


Monitor: |.8' TFT LCD 


Monitor: ۱.۵ TFT LCD 


ISO: ISO 200-3200 Monitor: |.6' TFT LCD 


Monitor: | .8 inch, (85,000 pixels) (85,000 pixels) Storage: SD/MMC slot 

| 18,000-pixel LCD Storage: |0 MB built-in Storage: || MB built-in Batteries: 2 x AA batteries 
Storage: Compact Flash Type memory, SD/MMC slot, | 6 MB memory, SD/MMC slot or | x CR-V3 

۱/۱۱ (supports IBM Microdrive) SD card supplied Batteries: ? x AA batteries Size/Weight: 8|.5 x 76 x 
Batteries: 2 x CR-V3 or 4 x Batteries: Lithium-ion battery or | x CR-V3 30.5 mm / 200g 

AA batteries Size/Weight: 84 x 52 x 21 Size/Weight: 8? x 59 x 26 Price: Rs. 23,210 
Size/Weight: ۱29 x 95 x 60 mm / 58 mm / 125g 

mm / 510g Price: Rs. 26, 780 Price: Rs. 21, 420 


Price: Rs. 125, 000 
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FinePix $7000 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 5 
Lens: Fujinon Super EBC 
Zoom Lens 

ISO: Auto, ISO 260 - 400 
Monitor: 1.8" TFT 

(118,000 pixels) 

Storage: Slot |: xD-Picture 
Card, Slot 2: Compact Flash Type 
| or Type Il 

Batteries: 4 x AA type 
batteries (NIMH recommended) 
Size/Weight: ۱2۱ x 82 x97 
mm / 597g 

Price: Rs. 54, 000 








"E i 3 o. i 
Finepix E550 Zoom 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pixls 
Lens: 4x zoom 
(32.5-130 mm equiv in 35mm) 
ISO: Auto, ISO 80-800 
Monitor: 2.0" Polysilicon TFT 
LCD (154,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA 
(Ni MH recommended) 
Size/Weight: |05 x 63 x 
34.4 mm / 260g 
Price: Rs. 37,999 


buying guide 


Fuji Digital Cameras 





FinePix S5500 Zoom 
Sensor: 4.0 MP CCD 
Image Size: 2272x!| /04pixels 
Lens: | 0x zoom 

(37-370 mm equiv in 35mm) 
ISO: Auto, ISO 64-400 
Monitor: |.5' TFT LCD 
(115,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4 x AA or 

4 x Ni-MH 

Size/Weight: ||3x81 x 79 
mm/ 337g 

Price: Rs. 31,999 





Finepix S2 Pro SLR 
Sensor: 6.| / MP 

Super CCD Ill 

Image Size: 4256x2848pixels 
Lens: Nikon F mount (with AF 
coupling & AF contacts) 

ISO: ISO 100- 1600 
Monitor: |.8' | | 7,000 pixel 
TFT (10096 frame coverage) 
Storage: Slot |: SmartMedia 
(up to ۱28 MB), Slot 2: Compact 
Flash Type I/I 

Batteries: 4 x AA batteries , 
2 x 3V lithium (CRI 23A) 
Size/Weight: | 42 x |3| x 80 
mm / 760g 

Price: Rs. |52, 000 








Fuji Finepix A210 
Sensor: 3.2 MP CCD 
Image Size: 2048۱ 536 5 
Lens: Fujinon 3x optical zoom 
(36-108 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: !.5' TFT(60,000 px!) 
Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline/ 
Ni-MH battery 

Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. 19, 800 
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Fuji Finepix A330 
Sensor: 3.2 MP CCD 
Image Size: 20۱6*۱5۱2 pixls 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: !.5' Amorphous 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: 2 x AA-type alkaline 
Size/Weight: |04.| x 61.5 x 
31.3 mm/ ۵۵ 

Price: Rs. 16, 100 
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Fuji Finepix A205 
Sensor: 2.0 MP CCD 
Image Size: | 600x|! 200 5 
Lens: Fujinon 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: ISO 200 

Monitor: | .5 Amorphorus 
silicon TFT (aprx. 60,000 pixels) 
Storage: xD-Picture Card 
Batteries: ? x AA size alkaline 
Size/Weight: 98.5 x 65 x 
52.5 mm / 175g 

Price: Rs. ۱3, 0 





Fuji Finepix A120 
Sensor: 3.۱ MP CCD 
Image Size: 2,016x1,512 pix! 
Lens: Fujinon 38mm fixed 

focal lens F5.6 

ISO: Auto (ISO 125-500, 

flash on) 

Monitor: |.5" Amorphorus 
silicon TFT (approx. 62,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline 
Size/Weight: |01.5 x 50.8 x 
41.5 mm / 120g 

Price: Rs. 9,700 






Fuji 0 

Sensor: 3.۱ MP 4th- 
Generation Super CCD HR 
Image Size: 2.8/6 x 
2,120 pixels 

Lens: | 0x optical zoom 
(37-370 mm equiv in 35mm) 
ISO: |60, 200, 400, 800 
Monitor: | .5-inch, 114,000- 
pixels low-temperature 
polysilicon TFT LCD 
Storage: xD-Picture Card 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 

Prices Rs. 36, 500 





Fujifilm FinePix F810 
Sensor: 6.3 MP CCD 
Image Size: 4048x3040 pix! 
Lens: 4x optical zoom 
(32.5-130 mm equiv in 35mm) 
ISO: ISO 80 to 800 

Monitor: 2۰۱۲ CG Silicon TFT 
(173, 000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-40 
Rechargeable InfoLithiumBattery 
Size/Weight: | |0 x 54 x 
29 mm / 200g 

Price: Rs. 39, 999 
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Fuji S3000 
Sensor: 3.20 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 6x optical zoom 
(38-228 mm equiv in 35mm) 
ISO: Equivalent to ISO 100 
Monitor: |.8-inches 
amorphous silicon TFT 

(62,000 pixels) 

Storage: xD-Picture Card 
(16MB to 512MB) 
Batteries: 4 AA type 
alkaline batteries 
Size/Weight: 99.7 x 77.3 x 
69.3mm / 295g 

Price: Rs.23, 500 


Fuji Finepix $3500 
Sensor: 4.0 MP CCD 
Image Size: 2272x| 704 5 
Lens: 6x optical zoom 

(39-234 mm equiv in 35mm) 
ISO: ISO 64 to 250 
Monitor: |.2 TFT 

(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: 4x^A 
Size/Weight: 99.7 x 77.3 x 
69.3 mm / 285g 
Price: Rs. 24, 999 
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Fuji A310 

Sensor: 3.10 MP CCD 
Image Size: 28 | 6x2! 20 5 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: 160, 200, 400, 800 
Monitor: |.5' TFT (approx. 
60,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: 97 x 64 x 33 
mm / 155g 

Price: Rs.22, 500 


Fuji F410 

Sensor: 3.| MP CCD 
Image Size: 2816 x 2120 pix! 
Lens: Super Fujinon optical 
3x zoom lens 

ISO: ISO 200, 400 
Monitor: ۱.۰ low 
temperature polysilicon TFT 
(118,000 pixels) 

Storage: xD-Picture Card 
Batteries: NP-60 battery 
Size/Weight: 

Price: Rs. 34, 000 


Fuji Digital Cameras 





Fuji Finepix A340 
Sensor: 4.0 MP CCD 
Image Size: 2272x! 704 5 
Lens: 3x optical zoom 

ISO: Equivalent to ISO 100 
Monitor: |.5" Amorphous 
silicon TFT (approx. 60,000 pixls) 
Storage: xD-Picture Card 
Batteries: 2 x AA alkaline/ 
lithium/Ni-Mh 

Size/Weight: |04.| x 61.5 x 
31.3 mm / 145g 

Price: Rs. |9, 800 


Fuji F402 

Sensor: 2.| MP Super CCD 
Image Size: 2.,304x1,/28 pix 
Lens: Fixed Super EBC 
Fujinon lens (39mm) 

ISO: ISO 200,400, 800, 0 
Monitor: |.5 inch TFT 
(117,000 pixels) 

Storage: xD-Picture Card 
Batteries: Rechargeable 
Lithium-ion battery INP-40 
Size/Weight: 77.0 x 69.0 x 
22.0 mm / 125g 

Price: Rs. 30, 250 


Fuji Finepix 0 
Sensor: 4.0 MP CCD 

Image Size: 2304x728 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon 
(NP-30) 

Size/Weight: 75 x 62 x 2| 
mm / 180g 

Price: Rs. 27, 999 
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Fuji Finepix 0 
Sensor: 5.0 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3.2x optical zoom 
(28-9| mm equiv in 35mm) 
ISO: ISO 80—400 
Monitor: 2.0" TFT LCD 
Storage: xD-Picture Card 
Batteries: 2 x AA batteries 
Size/Weight: ۱۱ x 60.5 

x 32.6 mm / 170g 

Price: Rs. 27, 999 





T 


Fujifilm FinePix S3 Pro 
Sensor: |2.9 MP Fujifilm 
Super CCD SR II 

Image Size: 4256x2848 pixls 
Lens: Nikon F mount 

(FOV crop: l.5x) 

ISO: ISO 100 - 1600 
Monitor: 2.0' TFT LCD 
(235,000 pixels) 

Storage: xD-Picture Card 
(up to 512 MB) and Compact 
Flash Type I/II 

Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |48 x |35 x 
80 mm / 835g 

Price: Rs. 174, 999 
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Fujifilm FinePix $20 Pro 


Sensor: 6.2 MP SuperCCD SR 
Image Size: 2832 2/28 05 


Lens: Super EBC Fujinon 6x 
optical zoom (35-210 mm 
equiv in 35mm) 

ISO: ISO | 60-800 
Monitor: | .8-inch low 
temperature polysilicon TFT 
(Approx. | | 8,000 pixels) 
Storage: xD-Picture Card 
Batteries: 4 AA alkaline 
Size/Weight: |21.0 x 81.5 
x 97.0 mm / 500g 

Price: Rs. 58, 999 





Fujifilm FinePix F601 Z 
Sensor: 3.3 MP FujiFilm 
SuperCCD Ill 

Image Size: 28322128 pix! 
Lens: 3x optical zoom 

(36-108 mm equiv in 35mm) 
ISO: ISO 160-1600 

Monitor: 1.5" TFT 

(110,000 pixels) 

Storage: SmartMedia card 
Batteries: NP 60 battery 
(1035mAh) 

Size/Weight: 72 x 93 x 34 
mm / 243g 

Price: Rs. 49, 000 
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Fujifilm FinePix F500 Z 
Sensor: 4.| MP CCD 
Image Size: 2304 x1728 pixls 
Lens: 3.2x optical zoom 
(28-9| mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0' TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: 2xAA batteries 
(NiMH recommended) 
Size/Weight: |0| x 61x 33 
mm / 226g 

Price: Rs. 24, 999 
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Fujifilm FinePix F455 Z 
Sensor: 5.0 MP CCD 

Image Size: 7592*۱944 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 
Batteries: | ithium-lon(NP30) 
Size/Weight: 93 x 56 x 22 
mm / 180g 

Price: Rs. 29, 999 


Fuji Finepix F450 
Sensor: 5.0 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 3.4x optical zoom 
(38-130 mm equiv in 35mm) 
ISO: ISO 80-400 

Monitor: 2.0" TFT LCD 
(154,000 pixels) 

Storage: xD-Picture Card 


Batteries: | ithium-lon(NP30) 


Size/Weight: 75 x 62 x 2| 
mm / 180g 
Price: Rs. 32, 999 


buying guide 


Olympus Digital Cameras 








Olympus C-770 UZ - Z 
Sensor: 4.0 MP CCD 

Image Size: 7288*1712 5 
Lens: | 0x optical zoom 

)38- 380 mm equiv in 35mm) 
ISO: Auto, ISO 64/100/200/400 
Monitor: | 8' TFT LCD 
(114,000 pixels) 

Storage: xD-Picture Card 
Batteries: Lithium-ion 
battery (LI- | OB) 

Size/Weight: |05 x 60 x 69 
mm / 280g 

Price: Rs. 32, 995 





Olympus C-760 UZ 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: | Ox optical zoom 
(42-420 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.8 TFT LCD 
(118,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-lon 
rechargeable 
Size/Weight: | 04.5 x 60 x 
68.5 mm / 280g 

Price: Rs. 25, 995 
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Olympus C-5060 Zoom 
Sensor: 5.10 MP CCD 
Image Size: 2592x1944 pixls 
Lens: 4x optical zoom 

(27 — | 10 mm equiv in 35mm) 
ISO: ISO 80/100/200/400 
Monitor: |.8 TFT LCD 
(130,388 pixels) 

Storage: xD-Picture Card, 
Compact Flash ۸۱ 
Batteries: Li-ion battery, 7.4V 
Size/Weight: | |6 x 87 x 65.6 
mm / 430g 

Price: Rs. 44, 995 


Olympus C-765 UZ 
Sensor: 4.0 MP CCD 
Image Size: 2288x172 pixls 
Lens: | Ox optical zoom 

)38- 380 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: |.8 TFT LCD 
(114,000 pixels) 

Storage: xD Picture Card 
Batteries: |ithium-lon 
rechargeable 

Size/Weight: |05 x 60 x 69 
mm / 310g 

Price: Rs. 29, 995 


Olympus p-mini Digital 
Sensor: 4.0 MP CCD 
Image Size: 2272x! 704 5 
Lens: 2x optical zoom 

(35-70 mm equiv in 35mm) 
ISO: Auto, (64 - 500) 
Monitor: | .8" Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD-Picture Card 
Batteries: Rechargeable 
lithium-ion battery LI-30B. 
Size/Weight: 95 x 55.5 x 
27.5mm / 115g 

Price: Rs. 19, 995 


Olympus C-8080 WZ 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 5x optical zoom 

(28-140 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: |.8 TFT, 134,000 
pixels (‘Sunshine color’) 
Storage: xD-Picture Card 
(Slot |), Compact Flash Type | or 
Type II (Slot 2) 

Batteries: Olympus BLM-| 
Lithium-lon rechargeable battery 
Size/Weight: |24 x 85 x 99 
mm / 724g 

Price: Rs. 59, 995 


Olympus Digital Cameras 


Olympus C-5000 Zoom 
Sensor: 4.9 MP CCD 
Image Size: 2560x! 920 5 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto, 50, 80, 160, 320 
Monitor: | .8 Hyper Crystal 
LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: | ithium-lon 
rechargeable 

Size/Weight: |05 x /4 x 46 
mm / 280g 

Price: Rs. 29, 995 


Olympus C-60 Zoom 
Sensor: 5.9 MP CCD 
Image Size: 28162112 pixls 
Lens: 3x optical zoom 
(38-114 mm equiv in 35mm) 
ISO: Auto, 64, 100, 200, 400 
Monitor: |.8" Hyper Crystal 
„ LCD (134,000 pixels) 
Storage: xD Picture Card 
Batteries: Lithium-ion 
rechargeable 

Size/Weight: 99 x 56 x 4| 
mm / 230g 

Price: Rs. 32, 995 


buying guide 








Olympus E300 D-SLR 
Sensor: 8.0 MP CCD 
Image Size: 3264x2448 pixls 
Lens: 4/3 standard lens mount, 
Range of ZUIKO DIGITAL 
lenses (2x FOV crop) 

ISO: Auto, ISO 100 - 1600 
Monitor: ۱۰5 TFT LCD 
'advanced super view' monitor 
(134, 000 pixels) 

Storage: Compact Flash 

Type | or Il 

Batteries: BLM-! 1500 mAh 
Lithium-lon rechargeable battery 
Size/Weight: |4/ x 85 x 64 
mm / 624g 

Price: Rs. 49, 995 





Panasonic DMC-LC50 
Sensor: 3.2 MP CCD 
Image Size: 2048 x| 536 pixis 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto (50 - 400) 
Monitor: |.5' TFT | CD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA batteries 
(NIMH recommended) 
Size/ Weight: 55 x 87 x 35 
mm / 210g 

Price: Rs. 14,750 
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Olympus C-310 Zoom 
Sensor: 3.2 MP CCD 
Image Size: 2048x!/ 536 5 
Lens: 3x optical zoom 

(38-1 14 mm equiv in 35mm) 
ISO: Auto (ISO 50—320) 
Monitor: ۱.8 TFT LCD 

(85,000 pixels) 

Storage: xD Picture Card 
Batteries: 2 x AA Ni-MH 
Size/Weight: |02 x 55.5 x 
36.5 mm / 150g 

Price: Rs. ۱3, 995 


Panasonic DMC-FZ20 
Sensor: 5.0 MIP CCD 
Image Size: 2560x920 pixls 
Lens: | 2x optical zoom 
(36-432 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.0" TFT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: Lithium-ion 
rechargeable battery 
Size/Weight: | 28 x 87 x |06 
mm / 556g 

Prices Rs. 45, 000 
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Olympus Digital Cameras 


Olympus C-460 Zoom 
Sensor: 4.0 MP CCD 
Image Size: 2288x|! 7|2 5 
Lens: 3x optical zoom 
(35-115 mm equiv in 35mm) 
ISO: Auto (ISO 50—400) 
Monitor: |.8 TFT LCD 
(85,000 pixels) 

Storage: xD Picture Card 
Batteries: 2 x AA Alkaline 
Size/Weight: | 08 x 57.5 x 
36.5 mm/165g 

Price: Rs. 19, 995 





Olympus p-410 DIGITAL 
Sensor: 4.0 MP CCD 

Image Size: 2272x! 704 5 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, 64-250 

Monitor: |.5' TFT LCD 
(134,000 pixels) 

Storage: xD Picture Card 
Batteries: Lithium-ion 
rechargeable 

Size/Weight: 99 x 56 x 33.5 
mm / 159g 

Price: Rs. 18, 995 


Panasonic Digital Cameras 


Panasonic DMC-FX7 
Sensor: 5.0 MP CCD 
Image Size: 2560x1920 5 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (80 - 400) 
Monitor: 2.5" TFT | CD 
(114,000 pixels) 

Storage: SD/MMC card 
Batteries: | ithium-lon 
rechargeable battery 
Size/Weight: 94 x 50 x 24 
mm / 153g 

Price: Rs. 28,500 





Panasonic DMC-FX2 
Sensor: 4.0 MP CCD 
Image Size: 2304x728 pixls 
Lens: 3x optical zoom 
(35-105 mm equiv in 35mm) 
ISO: Auto (64 - 400) 
Monitor: 2.0" TFT LCD 
(130,000 pixels) 

Storage: SD/MMC card 
Batteries: Lithium-lon 
rechargeable 
Size/Weight: 94 x 50 x 24 
mm / 148g 

Price: Rs. 23, 500 





QV-R41 

Sensor: 4.0 MP CCD 
Image Size: 2304 ۱۱ 5 
Lens: 3x optical zoom (39- 

| | 7mm equiv. in 35mm) 

ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x AA size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. |7, 995 
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EXILIM EX-Z30 

Sensor: 3.2 MP CCD 

Image Size: 204816۷65 
Lens: 3x optical zoom 
(35-105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery NP-40 
Size/Weight: 87 x 5/ 

x 23.1 mm/ 121g 

Price: Rs. 26, 995 


QV-R51 

Sensor: 5.0 MP CCD 

Image Size: 2560x!920pixels 
Lens: 3x optical zoom 

(39-1 | 7mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2' TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: 2 x Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 / 168g 

Price: Rs. 21, 995 


EXILIM EX-Z40 

Sensor: 4.0 MP CCD 

Image Size: 2304x! /28pixels 
Lens: 3x optical zoom 

(35- 105mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2' TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 

Batteries: Lithium-ion 
rechargeable battery 
Size/Weight: 8/ x 5/ x 23.1 
mm / 121g 

Price: Rs. 24, ?95 








EXILIM EX-S100 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: 2.8x optical zoom 
(36-102 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 
Batteries: Rechargeable 
Lithium-lon battery INP-20 
Size/Weight: 88 x 5/ x 16.7 
mm / | 13g 

Prices Rs. 25, 995 





EXILIM EX-P700 

Sensor: 7.2 MP CCD 

Image Size: 3072x2304 5 
Lens: 4x optical zoom 

(33-132 mm equiv in 35mm) 
ISO: Auto, ISO 80-640 
Monitor: 2.0" Hi-D TFT color 
LCD (115,200 pixels) 
Storage: Built-in flash memory 
(8.9MB), SD/MMC 

Batteries: Proprietary lithium 
ion rechargeable battery 
Size/Weight: 97.5 x 67.5 x 
45.1 mm/ 225g 

Prices Rs. 39, 995 
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Casio Digital Cameras 





EXILIM EX-Z55 

Sensor: 5.0 MP CCD 

Image Size: 2560 x1920 pixls 
Lens: 3x optical zoom 

(35-105 mm equiv in 35mm) 
ISO: Auto, ISO 50-400 
Monitor: 2.5" TFT color LCD 
(115,200 pixels) 

Storage: Built-in flash memory 
(9.3MB), SD/MMC 

Batteries: Rechargeable 
Lithium-lon battery INP-40 
Size/Weight: 87 x 58 x 22.4 
mm / 130g 

Price: Rs. 31, 5 





QV-R61 

Sensor: 6.0 MP CCD 
Image Size: 28 | 6x2! | 2 pixls 
Lens: 3x optical zoom 

(39-1 17mm equiv. in 35mm) 
ISO: Auto, ISO 64-500 
Monitor: 2" TFT color LCD 
(84,960 pixels) 

Storage: Built-in flash memory 
(9.7MB), SD/MMC 
Batteries: 2 x ^A size Nickel 
metal-hydride battery 
Size/Weight: 88.3 x 60.4 x 
33.4 mm / 168g 

Price: Rs. 25, 995 


buying guide 


Ricoh Digital Cameras 








Ricoh Caplio RI 

Sensor: 4.0 MP CCD 
Image Size: 2304x728 5 
Lens: 4.8x optical zoom 

(28~ | 35 mm equiv in 35mm) 
ISO: Auto, ISO 64~800 
Monitor: | 8" translucent 
amorphous silicon TFT LCD 
(110, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x AA Ni-MH 
Size/Weight: | 00.2 x 25 x 55 
mm / 150g 

Price: Rs 21, 995 





Kyocera Finecam S5R 
Sensor: 5.0 MP CCD 
Image Size: 25601920 5 
Lens: 3x optical zoom 

(35-| 05mm equiv. in 35mm) 
ISO: Auto, ۱00, 200, 400, 800 
Monitor: ۱.6 70,000-pixel 
TFD color LCD 

Storage: SD / MMC 
Batteries: 3.6V lithium-ion 
battery 1000 mAh 
Size/Weight: 92 x 57.5 

x 33 mm / 180g 

Price: Rs. 57, 200 
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Kyocera Digital Cameras 






M Caplio RZI +“ 


Ricoh Caplio ۱ 
Sensor: 4.0 MP CCD 
Image Size: 2304x! 728 5 
Lens: 3x optical zoom 
(35—105 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: |.8 translucent 


amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card 
Batteries: 2 x Ni MH battery 
Size/Weight: | 02.4 x 25.| x 
56.7 mm / 125g 

Price: Rs 18, 995 





Kyocera Finecam 
SL300R 

Sensor: 3.17 MP CCD 
Image Size: 2048x1536 5 
Lens: 3x optical zoom 


(38-1 | 4mm equiv in 35mm) 


ISO: Auto, 100, 200, and 400 
Monitor: !|.5' DayFine" LCD 


Storage: Secure Digital card 
Batteries: 897805 lithium-ion 
Size/Weight: | 00 x 62.5 

x | رد‎ 175g 

Price: Rs. 42, 400 


RA 


Ricoh Caplio RX 
Sensor: 3.24 MP CCD 
Image Size: 20481 536 5 
Lens: 3.6x optical zoom 

(28— | 00 mm equiv in 35mm) 
ISO: Auto, ISO 64—800 
Monitor: | .8 translucent 
amorphous silicon TFT LCD 
(85, 000 pixels) 

Storage: SD/MMC card, 
Built-inczmemory (8 MB) 
Batteries: 7 x Ni MH battery 
Size/Weight: |||.6 x 29 x 56 
mm / l65g 

Price: Rs 15, 495 





Ricoh Caplio RR330 
Sensor: 3.14 MP CCD 
Image Size: 2048۱ 536 pixls 
Lens: 3x optical zoom 

(34~ 102 mm equiv in 35mm) 
ISO: Auto, ISO 100-400 
Monitor: ۱۰۱۲۲۲۲ LCD 

(60, 000 pixels) 

Storage: SD/MMC card, 
Built-in-memory (16 MB) 
Batteries: 7 x Ni MH battery 
Size/Weight: 97 x 36 x 64 
mm / 160g 

Price: Rs. ۱0, 995 


Sigma Digital Cameras 


Sigma SD9 Digital SLR 
Sensor: Foveon X3 Pro |0M 
CMOS Image Sensor 

Image Size: 2268x1512 pixls 
Lens: Sigma SA mount l.7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-400 

Monitor: |.8' | 30,000 pixel 
TFT (10096 frame coverage) 
Storage: CmpctFlash ۸۱۱ 
Batteries: 2 x Lithium 
CR-123A 

Size/Weight: |52 x |20 x 79 
mm / 805g 

Price: NA 








Sigma SDIO Digital SLR 
Sensor: Foveon X3 Pro 10M 
CMOS Image Sensor 

Image Size: 2268x1512 pixis 
Lens: Sigma SA mount l.7x 
(also known as focal length 
multiplier) 

ISO: ISO 100-1600 
Monitor: | .8 

130,000 pixel TFT 

Storage: CmpctFlash ۸۱۱ 
Batteries: 4 x AA batteries 
(NiMH recommended) 
Size/Weight: |52 x 120 x 79 
mm / 785 g 

Price: NA 





Samsung Digimax 202 
Sensor: ۱.9 MP CMOS 
Image Size: ۱6۵۱200 5 
Lens: | .3x (35-47 mm 

equiv in 35mm) 

ISO: Auto 

Monitor: !.6' color TFT LCD 
Storage: 6MB Internal, SD/MMC 
Batteries: AA (2) batteries 
(NiMH recommended) 
Size/Weight: 98 x 5| x 38 
mm / 135g 

Price: N.A 


Samsung Digimax 530 
Sensor: 5.0 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: ۱.5 color TFT LCD 
(117,600 dots) 

Storage: Internal memory: 
32MB flash memory, SD/MMC 
Batteries: 2 x Alkalinepattery 
Size/Weight: | 09.7 x 59 x 
49.6mm / 175g 

Price: N.A 


buying guide 






Samsung Digimax 301 
Sensor: 3.2 MP CCD 
Image Size: 2048x1536 pixls 
Lens: Fixed lens 

(33 mm equiv in 35mm) 

ISO: Auto 

Monitor: !.6' color TFT LCD 
Storage: SD/MMC card 
Batteries: 2 x AA alkaline 
Size/Weight: 98 x 5| x 
38mm / 122g 

Price: Rs. 9, 561 


Samsung Digital Cameras 






Digimax V70 
Sensor: 7.4 MP CCD 

Image Size: 2592x1944 pixls 
Lens: 3x Schneider 

Kreuznach lens (38-1 |4 mm 
equiv in 35mm) 

ISO: Auto (50 - 400) 
Monitor: ?.0' TFT LCD 
(117,000 pixels) 

Storage: SD/MMC card 
Batteries: 3.7۷ Li-ion or 3V 
Lithium battery 

Size/Weight: |06 x 56 x 37 
mm / 200g 
Price: N.A 








Samsung Digimax 360 
Sensor: 3.2 MP CCD 

Image Size: 2048x1536 pixls 
Lens: 3x optical SHD Lens 
(38-114 mm equiv in 35mm) 
ISO: Auto, 100, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2xAlkaline Battery 
Size/Weight: |09.7x59x 
39.6mm / 165g 

Price: Rs. |7, 387 


n ۱۳ 
\ ~ 


سس 


Samsung Digimax 420 
Sensor: 4.0 MP CCD 


Image Size: 22/2x1704 5 
Lens: 3x optical SHD Lens 
(38-1 ۱4 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: |.5' color TFT LCD 
Storage: |6 MB internal, SD 
Batteries: 2 AA batteries 
Size/Weight: ۷ 
59x39.6mm / ۱65 g 

Price: Rs. 20, 865 
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Samsung Digital Cameras 





Samsung DigimaxUCA3 
Sensor: 3.2 MP CCD 


Image Size: 2048x536 pixls 
Lens: 3x optical lens i 
(38-114 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 0 
Monitor: |.5 color TFT LCD 
Storage: Memory Stick 
Batteries: Rechargeable 
3.7۷ Li-ion battery (SLB- 1037) 
Size/Weight: |02 x 53.8x 
3l.6mm/119g 

Price: Rs. 21, 735 





2, 


Samsung Digimax V4 
Sensor: 4.0 MP CCD 
Image Size: 2272x| 704 pixls 
Lens: 3x optical lens 

(38-114 mm equiv in 35mm) 
ISO: Auto, ۱00, 200, 400 
Monitor: !.5' color TFT LCD 
(117,600 dots) 

Storage: SD /MMC card 
Batteries: CR-V3 battery 
Size/Weight: | 05.5 x 54.6x 
38 mm / 165g 

Price: Rs. 28, 500 





Send in your question to- 
editorial@asianphotographyindia.com 


Answers... 


Why are apertures 4, 5.6,8, | | etc. 
calibrated in that way? 
From: Bertram D'souza, Mumbai 


It's all got to do with square roots of 
. The surface of a circle (i.e. the 

circumference ofthe lens aperture) 
decreases with the square of its diameter. 
By closing down the aperture one stop, you 
halve the amount of light reaching the film - 
the aperture is half as large, which means 
the radius needs to be | .4 times (square 
root of two) smaller. Hence the f-stops are 
I; ۱۱,4 ع<‎ 14;1.4x1.422; 2x 1.4 
= 2.8: 2.8 x |.4 = 4 (approximately); 4 x 
1.42 5.6; 8; 115; 16; 22; 32; 45; 64; 90; 
۱28: 180; etc. Also, it is ratio of the focal 
length ofthe lens to the diameter of the 
aperture. Thus longer focal length lenses 
need larger diameter aperture to produce 
the same brightness on the film plane. 


What is the best quotation on 
photography that you've come 
across? 
From: Archana, Bangalore 


| have discovered photography. Now I 
can kill myself. | have nothing else to 
learn. — Fablo Picasso 
"We Travel the World Over Looking for 
Beauty... But It Must Be Carried Within Us 
In Order to Be Found" — jon Lewis 
"We're up to our armpits in great photogra- 
phers but only up to our ankles in good 
ideas." — Unknown 
",..f/8 and be there." — Unknown 






i. 


Readers? Questions and 


How do you choose a title for a photo? 
From: Sweta Tendulkar, Mumbai 


Try and write down data for each photograph that you make like the location, name of 

the person/monument/lower etc. But when the photograph stands in print, this data 
may or may not be considered. Sometimes, a whole new and better title might spring up 
based on the emotional appeal or editorial content of the photograph itself. Hopefully the 
photographs you make come straight from the heart therefore they have some form of 
emotion attached to them. 


In India, especially, a lot of people are uncomfortable whilst being photographed. 
How do convince such people? 
From: Ajit Gautam, Mysore 


Well, try this: get them to close their eyes. When people have their eyes closed their 

hole face relaxes especially if you talk to them through it as they then concentrate on 

your voice and not the camera. Whilst their eyes are still closed get your camera ready and 

focused. Then tell them on the count of 3 they are to open their eyes. So then count to 3 

and as they open their eyes press the shutter fully. By doing this they have the relaxed look 
'and are usually impressed with the shots enough to relax for future shots. 


Is it important for a photographer to know about Make-up? 
From: Tapan Das, New Delhi. 


A important to learn as much as you can about make-up and make-products. 


oreover, makeup is designed to enhance positive features, minimize negative features, 


and draw attention to specific feaures as well. 

It is important to spend some money on a professional consultation from a makeup 
artist who does stage and screen work. One ofthe keys you will learn is to use light 
coloured base foundation. It looks very odd in photos when the face is several shades 
darker than the rest of the model's skin. Also, make up has to be blended so that there are 
no seams where the make up abruptly stops. In the case of lingerie.and swimwear shoots 
the entire body is covered with make-up. This is very time consuming and must be done 
very systernatically, otherwise it will look out of place. 


Many times a make up artist is unavailable so it is important to know that if a nose is too 


broad, you will have to use a lighter colour running right down the bridge of the nose, and 
use dark shades on both the sides. 


"Help", is an initiative from Asian Photography, that tries to discuss and answer all your photographic related situations and 
problems in the best possible way. The panelist who answer all our questions are reputed professioanals from the trade and 


industry. So what are you waiting for keep your questions coming in. 
editorial@asianphotographyindia.com 
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EOS 3500 Canon 


Delighting You Always 


3502 


DIGITAL. 


BORN FROM A 


LEGACY OF TRUST 


When every shot counts, professionals from around the world clearly trust one name: Canon EOS. 
Today, with the introduction of the EOS 350D, Canon sets a new standard in superb-value, high- 
performance digital SLR, offering undeniable proof that EOS is the digital photography system 


2nd Gen 8M CMOS Sensor ISO Speed 100-1600 
A larger and more advanced image 
sensor that offers even more precise 
image capture at ISO speed 100-1600. 1/4000 shutter speed 


DIGIC ۱۱ Imaging Processor E-TTL ۱۱ advanced flash system 
Guarantees true-to-life colour 
reproduction and superb image clarity at 


a faster processing speed. 0.2 second start up 


Three-Layer Low Pass Filter USB 2.0 Hi-speed Interface 
Prevents false red colouration caused by 
infrared light. 


Only 485g (body only) lightest in its class 


Canon White Lenses and EF Lenses. 
An unmistakable mark of quality. 


viie 6 
1 PictBridge 


SOUTH & SOUTH EAST ASIA REGIONAL HEADQUARTERS: CANON SINGAPORE PTE. LTD.,1 HARBOUR FRONT AVENUE, # 04-01 KEPPEL BAY TOWER, SINGAPORE 098632. WWW.CANON-ASIA.COM 
INDIA OFFICE : CANON INDIA PVT. LTD., SECOND FLOOR, TOWER A & B, CYBER GREENS, DLF PHASE-II|, GURGAON 122 002. 


Call Canon at 39010101/1600 33 33 66 or visit www.canon.co.in 
CANON DIGICLICK ZONE: AHMEDABAD: Digital Click:26449555, CHENNAI: Anna Nagar: Chandrika Studio: 26213308, DELHI: Connaught Place: Mahatta & Co. 51517220, Paschim Vihar: Sabarwal 9868112829, Sarojini Nagar 
Mkt: New Photo Life 9810042636, HYDERABAD: Banjara Hills: ۱۱۱8۵ l- Digital 55509216, KOLKATA: Chowringhee: The Camera Exchange-22491647, S.N.Banerjee Rd: Bourne&Sheperd-22289645, GUWAHATI: Chhobighar- 
2603125,MUMBAI: Fort: Peoples Camera Co. 22666770, Vashi (Center One): Fotolite 27812813, CANON SERVICE POINT: Hyderabad: Ashoka Timetronics 24755678, Bangalore: Deen Dayal Camera & Co. 25295611, Chennai: 
Camera Service Centre 28594392, Mumbai: K Prabhakar 22613827, Gurgaon: Canon Office:5160000, Indore: Central Camera Repairing 2545655 dentsumarcom/canon/1189/2005 
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|44 seconds for a single 
order of 36 prints (4R size). 
With new “prints in 
Minutes” service, a single 
order drop-off and pick up 
can be handled in one trip. 


“Image intelligence”’- 
Improved Image quality 
delivered quickly and 
automatically. Red eye 
reduction and Automatic 
scratch & dust elimination. 





Actual 1800 prints/hour 
(color pegative film)* 

4R (102mmX152mm) 

Actual' 1700 prints/hour 
(digital)* Maximum Processing 
capacity: 

2040 prints/hour. 

*4R size 


The CP-49 E chemical 
system & Fujicolor Crystal 
Archive paper Type II 
offer faster results along 
with superior print quality. 


High quality & clear 
I2R print sizes. 
(305mmX457mm) 








The Fujifilm New Digital Minilab Frontier 576. 
The world’s most advanced Digital Minilab. 


Jindal Photo Limited, 9, Hanuman Road, New Delhi-110 001. 
Finance facility also available. Tel.: 23366132 (Telefax), 23360218. Fax: 23368004 
Credit at the sole discretion of the bankers. email: MiniLab_delhi@jindalgroup.com * Website: www.jindalphoto.com 


